
Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 

In the Matter of 
Comcast Cable Communications, LLC, 
on behalf of its subsidiaries and affiliates 

For Determination of Effective Competition in: 
Williams, CA (CAI043) 

To: Chief, Media Bureau 

) 
) 
) 
) 
) 
) 

CSRNo. _ __ _ 

PETITION FOR SPECIAL RELIEF 

Comcast Cable Communications, LLC, on behalf of its subsidiaries and affiliates 

("Comcast"), pursuant to Sections 76.7 and 76.907 of the Commission's rules,1 requests that the 

Commission find that Comcast faces "effective competition" in the above-referenced California 

franchise area (the "Franchise Area"). 

The Communications Act of 1934, as amended (the "Act"), and the Commission's rules 

provide that cable television rates may be regulated only in the absence of effective competition.2 

Cable operators are entitled to demonstrate that effective competition exists on a franchise-by-

franchise basis.3 When a cable operator demonstrates that effective competition exists within a 

franchise area, cable rates in the affected area are no longer subject to regulation.4 

I 47 C.F.R. §§ 76.7 and 76.907. 

247 U.S.C. § 543(a)(2); 47 C.F.R. § 76.905(a). 

347 C.F.R. § 76.907. 

4 See Implementation o/Sections o/the Cable Television Consumer Protection and Competition 
Act of 1992, Rate Regulation, 8 FCC Rcd. 5631, 5664-5665 (1993) ("Rate Order"). 
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Under the "competing provider" test set forth in Section 623 (1)( 1 )(B) of the Act and 

Section 76.905(b)(2) of the Commission's rules (the "Competing Provider Test"), a cable system 

will be deemed subject to effective competition if: 

(i) the franchise area is served by at least two unaffiliated multichannel video 
programming distributors ("MVPDs"), each of which offers comparable 
programming to at least 50 percent of the households in the franchise area; 
and 

(ii) the number of households subscribing to multichannel video programming 
other than the largest MVPD exceeds 15 percent of the households in the 
franchise area. 5 

As demonstrated below, the Competing Provider Test is satisfied in the Williams 

Franchise Area because two unaffiliated MVPDs serve over 50 percent of the Franchise Area's 

households with comparable programming and the reported penetration rate for DBS providers 

exceeds the 15 percent threshold in the Franchise Area. 

I. THE COMPETING PROVIDER TEST IS SATISFIED IN THE FRANCHISE 
AREA 

The two prongs of the Competing Provider Test are straightforward and objective. Both 

prongs of this test clearly are satisfied in the Franchise Area. 

A. More Than Two Unaffiliated MVPDs Offer Programming Comparable 
to Comcast to Over 50 Percent of the Households in the Franchise Area. 

The first prong of the Competing Provider Test requires that a franchise area must be 

served by "at least two unaffiliated multichannel video programming distributors ... ,,6 This 

547 U.S.C. § 543(1)(1)(B)(i) and (ii); 47 C.F.R. § 76.905(b)(2)(i) and (ii). 

6 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 of the Communications 
Act of 1934, as amended, defines "multichannel video programming distributors" to include 
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13). 
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requirement is easily satisfied, because the two major direct broadcast satellite providers 

(DirecTV, Inc. and Dish Network, Corp.) ("DBS Providers") are unaffiliated with Comcast and 

"offer" programming that is comparable to Comcast to more than 50 percent of the households in 

Comcast's Franchise Area. 

Service of an MVPD will be deemed "offered" when it is both technically and actually 

available.7 The Commission has determined that DBS service is presumed to be "technically 

available" throughout the country due to its nationwide satellite footprint. 8 Comcast's Franchtse 

Area is well within the satellite footprint of DirecTV and Dish Network. Thus, both DirecTV 

and Dish Network are "technically available" in the Franchise Area. 

DBS service is presumed to be "actually available" if households in a franchise area are 

made "reasonably aware" that the service is available.9 The Commission has stated that "a party 

may use evidence of penetration rates in the franchise area (the second prong of the competing 

provider test ... ) coupled with the ubiquity ofDBS services to show that consumers are 

7 Rate Order at ~ 29. 

8 See MediaOne of Georgia, Inc; Petition for Revocation of the Certification ofGwinnett County, 
Georgia, 12 FCC Rcd. 19406, ~ 5 n.16 (1997) (citing Rate Order, at 5660-5661). 

9 See Rate Order at ~ 32 (citations omitted). See also Charter Communications, LLC d/b/a 
Charter Communications Petition for Determination of Effective Competition in Fourteen North 
Carolina Communities, et aI, 19 FCC Red. 7003, ~ 4 (2004). 
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reasonably aware of the availability ofDBS service."lo The same reasoning applies here. 

DirecTV and Dish Network are among the largest N0'PDs in the nation. I I With approximately 

33.6 million subscribers nationwide,12 comprising over 33.6 percent of all MVPD subscribers, 13 

ubiquitous advertising, and the substantial DBS penetration figure in the Franchise Area, it is 

clear that consumers in the Franchise Area are "reasonably" aware ofthe availability of DBS 

competitors. 14 Accordingly, both DirecTV and Dish Network are presumed to be "actually 

available" in the Franchise Area, and are offered to over 50 percent of the households in the 

Franchise Area. 

10 Comcast Cable Communications, LLC Petition/or Determination o/Effective Competition in 
Various Michigan Communities, 23 FCC Rcd. 9595, ~ 5 (2008), citing Mediacom Illinois LLC et 
aI., Eleven Petitions for Determination of Effective Competition in Twenty-Two Local Franchise 
Areas in Illinois and Michigan, 21 FCC Red. 1175 (2006) ("Comcast - Various Michigan 
Communities"). Thus, the Commission has not required the production of advertising to 
demonstrate that households in the franchise area are "reasonably aware" of the availability of 
DBS service. See Bright House Networks, LLC Petition for Determination 0/ Effective 
Competition (Lake Alfred and Dundee FL), 22 FCC Red. 4390, ~ 6 (2007) ("Over more than ten 
years, we have made hW1(ireds of findings that househo Ids in particular franchise ,rreas arc 
reasonably aware that they may purchase DBS services based o.n localized evidence. These 
accumulated showings amount to substantial evidence that households in all franchise areas are 
reasonably aware that they may purchase DBS services. In at least one earlier reported decision, 
we found households in a franchise area to be reasonably aware that they may purchase DBS 
service solely based on evidence ofDBS's nationwide growth and local subscriptions, without 
reference to advertising or other promotion.") ("Bright House Networks - Florida"). 

II See Thirteenth Annual Assessment of the Status of Competition in the Market for the Delivery 
o/Video Programming, MB Docket No. 06-189, FCC 07-206, ~ 76 (reI. Jan. 16,2009). 

12 See Press Release, DirecTV, DirecTV Announces First Quarter 20J J Results (May 5, 2011) 
(reporting that, as of Mar. 31, 2011, DirecTV had 19.4 million subscribers), available at 
http://investor.directv.comJrelea edetail.cfm?ReleaseID=574719 " Press Release, DISH Network, 
DISH Network Reports First Quarter 20J J Financial Results (May 2,2011) (reporting that, as of 
Mar. 31, 2011, Dish Network had approximately 14.2 million subscribers), available at 
http://dish.client.shareholder . comlreleasedetail. cfm ?ReleaseID= 573404. 

13 Press Release, SNL Kagan's Us. Multichannel Subscribers 4th Quarter 20J 0 Results, SNL 
Kagan, March 15,2011, available at http://www.snl.comlInTheMedia.aspx (reporting 
approximately 100.l million video subscribers in the U.S.). 

14 See, e.g., Comcast - Various Michigan Comm~nities at ~ 5; Bright House Networks - Florida 
at~ 6. 
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The Competing Provider Test also requires that the programming offered by the 

competing provider must be "comparable" to the programming offered by the cable operator. 15 

The Commission's rules define comparable programming as "at least 12 channels of video 

programming, including at least one channel of non broadcast service programming.,,16 The 

Commission has repeatedly recognized that the DBS Providers 'offer comparable programming 

under the Commission's Competing Provider Test. 17 Each of the DBS Providers offer well over 

100 video channels, most of which are non-broadcast services. 18 And, as shown in the attached 

channel line-up, Comcast's programming service offerings in the Franchise Area are 

substantially similar to the DBS Providers' programming services. 19 

Based on the above facts, Comcast has satisfied the first prong of the Competing Provider 

Test. 

B. The Competing Providers Serve Greater Than 15 Percent of the 
Households In Comcast's Franchise Area. 

The second prong of the Competing Provider Test requires that the subscriber base of 

competing MVPDs, other than the largest MVPD, exceeds 15 percent of franchise area 
.-

households, 

The process of determining the precise number of DBS subscribers within a franchise . . , ~ 

area is not an exact science because DBS Providers track their subscribers according to the zip 

15 See 47 U.S.c. § 543(l)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). 

16 47 C.F.R. § 76.905(g). 

17 See, e.g., Comcast Cablevision of Maryland, Inc., Petitions for Determination of Effective 
Competition (Charles County, MD), 19 FCC Red. 7130, ~ 4 (2004) ("We find that the 
programming ofDBS providers satisfies the Commission's program comparability criterion 
because DBS providers offer more than 12 channels of video programming, including more than 
one non-broadcast channel."). 

18 See Channel Line-ups of DirecTV and Dish Network, attached hereto as Exhibit l. 

19 See Comcast Channel Line-up, attached hereto as Exhibit 2. 
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codes where each subscriber resides, rather than by political jurisdiction. In this case, Corncast 

relied on ZIP+4 codes associated with the Franchise Area in order to determine the number of 

DBS subscribers within the Franchise Area. The Commiss.ion has previously accepted ZIP+4 

codes as "reasonable ~nd sufficiently reliable for purposes of determining the presence of 

effective competition,,,20 and stated its preference for thi~ approach.21 

To determine the relevant ZIP+4 codes for the Franchise Area, Comcast contacted Media 

BusIness Corp. ("MBe," previously known as "SkyTrends"). MBC has developed a process to 

accurately identify the ZIP+4 codes that correspond with the political boundaries of a particular 

community. This process utilizes enhanced mapping software that correlates ZIP+4 codes with 

the U.S. Census Department's "block group" level households. The "block group" measurement 

is the most precise Census tool available to measure households within a very small geographical 

area. With this software, MBC was able to identify the ZJP+4 codes that lie wi thin the Franchise 

Area.22 

Comcast next provided all of the ZIP+4 codes for the Franchise Area to the Satellite 

Broadcasting and Communication Association ("SBCA"). SBeA is the national trade 

association representing the two major DBS Providers, and it has assumed the responsibility for 

compiling subscrihership data and responding to data requests from cable operators and 

franchising authorities engaged in effective competition proceedings. The DBS subscriber 

numbers reported iil the attached Effective Competition Tracking Reports ("ECTR") from SBCA 

20 See' Cable One, Inc. Petition for Determination of Effective Competition in Pocatello, Idaho, 
18 FCC Rcd. 12792, ~ 8 (2003), quoting Falcon Cable Systems II, a California Limited - . 
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition 
in Tl1ielve Oregon CiNe:", 17 FCC Red. 4648 (2002) . . 

21 See Public Notice, "Commission Announces New Standards for Showings of Effective 
Competition For Cable Service," 23 FCC Rcd. 12067 (2008). 

22 See Letter from MBC (explaining ZIP+4 methodology); attached hereto as Exhibit 3. 
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reflect the total DBS subscribers within the individual ZIP+4 codes associated with the Franchise 

Area.23 

Finally, Corncast compared the DBS subscribership figures reported by SBCA on a 

ZIP+4 basis with its own subscribership, and was able to confirm that its own subscribership 
, . . 

exceeded DBS subscribership in the Williams Franchise Area. Corncast is the largest MVPD in 

this Franchise Are,a. 

To determine whether DBS subscribership exceeds the statutorily mandated 15 percent 

threshold in the Franchise Area, Corncast compared the competing providers ' subscribership to 

the most recent u.s. Census occupied household unit figures for the community.24 This 

comparison yields the penetration rate for DBS Providers in the Franchise Area. 

As detailed in Exhibit '6, the subscriber rate for the DBS Providers in the Franchise Area 

. 
exceeds the 15 percent threshold required under Section 623(1)(1)(B) of the Act. Accordingly, 

Comcast meets the second prong of the Competing Provider Test. 

Because Comcast meets both prongs of the Competing Provider Test in the Williams 

Franchise Area, it faces effective competition in this Franchise Area, 

CONCLUSION 

Comcast's cable system is subject to effective competition in the Wiiliams'Franchise 

Area under the Competing Provider Test. Based on the evidence presented herein, Comcast 

respectfully requests that the Media Bureau issue an order acknowledging the presence of 

23 See Exhibit 4 (providing total ZIP+4-based DBS subscribership for the Franchise Area, as well 
as all ZIP+4 data relied'on in the Petition), ' 

24 In this case, 2010 Census Data were available and utilized. Household data figures are 
available at http://factfinder.census.gov, the relevant pages of which are attached hereto as 
Exhibit 5. 

7 
DWT 19290427v I 0107080-000049 



effective competition in the Williams, California Franchise Area as of the filing date of this 

Petition. 

April 6,2012 
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Respectfully submitted, 

CorneaS! Cable Communicatio'ns, LLC 
on behalf of its subsidiaries and affiliates 

<1( ~~ _ _ 
By: ______ ~ ______________ ~ ____ __ 

Brian 1. Hurh 

Davis Wright Tl'emaine., LLP' . 
1919 Pennsylvania Avenue. N.W., Suite 800 
Washington, D.C. 20006 
(202) 973-4200 

Its Attorneys 
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4) 

The b low-~igned ignatory has read the foregoing Petition for pecial Relief, and to ~he 

best of my knowledge, information and belief formed after rea, onable inquiry, it is well 

grounded in fact and is warranted by existing Law or a good faith argument for the extension 

modification or reversal of existing law; and is not interposed for any improper purpose, 

By: 

April 6, 2012 
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Respectfully submitted, 

Com east Cable Communications, LLC 
on behalf of its subsidiaries and affiliates 

Brian J. Hurh 

Davis Wright Tremaine IjLP 
1919 Pennsylvania Avenue, N.W, 
Suite 800 
Washington, DC 20006 
(202) 973-42.00 

,". 

Its Attorney 



DECLARATION OF WARREN FITTING 

.1, Warren Fitting, declare, under penalty of perjury that: 

1. I am the Senior Director of Regulatory Accounting for Comeast Cable 
Communications, LLC ("Comeast"). 

2. I have read the foregoing Petition for Special Relief ("Petition") and am familiar 
with the contents thereof and the matters referred to therein. 

3. I have reviewed Comcast's respective cable subscriber numbers for the Franchise 
Area at issue in this Petition, as well as the DBS subscriber numbers provided by 
SBCA for the Franchise Are(\ as described in the Petition. Comeast is the largest 
multichannel vid~ program provider in the Williams Franchise Area. 

4. The facts contained within the Petition are true and correct to the best of my 
knowledge, infonnation and belief. 

I)ate • Warren Fitting 
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l'age 1 or L. 

- -- - - - - . - - - - -- - --- -- - ---- - - - - ---- - - - - -

~ PREMIER package 
~ 285+ digital channels 

Print chanrielS-for lJP-_cQde 1m3 (No locals available) 

3net (HD) llill107 Disney Charniet (West) 291 
ME IBQl 265 DisneyXD It@ 292 
ABC Family I8Ql 311 Documentary Channel 267 
American Nv:Jvie Classics !8Ql 254 E! Entertainment 236 
(MIC) ESPN !BQl106 
Animal nanet l8Q] 28Z 

ESPN 3D (HD) !BQl106 
Audience Network I8Ql 239 

ESPN2 !8Ql 209 
88CAmerica 264 

ESPNEWS I.8el 207 
BYUTY 374 ESPNU 18Qi208 
Big Ten Network 00610 EWTN 370 
Biography Channel !8QJ266 

Enlace Christian 448 
Black Entertainment !BQj 329 Television· 
Television (BET) FUEL TV !8Qj 618 
Bloomberg Television 353 FX !8QJ 248 
Boomerang 296 Food Network I82i 231 
Bravo I8Qj 237 
CBS Sports Network I8Ql 613 

Fox Business Network f82j 359 

CCTV-9 
Fox Mr:Nie Channel 258 

2053 
CMT !BQJ 327 

Fox News Channel tt:!Ql 360 

CNBC IHQl 355 
Free Speech TV" 348 
Fuse 339 

CN8CWorld 357 
CNN lBQl 20Z 

GEM NET (Global 2068 
Expansion Media 

CSPAN 1 350 Network)* 

CSPAN 2 351 GODTY 365 

Cartoon Network {East} [8Q! 296 GSN, the network for 233 
games 

Cartoon Network (West) 297 Galavision 404 
Centric 330 GetTY HD English iBQl620 
Chiller 257 Golden Eagle 363 
Christian Television 376 Broadcasting" 
Network (CTN) Golf Channel lliQl 218 
Church Channel 371 Gospel Music Channel 338 
Cloo 308 Great American Country 326 
Comedy Central l8QI 249 H2 271 
Cooking- Channel 232 HDTheater [8QJ 281 
Current TV 358 HDNet it@ 306 
DIY Network 230 HITN* 438 
Daystar 369 Hallmark Channel . !8Qi 312 
Discovery'Channel IHQi 278 Headline News 204 
Discovery Fit a Health 261 History Channel IBQf 269 
Disney Channel (East) !B§J 290 Home a Garden IB§ 229 

Tel.eviSion (HGTY) 
Home Shopping Network 240 

Hope· 366 RFOTY 345 
INSP 364 ReelzChannel 238 

ION Television 305 SOAPnet 262 

ION Television west 347 Science Channel lEQi2M 

Independef!t Film 559 Shcp~~C 316 
Channel (IFe) Speed Channel 00607 
Investigation Discovery 285 Spike !B§j241 (I D) 

Style 235 Jewelry Television 313 
Syfy Channel 18Ql244 Jewish life Television" 366 

Lifetime 00252 TBS l8Qi247 

Lifetime Movie Network 253 TCTNetwork 377 

LinkTV 375 TNT {8Q!245 

Logo 272 TV Guide Network 273 

MHz WORLDVlEW* 2183 TV Land 304 

MLB Network 00213 TV One 328 

MSNBC lBQl 356 TeenNick 303 

MTV I8Ql 331 Tennis Channel lBQ]217 

MTY2 333 The Hub 294 

Military Channel 287 The Leaming Channel i8Ql2llO 

NASA TV 289 Tne Sportsman Channel 605 

NBA TV IHQ! 216 The Word Network 373 

NFL Network fB§IZ12 Travel Channel 18QJ277 

NHL Network lHQJ 215 Trinity Broadcasting 3n 

NRB 378 
Network (TBN) 
TruTV 246 

Nat GeoWlLD 283 
Tumer Classic Movies 256 

NationaL Geographic 00276 (TCM) 
Channel USA Network iH5l242 
Nick Jr. 301 

Univision 402 
Nickelodeon (East) l8Qi 299 VH1 !8Qi335 
Nickelodeon {West} 300 VH1 Classic 337 
Nicktoons Network 302 Versus !8Ql603 
OWN 279 

WE: Women's 260 
Ovation TV 274 Entertainment 
Oxygen 251 WGN America !8Ql307 

PBS 0 Weather Channel !t@362 

PBS Kids Sprout 295 World Harvest Television 367 

Planet Green i8'Qj286 n3D !BQ] 103 

Pursuit Channel 608 

QVC 275 

-- - - -

PREMIUMS 
5STARMAX HD East I8Ql 520 FLiX ON DEMAND® 1557 MoreM/lX 18Ql517 STARZ® ON DEMAND 1527 
@M/lX HD East iBQI 523 FOX Deportes 624 Outdoor Channei 606 Showtime Beyond HD lE@ 550 
ActionMAX HD IBQ] 519 Flix 557 SHOWTIME [8Ql 545 Showtime Next AD !8Qi 551 
Cinemax East iEQJ 515 Fox Soccer Channel !EQl 619 SHOWTIME (West) I8Ql 546 Showtime Women AD !B:l2 552 
Cinemax Wf!!St [@j 516 GalTY 620 SHOWTlME2 [BQl 547 Sundance Channel 558 
ENCORE (East) !ffi2l 535 HBO (East) i8Q] 501 SHOWTIME Extreme !BQl 549 Sundance ON DEiI'AND 1558 
ENCORE (West) 536 HBO (West) It§ S04 SHOWT1ME ON DEMAND 1545 WE MOVIE CHANNEL'" 1554 
ENCORE Action 541 HBO 2 {East} iBQJ 502 SHOWTL'YIE Showcase i8Ql 548 ON DEtMND 

ENCORE Drama 540 HBO 2 [Wf!!St) 505 STARZ (East) iEQI 527 
TMC Xtra HD East 1$ 556 

ENCORE Family 542 HBO Comedy HD !EQJ 506 STAR! (West) !BQl 528 
TVG - The Interactive 602 
Horseradng Network 
Tne Movie Channel !8Ql 554 
(East) 

http://WVvw.directv.comIDTVAPP/compare/printablePackageChannels_jsp?packageld=960._.11/7/2011 
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PREMIUMS 
ENCORE Love 537 HBo FamiLy (fast) IEQ) 507 
ENCORE Suspense 539 HBO Family (West) 508 
ENCORJ; Westerns 538 HBO Latino 00 511 
ENCORE® ON DEMAND 1535 H80 S"lgOature 00 503 
ESPNOassic Sports 614 HBOZoneHO IBQJ 509 

REGlCNAL SPORT NITWDRK5 

Altitude Si>orts Ii Ent. 
681 
Altitude Sports 
Alternate 682 
'CSN Bay Area 

CSN Bay Area Alternate 
697 
CSN california 
CSN California alt 699 
CSN Chicago Alt. If2. 
CSN MidAltantic Alt. 
.CSN MidAtlantic: 642 
CSN New England 630 
Corneast SportsNet 
Ctricago665 

SATELLITE RADiO 
stlNtCTAP:6trs 
.Revotution 
SONICTAP: 70's Hits 
SON1CTAP: 8· Tracks 
SONICTAP: 8O's Hits 
SONICTAP: 90's Hits 
SONK:TAP: Adult 
Alternative 
SONICTAP: Adult 
Contemporary 
SONICTAP: Alternative 
SONICl'AP: Bailamos! 
SONICTAP: Be·Tween 
SONICTAP: Beautiful 
Instrumentals 

'SONICTAP: Big 
Band/Swing 
SONICTAP: Bluegrass 
SONICTA!': Blues 
SONICTAP: Camaval 
Brast1eiro 
SONfCTAP: Classic Hits 
Blend 
SONlCTAP: Classic: Jazz 
Vocal Blend 
SONiCTAP: Classic R6;B 
SONICT AP: Classic: Rock 
SONICiAP: Classic: Rock 
Workout 
SONICTAP: Coffeehouse 
Rock 

lHQj 631 

1HQl682 

IBQ] 696 
fBQl697 

m698 
699 
667 

lEQI643 

00642 
it@630 
00665 

- . 
801 

804 
~ 

805 
806 
832 

821 

834 
869 
867 
820 

801 

812 
854 
877 

837 

850 

842 
833 
862 

B4a 

fS~ ' E§l686 
FS Clndnnati l8QI 661 
FS Detroit 663 
FS Detroit Plus IiiQI 664 
FS Aorida lBQJ 654 
FS Aorida Plus lBQJ 655 
FSMidwest !BQ! 671 ' 
FS North rt@ 668 
FSOhio IBQi 660 
FSSouth [ijQ] 646 

FS South Plus l8Q] 647 

sOIiIlCtAP: coUege Rod: 831 
SONleTAP: Dai1ce 859 
.SONfCTAP: Familiar 880 
Favorites 
SONICTAP: Fiesta 870 

.Tropic:al 
SONlCTAP: 839 
Aashbac:klNew Wave 
SONICTAP: FoM< Rock 813 
SONtCTAP: FuRMetat 830 
Jac:k.et 
SONICTAP: Gospel Glory 827 
SONICTAP: Great 855 
Standards 
SONICTAP: Groove 824 
Lounge 
SONICTAP: ·Halr Guitar 829 
SONICTAP: HaUe!ujah 8Z8 
SONICTAP: Hit Country 809 

SONICTAP: Holidays 6: 815 
Happenings 
SONlCTAP: Hooky Tonk 
Tavern 

811 

SONICTAP: Hot Jamz 825 
SONICTAP: Hottest Hits 818 
SONlCTAP: Hurbano 875 
SONICTAP: Hype 847 
SONlCTAP: lok'd 835 
SONICTAP: IriSh 883 

STARZ Cinema HD lBQI 531 The lNJvie Channel 555 

STARZ Comedy HD fBQI 526 (West) 
1HQJ522 

STARZ£dge IBQJ 529 
ThrillerMAX HD 

STARZ InBlac:k I8QI 530 
WMl>XHDEast [@521 

STARZ Kids 6; Family HD IEQI 525 

FS South Plus {2l \HQfMS ROOT SPORTS Rocky 1EQl683 
~~~uthWest ~&I& Mountain 

FS Southwest Plus !BQJ 677 SportSouth IBQJ 649 
SportSouth Plus lBQI650 

FS West 00 692 
SpoFtsHet New York 639 EQ\639 

MASN 640 1BQI 640 . 
SportsTIme Ohio 662 IBQJ 662 

MSG Plus 635 1@635 
Madison Square Garden IE§! 634 Sun Sports 1BQi653 

634 Sun Sports Plus lBQJ656 
NESN 628 f8Q! 628 Yankee Ent. Ii: Sports 1BQl631 
Prime Ticket it@ 694 (YES) 631 

ROOT SPORTS Northwest l8QI 687 
ROOT SPORTS Pittsburgh Iffi1I 659 

- - - - -

SONICTAP: Italian Bistro 881 SdNICTAP: Regional a73 
Blend Mexic:an 
SONICTAP: Italian 882 SONICTAP: Retro Disco 845 
Contemporary SONICTAP: Rock en 878 
SONICTAP: Jazz 852 Espanot 
SONICTAP: Latin Hits 871 SONICTAP: Salsa 874 

SONICTAP: Latin Jazz 879 SONICTAP: Showtunes 823 
SONICTAP: Light 866 SONICTAP: Silky Soul 843 
CI.a.ssicat SONICTAP: SilverXreen 822 
SONICTAP: love Songs 819 SONICTAP: Singer· 836 
SONICTAP: Malt Shop 802 Songwriters 
Oldies SONICTAP: Smooth Jazz 851 
SONICTAP: Mariachi 876 SONICTAP: Soft Hits 849 
SONICTAP: Metro Blend 853 SONICTAP: Spike 841 
SONICTAP: Modem 814 SONICTAP: SubTerranean 858 Country 

SONICTAP: Symphonic 864 SONICTAP: Modem 860 
Workout SONICTAP: The Boombox 846 
SONICTAP: Muska De Las an SONICTAP: The 868 
Americas Playground 
SONICTAP: New Age 856 SONICTAP: The Spirit 8Z6 
SONICTAP: Old Schoat S44 SONICTAP: Todays Hits 816 
Funk 

SONICTAP: Traditional 808 SONICTAP: PUMP! 861 Country 
SONICTAP: Piano 865 SONICTAP: Tranquility 884 
SONICTAP: Rat Pac:k 807 SONICTAP: Y2k Hits 817 
SONICTAP: Reality Bites 838 SONICTAP: Zen 857 
SON/CTAP: Red, Rock 810 
and Blues 
SONICTAP; Reggae 863 

"The following c:hannels require a special dish or equipment: MHz, GEM NIT, Hope Channel, JLTV, Once, HITN, V'Me, Enlace, Golden Eagle Broadcasting, 
and Free Speech TV. Please call 1·800·531·5000 for more information. 

http://www.directv.comIDTVAPP/compare/printablePackageChannels.jsp?packageld=960...111712011 



. '.» Chann,.',« ~acDC 

ANrlEL 
ANOL2 
APL 
BID 
BIlV 
QOOM 
nuvi 
ceSSN 
CCTVE 
CCN~W 
CPOK 
CSPN2 
dY~'TR 
DIY 
DOC 
FQ~D 
fXNWS 
FS.C 
GEMS 
a"e 
HLMRK 

ALTUn 
CSTN.O 
CSNBA 
CSNCA 
CSNGt! 
CSNMA 
CSNNE 
[SPCt 
FSC 
fOXS+ 
FOl\AZ 
fOXCN 
fOXO 
FOXFL 
FOXMW 
FOXN 

Al1g~.oM·· 
Angel Two 
Anlmill'~IalJ~1 I,;",,~-
Bla .. . 
BIQOfn~ ;T~~s~'Ut:I~/ .: '~'iU';:1II1 
IIoome~nu :MP 175 
Buy)' .: ",M'-
cos Sport~ Nelwurk 152' 
"w.:s:'. " ... " . :~"'l"";''(IiIfMl~Mi!iIIM\!M 
'f ." I \ ,, ~ , • .1.' -,n~Hi!{~ 

CCTV~I!WI 265. 
C9oIdIiO ·.I;h~n'IIeI · .' . " l!l;i~&._ 
C:SPAN2 
Day$18(' 
DIY 
Documentary ChSOIlO1 • 
Food Network 

.. ,~i~ti~\~~W.am 

FOX · News~Ch.nne\, i 
FOX Soocer Channel 
Gems ~nd Jewelry 
Greal Amer1can Counlry (GAG) 
Hallmlrk ClI,nnel. ,.0/1 ~~" ~'li'it_Ul1 

~ SIJll1b. ~ ~le$/I\nl\lflt 
Cox Sjxlt1$'RiItMs1on NeW Orm~· 
ComCll.l1 SportltIel Bay hl!a 
Con\(:&'it Sp~81 C8t1~1I111a 
Co. SpomNet ChblllO 
CDiocast SpmsNu( AlJd.Atlantk: 
COIroISt SportslM New England 
ESPN Gi\lSSkl" . 
Fox Sorel!l' Channel 
fill! SocCer Pills'· 
Fox Sporn ArilDna 
rtlx ~1lJ anc"llII~ 
fill! SpIrts [\)Irok 
FoxSporta~ 

Fox~~ 

/1lX Sptm "~I 
!1IP ·a-.' .. ~~blIIISIl,ijO ...... hkIte4.'WOPt~I'Io"'IIIII .. HiI~~"~"Ii;I",,* 
.Plb ·a.ntIIIWlIfI""' . ...... pilIUIf ... SAP · fR(ESilriI1~IlIdIillltlll.~oIIpri(o .. ..-w.Ai'lllljtal~HD~IbIlU~ .. I ........... HO' 
~1J,'~$I*U._kl_OII~. lIc' .. ogd""""""'~"'~ ...,,1RM .. ..u!I~,~ ·Ahkbfe,kano. 
AII~WPII.I!O~ ..... I_.'Il ...... ~..,.IIIIIo""' . \IOIIII"" ..... oId\11111kmlkbll.'IO. 
~1~ ... ;*!o( ...... tIoo_ .... tI)I.~" I'OoI ... QIoo,lot.ltW ... __ ...... _ ... 6t_~~ .... . _UlIIIIllV1l~! ........ _ ....... .-

.~~ ... r:N\IIlIjIof.q IUiJl(lIoifto)W.M. _ • 

=
1 ~~....,"""~ __ """'tf'I=. . ....-",...,,\WI_.,II~I .•• IIoS~ "._=~W~.OIIII~ . 1IlIt ...... ~~".-"....,.fI!o , .. _'" ~ .............. _r . .......,."... ~ ..... _d",..,.,. ... '.'- . ....ooio\Io ......... ~"Iotloa ... ~dili_ · ...... " ....... ~ .. ~.,(IOlII ... _ . iIII~ ."O!o_ . 

, CI. 
ESU$i' 
tpill! EPI>; '~ 
EPIX2 EP~~. 
HMe ~niill<.I.\OYje Channel ' 
HDlHR HDTheeter 
HDNMV HONal-Mbvlils 
INOIE hldlePlex 
tOGO lOGO 
MAVTV Ml!'IlY 

. ~~~·(E)'~.·· 
~~O~1(~i~ 
HUq:S!goature 'AI' 

HBti '(M"~ .' 
Hob2 (Wi' SAP 
HaQ : F.8~1~~P 
HDO Comedy SAP 

HBa' Zone ~D .,Iy 
HBO latino 

slam 
ENCOR Encore (E) SAP 

STARl Stall! (Ej SAP 

STRZW Starz IYf) SAP 

SEDGE Stln ~d!!tl $AI' 

SCINE Starz Cinema SAP 

srze St8.~ CD"li1d~ 
SBLCK Starz InBlack SAr 

SK&FM ~m 

~] twitter.comldlshnetWQi1(j.') 

tm Connect your receiver to broedballd Internet or a phone line to (let more out of 
your DISH IlBMce. For llI~re Info vl.lt. dl'h.~mIlI.tCfo.nn·,cted. 
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ADCfM 
ALIVE 
ANGEL 
ANGL2 
BTV 
BUY 
TOON 
TOONW 
GGTVE 
GCNEW 
CHIlCH 
eMT 
GNDG 
aNN 
t",DY 
GSPN2 
DYSTR 
DISC 
DISE 
olSW 
DOC 
EI 
ESPN 
ESPN2 
ESNWS 
ESPNU 
FOOD 
FXNWS 
FX 
GEMS 
HDNET 
HGTV 
HIST 
IILN 
tlRrv 
IISN 
HSN2 
ICTV 

BAilY! 
OWN 
OTN 
ARTS 
C~PAN 
eWTN 

' F~W 
HHS 
HIT~:'" 

,8(J~II' 
, 'SAP 

A"C famllr ' 
.Anler1c8 live 
~l'l1Oe· 
Angel Two 
Buillel$ Tehil1slGl1 " " 

8uY.I. . 
C.ft.dGn' ~,twDr~"({) . !!A/\ j, 

Cartoon Nelworlc (W) 
CClwi I .: /I' .. JJ !r.' ... ~:. ' ... ""~:1.~_~ 
CCIV'H~ 
~~i.~~tinef: ! . . ? 
CMT 
,CNBO ., • 
GNN 
Cam,dy;Oijntral: 
C1e~~ . 
'Um!8i;\" I .; 

UIiODVe}): C~lnMI 
D'I~f\" , Cril)\"~IU)~ 
D~n'J t~l11nl)(W1 ..., t." ;'-" 
IIocrl.li.pl·hl. nt~oJIllill ' :'\': \\.ti , ~~'~"'(1!'~~'1t~ 

.'fI,H!~ ~"lttU'~ .[, .. ~~ l"i~ ~~ 1.\....~.,~lh1!i 
EI E'Itlrtllnmlnt Television _ • . 
ESPN' .': " .. 
ES.PN~ 
ESP"~Ws . 
ESPNU 
Food Nelwork 
FOX News Channel 
FX SAl> 
Gems & Jewelry TV 
HON~t 'HD~nly 
HGTY 
HlatolY 
HLN 
lIo!'Seaaolng TV I 

HSN 
' 118N2, • 
In Counlry Telll'llsian 

~ ~ .. ':-. 

BOO~ 
CHllR 
CLOO 
CNDCW 
COOK 
DIY ,~ DIY!: : \ .. I' ":"( 

ENGIII Enpo~ (~f:"D '1IIt. .. ., ," -.:;'" ... '" 
ENCRf! .-' ~~«\V>.: .. ~~-:,': ,~"\~~';i£~ 
EAeTh EOOlre AttJOn . •. 
'ECRAll,' . ~.lDf8me . " .. 
ENfAIA i Encoie Fe~1iy . 
ElOllt. .·-.. ~4Uh~\' '. .., -" .. ,(4jP,;-51"'I1I~~ ,It r:.'¥l-~~,!·t~ ,. "'i~h .i. .i\·~i6~~f1f'tf~wn:~~~ 
ENS~P ,~core ~QSPBI\lB344 
EWSTN ~We,~I11S ··o . \' ." .:.",r~~~'~J1a~lI 
fOXB Fox Otl8Jrie~ Network ~ 1ii!1~206" 
FOXWO foxM9~~-t~aOJl~1'(';' '., ~;~'~ _ _ ~11 
FSG fox Soccer Channel fJ1jJ 406 
FUEL fUEL 'Iv ., ·i:,/.~M~'§.~ 
GMC gmc.. ... . 188 
GAG GrtlatAmet1c~ri Co~ntfy (GAe)' . \~'.t~_'tli 
H2 H2 CJj] 121 
HMC HaUrnlrll MoYle' Channel : \;:~4lfl:$(,t1 
HUB Huh t:JjJ 179 
MIL MiulliY Channel .... ; " ..... , k~\r~i1~~ 
MPLEX MaY\llP!ex 117 

j, ., ' '1 -\-lr~.GoI'6):! 
MuN~ rnun2 , " ";,,))l~'ii!'.~ 
NATGW Nllt Geo WILD J!!l! __ ~, 
NICKT fti\I*ISNatYm\ ".:;. 'I¥\t:~~ 
OTOC h Outdoor Chennel, . 396 
6REElI PI~nat Grjlan" " '<'l '1-'\'_~~1 
SCI SCIeOCB mtr' iii3 
SPMA.NSp/\rts~.n Ch.qilei' .", .,'lM~.~'1 
TENIS Tenn~ Channel I11iJ 400 
TMC·W Tile Movl8 Challnel.:(W)~~' , . ·it$:~t'3f9 
TM ClrtV The ~~v~ Chan~BI .. ~ra (W) 5.." • 330 
~~~~~ ~~ 1'h(il~'frlJ~·ErcW~·"" ',. '~~~F2i8 
VS. V'l1.U$ . , • • 'o\o~~ml 
VHl CI. VHl Classic 11l~ 
Plus DISIt Music Channals 923-946 
Colunt-i 
EIeClrllic & OPllce" , 
Hlp'HIJIl/R~8 
JIIZ2 &. Blues 
latin .~ irlt,oatkJl181 
Pop ; " 
Ruck 
Stan~3 

937 
""" "P.:.;.t"iHf~,l1Ili'\j\wn..Bl · ... ~.,.;'r .,~ ~lVl ... 'l~""j~~,,~ 

939 
.~9'fl1 
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'You must subscribe to a specific tier and have a Digital Converter to receive certain 
channels. Premium Services: You must subscn'be to !.he individual premium service and 
a digital converter In order to receive themulliplex version of lhat sama .channel. Service 
is subject to terms and condItions of CorneaS! subscriber agreements. C2011 Comcast 
Corporation. All rights reserved. 

A XFINITVTV e Channel Lineup 
December 2011 
Williams 
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Premium Music Choice 

2 HSN 57 History 551 HBO 701 Hit List 
3 KCRA-3 (NBC) 58 Animal Planet 553 HBO 2 702 Hip-Hop and R&B 
4 TBS 59 KTFK-64 (TF) 555 HBO Signature 703 MC MixTape 
5 Local Programming 60 KTNC-42 (Estrella) 557 HBD Family 704 Dance/Electronica 
6 KVIE-6 (PBS) 61 TCM 558 HBO Latino 705 Rap 
7 KRCR-7 (ABC) 62 VHl 561 Cinemax 706 Hip-Hop Classics 
8 KTXL -40 (FOX) 63 National Geographic 565 Moremax 707 Throwback Jamz 
9 TV Guide Channel 78 TBN 576 Showtime 708 R&B Classics 
10 KXTV-l0 (ABC) 97 C-SPAN 578 Showtime Too 709 R&B Soul 
11 KMAX-31 (CW) 580 Showtime Showcase 710 Gospel 
12 KUVS-19 (UNI) 582 Showtime Extreme 711 Reggae 
13 KOVR-13 (CBS) Pay-Per-View 712 Classic Rock 
14 Spike TV 801-805 Pay-Per-View Hits 713 Retro Rock 
15 ABC Family 844 Adult Pay-Per-View 714 Rock 
16 KHSL-12 (CBS) 715 Metal 
17 Lifetime 716 Alternative 
18 Disney 717 Classic Alternative 
19 Cartoon Network 718 Adult Alternative 
20 ESPN 719 Soft Rock 
21 ESPN 2 720 Pop Hits 
22 MTV 721 '90s 
23 CNN 722 '80s 
24 KNVN-24 (NBC) 723 70s 
25 USA Network 724 Solid Gold Oldies 
26 KQCA-58 (MY) 725 Party Favorites 
27 TNT 726 Stage & Screen 
28 Discovery Channel 727 Kidz Only! 
29 CNN Headline News 728 Toddler Tunes 
30 HGTV 729 Today's Country 
31 Nickelodeon 730 True Country 
32 SoapNet 731 Classic Country 
33 FX 732 Contemporary Christian 
34 CSN California 733 Sounds of the Season 
35 CSN Bay Area 734 Soundscapes 
36 TLC 735 Smooth Jazz 
37 Educational Access 736 Jazz 
38 AMC 737 Blues 
39 Fox News Channel 738 Singers & Swing 
40 E! 739 Easy Listening 
41 KSPX-29 (ION) 740 Classical Masterpieces 
42 A&E 741 Light Classical 
43 FOX Deportes 742 Muslca Urbana 
44 Galavision 743 Pop Latino 
45 KCSD-33 (TLMD) 744 Troplcales 
55 GAC 745 Mexlcana 
56 The Weather Channel 746 Romances 

W1LUAMS 12111 

I I II 
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Jd-I'I /.2. .2012 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.w. 
Suite 800 
Washington, DC 20006 

To Whom It May Concern: 

MedIa Business Corporation ("MedlaBlz") utilizes a multi-step process to accurately Identify cable client 
franchise areas and associated ZIP and ZIP+4 Codes. (A ZIP+4 Code Includes the five digits of the United States 
Postal Service ZIP Code, a hyphen, and four more digits that determine a more precise location than the ZIP Code.) 

MedlaBIz developed this methodology to address the potential shortcomings In utilizing 5-dlglt ZIP Code data for 
"Effective Competition" petitions. This basic methodology has been In place for several years and has been used 
successfully In many Effective Competition cases at the FCC. 

Because ZIP Codes and municipal boundaries are created and managed by different government authorities, the 
boundaries of ZIP Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond 
municipal boundaries. ZIP+4 Codes, however, usually reside In one and only one municipality. MedlaBlz uses Place, 
Minor CMI Division (MCD), and County boundaries from Dynamap®, a division of Pitney Bowes Business Insight, to 
determine municipal boundaries. MediaBlz uses the Dynamap® ZIP+4 Centroids database, which contains ZIP+4 
centroid correspondence for virtually all deliverable ZI P+4s, to Idehttfy ZIP+4 Codes Within munIcIpal boundaries, 
among the over 60 million ZIP+4s In all 50 states, DC, and Puerto Rico, based on current data from the USPS and 
the U.S. Bureau of the Census, and the Tele Atlas master street database. 

MediaBiz then utllizes Its ZIP+4 Code mapping to enable our clients to obtaIn proper "Direct-to-Home" (DTH) 
subscriber counts for theIr respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. (Where 
MedlaBlz determInes that a ZIP Code fal/s entirely within a franchise area, however, It Is unnecessary to identify DTH 
subscribers at the ZIP+4 Code level for that 5-diglt ZIP Code. In these instances, MediaBlz identifies such 5-dlgit ZIP 
Codes and, accordingly, DTH subscribers are identified by the 5-dlgitZIP Code only. 

Only ZIP+4 Codes that meet specific criteria are included In this report. The following criteria must be met: 
• The centroid of the ZI P+4 Code Is within the franchise area; and 
• The USPS ZIP+4 Record Type (from Dynamap® ZIP+4 Centroids) Is either H - hIgh-rise or S - street 

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective CompetitIon 
relief efforts, and we believe this methodology produces the most accurate and detailed view of ZIP+4 data as it 
relates to cable franchise areas. 

MedlaBlz 

1810 PlatteStreetDenverCO 80202 (303)271-9960 VMW.mediablz.com 
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ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: October 20, 2011 

ZIP Codes 

I Requested total for Williams, CA 

Data is current through 8/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

247 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLlTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



; oldest data from 2011-08-31 
959875104 3 
959875105 8 
959875110 3 
959875114 12 
959875126 3 
959875128 40 
959875129 18 
959875139 3 
959875140 3 
959875141 2 
959875143 2 
959875147 2 
959875151 10 
959875152 10 
959875153 8 
959875155 0 
959875156 0 
959875158 0 
959875159 8 
959875160 7 
959875161 3 
959875162 1 
959875163 7 
959875167 8 
959875168 10 
959875169 11 
959875170 9 
959875171 6 
959875172 6 
959875173 2 
959875183 9 
959875184 9 
959875187 3 
959875191 0 
959875193 15 
959875195 4 
959875805 1 
959875806 1 
959875810 0 
959879998 0 

Total 247 
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American FactFinder - Results 

. " .' - . . ' 

~"I' U.S. Census Bureau 
~. " 

:\~ILI(I[·.\c; C-·,· 
FactFinder .- )'-

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen2010/pI94-171.pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered, 

Williams city, California 

Total: 1,487 

Occupied 1,369 

Vacant 118 

Source: U.S, Census Bureau , 2010 Census, 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_ lO_PL_... 3/30/2012 
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A 8 C D E 
2010 Census % of DBS PenetratIon 

Total DBS Occupied Housing In Franchise Area 
1 Community State Subscribers Units Column CI Column E 
2 Williams CA 247 1,369 18.04% 

18375409.1 



CERTIFICATE OF SERVICE 

J, Deborah D. Williams. do hereby certify on thi s 6,h day of Apri l. 20i2 that a true and 

correct copy of the forego ing "Petition for Specia l Relief" has been sent via U.S. ma il , postage 

prepaid to the following: 

Mr. Chuck Bergson 
City Manager 
PO Bod l O 
Williams, CA 95987 

OWT 19290427vl 0107Q30-000049 

'. 

~J)~ 
Oebllrah D. Williams 


