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PETITION FOR SPECIAL RELIEF 

Time Warner Cable Inc. ("Time Warner Cable"), by its attorneys, and pursuant to 

Sections 76.7, 76.905(b) and 76.907 of the Commission's rules/ hereby petitions the 

Commission for a finding that Time Warner Cable's cable television system serving the above-

captioned communities (unless otherwise noted, individually "Franchise Area" and collectively 

I 47 C.F.R. §§ 76.7, 76.905(b), 76.907. 
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"Franchise Areas") is subject to effective competition2 and therefore exempt from any rate 

regulation imposed pursuant to Section 623 of the Communications Act of 1934 (the "Act").3 

I. TIME WARNER CABLE SATISFIES THE "50/15" OR "COMPETING 
PROVIDER TEST" IN THE FRANCHISE AREAS. 

Pursuant to Section 623(a)(2) of the Act, 

[i]fthe Commission finds that a cable system is subject to effective 
competition, the rates for the provision of cable service by such 
system shall not be subject to regulation by the Commission or by 
a State or franchising authority under this section. 4 

The Act further provides that a cable system will be considered subject to effective competition 

(and therefore exempt from rate regulation) under the "50/15" or "Competing Provider" test if, 

inter alia, the franchise area is: 

(i) served by at least two unaffiliated multichannel video 
programming distributors each of which offers comparable video 
programming to at least 50 percent of the households in the franchise 
area; and 

(ii) the number of households subscribing to programming services 
offered by multichannel video programming distributors other than 
the largest multichannel video programming distributor exceeds 15 
percent of the households in the franchise area.5 

As demonstrated below, effective competition exists in the Franchise Areas (except for 

the Town of Wolcott) because (1) competing multichannel video programming distributors 

2 Pursuant to Section 76.910 of the Commission's rules, rate regulatory authority may be exercised only by a local 
franchising authority ("LFA") that has been properly certified. 47 C.F.R: § 76.910. To the extent that any political 
subdivision covered by this petition is an LF A and has been certified to regulate rates in accordance with the 
Commission's rules, Time Warner Cable respectfully requests that the Commission revoke such certification 
pursuant to Section 76.914( c). 47 C.F.R. § 76.914( c). To the extent that franchising responsibilities of any political 
subdivision covered by this petition have been reassigned to another governmental body, e.g., pursuant to legislation 
providing for state-issued franchises, then that political subdivision is no longer an LFA and obviously would no 
longer have rate regulatory authority. In such event, Time Warner Cable is nevertheless seeking an effective 
competition determination to achieve the full competitive flexibility associated therewith. 
3 47 U.S.C. § 543. Time Warner Cable requests that, consistent with Commission precedent, any FCC grant of 
effective competition in the Franchise Areas be effective as of the date of filing of this petition. See, e.g., Altrio 
Communications, Inc. v. Adelphia Communications Corporation, 17 FCC Red 22955, ~ 5 (Med. Bur. 2002) 
(Commission order released September 26, 2002 found that Adelphia was subject to effective competition in the 
Arcadia, California franchise area as of October 1, 2001). 

4 47 U.S. C. § 543(a)(2). 

5 47 U.S. C. § 543(l)(l)(B); see also 47 C.F.R. § 76.905(b)(2). 
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("MVPDs"), namely the direct-to-home ("DTH") satellite providers DirecTV6 and DISH 

Network7 (collectively the "DBS Providers") provide multichannel video services that are 

available to more than 50 percent of the households in such areas, and (2) competing MVPDs, 

namely the aforementioned DBS Providers, as well as the local incumbent telephone company 

Verizon New York, Inc. ("Verizon"), provide multichannel video services that are subscribed to 

by more than 15 percent, of the households in such areas. 

A. The DBS Providers Offer Comparable Multichannel Video Progi:amming to 
More Than 50 Percent of the Households in the Franchise Areas. 

Under the first prong of the test, a franchise area must be served by "at least two 

unaffiliated multichannel video programming distributors ... 8 According to the Commission's 

rules, an MVPD's service is deemed to be "offered" for purposes of effective competition: 

(1) When the multichannel video programming distributor is physically able to 
deliver service to potential subscribers, with the addition of no or only minimal 
additional investment by the distributor, in order for an individual subscriber to 
receive service; and (2) When no regulatory, technical or other impediments to 
households taking service exist, and potential subscribers in the franchise area are 
reasonably aware that they may purchase the services of the multichannel video 
programming distributor. 9 

As demonstrated below, the two DBS providers clearly "offer" service in the Franchise Areas 

under this definition. 

1. The DBS Providers are "Physically Able" to Offer Service to Subscribers 
in the Franchise Areas. 

The Commission has repeatedly determined that DBS service is technically available 

throughout the continental United States due to its nationwide satellite footprint. 10 Therefore, the 

DBS Providers are "physically able" to offer service to subscribers in the Franchise Areas. 

6 DirecTV is a registered trademark ofDirecTV, Inc. 
7 DISH Network is a registered trademark ofEchoStar Communications Corporation. 

8 47 U.S.C. § 543(l)(l)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). 
947 C.F.R. § 76.905(e). 
10 See, e.g., Bright House Networks, LLC, Petition for Determination of Effective Competition, Memorandum 
Opinion and Order, 22 FCC Red 4390, ~ 6 (Med. Bur. 2007) ("Bright House Networks"). 
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2. No Regulatory, Technical or Other Impediments to Households Taking 
the DBS Providers' Services Exist. 

The DBS providers' services are deemed to be technically available in a franchise area if 

the footprints of their satellites cover the franchise area and there are no local regulations 

prohibiting reception by horne satellite dishes. 11 As noted above, DBS services have been 

determined by the Commission to be available throughout the United States. Time Warner 

Cable is aware of no zoning restrictions in the Franchise Areas that would prevent potential 

subscribers from placing a small dish on their houses or on their properties in order to receive 

DBS service. Indeed, it would appear that any such restriction would violate Section 207 of the 

Telecommunications Act of 1996 and Section 25.104 of the FCC's rules promulgated 

thereunder. 12 Further, the DBS Providers do not need franchises to offer service to residents in 

the Franchise Areas. As such, there are no regulatory, technical or other impediments to 

households in the Franchise Areas taking the DBS Providers' service. 

3. Potential Subscribers in the Franchise Areas are "Reasonably Aware" 
That They May Purchase the DBS Providers' Services. 

In light of the Commission's prior findings regardingthe ubiquitous availability ofDBS 

service, and in recognition of the DBS Providers' extensive national, regional and local 

advertising and marketing efforts through television and radio, Internet, print media and direct 

marketing, potential subscribers throughout the Franchise Areas are undoubtedly "reasonably 

aware" of the availability of the DBS Providers' services. 13 In addition, the Commission has 

11/mplementation of Sections of the Cable Television Consumer Protection and Competition Act of 1992: Rate 
Regulation, 8 FCC Red 5631, ~ 32 (1993) ("Rate Order"). 
12Telecommunications Act of 1996, Pub. L. No. 104-104, 110 Stat. 56 (1996); see 47 C.F.R. § 25.104. 
13 The DBS Providers maintain comprehensive websites, www.dishnetwork.com and www.directv.com, where 
consumers can learn more about local retail outlets and how to buy the necessary equipment online or through a toll
free number. See Rate Order at n. 104 ("[W]e believe that regional or local marketing, such as by a national or 
regional 800 telephone number, would suffice."). See also id at~ 29; A delphia Cable Communications, 20 FCC 
Red 20487, ~ 6 (Med. Bur. 2005) ("Adelphia Effective Competition Order") (There is "no reason to require 
needlessly fractionalized marketing in order to ensure that a national or regional programming service is available in 
a particular community ... [P]otential subscribers may be made reasonably aware of the availability of a competing 
service ... through advertising in regional or local media, direct mail, or any other marketing outlet" (citing Rate 
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held that the DBS Providers' extensive nationwide subscribership and growth in recent years, 

combined with a substantial local DTH penetration in such areas, is an accurate sign that 

potential subscribers within that franchise area are "reasonably aware" of the availability of the 

DBS Providers' services. 14 

Here, the presence of numerous subscribers of the DBS Providers' services in the 

Franchise Areas, as shown below, demonstrates that such individuals are all obviously aware of 

their ability to obtain service from a DBS Provider. Moreover, it is reasonable to assume the 

awareness of the availability of the DBS Providers' services only continues to increase as 

additional DBS dishes are prominently installed throughout the Franchise Areas. 

Because the three factors described above have been satisfied, the DBS Providers "offer" 

competing MVPD services in the Franchise Areas. 

4. The DBS Providers Offer "Comparable MultichannelVideo 
Programming" In the Franchise Areas. 

Effective competition exists where programming offered by an MVPD competitor is 

deemed "comparable" to the programming offered by the unaffiliated cable operator. 15 The 

programming offered by a competing MVPD is deemed "comparable" if it includes "at least 12 

channels of video programming, including at least one channel of nonbroadcast service 

programming."16 The Commission's decisions have repeatedly concluded that the DBS 

Providers satisfy§ 76.905(g)'s comparable programming criterion. 17 

Order at~ 29) (emphasis in original)). 
14 Indeed, the Commission has "found households in a franchise area to be reasonably aware that they may purchase 
DBS service solely based on evidence ofDBS's nationwide growth and local subscriptions, without reference to 
advertising or other promotion." Bright House Networks at~ 6 (referencing Adelphia Communications, et al., 
Nineteen Unopposed Petitions for Determination of Effective Competition in Forty-Seven Local Franchise Areas, 
Memorandum Opinion and Order, 20 FCC Red 7503, ~ 3 (Med. Bur. 2005)). 
15 47 U.S.C. § 543(1)(1)(B)(i). 
16 47 C.F.R. § 76.905(g). 
17 See ACC Cable Communications, FLA-VA, LLC, 18 FCC Red 7110, ~ 6 (Med. Bur. 2003) (Town ofLake 
Waccamaw and Town of Tabor City, North Carolina) (" ... the Commission has repeatedly concluded that the 
programming ofDBS providers, such as DIRECTV and Dish, satisfy the Commission's [comparable] programming 
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The programming offered by DirecTV and Dish Network, listings of which are available 

at www.directv.com and www.dishnetwork.com, 18 includes many ofthe same popular 

nonbroadcast and broadcast programming services available on Time Warner Cable's system 

serving the Franchise Areas. The DBS Providers' programming lineups amply demonstrate that 

at least twelve channels of video programming are offered, including at least one channel of 

nonbroadcast programming service. 19 Thus, the DBS Providers offer "comparable" multichannel 

video programming, as defined by the Commission, to actual and potential subscribers in the 

Franchise Areas. 

5. The DBS Providers Offer Comparable Multichannel Video Programming 
to More Than 50 Percent of the Households in the Franchise Areas. 

As noted above, at least one MVPD unaffiliated with the incumbent cable operator must 

offer comparable video programming to at least 50 percent of the households in a franchise area 

for the first prong of the 50/15 effective competition test to be met. 20 In numerous effective 

competition decisions, the Commission has concluded that the two DBS Providers are deemed to 

satisfy this 50 percent threshold due to their nationwide satellite footprints. 21 Accordingly, since 

the DBS Providers offer comparable programming to greater than 50 percent of the households 

in the Franchise Areas, the first prong of the 50/15 effective competition test is satisfied. 

criterion"); Adelphia Effective Competition Order at~ 7 ("Because different sets of rules govern which stations 
cable operators and DBS service providers can or must carry, we have never insisted on absolute parity in station 
offerings. Instead, an MVPD offers 'comparable programming' if it offers 'at least 12 channels of video 
programming, including at least one channel ofnonbroadcast service programming"'); Time Warner Entertainment
Advance/Newhouse Partnership, 20 FCC Red 15709, n. 15 (Med. Bur. 2005) (Nineteen California Franchise Areas) 
("the DBS providers offer well over 100 channels, most of which are non-broadcast channels," which satisfies the 
comparable programming criterion). 
18 See The Helicon Group, L.P., 17 FCC Red 16636, n. 8 (Med. Bur. 2002) (Barnet, Vermont) ("While Charter did 
not provide in its Petition a copy ofEchoStar's nationwide channel lineup, which is otherwise available at 
www.dishnetwork.com, we have consistently found that the programming of both DBS providers satisfies the 
programming compatibility component of the competing provider effective competition test."). 
19 The DBS Providers satisfy the program comparability standard regardless of whether they provide local-into-local 
service to the Franchise Area. See Falcon Telecable, 17 FCC Red 22842, ~ 4 (Med. Bur. 2002) (Four Texas 
Communities) ("[T]he Commission's effective competition program comparability standard does not include a local 
television programming component."). 
20 See 47 C.F.R. § 76.905(b)(2)(i). 
21 See note 9. 
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B. The Number of Households Subscribing to the Programming Services of 
Competing MVPDs Exceeds 15 Percent of the Households in the Franchise 
Areas. 

Under the second prong of the 50/15 test, the subscriber base of any MVPD or MVPDs, 

other than the largest MVPD/2 must exceed 15 percent of the households in a franchise area. As 

demonstrated below, Time Warner Cable's cable system meets this threshold with respect to the 

Franchise Areas (except for Wolcott) because competing MVPDs, including the DBS Providers 

and the local incumbent telephone company Verizon, provide multichannel video services that 

are collectively subscribed to by more than 15 percent of the households in each of those 

Franchise Areas. 23 

Turning first to the DBS providers' subscribership in each Franchise Area, Time Warner 

Cable has used the ZIP+4 methodology previously approved by the Commission in numerous 

decisions to calculate the DBS Providers' subscribership in each.24 Attached as Exhibit A is a 

report from Media Business Corp. ("MBC") which has identified all of the ZIP+4 zip codes that 

are encompassed, in whole or in part, by each of these Franchise Areas by using mapping 

·software based on data derived from the U.S. Census Bureau and the U.S. Postal Service. 

Attached as Exhibit B are reports from the Satellite Broadcasting Communications Association 

("SBCA"), which has been charged with the task of providing the required DBS Provider 

22 Time Warner Cable is the largest MVPD in each qfthese Franchise Areas because it has the most video 
subscribers in each community. See attached Declaration ofRory Whelan, Regional Vice President of 
Governmental Relations- Northeast for Time Warner Cable. 
23 The Commission's rules provide that the subscribers of all MVPDs (other than the largest) serving the franchise 
area count toward the 15 percent penetration threshold under the second prong of the test, irrespective of whether 
they are each available to more than 50 percent ofhouseholds in such franchise area. See Time Warner 
Entertainment Co., L.P., eta!. v. FCC, 56 F.3d 151 (D.C. Cir. 1995) (holding that the subscribership of all MVPDs, 
other than the largest MVPD, may be aggregated to satisfy the 15 percent threshold). See also 47 C.F.R. § 
76.905(±). 
24 See, e.g., Marcus Cable Associates, LLC d/b/a Charter Communications, Inc., DA 02-2174, 17 FCC Red 16652 
(Media Bureau 2002) (Denton, Texas), aff'd 18 FCC Red 9762 (Media Bureau 2003); see also Vicksburg Video, Inc. 
d/b/a Wehco Video, Inc., DA 02-2176, 17 FCC Red 16659 (Media Bureau 2002) (Vicksburg, Mississippi); Kilgore 
Video, Inc. d/b/a Wehco Video, Inc., DA 02-2177, 17 FCC Red 16662 (Media Bureau 2002) (Kilgore, Texas); 
Twelve Oregon Cities Order. 
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combined subscriber data for effective competition purposes, providing DBS Provider subscriber 

counts for each Franchise Area and each of the identified ZIP+4 zip codes. 25 

Verizon also provides multichannel video service in twelve ofthe Franchise Areas 

(Baldwinsville, Camillus, Cicero, Clay, East Syracuse, Fayetteville, Geddes, Liverpool, 

Lysander, North Syracuse, Salina, Solvay and Van Buren) under its FiOS brand. 26 Pursuant to 

Section 76.907(c) of the Commission's Rule, Time Warner Cable has requested and Verizon has 

provided its subscriber counts for these Franchise Areas. 27 Verizon's counts have been combined 

with the DBS Providers' counts to calculate total competing MVPD subscriber counts in each of 

the Franchise Areas. 

In order to complete the penetration calculations, Time Warner Cable next obtained the 

Census 2010 occupied household figures for each of the Franchise Areas. 28 As demonstrated in 

the following table, Verizon's subscriber counts, combined with the DBS Providers' subscriber 

counts, indicate that competing MVPD subscriber penetration levels clearly exceed 15 percent of 

the occupied households in each of the Franchise Areas. 

Community 

Baldwinsville, Village of 

DBS 
Provider 

Subscribership25 

97 

Verizon 
FiOS 

Subscribership 

Combined 
MVPD 

Subscribers hip 

2010 
Census 

Occupied 
Households 

3,099 
10,113 
12,399 
23,202 

228 
1,364 
1,912 

Competing 
MVPD 

Penetration 

25 Note that where, as demonstrated below, Verizon subscribership alone in a given Franchise Area exceeds the 15 
percent threshold, the DBS data has been excluded. 
26 Verizon's channel lineup, which is also "comparable" Time Warner Cable's lineup, is attached as Exhibit C. 
27 See Reponses from Verizon at Exhibit D. V erizon provided its subscribership data for the Franchise Areas on the 
condition that Time Warner Cable seeks confidential treatment with respect to such information. Thus, Time 
Warner Cable submits this Petition with Verizon's unredacted subscriber figures, and the resultant overall 
penetration calculations, on a confidential basis. An additional version of this Petition with the sensitive information 
redacted is supplied for submission into the publicly available docket. 
28 2010 Household Census Report attached as Exhibit E. 

AM 19134727.1 8 



REDACTED VERSION- DOES NOT CONTAIN PROPRIETARY INFORMATION- FOR PUBLIC INSPECTION 

DBS Verizon Combined 
2010 

Competing 
Census Community Provider FiOS MVPD 

Occupied 
MVPD 

Subscribership25 Subscribers hip Subscribership 
Households 

Penetration 

174 7,269 
608 2,583 
519 1,775 

1,118 

Town of 8,416 
New Haven, Town of 276 1,088 

of 3,069 
175 499 

Salina, Town of 14,999 

513 3,347 
2,961 

421 5,737 
527 2,240 

Consequently, Time Warner Cable has demonstrated that the second prong of the 50/15 effective 

competition test has been met for each of these Franchise Areas. 

Because Time Warner Cable meets both prongs ofthe 50/15 test in the Franchise Areas, 

its system serving such areas clearly faces effective competition. 

II. TIME WARNER CABLE ALSO SATISFIES THE "LOW PENETRATION" 
EFFECTIVE COMPETITION TEST IN THE TOWN OF WOLCOTT. 

In the remaining Franchise Area, the Town of Wolcott, Time Warner Cable requests that 

the Commission additionally deem Time Warner Cable subject to effective competition under 

the separate "low penetration" effective competition test. Pursuant to Section 623(1)(1)(A) of the 

Act, effective competition exists under the low penetration test where "fewer than 30 percent of 

the households in the franchise area subscribe to the cable service of a cable system." As it only 

serves 19 ofthe 1,732 occupied households in Wolcott, Time Warner Cable only serves 1.10% 

percent of the households there. As it serves less than 30 percent ofthe households in Wolcott, 

Time Warner Cable is subject to effective competition in Wolcott under the low penetration test 

for effective competition. 
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CONCLUSION 

Because Time Warner Cable has demonstrated that it is subject to effective competition 

pursuant to Section 623(1)(1) of the Act and Section 76.905(b) of the Commission's rules for the 

above captioned Franchise Areas, Time Warner Cable respectfully requests that the Commission 

expeditiously find that Time.Warner Cable's cable system serving the Franchise Areas is not 

subject to rate regulation as to basic cable service or other forms of rate regulation specified in 

47 U.S.C. § 543 and revoke the LFAs' certification to regulate basic rates as appropriate. 

Undersigned counsel has read the foregoing Petition, and to the best of such counsel's 

knowledge, information and belief formed after reasonable inquiry, it is well grounded in fact 

and is warranted by existing law or a good faith argument for the extension, modification or 

reversal of existing law, and is not interposed for any improper purpose. 

Dated: April23, 2013 

AM 19134727.1 

Respectfully submitted, 

EDWARDS WILDMAN PALMER LLP 
1255 23rd Street, N.W. 
Eighth Floor 
Washington, D.C. 20037 
(202) 4 78-73 70 

Its Attorneys 
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!)ECLARATION 

I, Rory 1Nlwlan, hereby declare under penalty ofpeJjury that: 

1. I am the Regional Vice President of Govemment Relations- Northeast for Time Warner 
Cable, the operator of the cable system that serves the specific Franchise Areas involved 
in lhe foregoing Petition for Special Relief ("Petition"). 

2. I have read the foregoi11g Petition and am familiar with the contents thereof and the 
matters refened to therein. 

3. I have reviewed Time Warner Cable's respective cable subscliber numbers f<n· each of 
the communities involved in the Petition, as well as the DBS subscliber numbers 
provided by SBCA and allocated to each as described in the Petition, and also the 
subscriber counts provided by Verizon New York, Inc. Time Warner Cable is the largest 
multichannel video program provider serving each of the Franchise Areas. 

4. The facts contained within the Petition are true and conect to the best of my knowledge, 
information and belief. 

Dare~ 
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EXHIBIT A 

Media Business Corp. Zip Code Identification Report 
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Franchise & ZIP+4 Identification 
Data Documentation 

Frdllchicte: Cable operator's franchised service area 

(t"U/11 ill'';(' h,und!l(~J /if I' V//lf/)'.;1' ( iHIIIf ~i 'fl /{) { /i '.t Hi! ( !) • Pvnmuup), /i\(fl ~ep /() 1/ (',OIJrce /)_Y'iltl!fl(l,/))t f 1{rl( r' \;'p /()I J. (',()llf ( 1 ' 

I ) ~~ !7t II /If 1/ ! ) 

Vintage is the currency of the data as of a specific date and does not correspond exactly to the time of product release because of data-to-product 
production time. 

FIPS: One of a series of codes, issued by the National Institute of Standards and Technology (NIST), assigned for the purpose of ensuring uniform 
identification of geographic entities throughout all Federal Government programs and agencies. 

Each officially recognized Census place has its own unique 5-10 digit identifier. For more information, please see 
11! !Tl.' (_,!V/WV/.( t_'I)'Jlt). ~;ov f\j~(!_j___y__~_~/W/ f!f~{_f__ul'_!. hl1 tl_l. 

County: Census county in which the franchise resides 

Stilte: State in which the franchise resides 

lll': United States Postal Service 5-digit ZIP code that covers, either in whole or in part, the cable operator's franchise area. 

1 urle l>tJIJ//(iuty file VIJJlnge. \c•p /(JJ/ (';dwtt_': fJylld/IJ(If') 

Vintage is the currency of the data as of a specific date and does not correspond exactly to the time of product release because of data-to-product 
production time. 

I'LUS~: USPS +4 extension to the 5-digit ZIP code. Using geocoding technology, and using only +4s that could be determined to be entirely within the 
cable operator's franchise area, MBC determined that each of the ZIP+4s on the tab(s) included in this repo 

ZIP--I: 5-Digit USPS ZIP code and 4-digit extension. 

//P1·/ i)!•tflltfury jil(' V/lli1F;1' \efl /Uf? ('.rJIJ/( {l',tJ!fJ/l)i/f!) 

Vintage is the currency of the data as of a specific date and does not correspond exactly to the time of product release because of data-to-product 
production time. 

USPS l<r•cor·d Typ<': H- high-rise; F- firm; S- street; R- rural route/highway contract; P- post office box; G ·general delivery. 

* I •n ,, · II I'• ,, , "d. (High Rises, Buildings, Apartments) are assigned a ZIP+4 centroid based on the actual address. If a ZiP+4 centroid cannot be 
assigned, a ZIP+2 or 5-digit ZIP centroid is assigned. 

* rvl" · 1- I!• , "'. i, (Firms) are assigned a ZIP+4 centroid based on the actual address. If a ZIP+4 centroid cannot be assigned, a ZIP+2 or 5-digit centroid 
is assigned. 

* r \'P+ ', "' d·. (Streets) are assigned a ZIP+4 centroid that falls on an address range. If a ZIP+4 centroid cannot be assigned, a ZIP+2 or 5-digit 
centroid is assigned. 

* I ypr· 1\ f\e< ur <>', (Rural Routes) are assigned ZIP+2 centroids if possible. In cases where this is not possible, a 5-digit centroid is assigned. 

* I 'II'' I' (P.O. Box) and Type G (General Delivery Records) are assigned a 5-digit centroid. 

Centroid Type: Each record includes a centroid type code that indicates whether the ZIP+4 has been assigned a ZIP+4, ZIP+2 or 5-digit ZIP centroid. 

* /II-'. 

* lll'' _! 

* I LJ!ll, 0 

Ceno,11s 20 1 o HI I';; Count of Census 2010 households by community. For Counties and Minor Civil Divisions (MCDs), HHS reflect count of community 
minus any incorporated areas within the larger franchise. 

Copyright © 2011 SNL Kagan 
1810 Platte St., Denver, CO 80202 

Phone 303.271.9960 
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REDACTED VERSION- DOES CONTAIN PROPRIETARY INFORMATION- FOR PUBLIC INSPECTION 

EXHIBITB 

SBCA Effective Competition Tracking Reports 

AM 19134727.1 



ECTR- Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 27, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 9, 2013 

ZIP Codes 

I Requested total for Deruyter, NY 

Data is current through 2/28/2013 

Report Prepared by: 
Martin Esteves 
Program Manager 
202-349-3630 
mesteves@sbca. org 

DTH Count 

97 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW ·Suite 1150 ·Washington, DC 20036 • phone 202-349-3620 ·fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules/ and your effective competition 
tracking request dated March 27, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidet~tial Data, between your company and SBCA. 

Report Date: April 1, 2013 

ZIP Codes 

Requested total for Geddes, NY 

Data is current through 2/28/2013 

Report Prepared by; 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

174 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commer·cial and test accounts are not Included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

Included; and h) zip code Information For fvlembers' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COfvH•1UNICATJONS ASSOCIATION 
1100 17th Street NW • Suite 1150 ·Washington, DC 20036 • phone 202-349-3620 ·fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

,Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 27 1 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data 1 between your company and SBCA. 

Report Date: April 1, 2013 

ZIP Codes 

I Requested total for Granby, NY 

Data is current through 2/28/2013 

Report Prepared by; 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .org 

OTH Count 

608 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DTRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applled by !vlembers In the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for lvlembers' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Ser"Vice. 

SATElliTE BROADCASTING AND COfvH•lUNICAT!ONS ASSOCIATION 
1100 17th Street NW ·Suite 1150 ·washington, DC 20036 ·phone 202-349-3620 • fax 202-349-3621 



ECTR- Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 27, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 11 2013 

ZIP Codes 

J Requested total for Hannibal, NY 

Data is current through 2/28/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .org 

DTH Count 

519 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DlRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are. applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

Included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 ·washington, DC 20036 ·phone 202-349-3620 ·fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 27, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 1, 2013 

ZIP Codes 

J Requested total for New Haven, NY 

Data is current through 2/28/2013 

Report Prepared by; 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .org 

DTH Count 

276 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Nembers in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information f?r Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Ser-vice. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW ·Suite 1150 • washington, DC 20036 ·phone 202-349-3620 • fax 202-349-3621 



ECTR- Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and_ Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 27, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report Is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 2, 2013 

ZIP Codes 

Requested total for Port Byron, NY 

Data is current through 2/28/2013 

Report Prepared by: 
Martin Esteves 
Program Manager 
202-349-3630 
m esteves@sbca. o rg 

DTH Count 

175 

f\1ethodology: Direct-To-Home (DTH) subscrit;ler data reflects aggregated DlRECTV and DISH Network 

residential subscriber totals. The Following data collection procedures are applied by Members in the 

normal course of !'usiness: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served In a multiple dwelllng unit 

building has been counted as a separ·ate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

Included; and h) zip code information for f"lembers' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COM~~UNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 ·phone 202-349-3620 ·fax 202-349-3621 



ECTR- Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 27, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 1, 2013 

ZIP Codes 

I Requested total for Schroeppel, NY 

Data is current through 2/28/2013 

Report Prepared by; 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .org 

DTH Count 

513 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DTRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served .in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COM~~UNlCATlONS ASSOCIATION 
1100 17th Street NW • Suite 1150 ·Washington, DC 20036 ·phone 202-349-3620 ·fax 202-349-3621 



ECTR- Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 27, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 1, 2013 

ZIP Codes 

Requested total for Van Buren, NY 

Data is current through 2/28/2013 

Report Prepared by; 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
m estev es@sbca, o rg 

DTH Count 

421 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DfRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by !vlembers in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commer·cial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) Invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COM~~UNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR- Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 27, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary), 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 1, 2013 

ZIP Codes 

I Requested total for Volney, NY 

Data is current through 2/28/2013 

Report Prepared by; 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
m esteves@sbca, org 

DTH Count 

527 

t-1ethodology: Direct-To-Home (DTH) subscriber data reflects aggregated DJRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Nember·s in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

Included; and h) zip code information for Members' subscribers is periodically updated to r:eflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COfvlMUNICATlONS ASSOCIATION 
1100 17th Street NW • Suite 1150 ·Washington, DC 20036 ·phone 202-349-3620 ·fax 202-349-3621 
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EXHIBITC 

March 26,2013 Section 76.907(c) Response From Verizon 

REDACTED 
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VERIZ N FiOS CHANNEL LIN p 
SYRACUSE, NY 
EFFECTIVE SEPTEMBER 2009 

WELCOME TO FiOS® 
CHANNEL LINEUP 

GOT QUESTIONS? GET ANSWERS 

Whenever you have questions or need help with 

your FiOS TV service, we make it easy to get answers 

any way you want. Here's how: 

m On your TV- for Help videos, press Menu on 

the remote or check out Channel131 to see 

what's new 

11111 Online- visit us online at 

verizon.com/fiostvcentral 

m In the palm of your hand -look through your 

FiOS User Guide for step-by-step instructions 

1 I Continued on the next page. 

FiOS TV LOCAL Included with all FiOSTV packages. 
Additional subscriptions may be added. 1 

FiOS TV LOCAL BROADCAST FiOS TV LOCAL BROADCAST HD 
ABC-WSYRv ABC- WSYR HD v 509 
CBS-WTVHv CBS - WTVH HD v 505 
CW-WSTM 6 FOX-WSYTHD 508 
Days tar 22 My Network TV- WNYS HD 507 
FOX-WSYT 8 NBC-WSTMHD 503 
ION-WSPX 4 PBS-WCNYHD 511 
My Network TV- WNYS 7 LOCAL PLUS 
NBC-WSTM Accu Weather- WSTM 460 
PB5-WCNY 11 ION Life- WSPX 492 
Telefutura 24 Qubo-WSPX 491 
Telemundo 23 The Worship Network- WSPX 494 
TV Guide 48 WCNY Cinema 24 467 
Univision 25 WCNY Create!lhink Bright 466 
Weatherscan Local 49 
WGN America 19 

REGIONAL SPORTS 
PROGRAMMING Channels vary by package subscription.' 

ESSENTIALS LACONEXION 
MSG 77 MSG 
Sports Net New York 78 Sports Net New York 
YES 76 YES 

EXTREMEHD 
SportsNet New York HD 578 
YES HD 576 

Available for purchase.' 

Pay Per View channels availab!e to all customers. 

PAY PER VIEW/SUBSCRIPTION SPORTS 

ESPN Game Plan/ NBA League Pass/ 
Full Court 1010-1015 MLS Direct Kick 
HD PPV Events 1001 NBA League Pass HD/ 
Hot Choice PPV 1005 MLS Direct Kick HD v 

MLB Extra Innings/ NFL RedZone 
NHL Center Ice 1475-1488 NFL RedZone HD 
MLB Extra Innings/ Setanta Sports 
NHL Center Ice HDv 1474 Ti/N Events 

1526 
1527 
1525 

1495-1499 

1489 
335 
835 

1009 
1000 
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VERIZON FiOS CHANNEL LINEUP 
SYRACUSE, NY 
EFFECTIVE SEPTEMBER 2009 

Includes all channels in the box below & all channels in FiOS TV Local. Additional subscriptions may be added.' 

MARKETPLACE PEOPLE & CULTURE WOMEN 
HSN 151 BETv 270 Lifetimev 140 
Jewelry 155 Bridges TV 278 Lifetime Movie Network v 141 
QVC 150 CCTV-9 277 Lifetime Real Women 142 
Shop NBC 157 Galavisi6n 274 Oxygenv 144 

MOVIES HITn 279 SOAPnetv 143 

AMC 231 MTVTr}sv 273 WEtvv 149 

Fox Movie Channel 232 Mun2 275 

Hallmark Channel 239 SiTVv 276 DIGITAL MUSIC 

ReelzChannel 233 TV One 271 Go to verizon.com/fiostvchannels 
or your On-screen Guide 

Turner Classic Movies v 230 POP CULTURE for a detailed listing of 

MUSIC A&Ev 181 Digital Music channels. 

BET Gospel 225 ABC Family v 199 MUSIC CHOICE 1800-1845 

BET J 220 BBCAmerica 189 URGE RADIO 1900-1945 
Gv1Tv 221 Bravo v 185 

CMT Pure Country 222 Comedy Central v 190 

Fusev 216 Crime & Investigation Network 182 

Gospel Music Channel v 224 E! EntertainmentTelevision 196 

Great American Country 223 Fox Reality• 197 

rvrrv• 210 Fuel• 198 

MTVHits 214 G4 191 

MTVJams 213 GSN 184 

MTVU 212 Logov 187 

MTV2v 211 Ovationv 188 

Soundtrack Channel 229 Sleuth 186 

VH1v 217 Syfyv 180 

VH1 Classic v 218 uuTVv 183 

VH1 Soul 219 RELIGION 

NEWS BYUTelevision 290 

ABC News Now• 108 Church Channel 288 

BBC World News 107 EWTN 285 

Bloomberg TVv 104 1-Life 287 

CNBC 102 INSPv 286 

CNBCWorld 106 JCTV 289 

CNNv 100 Smile of a Child 294 

CNN Headline News 101 The Word Network 292 

CNN International 105 Three Angels Broadcasting 

C-SPAN 109 Network 291 

C-SPAN 2 110 
Trinity Broadcasting Network 295 

C-SPAN 3 111 SPORTS 
Fox Business Network 117 Big Ten Network v 85 

Fox News 118 ESPNv 70 

MSNBC 103 ESPN Classic Sports 71 

The Weather Channel 119 ESPN Deportes v 1520 
ESPN2 74 
ESP News 72 
ESPNUv 73 
Fox Soccer Channel 84 
MLB Network 86 
NFL Network v 88 
Refer to Regional Sports 
Programming for local listings 
Speed Channel v 83 
Versusv 90 

'' ,, 
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FiOS" 
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2 I Continued on the next page. 



VERIZON FiOS CHANNEL LINEUP 
SYRACUSE, NY 
EFFECTIVE SEPTEMBER 2009 

INTERNATIONAL Additional subscription required. 

ARABIC FILIPINO 
ART 1780 GMA Pinoy 1756 
Kuwait1V 1781 The Filipino Channel 1755 

ARMENIAN FRENCH 
Public TV of Armenia 1779 1V 5 Monde 1771 

BALKAN GERMAN 
BNTV 1777 Deutsche Welle 1787 
NTVHayat 1778 ProSiebenSat.1 Welt 1788 

CAMBODIAN ITALIAN 
CTN 1766 RAIItalia 1772 
TVK 1767 JAPANESE 

CHINESE 1V Japan 1770 
CCTV-4 (Mandarin) 1750 
CTI- Zhong Tian Channel 1751 

3 I Continued on the next page. 

KOREAN 
KISS 4 CBS 
KISS 5 MBN 
KISS 3 Sky Baduk 
MBC 

PERSIAN 
Rang A Rang (Farsi) 

POLISH 
TV Po Ionia 

PORTUGUESE 
RTPi 

ROMANIAN 

Pro TV 
RSC 1 

RUSSIAN 
1761 Channel 1 Russian 1773 

1762 RTN 1774 
1763 RTR Planeta 1775 
1760 SOUTH ASIAN 

SET Asia 1754 
1785 TV Asia 1752 

Zee1V 1753 

1776 SOUTH ASIAN-PUNJABI 
Jus Punjabi 1757 

1764 VIETNAMESE 
SBTN 1765 

1783 
1784 

THIS IS 

FiOS.;; 
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Get instant access to all your favorite 
programs- all channels marked with a v 
include a Video On Demand option when 
subscribed to the package or channel. 
Press the On Demand button on your 
remote or go to channel 900 to order 
or purchase. 

FREE 
Choose from thousands of free titles in 
popular categories such as Kids, Music 
and Entertainment. 

~ ~ 

4 I Continued on the next page. 

~~ ~ ~-

MOVIES 
FiOS offers New Releases as well as 
old favorites and critically acclaimed 
independent films. 

PREMIUM SUBSCRIPTIONS 
Many premium channels that you 
subscribe to are available to you for free 
onVOD. 

-

Also available by subscription are: 
Bollywood Movies & Music 

Karaoke Channel 

The Jewish Channel 

Too Much for TV 

WWE24/7 

EVENTS 
Watch your favorite sporting events, 
concerts and uncensored TV shows. 

veri zoo 

TMCWestHD 886 
TMCXtra HD 887 
TMC Xtra West HD 888 

PREMIUMS HD 

HBOHD 
HBOHD 899 
HBO 2 HD 902 
HB02West HD 903 
HBO Comedy HD 908 
HBO Comedy West HD 909 
HBO Family HD 906 
HBO Family West HD 907 
HBO Latino HD 912 
HBO Latino West HD 913 
HBO Signature HD 904 
HBO Signature West HD 905 
HBOWest HD 901 
HBO Zone HD 910 
HBO Zone West HD 911 

CINEMAXHD 
Action Max HD 924 
Action Max West HD 925 
At Max HD 929 
Cinemax HDv 920 
Cinemax West HD 921 
Five Star Max HD 930 
More Max HD 922 
More Max West HD 923 
OuterMax HD 931 
Thriller Max HD 926 
Thriller Max West HD 927 
WMAXHD 928 

ADULT 
Please remember that parental controls 
can be easily set up. For more information 
on setting up parental controls, consult 
your FiOS User Guide orthe FiOS TV Help 
Videos on VOD. 

FiOS TV HELP VIDEOS 
Find answers to your questions here. 
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VERIZON FiOS CHANNEL LINEUP 

Verizon FiOS 1V occasionally changes its channel offerings. For a complete listing of all the Verizon FiOS 1V channels available in your area, visit verizon.corn!fiostvchannels. 
©2009 Verizon. 
1 A Verizon-supplied HD receiver and an HD-ready 1V set required to receive HD programming. 

v Select programming available on Video On Demand. 

Programming services offered within each package are subject to change, and not all programming services will be available at all times. Blackout restrictions also apply. 
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EXHIBITE 

2010 Census Household Population 

AM 19134727.1 



GCT-PL2- New York: Population and· 
Housing Occupancy Status: 2010 - State -
Place 

2010 Census Redistricting Data (Public 
Law 94-171) Summary File 

NOTE: For information on confidentiality 
protection, nonsampling error, and 
definitions, see 
http://www.census.gov/prod/cen201 O/pl94-
171.pdf 

NOTE: Change to the 
California,Connecticut,Mississippi,New 
Hampshire, Virginia, and Washington P. L. 
94-171 Summary Files as delivered. 

Geographic area Total HousinQ units 
Total Occupied 

Baldwinsville villaQe 7 378 3 274 3 099 
DeRuvter villaoe 558 259 228 
East Svracuse villaoe 3 084 1 488 1 364 
Fayetteville villaqe 4 373 2 034 1 912 
Hannibal villaqe 555 231 216 
Liverpool villaqe 2 347 1 211 1 118 
North Syracuse villaqe 6 800 3 201 3 069 
Port Byron villaqe 1 290 537 499 
Solvay village 6 584 3234 2 961 

Vacant 
175 
31 
124 
122 
15 
93 
132 
38 
273 



GCT-PL2- New York: Population and Housing Occupancy 
Status: 2010 - State -- County Subdivision 

2010 Census Redistricting Data (Public Law 94-171) 
Summary File 

NOTE: For information on confidentiality protection, 
nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California,Connecticut,Mississippi,New 
Hampshire,Virginia, and Washington P. L. 94-171 Summary 
Files as delivered. . 

Geographic area Total Housing units 
Total Occupied 

Camillus town Onondaga County 24167 10 507 10 113 
Cicero town Onondaga County 31 632 12 947 12 399 
Clay town Onondaga County 58 206 24 195 23 202 
Geddes town Onondaga County 17 118 7 679 7 269 
Granby town Osweqo County 6 821 2 801 2 583 
Hannibal town Osweqo Countv 4 854 1 935 1 775 
Lysander town Onondaga County 21 759 8 845 8 416 
New Haven town Oswego County 2 856 1 396 1 088 
Salina town Onondaga County 33 710 15 752 14 999 
Schroeppel town Oswego County 8 501 3 659 3 347 
Van Buren town Onondaga County 13 185 6 099 5 737 
Volney town Oswego County 5 926 2 382 2 240 
Wolcott town Wayne County 4 453 2 273 1 732 

Vacant 
394 
548 
993 
410 
218 
160 
429 
308 
753 
312 
362 
142 
541 



REDACTED VERSION- DOES NOT CONTAIN PROPRIETARY INFORMATION- FOR PUBLIC INSPECTION 

CERTIFICATE OF SERVICE 

I, Glenda Thompson, a secretary at the law firm of Edwards Wildman Palmer LLP, hereby 
certify that, on this 23rd day of April, 2013, copies of the foregoing "Petition for Special Relief' 
were sent via first-class mail, postage prepaid, to the following: 

William Lake, Esq.* 
Chief, Media Bureau 
Federal Communications Commission 
445 12th Street, S.W. 
Washington, D.C. 20554 

Pantelis Michalopoulos, Esq. 
Steptoe & Johnson LLP 
1330 Connecticut Avenue, N.W. 
Washington, D.C. 20036 

Counsel for EchoStar Communications Corp. 

Mayor Joseph Saraceni 
Baldwinsville, Village of 
16 West Genesee Street 
Baldwinsville NY 13027 

Supervisor Jim Corl 
Cicero, Town of 
8236 Brewerton Road 
Cicero,NY 13039 

Mayor N arrey Parkhurst 
DeRuyter, Village of 
1663 Cortland Street 
DeRuyter, NY 13052 

Mayor Mark Olson 
Fayetteville, Village of 
425 East Genesee Street 
Fayetteville, NY 13066 

Supervisor Ed Williamson 
Granby, Town of 
820 County Rt. 8 
Fulton,NY 13069 

AM 19134727.1 

William M. Wiltshire, Esq. 
Harris, Wiltshire & Grannis LLP 
1200 Eighteenth Street, N.W., Suite 1200 
Washington, D.C. 20036-2506 

Counsel for DirecTV, Inc. 

Adrian Copiz 
Assistant General Counsel 
Verizon 
1320 North Courthouse Road 
9th Floor 
Arlington, VA 22201 

Supervisor Mary Ann Coogan 
Camillus, Town of 
4600 W. Genesee Street 
Syracuse, NY 13219 

Supervisor Damian Ulatowski 
Clay, Town of 
4401 State Route 31 
Clay, NY 13041 

Mayor Danny Liedka 
East Syracuse, Village of 
204 N. Center Street 
East Syracuse, NY 13057 
I 

Supervisor Manny Falcone 
Geddes, Town of 
1000 Woods Road 
Syracuse, NY 13209 

Supervisor Ronald Greenleaf 
Hannibal, Town of 
824 County Rt. 34 
Hannibal, NY 13 07 4 



REDACTED VERSION- DOES NOT CONTAIN PROPRIETARY INFORMATION- FOR PUBLIC INSPECTION 

Mayor Gary White 
Liverpool, Village of 
310 Sycamore Street 
Liverpool, NY 13088 

Mayor Diane Browning 
North Syracuse, Village of 
600 South Bay Road 
N. Syracuse, NY 13212 

Supervisor Mark Nicotra 
Salina, Town of 
201 School Road 
Liverpool, NY 13088 

Mayor Kathy Marinelli 
Solvay, Village of 
1100 Woods Road 
Solvay, NY 13209 

Supervisor Dennis Lockwood 
Volney, Town of 
1445 County Rt. 6 
Fulton, NY 13069 

Supervisor John Salisbury 
Lysander, Town of 
8220 Loop Road 
Baldwinsville, NY 13027 

*ViaECFS 

AM 19134727.1 

Supervisor Russell Sturtz 
New Haven, Town of 
4279 State Route 104 
P.O. Box 141 
New Haven, NY 13121 

Mayor Ronald Wilson 
Port Byron, Village of 
52 Utica Street 
Port Byron, NY 13140 

Supervisor Patrick Nugent 
Schroeppel, Town of 
69 County Route 57 A 
Phoenix, NY 1313 5 

Supervisor Claude Sykes 
Van Buren, Town of 
7575 Van Buren Rd. 
Baldwinsville, NY 13027 

Supervisor Kim Park 
Wolcott, Town of 
6070 Lake Ave. 
Wolcott, NY 14590 


