Time Warner subscribers are being notified in their latest bill that the monthly cost of basic cable service will jump 8.2%, or almost four times the annual rate of
inflation as of October 2012 — to $72.50 from $67. Programmers like Disney and Fox insist pay TV providers offer fat bundles only of channels that have to be paid
for by the service provider whether customers want them or not — thus the allure of IPTV — Internet Protocol Television services with a la carte viewing is on the
rise.

The cost of receiving local channels will climb 17.6%, to $20 from $17 a month.
Like to skip commercials by recording shows on your digital video recorder? That monthly cost will rise for many customers 18.6%, to $12.99 from $10.95.
If you have other services, such as Internet, you can expect your monthly cable programming cost to rise $3 to $5 after existing promotional rates expire, Time Warner says.

"As is evident from recent media coverage, our industry has seen programming costs increase in double digits," said Milinda Martin, a Time Warner spokeswoman. "Time Warner
Cable has worked hard to keep our costs down and provide a wide range of choices for customers, and we have added new channels, on-demand content and HD offerings to our
lineup."

It's tempting to conclude that Time Warner is padding its pockets in light of its hugely expensive deal to create SportsNet LA, a Dodgers-centric channel expected to be up and
running by next year and costing Time Warner $7 billion to $8 billion.
Time Warner already has cut a similar deal with the Los Angeles Lakers for a basketball channel dubbed Time Warner Cable SportsNet.

The cable giant charges other cable and satellite companies about $4 a month to carry the Lakers channel. The added cost is typically passed along to customers of those
companies.

Analysts expect the added cost to cable and satellite viewers for the Dodgers channel will be in the vicinity of $5 a month.
"This is about a corporate buying spree and Time Warner taking it out on the backs of customers," Court said.
While that may indeed be an element of the latest rate hikes, Time Warner is by no means alone in reaching deeper into customers' pockets.

Rival Comcast raised rates for its California customers, mainly in the Bay Area, an average of 4.3% last year. Bryan Byrd, a company spokesman, said rates are scheduled to go up
again this summer because of “increased programming and operating costs."”

On the satellite front, Robert Mercer, a DirecTV spokesman, said the average customer's bill will rise about 4.5% beginning Feb. 7.
“The new pricing reflects the significant increase in the cost of programming and of course the investments we make to enhance our customer's viewing experience," he said.
John Hall, a spokesman for Dish Network, said the cost of core programming packages rose $5 as of Jan. 17 "to account for significant increases in programming costs."

The cable and satellite companies are right about higher programming costs. Companies like Disney and Fox insist that distributors pay millions of dollars for fat packages of
channels, regardless of whether viewers want them.



