UNITED CHURCH April 20, 2012

OF CHRIST

Marlene H. Dortch

Secretary

Federal Communications Commission
445 12th Street, SW

Washington, DC 20554

Re: In the Matter of Standardized and Enhanced Disclosure Requirements for Television
Broadcast Licensee Public Interest Obligations, MM Docket No. 00-168; and
Standardizing Program Reporting Requirements for Broadcast Licensees, MB Docket
No. 11-189

Dear Ms. Dortch:

Today | left a voice message for David Grimaldi, legal advisor to Commissioner Clyburn. | stressed to
him the long-standing support of the United Church of Christ, OC Inc. to expand broadcast disclosure
obligations online, including full disclosure of political advertising. In fact, the UCC as a whole,
beyond its media justice advocacy, has used broadcasting disclosure in our Our Faith, Our Vote
program geared toward helping our members and churches participate in the election cycle.

The political broadcasting disclosure under the current rules should be transferred in full to the

online space. There is no reason to water down the existing disclosure rules in the online
environment.

Sincerely,

Chet;yl A. Leanza
Policy Advisor

United Church of Christ, Office of Communication, Inc.
100 Maryland Avenue N.E., Suite 330, Washington, DC 20002
www.uccmediajustice.org




