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Federal Communications Commission
Office of the Secretary

VIA HAND DELIVERY

Marlene H. Dortch, Secretary

Federal Communications Commission
445 Twelfth Street, SW

Washington, DC 20554

Re:  Revision of the Commission’s Program Access Rules, et al., Notice of Proposed
Rulemaking, MB Docket Nos. 12-68, 07-18, 05-192
REDACTED - FOR PUBLIC INSPECTION

Dear Ms. Dortch:

Comcast Corporation and NBCUniversal Media, LLC (collectively, “Comcast”) hereby submit
the attached supplemental response to William T. Lake’s letter of June 27, 2012 in the above-
referenced proceeding. In accordance with the Second Protective Order governing this proceeding,
the enclosed response contains the public, redacted version.”> The Highly Confidential version of the
response is being simultaneously submitted under separate cover. The undersigned will make the
Highly Confidential response available to authorized parties upon request.

Respectfully submitted,

MR L 077
Mary M. Jackson
Counsel to Comcast Corporation

Enclosure

(10 David Konczal

: Letter from William T. Lake, Chief, Media Bureau, FCC, to Kathryn A. Zachem, Comcast Corp., MB Docket Nos.

12-68, 07-18, 05-192 (MB rel. June 27, 2012).

2 Revision of the Commission’s Program Access Rules, et al., Second Protective Order, MB Docket Nos. 12-68, 07-

18, 05-192 (MB rel. June 14, 2012).
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Marlene H. Dortch, Secretary Federal Communicati issi
Federal Communications Commission Office oﬂ"{ﬁjﬁlieﬁgfy‘m'ss'°”
445 Twelfth Street, SW
Washington, DC 20554
Attn: William T. Lake

Chief, Media Bureau

Re:  Revision of the Commission’s Program Access Rules, et al., Notice of Proposed
Rulemaking, MB Docket Nos. 12-68, 07-18, 05-192
REDACTED - FOR PUBLIC INSPECTION

Dear Ms. Dortch:

As a supplement to Comcast Corporation and NBCUniversal Media, LLC’s July 11, 2012
letter to the Commission,' and per a Media Bureau request, the total number of Comcast’s
residential customer relationships (regardless of whether a customer purchases video, high-speed
Internet, and/or voice services) was {{ 1} at the end of 2011.2

Respectfully submitted,

James R. Coltharp

James R. Coltharp

Chief Policy Advisor, FCC & Regulatory Policy
Comcast Corporation

cc: David Konczal, Media Bureau

1

Letter from James R. Coltharp, Chief Policy Advisor, FCC & Regulatory Policy, Comcast Corporation, to
Marlene H. Dortch, Secretary, FCC, MB Docket Nos. 12-68, 07-18, 05-192 (July 11, 2012).

z Generally, a home receiving a service from Comcast counts as one customer. In the case of some MDUS,

consistent with Commission rules, Comcast counts the number of customers in those MDUs on an FCC equivalent
basis by dividing total monthly revenue received from a contract with an MDU by the standard monthly residential
rate where the specific MDU is located.



