Public Comment: FCC Proceeding 13-86

| oppose any changes to the current FCC indecency standards. The FCC must continue

to vigorously oppose ALL indecent content, even if brief or “fleeting.”

The Supreme Court has affirmed the FCC’s authority to enforce policies prohibiting
Indecent broadcast content during hours where children are likely to be in the viewing
or listening audience. Relaxing the current policy would not serve the public interest.

| urge the DCC to reject all proposals that would allow for the broadcast of expletives and

nudity on FCC-licensed stations.
Ray I. mary E. Gos;fj/m%

515 Knight Rd.
Goldendale, WA 98620-2410
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FCC Mail Room

July 18, 2013

Marlene H. Dortch, Secretary
Federal Communications Commission
Office of the Secretary

445 12th Street, SW

Room TW-B204

Washington, DC 20554

Dear Secretary,

I have written before on various subjects and I felt
better for it, even though some of the subjects covered
in my letter of January 22, 2013 still linger.

Latest FCC event.

I have enclosed a word for word text message I received on
my cell phone last Sunday Morning. I would appreciate it
if you would try to find the sender of this message, text
them at home at 2:24 AM on Sunday Morning as they did me.

No, I had not staved out late on Sat night, but was in the
middle of my deep relaxing rest.

Thanks.

y Sincerely )

Richard Hansen
1605 Ave C
Cozad, NE 69130-1654
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January 22, 2013

Marlene H. Dortch, Secretary
Federal Communications Commission

Office of the Secretary (:‘(j
445 12th Street, SW

Room TW-B204
Washington, DC 20554

—~C

Dear Secretary,
SUBJECT: My concerns on TV and Radio.

I have witnessed numerous ads on TV for merchandize
advertising for items at a certain price, plus shipping and
handling. Then, an immediate announcement '"get another one
free, plus additional S&H." I was tempted to purchase the
item and found out that it was IMPOSSIBLE to order only one!
I strongly suggest you take a look at this "advertising". I
suspect that the total S&H on the two of them substantially
cover more than the |cost of S&H and the cost of the second
item. Two examples of this type of TV ad from January 20th,
2013. (A)Car polish. 1 800 580 0527, (B) Battery Charger at
1 800 240 5922.

I defy any normal human eye to decipher the "statement" made
on the bottom of the TV screen containing about 10 lines of
micro, micro, text. Also, a verbal "statement" by a very
"fast talker", that I doubt is understandable to most
listeners. This past month the Quickin Loan's ending verbal
statement yields only one or two words barely understandable.
Are these an FCC requirement? Why, if they are not
intelligently presented?

Why do I turn to TV or Radio for the news when it states that
I can get ALL the complete details at WWW: blah blah.com? Why
not just go to the almighty computer only? Too bad the
newscasters must have a goal of getting crammed news in too
short of time. They talk way too fast!! Just listen!!

On radio, when a studio interviewer talks on their mike to
their guest, the guest evidently replies back through a cell
- phone, or cheap mike through a land line, as it picks up the
" guests every lip smack, hissing, deep whistling, labored
inhaling and exhaling noises. They should position their
mike AWAY a distance from their lips!

Finally!! (Not your responsibility, however.) Where is the
respect of our National Anthem? PLEASE! 1. Place hand over
heart, or a salute when appropriate. 2. Stand at attention,
looking at flag. 3. 8ing the words to the exact music F.
Scott Key wrote it. (Observe and listen to many of our
athletes of all ages, politicians and singers that

REALLY destroy this song with their personal renditions) The
exception, however, is our splendid armed forces musicians.
EVERY instance I have seen them perform our NATIONAL ANTHEM,
it was exact! BRAVO!!

Respectfully, An 81 year old midwestern
Korean Veteran proud of his
free country, that we MUST

Richard Hansen keep!
1605 Ave C
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