
In Denial: Nielsen and Cable Industry Still 
Don’t Believe in Cord-Cutting 
 

 

ABC’s Daisy Whitney (New Media Minute) went in search for evidence that Americans really 
are fed up with their cable TV bill and are cutting the cord.  She collided head-on with an 
industry still in denial that consumers are fed up with high cable bills and relying on their home 
broadband connection for video entertainment. 

Nielsen reports there are 5.1 million homes in the U.S. that have broadband-only service from 
their provider, and presumably rely on over-the-air TV for live televised events.  That’s up a 
huge 23 percent over last year.  But some analysts dismiss that as growth that comes from homes 
that never had broadband in the first place, a conclusion that needs more evidence to back it up. 

Providers admit most of their new customers are coming from other broadband providers, 
especially as Americans dump slow DSL in favor of faster cable or fiber-delivered service.  In 
most areas, those who want broadband service already have it.  The primary exception: rural 
residents just accessing newly-available broadband for the first time. 

For 20 years, the cable industry has enjoyed a growth in video subscribers.  That is no longer the 
case.  While the numbers are not staggering, hundreds of thousands of big cable customers are 
dropping their cable TV subscriptions every quarter, and they don’t seem to be taking their 
business to the competition.  Granted, many cancellations are income-related, especially among 
video-only customers, but it is clear a ceiling has been reached on what Americans will tolerate 
from the cable company. 

With programming rate increases continuing unabated, that bill is only going up. 

 


