
MIDWAY
TELEPHONE
COMPANY

ocr 2 3 20,3

DOCKFT flLE COpyORdtm Mail Ftoom

Highway M-2g Box 97
(906) 3ss-2300 o FAX

October 14,2013
REDACTED FILING

Marlene H. Dortch, Secretary
Office of the Secretary
Federal Communicatilns Commission
445 l2st Street, SW
Room TW-A325
WashingtonDC 20554

Re: FCC x'orm 4gl as Required in wc Docket Nos. 10-90 and rr_42

Dear Ms. Dortch:

Enclosed for filing please find an orisir,i.Fffi il'ii8iil;;#,;.ff 3"#1:K: j:l;:fi .it,Ti},xffj:lf:ffi.;:lHr:
I?$::Tf,ffi [tH]1.1;il,,i,"H*i3_n0rril;;edinrormati;ffi;theREDACrED

Thank you for your assistance.

Respectfully,

%pR-^s--
J{ry'es p. Brogarf,fll
PrEsident

Enclosure(s)

o Watton, \/Il 49970
(e06) 3ss-22ss
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<030> ContactName: PersonUsAcshouldcontact ,James p. Brogan rrr
with questions about this data

<035> Contact Telephone Number: d905-387-9911
of the in data line

<015> studyAreaName MTDWAY ?EL co

d
<020> Prosram Year 2oa4

Contact Email Address:

<100>

<200>

<210>

Service Quality lmprovement Reporting

Outage Reporting (voice)

ffi
<300> Unfulfilled Service Requests (voice)
<31D Detail on Attempts (voice)
<320> Unfulfilled Service Requests (broadband)
<330> Detail on Attempts (broadband)

<2100> Number of Complaints per 1,000 customers (voice)
<410>

<420>

<430> Number of Complaints per 1,OOO customers (broadband)
<440>

<450>

Eil.- ct eck box if no outages to report

rxed r;;--
Mobile lo.o I

Mobile

oo
OO

<900> Tribal Land Offerings (y/N)?
<1000> Voice Services Rate Comparability
<1010>

<1100> Terrestrial Backhaul (y/N)?
<1110>

<1200>

(com p lete otdched wo*sheet)

(@m plete oft oched wotkhet)

( o tto c h d a c ript ive d ou me nt )

( ofr och d 6cipt ive docume ht)

(check tu indicde certlficotion)

( otdched d6cti ptive doilme n t)

(check to indicdte cefrifr@tion)

(oft oched dqcipilve d 6u rent)
( com plete oftoched wotksheet)

( @m plete oftoched wo*sheet)

(comp lete oftoched wotksheet)

(if yes, complete oftoched wotksheet)

(check to indicotu certncotion)

( dft och desci ptive document)

(if hot, deck to indi@te ertifreion)
( com plete ffioched wo*s heet)

(com plete dfrached worksh eet)

0

<500> Service Quality Standards & Consumer protection Rules Compllance
<510> 31ozlrmis1o
<500> Functionality in Emergency Situations
<610> 31o711miG10

<700> Company Price Offerings (voice)

<710> Company Price Offerings (broadband)
<800> Operating Companies and Affiliates ^

Terms and Condition for Lifellne Customers

<2000>

<2005>

<3000>

<3005>

Price Cap Carriers, Proceed to price Cao Additional Documentation Workheet
lncluding Rote-of'Return carriers offilioted with price cop Locol Exchonge corriers

(check to ihdicote certificotioh)

(@m p leE otuched worksheet)

Rate of Return Carrie6, proceed to ROR Additional Documentation Worksheet
(check to indiqte certifi@tion)

( co m p I et e dft o ched wo rks h ee t)

10t14t2013
Page 1





N
o
@
L

o
N
i-

!oj
g
o
E

oo
.o
o

o

=o
Eoz

t.:oo>
EEg
c >=
o Q-
-^-6

= 
cEUE,,O

c'-EEco i.!€EE E E
.s od E EE.9s f;s S9 P= ;o B FEIi :E*-$a;iu6 0 s= d q E

EAE* $:3Arx
E= F E * E e I ' rsp€E'E?:=:F
Oc'-OEH@OOs;!#f {;!!si
s tsoI E * 3 g 3 Eo -ir 6 n y' E E.E EE8$I: HeeEEiqo E,; : Fo 

= 
o c o 'E:

frH:fi 3; g g g HE
TEET eEgggEt
*Ea8 f;EsEsse
s I a; X r 3 3 3 E f
S$5.E 9e"iiii:

 NAAAAmso@N@
dddddd
dHdddivvvvvv

ltllltlIIllttll
ol ol
Ccl
al ;l:l :l
ol -lol ol
A5@ll lllg
l* I s:s a:
l5 I i:EP ;=E

ElBlEEiggE
EI; I A:E PE$
El* I H;s Eii

gliliEEE;rE

EIiEIiii-gEEE.liEI :qEU r$;#
f E=l E:f a e,' 'ilcEl cE$ciaEi
6l .11 Ailil t

o
q

o
d

ec
o
o
p

mo

F

o
mo

.c
E
@

Eg
o

=

o

E!E

o
oE
c
Eo

o

o
o!

o
@

coo o
o

!
E

z

6
Eu

co
o
G

o
E
Gz
o

q
o(J

o
mo

nmo

N
o
@oo

o
6o
oo
ciz
o

o(J
co

o
(o
@
or
9o(oo
oz

60rf!
cC
EdGao
L'S35

oo

E
.o

CL!,t
to
Eo
o
'L
CL

E

=E
d
o

ott
ct(,





o

d

o

E

b
ok

o:

I

o

d
H

E
a:

o
6
?o
@o
ct
z.
o
EoU
6

o
I
@
oo
d
@o
oz

&o9.:
E 

=6b,53
rdd

H>>troE

IO
lo

rUEr.oA
oE
o
a0o
t
o
a)
.9
ao

oo





o

a;

oo

g

o
o
!

oIOG
!U
?e.>t

SE
:EoE
oo
.!2 !>'agp
-oGB
-9 I
-qEgc6
3-e;9o.=
G6

E

oo
NN

l^l

o
8
o

!

;o
Eco
=o
oo

31ol!l

=l:lol

€l
zl
el
.el
ol
ol

o

E
.9

q

€
Uo

G

0

=o
U

f
o
I
oldt,l
EI
zl





o{
d

o

";
o!
E

@c
b
o!
!

bo
d

p;

E

o
U
i
ts

3a





@
o
@

4

c
.9
o
.!p
oo
!
=o
.a
o

oe
E
o(J

oc

!o
u
E
'6
a

A

g
o
U
o
o
E
&o

ts

3E

=

i

o

c
a
e
E
oa

3

E

q
o
U

o!q
o
o?

!!
E

o

o
.s
6
G

!
.=

I
o
@





N
o
@
G
a

o

€3
<9z .!9'6
dts+zoF
o'f oo-<>L-+o^
UEES
o= -tb6f.E fi!EEH *I,Ea

= --6 6c'o !;3;iE :gET
E XcEt
.o^ E-ifioH F?EOP 6gE;
t bgtel: o a -d:>oo:E E 5S d
L OS -. !I E s.E 56 ye. E

=PO-X^trOE iB.BE
N
ol

C'
eo
(J
FU

.o

3
co

3

s
G
-o
F

o
d
ot

lo(')
o
@

.s
o
oT'
.=

o
E
o!

o

o
:o
io

G
EU

o
q

oE

-d
a;iZ.q; ffi

o

=6
oE

!
C'

lu

oo
&
@

d

o

h
3
a:

on
F
E.ofr
qC
f0JE EE5AO
G i- - 3 '=
r.- A EEE E E $BsuE E d * 

A H'=f o f i - -E-E :iuA 3sEE'; U E ii oo -.O E 5E^e.=sx.E*BEEqEE*iE i* H I€E;i 9[H E e Har:E=so-,;FLqEEE::sEEtEg8E;EEEZ;€
f; g8=:::9FE i=EEE==fEA Z e3=3=33q2olLqrooooofr I.H 3 E E E E 3

!oOOGOG
4 E i =o. -L t =o- =o. =o-

3 SEEEEEEE2 3=898988

o
o
E'

(,
-o
E

z
tu
-o
E5z

'6
Eu
@

co(J

o
Eoz
oo

o
@

o
I

!,

o

(J

l
co
odl
o
Eoz
Io
c
o(J

0)

o(J

AN ANNNNAdNmstn(oF.@o)
.1!NNNNNNNN
9)oto)g)ororototo)vvvvvvvvv

(h

odo
6
rno

f

o
o





0o
o
a0o
o-

o
N

-

6'E
(o J^E HHg

=r/) Errn
EOLCJ
€o-qJGriE: tEO3E 8Es
E; PBEEA E:.
! g :E*iE T:HF!trHEEg EBge69-s

9e 9695: xE;o.= o!.1€fE #E:Eg E;5
-g0r=;EI o 9i;;s5 s*g3E 3EE
coo_!r

AAooNrn
dd
dH
VV

o(oo
o
.s
G
@
E

;
@

E
0,
.;
or

n

li
loILIElo
l<

G
Eu

E
!.lf
<l
6lcl
ul
-tolcl
cl
olrJl

q)
(no

o(n
<)

a)

=o
o
E'
.c
o
Ecopl

IEo
-o
E
z
o4
E
=z
(u
co
o
0,
oF]

IH
IE
l8Ir
l5
ot
(J

f

o
oc,i
ot
FI
6l
z.l
-tol6l
cl
oI(Jl

ln(no

00
(u
OD6
6-

o
U

F

co

o
E
Gz
G(u

o(no
o
6lo

r)
o





O!
o
bo
@
I

os
o

E
+
c
qJ

E
Io

0,
q
G

o
o
qJ

E
Gz

o
r.1

o€
6

t
7
3

;
oE
E

o
E

oo
p

r

d

o
0
4

o;

a

a-
FF-

F
E.
I

TIo(u
o

o
g
ro
@

!
G
9

o
o

o
E
G
I
E
o
E1'

an
N
N
H

=5o

E
is
o.
oE

o
to
o.

o
(l,

T,'t
e
CL

o
5
.=
E
o
o)

.c)
E
c
{,E
co
3a
oo

Eoc.9
roo.oo>gstr>oE I E€

:SQH ! I ;€
E E -9 o-:g .ES?H E=EE ;XT:A gE
: EEgU =oE 6IIoi: 6=!2 o:f (Jb g9E P;3FH EE
P E.g€gj so
I -B;F.Ha #€: , qE€E;gA
o E sipPE'S'EE g T€;E; {IE .e ;o-eE.E.EEs F ERgAs'E,'
oU a lil g-9*. tr o

;ql.=l{
EJdc@Nqc
i tr o= 

=si 
_P =..:EEs3

66A
ilNNEIHJVVV

o(no
o
=G
GE
.c
Eo
acq,
E

<)olo
o
.=
o
o!
,c
Eo
!

ol
EI

o
olt
E

z
0,l)
E

z

G
G

!

oa

t:l6
IElut,

E
E''t

6
Er
otol
EIol,l
^lotlmIol

o
0,
6-

o
Eoz
Io
g
o(J

N
r!
N





o
oo

o

oE

Eo

;
.g

o
G
@c'a
5

o
E

3o

c
g

o

E
z

CE
oc,=S 6
.*oo
E aE

^-60g s'[€:
dNi!-6 oEoSc c=E ora 

= =!n.96 'o- =5"-3covv.ur < _m o a
I 61 udF=
x + Qd! 6.:
{6r<ci; 3_ A Esii E:u36 E o :E H gEE$ E

== 
E ; { - .=o9€. F 3 : E ri e c o 5 o - i

irEEeEcEEEEEE,€EiEiE!:: Egggi E: BqEE:EiEs-E
E'HE eIi[E ii :EEgjj g+hH8

iu= EB*g: se #EE$*i;Eg$

fIiEEEEgEfEggEEEEEEEE88Eoooc!€€E:4C9

AAAAAA  A  AoHN6S6@N@OOdddddddHHdHdd
oo oooo o aooo adNdNNdNNNNddvvvvvvvvvvvv

o
s

o
2
3o
E
!
!os

o

cI
E

o!
os
t
!co
E
o
2
c
o
!ot
oq
o

o
oc
o
c
0

o

!

o
o

+

cEu
hg
C

o

o

o

ooe

!o
i4
F4
liO
$rIo
l<
so
JO
t3
HC

l"-
lc
lo

{!tro
!oIB
lq
lo

ia

lvIO

io
io

lolclo

toloi-
I _90I-,t'iorAlci=

loIU
is,oi

Eo
o

oeq
I
3
o
G

E
6

o
E

otcoI
6
C
o
Eo

E
o
toq
o
G

o
o
g
s
o
E
o
o
og
o

'oE,
o
o,
g

v
IB-u

m fll-Tll u rmn

q

oo

@

u
o
&
!

c
6
o
o
!
o

A;

o
o
o
.=
o

!

o
o

4





o
a

!

I
I
I

I

I
I
I

I

I

I

I
I

I

I

I

t_
lz

l=

tl

€q

€

r
EI

E

o

E

b
E

z

E

"8
;g

E sE

3 xz
E +E

s1 -Es'EE tE
EH es

9l qB
= E E'E

:9 ,o^6ic c:
E* gr
Ig gE
b c q€
O= E E

i=ol

E t3
S E;tz>g EE
60L

FO-

t E9
S EE; 5t
Ea i $
E9 c 6
Eg E E

ie ;- I:5 E e
9E a x
b..E E E
9E i d

65E e p
E! U o o

siE .h :

I
I

I

I
I
I
I

I

I
t

I
I

I

I

lz z

ffi
g

E
€
!
g

&

E

E

3o

E

Fz

ria

- x.!

S o.a

=$ b 
=

c- 6 + n
5aEE3
s.EE3!
*dqi:Iga e as;-3E 5e!:E*
_9r=: E

!3 a;E
E 

^E Fi f
i 89i:IE 8 E;5u9€r
E:6'fiE
dTEE 3

I

I

I

I
I

I
I

I

I
I

I

I
I

I
I

I

I
I

tl

€
!

€

:
F6

=

E

3

T

E
2

E IE€E =! I
o =o &;i* ef -BIB "i !€€

=-E 
3#t*

=H 
B"i9;

EI F iEI
$ ; :E.E g.

E g! €E;:a oE E E9 0

E !8 &!i:i E;;?E{i Ei 
=tr 

E5
E Ef g3!E
e ; E ;i 3i3 Fn rEg!i ! fl E:3I u
E =* BE:H

ES

FF

#E
*?

SE
XE

#u

&c

F5
S o9

I to3 o.9tr:l
I e_.I3Ei oE
f i*
I EE+.-c
t.si
IE€lrcr Zt
tu!
l9:
iEE
l€s

^E

{g
oECE

ie

a-

-oa
-aE

s€
g:
iE
i;*
E6

:q

-q

,
t

o

!

uu ED! E ENi
*
i

;
;

g

q

;
€

t
E
2

t2 E . Ec.g" I ! E -gEi a '; i:a E 3

HEt I :Fi giE i ;.EE.i ; :iH !+E ? 3

5*E ,' ir ;iE €s E ;Y:E # 3B :b'EE : € Eo o b E ",= ? EE

EE;€xfcigiiiEE
EEE ;E*! :5€ J i frE€s! 'iI gE EHE $ fi t c;i! EF +f fii5 E ? E g.=r*E' .!r'E :E EES f E r,- r

€gr !t i: EEt ;r€ r r

JEEgEgEIFE:Cg{gE!
6 A - a aeG.6.NN-noooo6dddoo





Page 12

<o1o> StudyArea code 310711

<015> StudyAreaName MTDWAY TEL co

<020> Program Year 2014

<030> contactName-PergnusAcshouldcontactregardingthisdata James P. Brogan rrr
<03$ ContactTelephoneNumber-Numberofperconidentifiedindataline<O3O> 906-387-9911

<039> ContactEmailAddress-EmailMdressofpersnidentifiedindataline<039v jbroganojamadots.neE

TO BE COMPTETED BY THE REPORTING CARRIE& IF THE REPORTING CARRIER IS FITING ANNUAT REPORTING ON ITS OWN BEHAIF:

certification of officer as to the Accuracy of the Data Reported for the Annual Reporting for CAF or u Recipients

certify that I am an orficer of the reponing carritri my responsibilities indude ensuring the accllEcy ofthe annual reporting requirements for univeHl *ruice support
?cipients; and, to the best of my knowledge, the infonnatiil reported on thir form and in any attadtments is acorate.

{ameofReDortinqcarrier MTDWAY TEL co

;ignatureofAuthoriz€dofficer: CERTTFTED oMrNE Date 7o/r4/2ol3

,rinted name ofAuthorized Officer: James Brogan II]

'itle or Dosition of Authorized officer: Presideol

elephone number of Authorized offi cer: 906 -3 87 - 9911

itudy Area Code of R€porting Carrier: 310?11 Filins Due Date for this form: lo / rs / 2073

Percns willfully making fals statements on this fo.m can be punished by fine or forfeiture under the CommuniGtions Act of 1934 47 U.S.c. SS 502, 503(b), or fine or imprisonment
under'Iitle 18 ofthe United Stat6 Code, 18 U.S.C. I 1001.

1U14nO13 Page 12





310 711
Area Code

<O15> StudvArea Name MIDWAY TEL CO

2014

thisdata James P

<035> contactTeleohoneNumber-NumberofDerenidentifiedindataline<030> 905-387-9911

<o39> Contact Email Addre$ - Email address of oe6on identified in data line <o3o> jbrogan@jamadoEs. net

TO BE COMPTETED BYTHE REPORTING CARRIE& IF AN AGENT IS FITING ANNUAT REPORTS ON THE CARRIER.S BEHALF:

TO BE COMPTETED BY THE AUTHORIZED AGENT:

Certification of Officer to Authorize an Agent to File Annual Reports for CAF or Ll Recipients on Eehalf of Reporting Carier

stify that (Name of is authoriDd to submit the infomation reported on behalf of the reponing canier,
Llso certify that I am an offier of the rcporgng carrier; my Gponsibiliti6 include ensudng tlE a@uncy of the annual data Eporting requircments previded to the authorized
Lgenq and, to the best of my knowtedge, the Eporis and data provided to the authorized agent is acaate.

'lame of Authorized Apent:

{ame of ReportinP Carrieri

;icnature of Authorized Ofticer: Date

6fArtrhorirpd Offi.rr:
iitle or oosition of Authori2ed Officer:

elebhone number of Authod2ed Officea:

itudvArea Code of ReDorting Carrier: Filinq Due Date forthisform:

PeMns willfulty making fale *atemdB on this form can be punished by fine o. fortuiture under the Communications Ad of 1934, 47 U.S.C. 55 502, 503(b), or fine or imprisnment
underTitle 18 ofthe united States Code, 18 u.S.c.5 1001.

Certification ofAgent Authorized to File Annual Reports for cAF or Ll Recipients on Behalf of Reporting Carrier

, as agent for the reportlng 6rrier, @rtify that I am authorized to submit the annual reports ior unlveel servle support recipiffts on behalf of the rporting @riet; I have prdided
he data reported h€rein based on data provided by the rcportint carier; and, to the best of my knflledge, th€ infomation reported hereln ls accuEte.

,tame of Rercrtins Carrier:

lame of Authorized AEent eof,

isnature of Authorized Agent or EmDlovee of Asent: Date:

ofl Asent oa Emolovee of,
'itle or oositlon ofAuthorized Asent or EmDlovee ofAcent

e number of, I Acent

,tudvArea Code of Re@rtinq Carrier; FilinE Due Date forthis form:

18 ofthe United States Code. 18 U.S.C. 5 1001.

10t14t2013
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IVITC
MIDWAY
TELEPHONE
COMPANY

Becelrred & lnsPected

ocT 2 3 2013

FCC Mail Room

Highway M-28 Box 97 o Watton,Ml 49970
(e06) 3ss-2300 o FAX (906) 3ss-22ss

WC Docket Nos. 10-90 and tl'42
FCC FORM 481

STATEMENT REGARDING SERVICE QUALITY STANDARDS & CONSUMER

pRorEcTroN RULES COMPLTANCE (500)

As a licensed local exchange carrier in Michigan, Midway Telephone Company

('CarrierJ is obligated to comply with the numerous consumer protections contained in

the Michigan Telecommunications Act (MTA), and all MPSC Guidelines and Rules

promulgated or adopted thereunder. Carrier will comply with all applicable and

effective MPSC and FCC consumer protection and seruice quality standards. Carrier has

a Customer Proprietary Network Information (CPNI) Manual which reflects the FCC's

current CPNI rules (copy attached). Carrier has also implemented an Identity Theft

Prevention Program in accordance with the federal Red Flags Rule (copy attached).

Attached are annual notices to customers on matters related to customer privacy.

Carrier passes through all state and federa! Lifeline discounts to its customers.

Attached are materials that Carrier provides to customers regarding Lifeline.

Carrier has established processes and procedures to ensure employee

compliance with implemented consumer protection and service quality standards.

Periodic updates and training are offered to employees actively involved in business

operations related to consumer protection and seruice quality standards.





Received & lnspocted

ocr 2 3 2013

FCC Mail Room

CPNI Manual





C ustomer Proprietary Netwo rk I nformation (CPN l)

Compliance Manual and
Operating Procedures

For

Midway Telephone Company
(Company Name)

Revised

December 1,2007
December 3,2A07 (ASP)

This Manual reflects federal law on the subject of Customer Proprietary Network
lnformation (CPNI), and is current through the FCC's Report and Order and Further
Notice of Proposed Rulemaking, CC Docket No. 96-115 (rel'd April 2, 20071.



TABLE OF CONTENTS
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USE OF CPNI: CUSTOMER APPROVAL NOT REeUIRED.................8

USE OF CPNI: MARKETING WITHOUT CUSTOMER
AppRovAL .............. ............9

USE OF CPM: ONLY WITH CUSTOMER APPROVAL......................10

NOTICES REQUIRED TO OBTAIN APPROVAL TO USE CPNI ........13

DISCLOSTIRE OF CPNI WITH JOINT VENTURE PARTNERS
OR INDEPENDENT CONTRACTORS....... ..........18

COMPANY SAFEGUARDS AND RECORDKEEPING
REQUTREMENTS ................19

APPENDX 1 - Annual Certificate of Compliance with CPNI Rules

APPENDIX 2 - Employee Verification of CPNI Manual Review

APPENDX 3 - Sample Opt-Out Notice

APPENDIX4 - Sample Customer CPM Disclosure Form

APPENDIX 5 - Log of Customer Complaints Related to CPNI
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SECTION 1

DEFINITIONS

. Account lnformation: lnformation that is specifically connected to the

Customer's service relationship with a Carrier, including such things as an account
number or any component thereof, the telephone number associated with the account, or

the bill amount.

Address of Record: An address, whether postal or electronic, that a Carrier has

associated with the Customer's account for at least 30 days.

Affiliate: A person that (directly or indirectly) owns or controls, is owned or

controlled by, or is under common ownership or control with, another person. The term
"own" means to own an equity interest (or the equivalent thereof) of more than 10

percent.

Aggregate Gustomer lnformation:
category of services or Customers, from
characteristics have been removed.

Collective data that relates to a group or
which individual Customer identities and

Breach: When a person, without authorization or exceeding authorization, has

intentionally gained access to, used, or disclosed CPNI.

Carrier: See Telecommunications Carrier.

Catl Detail tnformation: Any information that pertains to the transmission of
specific telephone calls, including, for outbound calls, the number called, and the time,

location, or duration of any call and, for inbound calls, the number from which the call

was placed, and the time, location, or duration of any call. Remaining minutes of use is
not Call Detail lnformation (but is CPNI).

GMRS: Commercial Mobile Radio Service.

Communications-Related Services: Telecommunications Services, lnformation
Services typically provided by Telecommunications Carriers, and services related to the
provision or maintenance of Customer Premises Equipment.

Company: Midway Telephone ComPanY

Gustomer: A person or entity to which a Telecommunications Carrier is currently
providing service.



SECTION 1

DEFtNtTtONS (CONT'D)

Customer Premises Equipment: Equipment employed on the premises of a
person (other than a Carrier) to originate, route, or terminate telecommunications.

Emergency Notification Services: Services that notify the public of an
emergency.

Emergency Services: 9-1-1 emergency services and emergency notification
services.

Emergency Support Services: lnformation or data base management services
used in support of emergency services.

FCC: Federal Communications Commission.

lnformation Service: The offering of a capability for generating, acquiring,
storing, transforming, processing, retrieving, utilizing, or making available information via
telecommunications, and includes electronic publishing, but does not include any use of
any such capability for the management, control, or operation of a telecommunications
system or the management of a Telecommunications Service.

lnformation Services Typically Provided by Telecommunications Carriers:
lnformation services that Telecommunications Carriers typically provide, such as lnternet
access or voice mail services. The term does not include retail consumer services
provided using lnternet websites (such as travel reservation services or mortgage lending
services), whether or not such services might otherwise be considered to be lnformation
Services.

lnterconnected VolP Service: A service that (1) enables real-time, two-way
voice communications; (2) requires a broadband connection from the user's location; (3)
requires lnternet protocol-compatible Customer Premises Equipment; and (4) permits
users generally to receive calls that originate on the public switched telephone network
and to terminate calls to the public switched telephone network.

Local Exchange Carrier: Any person engaged in the provision of telephone
exchange service or exchange access. Such term does not include a person insofar as
such person is engaged in the provision of a commercial mobile service (except to the
extent that the FCC determines that such service should be included in the deflnition of
the term).



sEcTloN I

DEFINITIoNS (CONT',D)

Opt-tn Approval: A method for obtaining Customer consent to use, disclose, or

permit rl.".r t6ine Customer's CPNI. This afproval method requires that the Carrier

obtain the Customer's affirmative, express consent allowing the requested CPNI usage,

disclosure, or access after the Customer is provided appropriate notification of the

Carrier's request.

Opt-Out Approval: A method for obtaining Customer consent to use, disclose, or

permit atcess to-tire Customer's CPNI. Undeithis approval method,.a Customer is

deemed to have consented to the use, disclosure, or access to the Customer's CPNI if

the Customer has failed to object thereto within the prescribed waiting period, after the

Customer is provided appropriite notification of the Carrier's request for consent.

public Safety Answering Poin* The term "public safety answering point' means

a facility that has 
-been 

designated to receive emergency calls and route them to

emergency service Personnel.

Readily Available Biographical lnformation: lnformation drawn from the

Custome/s life history anO inituOes such things as the Customer's social security

number, or the last four digits of that number; mother's maiden name; home address; or

date of birth.

Subscriber List lnformation: Any information (1) identifying the listed names of

a Carrier's subscribers and the subscribers'telephone numbers, addresses' or primary

advertising classifications (as such classifications are assigned at the time of the

establishfient of such service), or any combination of such listed names, numbers,

addresses, or classifications; ari,O (Z) tnat tne Carrier or an Affiliate has published, caused

to be published, or accepted for publication in any directory format.

Telecommunications Carrier: Any provider of Telecommunications Services,

except that such term does not include aggiegators of Telecommunications Services, but

does include an entity that provides lnterconnected VolP Service.

Telecommunications Service: The offering of telecommunications for a fee

direcly to the public, or to such classes of users as to be effectively available directly to

the public, regardless of the facilities used.

Telephone Number of Record: The telephone number associated with the

underlying seryice, but does not include the telephone number supplied as a Customer's

"contact information."



sEcTtoN 1

DEFTNITTONS (CONT'D)

Valid Photo lD: A government-issued means of personal identification with a
photograph such as a drive/s license, passport, or comparable identification that is not
expired.



SECTION 2

STATEMENT OF CORPORATE POLICY

The policy of Midway Telephone Company is to comply with the letter and spirit of
all laws of the United States, including those pertaining to CPNI contained in g 222 of the
Telecommunications Act of 1996, as amended, 47 IJSC 222, and the FCC's regulations,
47 CFR, Part 64, Subpart U. The Company's policy is to protect the confidentiality of
CPNI, and to rely on the involvement of high-level management to ensure that no use of
CPNI is made until a full review of applicabte law has occurred.

The FCC's regulations, 47 CFR 64.2009, require the Company to implement a
system to clearly establish the status of a Customer's CPNI approval prior to the use of
CPNI, and to train its personnel as to when they are, and are not, authorized to use
CPNI, and to have an express disciplinary process in place. This Manual constitutes the
Company's policies and procedures related to CpNl.

All employees are required to follow the policies and procedures specified in this
Manual.

Any questions regarding compliance with applicable law
and this Manual should be referred to Sally K. Allen,
General Manager Sales/Service

Any violation of, or departure from, the policies and
procedures in this Manual shall be reported immediately
to your Supervisor. lf your immediate Supervisor is not
available, contact a member of HCI executive staff.

a

a



SECTION 3

WHAT IS CPNI?

Customer Proprietary Network Information (CPNI) is-

lnformation that relates to the quantity, technical configuration, type,

destination, location, and amount of use of a Telecommunications Service
subscribed to by any Customer of a Telecommunications Carrier, and that is

made available to the Carrier by the Customer solely by virtue of the Carrier-
Customer relationship; and lnformation contained in the bills pertaining to

telephone exchange service or telephone toll service received by a Customer

of a Carrier.

Examples:

o lnformation regarding to whom, where, and when a Customer places a

call;
o Frequency, timing, and duration of calls;
o The types of service offerings to which the Customer subscribes;
o The extent to which a Customer uses a service;
o The Customer's pre-subscribed toll provider; and

o Call Detail lnformation on lnbound and Outbound Calls.

CPNI is Not-

o Subscriber List lnformation.
o Customer name, address and phone number.
o Aggregate Customer lnformation.



sEcTloN 4

USE OF CPNI IN GENEML

DgUr The Company has a duty to protect the confidentiality of its Customers'
gPNl. The Company must disclose CPNI upon affirmative written request by the
Customer, to any person designated by the Customer.

Use .of OPNI obtained from companv's customers: Except as otherwise
permitted as described in this Manual, when the Company receives or obtains
CPNI by virtue of its provision of a Telecommunications Seryice, it can only use,
disclose, or permit access to individually identifiable CPNI in its provision of:

The Telecommunications Service from which the information is derived; or

services necessary to, or used in, the provision of the Telecommunications
Seryice, including the publishing of directories.

: When the Company receives or
obtains cPNl from another carier for purposes of pioviding any
Telecommunications service, it shall use such cpNl only for such purpoie, ani
not for its own marketing efforts.

Use of Aqqreqate Customer Information.

Aggregate Customer lnformation is collective data that relates to a group or
category of services or customers, from which individual customer
identities and characteristics have been removed.

The company may use, disclose, or permit access to Aggregate customer
lnformation other than for the purposes described in piiagiaph B above,
but only if it provides such information to other Carriers or persons on
reasonable and nondiscriminatory terms and conditions upon reasonable
request.

TracKinq Calls to Competitors Prohibited: The Company cannot use, disclose or
permit access to CPNI to identify or track Customers that call competing service
providers.

F. lh" Company will disclose CPNI, upon affirmative written request by the
Customer, to any person designated by the Customer. See Appendix 4 for
Sample Form.

1.

2.

c.

D.

1.

2.



SECTION 5

USE OF CPNI: CUSTOMER APPROVAL NOT REQUIRED

The Company may use, disclose, or permit access to CPNI, without Customer approval:

A. To provide inside wiring installation, maintenance, and repair services.

For the provision of Customer Premises Equipment and call answering,

voice mail or messaging, voice storage and retrieval services, fax store and

forward, and protocol conversion.

To protect the rights or propefi of the Company, or to protect users of

services and other Carriers from fraudulent, abusive, or unlavvful use of, or

subscription to, such services.

lnitiate, render, bill and collect for Telecommunications Services;

QMRS providers may use, disclose, or permit access to QPNI to:

conduct research on the health effects of CMRS;

to provide call location information concerning the user of CMRS-

a. to a Public safety Answering Point, emergency medical

service provider or emergency dispatch provider, public

safety, fire service, or law enforcement official, or hospital

emergency or trauma care facility, in order to respond to the

user's callfor EmergencY Services;

b. to inform the user's legal guardian or members of the user's

immediate family of the user's location in an emergency

situation that involves the risk of death or serious physical

harm; or

c. to providers of information or database management services

sotety for purposes of assisting in the delivery of Emergency

Services in response to an emergency.

F.

B.

c.

D.

E.

1.

2.

Certain marketing activities as discussed on Section 6'
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sEcTroN 6

USE OF CPNI: MARKETING WITHOUT CUSTOMER APPROVAL

The company may use, disclose, or permit access to cpNl for the purpose of
providing or marketing service offerings among the categories of service (i.e.,
local, interexchange, and CMRS) to which the Customer already subscribes from
the Company, without Customer approval.

Example: customer subscribes to the primary basic local exchange service
of ABC Telephone Company (ABC). ABC may use CPN! to market a
different local exchange service calling plan to Customer.

lf the Company provides different categories of service, and a Customer
subscribes to more than one category of service (the categories being local,
interexchange, and CMRS) offered by the company, the company may share
CPNI among its Affiliated entities that provide a service offering to the Customer,
without Customer approval.

Example: Customer subscribes to the local telephone service of ABC
Telephone company (ABc), and also subscribes to the toll service of ABC.
ABC may share CPN! with its Affiliate, XYZ Corp, without obtaining
customer's prior approval, rtxYz corp provides a service offering to the
customer.

The Company may, without Customer approval, use CPN! to market services
formerly known as adjunctto-basic services, such as, but not limited to, speed
dialing, computer-provided directory assistance, call monitoring, call tracing, call
blocking, call return, repeat dialing, call tracking, call waiting, caller lD, call
forwarding, and Centrex features.

c.

9
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sEcTloN 7

USE OF GPNI: ONLY WITH CUSTOMER APPROVAL

The Company may not use, disclose, or permit access to CPNI to market service
offerings to a Customer that are within a category of service to which the

Customer does not already subscribe from the Company, unless:

1. No Customer approval is necessary (as described in Section 6); or

2. The Company has Customer approval to do so.

lf the Company provides different categories of seryice, but a Customer does not

subscribe to more than one offering by the Company, the Company is not
permitted to share CPNI with its Affiliates, except with the Customer's approval.

Telephone Company (ABC), but no other service. ABC may not share
CPNI with its Affiliate, XYZ Long Distance, without obtaining Customer's
prior approval.

The Company may obtain approvalthrough written, oral or electronic methods.

1. lf the Company relies on oral approval, it bears the burden of demonstrating
that such approval has been given in compliance with the FCC's
regulations.

2. A Customer's approval or disapproval to use, disclose, or permit access to
CPNI must remain in effect until the Customer revokes or limits such

approval or disapproval.

3. The Company must maintain records of approval, whether oral, written or

electronic, for at least one Year.

10



D.

sEcTloN 7

USE OF GPNI: ONLY WITH CUSTOMER APPROVAL (CONT'D)

Except as described in Section 5.E., CMRS providers must obtain the Customer's
express prior authorization before disclosing or providing access to:

1.

2.

Call location information concerning the user of a commercial mobile
service, or

Automatic crash notification information of any person other than for use in
the operation of an automatic crash notification system.

E. Use of Opt-Out and Opt-ln Aoproval Processes: The Company may utilize the
Opt-Out or Opt-ln Method to obtain approval to use its Customer's individually
identifiable CPNI for the purpose of marketing communications-related services to
that Customer.

Opt-Out Method.

a. Not Permissible:

(1) To obtain approval to disclose the Customer's CPNI to joint
venture partners or independent contractors.

(2) For the purpose of marketing non-Communications-Related
Services to a Customer.

Customer approval to market video services.

b. Permissible: ln cases requiring prior Customer approval for the
purpose of marketing Communications-Related Services to a
Customer (but not for disclosing CPNI to joint venture partners or
independent contractors).

Opt-ln Method: Permissible in all cases requiring prior Customer approval.

1.

2.

1l



1.

2.

SECTION 8

NOTICES REQUIRED TO OBTAIN APPROVAL TO USE CPNI

Mandatory Notices Regarding Solicitation.

Prior to soliciting any customer approval to use, disclose, or permit access
to Customers' CPNI, whether through the Opt-ln Method or the Opt-Out
Method, the company must notify the customer of the customer's right to
restrict use of, disclosure of, and access to, the Customer's CPNI.

Content of Notice: Customer notification must provide sufficient information
to enable the Customer to make an informed decision whether to permit a
Carrier to use, disclose, or permit access to, the Customer's CpNl. The
notification must:

a. State that the Customer has a right, and the Company has a duty,
under federal law, to protect the confidentiality of CPNI.

Specify the types of information that constitute CPNI and the specific
entities that will receive the CPNI, describe the purposes for which
CPNI will be used, and inform the Customer of the right to
disapprove those uses, and deny or withdraw access to CPNI at any
time.

Advise the Customer of the precise steps the Customer must take in
order to grant or deny access to CPNI, and must clearly state that a
denial of approval will not affect the provision of any services to
which the Customer subscribes. However, the Company may
provide a brief statement, in clear and neutral language, describing
consequences directly resulting from the lack of access to CPNI.

d. Be comprehensible and not misleading.

e. State that any approval or denial of approval for the use of CPNI
outside of the service to which the Customer already subscribes from
that Carrier is valid until the Customer affirmatively revokes or limits
such approval or denial.

b.

c.

t2



A.

sEcIoN 8

NOTTCES REQUTRED TO OBTAIN APPROVAL TO USE CPNI (CONT',D)

Mandatory Notices Regarding Solicitation (Cont'd).

3. lf written notification is provided, the notice must be clearly legible, use
sufficiently large type, and be placed in an area so as to be readily apparent
to a Customer.

4. lf any portion of a notification is translated into another language, then all
portions of the notification must be translated into that language.

5. The Company may state in the notification that the Customer's approval to
use CPNI may enhance its ability to offer products and services tailored to
the Customer's needs. The Company also may state in the notification that
it may be compelled to disclose CPNI to any person upon affirmative written
request by the Customer.

6. The Company may not include in the notification any statement attempting
to encourage a Customer to freeze third-party access to CPNI.

7. The Company's solicitation for approval must be proximate to the
notification of a Customer's CPNI rights.

l3



B.

sEcTtoN 8

NOTTCES REQUTRED TO OBTATN APPROVAL TO USE CpNt (CONT'D)

Opt-Out Notice Requirements.

The Company must provide notification to obtain Opt-Out Approval through
electronic or written methods, and not by oral communication (except for one-time
use of CPNI, as discussed Section 8.D. below). The contents of any such
notification must comply with the requirements of Section 8.A., above, and:

1. The Company must wait a 30-day minimum period of time after giving
Customers notice and an opportunity to opt-out before assuming Customer
approval to use, disclose, or permit access to CPNI. The Company may, in
its discretion, provide for a longer period. The Company must notify
Customers as to the applicable waiting period for a response before
approval is assumed.

a. !n the case of an electronic form of notification, the waiting period
begins to run from the date on which the notification was sent.

b. ln the case of notification by mail, the waiting period begins to run on
the third day following the date that the notification was mailed.

2. If the Company uses the opt-out mechanism it must provide notices to its
Customers every two years.

t4



B.

SECTION 8

NOTICES REQUIRED TO OBTAIN APPROVAL TO USE CPNI (CONT',D)

Opt-Out Notice Requirements (Cont'd).

3. Use of E-mail: lf the Company uses e-mail to provide opt-out notices, it
must comply with the following additional requirements:

a. The Company must have express, verifiable, prior approval from

consumers to send notices via e-mail regarding their service in

general, or CPNI in Particular;

b. Customers must be able to reply directly to e-mails containing CPNI

notices in order to opt-out;

c. opt-out e-mail notices that are returned to the company as

undeliverable must be sent to the Customer in another form before

the Company may consider the Customer to have received notice;

and

d. The subject line of the e-mail must clearly and accurately identify the

subject matter of the e-mail.

e. The Company must make available to every Customer a method to
opt-out that is of no additional cost to the Customer and that is

available 24 hours a day, seven days a week. The company may

satisfy this requirement through a combination of methods, so long

as all Customers have the ability to opt-out at no cost and are able to
effectuate that choice whenever they choose.

C. Opt-ln Notice Requirements.

The contents of any Opt-ln Approval notification must comply with the
requirements described in Section 8.A., above.

15



D.

SECTION 8

NOTICES REQUIRED TO OBTAIN APPROVAL TO USE CPNI (CONT'D}

Notice Requirements Specific to One-Time Use of CpNl.

The company may use oral notice to obtain limited, one-time use of cpNl
for inbound and outbound Customer telephone contacts for the duration of
the call.

The contents of any such notification must comply with the requirements of
section 8.A., except that the company may omit any of the foilowing if not
relevant to the limited use for which the Carrier seeks CpNl:

The company need not advise customers that if they have opted-
out previously, no action is needed to maintain the opt-out election.

The company need not advise customers that it may share cpNl
with its Affiliate(s) or third parties and need not name those entities,
if the limited cPNl usage will not result in use by, or disclosure to,
an Affiliate or third party.

The company need not disclose the means by which a customer
can deny or withdraw future access to CpNl, so long as the
company explains to customers that the scope of the apfrovar the
Company seeks is limited to one-time use.

The company may omit disclosure of the precise steps a customer
must take in order to grant or deny access to CpNl, as long as the
company clearly communicates that the customer can deny access
to his CPNI for the call.

1.

2.

a.

d.

16



sEcTroN 9

DTSCLOSURE OF CPNI WITH JOINT VENTURE PARTNERS
OR INDEPENDENT CONTRACTORS

The Company must obtain opt-in consent from a Customer before disclosing the
Customer's CPNI to a joint venture partners or independent contractors for the purposes
of marketing Communications-Related Services to that Customer. Obtaining approval
using the Opt-Out Method is not permissible.



SECTION IO

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS

A. Management Safeguards.

1. Training of Company personnel will include review of this Manual by all new
employees and all existing employees who have not previously done so.

2. The Company will provide additional training on an as-needed basis.

3. Company personnel will make no decisions regarding CPNI without first
consulting the individual(s) listed in Section 2 of this Manual. The
Company's personnel must obtain supervisory approval regarding any
proposed use of CPNI.

4. ln deciding whether the contemplated use of the CPNI is proper, the
individual(s) listed in Section 2 will consult this Manual, applicable FCC
regulations, and, if necessary, legal counsel.

5. The person(s) listed in Section 2 will personally oversee the use of approval
methods and notice requirements for compliance with all legal requirements.

6. The person(s) listed in Section 2 will also ensure that the Company
complies with the opt-in requirements before sharing CPNI with any joint
venture partners or independent contractors.

7. Any improper use of CPNI will result in appropriate disciplinary action in
accordance with established Company disciplinary policies. Any improper
use shall be treated as a serious offense, and may result in suspension or
termination of employment in appropriate cases. Any Company personnel
making improper use of CPNI will undergo additional training to ensure
future compliance.

t8



sEcTtoN 10

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D)

A. Management Safeguards (Cont,d).

8. . The Company will provide writtennotice within five business oays to tre FCC of any inJtanceirn"r" the opt-out mechanisms do not work properly, to such i o"gr.;,hat consumers,
inability to opt_out is more than an anomaly.

a. The notice will be in the form of a letter, and will include thecompany's name, a description of the opt-out mechanismlsl useo,the problem(s) experienced, the remedy proposed and when it wiil
beArvas impremented, whether the rerevint siaie commissionts) naibeen notified and whether it has taken .n/ r.tion, , .opy'ot in"notice provided to customers, and contact intbrmation.

b. The company must submit the notice even if the company offersother methods by which consumers may opt_out.

-

l9



sEcrloN 10

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D}

Management Safeguards (Cont'd)'

9. Annual Filino of Certificatq..of Compli.an.ce' .On 
an annual basis' a corporate

officer o ith.the Federal Communications

Commission (FCC) a Compt-ia"n.. C"rtiti.ate (Appendix 1).stating his or her

p"rron"i'-knbdedge thai the Company has established operating

procedures that ar6 adequate to ensure compliance with the.FCC's CPNI

rules. A statement will r".o*p.ny the.certificate explaining how the

Company's operating pro""Ort"d 
"ntrt" 

that it is or is not in compliance

with the FCC',s CPNI rules, aS well as an e-xplanation of any actions taken

against daia brokers and "'*r"w 
of all customer complaints received in

the past year concerning tne unauinorized release of cPNl. Additionally'

the Comi"ny mutt rep6rt'on-.ny information it has with respect to the

processespretextersgr..l.ingtoattempttoaccesscPNl,andwhatsteps
it is tariii [o pnot".t cpui. iiij 

"nnrai 
filing will be m1{e with. the FCC',s

Enforcement Bureau on or Oetore March t inEg Docket No' 06-36' for data

pertaining to the previous calendar year'

a.The-actionsagainstdatabrokers''discussedaboverefersto
pitL"Oi.gs insiituiJ oi petitions. filed by the Company at either at

; ;t.t" oriederal commission, or the court system'

b.The,summaryofallCustomercomplaints.received',refersto
numberofCustom.,"o,pr"intstheCompanyhasreceivedrelated
to unauthorized ..."r, io CPNI, or unauihorized disclosure of

CPNI, broken d"; by ."t"goty of complaint' e'g'' instances of

,rprp"t ".."r, 
nV enipfoyee-s, instances of improper disclosure to

individuals not auttioiizdO to receive the informaiion, or instances of

improper access to onrin" information by individuals not authorized

to view the information.

10. The company will review these procedures on a continuing basis to ensure

"omprianJe 
*itr, .tt rcc iegui.iionr, and will revise these procedures as

needed to reflect .ny trffiulnt ievisions to the applicable rules and

regulations addressing CPNI'

20



sEcTtoN t0

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D)

B. Recordkeeping.

1. The c.ompany will maintain records of its own sates and marketing
campaigns that use CPNI in files clearly identified as such. These record!
include a description of each campaignl tne specific cFNr that was used in
the campaign, and the products and iervices ihat were offered as a part of
the campaign. The Company will maintain these records in its offices for a
minimum of one year.

2' The Company will maintain records of its Affiliates' sales and marketing
campaigns that use CPNI in files clearly identified as such. These recordswill include a description of each campaign, the specific cpNr that was
used in the campaign, and the products ani services that were offered as apart of the campaign. The Company will maintain these records in its
offices for a minimum of one year.

The.Company will maintain records of all instances where it discloses orprovides CPNI to third parties, or where third partier 
"r" 

allowed access to

description of each campaign,
cPNl, in files clearry identified as such. These records wifl incrude aAS

the specific CPNI that was used in thecampaign, and the products and services that were offered as a part of thecampaign. The company maintains these records in its offices for aminimum of one year.

Tl19:.fpany's policy is to maintain records of customer approval for useof cPNl, as well as notices required by the rCC;s regulations, for aminimum of one year. The company maintains records of customer
approval and disapproval for use of CPI\il in a readily-available location that
is consulted on an as-needed basis. -.'.' --

The Company will-maintain separate files in which it will retain any court
orders respecting CpNl.

4.

5.

2t



SECTION 1O

GoMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT',D)

C. Authentication and Procedural Safeguards'

1. The Company must take reasonable measures to discover and protect

against atiempts to gain unauthorized access to CPNI'

The Company must properly authenticate a Customer prior to disclosing

CPNI based on Cultoher-initiated telephone contact, online account

access, or an in-store visit.

a. Telephone Access to cPNl. The company will only disclo.se. call

Deta it I ntonilIioiJId tnEtelephone, based on Custome r-i niti ated

telephone contact, if the Customer first provides. the Carrier with. a

password, as described in section 10.c.3., that is not prompted by

the carrier asking for Readily Available Biographical lnformation, or

Account tntormati-on. lf the Customer does not provide a password,

or does not wish to create a password, the Company- may only

disclose Catt Oetail lnformation ny sending it to the Customeds

Address of Record, or, by calling the customer at the Telephone

Number of Record (rather than using Caller lD)'

lf the Customer is able to provide Call Detail lnformation to the

Corprny during a Customer-initiated call without the

Cor'p"nyr assislance, then the Telecommunications Carrier

ii p"iriti"d to discuss the Call Detail lnformation, provided by

the Customer (but not other Call Detail lnformation)'

lf a customer requests non-call Detail lnformation cPNl, the

co,p"ny need not first obtain a password from the Customer,

but musf nevertheless authenticate the Customer'

The Company need not require Customer to setup a

password,'but must provide the customer the option to do so'

22


