
Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 

In the Matter of 
Comcast Cable Communications, LLC, 
on behalf of its subsidiaries and affiliates 

For Determination of Effective Competition in: 
11 Illinois Franchise Areas 

To: Chief, Media Bureau 

) 
) 
) 
) 
) 
) 

CSRNo. 

PETITION FOR SPECIAL RELIEF 

----

Comcast Cable Communications, LLC, on behalf of its subsidiaries and affiliates 

("Comcast"), pursuant to Sections 76.7 and 76.907 ofthe Commission's rules,1 requests that the 

Commission find that Comcast faces "effective competition" in 11 Illinois franchise areas (the 

"Franchise Areas,,).2 

The Communications Act of 1934, as amended (the "Act"), and the Commission's rules 

provide that cable television rates may be regulated only in the absence of effective competition.3 

Cabl~ up~rators are entitled to demonstrate that effective competition exists on a franchise-by-

franchise basis.4 When a cable operator demonstrates that effective competition exists within a 

franchise area, cable rates in the affected area are no longer subject to regulation.5 

147 C.F.R. §§ 76.7 and 76.907. 

2 See Exhibit 1. 

347 U.S.C. § 543(a)(2); 47 C.F.R. § 76.905(a). 

447 C.F.R. § 76.907. 

5 See implementation of Sections of the Cable Television Consumer Protection and Competition 
Act of 1992, Rate Regulation, 8 FCC Red. 5631, 5664-5665 (1993) ("Rate Order"). 
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Under the "competing provider" test set forth in Section 623(1)(I)(B) of the Act and 

Section 76.905(b)(2) ofthe Commission's rules (the "Competing Provider Test"), a cable system 

will be deemed subject to effective competition if: 

(i) the franchise area is served by at least two unaffiliated multichannel video 
programming distributors ("MVPDs"), each of which offers comparable 
programming to at least 50 percent of the households in the franchise area; 
and 

(ii) the number of households subscribing to multichannel video programming 
other than the largest MVPD exceeds 15 percent of the households in the 
franchise area.6 

As demonstrated below, the Competing Provider Test is satisfied in each of the Franchise 

Areas - Chatham, Divernon, Forsyth, Grandview, Illiopolis, Jerome, Mount Pulaski, Pawnee, 

Rochester, Southern View, and Springfield -- because two unaffiliated MVPDs serve over 50 

percent ofthe Franchise Areas' households with comparable programming and the reported 

penetration rate for DBS providers exceeds the 15 percent threshold in the Franchise Areas. 

I. THE COMPETING PROVIDER TEST IS SATISFIED IN EACH OF THE 
FRANCmSE AREAS 

The two prongs of the Competing Provider Test are straightforward and objective. Both 

prongs of this test clearly are satisfied in em.:h u[the Franchise Areas. 

A. More Than Two Unaffiliated MVPDs Offer Programming Comparable 
to Com cast to Over 50 Percent of the Households in Each of the 
Franchise Areas. 

The first prong of the Competing Provider Test requires that a franchise area must be 

served by "at least two unaffiliated multichannel video programming distributors ... ,,7 This 

requirement is easily satisfied, because the two major direct broadcast satellite providers 

6 47 U.S.C. § 543(l)(l)(B)(i) and (ii); 47 C.F.R. § 76.905(b)(2)(i) and (ii). 

7 47 U.S.C. § 543(1)(I)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 of the Communications 
Act of 1934, as amended, defines "multichannel video programming distributors" to include 
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13). 

2 
DWT 19147355vl 0107080-000008 



(DirecTV, Inc. and Dish Network, Corp.) ("DBS Providers") are unaffiliated with Comcast and 

"offer" programming that is comparable to Comcast to more than 50 percent of the households in 

Comcast's Franchise Areas. 

Service of an MVPD will be deemed "offered" when it is both technically and actually 

available. 8 The Commission has determined that DBS service is presumed to be "technically 

available" throughout the country due to its nationwide satellite footprint. 9 Comcast's Franchise 

Areas are well within the satellite footprint of DirecTV and Dish Network. Thus, both DirecTV 

and Dish Network are "technically available" in the Franchise Areas. 

DBS service is presumed to be "actually available" if households in a franchise area are 

made "reasonably aware" that the service is available. 10 The Commission has stated that "a party 

may use evidence of penetration rates in the franchise area (the second prong of the competing 

provider test ... ) coupled with the ubiquity of DBS services to show that consumers are 

8 Rate Order at ~ 29. 

9 See MediaOne of Georgia, Inc,' Petitionfor Revocation of the Certification ofGwinnett County, 
Georgia, 12 FCC Rcd. 19406, ~ 5 n.16 (1997) (citing Rate Order, at 5660-5661). 

10 See Rate Order at ~ 32 (citations omitted). See also Charter Communications, LLC d/b/a 
Charter Communications Petitionfor Determination of Effective Competition in Fourteen North 
Carolina Communities, et aI, 19 FCC Rcd. 7003, ~ 4 (2004). 
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reasonably aware of the availability ofDBS service.,,11 The same reasoning applies here. 

DirecTV and Dish Network are among the largest MVPDs in the nation. 12 With approximately 

33.6 million subscribers nationwide/3 comprising over 33.6 percent of all MVPD subscribers,14 

ubiquitous advertising, and the substantial DBS penetration figures in the Franchise Areas, it is 

clear that consumers in the Franchise Areas are "reasonably" aware of the availability ofDBS 

competitors. IS Accordingly, both DirecTV and Dish Network are presumed to be "actually 

available" in the Franchise Areas, and are offered to over 50 percent of the households in the 

Franchise Areas. 

II Comcast Cable Communications, LLC Petitionfor Determination of Effective Competition in 
Various Michigan Communities, 23 FCC Rcd. 9595, ~ 5 (2008), citing Mediacom Illinois LLC et 
al. , Eleven Petitions for Determination of Effective Competition in Twenty-Two Local Franchise 
Areas in Illinois and Michigan, 21 FCC Rcd. 1175 (2006) ("Comcast - Various Michigan 
Communities"). Thus, the Commission has not required the production of advertising to 
demonstrate that households in the franchise area are "reasonably aware" of the availability of 
DBS service. See Bright House Networks, LLC Petition for Determination of Effective 
Competition (Lake Alfred and Dundee FL), 22 FCC Rcd. 4390, ~ 6 (2007) ("Over more than ten 
years, we have made hundreds of findings that households in particular franchise areas are 
reasonably aware that they may purchase DBS services based on localized evidence. These 
accwnulated showings amount to substantial evidence that households in all franchise areas are 
reasonably aware that they may purchase DBS services. In at least one earlier reported decision, 
we found households in a franchise area to be reasonably aware that they may purchase DBS 
service solely based on evidence ofDBS's nationwide growth and local subscriptions, without 
reference to advertising or other promotion.") ("Bright House Networks - Florida,,). 

12 See Thirteenth Annual Assessment of the Status of Competition in the Market for the Delivery 
of Video Programming, MB Docket No. 06-189, FCC 07-206, ~ 76 (reI. Jan. 16,2009). 

13 See Press Release, DirecTV, DirecTV Announces First Quarter 2011 Results (May 5, 2011) 
(reporting that, as of Mar. 31, 2011, DirecTV had 19.4 million subscribers), available at 
http://investor.d i.rectv.com/releasedetal l.cfm?ReleaselD=5747 19 ; Press Release, DISH Network, DISH 
Network Reports First Quarter 2011 Financial Results (May 2,2011) (reporting that, as of Mar. 
31, 2011, Dish Network had approximately 14.2 million subscribers), available at 
http://dish.cl ient.shareholder.comi releasedeta il .cthl?ReleaseID=573404. 

14 Press Release, SNL Kagan's Us. Multichannel Subscribers 4th Quarter 2010 Results, SNL 
Kagan, March 15,2011, available at http://www.snl.comlInTheMedia.aspx (reporting 
approximately 100.1 million video subscribers in the U.S.). 

IS See, e.g., Comcast- Various Michigan Communities, ~ 5; Bright House Networks -Florida, ~ 
6. 
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The Competing Provider Test also requires that the programming offered by the 

competing provider must be "comparable" to th~ programming offered by the cable operator. 16 

The Commission's rules define comparable programming as "at least 12 channels of video 

programming, including at least one channel of non broadcast service programming." I 7 The 

Commission has repeatedly recognized that the DBS Providers offer comparable programming 

under the Commission's Competing Provider Test. 18 Each of the DBS Providers offer well over 

100 video channels, most of which are non-broadcast services. 19 And, as shown in the attached 

channel line-ups, Comcast's programming service offerings in the Franchise Areas are 

substantially similar to the DBS Providers' programming services.2o 

Test. 

Based on the above facts, Comcast has satisfied the first prong of the Competing Provider 

B. The Competing Providers Serve Greater Than 15 Percent of the 
Households In Comcast's Franchise Areas. 

The second prong of the Competing Provider Test requires that the subscriber base of 

competing MVPDs, other than the largest MVPD, exceeds 15 percent of franchise area 

households. 

DBS Providers track their subscribers according to the zip codes where each subscriber 

resides, rather than by political jurisdiction. In this case, Comcast relied on ZIP+4 codes 

16 See 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). 

17 47 C.F.R. § 76.905(g). 

18 See, e.g., Com cast Cablevision of Maryland, lnc., Petitions for Determination of Effective 
Competition (Charles County, MD), 19 FCC Red. 7130, ~ 4 (2004) ("We find that the 
programming ofDBS providers satisfies the Commission's program comparability criterion 
because DBS providers offer more than 12 channels of video programming, including more than 
one non-broadcast channel."). 

19 See Channel Line-ups of DirecT V and Dish Network, attached hereto as Exhibit 2. 

20 See Comcast Channel Line-ups, attached hereto as Exhibit 3. 
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associated with each Franchise Area in order to determine the number of DBS subscribers within 

the Franchise Area. The Commission has previously accepted ZIP+4 codes as "reasonable and 

sufficiently reliable for purposes of determining the presence of 

effective competition,,,21 and stated its preference for this approach?2 

To determine the relevant ZIP+4 codes for the Franchise Areas, Comcast contacted 

Media Business Corp. ("MBC," previously known as "SkyTrends"). MBC has developed a 

process to accurately identify the ZIP+4 codes that correspond with the political boundaries of a 

particular community. This process utilizes enhanced mapping software that correlates ZIP+4 

codes with the U.S. Census Department's "block group" level households. The "block group" 

measurement is the most precise Census tool available to measure households within a very 

small geographical area. With this software, MBC was able to identify the ZIP+4 codes that lie 

within the Franchise Areas?3 

Comcast next provided all of the ZIP+4 codes for the Franchise Areas to the Satellite 

Broadcasting and Communication Association ("SBCA"). SBCA is the national trade 

association representing the two major DBS Providers, and it has assumed the responsibility for 

compiling subscribership data and responding to data requests fruIIll:ablt: operators and 

franchising authorities engaged in effective competition proceedings. The DBS subscriber 

numbers reported in the attached Effective Competition Tracking Reports ("ECTR") from SBCA 

21 See Cable One, Inc. Petition/or Determination of Effective Competition in Pocatello, Idaho, 
18 FCC Red. 12792, ~ 8 (2003), quoting Falcon Cable Systems II, a California Limited 
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition 
in Twelve Oregon Cities, 17 FCC Red. 4648 (2002). 

22 See Public Notice, "Commission Announces New Standards for Showings of Effective 
Competition For Cable Service," 23 FCC Red. 12067 (2008). 

23 See Letter from MBC (explaining ZIP+4 methodology), attached hereto as Exhibit 4. 
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reflect the total DBS subscribers within the individual ZIP+4 codes associated with the Franchise 

Areas.24 

Finally, Comcast compared the DBS subscribership figures reported by SBCA on a 

ZIP+4 basis with its own subscribership, and was able to confirm that its own subscribership 

exceeded DBS subscribership in each of the communities that qualify for effective competition 

under the Competing Provider Test - Chatham, Divernon, Forsyth, Grandview, Illiopolis, 

Jerome, Mount Pulaski, Pawnee, Rochester, Southern View, and Springfield. Comcast is the 

largest MVPD in these Franchise Areas. 

To determine whether DBS subscribership exceeds the statutorily mandated 15 percent 

threshold in the Franchise Areas, Comcast compared the competing providers' subscribership to 

the most recent U.S. Census occupied household unit figures for the communities.25 This 

comparison yields the penetration rate for DBS Providers in the Franchise Areas. 

As detailed in Exhibit 7, the subscriber rate for the DBS Providers in the Franchise Areas 

exceeds the 15 percent threshold required under Section 623(1)(I)(B) of the Act. Accordingly, 

Comcast meets the second prong of the Competing Provider Test. 

Because Comcast meets both prongs of the Competing Pruviuer Test in the Chatham, 

Divernon, Forsyth, Grandview, Illiopolis, Jerome, Mount Pulaski, Pawnee, Rochester, Southern 

View, and Springfield Franchise Areas, it faces effective competition in these Franchise Areas. 

24 See Exhibit 5 (providing total ZIP+4-based DBS subscribership for the Franchise Areas, as 
well as all ZIP+4 data relied on in the Petition). 

25 In this case, 2010 Census Data were available and utilized. Household data figures are 
available at http://factfinder.census.gov, the relevant pages of which are attached hereto as 
Exhibit 6. 
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CONCLUSION 

Comcast's cable system is subject to effective competition in each of the Franchise Areas 

under the Competing Provider Test. Based on the evidence presented herein, Comcast 

respectfully requests that the Media Bureau issue an order acknowledging the 

presence of effective competition in each of the 11 Illinois Franchise Areas as of the filing date 

of this Petition. 

March 29, 2012 
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Respectfully submitted, 

Comcast Cable Communications, LLC . 
on behalf of its subsidiaries and affiliates 

By: ( d:..(~t 
Kederick W. Giroux 

Davis Wright Tremaine, LLP 
1919 Pennsylvania Avenue, N.W., Suite 800 
Washington, D.C. 20006 
(202) 973-4200 

Its Attorneys 
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4) 

The below-signed signatory has read the foregoing Petition for SpeciaJ Relief, and to the 

best of my knowledge information and belief formed after reasonable inquiry it is well 

grounded in fact and is warranted by existing law or a good faith argument for the ~xten.sion, 

modification or reversal of existing law; and is not interposed for any improper purpose. 

By: 

March 29, 2012 
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Respe.ctfully submitted, 

Com cast Cable Communications, LLC 
on b Ibalf of its subsidiaries and affIliates 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 
(202) 973-4200 

Its Attorney 



Date 

DECLARA TION OF WARREN FITTING 

I, Warren Fitting, declare, under penalty of perjury that: 

1. I am the Senior Director of Regulatory Accounting for Comcast Cable 
Communications, LLC ("Comcast"). 

2. I have read the foregoing Petition for Special Relief ("Petition") and am familiar 
with the contents thereof and the matters referred to therein. 

3. r have reviewed Comcast's respective cable subscriber numbers for the Franchise 
Areas at issue in this Petition, as well as the DBS subscriber numbers provided by 
SBCA for the individual Franchise Areas as described in the Petition. Of the 
Franchise Areas subject to the Competing Provider Test, Comcast is the largest 
multichannel video program provider in the Chatham, Divernon, Forsyth, 
Grandview, Illiopolis, Jerome, Mount Pulaski, Pawnee, Rochester, Southern 
View, and Springfield Franchise Areas. 

4. The facts contained within the Petition are true and correct to the best of my 
knowledge, information and belief. 

S 2,,0\2... Uo.-~ 
Warren Fitting 
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EXHIBIT 1 



PSID#00471 0 

CUID# 
IL0337 
IL0524 
IL0661 
IL0114 
IL0763 
IL0113 
IL0364 
IL0523 
IL0386 
IL0112 
IL0091 

17306540.1 

COMMUNITY 
CHATHAM 
DIVERNON 
FORSYTH 
GRANDVIEW 
ILLIOPOLIS 
JEROME 
MOUNT PULASKI 
PAWNEE 
ROCHESTER 
SOUTHERN VIEW 
SPRINGFIELD 
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PREMIER pacKage 
~L?,' ~+ rl inuit;ll f'fl'ta nnol <; ,,_ U.'¥, y'\. _ # ~J$'''''J,,"V 

Print chanrielS,for ZIP',COde 1730l(No locals available} 

lnet (HD) BQI107 Disney Channel (West) 291 Hope· 368 RfOTV 345 
ME IB9l 265 DisneyXD IHQ] 292 INSP 364 ReelzChannel 238 

ABC Family I@] 311 Documentary Channel 267 ION Television 305 SOAPnet 262 

American Movie Classics IBQ] 254 El Entertainment 236 ION Television West 347 Science Channel 18Ql284 
(AMe) 

ESPN !BID 206 Independent Film 559 Shop NBC 316 
Animal Planet IBQ! 282 

ESPN 3D (HD) I@ 106 Channel (IFe) Speed Channel 00607 
Audience Network fBQ] 239 

ESP~2 00209 
Investigation Discovery 285 

Spike 1BQl241 
88CAmerica 264 (10) 

ESPNEWS 00 207 Jewelry Television 313 Style 235 
BYUTV 374 

ESPNU \8Ql208 Jewish life Television· 366 Syfy Channel [8Qj244 
.Big Ten Network l8Ql 610 

EWTN 370 Lifetime I8QI 252 TBS 00247 
Biography Channel I8Q] 266 

Enlace Christian 448 lifetime Movie Network 253 TCTNetwork 377 
Black Entertainment IHQj 329 Television· TNT 1HQJ245 
Television (SEn LinkTV 375 

FUEL TV \8Ql 618 TV Guide Network 273 Bloomberg Television 353 FX I8Ql 248 
Logo 272 

Soomerang 298 MHz WORLDVlEW· 2183 TV Land 304 

Bravo I8Qi 237 
Food Network 00 231 

MLB Network 00213 TV One 328 

CBS Sports Network 18Ql613 
Fox Business Network !BQ] 359 

MSNBC IE@ 356 TeenNick 303 
Fox Movie Channel 258 

CCTV-9 2053 MTY IHQJ 331 Tennis Channel 00217 

CMT !BQ] 327 
Fox News Channel \8.QJ 360 

MTYZ 333 The Hub 294 

CNBC IHQJ 355 
Free Speech TV" 348 The Learning Channel 18Ql280 Military Channel 287 

CNBC World 
Fuse 339 The Sportsman Channel 605 357 NASA TV 289 

CNN [@202 
GEM NET (Global 2068 

lEQl 216 The Word Network 373 
Expansion Media NBATV 

CSPAN 1 350 Network)" NFL Network fB§I212 Travel Channel [8EJ277 

CSPAN 2 351 GOD TV 365 NHL Network fB§I215 Trinity Broadcasting 3n 

Cartoon Network (East) 1HQ1296 GSN, the network for 233 NRB 378 
Network (TBN) 

games TruTV 246 
Cartoon Network (West) 297 Galavision 404 Nat GeoWlLD 283 

Turner Classic Movies 256 
Centric 330 GolTV HD English i8QJ 620 ' National Geographic !BQi 276 (rCM) 
Chiller 257 Channel USA Network 00242 

Golden Eagle 363 Nick Jr_ 301 
Christian Television 376 Broadcasting· Univision 402 
Network (CTN) Golf Channel l!:!Ql 218 Nickelodeon (East) lBQl 299 

VH1 !8Qj 335 
Church Channel 371 Gospel Music Channel 338 Nickelodeon (West) 300 

VH1 Classic 337 
Coo 308 Great American Country 326 Nicktoons Network 302 

Versus 1HQ1603 
Comedy Central I8§] 249 H2 271 OWN 279 

WE: Women's 160 
Cooking- Chilnnel 232 HD Theater lBQl 281 Ovation TV 274 Entertainment 
Current TV 358 HDNet iBm 306 Oxygen 251 WGN America l8Qi 307 

DIY Network 230 HlTN· 438 PBS 0 Weather Channel l8.Ql362 

Daystar 369 Hallmark Channel . IHQI 312 PBS Kids Sprout 295 World Harvest Television 367 

Discavery Channel IHQJ 278 Headline News 204 Planet Green 00286 n3D lEQJ103 

Discovery Fit a Health 261 History Channel 00269 Pursuit Channel 608 

Disney Channel (East) fill21 290 Home Ei: Garden IHQI 229 QVC 275 

TeleviSion (HGTY) 
Home Shopping Network 240 

PREMlUMS 

5STARMAX HD East IElli 520 FLiX ON DEMAND® 1557 MoreMAX IHQ] 517 STARZ® ON DJ:MAND 1527 

@MAX HD East lBQl 523 FOX Deportes 624 Outdoor Channel 606 Showtime Beyond HD lE@ 550 

ActionMAX HD IH§l 519 Flix 557 SHOWTIME I8Qi 545 Showtime Next AD IEQ! 551 

Cinemax East lBQl 515 Fox Soccer Channel !BQl 619 SHOWTIME (West) !EQ]546 Showtime Women HD I8Ql 552 

Cinemax West 00 516 GolTY 620 SHOWTIME 2 lBQl 547 Sundance Channel 558 

ENCORE (East) [@ 535 HBO (East) [@ 501 SHOWT1ME Extreme !EQ] 549 Sundance ON DEMAND 1558 

ENCORE (West) 536 HBO (West) i.iilll 504 SHOWTlME ON DEMAND 1545 THE MOVIE CHANNEL .. 1554 

ENCORE Action 541 HBO 2 (East) !BQl 502 SHOWT1ME Showcase IBQI 548 ON DEMAND 

ENCORE Drama 540 HBO 2 (West) 505 STARZ (East) I8Qi 527 
TMC Xtra HD East ~ 556 

ENCORE Family 542 HBO Comedy HD !BQl 506 STARZ (West) IBQI 528 
TVG - The Interactive 602 
Horseradng Network 
The Movie Channel IHQI 554 
(East) 

http://www.directv_comIDTV APP/compare/printablePackageChannels.jsp?packageld=960 ,._ 1117/2011 
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PREMIUMS 

ENCORE love ' 537 HBO Family' '(East) If@ 507 STARZ Cinema HD (@ 531 The Ncvie Channel 555 

ENCORE Suspense 539 HBO Family (West) 508 STARZ Comedy HD I8QI 526 (West) 
ThrillerMAX HD [8Qlm 

ENCORE Westerns 538 HBO Latino IHQl 511 STARZtdge 00 529 
1B21521 

ENCORE® ON DEMAND 1535 HBO Signature IHQl 503 STARZ In Black I8QI 530 
WMAXHDEast 

ESPNQassic Sports 614 HBOZone HO"- IEQ) 509 STARZ Kids a Family HD [8QI 525 

R£G!QNAL SPORT NETWORKS 

Aititude Sports- a Ent. JBQj 681 FSArlzooi -IHQI 686 FS South Plus (2} IHQIMB ROOT SPORTS Rocky 1Bl2i683 
6&1 FS Cfndnnatf f8QJ 601 .. ~ !>Outhwest ~b/b Mountllin 
Altitude Sports IHQ] 682 

FS Detroit 663 FS Southwest Plus 1HQ1677 SportSouth 1BQ1649 
Alternate 682 SportSouth Plus 1B2165O 
CSN Bay Area I8Q] 696 F5 Detroit Plus IBQ] 664 FSWest IHQl692 

SportsNet New York 639 IBQI 639 
CSN Bay Area Alternate rHQI697 FSFtorida /BQI 654 MASN 640 lliQl640 . 

SportsTime Ohio 662 1BQl662 697 FS Florida Plus lBQI 655 MSG Plus 635 LBQI 635 
CSN california 18Q1698 FSMidwest !8Q! 671 Madison Square Garden !HQ! 634 Sun Sports 1BQ1653 

CSH California alt 699 699 FS NOrth IHQl 668 634 Sun Sports Plus 1BQl656 

CSN OTicago Alt. #2 ~7 FSOmo IEQ) 660 
NESN 628 f8Qi628 Yankee Ent. a Sports IBQJ 631 

(YES) 631 
CSN MidAlta'ntic Alt. lBQI643 FSSouth IBQl 646 Prime Ticket IHQl 694 

,CSN MidAtlantic 642 IBQJ 642 FS South Plus [8Ql 647 ROOT SPORTS Northwest f8Qi 687 

CSN New England 630 m630 ROOT SPORTS Pittsburgh IE@ 659 

ComoIst mrtsNet 1HQl665 
Chicago 5 

SATELLITE RAmO 
SOtOCTAP:6O's SO] , SONICTAP: coile&e 'RoCk 831 SONICTAP: Italian Bistro 881 SONICTAP: Regional 873 
Revolution SONICTAP: Dance 859 Blend Mexican 
SONICTAP: 70's Hits 804 

-SONrCTAP: Familiar 880 
SONICTAP: Italian 882 SONiCTAP: Retro Disco 845 

SONiCTAP: 8· Tracks 840 Favorites Contemporary SONICTAP: Rock en 878 
SONICTAP: SO's Hits 805 SONICTAP: Fiesta 870 

SONICTAP: Jazz 852 Espanol 

SONICTAP: 90's Hits 806 .Tropical SONICTAP: Latin Hits 871 SONICTAP: Salsa 874 

SONiCTAP: Adult 832 
SONlCTAP: 839 SONICTAP: Latin Jazz 879 SONICTAP: Showtunes 823 

Alternative Ftashback/New Wave SONICTAP: Light 866 SONICTAP: Silky Sout 843 
SONICTAP: Adult 821 SONICTAP: Folk Rock 813 Classical SONICTAP: Silver Screen 822 
Contemporary SONlCTAP: FUl{ Metal 830 SONICTAP: love Songs 819 SONICTAP: Singer· 836 
SONICTAP: Alternative 834 Jacket SONICTAP: Malt Shop 802 Songwriters 
SO!'lICTAP: Bailamos! 869 SONICTAP: Gospel Glory 827 Oldies SONICTAP: Smooth Jazz 851 
SONICTAP: Be·Tween 867 SONICTAP: Great 855 SONICTAP: Mariachi 876 SONICTAP: Soft Hits 849 Standards SONICTAP: Metro Blend 853 SONlCTAP: Beautiful 820 SONICTAP: Groove 824 SONICTAP: Spike 841 
Instrumentals Lounge SONICTAP: Modem 814 SONICTAP: SubTerranean 858 
SONICT AP: Big 801 SONICTAP: Hafr Guitar 829 

Country 
SONICTAP: Symphonic 864 Band/Swing SONICTAP: Modern 860 

SONICTAP: Bluegrass 812 
SONICTAP: Hallelujah 828 Workout SONICTAP: The Boombox 846 

SONICTAP: Blues 854 SONICTAP: Hit Country 809 SONICTAP: Muska De Las 8n SONICTAP: The 868 
SONICTAP: Holidays tt 815 Americas Playground SONICTAP: Carnaval 8n 

Brasileiro Happenlngs SONICTAP: New Age 856 SONICTAP: The Spirit 826 

SONICTAP: Classic Hits 837 SONICTAP: Hooky Tonk 811 SONICTAP: Old School 844 SONICTAP: Today's Hits 816 
Blend Tavern Funk 

SONfCTAP: Traditional 808 
SONlCTAP: Classic Jazz 850 SONICTAP: Hot Jamz 825 SONICTAP: PUMP! 861 Country 
Vocal Blend SONICTAP: Hottest Hits 818 SONICTAP: Piano 865 SONICTAP: Tranquility 884 
SON!CTAP:Clas~cRttB 842 SONICTAP: Hurbano 875 SONICTAP: Rat Pack 807 SONICTAP: Y2k Hits 817 
SONICTAP: Classic Rock 833 SONICTAP: Hype 847 SONICTAP: Reality Bites 838 SONICTAP: Zen 857 
SONICT AP: Classic Rock 862 SONICTAP': Ink'd 835 SONICTAP: Red, Rock 810 
Workout SONICTAP: Irish 883 and Blues 
SONICTAP: Coffeehouse 848 SONICTAP: Reggae 863 
Rock 

"The following channels require a special dish or equipment: MHz, GE.M NET, Hope Channel, JLTV, Once, HITH, V·Me, Enlace, Golden Eagle Broadcasting, 
and Free Speech TV. Please call 1·800·531·5000 for more information. 
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» Chann."« ~acKllt 

ANGEL 
ANGL2 
APL 
BID 
BIlV 
QOQM 
BUYI 
CiiSSN 
~CTVE, 
CCNEW 
CPOK 
CSPN2. 
OmR 
OIY 
DOC 
FQ!lO 
fXNWS 
FS,C 
GEMS 
G~C 
HLMRK 

ALTUD 
CSTH,O 
CSNBA 
CS~CA 
CSNCH 
CSNMA 
CSNNE 
ESPCL 
FSC 
FOXS+ 
fOXAZ 
faXCN 
FOXO 
fOXFL 
fOXMW 
FOXN 

~,oiie', 
MgelTwo .. 
Anlni_I 'el,gilt ' l~~U$r~ 
810 119 
BlQi)(ob!l1ll Je~~8~~ ~ 'A~';:' ,jt~~ 
800mmng IiAP 115 -

Buyl' ... ~t;j~~'-
CBS Sporn Netwwk 152' 
OCTV'i ~'l' ,;:~~~:. t.~~~ 
CCTV-News • "'". . .'. 

Cool!lrIQ ~nilel ' . 
C:SPAN2 
~tilr' " i' " 
DIY 
DQC~m8olllty Channel' 
Food Network 
FOX N~wl'Ch.nne, ' 1 
FOX Soccer Chamiel 
Gema ~i1dJeWelry 
Great American Country (GAC) 
Hallm_1ft CIl.n~eJ 'i.ij~'· !i";~1i~:a,. 

M/bJde Sm & Entertalnll1llOl 
CoxSpint~nNeWoriea:lS '. 
Corneas! Spoi'IsNet Bay 1m eo_ ~et C81!fomIa 
Co~ SportsNet Chk:ago 
Conx:8st ~et Mkl-Allanfu 
Corneas! Sport1Net New England 
ESPNC~' , 
Fox Soccer Channel 
Fox SoOOir f1!US •• 
Fox Spor1li Arbona 
Fo~ Spor1li ailCtlnaU 
Fox Spor1li ~lrnk 
Fox Spor1li EblIa 
Fox Spor1li ~ 
fox~rw 

'.' 

II!P : ct..m.n,btooboI~ to:m SDlHO ""',**". ~Dortt.·l'ou .. "", .. ~D"""._""'_Nfl~ 
BPlD ·a....ilboIIn .... "~ .. pqaWctwM. SAP· fRf[!iRII ... IIod ..... IoIII.,...a II "WiI!IIOl.,-tHD ............... ""' lot ..... ltD. 
.. ~ty.pf Roti!oI!ol5po(b MotIoorII...., .. ~.....,. "",..... .. , ..... .. btoIf~ 'W! "\~l!IIhllllll~~1d<. ' ",JoIN I ~ uno. 
"~lIII lItjt'I II~"hol., lJjeq,." IlllIoaIIIHI lo ...... !JI:iloiI .... tlliIRnIk l....w. 1II "0, 
!~ ... I'iIIIJ ..... __ n • ..,.lr ol _ ... lIb, ... mN ... _ _ ... __ .... _ _ ... ~(UIllt'li1lM!IIlI_mmn,....,..._ 

-.~....,. "" .W~. "'IIII\ lfI/I~W. • • _ ' , ' . 
!.':...~~~~. - 1j_oW--·S - oIl_"'''''''Io,*",I'_ •• ~~~ III!\'''''';'''''W'rlolr~II\lI~ ' DIiII 
...... ~~~ -.. lot 'lI1!H- ' . ' .. __ r. ' !III. ........ 0I ~,.j I*\J. IIio/Ioti ,... .~:.=-,,,,,c.:=_ .... ::::=r.. ..... II/~t.~~~= ... - ......... 

C/. ' 

E.S~$P E~' Si/spellS! 
. ~PIXl EPIX-""!' 
EPIx2 EPI# lAP 

"MC tlaQniai1c' ~OYIiI Channel 
HOlHR HD Theeter 
ijDNMV HONBI~OVItls 
It/DIE IndlePlex 
LOGO WGO 
MAVTV ~I!'IW 

, ii~g:@'~ " 
~pO~. (B)."", 
HB~ .~ture SAl' 

HB¢(W):~' , 
HB02 (N) SAP 

HM :F,irilUf VJ' 
II~O~dy .$Al' 

HRO Zone l!lo Olt/ 
HBO latlno 

slam 
ENCOR Encore (E) VAP 

STARZ Stati! (E) S<\~ 
STRZW Stall f.'N) SAP 

SEDGE Stln ~ -
SCINE Stell Cinema SAl' 

srzc SWIl Co{i1e~~ 
SBLCK Stall InBlack m 
SK&FM ~.K1d~ & f8mlly SAP 

e> 
I] 
C'~ 
~~ .. ~ 

.' 

t. Connect your receiver to broadbariq Inteme! ora ph!ll1e line tq get more out of 
your DISH eelVice. For more Info vlllt: dlah...amlgetconnected. 

disH .1 ~U . 1& L .... ' A.oiIIoW r 
LMII:".~' I~ . .' , 

~ 

I 



A8C~M 
ALIVE 
ANGEL 
ANGL2 
BTV 
BUY 
TOON 
rooliw 
CCTVE 
CCNEW 
CHRCH 
CMT 
CNBG 
aNN 
c",or 
CSPN2 
OYSTR 
DI$C ' 
DISE 
DISW 
DOC 
EI 
ESPN 
ESPN2 
ESNWS 
ESPNU 
FOOD 
FXNWS 
FX 
GEMS 
HONfT 
UGlY 
UIST 
HLN 
HRTV 
H8N 
H8N2 
ICTV 

AUq filll(ly . 
.Amerlca lwe 
AriileI'Qiiu 
AIIQul.Two 
Busi~uss Television " ,-
B4yl 
a_nilan' ~,tjVlr~'(EI , sAt' .' 
Glrtlln Network (W) 
C~~ . 
eCTV-Hews 
~\nih.~nel 
GMT 
CNBC ,. : · • 
eNN 
Comedy 'Central 
~Pt\H? 

'Omw:· 1" _ 
O,ltcaY~J~ ,Cb,nI\P,1 
Dlifierll:lhunJll(E)'r '-:'~"~" 'r;Y"(J 
Dim" Chanllel (WI 
DOc~~qlia@e"lr: ,:~,{;;Z!:'\ 
EI ~Iertllnmrnl Television 
ESfN ;' 
ESPN~ 
ESPNEWS ' 
ESPNU 
Food Network 
FOX News Channel 
FX SAP . 

Gems & Jewelry TV 
HON~t .,HO'only 
HGTY 
HIS(QIl 
HLN 
Homnaclng TV 
HSN 

'HSN2 , : ' 
In 

IM~Y1 
OWTV 
l1TN 
ARTS 
CSPAN 
eWTN 
F&lV 
"liS . _lIIrqnan~ , .II'IU~".II.~IY , iii 
HITN: ,,' 'ff~fi,.!;!'W~Uta': !1 I" ,11'1 I. 
e~~D·~ .. bGttn_aIGllrnlOll~i,iim,II!. ! ,.,' -. , . 
SAP.FI\E~~...,te.liw.AIsdIa~l!itllPlM~ •• ~O~~"'dI 
1IlIJ·=~~~~O&.a1~\ •• ~ 

:: I " 

BBCA 
BET 
BI.$10 
Ii~V~ : 
C6SSN 
CURNT , 
PISXO 04 ., 
GLVSN 
Gb~F _.1' 

GSN.' .. U?~.,..,..---:... 
HLMRK '~-I~lf~lK!~ 
IFe 
In 
LMN 
MUI~ ' t, ' 

MSNBC 
NTBEO 
NBATV 
NFL 
NHLN 
NKJR 
NUVO 
OVATN 
OWN 
OXYGN· 
RFDTV 
SOAP 
SPEED 
STYLE' 
TNCK . 
FTRAE,; , 
FTRAW 
mu 
TCM 
UNVSN 
UNVSW 
WE 

BITV 
BDOU Boomelllng SAP . , . 

CHllR Chil!er , ' ,,-!! :I~?1."'1i9$! 
CLoa cillO 198 
CNBCW c,N~c.WdrId ~:,:· :\;,}~\rtirMF __ • 
COOK Cooklno Charmsl 11111 
DIY bi"' • , " '-::ill~;iiil' ~ E ' .. ' .. 4l"''1. .~ ~'I. ; : ' '"r',), YHI.,...!i 

EENNCC~ ~~: ID~HDtIlIr, • " ~~~ 
"" "I~?jIW>/~W,t-~\~i .. .; ... ~.t~~~ EACT1I • EntiJii"Atiion "' ." - ,., . . , '343" 

EUni./" .. :-" "Iu:l ." , .. .... ( •• ~"'"r.~~~ 
EN~i . ~:F.~ "i. ' v.l\i;:;'W'i-~~.5l 

ElOVE' 'f~.l;4Yf ·- : ""<I"~:~'{~\'.&_ 
ENSlL'!P fOOJre ~tlsp'ema _344 
EWSTII " EiIcOIlIiW~ .1\. " :im),~J~" 
FOXB Fox BOsw"si N~ . .,. '. iim .-- ' 
FOX,",O fGx MOVi8"'C!la'nrtill""'; 
FSC Fox Soccer Channel 
FUEL FUEL 'IV , , ',. t<~"lftan·' 
GMC OIDe 188 
GAC Gn!8lAinel1Gan CiJuntry (GM)' , ~~j'12_tt1 
H2 H2 CJjJ 121 
HMe Hallmark MaYle' Cbannel ; ; t~-:tW.UI 
HUB Hub CJjJ 179 

• . ' _'''~~I''I!\ · ' 
MIL Mmll'ry Ch~nnel ','" """~;i'(~·lfiiit~ 
M PLEX MoI'IePIex :m 
MUN~ lnun2 " .: . .<4;~Wki8j'.:!: 
NATGW Nat G80 WILD CI!1 190 
NICKT ~NeW.uI(, ,n,. \;(1~<~~"~"~'Iii ~N ._. ~ . ;., lJ ..... ~~~ 

ornCh Outdoor Chennal, a96 
SREEI! Plari~t a;je~ ': . { , .... )<. ",,)i~~~i 
SCI Selenae /:Ill 193 
SPMlN ... ,;., .... -' ,. :Chi ·i.·I' ,: ',' 'i'~!~i~ .:s~I~,"ln .. qll~ . "1~n~~ ~J!:jKl.l 
TENIS Tennis Channel CJjJ 400 
mc·w The Milvlec.hann~I:(W) ' ~p ' " ,,~'~~:jff~!t'! 
1M Cl\W The "'QV~ Cha,nJ1tI ~ {W'f 1M' • 330 
EPIXS TIl ..,..; ' ftiilii ' E1l'Ilr j~ :,':, ..- ·' .... ,.I~;tr""')i'&ll .1 1I1,.Q , " 'I , ,~~ ~~'ilO 
VERIJ. Verla . I 218 

' \l'~N YS. V,rsus '", .- f :·~~ ~~'llJilJ 
VH1 Cl VHl CIasslc 163 
PillS DISIl MUSIC Channels 023· 046 
Count"t 
Eleclr.llic & Oan~' . 
HliHI~/R&B 
Jazz & BlUes 
lellri ! ln~natkll181 
Pop i '", 

Rock , 
Stan~~ 

'j.-::., 

937 
., •. , ,,,. u~~·".!~ti1Si\l 

· . i"',l ·j'-!!f.-.si1fL\l~U~iln.'t.I1!! 

.• , .\\:it\!':a~-.-"",J. 91~ 9~. ", 
t:I
/-. ~i1~-'(l~Ub! 



EXHIBIT 3 



t.=;\ XFINITV TV 
€I Channel Lineup 

Limited Basic 

2 WICS~ABC) 
3 WCIA CBS) 
5 Local ccess 

~ ~~~~ (r~~~IA 
9/115 WGN America 
10 WAND (NBC) 
11/241 HSN 
12 WILL (PBS) 
13/240 avc 
15/445 CSPAN 
16 TV Guide Network 

~~ ~~8~D A~~r) 
19 WCIX NT) 
89/242 Shop BCA 
95 WEEK \NBC) 
96 WTVP PBS)A 
98 Local Access 
138 TLNA 
213 WTVP CreateA 
219 WSEC Create" 
220 WILL Create" 
231 Me-TV (via WRSP·Dn" 
233 ION TelevislonA 
275 EWTNA 
416 WILL WorldA 
417 WSEC WorldA 
418 WTVP WorldA 
420 This TV (via WBUI-DT)A 
436 WAND WeatherA 
446 CSPAN 2" 
820 WICS-The Country Network" 
850-895 Music Choice ChannelsA 
906 WAND HD (NBC)"" 
908 WICS HO (ABC)"" 
910 WRSP HO (FOX)"A 
912 WCIA HO (CBS}"" 
913 WGN America In HO"" 
914 WBUI HO (CWIAA 
915 WTVP HO ~P8S)"" 
916 WSEC HO PBS)M 
917 WILL HO ( BS)M 
918 WCFN HO (MNT)M 

Expanded Basic"'\1\ 

21/159 
24/814 
25/306 
26/407 
27/506 
28/509 
29/166 
30/106 
31/461 
32/610 
33/141 
34/112 
35/181 
36/409 
37/158 
38/109 
39/412 
40/414 
42/121 
43/315 
44/430 
451148 

Jewelry Television 
VHl . 
Nickelodeon 
CNN 
ESPN 
ESPN 2 
BET 
USA Network 
Discovery Channel 
AMC 
Spike TV 
TNT 
Bravo 
Headline News 
A&E 
TBS 
CNBC 
MSNBC 
Lifetime 
Disney Channel 
The Weather Channel 
Comedy Central 

46/455 Animal Planet 
47/325 Cartoon Network 
48/211 Food Network 
49/821 CMT 
50/406 Fox News Channel 
51/260 Hallmark Channel 
52/217 TLC 
53/133 E! 
54/116 FX 
55/806 MTV 
56/519 FSN Midwest 
57/206 HGTV 
58/128 Oxygen 
59/257 ABC Family 
60/483 History 
62/453 Travel Channel 
63/161 truTV 
64/522 Comeast SportsNet Chicago 
67/156 Syfy 
68/551 Slleed Channel 
70/255 BTN 
71/558 The Golf Channel 
72/256 TV Land 
101 Comcast Network 101 
136/65 SGlYle 
143 4 
173 BBC America 
276 Daystar Television Network 
277 Trinity Broadcasting 
336 PBS KIDS Sprout 
411 Bloomberg Television 
447 CSPAN 3 
471 Investigation Discovery 
482 BIO 
485 H2 
508 Hallmark Movie Channel 
549 NBC Sports Network 
611 Lifetime Movie Network 
646 MoviePlex 
692-693 Comcast Xlra 

Digital Starter 

001 On Demand 
285 Comcast Info Channel 

HO"" 
333 XFINITY 30"M" 
334 ESPN 3D"""" 
602 Spike HO"" 
603 truTV HO"" 
606 The Weather Channel HD"" 
618 BET HO"" 
619 MTVHO"" 
620 CMTHO"" 
621 VHl HO"" 
622 CNBC HO"" 
624 Headline News HOM 
625 MSNBC HO"" 
626 QVC HO"" 
627 HSN HO"" 
628 Style HO"" 
629 Travel Channel HO"" 
681 Cartoon Network HO"" 
682 Nickelodeon HO"" 
683 Bravo HO"" 
684 Hallmark Movie Channel 

HO"" 
685 Hallmark Channel HO"" 
686 Comedv Central HO"" 
687 E!HO"A 
688 G4 HO"" 
689 H2 HO"" 
690 Investigation Discovery 

HO"" 

See reverse for a list of towns included in Lincoln Area. 

Lincoln Area 

691 
694 
919 
921 
922 
923 
924 
925 
926 
929 

930 
931 
932 
934 
935 
936 
937 
938 
939 
940 
941 
942 
943 
944 
945 
946 
947 
948 
950 
951 
958 
959 

lifetime HO"" 
BBC America HO"" 
CNN HO"" 
The Golf Channel HO"" 
Com cast SDortsNet HO"" 
ESPN HO"A 
ESPN 2 HO"" 
TNT in HO"" 
TBS HO"" 
lifetime Movie Network 
HO"" 
Disney Channel HO"" 
ABC Family HO"" 
BID HO"" 
Animal Planet HO"" 
VelocityM 
Discovery HOA" 
Universal HO"" 
S:ify HO"A 
USA HO"" 
A&E HO"" 
History HO "" 
HGTV HO"" 
Food Network HO"" 
TlC HO"" 
Palladia HO"" 
Speed Channel HO"" 
NBC Sports Network HO"" 
FXHO"" 
Fox News Channel HO"" 
AMC HOM 
BTN HO"" 
FSN Midwest HOM 

Digital Preferred 

125 
127 
142 
151 
167 
168 
175 
178 
209 
214 
221 
224 

234 
235 
307 
308 
309 
316 
317 
335 
338 
353 
356 
357 
358 
359 
379 
410 
413 
450/82 
464 
486 
511 
513 
514 
515 
516 

WE 
SOAPnet 
GSN 
Nat Geo Wild 
TV One 
The Africa Channel 
Ovation 
LOGO 
Cooking Channel 
DIY 
Planet Green 
OWN (Oprah Winfrey 
Network) 
Qubo 
ION Ufe 
Nick Too 
TeenNlck 
Nicktoons Network 
Disney Junior (launches 3/23) 
Disney XD 
Nick Jr. 
The Hub 
Galavisi6n 
nuvoTV 
Univlsion 
Telemundo 
TeleFutura 
mun2 
Fox Business Network 
CNBC World 
National Geographic 
Science 
Military Channel 
ESPNU 
ESPNews 
NBATV 
NHl Network 
MlB Network 

SH I 03.12 

531 CBS Sports Network 
547 NFL Network 
553 Outdoor Channel 
554 Sportsman Channel 
555 Fox Soccer 
557 The Tennis Channel 
604 GMC HO"" 
605 TV One HO"" 
607 Fox Movie Channel 
608 Turner Classic Movies 
609 Turner Classic Movies 

HO"" 
612 IFC 
613 IFC HO"" 
614 MGM HO"" 
615 WE HOM 
616 Sundance Channel West 
617 Fuse HO"" 
623 Fox Business Network 

HO"" 
630 Encore 
631 Encore HO"" 
635 Encore Action 
637 Encore Drama 
639 Encore Love 
643 Encore Western 
644 IndiePlex 
645 RetroPlex 
679 The Hub HO"" 
680 Disney XO HO"" 
695 Cookino Channel HOM 
696 DIY HOl'." 
780 FliX 
781 ReelzChannel 
808 MTV 2 
809 MTV Hits 
810 MTV Jams 
811/383 Tr3s: MTV, Musica y Mas 
815 VHl ClaSSIC 
816 VHl Soul 
819 Centric 
822 CMT Pure Country 
823 GAC 
824 GMC 
826 Fuse 
920 NFL Network HO"" 
927 National Geographic HO"" 
928 HONet"" 
933 Planet Green HO"" 
949 MLB Network HO"" 
956 Nat Geo Wild HO"" 
957 Science HOM 
960 NBA TV HO"" 
961 ESPNU HO"" 
962 ESPNews HO"" 
963 CBS Sports Network HO"" 
965 NHL Network HO"" 
966 The Tennis Channel HO"" 

Sports Entertainment 
Pacl(age 

127 SOAPnet (avail. 3/23) 
401 Fox Soccer 
508 Hallmark Movie Channel 
511 ESPNU 
512 ESPN Classic 
513 ESPNews 
514 NBATV 
515 NHL Network 
516 MlB Network 
531 CBS Sports Network 
533 Fox College Sports Atlantic 

@omcast. 



534 
535 
536 
537 

538 

539 
540 
541 
542 
543 

547 
548 
553 
554 
556 
557 
563 
564 
607 
684 

819 
920 
949 
960 
961 
962 
963 
964 
965 
966 

001 
352 
353 
354 
356 
357 
358 
359 
360 
361 
362 
363 
364 
365 
366 
367 
368 

Fox College Sports Central 
Fox College Sports Pacific 
SportsNet New York 
MountainWest Sports 
Network 
Comcast SportsNet New 
England 
Sun Sports 
Prime Ticket 
Comoast Sports Net Bay Area 
Military History 
Crime & Investigation 
Network 
NFL Network 
NFL RedZone 
Outdoor Channel 
Sportsman Channel 
GolTV (in English) 
The Tennis Channel 
TV Games Network 
HorseRacing TV 
Fox Movie Channel 
Hallmark Movie Channel 
HOI\I\ 
Centric 
NFL Network HOM 
MLB Network HOM 
NBA TV HOM 
ESPNU HOM 
ESPNews HOM 
CBS Sports Network HO"" 
NFL RedZone HO"" 
NHL Network HOM 
The Tennis Channel HO"" 

MultiLatino 

On Demand 
HITN-TV 
Galavisi6n 
Discovery Familia 
nuvoTV 
Unlvislon 
Telemundo 
TeleFutura 
Ecuavlsa Internaclonal 
TV Chile 
HTV MOslca 
TBN Enlace USA 
Lalele Novela 
Video Rola 
Mexicanal 
Viendo Movies 
Disney XD 

369 
370 
371 
372 
373 
374 
375 
376 
378 
379 
380 
382 
383 
384 
385 
386 
387 
3BB 
3B9 
390 
391 
392 
393 
394 
395 
396 
397 
39B 
399 
400 
401 
402 
403 
404 
405 

CNN en Espanol 
MultJmedios 
Discovery en Espanol 
History en Espanol 
ESPN Deportes 
Fox Daporles 
Cine Latino 
Cine Mexicano 
TV Venezuela 
mun2 
TeleF6rmuia 

• TV Colombia 
Tr3s 
Gran Cine 
GolTV (en Espanol) 
Canal Sur 
LSorpresa! 
EWTN Espanol 
Mexico 22 
Once Mexico 
Sur Peru 
TV Dominicana 
Telete Internacional 
Utilisima 
CBTV Michoacan 
WAPA America 
TVE Internacional 
TeleHit 
Ritmoson 
Bandamax 
De Pelicula 
De Pelicula Clasico 
Canal 52MX 
Caracol TV Internacional 
Viendo Movies West 

MultiLatino Max 

Only available as a component of 
MultiLatino Max and Ultra packages 
and includes the following channels: 
Bravo, FSN Midwest, ESPN, ESPN 
2
h

GaiaviSi6n (where available), 
T e Golf ChannelhUfetlme Movie 
Network, MTV NtlC Sports Network, 
Nickelodeon, PBS KIDS Sproul, 
Corn cast Sports Net Chicago, Syfy, 
TBS, TLC, TNT, and VH1. 

Digital Economy* 

Includes Limited Basic Service, HD 

Lincoln, Logan County & Mt. Pulaski 

broadcast channels, A&E, Animal 
Planet, BET, Cartoon Network, CNN, 
Comedy Central, CSPAN, CSPAN 2 
Discovery Channel, Disney Channel. 
EI, EWTN/.Food Network, Fox News 
Channel, "istory, HSN Jewelry 
Te.levision, Ufelime, aVCLSPike TV, 
Tnnlty Broadcasting. TV and, USA 
Network, The Weather Channel and 
where available, the correspondin!! HD 
channels for these networks. (HDTV 
equipment Is required to view Digital 
Economy HD channels.) 

Premium Services 

650 Starz 
654 Starz Edge 
655 Starz Edge HO"" 
657 Starz Kids & Family, 
658 Starz Kids & Family HD"" 
659 Starz Cinema 
661 Starz in Black 
664 Starz Comedy 
665 Starz Comedy HOM 
668 HBO 2 HOM 
669 HBO Zone HO"" 
670 HBO Latino HOM 
672 Showtime Too HOM 
675 The Movie Channel HDAII 
676 5StarMAX 
700 HBO 
704 HB02 
706 HBO Zone 
707/377 HBO Latino 
709 HBO Signature 
712 HBO Family 
714 HBO Comedy 
730 Cinemax 
734 MoreMAX 
736 ActionMAX 
750 Showtime 
755 Showtime Too 
757 Showtime Showcase 
759 Showtime Extreme 
763 Showtime Women 
764 Showtime Family 
765 Showtime Next 
7BO FLiX 
785 The Movie Channel 
7B7 The Movie Channel Xtra 
952 HBO HOM 
953 Starz HO"" 
954 Showtime HDAII 

955 Cinemax HD"" 
967 Playboy TV 

International Premium 
Services 

490-493 Polish Super Pack (TV 
Polonia, TVP INFO. Radio 
Jedynka & Trojka) 

494/545 NEO Cricket (Indian) 

Family Tier** 

Includes CSPAN, CSPAN ~ Disney 
Channel, Disney XD, DIY, rood 
Network, Headline News HGTV, 
National Geographic, Nickelodeon, 
PBS KIDS Sprout, TeenNick, The Hub, 
Science, Trinity Broadcasting, and The 
Weather Channel. 

Pay-Per-View 

565-574 TEAM PPV 
575 TEAMHD PPV"" 
585 GAMEHO PPVAII 
586 GAMEH02 PPV"" 
587-600 GAME PPV 
829 iN DEMAND HO PPVM 
830-832 iN DEMAND PPV 
833-838 ESPN Sports PPV 
840 TEN 
841 Vavoom (Xtsy replaces 

Vavoom on 3/26) 
842 Playboy TV 
844 Real 
845 Penthouse TV 

@omcast. 

Not all services are available in all areas. Pricing, programming, channel location and packaging is subject to change. Com cast service is subject to the terms and conditions of Com cast Cable Policies and 
Practices. A subscription to Limited Basic Service is required to receive other services or levels of service of video programming. Some services require a Cable CARD or a receiver and remote at an additional 
charge. Call Corneast at 1-800-XFINITY for restrictions and complete details. AAvailable to customers with Limited Basic Service who use a digital receiver or compatible equipment. ""To receive 
channels offered in HD, a HD television (not provided), HDTV equipment and subscription to the channel's service level or underlying premium service are required. """Avallable to customers with Expanded 
Basic who use a digital receiver or compatible equipment. """"A full 3D TV, compatible equipment and Comcast 3D authorization are required. 'Digital Economy does not include On Demand and cannot 
be combined with service levels that include or require Expanded Basic. "Family Tier requires subscription to Limited Basic Service, cannot be combined with service levels that include or require Expanded 
Basic and does not include Music Choice or On Demand. 

No todos los servicios estan disponibles en todas las areas. Precios, programacion, ubicacion de canales y paquetes estan sujetos a cambios. Servicios de Comcast son sujetos a las condici6nes de los 
Terminos y P61izas de Comcast Cable. Suscripci6n al limited Basic Service es requerida para obtener otros servicios 0 niveles de servicio de programaci6n de video. Algunos servlcios requieren una ta~eta de 
Cable a Cable CARD 0 un receptor digital y control remota a un cargo adicional. Uame a Comcast aI1-800-XFINITY para restricciclnes y detalles completos. "Disponible a clientes can el nivel de Llm~ed 
Basic Service quienes usan un receptor digital 0 equlpo compatible. ""Para reciber canales en alta deflnici6n (HD) se requiere una televisi6n de alta definiciOn (HDTV), equipo para televisor de alta definiciOn 
(no incluido) y suscripciOn al nivel de servicio donde se ubica el canal or servicio premium subyacente. ""ADlsponible a clientes con el nivel de Expanded Basic qulenes usan un receptor digital a equipo 
compatible. A""ASe requiere televisi6n de 3D, equipo compatible y autorizaciOn de 3D de Com cas!. 'Dlg~al Economy no incluye On Demand y no se puede combinar con niveles de servicio que incluyen 0 
requleren Expanded Basic. "EI paquete Family Tier requiere suscripci6n al limited Basic Service, no puede ser combinado con nlveles de servicio que Incluyen 0 requleren al servicio Expanded Basic y no 
incluye los canales de musica Music Choice u On Demand. 

8771/4000 (4280-4300) GCR CLU-5H 



A XFINITVTV €I Channel Lineup 

2 
3 
4 

5 

6 
7 
8 
9/115 
10 
111241 
12 
13/240 
15/445 
16 
17/434 

Limited Basic 

WICS (AB~ 
WCIA(CBS 
Access in pringfield/Cable 
Marketplace in all other 
communities 
Cable Marketplace in 
SpringfieldlAccess in all other 
communities 
WBUI (CW) 
WRSP (FOX) 
WSEC (PBS)" 
WGN America 
WAND (NBC) 
HSN 
WILL (PBS) 
avc 
CSPAN 
TV Guide Network 
WeatherScan" - in 
Springfield only 

18 Government Access" 
19 WCIX (MNT) 
22 Educational Access 
89/242 Shop NBC" 
98 Local Access 
138 TLN" 
189 WEIU (PBS)" 
219 WSEC Create" 
220 WILL Create" 
231 Me-TV (via WRSP-DT)" 
233 ION Television" 
244 Cable Marketplace" 
275 EWTN" 
416 WILL World" 
417 WSEC World" 
418 WEIU World" 
420 This TV (via WBUI-DT)" 
436 WAND Weather" 
446 CSPAN 2" 
820 WICS-The Country Network" 
850-895 Music Choice Channels" 
906 WAND HD (NBC)M 
908 WICS HD (ABC)"" 
910 WRSP HD (FOX)M 
912 WCIA HO (CBSl"" 
913 WGN America In HO"" 
914 WBUI HO (CW)"" 
915 WEIU HO (PBS)"" 
916 WSEC HO(PBS)M 
917 WILL HO (PBS)"" 
918 WCFN HO (MNT)"" 

Expanded Basic""" 

21/159 Jewelry Television 
24/814 VHl 
25/306 Nickelodeon 
26/407 CNN 
27/506 ESPN 
28/509 ESPN 2 
29/166 BET 
301106 USA Network 
31/461 Discovery Channel 
32/610 AMC 
33/141 Spike TV 
34/112 TNT 
35/181 Bravo 

36/409 Headline News 
37/158 A&E 
38/109 TBS 
39/412 CNBC 
40/414 MSNBC 
42/121 Lifetime 
43/315 Disney Channel 
44/430 The Weather Channel 
45/148 Comedy Central 
46/455 Animal Planet 
47/325 Cartoon Network 
48/211 Food Network 
49/821 CMT 
50/406 Fox News Channel 
51/260 Hallmark Channel 
52/217 TLC 
53/133 E! 
54/116 FX 
55/806 MTV 
56/519 FSN Midwest 
57/206 HGTV 
58/128 Oxygen 
59/257 ABC Family 
60/483 History 
62/453 Travel Channel 
63/161 truTV 
64/522 Comcast SportsNet Chicago 
67/156 Syfy 
68/551 Speed Channel 
70/255 BTN 
71/558 The Golf Channel 
721256 TV Land 
101 Comcast Network 101 
136/65 Style 
143 G4 
173 BBC America 
276 Daystar Television Network 
277 Trinity Broadcasting 
336 PBS KIDS Sprout 
411 Bloomberg Television 
447 CSPAN 3 
471 Investigation Discovery 
482 BIO 
485 H2 
508 Hallmark Movie Channel 
549 NBC Sports Network 
611 Lifetime Movie Network 
646 MoviePlex 
692-693 Comcast Xtra 

Digital Starter 

001 On Demand 
285 Comcast Info Channel 

HO"" 
333 XFlNITY 30"""" 
334 ESPN 30"""" 
602 Spike HO"" 
603 truTV HO"" 
606 The Weather Channel HO"" 
618 BET HO"" 
619 MTV HO"" 
620 CMT HOM 
621 VHl HO"" 
622 CNBC HO"" 
624 Headline News HOM 
625 MSNBC HO"" 
626 avc HO"" 
627 HSN HOM 
628 Style HO"" 
629 Travel Channel HOM 

See reverse for a list of towns included In Springfield-Decatur Area. 

Springfield-Decatur Area SCi I 03.12 

681 
682 
683 
684 

685 
686 
687 
688 
689 
690 

691 
694 
919 
921 
922 
923 
924 
925 
926 
929 

930 
931 
932 
934 
935 
936 
937 
938 
939 
940 
941 
942 
943 
944 
945 
946 
947 
948 
950 
951 
9!18 
959 

125 
127 
142 
151 
167 
168 
175 
178 
209 
214 
221 
224 

234 
235 
307 
308 
309 
316 
317 
335 
338 
353 

Cartoon Network HO"" 
Nickelodeon HOM 
Bravo HO"" 
Hallmark Movie Channel 
HO"" 
Hallmark Channel HO"" 
Comedy Central HOM 
E!HO"" 
G4HO"" 
H2 HO"" 
Investigation Discovery 
HO"" 
Lifetime HO"" 
BBC America HOM 
CNN HO"" 
The Golf Channel HO"" 
Comcast Sports Net HO"" 
ESPN HOM 
ESPN 2 HOM 
TNT in HO"" 
TBS HOM 
Lifetime Movie Network 
HO"" 
Disney Channel HO"I\ 
ABC Family HO"" 
BID HO"" 
Animal Planet HO"" 
HO Theaterl\l\ 
Discovery HOI\I\ 
Universal HOI\I\ 
Syfy HOI\" 
USA HOM 
A&EHO"" 
History HO"" 
HGTV HOM 
Food Network HO"" 
TLC HO"" 
Palladia HOI\I\ 
Speed Channel HOI\I\ 
NBC Sports Network HOM 
FX HO"" 
Fox News Channel HO"" 
AMC HOM 
BTN HOM 
FSN Midwest HO"" 

Digital Preferred 

WE 
SOAPnet 
GSN 
Nat Geo Wild 
TV One 
The Africa Channel 
Ovation 
LOGO 
Cooking Channel 
DIY 
Planet Green 
OWN (Oprah Winfrey 
Network) 
qubo 
ION Life 
Nick Too 
TeenNick 
Nicktoons Network 
Disney Junior (launches 3/23) 
Disney XD 
Nick Jr. 
The Hub 
Galavisi6n 

nuvoTV 
Univision 
Telemundo 
TeleFutura 
mun2 

356 
357 
358 
359 
379 
410 
413 
450/82 
464 
486 
511 

Fox Business Network 
CNBC World 
National Geographic 
Science 

513 
514 
515 
516 
531 
547 
553 
554 
555 
557 
604 
605 
607 
608 
609 

Military Channel 
ESPNU 
ESPNews 
NBATV 
NHL Network 
MLB Network 
CBS Sports Network 
NFL Network 
Outdoor Channel 
Sportsman Channel 
Fox Soccer 
The Tennis Channel 
GMC HO"" 
TV One HO"I\ 
Fox Movie Channel 
Turner Classic Movies 
Turner Classic Movies 
HO"" 
IFC 
IFC HOM 
MGM HO"" 
WE HOI\I\ 

612 
613 
614 
615 
616 
617 
623 

Sundance Channel West 
Fuse HO"" 
Fox Business Network 
HO"" 

630 Encore 
631 Encore HOI\" 
635 Encore Action 
637 Encore Drama 
639 Encore Love 
643 Encore Western 
644 IndiePlex 
645 RetroPlex 
679 The Hub HOM 
680 Disney XO HOI\I\ 
695 Cooking Channel HO"" 
696 OIY HOM 
780 FLiX 
781 ReelzChannel 
808 MTV 2 
809 MTV Hits 
810 MTV Jams 
811/383 Tr3s: MTV, Musica y Mas 
815 VHl Classic 
816 VHl Soul 
819 Centric 
822 CMT Pure Country 
823 GAC 
824 GMC 
826 Fuse 
920 NFL Network HOI\I\ 
927 National Geographic HOM 
928 HONetl\1\ 
933 Planet Green HOI\I\ 
949 MLB Network HOM 
956 Nat Geo Wild HOM 
957 Science HO"" 
960 NBA TV HOI\I\ 
961 ESPNU HOI\I\ 
962 ESPNews HO"" 
963 CBS Sports Network HOI\I\ 
965 NHL Network HOI\I\ 

(Somcast. 



966 The Tennis Channel HOM 

Sports Entertainment 
Package 

127 
401 
508 
511 
512 
513 
514 
515 
516 
531 
533 
534 
535 
536 
537 

538 

539 
540 
541 
542 
543 

547 
548 
553 
554 
556 
557 
563 
564 
607 
684 

819 
920 
949 
960 
961 
962 
963 
964 
965 
966 

001 
352 
353 

SOAPnet (avail. 3/23) 
Fox Soccer 
Hallmark Movie Channel 
ESPNU 
ESPN Classic 
ESPNews 
NBA TV 
NHL Network 
MLB Network 
CBS Sports Network 
Fox College Sports Atlantic 
Fox College Sports Central 
Fox College Sports Pacific 
SportsNel New York 
MountainWest Sports 
Network 
Com cast SportsNet New 
England 
Sun Sports 
Prime Ticket 
Com cast SportsNet Bay Area 
Military History 
Crime & Investigation 
Network 
NFL Network 
NFL RedZone 
Outdoor Channel 
Sportsman Channel 
GolTV (in English) 
The Tennis Channel 
TV Games Network 
HorseRacing TV 
Fox Movie Channel 
Hallmark Movie Channel 
HO" " 
Centric 
NFL Network HOM 
MLB Network HO"" 
NBA TV HOM 
ESPNU HOM 
ESPNews HOM 
CBS Sports Network HOM 
NFL RedZone HOM 
NHL Network HOM 
The Tennis Channel HOM 

MultiLatino 

Un Demand 
HITN-TV 
Galavisi6n 

354 
356 
357 
358 
359 
360 
361 
362 
363 
364 
365 
366 
367 
368 
369 
370 
371 
372 
373 
374 
375 
376 
378 
379 
380 
382 
383 
384 
385 
386 
387 
388 
389 
390 
391 
392 
393 
394 
395 
396 
397 
398 
399 
400 
401 
402 
403 
404 
405 

Discovery Familia 
nuvoTV 
Univision 
Telemundo 
TeleFutura 
Ecuavisa Internacional 
TV Chile 
HTV Musica 
TBN Enlace USA 
Latele Novela 
Video Rola 
Mexicanal 
Viendo Movies 
Disney XD 
CNN en Espanol 
Multimedios 
Discovery en Espanol 
History en Espanol 
ESPN Deportes 
Fox Deportes 
Cine Latino 
Cine Mexicano 
TV Venezuela 
mun2 
TeleF6rmuia 
TV Colombia 
Tr3s: MTV, Musica y Mas 
Gran Cine 
GolTV (en Espanol) 
Canal Sur 
'Sorpresa! 
EWTN Espanol 
Mexico 22 
Once Mexico 
Sur Peru 
TV Dominicana 
Telefe Internacional 
Utilfsima 
CBTV Michoacan 
WAPA America 
TVE Internacional 
TeleHit 
Ritrnoson 
Bandamax 
De Pelicula 
De Pelicula Clasico 
Canal 52MX 
Caracol TV Internacional 
Viendo Movies West 

MultiLatino Max 

Only available as a component of 
MultiLatino Max and Ultra packages 
and includes 1he following channels: 
Bravo} ESPN, ESPN 2, FSN Midwest 
GaiavIsl6n (where available), The Golf 
Channel, Lifetime Mov.ie Network, MTV, 

NBC Sports Network, Nickelodeon, 
PBS Kids Sprout, Comcas! SportsNet 
Chicago, Syfy, TBS. TLC, TNT, and 
VH1. 

Digital Economy* 

Includes Limited Basic Service, HD 
broadcast channels, A&E, Animal 
Planet, BET, Cartoon Network, CNN, 
Comedy Central, CSPAN, CSPAN 2 
Discovery Channel, Disney Channel. 
E!, EWTN, Food Network, Fox News 
Channel, History, HSN Jewelry 
Television, lifetime, QVC.lSPlke TV, 
Trinity Broadcasting, TV and, USA 
Network, The Weather Channel and 
where avallable. the corresponding HD 
channels for these networks. (HDTV 
equipment Is required to view Dlgllal 
Economy HD clJannels.) 

Premium Services 

650 Starz 
654 Starz Edge 
655 Starz Edge HO"" 
657 Starz Kids & Family 
658 Starz Kids & Family HOM 
659 Starz Cinema 
661 Starz in Black 
664 Starz Comedy 
665 Starz Comedy HOM 
668 HBO 2 HOM 
669 HBO Zone HO"" 
670 HBO Latino HO"" 
672 Showtime Too HO"" 
675 The Movie Channel HOM 
676 5StarMAX 
700 HBO 
704 HB02 
706 HBO Zone 
707/377 HBO Latino 
709 HBO Signiature 
712 HBO Family 
714 HBO Comedy 
730 Cinemax 
734 MoreMAX 
736 ActionMAX 
750 Showtime 
755 Showtime Too 
757 Showtime Showcase 
759 Showtime Extreme 
763 Showtime Women 
764 Showtime Family 
765 Showtime Next 

780 FLiX 
765 The Movie Channel 
767 The Movie Channel Xlra 
952 HBO HO"" 
953 Starz HOAA 
954 Showtime HOAA 
955 Cinemax HO"A 
967 Playboy TV 

International Premium 
Services 

490-493 Polish Super Pack (TV 
Polonia, TVP INFO, Radio 
Jedynka & Trojka) 

494/545 NEO Cricket (Indian) 

Family Tier** 

Includes CSPAN, CSPAN 2, Disney 
Channel, Disney XD, DIY, Food 
Network, Headline News, HGTV, 
National Geographic, Nickelodeon, 
PBS KIDS Sprout, TeenNick, The Hub, 
Science, The Weather Channel and 
Trinity Broadcasting. 

Pay-Per-View 

565-574 TEAM PPV 
575 TEAMHO PPVAA 
585 GAMEHD PPVAA 
586 GAMEH02 PPVM 
587-600 GAME PPV 
829 iN DEMAND HO PPVAA 
830-832 iN DEMAND PPV 
633-638 ESPN Sports PPV 
640 TEN 
841 Vavoom (Xtsy replaces 

Vavoom on 3/26) 
842 Playboy TV 
644 Real 
645 Penthouse TV 

Ball Twp., Bissell, Chatham, Curran Twp., Decatur, Divernon, Forsyth, Gardner Twp., Glenarm, Grandview, 
Harristown, Illiopolis, Jerome, Leland Grove, Long Creek, Macon County, Mt. Zion, NiantiC, Pawnee, 
Rochester, Rochester Twp., Southern View, Spaulding, Springfield, Springfield Twp. & Woodside Twp. 

@omcast. 

Not all services are available in all areas. Pricing, programming. channel location and packaging is subject to change. Comcast service is subject to the terms and conditions of Comcast Cable Policies and 
Practices. A subscription to Limited Basic Service is required to receive other services or levels of service of video programming. Some services require a CableCARD or a receiver and remote at an additlonal 
charge. Call Corneast at 1-800-XFINITY for restrictions and complete details. "Available to customers with Limited Basic Service who use a digital receiver or compatible equipment. I\I\To receive 
channels offered In HO, a HO television (not provided), HOTV eqUipment and subscription to the channel's service level or underlying premium service are required. "I\I\Avaiiable to customers with Expanded 
Basic who use a digital receiver or compatible equipment. I\I\I\I\A full 3D TV, compatible equipment and Comcast 3D authorization are required. 'Digital Economy does not Include On Demand and cannot 
be combined with service levels that include or require Expanded Basic. "Family Tier requires subscription to Limited Basic Service, cannot be combined with service levels that include or require Expanded 
Basic and does not Include Music Choice or On Demand. 

No todos los servicios estln disponibles en todas las areas. Precios, programacion, ubicacion de canales y paquetes estan sujetos a cambios. Servicios de Comcast son sujetos a las condici6nes de los 
Terminos y P6lizas de Comcas! Cable. Suscripci6n al Limited Basic Service es requerida para obtener otros serviclos 0 niveles de servicio de programaclon de video. Algunos servicios requieren una ta~eta de 
Cable 0 CableeARD 0 un receptor digital y control remoto a un cargo adicional. uame a Corneast aI1-800-XFINITY para restricci6nes y detalles completos. "Disponible a clientes con el nivel de Limited 
Basic Service quienes usan un receptor digital 0 equipo compatible. I\I\Para reciber canales en alta definicion (HD) se requiere una televisi6n de alta definicion (HDTV), equipo para televisor de alta definicion 
(no incluido) y suscripcion al nivel de serviclo donde se ubica el canal or servlcio premium subyacente. 1l/\I\Dlspanible a clientes con el nivel de Expanded Basic quienes usan un receptor digital 0 equipo 
compatible. 1\I1/\I\Se requiere televisi6n de 3D, equipa compatible y autorizacion de 3D de Comcast. 'Digital Economy no incluye On Demand y no se puede combinar con niveles de servicio que incluyen 0 
requieren Expanded Basic. "EI paquete Family Tier requiere suscripcion al Limited Basic Service, no puede ser combinado con niveles de servlcio que incluyen 0 requieren al servicio Expanded Basic y no 
incluye los canales de musica Music Choice u On Demand. 

8771/4000 (4010-4270, 4310) 
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Jd-I'J /.2.. .2012 

Davis Wright TremaIne LLP 
1919 Pennsylvania Avenue, N.W. 
SuIte 800 
Washington, DC 20006 

To Whom It May Concern: 

Media Business Corporation ("MedlaBlz") utilizes a multl-step process to accurately Identify cable client 
franchIse areas and associated ZIP and ZIP+4 Codes. (A ZIP+4 Code Includes the five digits of the United States 
Postal Service ZIP Code, a hyphen, and four more digits that determIne a more precIse locatIon than the ZIP Code.) 

MedlaBlz developed this methodology to address the potential shortcomIngs In utilizing 5-dlgit ZIP Code data for 
"Effective Competitlon" petftIons. ThIs basic methodology has been In place for several years and has been used 
successfully In many Effective Competition cases at the FCC. 

Because ZIP Codes and municipal boundaries are created and managed by different government authorities, the 
boundaries of ZIP Codes end municipal boundaries often overlap. ZIP Codes frequenUy span between and beyond 
municipal boundaries. ZIP+4 Codes, however, usually reside In one and only one municipality. MediaBlz uses Place, 
Minor CMI Division (MCD), and County boundaries from Dynamap®, a dIvisIon of Pitney Bowes Business Insight, to 
determIne municipal boundaries. MediaBiz uses the Dynamap® ZiP+4 Centroids database, which contains ZIP+4 
centroid correspondence for vlrtually all deliverable ZIP+4s, to identify ZIP+4 Codes Within munIcIpal boundaries, 
among the over 60 million ZIP+4s In all 50 states, DC, and Puerto Rico, based on current data from the USPS and 
the U.S. Bureau of the Census, and the Tele Atlas master street database. 

MedlaBiz then utilizes lis ZIP+4 Code mapping to enable our clients to obtain proper "Dlrect-to-Home" (DTH) 
SUbscriber counts for theIr respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. {Where 
MedlaBiz determines that a ZIP Coda falls entirely within a franchise area, however, it 15 unnecessary to identify DTH 
subscribers at the ZIP+4 Code level for that 5-dlglt ZI P Code. In these instances, MedlaBiz identifies such 5-digit ZIP 
Codes and, accordingly, DTH subscribers are Identified by the 5-dlgit ZIP Code only. 

Only ZIP+4 Codes that meet specific criteria are Included In this report. The foliowing criteria must be met: 
• The centroid of the ZI P+4 Code Is within the franchise area; and 
• The USPS ZiP+4 Record Type (from Dynamap® ZIP+4 CentrOids) Is either H - high-rise or S - street 

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective Competition 
relief efforts, and we believe this methodology produces the most accurate and detailed view of ZIP+4 data as it 
relates to cable franchise areas. 

MediaBlz 

1810 PlaUe Street Denver CO 80202 (303)271-9960 'MVW.medrabrz.com 
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ZIP+4 Data provided on 

CD included with the exhibit. 

A hard copy of the 

ZIP+4 data is available upon request. 



ECTR - Effective Competition Tracking Report saeA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated February 17, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 5, 2011 

ZIP Codes 

Requested total for Chatham, IL 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

835 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150· Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report sacA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated February 17, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary) . 
The provision and use of this Effective Competition Tracking Report Is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 5, 2011 

ZIP Codes 

I Requested total for Divernon, IL 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

90 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated February 17, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 5, 2011 

ZIP Codes 

Requested total for Forsyth, IL 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202 -349-3630 
mesteves@sbca.org 

DTH Count 

278 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated February 17, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 5, 2011 

ZIP Codes 

[ Requested total for Grandview, IL 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

156 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated February 17, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 5, 2011 

ZIP Codes 

Requested total for Illiopolis, IL 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

67 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated February 17, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 5, 2011 

ZIP Codes 

I Requested total for Jerome, IL 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

162 

Methodology: Dlrect-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served In a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW· Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated February 17, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report DC!te: July 5, 2011 

ZIP Codes 

Requested total for Mount Pulaski, IL 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

194 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated February 17, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 5, 2011 

ZIP Codes 

Requested total for Pawnee, IL 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

199 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLlTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150· Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

SBC ~, 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated February 17, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 5, 2011 

ZIP Codes 

I Requested total for Rochester, IL 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

281 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150· Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report sacA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated February 17, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 5, 2011 

ZIP Codes 

I Requested total for Southern View, IL 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

189 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150· Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated February 17, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 5, 2011 

ZIP Codes 

I Requested total for Springfield City, IL 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

9370 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLlTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



EXHIBIT 6 



American FactFinder - Results 

-."'-- ... ' . </ U.S. Censlls Bureau 
...... '. 

.\ ~ \ I.l\ll·.\" C-" FactFinder _.-( 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen2010/pI94-171.pdf 

NOTE: Change to the California,Connecticut.Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered, 

Chatham village, Illinois 

Total: 4,499 

Occupied 4,353 

Vacant 146 

Source: U,S, Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2,census,gov/faces/tableservices/jsf/pages/productview,xhtml?pid==DEC_10", 3/6/2012 



American FactFinder - Results 

~" ... ~.. ~ 

~.-/ U.S. Census Bureau ... '. 

.-\ ~( UU ( -'.:\' ( -'-(" FaetFinder 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen2010/pI94-171.pdf 

NOTE: Change to the California ,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Divernon village, illinois 

Total: 538 

Occupied 499 

Vacant 39 

Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml ?pid=DEC _10... 3/6/2012 



American FactFinder - Results 

-,.",.,-' . .. . ~ 
.A',/ U.S. Census Bureau 
. ",... \ 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public law 94·171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen2010/pI94-171 .pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered, 

Forsyth village, Illinois 

Total : 1,354 

Occupied 1.295 

Vacant 59 

Source: U.S. Census Bureau. 2010 Census. 

Page 1 of2 

http://factfinder2,census,gov/faces/tableservices/jsf/pages/productview,xhtml?pid=DEC_10,.. 31612012 



American FactFinder - Results 

. --,,- .. '" 

~(' U.S. Census Bureau 
• OJ , '. 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census .govlprod/cen2010/pI94-171 ,pdf 

NOTE: Change to the California ,Connecticut,MississippLNew Hampshire.Yirginia, and Washington p, L. 94-171 
Summary Files as delivered, 

Grandview village, Illinois 

Total: 684 ------
Occupied 648 

Vacant 36 -
Source: U,S. Census Bureau, 2010 Census, 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 316/2012 



American FactFinder - Results 

.... .,,- .' ~ 

-:;/' U.S. Census Bureau 
..... ' . 

• \~, I R I( \" 

FaetFinder )" 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection. nonsampling error. and definitions, see 
hltp:lllIfflW.census.gov/prod/cen2010/pI94-171 .pdf 

NOTE: Change to the California ,Connecticut.Mississippi.New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Illiopolis village, Illinois 

Total: 384 

Occupied 342 .-
Vacant 42 

Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census .gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 3/6/2012 



American FactFinder - Results 

. ~"".. , , 

-:-/ U.S. Cens'us Bureau 
.-&,. ' .. 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen2010/pI94-171.pdf 

NOTE: Change to the California,Connecticut.Mississippi,New Hampshire.Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Jerome village, Illinois --
Total: 884 

- Occupied 
. ~-

839 

Vacant 45 

Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/j sf/pages/productview.xhtml?pid=DEC _10... 3/6/2012 



American FactFinder - Results 

- ....... .....' 

--::/ U.S. Census Bureau ... .. \. 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen2010/pI94-171.pdf 

NOTE: Change to the California,Connecticul,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Mount Pulaski city, Illinois 

Tolal: 730 
i--

Occupied 664 
Vacant 66 

Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_IO... 316/2012 



American FactFinder - Results 

_.."". _ '\. J 

--:-:,. U.S. Census Bureau .... ;, 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://IM'IW.census.gov/prod/cen2010/pI94-171.pdf 

NOTE: Change to the California,Connecticut.Mississippi,New Hampshire.Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Pawnee village, Illinois 

Total: 1,136 

Occupied 1,066 

Vacant 70 

Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 3/6/2012 



American FactFinder - Results 

. ...." ...1 </ U.S. Census Bureau 
;... l, 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 0/pI94-171.pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Rochester village, illinois 

Total: 1,401 

Occupied 1,358 

Vacant 43 

Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census,gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_IO... 316/2012 



American FactFinder - Results 

.... """ ",.' ~ 

~/ U.S. Census Bureau 
......... \. 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census gov/prod/cen201 0/pI94-171.pdf 

NOTE: Change to the California ,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Southern View village, Illinois 

Total: 795 

Occupied 748 

Vacant 47 

Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2,census.gov/faces/tableservices/jsf/pages/productview,xhtml?pid=DEC_10,., 3/6/2012 



American FactFinder - Results 

. ~'..,.- .. " </ U.S. Census Bureau 
..... '. 

\ .'.: t H!l \ ~ 

FactFinder 1 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen2010/pI94-171.pdf 

NOTE: Change to the California,Connecticut.Mississippi,New Hampshire,Virginia, and Washington P. L, 94-171 
Summary Files as delivered, 

Springfield city, Illinois 

Total: 55,729 --. 
Occupied 50,714 

Vacant 5,015 

Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2,census,gov/faces/tableservices/jsf/pages/productview,xhtml?pid=DEC_10". 3/6/2012 



EXIDBIT7 



A B C D E 
V/o or liompetlng JJrOVloer 

Penetration 
2010 Census In Franchise Area 

Total DBS Occupied Housing Column CI 
1 Community State Subscribers Units Column D 
2 CHATHAM IL 835 4,353 19.18% 
3 DIVERNON IL 90 499 18.04% 
4 FORSYTH IL 278 1,295 21.47% 
5 GRANDVIEW IL 156 648 24.07% 
6 ILLIOPOLIS IL 67 342 19.59% 
7 JEROME IL 162 839 19.31% 
8 MOUNT PULASKI IL 194 664 29.22% 
9 PAWNEE IL 199 1,066 18.67% 
10 ROCHESTER IL 281 1,358 20.69% 
11 SOUTHERN VIEW IL 189 748 25.27% 
12 SPRINGFIELD IL 9,370 50 .. 714 18.48% 

17306540.1 



CERTIFICATE OF SERVICE 

I, Deborah D. Williams, do hereby certify on this 29th day of March, 2012 that a true and 

correct copy ofthe foregoing "Petition for Special Relief' has been sent via U.S. mail, postage 

prepaid to the following: 

Steven A. Broeckaert, Esq. 
Media Bureau Policy Division 
Federal Communications Commission 
445 1ih Street, S.W., Room 4-A865 
Washington, DC 20554 

Harry Stirmell 
Village President 
Village of Jerome 
2901 Leonard 
Springfield, IL 62704 

Mark Woolen 
Village President 
Village of Grandview 
2377 E. Resevoir 
Springfield, IL 62563 

Tom Gray 
Village of President 
Chatham 
116 E. Mulberry 
Chatham, IL 62536 

• 

Randall Rhodes 
Village President 
Village of Divernon 
50 E. Brown St. 
Divernon, IL 62530 

Robert U. Winters 
Village President 
Village of Illiopolis 
PO Box 299 
Illiopolis, IL 62539 

DWT 19147355v1 0107080-000008 

Mike Houston 
Mayor 
City of Springfield 
800 E. Monroe 
Springfield,IL 62701 

Nora Petrosky 
Village President 
Village of Southern View 
3412 S. 5th St. 
Springfield, IL 62703 

Dave Armstrong 
Village President 
Village of Rochester 
#1 Community Drive 
Rochester, IL 62563 

Jeffery Clarke 
Mayor 
Village of Pawnee 
PO Box 560 
Pawnee, IL 62558 

Harold Gilbert 
Mayor 
Village of Forsyth 
PO Box 80 
Forsyth,,IL 62636 

Jim Fuhrer 
Mayor 
Village of Mt. Pulaski 
113 S. Lafayette St. 
Mt. Pulaski, IL 62548 

~oJ11)A1lh J1 ~ 
Deborah D. Williams 


