Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington, D.C. 20554

In the Matter of

Comcast Cable Communications, LLC,
on behalf of its subsidiaries and affiliates
CSR No.
For Determination of Effective Competition in:
11 Illinois Franchise Areas

o, S N A

To: Chief, Media Bureau
PETITION FOR SPECIAL RELIEF

Comcast Cable Communications, LL.C, on behalf of its subsidiaries and affiliates
(“Comcast”), pursuant to Sections 76.7 and 76.907 of the Commission’s rules,’ requests that the
Commission find that Comcast faces “effective competition” in 11 Illinois franchise areas (the
“Franchise Areas”).2

The Communications Act of 1934, as amended (the “Act”), and the Commission’s rules
provide that cable television rates may be regulated only in the absence of effective competition.’
Cable vperators are entitled to demonstrate that effective competition exists on a franchise-by-

franchise basis." When a cable operator demonstrates that effective competition exists within a

franchise area, cable rates in the affected area are no longer subject to regulaticm.5

147 C.FR. §§ 76.7 and 76.907.

2 See Exhibit 1.

347 U.S.C. § 543(a)(2); 47 C.F.R. § 76.905(a).
447 C.FR. § 76.907.

3 See Implementation of Sections of the Cable Television Consumer Protection and Competition
Act of 1992, Rate Regulation, 8 FCC Red. 5631, 5664-5665 (1993) (“Rate Order”).
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Under the “competing provider” test set forth in Section 623(1)(1)(B) of the Act and
Section 76.905(b)(2) of the Commission’s rules (the “Competing Provider Test™), a cable system
will be deemed subject to effective competition if:

(i) the franchise area is served by at least two unaffiliated multichannel video
programming distributors (“MVPDs"), each of which offers comparable
programming to at least 50 percent of the households in the franchise area;
and

(ii) the number of households subscribing to multichannel video programming
other than the largest MVPD exceeds 15 percent of the households in the
franchise area.’

As demonstrated below, the Competing Provider Test is satisfied in each of the Franchise
Areas — Chatham, Divernon, Forsyth, Grandview, Illiopolis, Jerome, Mount Pulaski, Pawnee,
Rochester, Southern View, and Springfield -- because two unaffiliated MVPDs serve over 50
percent of the Franchise Areas’ households with comparable programming and the reported

penetration rate for DBS providers exceeds the 15 percent threshold in the Franchise Areas.

L THE COMPETING PROVIDER TEST IS SATISFIED IN EACH OF THE
FRANCHISE AREAS

The two prongs of the Competing Provider Test are straightforward and objective. Both
prongs of this test clearly are satisfied in each of the Franchise Areas.
A, More Than Two Unaffiliated MVPDs Offer Programming Comparable
to Comcast to Over 50 Percent of the Households in Each of the
Franchise Areas.
The first prong of the Competing Provider Test requires that a franchise area must be

served by “at least two unaffiliated multichannel video programming distributors.. " This

requirement is easily satisfied, because the two major direct broadcast satellite providers

647 U.8.C. § 543(1)(1)(B)(i) and (ii); 47 C.F.R. § 76.905(b)(2)(i) and (ii).

747 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 of the Communications
Act of 1934, as amended, defines “multichannel video programming distributors” to include
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13).

2
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(DirecTV, Inc. and Dish Network, Corp.) (“DBS Providers”) are unaffiliated with Comcast and
“offer” programming that is comparable to Comcast to more than 50 percent of the households in
Comcast’s Franchise Areas.

Service of an MVPD will be deemed “offered” when it is both technically and actually
available.® The Commission has determined that DBS service is presumed to be “technically
available” throughout the country due to its nationwide satellite footprint.9 Comcast’s Franchise
Areas are well within the satellite footprint of DirecTV and Dish Network. Thus, both DirecTV
and Dish Network are “technically available” in the Franchise Areas.

DBS service is presumed to be “actually available” if households in a franchise area are
made “reasonably aware” that the service is available. ' The Commission has stated that “a party
may use evidence of penetration rates in the franchise area (the second prong of the competing

provider test ...) coupled with the ubiquity of DBS services to show that consumers are

8 Rate Order at  29.

? See MediaOne of Georgia, Inc; Petition for Revocation of the Certification of Gwinnett County,
Georgia, 12 FCC Red. 19406, 9 5 n.16 (1997) (citing Rate Order, at 5660-5661).

' See Rate Order at ¥ 32 (citations omitted). See also Charter Communications, LLC d/b/a
Charter Communications Petition for Determination of Effective Competition in Fourteen North
Carolina Communities, et al, 19 FCC Red. 7003, 4 (2004).
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! The same reasoning applies here.

reasonably aware of the availability of DBS service.
DirecTV and Dish Network are among the largest MVPDs in the nation.'> With approximately
33.6 million subscribers nationwide,'> comprising over 33.6 percent of all MVPD subscribers,
ubiquitous advertising, and the substantial DBS penetration figures in the Franchise Areas, it is
clear that consumers in the Franchise Areas are “reasonably” aware of the availability of DBS
competitors.]5 Accordingly, both DirecTV and Dish Network are presumed to be “actually

available” in the Franchise Areas, and are offered to over 50 percent of the households in the

Franchise Areas.

" Comcast Cable Communications, LLC Petition for Determination of Effective Competition in
Various Michigan Communities, 23 FCC Rcd. 9595, § 5 (2008), citing Mediacom Illlinois LLC et
al., Eleven Petitions for Determination of Effective Competition in Twenty-Two Local Franchise
Areas in Illinois and Michigan, 21 FCC Red. 1175 (2006) (“Comecast - Various Michigan
Communities”). Thus, the Commission has not required the production of advertising to
demonstrate that households in the franchise area are “reasonably aware” of the availability of
DBS service. See Bright House Networks, LLC Petition for Determination of Effective
Competition (Lake Alfred and Dundee FL), 22 FCC Red. 4390, § 6 (2007) (“Over more than ten
years, we have made hundreds of findings that households in particular franchise areas are
reasonably aware that they may purchase DBS services based on localized evidence. These
accumulated showings amount to substantial evidence that households in all franchise areas are
reasonably aware that they may purchase DBS services. In at least one earlier reported decision,
we found households in a franchise area to be reasonably aware that they may purchase DBS
service solely based on evidence of DBS's nationwide growth and local subscriptions, without
reference to advertising or other promotion.”) (“Bright House Networks — Florida™).

12 See Thirteenth Annual Assessment of the Status of Competition in the Market for the Delivery
of Video Programming, MB Docket No. 06-189, FCC 07-206, § 76 (rel. Jan. 16, 2009).

13 See Press Release, DirecTV, DirecTV Announces First Quarter 2011 Results (May 5, 2011)
(reporting that, as of Mar. 31, 2011, DirecTV had 19.4 million subscribers), available at
http://investor.directv.com/releasedetail.cfm?ReleaselD=574719 ; Press Release, DISH Network, DISH
Network Reports First Quarter 2011 Financial Results (May 2, 2011) (reporting that, as of Mar.
31, 2011, Dish Network had approximately 14.2 million subscribers), available at
http://dish.client.shareholder.com/releasedetail.cfm?ReleaseID=573404.

14 press Release, SNL Kagan's U.S. Multichannel Subscribers 4th Quarter 2010 Results, SNL
Kagan, March 15, 2011, available at http://www.snl.com/InTheMedia.aspx (reporting
approximately 100.1 million video subscribers in the U.S.).

'* See, e.g., Comcast — Various Michigan Communities, Y 5; Bright House Networks — Florida,
6.
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The Competing Provider Test also requires that the programming offered by the
competing provider must be “comparable” to the programming offered by the cable operator. o
The Commission’s rules define comparable programming as “at least 12 channels of video
programming, including at least one channel of nonbroadcast service pro gramming.”” The
Commission has repeatedly recognized that the DBS Providers offer comparable programming
under the Commission’s Competing Provider Test.'"® Each of the DBS Providers offer well over
100 video channels, most of which are non-broadcast services.'” And, as shown in the attached
channel line-ups, Comcast’s programming service offerings in the Franchise Areas are
substantially similar to the DBS Providers’ programming services.*’

Based on the above facts, Comcast has satisfied the first prong of the Competing Provider
Test.

B. The Competing Providers Serve Greater Than 15 Percent of the
Households In Comcast’s Franchise Areas.

The second prong of the Competing Provider Test requires that the subscriber base of
competing MVPDs, other than the largest MVPD, exceeds 15 percent of franchise area
households.

DBS Providers track their subscribers according to the zip codes where each subscriber

resides, rather than by political jurisdiction. In this case, Comcast relied on ZIP+4 codes

1 See 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i).
747 CF.R. § 76.905(g).

18 See, e.g., Comcast Cablevision of Maryland, Inc., Petitions for Determination of Effective
Competition (Charles County, MD), 19 FCC Rcd. 7130, § 4 (2004) (“We find that the
programming of DBS providers satisfies the Commission’s program comparability criterion
because DBS providers offer more than 12 channels of video programming, including more than
one non-broadcast channel.”).

19 See Channel Line-ups of DirecTV and Dish Network, attached hereto as Exhibit 2.

20 See Comcast Channel Line-ups, attached hereto as Exhibit 3.
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associated with each Franchise Area in order to determine the number of DBS subscribers within
the Franchise Area. The Commission has previously accepted ZIP+4 codes as “reasonable and
sufficiently reliable for purposes of determining the presence of

»2! and stated its preference for this approach.**

effective competition,

To determine the relevant ZIP+4 codes for the Franchise Areas, Comcast contacted
Media Business Corp. (“MBC,” previously known as “SkyTrends”). MBC has developed a
process to accurately identify the ZIP+4 codes that correspond with the political boundaries of a
particular community. This process utilizes enhanced mapping software that correlates ZIP+4
codes with the U.S. Census Department’s “block group” level households. The “block group”
measurement is the most precise Census tool available to measure households within a very
small geographical area. With this software, MBC was able to identify the ZIP+4 codes that lie
within the Franchise Areas.”

Comcast next provided all of the ZIP+4 codes for the Franchise Areas to the Satellite
Broadcasting and Communication Association (“SBCA”). SBCA is the national trade
association representing the two major DBS Providers, and it has assumed the responsibility for
compiling subscribership data and responding to dala requests [rom cable operators and
franchising authorities engaged in effective competition proceedings. The DBS subscriber

numbers reported in the attached Effective Competition Tracking Reports (“ECTR”) from SBCA

?! See Cable One, Inc. Petition for Determination of Effective Competition in Pocatello, Idaho,
18 FCC Red. 12792, § 8 (2003), quoting Falcon Cable Systems II, a California Limited
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition
in Twelve Oregon Cities, 17 FCC Red. 4648 (2002).

22 See Public Notice, “Commission Announces New Standards for Showings of Effective
Competition For Cable Service,” 23 FCC Red. 12067 (2008).

2 See Letter from MBC (explaining ZIP+4 methodology), attached hereto as Exhibit 4.
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reflect the total DBS subscribers within the individual ZIP+4 codes associated with the Franchise
Areas,

Finally, Comcast compared the DBS subscribership figures reported by SBCA on a
ZIP+4 basis with its own subscribership, and was able to confirm that its own subscribership
exceeded DBS subscribership in each of the communities that qualify for effective competition
under the Competing Provider Test — Chatham, Divernon, Forsyth, Grandview, Illiopolis,
Jerome, Mount Pulaski, Pawnee, Rochester, Southern View, and Springfield. Comcast is the
largest MVPD in these Franchise Areas.

To determine whether DBS subscribership exceeds the statutorily mandated 15 percent
threshold in the Franchise Areas, Comcast compared the competing providers’ subscribership to
the most recent U.S. Census occupied household unit figures for the communities.”® This
comparison yields the penetration rate for DBS Providers in the Franchise Areas.

As detailed in Exhibit 7, the subscriber rate for the DBS Providers in the Franchise Areas
exceeds the 15 percent threshold required under Section 623(1)(1)(8) of the Act. Accordingly,
Comcast meets the second prong of the Competing Provider Test.

Because Comcast meets both prongs of the Competing Provider Test in the Chatham,
Divernon, Forsyth, Grandview, Illiopolis, Jerome, Mount Pulaski, Pawnee, Rochester, Southern

View, and Springfield Franchise Areas, it faces effective competition in these Franchise Areas.

24 See Exhibit 5 (providing total ZIP+4-based DBS subscribership for the Franchise Areas, as
well as all ZIP+4 data relied on in the Petition).

2% In this case, 2010 Census Data were available and utilized. Household data figures are
available at http://factfinder.census.gov, the relevant pages of which are attached hereto as
Exhibit 6.
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Comcast’s cable system is squ ect to effective competition in each of the Franchise Areas

CONCLUSION

under the Competing Provider Test. Based on the evidence presented herein, Comcast

respectfully requests that the Media Bureau issue an order acknowledging the

presence of effective competition in each of the 11 Illinois Franchise Areas as of the filing date

of this Petition.

March 29, 2012
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Respectfully submitted,

Comcast Cable Communications, LLC
on behalf of its subsidiaries and affiliates

. T
By:/‘\i_f, el 19 =

(Beederick W. Giroux C =

Davis Wright Tremaine, LLP

1919 Pennsylvania Avenue, N.W., Suite 800
Washington, D.C. 20006

(202) 973-4200

Its Attorneys



CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4)

The below-signed signatory has read the foregoing Petition for Special Relief, and to the
best of my knowledge, information and belief formed after reasonable inquiry, it is well
grounded in fact and is warranted by existing law or a good faith argument for the extension,

modification or reversal of existing law; and is not interposed for any improper purpose.

Respectfully submitted,

Comcast Cable Communications, LLC
on b¢half of its subsidiaries and affiliates

>\
¢ glecd /\J e/ 2isst A

(F Le’defick W. Giroux C s

By:

Davis Wright Tremaine LLP
1919 Pennsylvania Avenue, N.W.
Suite 800

Washington, DC 20006

(202) 973-4200

March 29, 2012 Its Attorney
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DECLARATION OF WARREN FITTING
I, Warren Fitting, declare, under penalty of perjury that:

1. I am the Senior Director of Regulatory Accounting for Comcast Cable
Communications, LLC (“Comcast”).

2, I have read the foregoing Petition for Special Relief (“Petition™) and am familiar
with the contents thereof and the matters referred to therein.

3 I have reviewed Comcast’s respective cable subscriber numbers for the Franchise
Areas at issue in this Petition, as well as the DBS subscriber numbers provided by
SBCA for the individual Franchise Areas as described in the Petition. Of the
Franchise Areas subject to the Competing Provider Test, Comcast is the largest
multichannel video program provider in the Chatham, Divernon, Forsyth,
Grandview, Illiopolis, Jerome, Mount Pulaski, Pawnee, Rochester, Southern
View, and Springfield Franchise Areas.

4, The facts contained within the Petition are true and correct to the best of my
knowledge, information and belief.

Date Warren Fting
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PSID#004710

CUID#
ILO337
L0624
L0661
L0114
ILO763
IL0113
ILO364
IL0523
1L0386
IL0112
1LO091

17306540.1

COMMUNITY
CHATHAM
DIVERNON
FORSYTH
GRANDVIEW
ILLIOPOLIS
JEROME
MOUNT PULASKI
PAWNEE
ROCHESTER
SOUTHERN VIEW
SPRINGFIELD
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Pursuit Channel
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ESPN-Classic Sports 614 HBO Zone HD" ES] 509 STARZ Kids & Family HD [ED} 525
REGIONAL SPORT NETWORKS
Altitude Sports & Ent. 681 | FSArizona Bl 686 | FS South Plus (2) 648 | ROOT SPORTS Rocky 683

FH 6/6 untain
Altitisde - Fs Cindqnati [FE] 661 S Southwest 21a)] ! A &5 649
Alternate 682 FS Detroit 663 FS Southwest Plus 677 SF i — 650
CSN Bay Area 696 FS Detroit Plus Eo] 664 FS West 692 f _
: Sportsiet New York 639 639

CSN Bay Area Alternate [HC] 697 FS Florida HD] 654 MASN 640 640 St Thne Oiic 463 662
697 FS Florida Plus 655 | MSG Plus 635 [0l 635 s"" o
CN Coimiin 698 | Fs Midwest B0 671 | MadisonSquare Garden [0 634 | U SPOTtS =
CSN California alt 699 699 | F5North s | 634 Sun Sports Plus 656
CSN Chicago Alt. #2 667 FS Ohio eco | NESN 628 628 | Yankee Ent. & Sports 631
CSN MidAltantic Alt. 31643 | ps south ED) 646 | Prime Ticket 694 | (E5)631
CSN MidAtlantic 642 [ED] 642 FS South Plus 647 ROOT SPORTS Northwest 687
CSN New England 630 630 ROOT SPORTS Pittsburgh [H5] 659
Comcast § et 665
Chicago 665

~ETCY

oHibL

LITE RADID

SONICTAP: 60's " 8O3 SOMICTAP: College Rock 831 SONICTAP: Italfan Bistro B81 SONICTAP: Regional 873
Sevlusion SONICTAP: Dance gs9 | Blend | Mexican
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: SONICTAP: Groove 824 . 15p
Instrumentals Lo SONICTAP: Modern TR o i
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SONI . NICTAP: Holidays & 815 yeroun
Bes Carneial 877 | Happenings SONICTAP: New Age 856 |  SONICTAP: The Spirit 826
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SONICTAP: Classic Rock B62 | SONICTAP: Inkd 835 | SONICTAP: Red, Rock 810
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SONICTAP; Coffechouse 848 SONICTAP: Reggae B63

WGAL (NBC) 8
WHP (CBS) 21

WHTM (ABC) 27
WITF (PBS) HE} 33

WLYH (Cw) 15

WPMT (FOX)

Hol 43

“The following channels require a special dish or equipment: MHz, GEM NET, Hope Channel, JLTV, Once, HITN, V-Me, Enlace, Golden Eagle Broadcasting,
and Free Speech TV. Please call 1-800-531-5000 for more information.
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Blockbuster Movie
0IRC cenve

O Crime lnvestgetion
ESUSP  Encare Suspense

EPIX1 EPIX 5P

EPI2  EPIX2% 4
HME Hallmark Movie Channel e
HOTHR  HO Theater

HONMY  HONet Movies

INDIE IndlePlex

LOGO LOGO

MAYIV  MaTV

e 0 e o il C ; "
Premium Movie Packages
HBO-E  HBO'(E) =
HBO2E HBO2:(E) sa»
HBOSE  HBO Signature s+
HBO-W  HBQ:(W) =
HBOZW  HBOZ (W) sa»
HBOFM  HBO Family s+
HBOCY  HBO Comedy se»

HBOZ HBO Zone 1o ey
Heowr HBO Lating

starz

ENCOR  Encore (E) 9+

STARZ Starz (E) sAP

STRIW  Starz (W) sA®

SEDGE  Starz Edge 5a#

SCINE Sterz Clnema 84°
STZC Starz Coredy

Starz InBlack sar

Starz Kds & Family s+

MOVIE

DISH Cnema

WE CAN ANSWER YOUR
QUESTIONS ONLINE:

@ dish.com/supportcenter
K facebook.com/dishnetwor
}.4 twittercom/dishnetwork

T Connect your recsiver to broadband Intemet or a phone line to get more out of
your DISH service. For more Info visit dish.com/getconnected.

dish LateakhTy
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s il seanlabile e both st

_ ABG Family
ALNE  America Live

ANBEL  Angel One

ANGL2  Angel Two

1] Business Televistan
BUy Buy!

TOON  Cartdon Netwark (E), SAP
TOONW  Cartoan Network (W)

CCTVE GCTV-E

CONEW  COTV-Hews

CHRCH  Church Channel

CMT CHT

CNBC CNBC

CNN  CNN

CMOY  Comedy Central

CSPH2  C-SPANZ :

nisc Disoovery Ghannel

DISE Disitey, Channel ()

oIsw Disney Channel (W)
Documentary Chennl

El El Entertainment Talmslnn
ESPN ESPN

ESPN2  ESPN2

ESNWS  ESPMEWS

ESPNU  ESPNU

FOOD Faod Network o8 :
FXNWS  FOX News Ghannel o 208
X FX 54P - ! L8713
GEMS Gems & Jewelry TV
HONET  HONgt -HOD'only o
HETY HETY [0

HIST Histary

HLN HLN

HRTV HarseRacing TV
HSH HSN

HON2: .
In Coum- Television

Public Interest Channels'
ALMA Alma Vislon Hispanle Netword

BABY  Cabyfenly.
BYUTV  Byutv
O
ARTS
CSPAN

FSIV

HHS  Hoolha Homen Servees 02 W UCTV. | Uokwrlty of Coforia TV

P—
e i e N st HO cha o o o o o 0,

D A T S SR A o

invediis: ||

cnels, heste
ehonnel. o

aned Biegh detintion

BBCA
BET
BI610
BRAVO
CESSN
CURNT
DISKD
84
BLVSK
GOLF
asn

HLMRK ' .57 Hall

IFC

1]
LMN
MLBN
MSNBC
NTGED
NBATV
NFL
NHLN
NKJR
NUvo
OVATN
OWN
OXYGN -
RFOTV
SOAP
SPEED
STYLE
TNCK -
FTRAE
FIRAW
TRU
TCM
URVSN

NHL Network
m&l' A1

RFO-TV

'\ SOAPEL: AT

e e dos. all o

'|||_|ﬁ|||- i Licath skl

Blo 4 na
Bloomberg Television FRa03

BOON  Boomerang 54 : 175
CHILR  Chiller EREE Vi L
cLoa cloa . I

CNBCW  CNBC World
00K Cooking Channel

Dy oy b 7/ |
ENCPR  Encore (E) -40 esy o U0
ENCRW - Encore/(W) 848 -+ Lol TR
EDRAM mm , G
ENFAM:  Encore Family K
ELOVE'  Encore'bibe - < . SN
ENSUSP  Encore Suspense
FOXB  Fox Business Network am 106
FOXNO  Fox Movie Chandel R
FSC Fox Soccer Channel Lm0
FUEL  FUELTV ' ik ’\"{-'-ﬂiB}'i:
BMC
GAC Great Amerfcan Country (GAC) * - "“W"‘
2 12 121
HMC  Hallmark Movie Channel I
HUB Hub g
MIL Military Channel pelEe8n
MPLEX  MoviePlex :m
MUNe mun2
NATGW  Nat Geo WILD L
NICKT  Nickivons Network’ -';';;;:f'-.w 7
010CH  Outdeor Channel 36
GREEN  FPlaviet Green T e
st Scienoe oo 18
SPMAN  Sparismin Channel B0 (i
TENIS ~ Tennls Channel _ L1400
TMC¥  The Mavie Chanagl (W) 820 ' R L
TMOW  The Movie Channel va (W) 5% %30
EPIXS  The Theee from EPIX'sae - 20T
VERL  Verls o AT
Vs, Versus s
VHICL VI Classic 163
IlHMH!IEHiﬂHﬁElHMHHMEIIIIIIIIIIIIIII!HEHEE?I
Gounty =y
Electrmic & Dance : R Ll
Hip-Hop/Ra8 )
Jazz & Bles
Latin & International
R szum 433936, 946
Rock . , 830, 933-836, 83b_
Standards ¢ SN
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XFINITY TV

Channel Lineup

Limited Basic

2 WICS (ABC
3 WCIA (CBS
5 Local Access
6 WBUI (CW
7 WRSP fgﬂ
8 WSEC (PBS)™
9/115  WGN America
0 WAND (NBC)
11/241 HSN
12 WILL (PBS)
13/240 QVC
15/445 CSPAN

6 TV Guide Network

1
17 WMBD (CBS)

18 WHOI B(_I‘)
19 WCiX'fMN )
89/242 ShopNBCA

95 WEEK (NBC
6 WTVP (PBS)A
98 Local Access

138 TLNA

213 WTVP Create”
219 WSEC Create™
220 WILL Createn
231 Me-TV (via WRSP-DT)~
233 10N Television”
5 EWTNA

416 WILL World~

417 WSEC World»

418 WTVP WorldA

420 This TV (via WBUI-DT)»

436 WAND eatherf\

446 CSPA

820 WICS-The Country Network”
850-895 Music Choice Channels™
906 WAND HD NBGLM

908 WICS HD ( B[):e A
910 WRSP HD EFD JAA
912 WCIA HD (CBS)A~

913 WGN America in| HDAA
914 WBUI HD (CW)»

915 WTVP HD (PBS)*»
916 WSEC HD (PBS)A A
917 WILL HD (PBS)*

918  WCFN HD (M

Expanded Basic***

21/159  Jewelry Television
24/814 VH1 :
25/306 Nickelodeon
26/407 CNN

27/506 ESPN

28/509 ESPN 2

29/166 BET

30/106 USA Network
Els%uuary Channel

Sﬁlk& TV

Bravo
36/409 Headline News
A&E

CNBC

MSNBC

Lifetime

43/315 Disney Channel
44/430 The Weather Channel
45/148 Comedy Central

46/455 Animal Planet
47/325 Cartoon Network
48/211 Food Network
49/821 CMT

50/406 Fox News Channel
51/260 Hallmark Channel
521217 TLC

53133 E!

54/116 FX

55/806 MTV

56/519 FSN Midwest
57/206 H(i'l"ur

58/128 cg

59/257 A Famﬂy

60/483

62/453 Traval Channel

63/161 truTVv

64/522 Comcast SportsNet Chicago
67/156 Syfy

68/551 Speed Channel

70/255 BTN

71/558 ;he Golf Channel

Lan
10 goTecast Network 101

G
173 BBC Ameri
276 Daystar Telmnslnn Network
277 Trinity Broadcasting
336 PBS KIDS Sprout
411 Bloomberg Television

471 Iar}\aestigation Discovery

H2
508 Hallmark Movie Channel
549 NBC Sports Network
611 Lifetime Movie Network
646 MoviePlex
692-693 Comcast Xtra

Digital Starter

001 On Demand
285 Comcast Info Channel
HDAA

333 XFINITY 3DAAAA

334 ESPN 3DAAAA

602 Spike HDAA

603 truTV HDAA

606 The Weather Channel HDAA
BET HDAA

624 Headline News HDA~

625 MSNBC HDAA

626 QVC HDAA

627 HSN HDAA

628 Style HDAA

629 Travel Channel HDA~

681 Cartoon Network HDAA

682 Nickelodeon HDAA

683 Bravo HDAA

684 Hallmark Movie Channel
HDAA

685 Hallmark Channel HDA»
686 comedx Central HDA~
7 E! HDA

688 G4 HDAA

689  H2HDAA

690 Investigation Discovery
HDAA

Lincoln Area

xfinity,

5H | 03.12

691 Lifetime HDAA

694 BBC America HDA»

919 CNN HDAA

921 The Golf Channel HDAA
922 Comcast SfortsNet HDAA
923 ESPN HDA

924 ESPN 2 HDAA
925 TNT in ii[r A

D
929 Lifetime Movie Network
HBAA

930 Disney Channel HDA*
931 ABC amily HDAA
BIO HDAA

932

934 Animal Plannt HDAA
935 Veloci

936 Discove HDM

a Histor!' HDAA
942 HGTV HDAA
943 Food Network HDAA
TLC HDAA
945 Palladla HDAA
946 Speed Channel HDAA
947 N C SEorls Network HDAA
950 Fox News Channel HDA~
AMC HDAA

958 BTN HDAA
859 FSN Midwest HDAA

Digital Preferred

WE
127 SOAPnet
151 Nat Geo Wild

TV One
168 The Afrlca Channel
175 QOvation

LOGO

209 Cooking Channel
DIy

221 Planet Green
224 OWN (Oprah Winfrey
Network)

B

235 ION Life

307 Nick Too

308 TeenNick

309 Nicktoons Network

316 Disney Junior (launches 3/23)
37 Disney XD

335 Nick Jr.
338 The Hub
353 Galavision
356 nuvoTV
357 Univision

358 Telemundo
359 TeleFutura

379 mun2

410 Fox Business Network
413 CNBC World )
450/82 National Geographic
464  Science

486 Mllltardv Channel

511 ESPN

513 ESPNews

514 NBATV

515 NHL Network
516 MLB Network

531 CBS Sports Network

547 NFL Network

553 Qutdoor Channel

554 Sportsman Channel

555 Fox Soccer

557 The Tennls Channel

604 GMC HDAA

605 TV One HDAA

607 Fox Movie Channel

608  Turmer Classic Movies

609 Turner Classic Movies
HDAh

IFC

613 IFC HDAA

614 MGM HDAA

615 WE HDAA

616 Sundance Channel West

617  Fuse HDAA

623 Fox Business Network
HDAA

630 Encore

631 Encore HDAA

635 Encore Action

637 Encore Drama

639 Encore Love

643  Encore Western

644 IndiePlex

645 RetroPlex

679 The Hub HDAA

680 Disney XD HDA~

695 [:onklna Channel HDAA
DIY HDAA

780 FLIX

781 ReelzChannel

808 MTV 2

809 MTV Hits

810 MTV Jams
811/383 Tr3s: MTV, Musica y Més
815 H1 Classic

816 VH1 Soul

819 Centric

822 CMT Pure Country
823 GAC

824 GMC

Fuse

920  NFL Network HDAA

927 National Geographic HDA*
HDNetA»

933 Planet Green HDAA
949 MLB Network HDA~
956  Nat Geo Wild HDAA
957 Science HDAA
NBA TV HDAA
961 ESPNU HDAA
962 ESPNews HDAA
963 CBS Sports Network HDAA
965 NHL Network HD~#
966 The Tennis Channel HDAA

Sports Entertainment

Package

127 SDAPne1 (avail. 3/23)
401 Fox Soccer
508 Hallmark Movie Channel

ESPNU
512 ESPN Classic
ESPNews
514 NBATV
515 NHL Network
516 MLB Network

531 CBS Sports Network
533 Fox College Sports Atlantic

See reverse for a list of towns included in Lincoln Area.
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534 Fox College Sports Central 369 CNN en Espariol broadcast channels, A&E, Animal 955 Cinemax HDAA
535 Fox cmle?e Sports Pacific 370 Multimedios Planet, BET, Cartoon Nefwork, CNN, 967 Playboy TV
536 SportsNet New York an Discovery en Espaiiol Comedy Central, CSPAN, CSPAN 2
537 ountaanest Sports 372 Hlsmr{)en Espanol Discovery Channel, Dlsney Channel, 3 -
Network 373 ESPN Deportes El, EWT! Faud Network, Fo: News International Premium
538 Gomcas! SportsNet New 374 Fox Deportes Channsl, |storﬂv HSN, Jewe v
England 375  Cine Latino Te[evismn Lif me OVC Spike TV Services
539 Sun Sports 376 Cine Mexicano Trinity Broadcasti TV Land
540 Prime Ticket 378 TV Venezuela Network, The Wea er Channe! and 490-493 Polish Super Pack (TV
541 Comcast SportsNet Bay Area 379 where available, the correspondm HD Polonia, TVP INFO, Radio

mun2
380 TeleFormula

243 Crime % Investgat 382 TV Colombi e o, fo Ny ka s T
rime & Investigation * TV Colombia equipment is required to view Digita T i
Network . 383  Tr3s Economy HD channels.) . HMAB e Gricket o)
g . S
one en ano iy - | iy
ggg gmﬁaor Ch%?]nel I gg? csanal urI " Premium Services amly: s
portsman Channel orpresa
2% Gy (nEnglsn) 3 EWINEapetol 60 Stan Chamel, Dlaney X0 DI, Foog. "
e ol e 654  StarzEdge Network, Headling News, HGTV,
563 TV Games Network 390 Once Mexico 855 Starz Edge HDAA National Geographlc Nickelodeon,
gg; HS;S ﬁgﬁﬂn annel g%;. %rDPaerrnLllnlcana gg; g{m 'ﬂ?ds &&F&T"n HDAA PBS KIDS Sprout, TeenNick, The Hub,
684  Hallmark Movie Channel 393 Telefe Internacional 659 Sigrrzszesma iy '.chie?ﬁe. Eg"'ty lfroadcastlng. and The
HoA2 394 Utiisima 661 Starz in Black sl
920  NAL Network HDAA 06 WAPA AR 884 Starz Comedy
etwor merica '
949  MLB Network HDAA 397 TVE Internacional B L ey s Pay-Per-View
987 ESPNU b 395 Ritaos 860 HEO Zone HD % v
962  ESPNews HDAA 400  Bandamax 670  HBO Lating HD-7 272 2™ TEAMHD PPYAA
963  CBS Sports Network HDAA 401 De Pelicula 672  Shewtime Too HIMY 585  GAMEHD PPVAA
i { 675  The Movie Channel HDA
964  NFL RedZone HDAA 402 De Pelicula Clésico L L 586  GAMEHD2 PPVAA
965  NHL Network HDAA 403  Canal 52MX e Ro 567-600 GAME PPV
966  The Tennis Channel HDAA 404  Caracol TV Internacional 704  HBOZ2 iN DEMAND HD PPVA~
405 Viendo Movies West 830 832iN DEMAND PPV

833-838 ESPN Sports PPV
TEN

MultiLatino atino 840
1 ot 708 HBO Signature
MultiLatino Max 713 HBO Family 841
714 HBO Comedy

Vavoom (Xts! J replaces
001 On Demand

Vavoom on

352 HITN-TV Only available as a component of 730  Cinemax 842 Playboy TV
353  Galavision MultiLatino Max and Ulira packages 734 MoreMAX 844 fjeﬂlh
354  Discovery Familia and includes the following channels: 736 ActionMAX 845  Penthouse TV
356 nuvolV Bra\.ro FSN Midwest, ESPN, ESPN 750  Showtime
357 Univision Galavision {whera available), 755 Showtime Too
358 Telemundo The Golf Channe Lifetime Movie 757 Showtime Showcase
359  TeleFutura Network, MTV, NBC Sports Network, 759  Showtime Extreme
360  Ecuavisa Internacional Nickelodeon, I*BS KIDS Sprout, 763 Showtime Women
361 TV Chile Comcast SportsNet Chicago, Syfy 764 Showtime Family
362 HTV Musica TBS, TLC, TNT, and VH1. 765 Showtime Next
363 TBN Enlace USA 780
364 Latele Novela e i 785 The Movie Channel
365  Video Rola Digital Economy 787  The Movie Channel Xtra
o e o mon
iendo Movies i ; ; arz
368 Disney XD Includes Limited Basic Service, HD 954 Showtime HDAA

Lincoln, Logan County & Mt. Pulaski (Comcast,

Not all services are available in all areas, Pricing, programming, channel location and packaging is subject to change. Comcast service is subject to the terms and conditions of Comcast Cable Policies and
Practices, A subscription to Limited Basic Service Is required to receive other services or levels of service of video programming. Some services require a CableCARD or a receiver and remote at an additional
charge. Call Comcast at 1-800-XFINITY for restrictions and complete details. ~Available to customers with Limited Basic Service who use a digital receiver or compatible equipment. A~To receive
channels offered in HD, a HD television (not provided), HDTV equipment and subscription to the channel's service level or underlying premium service are required, A" Avallable to customers with Expanded
Basic who use a digital receiver or compatible equipment. AAAAA fuUll 3D TV, compatible equipment and Comeast 3D authorization are required. *Digital Economy does not include On Demand and cannot
be combined with service levels that include or require Expanded Basic. **Family Tier requires subscription to Limited Basic Service, cannot be combined with service levels that include or require Expanded
Basic and does not include Music Choice or On Demand.

No todos los servicios estén disponibles en todas las 4reas. Precios, programacion, ubicacion de canales y paquetes estdn sujetos a camblos. Servicios de Comcast son sujetos a las condicidnes de los
Términos y Pdlizas de Comcast Cable. Suscripcion al Limited Basic Service es requerida para obtener otros servicios o niveles de serviclo de programacion de video. Algunos serviclos requieren una tarjeta de
Cable o CableCARD o un receptor digital y control remoto a un cargo adicional. Llame a Comeast al 1-800-XFINITY para restriccidnes y detalles completos, /Disponible a clientes con el nivel de Limited
Basic Service quienes usan un receptor digital o equipo compatible, ~~Para reciber canales en alta definicién (HD) se requiere una televisién de alta definicién (HDTV), equipo para televisor de alta definicion
{no Incluido) y suscripcién al nivel de serviclo donde se ubica el canal or serviclo premium subyacente. AAADisponible a clientes con el nivel de Expanded Basic quienes usan un receptor digital o equipo
compatible. A AASe requiere television de 3D, equipo compatible y autorizacién de 3D de Comcast, *Digital Economy no incluye On Demand y no se puede combinar con niveles de servicio que incluyen o
requieren Expanded Basic. **E| pagquete Family Tier requigre suscripclon al Limited Basic Service, no puede ser combinado con niveles de servicio que incluyen o requieren al servicio Expanded Basic y no
incluye los canales de musica Music Cholce u On Demand,

8771/4000 (4280-4300) GCA CLU-5H



XFINITY TV

Channel Lineup

2 WICS {ABC

3 WCIA (CBS

4 Access in Springfield/Cable
Marketplace in all other
communities

5 Cable Marketplace in
Springfieldeccess in all other
communities

6 WBUI CW

7 WRSP {FO

8 WSEC (PBS)»

9/115  WGN America

10 WAND (NBC)

11/241 HSN

12 WILL (PBS)

13/240 QVC

15/445 CSPAN
16 TV Guide Network
17/434 WeatherScan” - in
Springfield only
18 Government Access”
19 WCIX (MNT)
22 Educational Access
89/242 ShopNBCA
98 Local Access
TLNA

189 WEIU (PBS)A

219 WSEC Createn

220 WILL Create”

231 Me-TV (via WRSP-DT)»

233 10N Television/

244 Cable Marketplace™

275 EWTNA

416 WILL WorldA

417 WSEC World»

418 WEIU WorldA

420 This TV (via WBUI-DT)»

436 WAND Weather®

446 CSPAN 2~

820 WICS-The Country Network”

850 895 Music Choice Channels?
WAND HD (NBC)AA

908 WICS HD (ABC)A~

910 WRSP HD (FOX)A»

912 WCIA HD (CBS)~»

913 WGN America in HDAA

914 WBUI HD (Cw)~a

915 WEIU HD (PB JM

916 WSEC HD (PBS)AA

97 WILL HD (PBS)~~

918 WCFN HD (MNT)A~

Expanded Basic*""

21/159  Jewelry Television
24/814 VH1

25/306 Nickelodeon
26/407 CNN

27/506 ESPN

28/509 ESPN 2

29/166 BET

30/106 USA Network
31/461 Discovery Channel
32/610 AMC

33141 SﬁikeT‘u'
34/112 TNT

35/181 Bravo

36/409 Headline News
37/158 A&E

38/109 TBS

39/412 CNBC

40/414 MSNBC

42/121 Lifetime

43/315 Disney Channel
44/430 The Weather Channel
45/148 Comedy Central
46/455 Animal Planet
47/325 Cartoon Network
Food Network
49/821 CMT

50/406 Fox News Channel
51/260 _}rifgmark Channel

53/133 El

54/116 FX

55/806 MTV

56/519 FSN Midwest
HGTV

Oxygen
59/257 ABC Family
60/483 History
62/453 tTraw.rel Channel

v
64/522 go?ncast SportsNet Chicago
y
68/551 S;lge!:ad Channel
BTN
71/558 The Golf Channel
TV Land

i
101 Comcast Network 101
136/65 gtyle

4

173 BBC America

276 Daystar Television Network

277 Trinity Broadcasting

336 PBS KIDS Sprout

41 Bloomberg Television
CSPAN 3

471 Investigation Discovery
BIO

H2
508 Hallmark Movie Channel
549 NBC Sports Network
611 Lifetime Movie Network
646 MoviePlex
692-693 Comcast Xtra

Digital Starter

001 On Demand
285 Comcast Info Channel
HDAA

333 XFINITY 3DAAAA
334 ESPN 3DAAAA

602 Spike HDAA

603 truTV HDAA

606 The Wealher Channel HDAA
618 BET HDAA

619 MTV HDAA

620 CMT HDAA

621 VH1 HDAA

622 CNBC HDAA

624 Headline News HDA~
625 MSNBG HDAA

626 QUC HDAA
627 HSN HDAA
628 Style HDA~

629 Travel Channel HDAA

Springfield-Decatur Area

xfinity

5G | 03.12

681 Cartoon Network HDAA

682 Nickelodeon HDAA

683  Bravo HDA™

684 Hallmark Movie Channel
HDAA

685 Hallmark Channel HDA~
686 Comedy Central HDAA
E! HDAA

688 G4 HDAA

688  H2HDAA ©

690 Investigation Discovery
HDAA

691 Lifetime HDAA

694 BBC America HDAA

919 CNN HDAA

921 The Golf Channel HDAA
922 Comcast SportsNet HDA»
923 ESPN HDAA

924 ESPN 2 HDAA

925 TNT in HDAA

926 TBS HDAA

929 Il-ljllfﬁ‘ﬁme Movie Network

930 Disney Channel HDA~
931 ABC Family HDA~
932 BIO HDAA

934 Animal Planet HDA~
935 HD Theater”r»

936 Discovery HDAA
937 Universal HDAA
938 Sm HDAA

939 HDAA

940 A&E HDAA

941 History HDAA

942 HGTV HDAA

943 Food Network HDAA

944 TLC HDA~

945 Palladia HDAA

946 Speed Channel HDAA

947 NBC Spuns Network HDAA

948 FX HD~

950 Fox News Channel HDA~
AMC HDAA

958 BTN HDAA
959 FSN Midwest HDA~

Digital Preferred

125 WE

127 SOAPnet

142 GSN

151 Nat Geo Wild

167 TV One

168 The Afnca Channel
175 QOvation

178 LOGO

209 Cooking Channel
214 DIy

221 Planet Green
224 OWN (Oprah Winfrey

Network)
234 ubo
235 |0N Life
307 Nick Too

308 TeenNick
309 Nicktoons Network
316 Disney Junior (launches 3/23)

317 Disney XD
335 Nick Jr.
338 TheHub

353 Galavision

356 nuvaTV

357 Univision

358 Telemundo

359 TeIeFutura

379 mun2

410 Fox Buslness Network
413 CNBC World

450/82 National Geographic

464 Science

486 M!lita[Y Channel
511 ESPN

513 ESPNews

514 NBA TV

515 NHL Network

516 MLB Network

531 CBS Sports Network

547 NFL Network

553 Qutdoor Channel

554 Sportsman Channel

555 Fox Soccer

557 The Tennls Channel

604 GMC HD~A

605 TV One HDAA

607 Fox Movie Channel

608 Turner Classic Movies

609 Turner Classic Movies
HDAA

612 IFC

613 IFG HDAA
614 MGM HDAA
615 WE HDAA

616 Sundance Channel West

617  Fuse HDAA

623 Fox Business Network
HDAA

630 Encore

631 Encore HDAA
635 Encore Action
637 Encore Drama
639 Encore Love

643 Encore Western
644 IndiePlex

645 RetroPlex

879 The Hub HDAA
680 Disney XD HDAA
695 Cnoklng Channel HDAA
696 DIy

780 FLIX
781 ReelzChannel
808 MTV 2
809 MTV Hds
810 MTV Jam
811!383 Tras: MTV Msica y Mas
VH1 Classic
816 VH1 Soul
819 Centric
822 CMT Pure Country
823 GAC
824 GMC
826 Fuse

920 NFL Network HDAA

927 National Geographic HDAA
928 HDNetA~

933 Planet Green HDAA

949 MLB Network HDAA

956 Nat Geo Wild HDAA

957 Science HDAA

960 NBA TV HDAA

961 ESPNU HDAA

962 ESPNews HDAA

963 CBS Sports Network HDA~
965 NHL Network HDAA

See reverse for a list of towns included in Springfield-Decatur Area.
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966 The Tennis Channel HDAA 354 Discovery Familia NBC Sports Network, Nickelodeon, 780 FLIX
356 nuvoTV PBS Kids Sprout, Comcast SportsNet 785  The Movie Channel
- 357 Univislon Chicago, Syfy, TBS, TLC, TNT, and 787 The Movie Channel Xtra
Sports Entertainment 358  Telemundo VH1. 952  HBO HDAA
Package 359 TeleFutura 953 Starz HDAA
g 360  Ecuavisa Internacional . e * 954  Showtime HDAA
_ 361 TV Chile Digital Economy 955  Cinemax HDAA
1%1 gmgnet (avail, 3/23) ggg %H Elltiisica i 967  Playboy TV
ox Soccer nlace imi i
508 Hallmark Movie Channel 364 Latele Novela mﬂggg:s%m;%eagf E&SE rm?ﬁ; > - -
511 ESPNU 365 Video Rola Planet, BET, Cartaon Network, CNN, International Premium
512 ESPN Classic 366 Mexicanal Comedy Central, CSPAN, CSPAN 2 Services
513 ESPNews 367  Viendo Movies Discovery Channel, Disney Channel,
514 NBA TV 368  Disney XD El, EWTN, Food Network, Fox News
515  NHL Network 369  CNN en Espaiiol Channel, History, HSN, Jewelry 490-493 Polish Super Pack (TV
516 MLB Network 370 Multimedios Television, Lifetime, QUC, Spike TV, Pl:l oma. P INFO, Radio
531  CBS Sports Network 371 Discovery en Espaiiol Trinity Broadcasting, TV Land, USA g & Trojka)
533 Fox College Sports Atlantic 372 Hrstnnben Espariol Network, The Weather Channel and 494/545 NEQ Cricket (Indian)
534 Fox College Sports Central 373 ESPN Deportes where available, the correspondi
535 Fox College Sports Pacific 374 Fox Deportes channels for these networks. [H;S'-? Familv Tier**
536 SportsNet New York 375 Cine Latino equipment is required to view Digital amily lier
537 untamWes! Sports 376 Cine Mexicano Economy HD channels.)
378 TV Venezuela Includes CSPAN, CSPAN 2, Disney
538 Ccmcaﬂ SportsNet New 379 mun2 ; : Channel, Disney XD, DIY, Food
England 380  TeleFérmula Premium Services Network, Headline News, HGTV,
539 Sun Sports 382 TV Colombia . National Geographic, Nickelodeon,
540  Prime Ticket 383 Tr3s: MTV, Misica y Mas 650  Starz PBS KIDS Sprout, TeenNick, The Hub,
541 Comcast SportsNet Bay Area 384  GranCine 654  Starz Edge Science, The Weather Channel and
542 Military History 385 GolTV en Espafiol) 855 Starz Edgge HDAA Trinity Broadcasting.
543 ﬁrireoilnvestlgaﬁon gg? Canal 4 657  Starz Kids & Family
etw resa AN .
547 NFL Network 306 EWIN Epaol o SnaiusdFamy O Pay-Per-View
548 NFL RedZone 389 Mexico 2 661 Starz in Black
553 Outdoor Channel 390 Once Mexico 664 Starz Comedy 565-574 TEAM PPV
554 Sportsman Channel 391 Sur Peru 665  Starz Comedy HDAA 575  TEAMHD PPVAA
556 GolTV (in En Cghllshl 392 TV Dominicana 668  HBO 2 HDAA 585  GAMEHD PPVAA
557 The Tennis Channel 393 Telefe Internacional 669  HBO Zone HDAA 586  GAMEHD2 PPVAA
563 TV Games Network 394  Utilisima 670  HBO Latino HDA~ 587-600 GAME PPV
564 HorseRacing TV 395 CBTV Michoacan 672 Showtime Too HDAA 829  iN DEMAND HD PPYAA
607 Fox Movie Channel 396 WAPA America 675  The Movie Channel HDAA 830-832 iN DEMAND PPV
684  Hallmark Movie Channel 397  TVE Internacional 676 5StarMAX 833-838 ESPN Sports PPV
w e
entric o0son
920 NFL Network HDAN 400  Bandamax o e A e o
949 MLB Netwo'{l:\ HD 401 De Pelicula 707,(377 HBRO Latino 842 Playboy TV
960 NBATV HIJM 402 De Pelicula Cléasico HBO Signiature 844  Real
961 ESPNU HD = 403 Canal 52MX . 712 HBO Family 845 Penthouse TV
962  ESPNews HD 404 Caracol TV Internacional 714 HBO Comedy
963 CBS Sports Network HD~~ 405 Viendo Movies West 730 Cinemax
964 NFL RedZone HDAA 734 MoreMAX
965 NHL Network HDA~ 4 : 736 ActionMAX
966  The Tennis Channel HDAA MultiLatino Max %80 Showtime
755 Showtime Too
Dan available as a component of 757 Showtime Showcase
MuftiLatino Max and Ultra packages 759 Showtime Extreme
and includes the following channels: 763 Showtime Women
001 Un Demand Bravo, ESPN, ESPN 2, FSN Midwest, 764  Showtime Family
352 HITN-TV Galavision (where available), The Goif 765 Showtime Next

353 Galavision Channel, Lifetime Movie Network, MTV,

Ball Twp., Bissell, Chatham, Curran Twp., Decatur, Divernon, Forsyth, Gardner Twp., Glenarm, Grandview,
Harristown, llliopolis, Jerome, Leland Grove, Long Creek, Macon County, Mt. Zion, Niantic, Pawnee,
Rochester, Rochester Twp., Southern View, Spaulding, Springfield, Springfield Twp. & Woodside Twp.

(Comcast,

Not all services are available In all areas, Pricing, programming, channel location and packaging is subject to change. Comcast service is subject to the terms and conditions of Comcast Cable Policies and
Practices. A subscription to Limited Basic Service s required to receive other services or levels of service of video programming. Some services require a CableCARD or a receiver and remote at an additional
charge. Call Comcast at 1-800-XFINITY for restrictions and complete details. ~Avallable to customers with Limited Baslc Service who use a digital recelver or compatible equipment. AATo receive
channels offered In HD, a HD television (not provided), HDTV equipment and subscription to the channel's service level or underlying premium service are required. A ~Available to customers with Expanded
Basic who use a digital receiver or compatible equipment. A~AAA full 3D TV, compatible equipment and Comcast 3D authorization are required. *Digital Economy does not include On Demand and cannot
be combined with service levels that include or require Expanded Basic. **Family Tier requires subscription to Limited Basic Service, cannot be combined with service levels that include or require Expanded
Basic and does not Include Music Chalce or On Demand.

No todos los serviclos estan disponibles en todas las reas. Precios, programacién, ublcacion de canales y paguetes estén sujetos a cambios. Servicios de Comeast son sujetos a las condiciénes de los
Términos y Pdlizas de Comcast Cable. Suscripcion al Limited Basic Service es requerida para obtener otros servicios o niveles de servicio de programacién de video. Algunos servicios requieren una tarjeta de
Cable o CableCARD o un receptor digital y control remoto a un cargo adicional. Liame a Comcast al 1-800-XFINITY para restricciones y detalles completos. ~Disponible a clientes con el nivel de Limited
Basic Service quienes usan un receptor digital o equipo compatible. ~~Para reciber canales en alta definicion (HD) se requiere una television de alta definlcion (HDTV), equipo para televisor de alta definicion
{no incluido) y suscripcidn al nivel de serviclo donde se ubica el canal or servicio premium subyacente. ~*ADisponible a clientes con el nivel de Expanded Basic quienes usan un receptor digital o equipo
compatible, A AASe requiere television de 3D, equipo compatible y autorizacion de 3D de Comcast, *Digital Economy no incluye On Demand y no se puede combinar con niveles de servicio que incluyen o
requieren Expanded Basic. **El paquete Family Tler requiere suscripcion al Limited Basic Service, no puede ser combinado con niveles de servicio que incluyen o reguieren al servicio Expanded Baslc y no
incluye los canales de misica Music Cholce u On Demand.

8771/4000 (4010-4270, 4310)
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4 12 ,2012

Davis Wright Tremaine LLP

1919 Pennsylvania Avenue, N.W,
Sulte 800

Washington, DC 20006

To Whom {t May Concern:

Medta Business Corporatlon ("MediaBiz") utilizes a multl-step process to accurately Identify cable client
franchise areas and associated ZIP and ZIP+4 Codes. (A ZIP+4 Code Includes the five digils of the United States
Postal Service ZIP Code, a hyphen, and four more digits that determine a more preclse location than the ZIP Code.)

MediaBlz developed this methodology to address the potential shortcomings In utilizing 5-digit ZIP Code data for
"Effsctive Compstition” petitions. This basic methodology has been In place for several years and has been used
successfully In many Effective Competition cases at the FCC.

Because ZIP Codes and municipal boundaries are created and managed by different government autherities, the
boundaries of ZIP Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond
municipal boundaries. ZIP+4 Codes, however, usually reside in one and only one munlcipality. MediaBiz uses Place,
Minor Clvil Division (MCD), and County boundaries from Dynamap®, a divislon of Pltney Bowes Business Insight, to
determine municipal boundaries. MediaBiz uses the Dynamap® ZIP+4 Centroids database, which contalns ZIP+4
centrold correspondence for virtually all deliverable ZIP+4s, fo identify ZIP+4 Codes within municlpal boundaries,
among the over 60 million ZIP+4s in all 50 states, DC, and Puserto Rico, based on current data from the USPS and
the U.S. Bureau of the Census, and the Tele Atlas master street database.

MediaBiz then utllizes Its ZIP+4 Code mapping to enable our cllents to obtain proper “Direct-to-Home” (DTH)
subscriber counts for their respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. (Where
MedlaBiz determines that a ZIP Code falls entirely within a franchise area, however, it is unnecessary to identify DTH
subscribers at the ZIP+4 Code level for that 5-digit ZIP Code. In these instances, MedlaBiz identifies such 5-digit ZIP
Codes and, accordingly, DTH subscribers are identified by the 5-digit ZIP Code only.

Only ZIP+4 Codes that meet specific criterla are Included in this report. The following criteria must be met:
e The centroid of the ZIP+4 Code Is within the franchise area; and
* The USPS ZIP+4 Record Type (from Dynamap® ZIP+4 Centroids) Is elther H - high-rise or S ~ street

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective Compstition
rellef efforts, and we believe this methodology produces the most accurate and detalled view of ZIP+4 data as it
relates to cable franchise areas.

Robe nn
President
MediaBiz

1810 Platte Street Denver CO 80202 (303)271-9960 www.medlablz.com



EXHIBIT 5
SBCA ECTR Summary Pages
Z1P+4 Data provided on
CD included with the exhibit.
A hard copy of the

ZIP+4 data is available upon request.



ECTR - Effective Competition Tracking Report

SBCA

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated February 17, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 5, 2011

ZIP Codes DTH Count

Requested total for Chatham, IL | 835 |

Data is current through 5/31/2011

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 = phone 202-349-3620 = fax 202-349-3621



ECTR - Effective Competition Tracking Report SBC.P
Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated February 17, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 5, 2011

ZIP Codes DTH Count
| Requested total for Divernon, IL | 90 |

Data is current through 5/31/2011

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

* SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 * phone 202-349-3620 - fax 202-349-3621



ECTR - Effective Competition Tracking Report SBC7\)

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated February 17, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 5, 2011

ZIP Codes DTH Count

Requested total for Forsyth, IL | 278 ]

Data is current through 5/31/2011

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals, The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW « Suite 1150 » Washington, DC 20036 = phone 202-349-3620 » fax 202-349-3621



ECTR - Effective Competition Tracking Report SBC'/\Q.)

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated February 17, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 5, 2011

ZIP Codes DTH Count
| Requested total for Grandview, IL | 156 |

Data is current through 5/31/2011

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 = phone 202-349-3620 « fax 202-349-3621



ECTR - Effective Competition Tracking Report SBCP
Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated February 17, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 5, 2011

ZIP Codes DTH Count

| Requested total for Illiopolis, IL | 67 |

Data is current through 5/31/2011

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 * phone 202-349-3620 - fax 202-349-3621



ECTR - Effective Competition Tracking Report 8
SBCP

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated February 17, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 5, 2011

ZIP Codes DTH Count

Requested total for Jerome, IL ] 162 |

Data is current through 5/31/2011

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unlt served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service,

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 = phone 202-349-3620 = fax 202-349-3621



ECTR - Effective Competition Tracking Report SB C;i)
Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated February 17, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 5, 2011

ZIP Codes DTH Count

| Requested total for Mount Pulaski, IL | 194 |

Data is current through 5/31/2011

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with muitiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members' subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW » Suite 1150 « Washington, DC 20036 » phone 202-349-3620 « fax 202-349-3621



ECTR - Effective Competition Tracking Report SBC?\)
Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated February 17, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 5, 2011

ZIP Codes DTH Count

Requested total for Pawnee, IL | 199 ]

Data is current through 5/31/2011

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members In the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 » Washington, DC 20036 * phone 202-349-3620 = fax 202-349-3621



ECTR - Effective Competition Tracking Report S B CP
Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated February 17, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidentlal Data, between your company and SBCA.

Report Date: July 5, 2011

ZIP Codes DTH Count

| Requested total for Rochester, IL | 281 ]

Data is current through 5/31/2011

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW » Suite 1150 » Washington, DC 20036 » phone 202-349-3620 = fax 202-349-3621



ECTR - Effective Competition Tracking Report e~

SBC
Provided by

Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated February 17, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report Is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 5, 2011

ZIP Codes DTH Count

| Requested total for Southern View, IL | 189 |

Data is current through 5/31/2011

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members' subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 = phone 202-349-3620 - fax 202-349-3621



ECTR - Effective Competition Tracking Report N

SBC/r

Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated February 17, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 5, 2011

ZIP Codes DTH Count

| Requested total for Springfield City, IL | 9370 |

Data is current through 5/31/2011

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW « Suite 1150 = Washington, DC 20036 = phone 202-349-3620 = fax 202-349-3621
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American FactFinder - Results Page 1 of 2

¢, U.S. Census Bureau

IactFinder ( 'y
H1 OCCUPANCY STATUS

Universe: Housing units
2010 Census Redistricting Data (Public Law 94-171) Summary File

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:/iwww.census.gov/prod/cen2010/pl94-171.pdf

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire Virginia, and Washington P. L. 84-171
Summary Files as delivered,

| | Chatham village, lllinols |

: Total: ' | 4,499 |
| Occupied :- 4,353 |
Vacant . 146 |

Source: U.S. Census Bureau, 2010 Census.

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 3/6/2012



American FactFinder - Results Page 1 of 2

U.S. Census Bureau

FactFinder € )\

H1 | OCCUPANCY STATUS
' Universe: Housing units
2010 Census Redistricting Data (Public Law 94-171) Summary File

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http://www.census.gov/prod/cen2010/pl94-171.pdf

NOTE: Change to the California,Connecticut, Mississippl.New Hampshire,Virginia, and Washington P. L. 94-171
Summary Files as delivered.

| | Divernon village, lllinols

| Total: | 538 |
| Occupied | _ _ 499‘
Vacant 39 |

Source: U.S. Census Bureau, 2010 Census.

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _10... 3/6/2012



American FactFinder - Results Page 1 of 2

U.S."’Cenéus Bureau

FactFinder C)\

H1 ‘ OCCUPANCY STATUS
Universe: Housing units
2010 Census Redistricting Data (Public Law 94-171) Summary File

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http://www.census.gov/prod/cen2010/pl94-171.pdf

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire, Virginia, and Washington P. L. 84-171
Summary Files as delivered.

| Forsyth village, lllinois |

| Total: 1.354 |
| Occupied 1,295 |
| Vacant 50 |

Source; U.S. Census Bureau, 2010 Census.

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 3/6/2012



American FactFinder - Results Page 1 of 2

<¢/ U.S. Census Bureau

tactFinder ( A

H1 | OCCUPANCY STATUS
Universe: Housing units
2010 Census Redistricting Data (Public Law 94-171) Summary File

NOTE: For Information on confidentiality protection, nonsampling error, and definitions, see
hitp:/fwww.census.gov/prod/cen2010/pl94-171.pdf

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire Virginia, and Washington P. L. 94-171
Summary Files as delivered.

| Grandview village, lllinols |

| Total: | 684
Occupied ‘ 648 |
Vacant | 36 |

| i . i
Source: U.S. Census Bureau, 2010 Census.

hitp://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 3/6/2012



American FactFinder - Results Page 1 of 2

</ U.S. Census Bureau

FactFinder ( 4

H1 OCCUPANCY STATUS
Universe: Housing units
2010 Census Redistricting Data (Public Law 94-171) Summary File

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http://www.census.gov/prod/cen2010/pl94-171 pdf

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171
Summary Files as delivered.

| [lliopolis village, Illinois

Total: '_ 384 |
Occupied 342
Vacant . 42

Source: U.S. Census Bureau, 2010 Census.

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC 10... 3/6/2012
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U.S. Census Bureau

FactFinder C A

H1 ‘ OCCUPANCY STATUS
r Universe: Housing units
2010 Census Redistricting Data (Public Law 94-171) Summary File

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http:/iwww.census.gov/prod/icen2010/pl94-17 1. pdf

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171
Summary Files as delivered.

Jerome village, lllinois |
1 - I

Total: ) 884 |
Occupied ' 839 |
Vacant | 45 |

Source: U.S. Census Bureau, 2010 Census.

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC 10... 3/6/2012
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<¢ U.S. Census Bureau

FactFinder ( N

H1 | OCCUPANCY STATUS
Universe: Housing units
2010 Census Redistricting Data (Public Law 94-171) Summary File

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
hitp:/mww.census.gov/prod/cen2010/pl94-171.pdf

NOTE: Change to the California,Connecticut, Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171
Summary Files as delivered.

[ Mount Pulaski city, lllinois |

Total: | 730
Occupied - 664 |
Vacant 66 |

Source: U.S. Census Bureau, 2010 Census.

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC 10... 3/6/2012
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</, U.S. Census Bureau

FactFinder C &

Universe: Housing units

H1 ‘ OCCUPANCY STATUS
2010 Census Redistricting Data (Public Law 94-171) Summary File

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http://www.census.goviprod/cen2010/pl94-171.pdf

NOTE: Change to the California,Connecticut, Mississippi,New Hampshire Virginia, and Washington P. L. 94-171
Summary Files as delivered.

I - ;Pawnee village, II]Inois|

[ Total: |_ 1,136
Occupied I 1,066
Vacant | 70

Source: U,S. Census Bureau, 2010 Census,

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 3/6/2012
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U.S. Census Bureau

FactFinder ( A

Universe: Housing units

H1 | OCCUPANCY STATUS
2010 Census Redistricting Data (Public Law 94-171) Summary File

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http:/iwww.census.gov/prod/cen2010/pl94-171.pdf

NOTE: Change to the California,Connecticut, Mississippi,New Hampshire, Virginia, and Washington P. L. 94-171
Summary Files as delivered.

| Rochester village, lllinols |

| Total: | 1,401
|  Occupied | _ 1,358
Vacant | 43 |

Source: U.S. Census Bureau, 2010 Census.

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 3/6/2012
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U.S. Census Bureau

FactFinder ( 'Y

H1 OCCUPANCY STATUS
Universe: Housing units
[ 2010 Census Redistricting Data (Public Law 94-171) Summary File

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http:/www.census.gov/prod/cen2010/pl94-171.pdf

NOTE: Change to the California, Connecticut,Mississippi,New Hampshire, Virginia, and Washington P. L. 94-171
Summary Files as delivered.

| Southern View village, lllinois |

| Total: | 795 |
Occupied | . 748
| Vacant | 47

Source: U.S, Census Bureau, 2010 Census.

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 3/6/2012



American FactFinder - Results Page 1 of 2

“(, U.S. Census Bureau

FactFinder ( N

H1 I OCCUPANCY STATUS
Universe: Housing units
‘ 2010 Census Redistricting Data (Public Law 94-171) Summary File

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see
http:/iwww.census.gov/prod/cen2010/pl94-171.pdf

NOTE: Change to the California,Connecticut, Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171
Summary Files as delivered,

| Sprlngﬂald city, illlnols‘
| Total:

[ 55,729 |
| Occupied | 50,714
Vacant | 5,015

Source: U.S. Census Bureau, 2010 Census.

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10... 3/6/2012



EXHIBIT 7



A B Cc D E
% of Compefing Provider
Penetration
2010 Census In Franchise Area

Total DBS Occupied Housing Column C/

1 |Community State Subscribers Units Column D
2 |CHATHAM IL 835 4,353 19.18%
3 |DIVERNON IL 90 499 18.04%
4 |FORSYTH IL 278 1,295 21.47%
5 |GRANDVIEW IL 156 648 24.07%
6 [ILLIOPOLIS IL 67 342 19.59%
7 |[JEROME IL 162 839 19.31%
8 |[MOUNT PULASKI IL 194 664 29.22%
9 |PAWNEE IL 199 1,066 18.67%
10 |ROCHESTER IL 281 1,358 20.69%
11 |SOUTHERN VIEW IL 189 748 25.27%
12 |SPRINGFIELD 1L 9,370 50,714 18.48%

17306540.1



CERTIFICATE OF SERVICE

I, Deborah D. Williams, do hereby certify on this 29 day of March, 2012 that a true and

correct copy of the foregoing “Petition for Special Relief” has been sent via U.S. mail, postage

prepaid to the following:

Steven A. Broeckaert, Esq.
Media Bureau Policy Division

Federal Communications Commission
445 12" Street, S.W., Room 4-A865

Washington, DC 20554

Harry Stirmell
Village President
Village of Jerome
2901 Leonard
Springfield, IL 62704

Mark Woolen

Village President
Village of Grandview
2377 E. Resevoir
Springfield, IL 62563

Tom Gray

Village of President
Chatham

116 E. Mulberry
Chatham, IL 6?536

Randall Rhodes
Village President
Village of Divernon
50 E. Brown St.
Divernon, IL 62530

Robert U. Winters
Village President
Village of Illiopolis
PO Box 299
Illiopolis, IL. 62539

DWT 19147355v1 0107080-000008

Mike Houston

Mayor

City of Springfield
800 E. Monroe
Springfield, IL 62701

Nora Petrosky

Village President

Village of Southern View
3412 8, 5™ St.
Springfield, IL 62703

Dave Armstrong
Village President
Village of Rochester
#1 Community Drive
Rochester, IL. 62563

Jeffery Clarke
Mayor

Village of Pawnee
PO Box 560
Pawnee, IL. 62558

Harold Gilbert
Mayor

Village of Forsyth
PO Box 80
Forsyth, IL. 62636

Jim Fuhrer

Mayor

Village of Mt. Pulaski
113 S. Lafayette St.
Mt. Pulaski, IL 62548

|

Deborah D. Williams



