Dear Sirs or Madams:

| do not have the time and expertise to prepare detailed comments as has Mr. Robert Biggerstaff and
Mr. Gerald Roylance regarding the recent petitions by YouMail, Inc. and Global Tel*Link Corporation.
However, those persons' submitted comments to the FCC provide sound reasoning as to why this
ongoing stream of advertising industry petitions should be denied by the FCC. This fact is reinforced
by the sheer number of "average Joe" submissions to the Commission that are already on file in this
matter.

These petitions are clear attempts to chisel away, a piece at a time, the privacy protections afforded
by the TCPA. These petitions seek to allow unsolicited commercial advertising by means, and in
manners, which violate the personal privacy of consumers. Please use your authority to ban text
messaging and all automated calls regardless of the particulars of the methodology which is used to
deliver the unwanted advertising to consumers. Granting any part of these requests will open a
Pandora's Box of opportunity to circumvent the TCPA. Escape from intrusive telemarketing was the
thrust of the TCPA. These attempts are so pervasive in every medium that | am surprised they
haven't contrived a way to insert an ad in this comment to the FCC.

Phil Charvat



