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WC Docket 11-42 

Application of Allied Wireless Communications Corporation d/b/a Alltel Wireless to 
Participate in the Broadband Adoption Lifeline Pilot Program 

Allied Wireless Communications Corporation d/b/a Alltel Wireless on behalf of itself 

and its controlled and managed affiliates and partnerships (collectively, "Allied Wireless" or 

"Applicant") hereby submits this Application to Participate in the Broadband Adoption Lifeline 

Pilot Program ("Pilot Program") with respect to its ETC designated areas in the states of 

Georgia, Idaho, North Carolina, South Carolina and Ohio (collectively, the "States"). This 

Application is in response to the Public Notice1 released April 30, 2012 pursuant to the Lifeline 

Reform Order and FNPRM. 2 Allied Wireless seeks approval to participate in the Pilot Program 

established by the Federal Communications Commission (the "FCC") with respect to the States 

in accordance with the terms stated herein and in the Public Notice. 

1 Wireline Competition Bureau Announces Application Procedures and Deadline for Applications to Participate in the Broadband 
Adoption Lifeline Pilot Program; WC Docket No. 11-42 {the "Public Notice"}. 

2 Lifeline and Link Up Reform and Modernization; Lifeline and Link UP; Federal-State Joint Board on Universal Services; 
Advancing Broadband Availability Through Digital Literacy Training, WC Dkt. Nos. l I -42, 03-109, CC Dkt. No. 96-45, WC 
Dkt. No. 12-23, Report and Order and Further Notice of Proposed Rulemaking, FCC 12-11 (rei. Feb. 6, 2012)("Lifeline Reform 
Order and FNPRM") 
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Allied Wireless is designated or presently has an application pending for designation 

as an Eligible Telecommunications Canier ("ETC") to provide Lifeline service in each of the 

states for which it hereby applies to participate in the Pilot Program. 3 It has upgraded and 

improved its wireless network in the States, in some cases with the use of federal universal 

service funds, so that it is capable and provides wireless 3G service. Allied Wireless serves 

predominately rural areas of the States and these areas have significantly low average incomes as 

reflected in the census data referenced later in this Application. Consequently, a significant 

number of Lifeline eligible customers are present in the areas that Allied Wireless serves. Allied 

Wireless and its ETC designated areas in the above states, therefore, are excellent choices to be 

used by the FCC to analyze how to increase penetration of broadband among Lifeline customers. 

Allied Wireless is asking to participate in the Pilot Program and is, therefore, seeking 

funding in this Application to conduct a trial of discounted broadband service that would be 

directly marketed to Lifeline eligible customers. Specifically, Allied Wireless proposes to 

provide broadband wireless service to Lifeline eligible customers at discounted prices and 

through an anay of products that would give eligible customers the option to chose among 

different means of access, devices and amounts of data as described in detail in this Application 

(the "Pilot Project" or the "Pilot"). 

3 Petition of Allied Wireless Communications Corporation for ETC Designation in the State of North Carolina, WC Docket No. 
09-197, Order released August 30, 2010 ("Designation Order"); In the Matter of the Application of Allied Wireless 
Communications Corvoration dba Alltel Wireless for Designation as an Eligible Telecommunications Carrier, Case No. ALL-T-
10-01, Order No 3229, Service date March 22, 2011(the order approving the application, the "2011 Allied Designation Order"); 
Application of Allied Wireless Communications Corporation for Designation as an Eligible Telecommunications Carrier in the 
State of Georgia, Corrected Order Granting ETC Status, Docket No. 31734 Document No. 131991 (Nov. 2, 2010); Expanded 
Application of Allied Wireless Communications Corporation for designation as an Eligible Telecommunications Carrier in the 
state of Georgia, Order Amending ETC Designation, Docket No. 31734 Document No. 137917(August 25, 20 II); Application of 
Georgia RSA #8 Partnership for Designation as an Eligible Telecommunications Carrier in the State of Georgia, Order Granting 
ETC Status, Docket No. 32325, Document No. 131639 (Oct. 13, 20 I 0). 
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The following sections of the Application address each of the requirements of 

applications as set out in the Public Notice and are numbered to corr-espond with the sections of 

the Public Notice. 

SECTION I· COMPANY INFORMATION & PROPOSED BROADBAND OFFERING 

(A) Applicant information is as follows: 

(1) The Applicant is Allied Wireless Communications C01poration d/b/a All tel Wireless on 

behalf of itself and its controlled and managed affiliates and partnerships, including Georgia 

RSA #8 Limited Partnership, Ohio RSA 2 Limited Partnership, Ohio RSA 3 Limited 

Partnership, Ohio RSA 5 Limited Partnership and Ohio RSA 6 Limited Partnership. 

Applicant also offers wireless service under the names U-Prepaid Wireless and U-Lifeline 

Wireless. 

(2) Applicant's holding company is Atlantic Tele-Network, Inc. ("ATNI"). Other 

subsidiaries of ATNI, affiliates of Applicant, are Choice Wireless Communications, LLC; 

Comrnnet Wireless, LLC; Islandcom Telecommunications LTD; Bermuda Digital 

Communications LTD; ION Holdco, LLC; Guyana Telegraph & Telephone; SAL Spectrum, 

LLC; and Sovernet, Inc., and their respective subsidiaries. 

(3) Applicant's FCC Registration Number is (FRN) 001-886-8786 

(4) Applicant's study area codes are 229013(AWCC GA), 229014 (GA-8), 239023 (NC) and 

479012 (ID). Applicant will have study area codes for its designations in Ohio and South 

Carolina upon securing ETC designations. 

(5) Applicant is currently designated as an ETC to provide Lifeline service in Georgia, 

North Carolina and Idaho. Applications for designation to provide Lifeline service are 

pending in South Carolina and Ohio. 
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(6) The geographic areas where Applicant has been designated an ETC are identified on 

Exhibit 1 to this Application. 

(7) Applicant's current service offerings in the market are described on Exhibit 2 attached to 

this Application. 

(B) The Proposed Pilot Project is as follows; 

Service Area Information 

(l)(a) The geographic area(s) in which the Applicant will offer the broadband plan(s) for 

its project(s) are its ETC designated areas in Georgia, Idaho and North Carolina. 

Additionally if it is designated as an ETC to provide Lifeline service in time, it 

proposes to implement the Pilot Project in ETC designated areas in South 

Carolina and Ohio. 

(l)(b) Census data on the income levels and education of the residents of the specified 

geographic area(s) will be considered. 

Devices and Technology 

(2) The following technologies will be used to provide the broadband service: 

{ 00020523.DOC.I) 

• Smartphone - a mobile device that provides eligible customers access to 

wireless voice, messaging and mobile broadband services. 

• USB Modem - a device that plugs into a computer and enables the user to 

access mobile broadband service. There is no extemal power source for the 

USB modem. 

• WiFi Hotspot - a device that connects to the wireless network and enables 

multiple users to access mobile broadband service. It can be used with any 

device that will access wi-fi such as a computer, tablet or phone. 



Broadband Speeds 

(3)(a) The service offering(s) will provide broadband speeds in excess of 500kbps. 

(3)(b) These speeds meet the 30 speeds for mobile broadband specified by the FCC. 

(3)(c) The broadband speed is not less than the FCC benchmarks. 

(3)(d) Wireless 3G speeds will provide consumers full access to applications accessible 

by 30 broadband service involving education, healthcare, and person-to-person 

communications to the extent any of these are provided by schools and health care 

facilities unless their use is restricted to greater speeds. For example, applications 

like video conferencing may require faster speeds than 30 provides. 

Pricing and Details of Service Offering 

(4)(a) Applicant is proposing to provide each broadband plan included within the 

proposed project a monthly discount of $REDACTED/month per sub for all 

devices and plans of qualified customers. 

( 4 )(b) The cost to subscribers for subscribing to each broadband plan will vary between 

$REDACTED/month depending on the plan selected. However, the cost does not 

vary based on the type of technology used to access mobile broadband service. 

Monthly cost is one of the variables that Applicant is targeting for study. Attached 

as Exhibit 3 is a comparison of the plans that will offered through the broadband 

pilot program to the retail rate plans that are currently offered by the company. 

(4)(c) Maximum duration of the monthly subsidies that Applicant is seeking is 12 

months from the start of the trial or such shorter time if the customer enrolls 

during the 12 month trial. 

(4)(d) The service offerings and related other terms and conditions of the Pilot Project 
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are described in more detail as follows: 

Smartphone Plan A: REDACTED. 

Therefore, the customer is able to renew the plan multiple times a month. 

Network coverage will be A WCC and other roaming partners to provide coast-to

coast wireless service. No roaming charges will apply. 

Smartphone Plan B: REDACTED. 

Therefore, the customer is able to renew the plan multiple times a month. 

Network coverage will be A WCC and other roaming partners to provide coast-to

coast wireless service. No roaming charges will apply. 

USB Modem Plan A and WiFi Hotspot Plan A: REDACTED. 

Therefore, the customer is able to renew the plan multiple times a month. 

Customers are notified via e-mail when usage approaches 80% of allotment and 

again when usage reaches 100% of allotment. Network coverage is A WCC only. 

Off-net, data services will not work. 



USB Modem Plan B and WiFi Hotspot Plan B: REDACTED. 

Therefore, the customer is able to renew the plan multiple times a month. 

Customers are notified via e-mail when usage approaches 80% of allotment and 

again when usage reaches 100% of allotment. Network coverage is A WCC only. 

Off-net, data services will not work. 

Potential customers will be required to complete an Enrollment 

Application demonstrating his/her eligibility prior to receiving service even if the 

customer is currently enrolled in the Lifeline program. An example of an 

Enrollment Application is attached hereto as Exhibit 4. 

(5) Non-Recurring Fees 

• REDACTED 

(6) How the Pilot Project will focus on those low-income consumers who do not 
cmTently subscribe to broadband service: 

Applicant has been informally polling its existing Lifeline subscriber base 

to estimate the .size of the pool of qualifying customers that do not subscribe to 

broadband service today. The pool of customers identified above represents a 

group of eligible customers that could benefit from access to a USB Modem or 

WiFi hotspot. Through its informal polling process, the Applicant has identified 

the lack of access to a computer as a potential batTier to broadband subscription 
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among this pool of customers. Applicant will, therefore, partner with 

organizations that provide low-cost computers or other organizations that conduct 

digital literacy training to overcome such a batTier. A list of partnering 

organizations is attached hereto as Exhibit 5. Applicant will utilize census data to 

overcome demographic, geographic, economic biases when conducting the 

proposed trial. Partner organizations will be selected that have an interest in low-

income consumers and raising digital literacy. Applicant will also provide 

customers a list of links and helpful websites on the company website that will 

link customers to internet training videos. 

(7) Overall estimated funding, number of customers estimated to serve and other 
underlying assumptions. 

The maximum overall subsidy Applicant could seek under the proposal is 

REDACTED. Applicant plans to have a maximum of 6 study groups, of 1,000 

participants each with different combinations of device and plan costs as follows: 

I. Smartphone with REDACTED 

2. Smartphone with REDACTED 

3. USB Modem with REDACTED 

4. USB Modem with REDACTED 

5. WiFi Hotspot with REDACTED 

6. WiFi Hotspot with REDACTED 

Please see Exhibit 6 attached hereto for more details. 

(8) Description of proposed marketing and outreach: 

Applicant will market the USB Modem and WiFi Hotspot to current 

Lifeline customers who subscribe to voice service, providing them the 
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opportunity to have access to mobile broadband. Applicant will market the 

smartphones to new subscribers enrolling for Lifeline service. Applicant will 

market proposed services at local community events hosted by Alltel and events 

co-hosted by Applicant and its partners. Applicant will also utilize print media 

such as fliers, posters and banners to market the proposed service. Printed 

materials will be used to market the proposed service in community centers, 

workforce training centers, churches, goodwill facilities, community colleges and 

other targeted locations. 

Applicant will inform potential customers that the rate is an "introductory 

rate through the date the trial ends" and what the rate changes to after that date, on 

all materials used in its marketing campaign. The lead message will be "Need 

Intemet Access?" and the secondary message will be "Do you participate in any 

of these programs?" with a checklist of qualifying programs. 

(9) Customer Service Support 

The same level of customer support that all Alltel Wireless Customers 

receive will be available to Lifeline Mobile Broadband Customers. This includes 

a 1-800 number to call for all account maintenance issues and questions, in-store 

support, and online support at alltelwireless.com. 

(C) Non-cost related barriers to broadband adoption 
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Applicant's Pilot Project will address barriers to broadband adoption other 

than cost, including digital literacy training provided by students at community 

colleges and educational campuses. Smartphones, USB Modems or WiFi 

hotspots will be provided to customers free of charge and customers that need a 



laptop or personal compurer will be able to obtain such from the Atlanta 

Computer Warehouse for $120 to $200. 

(D) Description of Partners 

Applicant proposes to partner with other organizations to provide digital 

literacy training and access those computers. A list of the names of organizations 

that will partner with the Applicant for this trial and their qualifications are 

attached here to as Exhibit 5. 

(E) The design, data gathering and evaluation components of the Pilot Project 

{00020523.DOC.l) 

(l)(a) Planning, execution and analysis of field experiment 

Applicant proposes to study the effect of two variables on take rate of 

broadband by Lifeline customers: the form of device (smartphone, USB Modem, 

or WiFi Hotspot) and the monthly cost of the service plan ($10 vs. $20). All other 

variables will be kept constant (no up-front cost for device, same value in $10 

plan as the $20 plan, education/digital literacy training, etc.). This will provide 6 

groups to compare against each other. There will be no control group in this trial. 

Customer tenure, usage patterns and replenishment rates will be the main areas of 

focus. These metrics will identify the ease of adoption vs. service retention, 

customer preference for convenience vs. capability of device, usage patterns 

based on form of device, variations in take rates for the different forms of devices 

at different rate points etc. among others. 

(l)(b) Explanation of how the proposed project will inform concerning the causal 
impact of the variations on broadband service 

As designed and proposed, the proposed project will inform the 

Commission conceming the causal impact of the variations on broadband service 



by identifying tbe form of device tbat leads to the longest adoption tenure and tbe 

monthly price point that Lifeline consumers can afford. 

(l)(c) Randomization, i.e. the process of randomly determining how consumers 
are assigned into control groups 

Applicant will randomly assign cunent Lifeline customers that do not 

have broadband service into four groups. Applicant will market tbe $10/lGB USB 

modem to Group 1, the $2012GB USB Modem to Group 2, the $10/lGB WiFi 

Hot spot to Group 3 and the $2012GB WiFi Hot spot to Group 4. Applicant will 

use census data to identify similar locations to market the $10/SOOMB 

Smartphone and $2011GB Smartphone. 

(l)(d) Mitigation of any source of statistical bias 

Applicant will attempt to mitigate bias by selecting areas with similar 

demographic and economic census data to reduce geographic bias. Applicant will 

assign distribution targets randomly and evenly across these areas. 

(l)(e) Sufficient sample size 

Applicant's use of the current Lifeline eligible customer base will ensure 

that the maximum sample size will be utilized and can be achieved. Furthermore, 

given that the Applicant has planned Lifeline events several times a week, the 

Applicant will come into contact with eligible customers on a regular basis. 

Applicant will use those events to expand the potential pool of qualified 

customers. 

(2) Collection of the standardized data 

Applicant plans to collect the standardized data that must be submitted to 

USAC at tbe beginning of the Pilot Project when the customer signs up for 
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Lifeline Mobile Broadband service and again at the conclusion of the trial. 

Applicant will make every attempt to collect the data at the end of the pilot, but if 

unable to do so, it will rely on USAC. 

(3) Additional data and observations 

Applicant intends to analyze data relating to usage, replenishments, tenure, 

retention, ease of use of form factor and other relevant data that will be collected 

in the ordinary course of providing service to participants in the trial. To the 

extent such data provides additional information that may be relevant and useful, 

the Applicant is willing to share that information with USAC. 

(F) Compliance with rules relating to determinations of subscriber eligibility for 
Lifeline supported services 

As an ETC authorized to provide Lifeline service and curr-ently providing 

Lifeline service, Allied Wireless has implemented processes to comply with the 

FCC new rules for determining subscriber eligibility. Allied Wireless will follow 

the same process when enrolling customers for the broadband trial. The proposed 

Enrollment Application is attached as Exhibit 4. 

(G) Transition of broadband customers at the conclusion of the trial 

At the conclusion of the Pilot Project, Applicant intends to randomly 

divide the participants in the trial into two groups and continue to test certain 

parameters. Group 1 will be notified via e-mail or text message that, consistent 

with the terms of the service agreement at the time of enrollment, those customers 

will no longer receive the $25/month discount and may continue to receive 

service so long as the customer replenishes his/her service in full. 

Group 2, on the other hand, will be allowed to receive the same service 
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(H) 

without a change in the monthly amount the participant paid during the trial. This 

approach will provide more information on the price sensitivity of this consumer 

group and whether pat1icipants in the trial value one form of service over another. 

Applicant will submit a final report that will provide analysis on the 

device form factor and plan price variables. It will include a recommendation on 

the device form factor with the most usage, and a recommended monthly plan 

pnce. 

SECTION II- OFFICER CERTIFICATIONS 

Attached as Exhibit 7 are the officer certifications required by the Public Notice. 

CONCLUSION 

Allied Wireless Communications Corporation d/b/a All tel Wireless has demonstrated that 

it meets all the requirements of the Public Notice and provided the certifications required by the 

Public Notice. Allied Wireless Communications Corporation d/b/a All tel Wireless requests that 

its application for funding for the pilot program be approved in accordance with the Public 

Notice and the details provided in this Application. 
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ALLIED WIRELESS COMMUNICATIONS CORPORATION 
ETC DESIGNATED AREA IN THE STATE OF GEORGIA 

ILEC NAME Cltl CODE WIRE CENTER NAME 
i23036 Rf:JiiVi;!Nc. 
223036 .INC. 

mo36 ,INC. TH 
223036 .INC. TH 

mn:i6 , INC UVALDA 
223036 .INC. VI, 

~ .INC !YATESVILLE 

~ 
r; •co. 

" 2i6Ji6 'CO .. INC. 
220376 'CO., INC. 

220379 I PLANT TELEPHONE co. 
220379 rPlANTT :CO: 
220379 IPLANTTI •co. A 

~GROVE '220380 o RURALT .INC 

I~ I o RURAL T , INC. 
'RURAL Tl I , INC 

22ii380 ~RURALTI I ,INC. IUUDLEY 
220380 , INC I DEXTER 

22ii380 1 'RiJRALn ;!Ni: I RENTZ 
220381 PUBLIC •co. I BUTLER 

22o381 I~ 0, 

220381 I PUBLIC SERVICE •co. (A 
22il381' IPi I •co. LIZELLA 
220381 I I :co. 

220381' ~ •co. I REYNOLDS 
220381 I PUBLIC SERVICET ECO. TALBOTTON 

22o338 'T E CO. 
220392 LVHALL T , LLC I HALL 

220395 IT l'ioiis:1r.Jc. 
22039S :ATIONS, INC 

220395 IT TiOils. il'li: 
223037 :ATIONS CORP. IABVLGAXA 
223037 TiDNs coil?: ADEL 

223037 iCORP. IALPHGAXA jALAP AHA 
-mo3i 1w1 TIONs CORP. 

~ 223037 "M I iCORP. 
223037 :ATIONS CORP. I BLUFFTON 

mD37 !BUENA VISTA 
223037 iCORP. !BERLIN 

· iiio37 
223037 ; CORP. I BOSTON 
22iMi I 

223037 IWINDSTREAM I S CORP. ICH 
223037 ~· I S CORP. rH 

223037 'I S CORP. I 
223037 "' S CORP. CANTON 

223037 S CORP. 
223037 "' 5 CORP. 

223037 S CORP. !CUTHBERT 
223037 S CORP. I DOUGLAS 
223037 S CORP. 

. 223637 s CORP . 



AlliED WIRElESS COMMUNICATIONS CORPORATION 
ETC DESIGNATED AREA IN THE STATE OF GEORGIA 



ILEC SAC 
220357 

220357 

220357 
220357 
220357 

220357 
220357 
220357 
220357 
220357 
220357 
220357 
7Z0357 

220357 
220357 
220357 
220357 
220357 
220357 
220357 

220357 

ALLIED WIRELESS COMMUNICATIONS CORPORATION 
ETC DESIGNATED AREA IN THE STATE OF GEORGIA 

ILEC NAME CLLI CODE 
WINDSTREAM GEORGIA, INC. BATNGAXA 
WINDSTREAM GEORGIA, INC. BYRNGAXA 
WINDSTREAM GEORGIA, INC. CAIRGAXA ···----·----·-
WINOSTREAM GEORGIA, INC. ClBRGAXA 
WINDSTREAM GEORGIA, INC. CI.REGAXA 
WIND5TREAM GEORGIA, INC. CMRCGAXA 
WIND5TREAM GEORGIA, INC. CNVLGAXA 
WIND5TREAM GEORGIA, INC. COMRGAXA 
WINDSTREAM GEORGIA, INC. CRTOGAXA 
WINDSTREAM GEORGIA, INC. DEVLGAXA 
WINDSTREAM GEORGIA, INC. HOMRGAXA 
WINDSTREAM GEORGIA, INC. ILA GAXA 

WINDSTREAM GEORGIA, INC. JFSNGAXA 
WINDSTREAM GEORGIA, INC. LXTNGAXA 
WINDSTREAM GEORGIA, INC MXYSGAXA 
WINDSTREAM GEORGIA, INC. MYVLGAXA -
WINDSTREAM GEORGIA, INC. NCSNGAXA -WINDSTREAM GEORGIA, INC. PNDRGAXA 
WINDSTREAM GEORGIA, INC. UNPNGAXA 
WINDSTREAM GEORGIA, INC. WHPLGAXA 
WINDSTREAM GEORGIA, INC. WNVLGAXA 

WIRE CENTER NAME 

BRASELTON 
BYRON 

CAIRO 
COLBERT 
CALVARY RENO 
COMMERCE 
CENTERVILLE 
COMER 

CARLTON 
DANIELSVILLE 
HOMER 

ILA 
JEFFERSON 
CRAWFORD-LEXINGTON 
MAXEYS 
MAYSVILLE 
NICHOLSON 
PENDERGRASS 
UNION POINT 
WHITE PLAINS 
WINTERVILLE 



ILEC STUDY AREA 
472215 
472215 
472215 
472215 
472215 
472225 
472225 
472225 
472218 
472218 
472218 
472218 
472221 
472221 
472226 
472226 
472226 

472226 
472226 
472226 

ILEC STUDY AREA 
475103 
475103 
475103 
475103 
475103 
475103 
475103 
475103 

ALLIED WIRELESS COMMUNICATIONS CORPORATION 
ETC DESIGNATED AREA IN STATE OF IDAHO 

RURAL TELEPHONE COMPANY STUDY AREAS/WIRE CENTERS 

INCUMBENT LEC WIRE CENTER 
CAMBRIDGE TELEPHONE COMPANY CMBRIDXC 
CAMBRIDGE TELEPHONE COMPANY CNCLIDXC 
CAMBRIDGE TELEPHONE COMPANY CPRMIDXC 
CAMBRIDGE TELEPHONE COMPANY LWMNIDXC 
CAMBRIDGE TELEPHONE COMPANY INVYIDXC 
CENTURYTEL OF IDAHO, INC. LEDRIDXC 
CENTURYTEL OF IDAHO, INC. NFRKIDXC 
CENTURYTEL OF IDAHO, INC. SLMNIDXC 
CUSTER TELEPHONE COOPERATIVE, INC. CHLSIDXC 
CUSTER TELEPHONE COOPERATIVE, INC. CYTNIDXC 
CUSTER TELEPHONE COOPERATIVE, INC. EKBNIDXC 
CUSTER TELEPHONE COOPERATIVE, INC, MAYIDXC 
FARMERS MUTUAL TELEPHONE CO, FRLDIDXX 
FARMERS MUTUAL TELEPHONE CO. NUARIDXC 
MIDVALE TELEPHONE EXCHANGE, INC. LKVWIDXC 
MIDVALE TELEPHONE EXCHANGE, INC. MDVAIDXC 
MIDVALE TELEPHONE EXCHANGE, INC. STNLIDXC 
MIDVALE TELEPHONE EXCHANGE, INC. WRLKIDXC 
MIDVALE TELEPHONE EXCHANGE, INC. WRRNIDAA 
MIDVALE TELEPHONE EXCHANGE, INC. YLPNIDXC 

NON-RURAL TELEPHONE COMPAN YWIRE CENTERS 

INCUMBENT LEC WIRE CENTER 
QWEST CORPORATION CTWDID01 
QWEST CORPORATION EMMTIDMA 
QWEST CORPORATION GAVLID01 
QWEST CORPORATION IDCYIDMA 
QWEST CORPORATION KAMHID01 
QWEST CORPORATION NPMOIDMA 
QWEST CORPORATION PYTTIDMA 
QWEST CORPORATION WESRIDMA ,. ,_ ___ , ______ , 

EXCHANGE 
CAMBRIDGE 

COUNCIL 
CUPRUM 
LOWMAN 

INDIAN VLY 
LEADORE 
NORFOLK 
SALMON 
CHALLIS 

CLAYTON 
ELK BEND 

MAY 
FRUITLAND 
NU ACRES 
LAKEVIEW 
MIDVALE 
STANLEY 

WARM LAKE 
WARREN 

YELLOWPINE 

EXCHANGE 
COTIONWOOD 

EMMETT 
GRANGEVILLE 

BOISE 
KAMIAH 

NEW PLYMOUTH 
PAYETTE 
WEISER 

o -o~• .. ---M---····--•-



incumbent SAC 

235193 
235193 

235193 
235193 
235193 

235193 
235193 
235193 

235193 
235193 
235193 

235193 
235193 
235193 
235193 
235193 
235193 

235193 
235193 
235193 
235193 
235193 
235193 
235193 
23S193 
230471 
230471 
230471 
230471 
230471 
230471 
230471 
230471 
230471 
230471 
230471 
230471 
230471 
230471 
230471 
230478 

Allied Wireless Communications Corporation 

Study Area Code 239023 

E•hlbit A- ETC Designated Area in the State of North Carolina 

Comparw 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TEI.ECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTH ERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 

BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 

CENTRAL TEL. CO. OF NC 
CENTRAL TEL. CO. OF NC 
CENTRAL TEL. CO. OF NC 
CENTRAL TEL CO. OF NC 
CENTRAL TEL. CO. OF NC 
CENTRAL TEL. CO. OF NC 
CENTRAL TEL. CO. OF NC 
CENTRAL TEL. CO. OF NC 
CENTRAL TEL. CO. OF NC 
CENTRAL TEL CO. OF NC 
CENTRAL TEL CO. OF NC 

CENTRAL TEL. CO. OF NC 
CENTRAL TEL. CO. OF NC 

CENTRAL TEL. CO. OF NC 
CENTRAL TEL. CO. OF NC 
ELLERBE TELEPHONE CO., INC. 

Wirecenter 
CLMTNCMA 
DNVRNCMA 
DVSNNCPO 
GBSNNCMA 

GRVRNCMA 
HMLTNCMA 
KGMTNCMA 
LENRNCHA 
LENRNCHU 
LNTNNCMA 
LNTNNCVA 
LRBGNCMA 
LTMRNCCE 
LWDLNCCE 
MADNNCCE 
MGTNNCGL 
MGTNNCGR 

NWTNNCMA 
RCHMNCMA 

SHLBNCMA 
SSVLNOE 

SSVLNCMA 

STPNNCMA 
TRMNNCMA 
TYVLNCMA 
BHLHNCXA 

BISCNCXA 
CNDRNCXA 
CTWBNCXA 
GRFLNCXA 
HCKRNCXA 
HCKRNCXB 
HLDBNCXB 
MTGLNCXA 
MTVWNCXA 
SEGVNCXA 
SHFRNCXA 
TROYNCXA 
VLDSNCXA 

WENDNCXB 
ELRBNCXA 



GEORGIA RSA #8 LIMITED PARTNERSHIP 
ETC m:SIGNATED AREA IN THE STATE OF GEOHGJA 

Rural Wire Centers 

Company 
BULLOCH COUNfY RURAL TELEPHONE COOP., INC. 
BULLOCH COUNTY RURAL TELEPHONE COOP., INC. 
IJULLOCH COUNTY RURAL TELEPHONE COOP., INC. 
BULLOCH COUNTY RURAL Till.EPHONE COOP., INC. 
BULLOCH COUNTY RURAL TELEPHONE COOP., INC. 
BULLOCH COUNTY RURAL TELEPHONE COOP., INC. 
FRONTIER COMMUNICATIONS OF GEORGIA, LLC 
FRONTIER COMMUNICATIONS OF GEORGIA, LLC 
FRONTIER COMMUNICATIONS OF GEORGIA, LLC 
PINEl .AND TELEPHONE COOPERATIVE, INC. 
PINELAND TELEPHONE COOP BRA TIVE, INC. 
PINELAND TELEPHONE COOPERATIVE, INC. 
PLANT TELEPHONE CO. 
PLANT TELEPHONE CO. 
PLANT TELEPHONE CO. 
PLANTERS RURAL TEI.EPHONE COOPERATIVE, INC. 
PLANTERS RURAL TELEPHONE COOPERATIVE, INC. 
PLANTERS RURAL TELEPHONE COOPERATIVE, INC. 
PLANTERS RURAL TELEPHO.NE COOPERATIVE, INC. 
PLANfERS RURAL TELEPHONE COOPERATIVE, INC. 

Non-Rural Wire Centers 

~.Q!IIPany 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM TNC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM TNC DBA SOUTliERN BELL TiiL & TEL 
BELLSOUTH TELECOMM INC DBA SOUI'HERN BiiLL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTIIERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 
BELLSOUTH TELECOMM INC DBA SOUTHERN BELL TEL & TEL 

Wire Center 
ARSNGAXA 
BRLTGAXA 
CLTOGAXA 
NVLSGAXA 
PRTLGAXA 
STSNGAXA 
RGSTGAXA 
STBOGAXA 
STBOGAXB 
ADRNGAXA 
MTI'RGAXA 
TWCYGAXA 
OMEGGAXA 
PRSNGAXA 
SOTNGAXA 
DOVRGAXA 
GYTNGAXA 
HLTNGAXA 
NWNTGAXA 
STGYGAXA 

Wire Center 
GBSNGAES 
IIPIIZGAES 
LSVLGAMA 
MLLNGAMA 
SRDSGAES 
SWBOGAES 

WDLYGAMA 
WRNSGAMA 
WRTNGAMA 
WYBOGAES 



EXHIBIT 2 



i3 Voice and BI':I3CICC.nd (3G o~ 1x) Voice and High Speed (1x) No Coverage 

-Add up to 4 family lines-$40/mo per line 

Preferred phone pricing 

Smartphone Data Plans· 
$30/mo per line-2GB 

$20/mo-Mobile Hotspot 

Convenient electronic billing"' included 

D Voice al'!d 6roadband {3G or 1ll) No Coverage 

No credit check, no deposits 

No roaming or long-distance charges 

Smartphone Data Plans• 
$15/mo-10DMB 

$30/mo-1GB 

Refill online or at thousands of convenient refill 
locations: Oii'~Bi','/l~ele:~s c<"rT '.shre:occ}D' 

Manage your account online at alltelwireless.com/myaccount 

.. Mdlilc Well: .:~!lew:; accesstoy~;~~Jr feature ph011e's tva~ 3ocl lhil'fl partv~orviee~ lor ~ureh~ses-at:instones, gr;~phics ;nd Dtller media appli,ati<ms 
bllldce'l:notprO\Iide a ttl~ web brcWlOing experience DIO:n:c;ui~c! witM pu~ha:;e otaSmartphone Ad~~ioM!data 2c perMSforcom:ract; 15! perMS 
for na- contract Adc!iticnal 1Sc: per rpj~ul.e calls, lOt pQ,r leKt munge &;lSI: per pic:wre m=ge rates apply if full r~!ill is ~~m~de on no r:ontrllct plan 
£lec~"lliUing; rt~uir~d:for contract ~len hperbiBing availoble for!:/. permo 

.::.;.;-.....,...:."- -
€~,$.§:e~a6<fMtepal ~~eles·s~~ 
-~y..;;.<'""~'>-7~~-:-;,:.~,~ii£~ 
" ··~l~$e~;$e\'l.er.s" s @e, 

•• >;; ~ 'Z>-;," -
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l C©Jntra©·[ P~aJ!fl ! 

i~1d@ o~~ I 
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\i'oice2!A:Il 
'.·r'C: ~.,,_"" 

P!an 

Turn your voicemaii into text messages. 

Price 

Read & respond to missed cans in situations when $299/mo 
you can't answer the phor.e 

~&'lome Hnsll.lra:ncre 
,··;!o.' .:;·,-,·-- •":'-> ,•,·!,~:_.,o_.";:--'·.";'"_.- ,-; 

P!an 

PlatinumGuard"''"' Plus (covers phones S300+) 
PlatinumGuard$10 Pius combines insurar~ce co~age 
and an enhanced warranty coverins loss, theft, damage, 
electricaiJmechanical malfunctions or defects during and 
after the manufacturer's warranty has expired. Insurance 
daim deductible: $95.~ 

·r 

ProductGuCJrd -· Plus (covers phones $299 or less) 

ProductGuardSM Plus comOines insurance coverage and 
an enhanced warranty covering loss, theft, damage, 
electricaJ/mechanit=aJ malfunCtions or defects during and 
after the manufacturer's warranty has expired. Insurance 
claim deductible: sso.-

Uter 
wireless 

1-800-alltel-1 
alltelwireless.com 

Pri;::e 

$7/mo 

$5/mo 

I'~--"1"::1Gi!<!<~ ~lid ~~-::&.r.:r.: ~r.: ~r.~e'l- :~t~·.-.~~ ~ ~,_,~~"'~ r.~ Al"'e-: ~ S::euntr.: ·: u-.~ 
a:;.:-trt ~IIC ~I'S eloim~ ~enr.:rn; "~~ :.t-..;. l<f'O!>'~"' -X,;w ~~=-~ 1~:-:.n« 1;-0"'t';r.,- " 
:!1.;- .:.~~m-:T:!Ir o~ ;f:;; ;ltPI!I't':. "'occ'oo:tr'bto: .:~nt>,• .:.~:!!'; r~: ~l.:~•m:: f.;¢: _lo! (e..,-t ~:~ .,-~--~ 
:.."";:eo.._·~~ ~ ~ P"t4«0Z-o"'~ ~ u..:, -l-lll'l~ !<: ~~~~~ !A-GI~ .::CC!.u::rrro:~...a: =fr:n;tlo:rr. 
~· 4.::1~(1 ~~·~ t!o~ ~::.~ =~~C'!ll'>b ···-~:-.:·.- :l"o:'~- ~ !:(; h!;">C: .... ,~ .. ~ft.,: 
~~.: ll'e::!-11~ 1:7<! c~ l''" ::-..:: :~Jt':lt ~ • .,_ rf~~~~- <Y:( o: me ~· :.~cl w !h~ <:'~If!> ~ce 
~::lfullt~o lc:::. =!~en. r:r ~,_~.; ~>::~:::-l•~le:ilt.:<:(~•tl·~ ::.,e, ~·~ r.:::r.•"ol~~ 4:!4 ~·:~h:: 
•:t.~ ':II'IC","G.J-:~c"'"~\:l' re~~lll- Ti"h~ ~mo~-~ l:r)~ Of' :'lr. o:m·~:o:;:tt·~"' M•~<:--.:t~~r 
•~~-h-~~~ ~:v.~ pltl:n~ o•<k>~n ,: t:1~ 1>..~ ct. :c...-::.'\ol~ Cu..:J.'.:V:~Alr.<· •:~t.: •t.r..:~::~e:.:~r..! & 
~~pr<W~d handzetreq~lred. 

r~--~~--·-· ~ 

f ',_ 

I Contra©t P~ans l 
' s '-··-··--~~---··--·· -·-·--··-····· .J 

$39.99/mo $20/mo 

15 ! FREE ! $59.99/mo $9.99/mo l;_xj; ~;JIIf $10/mo pert ext per picture 

15 FREE ! $79.99/mo $9_99/mo 15¢ 25¢ $10/mo ! per text per picture 

FREE i $99.99/mo $9.99/mo 15¢ 25¢ $10/mo ............... ..-+ ~ .... ~ ... :~•· -~~ 
All plans include FREE Mobile-to-Mobile, FREE Long Distance and Unlimited Nights & Weekends 

/"-~~---·• ••--·;· ··• ··--· •···••••-•--•-•···••·---o·>-•· --•-••••~ 

l No Cor:rtraJ©t Plans l 
See re~~erse for eoverage map 

Pall IP'er Mkmi:e 
Just pay for the minutes you use- , .. ,.: ~ ''11:··vt•.· ':~! :_1-,,. :i1:'~' 

CUstomize your plan- Add 300 teX1 messages Tor $5/mo or 75IJ trutt messages fot $1 0/mo. 

Pay Per Day 
Choose up to four unlimited features for one lo·w rate and get 10C: a minute anytime. 

,._.,_;....,-,_.,_.c..,."""""'"" 

UNLIMITED Nights & Weekends ii~:~f1!'f£-~~~~~~~~ 
UNLIMITED Mobile-to-Mobile ! _,, F: tm;$· ... StL· .:t•cra•l- · · ---~~ 

f 3 Fhat - ~· c- . I UNLIMITED Messaging . ..,;- tJ, es ~ ,;p' --
1

· I Ci-:;'.' r 
UNLIMITED Favorite Number Calling , 4 Features- $1.25/dav l . , I 

Plus ar~y unlimited feature that is not chosen as a part of your rate plan package is only 10¢ per minute or message. 

300 1000 · $29.99/mo · 10¢ 
per te>ct $1.99/day 

! $30/mo-2G8 

I $30/mo-2GB 

l $30/mo-2GB 

S1S/mo-100M8 
$30/mo-1GB 

Customize your plan: Add 300 Text Messages for $5/mo or 750 Text Messages for $1 0/mo. Add Unlimited Favorite Number Calling for $5/mo. 

SUBJECTlOAUJ'El. TalMS&.COftDmONS;ZCO!:Da~llt-llthC.~~"" f~llic '7Q~=c.~~r~~~~~;:<r :rn.M!f!>-rpi~M~~ ~~;\t.e:t!~P~~ ~l#l~SI:l:le .:1.-;-(:~"'~ 1et:-ll<:%~'::1tr:.:W,.Zl'l dl'el:lo-'"1 ~"1-l~:;: 
~-"t r:o'"-'"rtt .:l"..::t:erl Sf !9 pe~;:a~ plu: :>ln;m.: \'!hw. ot~Ulc ;u:M ""'·=it. M1=: ~~~ ~ ~t."ll m:~ •• -c<:lll"NW -:1 :~~e ::• .c~~·-~:~-., g~pe$e'l ¢1~1 We c~~.-.:~ wv ~ Ra>UtATOR't COSTRE'COVSl't ClfARGE e~ "~ t<1 Z 
/l:ll!~ u-:; ce'!ey1 w: ~o~Hi com;o!1~m:c wO:tl !l<)".lil:J'm~ u;®~~- <llli!' c-:r:r:t-:t-~'lf~~ ::1 u:;:."ti$.:. lie:!~<...,.~ ~· ~t"~~ua.-a .t)'?O>-!lr."-""~n"~ ~~:t: ~r. •e~!Ue<: r'>!t-1 ~ :::e 1,-;r.;g~.,, a~·:-~,_ a ItO!. i:ldc:l~ m o-c:>< c;~.-. 
8:'0 :p.~1.;:tll.: f~: 4" ;:.d:i6::!11~ c:h~rq~. ~1'1111 DWtil::: ~ <:lu:i~c :iW>"-"~Ih~pbr,'t¢~.-ct;;Ct" 31't~ ~ ~~ IC' ~~""1: <o3r.:;qr_ :n>f.\1!:~ & ~-~"<:tda:>;e. N~ :rn: ~'b>·~~SC0t--""'·5~ii:O.. W~~; 
Fn!I:OO ~r."·i+1o;tn5S9 il<l' Molrilc·»•'liol:allf.tio:rt..~ •"'f:~ w ,;~:~ ~~<'itr;Cll.r: ~:\'l,•cl~ e>:!~o•' !113: M-\1·:-~& ~~4 -"<t<l~r ;U.l:f: '~~'lOCi :1:11~. ::::>lcmr:an:c.g ~Ill:·--=-~,..._,. ~51:: ~llr:!~c ~,.d..r..e '"=-·hill 
4 ~~;~, ·~-;;u~~~~ ~b:-o. '..,<tolll')-;o; :TI<I::f il!~IK!St 1~1s !e:ltl.>r~:o ~ ~~:;) 1ti-rr ~'0\.1:\1 !)-,· tt>~l!..., .-.!.i!ir.; ;H~_..,; ~:lift c.r <.,;,~p ; -~:t:t:• 1. l<·1.1•_~1e fo: ~ 1-r.ru !'..--;o:- <>r. =;:~i ~~ ¢~eo; $!:$_~ & ~ ·Flee ~-~~---:· 
"~:i!T>iled "Ill<« ~more; ~9!1l1ltn10~; Ql Spn Thut-~l~ep(:rnl·::.; 11.:•~..:~• O:::u.& :~:~'!~' S et:ri"><l~ 5~ ~t:-1-f~~-r- A4d~ Liar !om.:~ ~e~~~etl::.!'lti ~~~. ~:· o;..~~~~ .,.~.;o ""'"~'-~11•~ !..e:tt:,,.,~ :(1.;:.:-:c--:;o::~. =no~: ~<t; 
r:,.,., .. ,.;'O!i~n~ l'~ttll'"""~~ All ntl~ '~"MVI!fl 



Lifeline 
prepaid wireless 

Welcome to Lifeline 
Lifeline 500 

When do I need to pay? 
$10 is due each month on your bill cycle date. 

What happens If I run out of minutes? 
You can still use your phone If you run out of 
minutes. Just add extra money to your account, 
and you will be able to make calls for 10¢/mlnute, 
send texts for 10¢/text message and send pictures 
for 25¢/picture message. 

How to make pavments: 
Your first month of service is FREE. You get one 
set of minutes per month. If you run out of minutes, 
you can add $10 and pay 10¢ for each minute 
and text message. 

Each month on your bill cycle date, you pay $10 
on your account to give you another set of minutes. 

How to make a payment: 
• Dial #PAY 
• Online at alltelwireless.com/myaccount 
• At a kiosk in an Alltel store 
• Purchase Refill PINs and Cards, available 

at many convenience stores 

{!' ~· l I j r·····1 
1,/ 1

1
) 

You have received the current 
U Lifeline phone model. 
A wall charger Is included in the box 
along with a User Guide. 

i I II, 
. .• ~- ----~-' 

' ' 

How lo lake care of your phone: 
Your phone may look very similar to other 
U Ufeline phones. To protect your phone, 
you can put stickers on it so you know 
It's yours. 

What If I lose my phone? 
You can buy a phone In an Alltel store 
for full retail price if you lose your phone. 
Free replacements are NOT available. 
The model available may be different 
than your current phone. 

How to check your balance: 

• Dial •a&9 or text '1minute" to MYMINS 
from your phone to check your balance for Free. 

• Go online to alltelwlreless.com or 
alltelwlreless.comlml(llccount for information. 

©lM®®tio©U'IJ~1 

• Call1-877-502-8648 tor information about Lifeline. 
• Visit a local retail store. 
• VIsit us at alltelwlreless.com/lifeline 

PAY·i"tr•M~tnlh dMtllt: fu efitnr~ (ontmuou\ ur~•~• ~ !b reu1va yqur puhy~ ~M~f,h, you 111u" r~pte~>•tl• yo~• ltto~nl b~l~rr yuur uplrlllllfl ~~If qr bill 'Yclt date. Volca Moll: Suo A!ll~l ttl'plctunuu~u lgr rnu1~ 
ln!OUrtAitOII ~~GUI!hlllt:lhl/0 UJ!~O (I dl~~~lll\1 VOitQ r,uo\ Wllf t('dll(~ y~ul OUDIIOI bniOII~I:. II ~~U don't .IO!Ilp ~ VOI~Iil !Mil groMi~g VJtlhlll Cl)~•''fl, YI>UI "'''HIM Will~~-~ dqfel~tl. Olrnlaty An!tiUCQ: 411 di!UIW/ 
~lliJIGII"' ~Ill; 11/o;: th~~~~~dSI.UJ~NtJII plu~ al<!om~ Wllf/'1 Oll!ho (lf!IUI ll~IWO/)c,(ljl ll01Wlllk, IOIJIIIOQ t~ln ~G/'f 8on~s lOmul~l OW~IdOd ITIQVonly t-t UIOd whil~ OCtPll/ltiS In op\iVOJ!O\U~. Da!O.SG!~Iou: Notlneludad. 
D•oral~ Roll~lnb: Un•o01oln~ ~'lnllll~orol5 tohe~ulllt9ltlulutotlln\•Up s~r\ll~o on1l~b•l!lr enn b~ lllre tlod 111 the tl tOI\II·l P<.~ltne Snov1rf' tamfh!lllun'' ffonsurnor llflalr1 Unll ot j800)182 ·S&I~. rodi!I.OI, SIUIG & looaltun.ll 

~':~G~~).~;~~~~~l·.~t~~i~~:\~~7:!~~~=~~·J~ti~!l':! ~~~~~~.~l ~:.\~~·~~:~~;;:~.~~j~~,~c:.:,,~~~~~:~~~~!'~~;~::::!~~~g,~d ~~~Wkfl~,~~!~~ ~~~~~~~~j.~,~~::~::.~.~r8:1x:tJtltf i~~~~~3::::rY~c,kl wl11 not bo B~COjiiO~ 
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Prepaid Wireless 
IW.-.<l'fild lw Nltel 

Wireless Lifeline Service Application and Certification 
Broadband Pilot Program 

. 

A complete and signed Lifeline Service Application and Certification ("Certification") is required to enroll you in U Lifeline 
Wireless' (the Company) Broadband Lifeline Pilot Program. This Certification is only for the purpose of verifying your 
eligibility for Lifeliml survicc and will not be used for any other purpose. Serv;ce requests will not be processed urtil this 
Form has been received and verified by Company. 

One Lifeline service per household disclosures: Lifeline is a government assistance program and willfully making 
false statements to obtain a Lifeline benefit can result in fines, irnprisonrnont, do-enrollment or boir1g barrod from the 
program Lifeline benefits are limited to a sin(Jie line of service per household. A household is defined, for purposos of 
the Lifeline program, as any individual or group of individuals who live together at the same address and share income 
and expenses. A househoid may not receive multiple Lifeline discounts. You may apply your Lifeline discount to eithe! 
one land line or one wireless number, but you cannot have the discount on both and you cannot receive Lifeline bonofits 
frorn multiple provid,rs. Lifeline is a non-transferable benefit and you rnay not transfer your benefit to any other person, 
includ;ng anoiher eligible low-income consumer. Violation of the one-per-hotJSei·Jold limitation constitutes a violation of 
the Federal Cornrnunicalions Commission's rules and wil! result in your de-enrollment frorn the program, and potentially 
prosecution by the United States Government. 

0 By checking this box, I hereby certify that 1 have read and understood the disclosures listed above 
and that, to the best of my knowledge, my household is not already receiving a Lifeline service benefit. 

Customer Application Information: 

First Narne Middle Initial Last Name Date of Birlh (MMIOOIYY) 

I I 

Residential Address w/ street name & Apt Number {PO Box cannot be accepted) City I State I Zip Code 

Billing Address (if different from Hesidential Address) (P.O. Box lS sufficient) City I State I Zip Code 

C! Residential Address is Permanent (Must Choose One) 0 Smv!ce Is New (Choose One) 
Ll Residential Address is Temporary lJ SeNice Is Conversion 

Social Security Number or Tribal NurnbBr Horne Telephone I Contact Number Email Address 

( ) 

Would you like to receive tHxts or emai!s from our cornpany about new service offerings or promotions? 
DYes Ll No This information will be for company use only, & will not be shared with a 1hird party company or organization. 

ELIGIBILITY REQUIREMENTS: Number of persons in Household 

~-

Do you or any rnernber ot your t1ousehold currently recelve Lifelir1e assistance at the ahove address? LJ YES Ll NO 

I hereby certify that I currently participate in at least one the following public assistance programs (Check One): 

::J Supplemental Nutrition Assistance Progmrn (SNAP) 
U Federal Public Housing HUDIScction 8 (FPHA) 
1::: Medicaid (not Medicare) 
Ll Supplemental Security Income (SSI) 
II Tmnporary Assistance for Needy Families (TANF) 
Ll Low Income Horne Energy Assistance Progmrn (LIHI=.AP) 
CJ National Schooi Lunch Program's free lunch programs 
LJ fncorne at or below 135% of Federal Poverty Gwdelines 



ADDITIONAL CERTIFICATIONS: I hereby certify, under penalty of perjury, that: 

LJ I rneet the income-based or progra.rn-ba~ed eligibility criteria tor receiving Lifeline sorvico and have provided 
documentation of eligitlility :t mquired 

U I will notify the Company within 30 days if for any reason I no longer sa~isfy the criteria for receiving Lifeline including, 
as relevant, if I no longer meet the income-based or program··based o!igibility criteria, I begin receiving more than one 
Lifeline bone-fit, or another mombor of my household is receiving a Lifeline benefit. I understand that I may be subject to 
penallies if I fail to follow this requimnrect 

0 I am not listed as a dependent on another person's tax return (unless over tee age of 60) 
[J The address listed below is my primary residence, not a second horne or business 
lJ If I move to a new address, ! w!U provide that now address to the Company within 30 days 
0 If I provided a :ernporary residential address to the Company, I will verify my temporary residential address every 90 days 
0 I acknowledge Ural providing false or fraudulent information to receive LnelinH benofits is punishable by law 
Lll acknowledge that I rnay be required to re-certify my continued eligibility for Lifeline at any time, and my failure to re

mrtify as to my continued eligibility within 30 days will result in de-enrollment and the termination of my Lifeline benefits 
0 The information contninerl in this certification form is true and correct to the best of my knowledge 

Multiple households sharing and address: 

CJ I hereby certify that I resrde at an address occupied by multiple households, including adults who do not contribute 
income to my household and/or share in my household's expenses, and l wiU complete Fl separate additional form. 

Activation and usage requirement disclosures: This service is a prepaid service and you must use tile service to ac
tivate it. --1 o keep your account active, you must use your Broadband service at least once during any 60 day period. If your 
service goes unused for 60 days, you will no longer be eligible for Lifeline benefits and your service will be suspended and 
subject to a 30 day cure period during which you may use the service or contact the Company to confirm that you want to 
continuo receiving Oroadband service from Company. · 

U I hereby certify that I have read and understood the disc:losures li$ted above regarding activation and usage requirements. 

Authorizations: 

[J I horoby authorize the Comprmy to access any records required to verify my statements on this form and to confirm 
my eligibility for tne Lifeline Broadband Pilot progmrn. I a!so authocize the Company to release any records mquired lor 
the administration of L'le Lifeline Broadband Pilot program to the Universal Service Administrative Company Failure to 
con8ent will result in denial of service. 

AppHcant's Signature: Date: 

For Agent Use Only (check only i ollgib!Hty catego1·y and on!y ·1 box under that caley<Jry; do not copy or retain docurnentation): 

Documents Acceptable Proof for lncome~Eiigibility: Documents Acceptable Proof for Program~Eiigibility: 
LJ Tile prior year's state, federal, or Tribal tax return, []The current or prior year's statornent of benefits from a 
[] Current income statement from an employer or qualifying state, federal or Tribal program; 

paydiHck stub, [J A notice letter of participation in a qllallfying state, federal 
L.l A Social Security ctatement of benefits, or Tribal program; 
0 t\ Veterans Administration statemert of benefit~. \J Prngrarn participation documents (e.g., the consumer's 
[].A retirement/pensior staternent of benefits, n Supplemental Nutrition Assistance Program (SNAP) 
0 An Unernpioyment!Workmen's Compensation statement of beneflts, electronic benefit ~ransfor care! or Medicaid participation 
r-·1 Federal or Tribal noticR letter of participation in Ger!eml card (or copy thereof)); or 
[] Assistance, or C /\noU1er official document evidencing t11e consumer's 
n A divorce dBcree, child suppor-t award, or other offich~l participation In a qualifying state, federal or Tribal program 

document containing income information for at least three 
months' limo. 

Household Size 1!35% lncorne Hou8ello!cl sr.m ·, 85% Income Applicant Account Rep/ Anent Signature 
1--l.equirement Requirement Number 

I $ 15,080 5 $36,464 

2 $20,426 6 $41,810 

3 $25,7/2 7 $4/,156 

4 $31,118 8 $52,502 

Each additional p8rson Add $5,346 
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Achieving the Dream: 

Description: Achieving the Dream institution is a national reform network dedicated to 

community college student success. Their mission is to help low income students and 

students of color complete their education and graduate college. Community colleges 

present an economical alternative to large universities for limited or lower income 

students and their families. By developing research based policies and practices based 

on quantitative and qualitative analyses of an institution's strengths, problem areas, and 

achievement gaps, Achieving the Dream helps colleges implement reforms to increase 

the success rate and graduation of minority and low income students. Their institutions 

have established partnerships with community colleges within the TCSG, Technical 

College System of Georgia, and the lower income student body. 

Potential Role: To facilitate the mobile broadband initiative, Alltel has partnered with 

Achieving the Dream. The vision is to provide affordable, mobile, and broadband 

services to the lower income students and families within the TCSG. Through Achieving 

the Dream's partnership and cooperation with Albany Technical College, Alltel will offer 

wireless broadband to qualifying students and families at Albany Tech. On campus Lab 

classes will be made available to provide training covering the basic essentials of digital 

literacy and how to utilize wireless devices. Achieving the Dream's experience with the 

lower income student demographic and TCSG polices will help Alltel foster a student 

centered broadband initiative that will meet the educational, mobility, and budget 

needs of the lower income students and families. 

Market Presence: Georgia, parts of NC 

http:ljwww.achievingthedream.org[ 



Achieving 
1t1eDream· 

;, ., _.; 

tf • , Approach" The fJe!worK.. R~sulls ~ RHOurcb" lrutiauves • Gtl UHalverl • A!Joul" Q. 

Goal 

Achtevttlg me Drecm's Goal Success for more tornrnuntt.y college studen\S. espeoally studtnts o( wlor and 

luw-mcornc stud ems 

successfuily complec~ rernedralor development;;~lrnstruwon and mlvance to uedn-beanng courses 

Enroll m and successfully tornplete lite ;rtt(Hll collegE"-Ievel or g~1teway course.;, 111 SUbjeCts su.::h as 

rnatt) and Engltsh 
Complete the courses they take Witl'r a grade of "C'' or betcer 

Persrsten((~ from one term to tile next 

Earn a certificate or assocla\'<' d<'gre£: 

Ael"tievrng tt1e Dreiun's Nauonal Reform Network . tile nauon·s rnost fornprel1~ns1ve non -governmental 

reforrn network for stud em suaess in hip;her educatlol'; hl'>tory ·has been and will cont;nwe t.:: make 
constderable c.ontr•blltlons toward U1e nat;on·s goal of tntreasmg t!Je numl)er of Arnencans Wlltt a college 
certrflcate or degre<~ With marketplace vai\Je Witllm Hie next decade 

Achieving 
the Dream· 

\) 

1ft ' • Appro<Jch • The tlehoork ~ R!•>ulls,. f.lesQUJces"' /urtl~ll\'es • Get Involved ~ Abour"' Q 

The Challenge 

r-or the first cime m Us lliStoly, tr .. : current generatton of <.olleg('·Jge Americans w!ll be less educated iJwn 

their parents' generatron, yet our workplaces requ1re l1ighet -level sktlls than ever IJefore A t1ealthy 

economy and democracy depend upon an educated citizenry, and increasmgly. becaus':! of rnp1dly 

c11angmg UemograptlJCS anti 1 ecor tl levels of poveny, tl"';at means cre<~ting t~1e condrtton:. for more low
rncome students and <;tudems of folor tO aualn pos:second<uy credentio11S 

Community colleges are a vnal (ornponent Hl rr:wrnmg the uS to Its place as a glob.:ll tc~dcr m lltgllcr 
educmlon degree attammem, howevet. fewer then tw!f of all S[Udenr.s wilo enter community college W1th 

tne goat of earntng a cerufio::ate 01 degrEe have met Utclr goal stx years later And tlwse nurnl)ers ilre much 

wot SQ for low-ill(OJne students and studencs of color More than JUSt the1r nopes clnd dreams are ill sttJke 

-the very folJndilt!<m of our economy depends on 1ncreasine student success 

.J 



Achieving 
the Dream· 

i l > 

> ,,. 

1fl ~(' • l<pproach ~ The Nelo'IOrk • Re~ults • ResolJtCl'S • l!ulrs111e, ~ '~Ctiii'ICIVe!l » Allovt ' Q 

The Solution 

Aeltre,Jtng the Ore<~m rs workme to close achievement gaps and acc€lerate student sucrcss fi!JtromMcte 
tiHOtigh effons on four fronts 1 Gwding Evtdence-Based tnstltuttonal Clli!nge; '!. lnfiuencmg Puhirc Polley; 

1 Gcneroung Knowledge, 4 Engagrng trn• Puhltc Ti1ese fou:· fronts functiOn as tntegrmecl levet s lhilt 

advann~ t;roun<J-Ievel amt system.!evel str<~tegre; to acccrnphsh Otg.ptctufe ourcornes 

To foster an endunng movernent for srudem success. Acht<'\Hng tl'te Dr earn has montltzet:l th{' nation's 
most comprehensiVe network of fotward·lftmk:ng ieaders and pr act~ !lone:$ dediCated to cornrnuniiy 
rollegt> refm m ThF: AOlte\rrng t!1e Dream N<ltJOnal Reform Network mc1udes neariy zoo colleges, 1'} stilt<' 

polrcytPams. rnore than 100 coaches and ildvrsers. ami more rhan 20 rnveswrs. wt1o nave forgP.d a 

common commrr:trl(>rH to a sttared agenr:lu for 5tudent successwltlle txnldmg an urHiendndrng ofthr: 

cttalfenges we'll over come toger.ner 

Achieving the Or earn Collep;es: 

• Exernplrfy a deep comrnrunent to rrnprovmg sruuern '>UC(ess 
• Are learnm~~ organr2Citlons tmlluse d.at(l to rdenufy probierns, ser goals, estal)ltsl1 instrtlHiOI1<11 

pnontres. allocate resources .:rnd measure pro~ress 

• Make lilstmg ct1an~r:>s rn polrcres. smrcrures, programs and serviu~s to rrnpro·11e student outcomes 

Achieving rhe Dream Polley 5HHcs: 

Have a leadersillp strunure In place to provak Jong·!erm nctvocacy on !'>SUb Mt"e((ing student succes~ 

Makr succf.S.s of cornrr.unrty college. ~tudents an explrcrt pU!Jirc polrcy goal 

ldent1fy <Jnct 1mp!ernent poh<.y changrs in rlmn <md t~ccot.u1Utb11ny, financtng, system <Jllgnrnent. ancl 

support for rnstmltlonalrmprovemem t!Bt promote lmprovr;d stud em OLHfomes 

• Move roward n pollfy cuirure U1at uses neil stud em data: systerns rn decrs!on.makmg and places n1g11 
pnoray on improvrng student outcurnes 

• Provide corrrnmn1ty college leMers ~nd polrcy rnakers nauonal!y, wrtll new knowledge aiJour pofiof:s to 

The Achieving the Dream National Reform Network has disseminated know-ledge resulting in: 

Communny colleges, pohcy.rnaker s, and rngt·rer edu<.ar.ron researcr.ers t1,wing rnean1ngful data to 

l)enct~mark col!t'ges' performance based on swcient ouccornes 

CornrnuMy col!ege admin!S(rators recognrzing t!'ll:! value of data-mforrned decrsJon-maklng 

and naving tools availnble to help them analyze stuclenr omcomes at 01en insmutrons 

Colleges. polrcy.rnakers, and func!er:; lli.lvmg access to better rcst•a1 chon Institutional pol!cres on<! 

pracuces (hat rmprove student outcomes 

Colleges, po!icy-maker s. and funders unclerstand;ng Achreving the Dr earn's swdenc·Centered Model for 
msrrwtrono/ lmprowmenr and rts applical)thty to other colleges 

Achieving lhe Or earn h<1s helped engage; 

Cntrcal aud1ences to recognize coll)rnun;ty colieges' potemial a1~ct society's nee{i to ra1se 

pOS(Secondary attainment leveis 

Ernpioyers, community leaders, stmlents, and omers to exert pressur~ on instrrutions and policy

makers to improve student outcomes and actively suppon colleges' efforts 

Morl? colleges. beyond U1e AchJevmg u·re Dream lnsmunons, to adopt practices to 1mprove stud em 

success 

I 
I 



Achieving 
the Dream· 

Approach 

!-</ ,, ' 

Achtevmg the Or e<1m rs closmg a01revement gaps and actelerar:ng swdenr suc(ess natronwrde til rough 

efforts on four froms T11ese four fronts funcuon as integrated levers rt1at advance grounei-level and 

system-level :mategtes to accornp!lsll hlg·pltturc outcornes 

Guiding Evidenc:e-Ull•,cd Institutional Change: We work dlr<!ctly WIHl 1nst1tUtlons, offenng support tt1at 

mcludes dirt!ct coach1ng and techmcal aSSIStance For <1 grolNJng ser of communny coileges 

2. lnf!U(!flcing Publlt fJolir:y: We inOuence l€gtslcmve agenda:; by advocaung for tile developmenr and 
ImplementatiOn of student-centered reforms and pOliCies 

3 C\f'iH.'!'IIllng KnoVJ1C(J,!_{V: !n serv1cc to educators and tne commu111ty wllege sector at large, we wndun 
and make available ongmal rest'arcJ·, OP sutcess strategies ami rnealllngful metncs 

4 fflfj.ap,!l~ the Public W1tl1 the nauon's most comprehensive network of community college reformers, 

we have est<lb!Jshed a common understanding rof the narne1·s to student suu.ess and forget! 

commaments to a snared success agenda 

Achieving 
the Dream· 

The Network 

Wtth nearly 200 colie._~es. 15 state policy tc.:nns.. more ttl<Hl 20 mvestor 5, dnd mor{~ than 100 coaches and 

advtsor5 . worktng throughout 32 state:> and the Dtsf.l ia of Col~tmbra ttle Acllle<Jtr.g we Dream Nariona! 

Reform Network helps 3 75 rnlllwn comrnutllty college students ll<lVC a better chance of realutng greater 

economtc opportunity <md dctuevmg tnerr drearns 

''.'!< '· 
.. , 

! 



Education Matters in Catawba Valley: 

Description: Education Matters is a partnership between Business, Government, and Education working 
together to increase the value of education and educational attainment in Catawba County. 

Potential Role: provide a low-income target segment of consumers that does not have access to 

broadband services today. Provide digital literacy training and education. Education Matters has 

expressed interest in having Alltel as a partner to increase the standard of living of these students 

through access to mobile broadband. Two specific programs that focus on helping underprivileged 

students with education are "Dream/Believe/ Achieve" and "Getting the NOT out." 

bttp://educationmattersincatawba.orgl 

fducmlon Matters is a parlfl9fShlp between Business, OoVE!mment, and 
Etlutal!on working together to intreasa the value oleducr~1ion and 
edutahonal al1alnment In catawba Coun!y 

Business, local uovarnmerrt, and educal!on systoms believe in the 
s!renottJ of an educated workforce Studies cMsisteo11y demonstrate !lmt 
lndrvhluats who are 1Jel1er educated are more prepared to Withstand 
economic downturns, Increase th&lr earnings potential ow1 !lwir lifetimes, 
and are more productive In the workplace 

Tflrouoh I he commilJiletrt of each par1ner students In CatawiHI County 
Schools, Hickory Public Schools, aM NeWlon conovor City Sthools will tie 

able to plan for their futum Unough an awareness of career opportunities in 
Catawba county anu I he knoWledge or educationaloxpecla!lons and 
training needed lo succMsful!v gain employmenl 

Pages 

l> Hi.lr;;mt~ S!;,,,; Trn:· 

1>'-'!.;,rqin;;Or;comt<l!;J 

Education Matter!> Podcast Now on 
"The MESH'' 

E!luca11on Maners' euslness Pal1ner Jackson 
Oroup lnteracrwe created The MESH, a new 
ml)dl<l online notwOJk, designed to pw•Juca 

ami dehver unique eonlentto computer">, 
mobile phones, iPods, IPads, and anv olher 
device conner.ted lo the lntemet Just Jikl! A 

tradllionalteleVIsian netwotk, lM MESH has 

'I I 

~ Colllinue Reading 



About 

Welcome to Education Matters 

F.ouca1i::m MaUer~ !ni!lalive or catawba VaUev Communrty College 

ftluca1ion Mat4ers IS a P!lrl!lershlp be!'woen Out:met>s, Go;~arnrnent, arld 
Edi.!C<"Ilion working together tn Increase I he value or education an!J 
eduwllom~l altlllnment in Calawb:l county 

Business, local uowmment, amltHiutatfon systems hello'~!:' in llro? 
strenglh of an odute!ed workforte SI•Jdies consistently uernon<.>lrotc mat 
lndl·>'iduars who are better educated Me moro prepared to willrslilml 
econiJmlf; downturn~. Increase U1air earnings poterrli<ll over !herr lifetimes, 

and are mom producUve In lhe worknl;~ce 

Tlrrouuh tlra curnmilnwnt of mu::h lr'<lrltulr studenrs m C<llawba cuunt~· 
Schools, Hicko.ry Public Sehools, ami Nevllon Conover City Schools wn: IJe 
n!Jie to plan f01 lt•eir fulurc ll"1r0ugh <m awareness of career opportuniHcs in 

Catawba Counly and the tmowl~rtoe of etlucaliona: e~potlaHons amJ 
tralllU10 nt1C!tJC!d to succP.ssfully gain OO"Tllplo~meol 

How dnes E(!ucation Matters work? 

Tt1e pallnflrSilit) - BuslntlSS, Etlucalhlll, and Gwtunmcnt -has nl<~d~ 

commllntP.r:ts and a(.lreect to summrt erlucalion in Yario;;::; way;; 

lli!.Slnoss Commllment 

flu~>lnesses of ali trpes can J)3r!lcll}alfl II\ this program Tile contept of!his
prognJm apptms.to all businesses, frorn twgeto smal! wmpnmfls; to 

manufacturing, mNJicaf, MIY;ce li<lSed, uovenmu.mt and non1>wm 

agencles,traMtiJSes, banking, consiruclion, ol~ Tfw mo•e Yar•!ld lha 
!Jusinass tnuflt•vanon the hf!l!er the Ofl!lOrtunity to engaue anti t&ath our 

students ;;rtout the twining and edUc3tiOiia! noeds len specific ti!WOIS in 
Cat.:~whQ County 

Pages 

>)G\.'CC Education Matters Podcast Now on 
"The MESH" 

Eclu,alion Matters' Bush\ess Partner Jaclc!!or. 

Group tr.tmac\iYe created Thee MESH, B new 
media on!lno netwr.rk, !J,;stune!l to proct•Jte 

and !letiver untqiJ(l c•Jt\tMI to com)Ju\er~;, 
moblie phones, I Pods, Jf>ads, and anv olhM 

devtco comwctet:! to \ltl'!lrllernet Juutllke a 
lr>llilllonat televl";ion network, The MESH h::.o> 

<'![ J 

~ Continue Roadlno) 

Membership 

Elfucatioll M<~tlcrs in catawba Valley 

Information Packct 

IJownloacl your IMormaHon Pacl{e\ • i·)·,, 

Become a tnemlun of fducallon Ma«er5 in 
Ca1t~wha Valloy 

Downto<Jd your Apl)lt~11\ion ; !,,~:· 



How does Educa11on Matters work1 

The partMrshlp- Buslnass, Ednc~liou, finO GOV!'!nunent- ha& made 

comm1hDen1s and agret~d lo support cducmton in v<uious wa}s 

Busltl!!SS Ccmtut!mel!! 

BtlShlesses or aU types can par!iclpate in !Ius PWOI<lrfl rue tOI\cePI oflhis 

IHD{lt<lm applies to ali busmesses, from tarye lo srnaH comp;:mles, to 

manuraclurino, medical, seMce based, uovemrrmnl OIHJ uimnrof,J 
a!_!entles. franchises, bankmg, tonstwctlon, etc The more va:leli the 

business )Jarl!cipahon lhetmt1er lhe OPlJO!Iunity to engage arHJ teach our 
sludents <lboulllullflllllln!J and uducaf!onal needs fo1 spetific car(HifS 111 

C<!lawba county 

As a pafl of their toU\r<lllmenl tJ•JSin~;~sses willrequr1e (H set a pn,fenln=:e 

I hal emptoYIJes, aoes :>.5 ar~d \'•)Ung!ll,llired as or 2012 to have a miHirnum 
of a h!Dil school dlpioma (or equl\latent 0£0, Atlufl Hi !<Ill HS Olptnma. etc) 

theyi'A\1 p1omote "Leave for P<uen!~:~llrMJ!vement tn Schools" to !hmr 
employees, anti enr.nuragelhch eruployeas to uet ltMJIVtHt in scllools !md 

paJt:ctpllte in oppmtun!!:es thai w!lt ~onncc! s!UdMI$-Io !tie real w0110 or 
ous:ness 

flli!_caiiiDl!'I!~QlnJ!l!.t.miDI~ 

nn~ public schoo.!s in C<!l~wb<~ County 11ave eact1 illen!ilier181litot urnup of 

100 s!nllents or mom io tnclr sot.hmore year to partlcma!e In lhe Etlucation 

MalloJIS program Thesrl students WIIIIJe ueatiuu 11 rwrlfolio Which wrli 

lncllJde a NC Career Reat!inass Car1/flc~l(l, from u nalional!i recognllJ.HI 

lest tall Wo1kKeys, plus olher piece~ wh!th tw\ bll use!! to mar..:el 

ll!emsel~es such a~ l!llenojance r<;>CCIII.'l, ;;;wards or ccr!iflcates, le1le1 of 

/ecorr.rneMallons, ett The si•Jctenls wiU a!so recewe employ<ihility 

lfaininu \'.1nch mcl\ldes le;;mlng how to apply f01 jobs, hllrmiewlng 

\"'ctmiques, ap/.lropnate dress, etc 

Ca1~wlla V<llley COI!tlue willuivc a "Gratluate Guaran1eo" to any llUGincss 

who hlr!!S <1 CVCC g1aduate In 20'12 Ifill!>: emplo)'ef f>3els lh<ol nw 

guoranliW need$ fur\hel 1/aioln!,l, CVCC w11J relrau\ llle slu«rml a\1\{1 coM to 

lhe stuCtm[ Of bUS!flt!SS 

G!MlJntt\Q_l.l\ .. Gmmn!1!Il.!mt 

C·.rtawua Cuunty Government and municitJ111i11es v.ill cunlinun \o PIOVJde 

firtanc:;i;,1 suppon to tit a JIUbl!c scllOols systems ami eve:<: and as <1 tla!l 

ofeconnmlc im:onltve 1121Cka(II1S new IJusinesses will be mquirarJ to 

Patliclpate in Er:luca\i(Ul M~ltws Jn >:~Udi!ioo Cata·wlla Countywrtl reqliille 

adopt;ve or fost~H p~rents tc havl} lMu nigh sc11oaJ diplomas or GED, and 

W1l1 encourage Wotk FI!SI C!iiHllf- te cllt'illn theu high sct1col diplomas 01 

OED 

Membership 

Education Matters In Catawba Valley 

Information Packet 

Dowllload your tnform<Jiir.n Pt~cllet t;,. 

Be como a member l1f f!.luc<lllon Matters in 

CaldWlli\ Valley 

powrlload your Appl!ration ;;, r•' 

Cml1<~cl 

EdHcirtiM MattNs In CalaWila Valley 
Calawba Va!!ayCommunlty Coltaoe 
2550 HJ~hway 70 SE 
Hickory, NC 26602 

Tracy /hill, E:xecutl\lo Director 

a2B'.327.700!l e}rt. 4851 

(ducatlon Matters In Catawba Valley Is a 

tnlllatlve of: 
Catawlla Valley Communi1y Colle11a, 

stutfent ConummitY Engacement 



Atlanta Computer Warehouse: 

Description: Atlanta Computer Warehouse.com has been providing quality refurbished and used 
laptops and computers for over 10 years. Since their founding in 2001, they have served thousands of 
consumers and companies. They are dedicated to providing fast, efficient service, at the lowest prices 
for their customers. ACW specializes in refurbished Dell and IBM laptops and computers. All refurbished 
equipment is tested and retested before being marked for resell. ACW's dedication to quality is evident 
in the return rate, with an average of less than 2%. They simply DO NOT ship" Dead on Arrivals" (bOAs) 
nor resell defective hardware. ACW guarantees its equipment with a 6 month limited warranty, 30 days 
parts and labor, plus an additional 5 months free labor charges on any subsequent warranty repairs. The 
consumer website is easy to navigate and all computers and laptops on the site are in stock and can be 
purchased immediately. Orders are secured via SSL or Paypal and typically ship within 1-2 business days. 

Potential Role: Alltel has partnered with Atlanta Computer Warehouse as a preferred provider of quality 
computer hardware to eligible low income students and families. The goal of our partnership is to 
provide participants in the FCC broadband trial with discounted computer and laptop packages starting 
as low as $149.99. ACW has a reputation as a quality provider of refurbished computer hardware, and 
has the ability to customize packages as needed to meet the requirements of the TCSG (Technical 
College System of Georgia) curriculum and individual students and families. ACW has extensive 
knowledge of digital systems and can provide additional educational resources for students and 
educators. Through our partnership, Alltel and ACW will be able to offer students and families hardware 
that is affordable, current, and internet ready. 
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Exhibit 
OFFICER CERTIFICATION 

The undersigned, Jeffrey Humiston, a duly authorized officer of Allied Wireless 
Communications Corporation d/b/a Alltel Wireless, (the "Company") in support of the 
Application to which this document is attached, certifies the following under the penalty of 
perjury: 

A. That the Company intends to offer the broadband service pursuant to the Commission's 
rules and regulations for the Lifeline program as described in the Application to which 
this certification is attached; 

B. That the Company will implement all necessary procedures and efforts to prevent waste, 
fraud and abuse in connection with its participation in the Pilot Program, including but 
not limited to procedures that the ETC will have in place to prevent duplicate broadband 
subsidies within its subscriber base, and procedures the carrier undertakes to de-enroll 
subscribers receiving more than one broadband discount per household; 

C. That the Company's broadband service offering(s) will provide sufficiently low latency 
to enable use of real-time applications such as Voice over Internet Protocol (VoiP) and if 
there are usage limits for each plan, that they are reasonably comparable to usage limits 
for comparable broadband offerings in urban areas; and 

D. That the Company will participate in the collection and sharing of anonymized 
qualitative and quantitative data with standardized data elements, formatting, and 
submission requirements, and that the Applicant will participate in workshops to discuss 
interim and final results of the project, and how best to use limited universal service 
funds to increase low-income consumers' adoption of broadband services. 

{00020523.DOC. I} 


