
Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 

In the Matter of 

Comcast Cable Communications, LLC, 
on behalf of its subsidiaries and affiliates 

For Determination of Effective Competition in: 
7 Washington Franchise Areas 

To: Office of the Secretary 
Attn: Chief, Media Bureau 
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CSRNo. 

PETITION FOR SPECIAL RELIEF 

- ---

Comcast Cable Communications, LLC, on behalf of its subsidiaries and affiliates 

("Comcast"), pursuant to Sections 76.7 and 76.907 of the Commission's rules, 1 requests that the 

Commission find that Comcast faces "effective competition" in 7 Washington franchise areas 

(the "Franchise Areas").2 

The Communications Act of 1934, as amended (the "Act"), and the Commission's rules 

provide that cable television rates may be regulated only in the absence of effective competition.3 

Cable operators are entitled to demonstrate that effective competition exists on a franchise-by

franchise basis. 4 When a cable operator demonstrates that effective competition exists within a 

franchise area, cable rates in the affected area are no longer subject to regulation. 5 

1 47 C.F.R. §§ 76.7 and 76.907. 
2 The Franchise Areas include Burien (WA0539), Covington (WA0878), Enumclaw (WA0881 ), 
Federal Way (WA0544)(WA0554), Kent (WA0065), Maple Valley (WA0882), and SeaTac 
(WA0541). 
3 47 U.S.C. § 543(a)(2); 47 C.F.R. § 76.905(a). 
4 47 C.F.R. § 76.907. 
5 See Implementation of Sections of the Cable Television Consumer Protection and Competition 
Act of 1992, Rate Regulation, 8 FCC Red. 5631, 5664-5665 (1993) ("Rate Order"). 
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Under the "competing provider" test set forth in Section 623(1)(1)(B) of the Act and 

Section 76.905(b)(2) ofthe Commission's rules (the "Competing Provider Test"), a cable system 

will be deemed subject to effective competition if: 

(i) the franchise area is served by at least two unaffiliated multichannel video 
programming distributors ("MVPDs"), each ofwhich offers comparable 
programming to at least 50 percent of the households in the franchise area; 
and 

(ii) the number of households subscribing to multichannel video programming 
other than the largest MVPD exceeds 15 percent of the households in the 
franchise area. 6 

As demonstrated below, the Competing Provider Test is· satisfied in each of the seven 

Franchise Areas- Burien, Covington, Enumclaw, Federal Way, Kent, Maple Valle~, and SeaTac 

--because two unaffiliated MVPDs serve over 50 percent of the Franchise Areas' households 

with comparable programming and the reported penetration rate for DBS providers exceeds the 

15 percent threshold in the Franchise Areas. 

THE COMPETING PROVIDER TEST IS SATISFIED IN 7 FRANCHISE AREAS 

The two prongs of the Competing Provider Test are straightforward and objective. Both 

prongs ofthis test clearly are satisfied in each of the seven Franchise Areas. 

1. Multiple Unaffiliated MVPDs Offer Comparable Programming to Over 
50 Percent of the Households in the Franchise Areas. 

The first prong of the Competing Provider Test requires that a franchise area must be 

served by "at least two unaffiliated multichannel video programming distributors .... "7 This 

requirement is satisfied, because the two major direct broadcast satellite providers (DirecTV, Inc. 

6 47 U.S.C. § 543(1)(1)(B)(i) and (ii); 47 C.F.R. § 76.905(b)(2)(i) and (ii). 
7 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 ofthe Communications 
Act of 1934, as amended, defines "multichannel video programming distributors" to include 
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13). 
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and Dish Network, Corp.) ("DBS Providers") are unaffiliated with Comcast and "offer" 

comparable programming to more than 50 percent of the households in the Franchise Areas. 

MVPD service is deemed "offered" when it is both technically and actually available. 8 

DBS service is presumed to be "technically available" throughout the country due to its 

nationwide satellite footprint. 9 As such, Comcast's Franchise Areas are entirely within the 

satellite footprint of DirecTV and Dish Network. 

DBS service is presumed to be "actually available" if households in a franchise area are 

"reasonably aware" that the service is available. 10 The Commission has stated that "a party may 

use evidence of penetration rates in the franchise area (the second prong of the competing 

provider test ... ) coupled with the ubiquity ofDBS services to show that consumers are 

reasonably aware ofthe availability ofDBS service." 11 DirecTV and Dish Network are among 

8 Rate Order,-( 29. 
9 See MediaOne ofGeorgia, Inc; Petition for Revocation of the Certification ofGwinnett County, 
Georgia, 12 FCC Red. 19406, ,-( 5 n.16 (1997) (citing Rate Order, at 5660-5661). 
10 See Rate Order,-( 32 (citations omitted). See also Charter Communications, LLC d/b/a 
Charter Communications Petition for Determination of Effective Competition in Fourteen North 
Carolina Communities, et al., 19 FCC Red. 7003, ,-( 4 (2004). 
11 Comcast Cable Communications, LLC Petition for Determination of Effective Competition in 
Various Michigan Communities, 23 FCC Red. 9595, ,-( 5 (2008) ("Comcast - Various Michigan 
Communities") (citing Mediacom Illinois LLC et al., Eleven Petitions for Determination of 
Effective Competition in Twenty-Two Local Franchise Areas in Illinois and Michigan, 21 FCC 
Red. 1175 (2006)). Thus, the Commission has not required the production of advertising to 
demonstrate that households in the franchise area are "reasonably aware" of the availability of 
DBS service. See Bright House Networks, LLC Petition for Determination of Effective 
Competition (Lake Alfred and Dundee FL), 22 FCC Red. 4390, ,-( 6 (2007) ("Bright House 
Networks - Florida") ("Over more than ten years, we have made hundreds Of findings that 
households in particular franchise areas are reasonably aware that they may purchase DBS 
services based on localized evidence. These accumulated showings amount to substantial 
evidence that households in all franchise areas are reasonably aware that they may purchase DBS 
services. In at least one earlier reported decision, we found households in a franchise area to be 
reasonably aware that they may purchase DBS service solely based on evidence ofDBS's 
nationwide growth and local subscriptions, without reference to advertising or other 
promotion."). 
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the largest MVPDs in the nation. 12 With approximately 34 million DBS subscribers 

nationwide, 13 (comprising approximately 34 percent of all MVPD subscribers), 14 extensive DBS 

advertising, and the substantial DBS penetration figures in each of the Franchise Areas, it is clear 

that consumers throughout the Franchise Areas are "reasonably" aware of the availability of 

Comcast's DBS competitors. 15 

The Competing Provider Test also requires that the programming offered by these 

competing providers must be "comparable" to the programming offered by the petitioning cable 

operator. 16 The Commission's rules expressly define comparable programming as "at least 12 

channels of video programming, including at least one channel of non broadcast service 

programming." 17 The Commission has repeatedly recognized that the DBS Providers offer 

comparable programming to Comcast and other cable operators under the Commission's 

12 See Annual Assessment of the Status ofCompetition in the Market for the Delivery of Video 
Programming (Fourteenth Order), 27 FCC Red. 8610, ~ 31 (2012)("Ilh Report"). 
13 See Press Release, DirecTV, DirecTV Announces Fourth Quarter and Full Year 2012 Results 
(Feb. 14, 2013) (reporting that, as of December 31,2012, DirecTV (US) had 20.084 million 
subscribers), available at http://inve tor.dir ctv.com/releasedetail.cfm?ReleaselD=740312; Press 
Release, DISH Network, DISH Reports Year End 2012 Financial Results (Feb. 20, 2013) 
(reporting that, as of December 31, 2012, Dish Network had approximately 14.056 million 
subscribers), available at 
http:/ /dish.client.shareholder.com/releasedetail.cfm ?Rele.aselD=7 41643. 
14 See 14th Report~ 31. See also Georg Szalai, US. Pay-TV Industry Sub Growth Hits Low in 
2012, The Hollywood Reporter, March 11,2013 (citing SNL Kagan report of 100.4 million 
video subscribers by the end of2012), available at http://www.hollywoodreporter.com/news/us
pay-tv-industry-growth-427390. 
15 See, e.g., Comcast- Various Michigan Communities~ 5; Bright House Networks- Florida~ 6. 
16 See 47 U.S.C. § 543(l)(l)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). 
17 47 C.F.R. § 76.905(g). 
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Competing Provider Test. 18 Each of the DBS Providers offer well over 100 video channels, most 

of which are non-broadcast services.19 And, as shown in the attached channel line-up, Comcast's 

programming service offerings in the Franchise Areas are substantially similar to the DBS 

Providers' programming services.20 

Based on the above facts, the first prong of the Competing Provider Test is satisfied in 

each of the seven Franchise Areas. 21 

2. The Competing Providers Serve Greater Than 15 Percent of the 
Households In the Franchise Areas. 

The second prong of the Competing Provider Test requires that the subscriber base of 

competing MVPD exceeds 15 percent of franchise area households. 

Because DBS Providers track their subscribers according to the ZIP codes where each 

subscriber resides (rather than by political jurisdiction), Comcast relied on a two-step approach 

to determine the number of DBS subscribers within each Franchise Area. To determine the 

relevant ZIP+4 codes for the Franchise Areas, Comcast first contacted SNL Kagan ("SNL," 

formerly known as "Media Business Corp."). 22 SNL has developed a process to accurately 

18 See, e.g. , Comcast Cablevision of Maryland, Inc., Petitions for Determination of Effective 
Competition (Charles County, MD), 19 FCC Red. 7130, ~ 4 (2004) ("We find that the 
programming ofDBS providers satisfies the Commission ' s program comparability criterion 
because DBS providers offer more than 12 channels ofvideo programming, including more than 
one non-broadcast channel."). 
19 See Channel Line-ups ofDirecTV and Dish Network, attached hereto as Exhibit 1. 
20 See Comcast Channel Line-up, attached hereto as Exhibit 2. 
21 All of the legal positions taken above regarding the first prong ofthe Competing Provider Test 
were recently confirmed by the Commission in Comcast Cable Communications, LLC, Petition 
for Determination of Effective Competition in Nine Minnesota Franchise Areas, FCC Red. 5499, 
~ 6 (2013), and Comcast Cable Communications, LLC, Petition for Determination of Effective 
Competition in Six Blaine, Minnesota Franchise Areas, 28 FCC Red. 5508, ~ 7 (2013). 
22 In certain instances, the entire 5-digit ZIP code is located within a particular franchise area. In 
these situations, Comcast used that standard 5-digit ZIP code, rather than the more detailed 
ZIP+4 analysis, as the additional detail would not provide any greater accuracy. 
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identify the ZIP+4 codes that correspond with the political boundaries of a particular community. 

This process utilizes enhanced mapping software that correlates ZIP+4 codes with political 

boundaries. With this software, SNL was able to identify the ZIP+4 codes that lie within each of 

the Franchise Areas. 23 The Commission has previously accepted ZIP+4 codes as "reasonable 

and sufficiently reliable for purposes of determining the presence of effective competition,"24 

and stated its preference for this approach.25 

Com cast next provided all of the ZIP+4 codes identified for the Franchise Areas to the 

Satellite Broadcasting and Communication Association ("SBCA"). SBCA is the national trade 

association representing the two major DBS Providers, and it has assumed the responsibility for 

compiling subscribership data and responding to data requests from cable operators and 

franchising authorities engaged in effective competition proceedings. The DBS subscriber 

numbers reported in the attached Effective Competition Tracking Reports ("ECTRs") from 

SBCA reflect the total DBS subscribers within the individual ZIP+4 codes associated with the 

respective Franchise Areas.26 

To determine whether the DBS subscribership exceeds the 15 percent threshold in the 

Franchise Areas, Comcast compared the DBS Providers' subscribership to the most recent U.S. 

23 See Letter fi·om SNL (explaining ZIP+4 methodology), attached hereto as Exhibit 3. 
24 Cable One, Inc. Petition for Determination of Effective Competition in Pocatello, Idaho, 18 
FCC Red. 12792, ~ 8 (2003) (quoting Falcon Cable Systems II, a California Limited 
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition 
in Twelve Oregon Cities, 17 FCC Red. 4648 (2002)). 
25 See Public Notice, "Commission Announces New Standards for Showings of Effective 
Competition For Cable Service," 23 FCC Red. 12067 (2008); Public Notice, "Commission 
Clarifies Standards for Evidence of Competing Provider Effective Competition for Cable 
Service," 24 FCC Red. 8198 (2009). 
26 See Exhibit 4 (providing total ZIP+4-based DBS subscribership for the Franchise Areas, as 
well as all ZIP+4 data relied on in the Petition). 
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Census "occupied household unit" figures for each community.27 This comparison yields the 

penetration rates for DBS Providers in each of the Franchise Areas: 

Franchise Area 

Burien 
Covington 
Enumclaw 
Federal Way 
Kent 
Maple Valley 
SeaTac 

DBS Providers' Penetration 

17.37% 
21.56% 
20.75% 
16.21% 
15.47% 
16.36% 
17.12% 

As detailed in Exhibit 6, the subscriber penetration rates for the DBS Providers in each of 

the Franchise Areas exceeds the 15 percent threshold required under Section 623(1)(1)(B) ofthe 

Act. Accordingly, Comcast meets the second prong of the Competing Provider Test in each of 

the Franchise Areas. 28 

27 See Exhibit 5. 
28 Comcast has confirmed that it is the largest MVPD in the Burien, Covington, Enumclaw, 
Federal Way, Kent, Maple Valley, and SeaTac Franchise Areas. See Declaration of Warren 
Fitting attached hereto. 
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CONCLUSION 

Comcast's cable systems are subject to effective competition in each of the seven 

Franchise Areas under the Competing Provider Test. Based on the evidence presented herein, 

Comcast respectfully requests that the Media Bureau issue an order acknowledging the presence 

of effective competition in each of the seven Washington Franchise Areas as of the filing d~te of 

this Petition. 29 

Richard A. Chapkis 
Deputy General Counsel 
COM CAST CORPORATION 
One Comcast Center 
Philadelphia, P A 19103-283 8 
(215) 286-523 7 

November 15,2013 

By: 

Respectfully submitted, 

Comcast Cable Communications, LLC 
on behalf of its subsidiaries and affiliates 

W sley R. Heppler 
even J. Horvitz 

Frederick W. Giroux 
DAVIS WRIGHT TREMAINE LLP 
1919 Pennsylvania Avenue, N.W. Suite 800 
Washington, D.C. 20006 
(202) 973-4200 

Its Attorneys 

29 See, e.g., Time Warner Entertainment-Advance/Newhouse Partnership, 26 FCC Red. 3829, ~ 
28 (20 11) ("Consistent with our longstanding practice, the order herein is effective as of the date 
the petition herein was filed.") (footnote omitted). See also Charter Communications 
Entertainment I LLC, 26 FCC Red. 5975, ~ 28 (2011). 
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4) 

The below-signed signatory has read the foregoing Petition for Special Relief, and to the 

best of my knowledge, information and belief formed after reasonable inquiry, it is well 

grounded in fact and is warranted by existing law or a good faith argument for the extension, 

modification or reversal of existing law; and is not interposed for any improper purpose. 

By: 

November 15, 2013 

DWT 22927253vl 0107080-000048 

Respectfully submitted, 

Comcast Cable Communications, LLC 
on behalf of its subsidiaries and affiliates 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W., Suite 800 
Washington, DC 20006 
(202) 973-4200 

Its Attorney 



DECLARATION OF WARREN FITTING 

I, Warren Fitting, declare, under penalty of perjury that: 

1. I am the Executive Director, Regulatory Affairs for Comcast Cable 
Communications, LLC ("Comcast"). 

2. I have read the foregoing Petition for Special Relief ("Petition") and am familiar 
with the contents thereof and the matters referred to therein. 

3. I have reviewed Comcast's respective cable subscriber numbers for the Franchise 
Areas at issue in this Petition, as well as the DBS subscriber numbers provided by 
SBCA for the individual Franchise Areas as described in the Petition. Comcast is 
the largest multichannel video program provider in the Burien, Covington, 
Enumclaw, Federal Way, Kent, Maple Valley, and SeaTac Franchise Areas. 

4. The facts contained within the Petition are true and correct to the best of my 
knowledge, information and belief. 

N_oy S!M. b :1...C e . 20 l3 
I 

Date 
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EXHIBIT 1 
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DIRECTV even offers local channels in high-defintion.• 

No matter what package you choose to order, local channels are available in any ofthe packages. Just use 
the ZIP code/local channel finder, and we'll help you pinpoint the metropolitan area that broadcasts your local 
channels. 

Local channels available in: Seattle-Taeoo~a WA (Lookup another) 

Network Affiliate Local Channel IRD Channel Broadcast Format 

ABC KOMO 4 961 Digital 

ABC KOMO 4 HD 

··AZJ>.. KFFV 45 971 01gilal 

CBS KIRO 7 HD 

CBS· KIRO 7 963 Digital 

cw KSTW 11 HD 

cw KSlW 11 965 Digital 

FOX KCPQ 13 966 Digital 

FOX KCPO 13 HD 

INO KVOS 12 HD 

INO KONG 16 HD 

INO KONG 16 967 Digital 

ION ION 33 347 Digital 

MNT KZJO 22 968 Digital 

MNT KZJO 22 HD 

NBC KING 5 HD 

NBC 'KING" · 5 962 Digital 

PBS KBTC 28 HD 

PBS KCTS 9 964 Digital 

PBS KBTC 28 970 Digital 

PBS KCTS 9 HD 
UNI KUNS 51 972 Digital 

UNI KUNS 51 HD 
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1MW!MMFHMM 
240 SET Asia 
241 TFC (Filipino) 
242 GMA Pinoy TV (Filipino) 
243 GMALila 
245 TV JAPAN (Japanesa) 
246 ZeaTV 
247 Willow Plus 
2~ 6 SBTN (Vietnamese) 
252 TV5 Monda (french) 
254 Channel One Russia 
255 RTN lV Russian 
257 KO·AM TV 
259 SlarPius 

M§ftlHM 
420·425 ESPN Game Plan/ 

Full Court 
440 IN Demand Taam HD 
441~450 NOA l6ague Pass! 

MLS Direct K~k 
4~ Ill Demand G mo liD 
456 IN Demand Game 2 HD 
457·470 NHL Center Ice/ 

MLBExtra Innings 
801·803 iN Oomand 

PPVEvents 
804 IN Demand PPV 

Events HD 

Mij§M,i.!!iM 
35 Food Network 
38 TLC 
43 Animal Planet 
49 ~uTV 
51 uretlme 
52 A&E 
53 FX 
55 TBS 
56 BET 
60 Comedy Central 
65 E! 
67 AMC 
74 TVGN 
t 50 C·SPAN3 
163 TVU.nd 
232 DVUiv 
233 EWTN 
481 Cenbic 
486 TheWord 
651 El HD 
653 Lifetime HD 
664 TBS HD 
665 FX HD 
667 Animal Planet HD 
668 Discovery Channel HD 
660 TLC HD 
670 A&E HD 
675 Food Network HD 
683 HSN HD 

689 BET HD 
692 QVC HD 
697 AMC HD 
702 Hallmark Channel HD 
704 Comedy Central HD 
706 truTV HD 
708 The Wcatllef Channel HD 
7t7 TVGN HD 

M@!@iijM 
30 Rool Sports Northwest 
3t ESPN 
32 ESPN2 
34 NBC Sports NetwO!l< 
42 Cartoon Network 
70 Go~ Channel 
162 BBCAmerica 
179 CSN Northwest 

~~~ ~JA:J Channel 
402 ESPNews 
412 CBS Sports Network 
617 CSN Northwest HD 
621 ESPNU HD 
622 ESPNows HD 
623 ESPN HD 
824 ESPN2 HD 
625 Gull Channel HD 
626 NBC Sports Ne1work HD 
627 RootSpor1B 

Northwest HD 
633 CBS Sports Ho1work HD 
647 BBC America HD 
680 Cartoon Ne1work HD 
Entertainment & Lifestyle 
54 TNT 
56 USA Network 
59 Syty 
61 CMT 
62 VH1 
63 MTV 
64 MTV2 
66 Bravo 
71 Olcygon 
125 AI Jazeora America 
136 G4 
139 LOGO 
t61 GSN 
183 Esquire 
202 Ovation 
220 OWN 
275 blo. 
471 CMT Pure Country 
472 MTV Hits 
473 VH1 Classic 
474 VH1 Soul 
475 MTV Jams 
476 Fuse 
462 gmc 
463 TV One 
464 GAC 
502 We tv 
649 We tv HD 

650 Esquire HD 
652 Bravo HD 
669 Spike HD 
660 Universal HD 
662 TNT HD 
683 Velocity HD 
672 USA He1work HD 
676 Syly HD 
682 Oxygen HD 
684 gmc HO 
665 Palladia HO 
686 CMT HO 
687 VH1 HO 
686 MTV HD 
600 Fuse HO 
691 TV One HD 
693 G4 HD 
694 blo. HO 
715 Ovation HD 
716 GSN HD 
760 ~3s 

Kl~s 
39 ABC Faml~ 
40 Nickolodeon 
41 Disney Ch<mnel 
42 Cartoon Network 
118 Sprout 
120 NickJr. 
121 The Hub 
122 DisneyXD 
123 DlsneyJunlof' 
125 Nickloons 
127 Nicl< 2 
215 TeB!lN~k 
677 Disney Clulnnol HO 
676 ABC Family HO 
678 Nickelodeon HO 
680 Cartoon Network HD 
681 Disney XD HD 
720 Sprout HD 
721 The Hub HD 
News & Information 
36 Trnvol Channel 
37 History 
44 CNN 
45 HLN 
46 CNBC 
47 MSNBC 
46 Fox News Channel 
50 BloombergTV 
66 HGTV 
1 01 Wealherscan Local 
130 FoK Business Network 
159 Nat Geo WILD 
201 Doolinalion America 
203 DIY 
204 Cooking Channel 

222 Discovery Rt & Hoallh 
271 lnvestlgalion Discovery 
272 Science 
273 Natkmal Geographic 

Channel 
276 H2 
646 Bloomberg TV HD 
648 HLN HD 
654 Travel Chanllf!l HD 
Ei55 Fox News Channel HD 
656 Fox Bullness Network HD 
657 CNN HO 
656 CNBC HO 
661 MSNBC HD 
666 Nat Goo Wild HO 
671 Hhrtory HD 
673 NaUonal Geographic 

Channel HD 
674 HGTV HD 
695 Destination America HD 
696 SclenceHD 
7t2 H2 HD 
7t3 Investigation Discovery HO 
716 Cooking Channel HD 
Movies 
149 MoviePlex 
166 FEARnet 
500 Hallmark Movie Channel 
501 TCM 
503 IFC 
504 LMN 
505 Sundance Channel 
513 lndlePiex 
514 AelroPiex 
516 Em:ore Family 
517 Encore HD 
518 Encore 
519 Encore love 
521 Encore Suspenso 
523 Encore Weslems 
527 Encore Drama 
529 Encore Action 
586 Ftlx 
698 LMN HO 
699 IFC HD 
70t TCM HD 
703ltllmo!I<-O\Imftetlll 
708 lndiePiex HD 
709 RetroPiex HO 

Multilattno Packages 

MIIIULlltlno 

Avn~:ible cia cartP. with 
subscriptien to Umilcd Besic 

n1 GaJavisidn HD 
128 Galavlsl6o 
729 UniMas 
130 History en Espanol 
~~ ~sn~v3~~n Espaiiol 
134 Telemundo 
135 mun2 
737 Mexicanal Natwont: 
739 TeleH~ 
74D 
741 
742 
743 
74-4 
745 
746 'AAmerica 
741 NE lntemaclonal 
7-49 nuvolV 
750 Discovery Familia 
751 TV Colombia 
752 TV Chile 
763 TV Venezuela 
754 TV Dominica 
m 
756 
757 

~gg 
7GO 
7&1 

~5 
?S;t Telefe 
1SS Ecuavisa 
766 Utillslma 
7G9 Once TV Mexico 
770 HITN 
77 l Centro Americana 

m~wr~.:rr~~~ 
774 TBN Enlanca 
776 Paslones 
777 HTV Muslca 
778 Video Rola 
760 ~3s 
781 ESPN Deportas 
7112 FOX Deportes m LAS spanol 
788 ricas 

lnr.lut1t:l) Umitoc1 flnS!I~ 
nml Mullilnllno 

Mi00'hi'Mi'h+ 
lncludestJmiWtl ~asic, 

Digil<ll Ei.iOri0111Y cmd MuiULatlno 

M;Mibfi!@jfh\M 
Includes Limited Baste, 

Olgltal Economy, Multil..i:!lllo r111d 
the following r:hnnnels: 

~~ ~r'~ Sports Northwast 
32 ESPN2 
J.4 NBC Spo~s Network 
36 TLC 
40 Nickelodeon 
54 TNT 
55 TBS 
57 Spike 

~~ wr 
63 MTV 
66 Bravo 
70 Goll Channel 

l ~~ ~GC00kerica 
504 
623 
624 
625 
626 
627 
647 
652 
659 
662 
664 
669 
676 HO 

HD 
Network HD 
NorthwestHD 

lea HD 

679 N c elodeon HD 
687 VH1 HD 
66B MTV HD 
69ll LMN HO 
720 Sprout HD 

+;MO!§tmamaw 
lnr.lurles Umihld Oasir.. 
Digital EcOflOillV, Digilal 
Prefetred cmt1 atlrliliorml 

t:hannel~ on Muitilalino Max 



© XFINITY ' TV C/""""""''"''"'"" 

2 NWGN 
3 KWPX-TV ION 
4 KOMO (ABC) 
5 KING (NBC) 
6 KONG 
7 KIAO (CBS) 
8 Discovery Channel 
9 KCTS (PBS) 
10 KZJO (JOElV) 
11 KSTW (CW) 
12 KBTC (PBS) 
12 KVOS Me TV (Marysv~e/ 

Arlington) 
13 KCPO (fOX) 
14 KBCB ONO) 
15 KFFVONO) 
16 ovc 
17 IISN 
18 KWDK (Oaystar) 
19 Hallmark Channel 
20 KTBW 
21 GovemmeniAccess 
22 Govemmenl Access 
23 TVW 
24 C-SPAN 
25 C-SPAN2 
26 Education Access 
27 UWTV 
28 Education Access 
29 KUNS (\JnMslon) 
72 KVOS Me TV 
75 KCTS Plus 
75 GovernmentAccess 

(Kirkland) 
76 local Originallon 
7B The Weather Channel 
79 Leased Access 
81 lea:;ed Access 
871726 KUNS HO (Un i~~on) 
88/736 KUNS (MundoFQXJ 
89 KFFV Weather 
91 AztecaAmerica 
92 KFFV-AAT TV 
93 KVOS ThaCooiTV 
96 Jewelry TV 
99 CBl/T 
102 KBCB HD 
103 KWPX HD (ION) 
104 KOMO HD (ABC) 
105 KING HD (NBC) 
106 KONG HD 
107 KIRO HD (CBS) 
108 KBTC HD (Marysrille/ 

Arlington) 

HMI KOTS HD (PBS) 
110 KlJO liD (JOEIV) 
111 KSTW HO (CWj 
112 KCTS Cmlo (P8SJ 
113 KCPO HO (fOX) 
114 KO ~0 Tb\JITV ~ 
115 l,)jo W.l NoiW!>I~ 
116Mton .. TY 
117 KIROAouoTY I"t~ 
110 KCTS 1/mo 
5!19 )(RftlY'-"t»o 
619 C8UTIID 
645 Q.-SPAN HD 
732 KUliS ~viSion 
73G KFFVAIIuc•Am«jqo 
748 KCTS Vmo il'1lSl 
954o986 010'Lll FM Rodlo 

st. Ilona 

MINH 
in<IIOI<J• I Im~oa IIOilk 

J5 Rlod llolv.<>1< 
40 llk:krllacleoo .I Di<nl!y Chimd 
45 HUI 
68 1\GTV 
118 S!lrOOI 
121 lllo l lub 
122 Dimly liD 
203 0/V 
2tS T...,lll<l< 
272Sdenc:o 
~73 llatiornliG<ogr.Jplrlc 

ClrMfifl 
6-18 HLH HD 
673 llotlonot C.ographlo 

Chonnol HD 
67~ HGlV HD 
675 Food lletwork HD 
677 Ohnoy Ch•nnol HD 
679 Nlcktlod"'n HD 
611 I Dlanoy XO HO 
695 Solo nco liD 
720 Sproul HO 
721 Tho Hub HO 

+·!M1#f.!.t.U,M 
lnc l tlde~ limited Basic 

35 Food Network 
37 Hlslory 
41 DiSfley Channel 
42 Gartoon Nelw1lrl< 
43 Animal Planet 

44 CNN 
tiB FQx News Channel 
49 truTV 
51 LlfeUm~:~ 
52 A&E 
56 BET 
58 USA Ne!Wurl< 
60 Comedy Cenlrnl 
65 E! 
67 AMC 
74 TVGN 
276 H2 
655 Fox News Channel HD 
657 CNN HD 
667 Animal Planet HO 
668 Discovery Channel HD 
670 A&E HO 
671 History HD 
675 Food Network HD 
6n Disney Channel HD 
680 Cartoon Network HD 
689 BET HD 
697 AMC HD 
702 Hallmark Channel HD 
704 Come<ly Central HD 
712 H2 HD 
717 TVGN HD 
770 El HD 
901-946 Music ctJoiGe 

Dtgrtnl Starter 

lncluCiesllmitedBasic 

1 XANITY On Demand 
30 Root Sports Nof1hwest 
31 ESPN 
32 ESPN2 
33 FS1 
34 NBC Sports Networ1< 
36 Travel Channel 
38 TLC 
39 ABC Family 
40 Nlcl<elodeon 
45 HLN 
46 CNBC 
47 MSNBC 
50 BloornberoTV 
53 FX 
54 TNT 
55 TBS 
57 Spike 
50 Syty 
61 CMT 
62 VHI 
63 MTV 
64 MTV2 
66 Bravo 
68 HGTV 
70 GoW ChiiMel 

71 Oxygen 
74 TVGN 
118 Sproot 
136 64 
149 MovlePiex 
150 C-SPAN3 
152 Crossings TV 
162 BOCAmerica 
166 FEAAnet 
173 ESPN HD 
114 ESPN 2 HD 
183 Esquire 
271 Investigation Discovery 
275 bio. 
276 H2 
401 FXX 
430 PAC 12 Network (Regionaij 
482 gmc 
500 Hallma~ Movie Channel 
504 LMN 
61B FXX HD 
620 FS1 HD 
623 ESPN HD 
624 ESPN2 HD 
625 Goll Channel HD 
626 NBC Sports Networ1< HD 
627 Root Sports Northwest HD 
628 PAC 12 Network HD 

(Regional) 
646 Bloomberg IV /10 
647 BBC America HD 
648 HLN HD 
660 Esquire HD 
&51 El HD 
652 BrBVO HD 
653 UleHme HD 
654 Travel Channel HD 
655 Fox News Channel HD 
657 CNN HO 
658 CNBC HD 
669 Spike HD 
660 Unlvensal HD 
661 MSNBC HD 
662 TNT HD 
663 Velocity HD 
664 TBS liD 
665 FX HD 
667 Animal Planet HD 
668 Discovery Channel HD 
669 TLC HD 
670 A&E HD 
671 History 110 
672 USA Networll HD 
674 HGTV HD 
675 Food Notwork HD 
676 Syfy HD 
677 Disney Channel HD 
670 ABC Family HD 
679 Nickelodeon HD 
680 cartoon Network HD 

682 Oxygen HD 
683 HSN HD 
684 gmc HD 
685 Palladia HD 
686 CMT HD 
687 VH1 HD 
688 MTV HD 
6119 BHHD 
692 ave HD 
693 G4 HD 
694 blo.HD 
697 AMC HD 
698 LMN HD 
702 Hallmar1c Channel HD 
703 Hallmark Movie 

ChannoiHD 
704 Come<ly Cen~al HD 
705 truTV HO 
708 lllo WoatMOt Cllonnol HD 
712 H2 HD 
713 lnveoligation Discovery HD 
717 IVGN HD 
120 6prout HD 
897 XFINITY 30 
90 1·946 Music Choice •. ,,., .. 

Includes Di1]ital Slarter 

101 Weatherscan local 
120 Nlcl< Jr. 
121 TheHub 
122 Disney XD 
123 DisneyJunlor 
124 Babyfirst Americas 
125 AI Jazeera Amarica 
126 Nickloons 
127 Nick 2 
130 Fox Business Network 
131 BBC World News 
139 LOGO 
159 Nat Geo WILD 
161 GSN 
163 TV Land 
179 CSN Northwest 
lBO NFL 
201 Destinatloo America 
202 ovalion 
203 DIY 
201) Cooking Channel 
205 ALTV 
206 INSP 
215 TeenN~k 
220 OWN 
222 Discovery AI & HeaHh 
231 halogen 
232 BYUtv 
233 EWTN 
244 MYX 

270 Smilhsonian Channel 
272 Science 
273 Nalional Geographic 

Chnnnel 
274 Military Chnnnel 
400 ESPNU 
4D2 ESPNews 
406 Ovldoor Channel 
407 MLB Nstwor1< 
409 lV Games 
412 CBSSpor1sNetwor1< 
416 NBATV 
417 NFL Network 
41B NFL Networ1< HD 
419 NHL Nelw1lrl< 
471 CMT P\rre Counlry 
472 MTV HITS 
473 VH1 Classic 
474 VH1 Soul 
475 MTV Jams 
476 Fuse 
480 Aspire 
481 Centric 
483 TY One 
484 GAC 
486 The Word 
501 TCM 
502 Welv 
503 IFC 
505 Sund<tnce Channel 
513 lmliePiex 
514 RetroPiex 
516 Encore Family 
517 Encore HD 
518 Encore 
519 Encore love 
521 Encore Suspense 
523 Encore Westerns 
527 Encore Drama 
529 Encore Action 
566 FIIK 
617 CSN Nor\hwes1 HD 
621 ESPNU HD 
622 ESPNews HD 
629 MLB Networll HD 
630 N6A TV HD 
631 NHL Networll HD 
633 CBS Sports Networ1< HD 
635 Outdoor Channel HD 
649 We 1v HD 
656 FoK Business Network HD 
666 Nat Geo Wild HD 
673 Natfonal Geographic 

Channel HD 
681 Dlanoy XD HD 
690 Fuse HD 
691 TV One HD 
695 Do>ll~>tlan A""rlco HD 
696 Schmce HD 
699 IFC HD 

700 MGM HD 
701 TCM HD 
707 AXS TV HD 
708 lndlePIOK HD 
709 Re~oPiex HD 
714 Smftblonlan Chm!el HD 
715 ovation HD 
716 Cooking Channel HD 
718 GSN HD 
721 The Hub HO 
121 Galavls16n HD 
728 GalavisiOn 
729 UniMas 
734 Telemundo 
735 mun2 
749 nuvoTV 
770 HITN 
780 lr3s 

t.JM!§I@MI§ij 
Includes Oigilal Preferred, 

li80antl Starz 

M ·i@MIMHM 
Includes Uiglt111 Preferrtld Pk1s. 
Spot ts Entertaioment Package, 

Cinr.max emU Showlim(j 

ttMI*'h't' 
180 NFL 
401 FXX 
402 ESPNews 
403 ESPN C~ss~ 
404 Big len Network 
406 Outdoor Chanoel 
407 MLB Networ1< 
409 TV Games 
410 NFL RedZone 
411 TennlsChannel 
412 CBSSportsNelwork 
413 foK College Spals Allanlic 
414 Fox Coll'lle Sports Cenlrnl 
415 Fo< C~lege Sports Pocilic 
416 NOA TV 
417 NFL Network 
418 NFL Network HD 
419 NHL Networ1< 
427 Sportsman Channel 
428 Oul~de TV 
43 1 PAC 12 Network 

(Nal~nal) 
436 ESPN Goal L~el 

Buzzer Beater 
506 Fox Movie Channel 
618 FXX HD 
622 ESPNews HD 

629 MLB Networ1< HO 
&30 NB~ TV HD 
631 NHL Networ1< HD 
632 Big Ten Networ1< HD 
633 CBS Sports Networ1< HD 
634 Tennis Channel HD 
535 Outdoor Channel HD 
636 Sportsman Channel HO 
637 NFI. Re<IZonoiiD 
765 beiN Sport en Espanol 

MMfiMH+' 
Starz 
532 Starz HD 
534 Slarz 
536 Slarz Edge 
537 Starz In Black 
538 Starz Cinema 
539 Starz Family 
540 Starz Comedy 

HBO 
643 HB02 HO 
544 HBD Signature HO 
546 HBD lallno HD 
649 HBO HD 
550 HBO Easl 
551 HBO Wesl 
553 H002 
555 HBO Signature 
557 HBO Faml~ 
558 HBO Lalino 
559 HBO Comedy 
560 HBO Zone 
Clncmn 
561 Clnemax Wes1 
562 Clnemax Easl 
563 Cinemu HO 
565 MoreMAX 
Show time 
574 Showllmo HD 
576 Showtime 
578 SHO 2 
580 Showllme Showcase 
582 Showtimo Extreme 
586 Flix 
The Movie Channel 
588 Tloo Morio Cbannel HD 
591 The Movie Channel 
593 The Movle Channel Xtra 
Adult 
853 Playboy TV 

WA-009 



EXHIBIT3 



August 14, 2012 
Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 

To Whom It May Concern: 

SNL Kagan utilizes a multi-step process to accurately identify cable client franchise areas and associated ZIP and ZIP+4 Codes. (A 
ZIP+4 Code includes the five digits ofthe United States Postal Service ZIP Code, a hyphen, and four more digits that determine a 
more precise location than the ZIP Code.) 

This methodology was developed to address the potential shortcomings in utilizing 5-digit ZIP Code data for "Effective Competition" 
petitions. The basic methodology has been in place for several years and has been used successfully in many Effective Competition 
cases at the FCC. 

Because ZIP Codes and municipal boundaries are created and managed by different government authorities, the boundaries of ZIP 
Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond municipal boundaries. ZIP+4 Codes, 
however, usually reside in one and only one municipality. SNL Kagan uses Place, Minor Civil Division (MCD), and County boundaries 
from Dynamap® a division of Pitney Bowes Business Insight, to determine municipal boundaries. SNLKagan uses the Dynamap® 
ZIP+4 Centroids database, which contains ZIP+4 centroid correspondence for virtually all deliverable ZIP+4s, to identify ZIP+4 Codes 
within municipal boundaries, among the over 60 million ZIP+4s in all 50 states, DC, and Puerto Rico, based on current data from the 
USPS and the U.S. Bureau of the Census, and the Tele Atlas master street database. 

SNL Kagan then utilizes its ZIP+4 Code mapping to enable our clients to obtain proper "Direct-to-Home" (DTH) subscriber counts for 
their respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. (Where SNL Kagan determines that a ZIP Code 
falls entirely within a franchise area, however, it is unnecessary to identify DTH subscribers at the ZIP+4 Code level for that 5-digit ZIP 
Code. In these instances, SNL Kagan identifies such 5-digit ZIP Codes and, accordingly, DTH subscribers are identified by the 5-digit 
ZIP code only.) 

Only ZIP+4 Codes that meet specific criteria are included in this report. The following criteria must be met: 

• The centroid of the ZIP+4 Code is within the franchise· area; and 

• The USPS ZIP+4 Record Type (from Dynamap® ZIP+4 Centroids) is either H- high rise or S- street. 

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective Competition relief efforts, and 
we believe tlrlis ethodology produces the most accurate and detaile view of ZIP+4 data as it relates to cable franchise areas . 

.t: / .··;7 
b { 

Pinna Gallant 
Senior Product Manager 
SNL Kagan 

Financial Institutions I Real Estate I Energy I Media & Communications 

One SNL Plaza, PO Box 2124, Charlottesville, VA 22902 I +1.434.977.1600 I +1.434.977.4466 fax 

Ahmedabad I Arlington I Boston I Boulder I Islamabad I Jersey City I London I Monterey I New York I Richmond I SNL.com 



EXHIBIT 4 

SBCA ECTR Summary Pages 

ZIP+4 Data provided on CD included with the exhibit. 

A hard copy of the ZIP+4 data is available upon request. 



ECTR - Effective Competition Tracking Report sa eN 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated June 3, 2013 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: August 13, 2013 

ZIP Codes 

I Requested total for Burien, WA 

Data is current through 6/30/2013 

Report Prepared by: 
Martin Esteves 
Program Manager 
202-349-3630 
mesteves@sbca.org 

DTH Count 

2302 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report Sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated June 3, 2013 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: August 13, 2013 

ZIP Codes 

I Requested total for Covington, WA 

Data is current through 6/30/2013 

Report Prepared by: 
Martin Esteves 
Program Manager 
202-349-3630 
mesteves@sbca. org 

DTH Count 

1254 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW ·Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR- Effective Competition Tracking Report Sa eN 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated June 3, 2013 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: August 13, 2013 

ZIP Codes 

Requested total for Enumclaw, WA 

Data is current through 6/30/2013 

Report Prepared by: 
Martin Esteves 
Program Manager 
202-349-3630 
mesteves@sbca. org 

DTH Count 

917 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR- Effective Competition Tracking Report Sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated June 3, 2013 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: August 13, 2013 

ZIP Codes 

J Requested total for Federal Way, WA 

Data is current through 6/30/2013 

Report Prepared by: 
Martin Esteves 
Program Manager 
202-349-3630 
mesteves@sbca. org 

DTH Count 

5379 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW ·Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR- Effective Competition Tracking Report SBcN 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated June 3, 2013 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date : August 13, 2013 

ZIP Codes 

I Requested total for Kent, WA 

Data is current through 6/30/2013 

Report Prepared by: 
Martin Esteves 
Program Manager 
202-349-3630 
mesteves@sbca .org 

DTH Count 

5268 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occup ied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report Sa eN 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76. 907( c) of the FCC Rules, and your effective competition 
tracking request dated June 3, 2013 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report Is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date : August 13, 2013 

ZIP Codes 

I Requested total for Maple Valley, WA 

Data is current through 6/30/2013 

Report Prepared by: 
Martin Esteves 
Program Manager 
202-349-3630 
mesteves@sbca. org 

DTH Count 

1256 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report Sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated June 3, 2013 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: August 13, 2013 

ZIP Codes 

Requested total for Seatac, WA 

Data is current through 6/30/2013 

Report Prepared by: 
Martin Esteves 
Program Manager 
202-349-3630 
mesteves@sbca. org 

DTH Count 

1632 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the Un ited States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Wash ington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



EXHIBIT 5 



American FactFinder- Results 

1 Advanced Search 2 Table VIewer 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

Page 1 of 1 

Result 1 of 1 VIEW ALL AS PDF 

BACK TO ADVANCED SEARCH 

NOTE: For information on confidentiality protection, nonsampling error, and defin~ions, see http:llwww.census.gov/prodlcen20101pl94·171 .pdf 

NOTE: Change to the Califomia.Connecticut,Misslssippi.New Hampshire.Virginia. and Washington P. L. 94-171 Summary Files as delivered. 

3 
0 
3 
f 

Total : 

Occupied 

Vacant 

Burien city, 
Washington 

14.322 

13,253 

1.069 

~' Source: U.S. Census Bureau, 2010 Census. 

Source: U.S. Census Bureau 1 American FactFinder 

Covington city, 
Washington 

6,081 

5,817 

264 

Enumclaw city, Federal Way city, Kent city, Maple Valley city, 
Washington Washington Washington Washington 

4,683 35,444 36,424 7,997 

4,420 33,188 34,044 7,679 

263 2,256 2,380 318 

SeaTac city, 
Washing\on 

'10,360 

9,533 
0 827 

http ://factfinder2 .census. gov /faces/tableservices/j sf/pages/productview .xhtml ?pid= DEC _1 0 _ PL _ H 1 &prod... 11/7/20 13 



EXHIBIT6 



A B c D E 
% of DBS Penetration 

Total DBS 2010 Census Occupied In Franchise Area 
1 Community State Subscribers Housing Units Column C I Column D 

2 BURIEN WA 2,302 13,253 17.37% 

3 COVINGTON WA 1,254 5,817 21.56% 

4 ENUMCLAW WA 917 4,420 20.75% 

5 FEDERAL WAY WA 5,379 33,188 16.21% 

6 KENT WA 5,268 34,044 15.47% 

7 MAPLE VALLEY WA 1,256 7,679 16.36% 

8 SEATAC WA 1,632 9,533 17.12% 

21577523.1 



CERTIFICATE OF SERVICE 

I, Elinor McCormick, do hereby certify on this 15th day ofNovember, 2013 that a true 

and correct copy of the foregoing "Petition for Special Relief' has been sent via U.S. mail, 

postage prepaid to the following: 

William Lake, Chief 
Media Bureau 
Federal Communications Commission 
Office ofthe Secretary 
445 12th Street, SW 
Washington, DC 20554 

Ms. Monica Lusk 
City Clerk 
City of Burien 
400 SW 152nd Street, Suite 300 
Burien, WA 98166 

Ms. Marcia Hopkins 
City Clerk 

·City of Enumclaw 
1339 Griffin Ave 
Enumclaw, WA 98022 

Mr. Ronald Moore 
City Clerk 
City of Kent 
220 Fourth AveS. 
Kent, WA 98032 

Mr. Todd Cutts 
City Manager 
City of SeaTac 
4800 South 188th Street 
SeaTac, W A 98188 

DWT 22927253vl 0107080-000048 

Marlene H. Dortch, Secretary 
Federal Communications Commission 
Office of the Secretary 
445 12th Street, SW 
Washington, DC 20554 

Mr. Derek Matheson 
City Manager 
City of Covington 
16720 SE 27lst Street, Suite 100 
Covington, W A 98042 

Mr. Thomas Fichtner 
IT Manager 
City ofFederal Way 
33325 8th AvenueS. 
Federal Way, WA 98003-6325 

Mr. Davis Johnston · 
City Manager 
City of Maple Valley 
PO Box 320 
Maple Valley, WA 98038 


