REDACTED FOR PUBLIC INSPECTION

Before the
FEDERAL COMMUNICATIONS COMMISSION

Washington, D.C. 20554 e . c\

In the Matter of

Comcast Cable Communications, LLC,
on behalf of its subsidiaries and affiliates ,
CSRNo. 2577
For Determination of Effective Competition in:
Golf, IL (IL1089)

To: Chief, Media Bureau

PETITION FOR SPECIAL RELIEF

Comcast Cable Communications, LLC, on behalf of its subsidiaries and affiliates
(“Comcast™), pursuant to Sections 76.7 and 76.907 of the Commission’s rules,' requests that the
Commission find that Comcast’s cable operations face “effective competition” in the above-
captioned Illinois franchise area (collectively the “Franchise Area”).

The Communications Act of 1934, as amended (the “Act™), and the Commission’s rules
provide that cable television rates may be regulated only in the absence of effective competition.”
Cable operators are entitled to demonstrate that effective competition exists on a franchise-by-
franchise basis.? When a cable operator demonstrates that effective competition exists within a

franchise area, cable rates in the affected area are no longer subject to regulation.*

'47 CFR. §§ 76.7 and 76.907.
247 U.S.C. § 543(a)(2); 47 C.F.R. § 76.905(a).
347 CF.R. §76.907.

* See Implementation of Sections of the Cable Television Consumer Protection and Competition
Act of 1992, Rate Regulation, 8 FCC Rced. 5631, 5664-5665 (1993) (“Rate Order”).
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Under the “competing provider” test set forth in Section 623(1)(1)(B) of the Act and
Section 76.905(b)(2) of the Commission’s rules (the “Competing Provider Test™), a cable system
will be deemed subject to effective competition if:

(1) the franchise area is served by at least two unaffiliated multichannel video
programming distributors (“MVPDs”), each of which offers comparable
programming to at least 50 percent of the households in the franchise area;
and

(11) the number of households subscribing to multichannel video programming
other than the largest MVPD exceeds 15 percent of the households in the
franchise area.’

As demonstrated below, the Competing Provider Test is satisfied in the Franchise Area
because two unaffiliated DBS providers serve over 50 percent of the Franchise Area’s
households with comparable programming and the aggregate penetration rate reported for

“Competing Providers” exceeds the 15 percent threshold in the Franchise Area.®

I THE COMPETING PROVIDER TEST IS SATISFIED IN THE FRANCHISE
AREA '

The two prongs of the Competing Provider Test are straightforward and objective. Both
prongs of this Test are clearly satisfied in the Franchise Area.

A. More Than Two Unaffiliated MVPDs Offer Programming Comparable to
Comcast to Over 50 Percent of the Households in the Franchise Area.

The first prong of the Competing Provider Test requires that a franchise area must be
served by “at least two unaffiliated multichannel video programming distributors...”” This

requirement is easily satisfied, because the two major direct broadcast satellite providers

547 U.S.C. § 543(1)(1)(B)(i) and (ii); 47 C.F.R. § 76.905(b)(2)(i) and (ii).

% As explained below, in the Golf Franchise Area, the competing penetration figure includes
subscribers from local MVPD competitor AT&T, as well as from the two major DBS providers.

747 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 of the Communications
Act of 1934, as amended, defines “multichannel video programming distributors” to include
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13).
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(DirecTV, Inc. and Dish Network, Corp.) (“DBS Providers™) are unaffiliated with Comcast and
“offer” programming that is comparable to Comcast to more than 50 percent of the households in
Comcast’s Franchise Area.

Service of an MVPD will be deemed “offered” when it is both fechnically and actually
available.® The Commission has determined that DBS service is presumed to be “technically
available” throughout the country due to its nationwide satellite footprint.” Comcast’s Franchise
Area is well within the satellite footprint of DirecTV and Dish Network. Thus, both DirecTV
and Dish Network are “technically available™ in the Franchise Area.

DBS service is presumed to be “actually available” if households in a franchise area are
made “reasonably aware” that the service is available.'” The Commission has stated that “a party
may use evidence of penetration rates in the franchise area (the second prong of the competing

provider test ... ) coupled with the ubiquity of DBS services to show that consumers are

8 Rate Order, 929.

® See MediaOne of Georgia, Inc; Petition for Revocation of the Certification of Gwinnett County,
Georgia, 12 FCC Red. 19406, § 5 n.16 (1997) (citing Rate Order, at 5660-5661).

10 See Rate Order at 9 32 (citations omitted). See also Charter Communications, LLC d/b/a
Charter Communications Petition for Determination of Effective Competition in Fourteen North
Carolina Communities, et al, 19 FCC Rcd. 7003, 94 (2004).
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reasonably aware of the availability of DBS service.”!! The same reasoning applies here.
DirecTV and Dish Network are among the largest MVPDsrin the nation.'> With approximately
33.6 million subscribers nationwide,"® comprising over 33.6 percent of all MVPD subscribers, "
ubiquitous advertising, and the substantial DBS penetration figures in the Franchise Area, it is
clear that consumers in the Franchise Area are “reasonably” aware of the availability of DBS

competitors. '’

" Comcast Cable Communications, LLC Petition for Determination of Effective Competition in
Various Michigan Communities, 23 FCC Rcd. 9595, 9 5 (2008), citing Mediacom Illinois LLC et
al., Eleven Petitions for Determination of Effective Competition in Twenty-Two Local Franchise
Areas in Illinois and Michigan, 21 FCC Rcd. 1175 (2006) (“Comcast - Various Michigan
Communities”). Thus, the Commission has not required the production of advertising to
demonstrate that households in the franchise area are “reasonably aware” of the availability of
DBS service. See Bright House Networks, LLC Petition for Determination of Effective
Competition (Lake Alfred and Dundee FL), 22 FCC Red. 4390, 9 6 (2007) (“Over more than ten
years, we have made hundreds of findings that households in particular franchise areas are
reasonably aware that they may purchase DBS services based on localized evidence. These
accumulated showings amount to substantial evidence that households in all franchise areas are
reasonably aware that they may purchase DBS services. In at least one earlier reported decision,
we found households in a franchise area to be reasonably aware that they may purchase DBS
service solely based on evidence of DBS's nationwide growth and local subscriptions. without
reference to advertising or other promotion.”) (“Bright House Networks — Florida™).

12 See Thirteenth Annual Assessment of the Status of Competition in the Market for the Delivery
of Video Programming, MB Docket No. 06-189, FCC 07-206, 4 76 (rel. Jan. 16, 2009).

13 See Press Release, DirecTV, DirecTV Announces First Quarter 2011 Results (May 5, 2011)
(reporting that, as of Mar. 31, 2011, DirecTV had 19.4 million subscribers), available at
http://investor.directv.com/releasedetail.cfm?ReleaseID=574719 ; Press Release, DISH Network,
DISH Network Reports First Quarter 2011 Financial Results (May 2, 2011) (reporting that, as of
Mar. 31, 2011, Dish Network had approximately 14.2 million subscribers), available at
http://dish.client.shareholder.com/releasedetail.cfm?ReleaseID=573404.

14 Press Release, SNL Kagan's U.S. Multichannel Subscribers 4th Quarter 2010 Results, SNL
Kagan, March 15, 2011, available at http://www.snl.com/InTheMedia.aspx (reporting
approximately 100.1 million video subscribers in the U.S.).

1 See, e.g., Comcast — Various Michigan Communities, § 5; Bright House Networks — Florida, §
6.
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The Competing Provider Test also requires that the programming offefed by the
competing providers must be “comparable” to the programming offered by the cable operator.16
The Commission’s rules define comparable programming as “at least 12 channels of video
programming, including at least one channel of nonbroadcast service programming.”’’ The
Commission has repeatedly recognized that the DBS Providers offer comparable programrr}ing
to Comcast under the Commission’s Competing Provider Test.'"® Each of the DBS Providers
offer well over 100 video channels, most of which are non-broadcast services.'® And, as shown
in the attached channel line-up, Comcast’s programming service offerings in the Franchise Area
are substantially similar to the DBS programming services.?’

Based on the above facts, Comcast has satisfied the first prong of the Competing Provider

Test.

B. The Competing Providers Serve Greater Than 15 Percent of the Households
In Comcast’s Franchise Area.

The second prong of the Competing Provider Test requires that the subscriber base of
competing MVPDs, other than the largest MVPD, exceeds 15 percent of franchise area
households. The Commission rules provide that once this first prong of the Competing Provider
Test is satisfied, as it is with the DBS service offerings in this case, the subscribers of a//

qualifying MVPDs count toward the 15% penetration figure necessary for a determination of

16 See 47 U.S.C. § 543(1)(1)(B)(1); 47 C.F.R. § 76.905(b)(2)(Q).
747 C.FR. § 76.905(g).

'8 See, e.g., Comcast Cablevision of Maryland, Inc., Petitions for Determination of Effective
Competition (Charles County, MD), 19 FCC Red. 7130, § 4 (2004) (“We find that the
programming of DBS providers satisfies the Commission’s program comparability criterion
because DBS providers offer more than 12 channels of video programming, including more than
one non-broadcast channel.”).

"% See Channel Line-ups of DirecTV and Dish Network, attached hereto as Exhibit 1.

2% See Comcast Channel Line-up, attached hereto as Exhibit 2.
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effective competition (even if they are not available themselves to more than 50% of local
households).”! Accordingly, the Competing Provider subscriber tallies presented in this Petition
for the Franchise Area include subscribers from AT&T, as well as from the two major DBS
providers.

Comcast obtained AT&T’s subscribership figures in the Franchise Area directly from
MVPD competitor AT&T.** As shown in Exhibit 3, AT&T offers competing cable service in
the Franchise Area.”

The process of determining the precise number of DBS subscribers within a franchise
area is not an exact science because DBS Providers track their subscribers according to the zip
codes where each subscriber resides, rather than by political jurisdiction. In this case, Comcast
relied on ZIP+4 codes associated with the Franchise Area in order to determine the number of

DBS subscribers within the Franchise Area.* The Commission has previously accepted ZIP+4

21 See 47 C.F.R. § 76.905(f) (Emphasis added); see also Time Warner Entertainment Co., L.P. et
al. v. FCC, 56 F.3d 151 (D.C. Cir. 1995) (holding that the subscriber ownership of all MVPDs,
other than the largest MVPD, may be aggregated to satisfy the 15 percent threshold).

22 AT&T’s “comparable” channel lineup is set forth in Exhibit 3.

> AT&T’s subscribership information was provided to Comcast on the condition that Comcast
would seek confidential treatment with respect to such information. Accordingly, Comcast
hereby requests that the Commission grant confidential treatment to AT&T’s subscriber
information and provide AT&T a reasonable opportunity to procure confidential treatment of
such information prior to disclosure if the Commission objects to treating the information
confidentially. Comcast submits AT&T’s subscriber figures for the Franchise Area as
Confidential Exhibit 4 to this Petition (with a separately-submitted redacted version for
inclusion in the public file).

2 In order to avoid the relatively high cost of ZIP+4-based data, Comcast utilized data reported
on the basis of standard five-digit zip codes, in instances where such five-digit zip codes fell
entirely within a particular Franchise Area.
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codes as “reasonable and sufficiently reliable for purposes of determining the presence of

»25 and previously has stated its preference for this approach.26

effective competition,

To determine the relevant ZIP+4 codes for the Franchise Areas, Comcast contacted
Media Business Corp. (“MBC,” previously known as “SkyTrends”). MBC has developed a
process to accurately identify the ZIP+4 codes that correspond with the political boundaries of a
particular community. This process utilizes enhanced mapping software that correlates ZIP+4
codes with the U.S. Census Department’s “block group” level households. The “block group”
measurement is the most precise Census tool available to measure households within a very
small geographical area. With this software, MBC was able to identify the ZIP+4 codes that lie
within the Franchise Area.”’

Comcast next provided all of the ZIP+4 codes for the Franchise Area (and, standard five-
digit zip codes that fall entirely within the Franchise Area) to the Satellite Broadcasting and
Communication Association (“SBCA”). SBCA is the national trade association representing the
two major DBS Providers, and it has assumed the responsibility for compiling subscribership

data and responding to data requests from cable operators and franchising authorities engaged in

effective competition proceedings. The DBS subscriber numbers reported in the attached

» See Cable One, Inc. Petition for Determination of Effective Competition in Pocatello, Idaho,
18 FCC Red. 12792, 9 8 (2003), quoting Falcon Cable Systems II, a California Limited
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition
in Twelve Oregon Cities, 17 FCC Red. 4648 (2002).

26 See Public Notice, “Commission Announces New Standards for Showings of Effective
Competition For Cable Service,” 23 FCC Red. 12067 (2008).

%7 See Letter from MBC (explaining ZIP+4 methodology), attached hereto as Exhibit 5. As
noted in the MBC Letter, it is unnecessary to identify the DBS Providers’ subscribers at the
ZIP+4 code level where a standard, five-digit zip code falls entirely within the Franchise Area.
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Effective Competition Tracking Reports (“ECTR”) from SBCA reflect the total DBS subscribers
within the individual ZIP+4 codes associated with the Franchise Area.”® | *

Finally, Comcast compared the subscribership figures reported by SBCA and AT&T with
its own subscribership, and was able to confirm that its own subscribership exceeded DBS and
AT&T subscribership in the Franchise Area. Comcast is clearly the largest MVPD in the
Franchise Area.

To determine whether the combined DBS and AT&T subscribership exceeds the
statutorily mandated 15 percent threshold in the Franchise Areé, Comcast compared the
Competing Providers’ subscribership to the most recent U.S. Census occupied household unit
figures for the community.”” This comparison yields the aggregate penetration rates for
Competing Providers in the Franchise Aréa.

As detailed in Confidential Exhibit 8, the aggregate subscriber penetration rate for the
DBS Providers and AT&T exceeds the 15 percent threshold required under Section 623(1)(1)(B)
of the Act.”® Accordingly, Comcast meets the second prong of the Competing Provider Test.

Because Comcast meets both prongs of the Competing Provider Test in the Franchise

Area, it faces effective competition in the Franchise Area.

8 See Exhibit 6 (providing total zip code based DBS subscribership for the Franchise Area, as
well as all ZIP+4 data and, where applicable, standard five-digit zip code data relied on in the
Petition).

** The occupied household numbers for the Franchise Area was obtained from the 2010 U.S.
Census, available at http.//www.factfinder2.census.gov, the relevant pages of which are attached
hereto as Exhibit 7.

3% As noted above, Comcast is seeking confidential treatment with respect to the AT&T
subscribership data for the Franchise Area. Accordingly, AT&T’s penetration rate, as well as the
combined DBS provider and AT&T subscriber penetration rate for the Franchise Area is
submitted as part of Confidential Exhibit 8 to the Petition (with a separately-submitted redacted
version for inclusion in the public file).
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CONCLUSION

Comcast has demonstrated herein that it is subject to effeci[ive competition in the
Franchise Area under the Competing Provider Test. Based on the evidence presented herein,
Comcast respectfully requests that the Media Bureau issue an order acknowledging the presence
of effective competition in the Golf, Illinois Franchise Area as of filing date of this Petition.

Respectfully submitted,

Comcast Cable Communications, LLC,
on‘:behalf of its subsidiaries and affiliates

‘ U P g - (V

léit/e)(/en I Horvitz & L\; o

rederick W. Giroux

By:

Davis Wright Tremaine LLP

1919 Pennsylvania Avenue, N.W., Suite 800
Washington, D.C. 20006

(202) 973-4200

December 29, 2011 Its Attorneys
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4)

The below-signed signatory has read the foregoing Petition for Special Relief, and to the
best of my knowledge, information and belief formed after reasonable inquiry, it is well
grounded in fact and is warranted by existing law or a good faith argument for the extension,

modification or reversal of existing law; and is not interposed for any improper purpose.

Respectfully submitted,

Comcast Cable Communications, LLC,
on behalf of its subsidiaries and affiliates

\

i {/LCM//

ederlck W. Glroux
Davis Wright Tremaine LLP
1919 Pennsylvania Avenue, N.W., Suite 800
Washington, DC 20006
(202) 973-4200
Its Attorney

December 29, 2011
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DECLARATION OF WARREN FITTING

I, Warren Fitting, declare, under penalty of perjury that:

1. [ am the Senior Director of Regulatory Accounting for Comcast Cable
Communications, LLC (“Comcast”).

2. I have read the foregoing Petition for Spécial Relief (“Petition”) and am familiar
with the contents thereof and the matters referred to therein.

3. I have reviewed Comcast’s respective cable subscriber numbers for the Franchise
Area at issue in this Petition, the DBS subscriber numbers provided by SBCA for
the individual Franchise Area, and the AT&T subscriber numbers as described in
the Petition. Comcast is the largest multichannel video program provider in the
Golf Franchise Area.

4. The facts contained within the Petition are true and correct to the best of my
knowledge, information and belief.

Decewtboecl!D, 2ol Mﬁﬁﬁ—
Date Warren Fitting
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EXHIBIT 1
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EN ESPANOL

ONCE México* 447 V-me*

NATIGNALS

3pet (HD)

ARE

ABC Family

American Movie Classics
(AMC)

Animal Planet
Audience Network

BEC America

BYUTY

Big Ten Network
Biography Channel
Black Entertainment
Television (BET)
Bloomberg Television
Boomerang

Bravo

CBS Sports Network

«l CCTv-y '
CMT

CNBC

CNBC World

CNN

CSPAN 1

CSPAN 2

Cartoon Network (East)
Cartoon Network (West)
Centric

Chiller

Christian Television
Network (CTN)

Church Channel

Cloo

Comedy Central
Cooking Channel
Current TV

DIY Network

Daystar

Discavery Channel
Discovery Fit & Health
Disney Channel (East)

PREMIUMS

107
265
N
B 254

282
239

264

374
610
266
329

353
298

237
BE] 613
2053
327
[5g) 355
357

202
350

351

296
297

330

257

376

371
308
249
232
358
230
369
278
261
290

Disney Channel (West)
Disney XD
Documentary Channel
E! Entertainment
ESPN

ESPN 3D (HD)

ESPN2

ESPNEWS

ESPNU

EWTN

Enlace Christian
Television*

FUEL TV

FX

Food Network

Fox Busfness Network
Fox Movie Channel
Fox News Channel
Free Speech TV*

Fuse

GEM NET (Global
Expansion Media
Network)*

GOD TV

GSN, the network for
games

Galavision

GolTV HD English
Golden Eagle
Broadcasting”

Golf Channel

Gospel Music Channel
Great American Country
H2

HD Theater

HDNet

HITN®

Hallmark Channel
Headline News
History Channel

Home & Garden
Television (HGTV)

Home Shopping Network

291
292
267

236

206
106
209
207
208
370
448

618
248
231
=S 359
258

360
348

339
2068

365
233

404
620
363

218
338
326
271
281
306
438
312
204
[Eo1 269
229

240

Hope*

INSP

ION Television

ION Television West

Independent Film
Channel (IFC)

Investigation Discovery
(ID)

Jewelry Television
Jewish Life Television®
Lifetime

Lifetime Mayie Network
LinkTV

Logo

MHz WORLDVIEW”
MLB Network
MSNBC

MTY

MTV2

Mititary Channel
NASA TV

NBA TV

NFL Ketwork

NHL Network

NRB

Nat Geo WILD
National Geographic
Channel

Nick Jr.
Nickelodeon (East)
Nickelodean (West)
Nicktoons Network
OWN

Ovation TV

Oxygen

PBS

PBS Kids Sprout
Planet Green
Pursuit Channel
QvC

368
364
305
347
559

285

313
366

B2t 252
253

375

272
2183
213
356
331
3313

287

289

[BS) 216
212
m5 215
378

283

B3 276

301

299
300

302

279

274

251

0

295

A0 286
608

275

RFD TV
ReelzChannel
SOAPnet

Science Channel
ShopNBC

Speed Channel
Spike

Style

Syfy Channel

TBS

TCT Network

TNT

TV Guide Network
TV Land

TV One
TeenNick

Tennis Channel
The Hub

The Learning Channel
The Sportsman Channel
The Word Network
Travel Channel

Trinity Broadcasting
Network (TBN) -

TruTVv
Turner Classic Movies

USA Network
Univision
VH1

VH1 Classic
Yersus

WE: Wamen's
Entertainment

WGN America
Weather Channel

n3D

-

SSTARMAX HD East 520 FLIX ON DEMAND® 1557 | MoreMAX D 517 STARZ® ON DEMAND 1527
@MAX HD East BB 523 FOX Deportes 624 Outdoor Channel 606 Showtime Beyond HD 550
ActionMAX HD 519 Flix 557 { SHOWTIME 545 Showtime Next HD 551
Cinemax East 515 Fox Soccer Channel 619 SHOWTIME (West) 546 Showtime Women HD  [A0) 552
Cinemax West 516 ‘GolTy 620 SHOWTIME 2 547 i Sundance Channel 558
ENCORE (East) 535 HBO (East) 501 SHOWTIME Extreme 549 Sundance ON DEMAND 1558 |
ENCORE (West) 536 HBO (West) F5t 504 SHOWTIME ON DEMAND 1545 THE MOVIE CHANNEL™ 1554 .
ENCORE Action 541 HBO 2 (East) 502 SHOWTIME Showcase 548 ON DEMAND !
ENCORE Drama 540 | HBO 2 (West) 505 | STARZ (East) 527 | JMCXtraHD East 3%
ENCORE Family 542 | HBO Comedy HD 506 | STARZ (West) 528 | e e soz
' The Movie Channel [0 554 |
(East) i

Wworld Harvest Television

345
238
262
[H5] 284
316
B8l 607
241
235
244
247
377
245
i
304
328
303
o] 217
294
[[0] 280
605
373
277
kY7

246
256

B 242
402
335
337
[0 603
260

307
[ED] 362

367
103

http://www.directv.com/DTVAPP/compare/printablePackageChannels.isp?packageld=960...
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" DIRECTV

PREMIUMS

ENCORE Love 537
ENCORE Suspense 539
ENCORE Westerns 538
ENCORE® ON DEMAND 1535

614

ESPN Classic Sports

681

6’3 tinwde Sports & Ent.

Altitude Sports B8] 632
Alternate 682

‘CSN Bay Area 75] 696
'(623;! Bay Area Alternate [HE] 697
CSN California 698
CSN California alt 699 699
CSN Chicago Alt, 22 867
TSN MidAitantic Alt, [0 643
CSN MidAtlantic 642 BD] 642
CSN New England 630  [HO] 630
Comcast S et B0 665

Chicago 665

SATELLITE RADID

SONICTAP: 60's " 803
Revolution

SONICTAP: 70's Hits 804
SONICTAP: 8-Tracks 840
SONICTAP: 80's Hits 805
SONICTAP: 90's Hits 806
SONICTAP: Adult _ 832
Alternative

SONICTAP: Adult 821
Contemporary

SONICTAP: Alternative 834
SONICTAP: Bailamos! 869
SONICTAP: Be-Tween 867
SONICTAP: Beautiful 820
instrumentals
~SONICTAP: Big 801
Band/Swing

SONICTAP: Bluegrass 812
SONICTAP: Blues 854
SONICTAP: Carnaval 877
Brasileiro

SONICTAP; Classic Hits 837
Blend

SONICTAP: Classic Jazz 850
Yocal Blend

SONICTAP: Classic R&B 842
SONICTAP: Classic Rock 833
SONICTAP: ClassicRock 862
Workout

848

SONICTAP: Coffeehouse
Rock

FEo 8
BHE 21

| WGAL (NBC)
f WHP (CBS)

HBO Family (East)
HBO Family (West)
HBO Latino

HBO Signature
HBO Zone HD

FS Arizona

FS Cincinnati
FS Detroit

FS Detroit Plus
FS Florida

FS Florida Plus
FS Midwest

FS North

FS Ohio

FS South

FS South Plus

SONICTAP: Dance
-SONICTAP: Familiar
Favorites

SONICTAP: Fiesta
Tropical

SONICTAP:
Flashback/New Wave
SONICTAP: Folk Rock

SONICTAP: Full Metal
Jacket

SONICTAP: Gospel Glory

SONICTAP: Great
Standards

SONICTAP: Groove
Lounge

SONICTAP: Hair Guitar
SONICTAP; Hallelujah
SONICTAP: Hit Country
SONICTAP: Holidays &
Happenings

SONICTAP: Honky Tonk
Tavem

SONICTAP: Hot Jamz
SONICTAP: Hottest Hits
SONICTAP: Hurbano
SONICTAP: Hype
SONICTAP: Ink'd
SONICTAP: Irish

WHTM (ABC)
WITF (PBS)

507

508
Eg 511
=53 503
BEl 509

686
661

663
[FD] 664
[FD] 654
655
= 671
5T] 668
660
646
647

831

859

870
839

813
830

827
855

824

829
828
809
815

811

825
818
875
847
835
883

FE 27
B3 33
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STARZ Cinema HD S 531
STARZ Comedy HD 526
STARZ Edge 529
STARZ InBlack [HB] 530

STARZ Kids & Family HD [BBl 525

FS South Plus (2) DI 648
FS Southwest [AD] 676
FS Southwest Plus BE 677
FS West o] 692
MASN 640 640
MSG Plus 635 [0} 635

Madison Square Garden B 634
634

NESN 628 628
Prime Ticket 694

ROOT SPORTS Northwest [HDG] 687
ROOT SPORTS Pittsburgh 659

SONICTAP: Italian Bistro

Blend

SONICTAP: Italian 882
Contemporary

SONICTAP: Jazz 852
SONICTAP: Latin Hits 871
SONICTAP: Latin Jazz 879
SONICTAP: Light 866
Classical

SONICTAP: Love Songs 819
SONICTAP: Malt Shop 802
Oldies

SONICTAP: Mariachi 876
SONICTAP; Metro Blend 853
SONICTAP: Modern 814
Country

SONICTAP: Modern 860
Workout

SONICTAP: Musica De Las 872
Americas

SONICTAP: New Age 856
SONICTAP: Old School 844
Funk

SONICTAP: PUMP! 861
SONICTAP: Piano 865
SONICTAP: Rat Pack 807
SONICTAP: Reality Bites 838
SONICTAP: Red, Rock - 810
and Blues

SONICTAP: Reggae 863

WLYH (CW) 15

Page 2 of 2

The Movie Channel 555
(West)

ThrillerMAX HD BBl 522
WMAX HD East 521

ROOT SPORTS Rocky 683
Mountain

SportSouth D] 649
SportSouth Plus 650
SportsNet New York 639 D] 639
SpartsTime Ohio 662 662
Sun Sports 653
Sun Sports Plus 656

631

Yankee Ent. & Sports
(YES) 631

SONICTAP; Regionat
Mexican

SONICTAP: Retro Disco 845
SONICTAP: Rock en 878
Espanol

SONICTAP: Saisa 874
SONICTAP: Showtunes 823
SONICTAP: Sitky Soul 843
SONICTAP: Silver Screen 822
SONICTAP: Singer- 836
Songwriters

SONICTAP: Smooth Jazz 851
SONICTAP: Soft Hits 849
SONICTAP: Spike 841
SONICTAP: SubTerranean 858
SONICTAP: Symphonic 864
SONICTAP: The Boombox 846
SONICTAP: The 868
Playground

SONICTAP: The Spirit 826
SONICTAP: Today's Hits 816
SONICTAP: Traditional 808
Country

SONICTAP: Tranquility 884
SONICTAP: Y2k Hits 817
SONICTAP: Zen 857

WPMT (FOX) 43

“The following channels require a speclal dish or equipment: MHz, GEM NET, Hope Channel, JLTV, Once, HITN, V-Me, Enlace, Golden Eagle Broadcasting,
and Free Speech TV. Please call 1-800-531-5000 for more information.
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mc cem:
]

ESUSP  Encore Supense

EPIXY EPIX $47

EPIX2 EPiXg sap

HMC Halridrk Movie Channet
HOTHR D Theatér

HONMV et Movis

INDIE {ndiePlex

Lo60 106D

HAVTY MavTV

B 0 e oy s L

HBO

HBOE  HEO @) o
HBOZE  HBO2(Eywe
HBOSE  HBO Signatue s»
HBOW  HBO(Wys
HBOZW  HBOZ (W) s
HBOFM  HBQ Family sxe
HBOCY  HBO Comedy so»
Ke0z HB0 Zone +#00y
HBOLT  HBO Latina

starz

ENCOR  Encore (E) sa°

STARZ  Stanz (E) ¥

STRIN  Sterz (W) 540

SEDGE  Starz Edge &
SCINE  Starz Cinema se

STZC Sty Cuifiedy

SBLCK  Stavz Inblack sa»
SKAFM Smrz !Gds &;ﬁmm e

CSPNZ  G-SPANI
OYSTR  Oayster
oy iy
noc Documentary Channel
Fean Food Network

FXNWS  FOX Kows Channel

F5¢ FOX Soucer Channel
GEMS Goms sod Jewedry

GAC Great American Country (GAC)
HUMAK  Rulimark Chisnne! :

Sports Networks

ATUD Atk Sports & Entertsfomeint
cSTHD Cax Sporty Teleiision Nexv Orias
CSNBA Comeast SportsHet Bay Area
CSNCA Cornoast Sportset Caffomid
CSNCH Comeast Sportsiet Chicage
CSNMA Comcast Sportsiiet M-
CSNNE Comeast SportsKet New England
ESPCL ESPN Classt*
fSC Fox Soccer Chamel
FOXS+ Fox Soccar P*
FOXAZ Fox Sports Artna
FOXCN FFax Sports Circiwati
FOXD Fax Sports Detrok
FOXFL Fox Sports Foia
FOXMW  Fax Sports Midwest

FOXN Fox Sports Nerth

HOVIE  DISH Giens

WE CAN ANSWER YOUR
QUESTIONS ONLINE:

dish.com/supportcenter
ﬂ facebookcofn/dishnetwo
i aj twittercom/dlshne(wo&

gagagE aaa§a§Ega

L72 - Mnmnmmmmwndn1um'mu~nmwummhwm T ' Connect your receiver to broadband Intemet oraphohe fine to get more out of
BGLB.- m‘mmdmmm SAE mwmﬁf-ﬂmwumu&?mmmmmmnmhmun h your DISH sarvice, For more lnfovlllt. dhhmtwnmmd
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)) Channels & |

AUNRGHEER!
fope 129 il
wrchicntos e
and bneghs datinntior,

fteE anehcawen. choeee b asinlabile m Bolh st

ABC Faméty

Aerica Live
ANBEL  ngel Orie
ANGL2  Aagel Two
BI¥ Susiness Televisior
auy Buyl BOOM
Yoou Bll‘tnln Networki (). 4P -+ oz CHILR
TODNW  Cartesn Network (W) CLog
GCTVE  GLTwE CNBCW
CONEW  (CTWNews COOK
CHROH  Church Channe orY
T o ENCOR
(NBC  CNBC. ENCRW
NN CKN EACTN -
CMOY  Comdy Centrsl EDRAM -
CSPN2  C-SPANZ ERFAM.
OYSTR  Daystv ELOVE'
OISC  Discavery Channel ENSUsP
DISE  Disney Chiannel (E) EWSTN
UISW  Disndy Chanse! (WJ FoXD
. boc Documentery Channal . FOXMO
4] El Entertainment Television FSC
ESPN  ESPH FUEL
ESPN2  ESPN2 6UC gme -
gm Egpxuﬁws BAC  GreatAmerigan Cility (BAC).
R0 Foed Motk 2 R e o
FXNWS  FOX News Chaane! :l’]':ic l}:.ll;mm Mavis Channet
X FXSAP : " S
HONET  HONet -HO iy :“Efz" ?““&fm
HETY  HGTY by
HisT Histoty NATEW  Nat Geo WILD
HE MG HickT i Hebwert,
HRTV 3tRat Gutdoor Channel
HSK ﬁ‘;‘fww GREEN  Planet Breen
SCt Seience

Hskz.: .

SPMIAN  Sportsman Channel

TENIS  TosChanel

MO The Movie Chancel (W) ¢
THCKW  The Movie Channel ra (W) 5
EPS  The Thvee fom ERLK 340

VERA  Veria
vs. Yersus

Country

Electronic & Dancy
Hip-Hop/RaB

Jun2 & Bhies’
Latin & intarmatianal

Pop ) ; IS
Rock .

Standards
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REDACTED FOR PUBLIC INSPECTION

EXHIBIT 2



L e

2 WBBM (CBS) / HD 18924

3 HSN

4 TV Guide Network

5 WMAQ (NBC) / HD 18844

3 WCIU, The U/ HD 18344

7 WLS (ABC) / HD 18724

3 WIWHE {MNT) / HD 18424

3 WEN {CW) / HD 19274

10 WGB {UNi / HD 182~/ -
in Bartlett, Hanover Park,
Schaumburg, Streamwood &

agent 0860

10 YIN PBS} all other areas

11 WITW (PBS) / HD 19144

12 WFLD (FOX) / HD 190A4

13 Access - in Bartlett &
Hanover Park onl

14 WYIN (PBS) - in-Bartlett,
Hangver Park, S(;haumburg;
Sireamwond & agent 086(

14 WGBO (UND) 7 HD 18244 -
alt othar areas

15 Access

16 Access - in Northbrook, Park
Ridge, Skokie & Whee!mg

i6 Turner Classic Movies - in all
other areas

17 Acces

18 WCPX (ION) / HD 238A+

19 WSNS;FEL / HD 19324

20 WYCC (PBS)N / HD 2404~

2 Dlscovery Channel

22 QvC

23 WXFT / HD 194247

24 Access (not available in
Northbrook)

] Food Network

6 Access {not available
in Alington Heights or
Northibrook)

8 VH1

3 e

32 Animal Planet

313 WJYSA

35 Access

35/138 TLNA

39/164 ShopNBCH

38 CSPAN

100 Comcast Network 100~

110 Cable Marketplace 1/

114 Leased Access”

"7 ABC 7 Live Well HDAA

341 NBC Chicago Nonstop”

342 Ur[1)l¥ersal ports (via WMAQ
- A

345 ABC 7 Live Welln

153 AntennaTV (via WGN-DT)»

397 Me-Tyn

158 Me-Toon

359 THIStyA

360 The U Toon

368/629 WTTW V-me/

169 WTTW Createn

370 WTTW Prime~

372 WYCC World»

185/687 WJYS2A

186

MCTV (via WJYS-DT)~

189/596 LATV S*m ‘4’4()(;!(-57%”)A

190/599 mega
191/689 KBC (via
192/680 Asian American Ne

via WOCK-
OCK—DT%J\

work {via
WOCK-0T™

393/598 Azteca America”
396/657 Estrella TV (via WESV-LO)N
701-746 Music Choice Channels”

877
800

WFLM 87.7 (via WCHU)»
Cook County Access
Channel”

AMC ,
Comcast SportNet Chicago
MTV

The Weather Channel

CNN

CLTV

Disney Channel
Spike TV
Nickelodeon
Headline News
Comedy Central
Lifetime

BET

FX

TNT

Carfoon Metwork
1stog

US»% etwork

ABC Famrly
ES

Fox News Channel
TV Land

The Golf Channel
Trave] Channel

tfruTV

E!

BTN

VERSUS

Comcast Network 101
Cable Marketplace 2
Leased Access
CSPAN 2

CSPAN 3

Fox Business Network

St le
TN

% KIDS Sprout
Bleomb&rg elevision
Jewelry Television
gillmark Channel

SM(%viePlax

TYI %ne

Bravo

Trinity Broadcasting
BTN

Investlgatlon Discovery

Hlsto ,\?l International
NHL Network

Daystar Television Network
Lifetime Movie Network
Hallmark Movie Channel

692-693 Comcast Xira

REDACTED FOR PUB

Mt. Prospect Area

H | 07.11

320
321
322
323
324

333
334

On Demand
AMG HDAA
ESPN HDAA
VERSUS HDA 4
History HDAA
TLC H AA

H¥5¥V HD""

Food Network HDA»
Disney Channel HD~~
ABC Family HDAA

" The Golf Channel HD A~

Comcast SportsNet HDAA
ESPN 2 HDAA

TNT in HDAA

HD Theater~#

Universal HDA~

A&E HDAA

Palladia HDAA

CNN HDAA

Discovery HDAA

TBS HDAA

USA HDAA

Animal Planet HD~A
Nickelodeon HDAA
Gartoon Network HDA~
Hallmark Movie Channel
HDAA

Lifetime HDA~

Lifetime Movie Network
HDAA

NHL Network HDAA
BTN HDAA

E! HDAA )
IEI([))X Business Network

Fox News Channel HDAA
CNBCH

FX HDM

BIQ HDAA

The Weather Channel
HDAA

Bravo HD~A

QVC HDAA

Comeast Info Channel
HDAA

Style HDA~

G4 HDAA

TV One HD~A

Spike HDAA

Travel Channel HDAA
Comedy Central HDAA
BET HDA~

VH1 HDAA

MSNBG HDAA

Headline News HDAA
Turner Classic Movies

HD (Glenview, Prospect
Heights, Schaumburg &
Streamwood areas only)* 4
truTV HDAA

Hallmark Ghanne! HDA~
HSN HDA~

History International HDAA
Hl{\)lestlgatmn Discovery

XFINITY 3DAAAA
ESPN 3DAAAA

Current

Nat Geo Wild
SOAPnet
Weatherscan Local
Nick Jr.

Disney XD

Cooking Channel
Nicktoons Network

The Hub

Nick Too

The Africa Channel
Fuse

MTV 2 o )
Tr3s: MTV, Musica y Mas
MTV Jams

LOGO

BBC America

NFL Network

NFL Network HDA~
CNBC World

Planet Green

National Geog\raphlc HDAA
Science H

TeenNick

OWN (Oprah Winfrey
Network)

Discovery Fit & Health
ESPNews HDAA

CBS Sports Network HDAA
MLB Network HDA~
NBA TV HDAA

ESPNU HDAA

Planet Green HDAA
Encore HDA4

Science

National Geographic
Militacy Channel

Fuse HOAA

IFC HD~~

WE HDAA

Disney XD HDAA

MGM HDAA

HDNetAA

CMT HDAA

GMC HD~~

Turner Classic Movies HD
(Northbrook, Park Ridge,
Wheelmg & Skokie areas
only)**

ESPNews

ESPNU

MLB Network

Sportsman Channel

CBS S orts Network
NBAT

CMT Pure Country

MTV Hits

VH1 Classic

VH1 Soul

The Word Network
Retirement Livin Mg
Turner Classic Movies -
Northbrook, Park thge
a/kEokie & Wheeling

yee reverse for a list of towns included in Mt. Prospect Area.

(comcast



503 IFC 489 Military History , Bravo, ESPN, ESPN 2 Galavision 581 Snowhme Extreme

505 Sundance Channel West 490 Crime & Investigation f_where available), | Mmrpgp Fo%?UBEh %}:ﬁg TION
507 ReelzChannel Network ifetime Movie Netwo owtime FamilyZo

516 Encore WAM 506 Fox Mavie Channel Nickelodeon, PBS KIDS Sprout 585 Showtime Women

517 Encore 508 Hallmark Movie Channel Comcast SportsNet Chicago, S fy, 586 FLIX

519 Encore Love TBS, TLC, TNT, Versus, and VH1. 590 The Movie Channel

521 Encore Mystery 592 The Movie Channel Xtra

522 RetroPlex
523 Encare Western

227 Encorg Drama 001 On Demand
528 IndiePlex 595 Playboy TV en Espafiol (canal ~ Includes Limited Basic Service, HD
ggg EEIC)?' e Action glscremonal) broadtcaasé ghgnneis ?4&% An&m&N &
. 1alavisi Plane artoon Nefwor .
597 Gaiavision 800 Viando Movies Comedy Central, CSPAN, CSPAN 2, 427/685 NEQ Cricket (ludian)
203 me'?rV suailablo 601  Discovery en Espaiol DiSCOVO{'X Channel Disney Channil, 660 STAR India NEWS
35 gt|1vo , (not,dvagla o |n_| ) 602 Fox Deportes Network, Fox News 661 STAR ONE
9”"’9“'@%‘*”""3‘” Naval At 603 mun2 Channel, Hcsmry HSN, Jewelry 662  STARIndia GOLD
gtallon oif chlhbro;)kl 604 Cine Latino Television, Lifetime, QVC, Spike TV, 663 STAR India PLUS
Fark Rldge or Salem Walk B05  History en Espafiol USA Network, The Weather Charmel 664 SET Asia
7 Nﬂ' il 606  Trds: MTV, Misica y Mas and where available, the coresponding 665 TVAsa
673 X {Filipin) 607 Canal 52MX HD channels for these networks. 666  Zee TV
: 608 CNN en Espafiol giDTV equipment is required to view 667 C%}[T%/-" (ChT‘ﬂ"b" \ ‘
609 ESPN Depories igital Economy HD channels.) 668 CBWM{}‘Q wn {Chingse)
610 Cine Mexicano 699 ”&f‘FL F‘I letnarmese)
611 Caracol TV Internacional 670 ' €P'”m°v il
612 Ecuavisa Internacional 671 . 8; ‘Aﬁ Pinoy | F( flipino)
168/412 NFL Network M ors  Diinny | oo
169 NFL Network HDAA S16 Mexicanal 185 Showtime HDA 278-678 ol Super Pack- TV
227 Halimark Movie Channel G Dloney ko 185 HBO HDA Polonia, TYP INFD, Radio
sanarov Ol 615 Wit L "l B D
231 ESPNews HDAA 618 Yendo Movies West 195 StarzHDA® 679 Hailtaka dtalan)
232 CBS SportsNetwork HDAA 39 Garv o 257 StarzKids & Family HDA* gy RTN (Russian)
233 MLB Network HDAA ge2  Gomm fen Espariol) 258 Starz Comedy HDA* 684 AAT (Arabic]
234 NHL Network HDAA 624 Video Rola 250 Starz Bdge HDA 688 TVSMONDE (Frenchy
235 NBA TV HD AA 625 TV Venezuela 301 HBO Comedy HDAA o o g
236 The Tennis Channel HD 627 TeleFormula 304 HBO Zone HDAA
287 Specd Channel HD 628 Lanal Sur_ 305  HBO Latino HDAA e, |
254  NFL RedZone HDAA 80 IY Lolombia 307 ActionMax HD” A L CCPAN. CPAN 8 ey
5TV 631 TV Chile 368  Showtime Too HDAA Includes CSPAN, CSPAN 2, Disniey
o80 LV Games Netuork 632 Latele Novela 309 Showtime Showcase HDA~  Channel, Disney XD, DIY, Food
yt ng So((;gern hlgn%el 633 TBN Enlacle USA 310 Showtime Extreme HDAA Network, Headline Mews, HGTY,
402 ESPNews 634 |50f9rf\elsa. 314 The Movie Channel HDAA National Geggraphic, Nickelodeon,
403 ESPN Classi 63 fuw 316 5StarMAX HDAA PBS KIDS Sprout, TeenNick, The Fub,
SSIC 636 Discovery Familia 533 Starz Science, The Weather Channel and
404 NHL Network 637 EWTN Espanol 535  Starz Edge Trinity Broadcasting.
io8  ESPN 639 Mexico 22 837 Starzin Black
406 Qutdoor Channel 641 Once Mexico 538 Star? Cinema
a7 HorseRacing TV 643 sur Peru 539 - Starz Kids & Family
408 Speed Channel 644 TV Domm,Cana 540 Starz Comedy
410 LB Network 646  Telefe Internacional 543 Pla boy TV 440-449 TEAM PPV
5 ForCologe Spors Mantc ey lima 550 East 450  TEAMHD PPVAA
ichoacan an
414 Fox College Sports Central 650  WAPAAmerica 5 HBO Yest 459 GAMEHD? PP’
“ 2 rgollege CSports 'Pacn‘lc 651  TVE Internacional 2 o S,gnamre 361-470 CAME PPV
0 T e 852 ettt 556 HBO Family 477-480 GAME PPV
Sports Netwo 633 Hitmoson 558 HBO Latino 829 iN DEMAND HD PPVA~
D0 oo e o 634 Bandamax 559 HBO Comedy 830-832 iN DEMAND PPV
P A A 655 Depelicua 560 HBO Zone 833838 ESPN Sports PPV
421 Netl\m?mwem Sports 656  De Pelicula Cldsico 581 Cinemax West 820 2N o
422 (Ejgrr‘lacr?gt SportsNet New gg% &gfg‘ﬁ’;‘f“t gg \F{i’ig/;)lforg v
423 Sug Sports 566 ActionMax 844 Rea!

567 5StarMAX

B45 Penthouse TV

424 FSN Prime Ticket
425 Comcast SportsNet Bay Area
NBATV

481 Centric

575 Showtime
577 Showtime Too
Showtime Showcase

Only available as a component of
MultiLating Max and Ultra packages
and includes the following channels; 579

Arlington Heights, Bartlett, Des Plaines, Glenview, Glenview Naval Air Station, Golf, Hanover Park, Mount Prospect, Northbrook, @omccst

Park Ridge, Prospect Heights, Salem Walk Apartments, Schaumburg, Skokie, Streamwood & Wheeling

Jot ali services are available in all areas. Fricing, programming, channel location and packaging is subject to change. Comcast service is subject to the terms and conditions of Comcast Cable Poligies and
ractices. A subscription to Limited Basic Service is required to receive other services or levels of service of video programming, Some services require a CableCARD or a receiver and remote at an agditiona:
sharge. Call Comcast at 1-800-XFINITY for restrictions and complete details, ~Available to custemers with Limited Basic Service who use a digital receiver or compatidle equipment. ~ATo recsive
shannels offered in HD, a HD television (not provided), HDTV equipment and subscription to the channel's service level or underlying prernium service are required. A" ~Available to customers with Exparided
3asic who use a digital receiver or compatible equipment. ~~A~A Tl 3D TV, compatible equipment and Comcast 3D autharization are required. *Digital Economy does not include On Demand and cannot
)e combined with service jevels that include or require Expanded Basic. "Famlly Tier requires subscription io Limited Basis Service, cannot be combined with service levels that include or require Expanded
3asic and does not include Music Cheice or On Demand.

Jo fodus los servicios estan disponibles en todas fas dreas. Precios, programacion, ubicacion de canales y paqguetes estén sujetos a cambios. Servicios de Comeasi son sujetos a fas condicidres de los
“érminos y Pélizas de Comcast Cabile. Suscripcién al Limited Basic Service es requerida para obtener otros servicios o niveles de servicio de programacion de video. Algunos servicios requierer una tarjeta de
Jable o CableCARD o un receptor digital y controf remoto a un cargo adicional. Llame a Comecast al 1-B00-XFINITY para restricciones y detalles eompletos. ~Disponiole a clientes con el nivel de Limited
Jasic Service quienes usan un receptor digital o equipo compatible. ~~Para reciber canales en alta definicion (HD) se requiere una television de alta definicion (HOTY), equipo para televisor de aita definicidn
no incluido} y suscripcion al nivel de servicio donde se ubica el cana! or servicio premium subyacente, A~ Disponible a clientes con el nivel de Expanded Basic quienes usan un receplor digital o equipo
;ompatible, A~A1Se requiere television de 30, equipo compatible y autorizacion de 30 de Comeast *Digital Economy no inckiye On Demand y no se puede combinar con niveles de servicio gue inciuyen o
equieren Expanded Basic. **Et paguete Family Tier requiere suscripcion al Limited Basic Service, no puede ser combinado con niveles de servicio que inchaen o requieren al servicio Expanded Basic y no
ncluye fos canales de musica Music Choice u Dn Demand.

}771/1000 (0690-0870, 1380-1390) GCA-CLU-H



