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Spanish Language Internet Essentials Poster 
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Local Community-Based Organizations, Libraries, and Faith - Based Organizations 
We recognized that commun ity-based organizat ions , li braries, and fa ith-based organ izat ions would be crit ica l local 

partners in helping us spread the word about Internet Essent ials, part icularly given the important role that commun ity­

based and faith-based organ izat ions play in providing tech centers and other programs aimed at improving the lives 

of low-income fam ilies . As with all stakeholders , we effect ively used the Partner Portal to make it easy for these 

commun ity-based organizat ions to help us. 

To further assist these organizat ions , we combined all of our outreach materials and created Partner Toolkits that 

we delivered to any interested organ izat ion . These toolkits conta ined 100 bil ingual fl yers , 100 bili ngual brochures, a 

brochure holder, four posters , three pens and a specially designed Partner Program gu ide to help identify ways that 

our partners could help make Internet Essentials a success in their commun it ies . We d istributed over 1 ,500 of these 

too lk its around the country. 

Today, we count over 1 ,000 commun ity-based organ izat ions , inc lud ing churches , libraries , and PTAs, as our partners . 

Importantly, we have never turned down any commun ity-based organization's request to partner with us . 

National Community Partners 
To fac ili tate the growth of partnersh ips across the nation , we worked with estab lished nationwide commun ity- based 

organ izat ions that have a strong local presence. We hosted interact ive webinars with the nat ional staff and local 

affiliate leadership of the Boys & Girls Clubs of America, City Year, Teach for America , Big Brothers Big Sisters of 

America , United Way Worldwide, One Economy, LULAC , and the National Urban League, among others . 

Federal, State, and Local Officials 
Federal , State , and local elected and appointed officials have al so played an essential role in promoting public 

awareness of Internet Essentials . These offic ials helped us create an atmosphere of support and excitement around 

Internet Essentials by encouraging local school districts to promote the program as a means of overcoming the 

achievement gap whi le provi ding a call to act ion for commun ity- based organ izat ions to ut ilize it as a too l to effect 

change in their communit ies . 
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Washington , D.C. Internet 
Essentials launch attendees 
include (left to right) 
Kaya Henderson, D.C. Public 
Schools Chancellor; 
Kyle E. McSiarrow, President, 
Comcast/NBCUniversal 
Washington, D.C .; 
Donna Rattley, Regional VP, 
Government & Regulatory Affairs, 
Comcast; Kelley Dunne, 
CEO, One Economy; 
Rahman Branch, Principal , 
Ballou High School ; 
Julius Genachowski , Chairman, 
FCC; Rey Ramsey, President & 
Chief Executive Officer, 
TechNet ; David L. Cohen, 
Executive Vice President, 
Com cast 
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