
In regards to treating expletives and nudity the same for repeated exposure, I would suggest you

monitor all commercials.  Much more damage is done from repeat advertising than once-a-year

programs such as the Oscars or Grammys.  For example, commercials for K-Y jelly His and Hers that

airs on networks during the Prime Time hours, or Viagra commercials that air during morning

television programs.  I realize these are content-related versus exposure related, but this is still

unacceptable to families who view television.  


