Broadcasters Get With The 21* Century Put Records Online

In October, the FCC proposed that all public disclosures by broadcast
stations, including the political ad rates, should be put online instead of
kept at station offices in paper form. The FCC suggested stations could
put the information on their own websites or submit it to the agency for
posting in a single master database. "It's such a modest modernization
proposal. They're just asking that broadcasters join the rest of
companies in the 21st century,” said Corie Wright of Free Press, a

public interest group that has lobbied in favor of the change.



