
REDACTED VERSION_ DOES NOT CONTAIN PROPRIETARY INFORMATION _FORPUBLIC INSPECTION

BEFORE THE

f eùeruí @ommuni cutio nÈ @ommíggíon
IWASHINGTON, D.C. 20554

In re Petition of CSR- -E

PSID No. 020214
Time Warner Cable Inc.
For Determination of
Effective Competition

)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)

Avon Lake, City of
Bay Village, City of
Beachwood, City of
Brecksville, City of
Cleveland Heights, City of
Cuyahoga Falls, City of
Gates Mills, Village of
Highland Heights, City of
Independence, City of
Lyndhurst, City of
Marblehead Village
Mayf,reld Heights, City of
Mayfield, Village of
Mentor on the Lake, City of
Mentor, City of
Monroe Township
North Kingsville, Village of
North Olmsted, City of
University Heights, City of
Valley View, Village of
Wickliffe, City of
Willoughby Hills, City of
Woodmere, Village of

oH0988
oH0739
oH020l
oHt274
oH069s
oHr27l
oHt944
oH0986
oH0993
oH0663
oH1393
oH0777
oH0862
oH0896
oH0740
oH3247
oH0282
oH0800
oHû662
oHl195
oH0802
oH0801
oH077s

Chief, Media Bureau
PETITION FOR SPECIAL RELIEF

Time Warner Cable úrc. ("Time Warner Cable"), by its attorneys, and pursuant to Sections

76.7,76.905(b) and 76.907 of the Commission's rules,l hereby petitions the Commission for a

finding that Time Warner Cable's cable television system serving the above-captioned communities

(unless otherwise noted, individually "Franchise Area" and collectively "Franchise Areas") is subject

to effective competition2 and therefore exempt from any rate regulation imposed pursuant to Section

623 of the Communications Act of 1934 (the "Act").3

t47 c.p.R. gg 76.7, 76.905(b),76s07.
2 Pursuant to Section 76.910 of the Commission's rules, rate regulatory authority may be exercised only by a local
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TIME WARNER CABLE SATISFIES THE "5OII5" OR "COMPETING PROVIDER
TEST" IN ALL BUT ONE OF THE FRANCHISE AREAS.

Pursuant to Section 623(a)(2) of the Act,

[i]f the Commission finds that a cable system is subject to effective
competition, the rates for the provision of cable service by such
system shall not be subject to regulation by the Commission or by a
State or franchising authority under this section.a

The Act further provides that a cable system will be considered subject to effective competition (and

therefore exempt from rate regulation) under the "50/15" or "Competing Provider" test if, inter aliø,

the franchise area is:

(i) served by at least two unaffrliated multichannel video programming
distributors each of which offers comparable video programming to at

least 50 percent ofthe households in the franchise area; and

(ii) the number of households subscribing to programming services
offered by multichannel video programming distributors other than the
largest multichannel video programming distributor exceeds 15 percent
of the households in the franchise area.s

As demonstrated below, effective competition exists in the Franchise Areas (except for

Monroe Township) because (l) competing multichannel video programming distributors

("MVPDs"), namely the direct-to-home ("DTH") satellite providers DirecT\É and DISH NetworkT

(collectively the "DBS Providers") provide multichannel video services that are available to more

franchising authority ("LFA") that has been properly certihed. 47 C.F.R. $ 76.910. To the extent that any political
subdivision covered by this petition is an LFA and has been certified to regulate rates in accordance with the
Commission's rules, Time Warner Cable respectfully requests that the Commission revoke such certification
pursuant to Section 76.914(c). 47 C.F.R. $ 76.9la(c). To the extent that franchising responsibilities of any political
subdivision covered by this petition have been reassigned to another governmental body, e.9., pr¡rsuant to legislation
providing for state-issued franchises, then that political subdivision is no longer an LFA and obviously would no
longer have rate regulatory authority. In such event, Time rWarner Cable is nevertheless seeking an effective
competition determination to achieve the full competitive flexibility associated therewith.
3 +7 U.S.C. $ 543. Time W'arner Cable requests that, consistent with Commission precedent, any FCC grant of
effective competition in the Franchise Areas be effective as of the date of filing of this petition. See, e.g., Altrio
Communicqtions, Inc. v. Adelphia Communications Corporation, l7 FCC Rcd 22955, fl 5 (Med. Bur. 2002)
(Commission order released September 26,2002 found that Adelphia was subject to effective competition in the
Arcadia, California franchise area as of October 1,2001).
o 47 u.s.c. g sa3(aX2).
5 47 U.S.C. $ 543(1X1XB); see also 47 C.F.R. $ 76.905(bX2).
6 DirecTV is a registered trademark of DirecTV, Inc.
T DISH Network is a registered trademark of EchoStar Communications Corporation.
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than 50 percent of the households in such areas, and (2) competing MVPDs, namely the

aforementioned DBS Providers, as well as the local incumbent telephone company AT&T Services

Inc. ("AT&T"), provide multichannel video services that are subscribed to by more than 15 percent,

of the households in such areas.

A. The DBS Providers Offer Comparable Multichannel Video Programming to
More Than 50 Percent of the Households in the Franchise Areas.

Under the first prong of the test, a franchise area must be served by "at least two unaffiliated

multichannel video programming distributors. . .8 According to the Commission's rules, an MVPD's

service is deemed to be "offered" for purposes of effective competition:

(1) When the multichannel video programming distributor is physically able to
deliver service to potential subscribers, with the addition of no or only minimal
additional investment by the distributor, in order for an individual subscriber to
receive service; and (2) \Vhen no regulatory, technical or other impediments to
households taking service exist, and potential subscribers in the franchise area aÍe
reasonably aware that they may purchase the services of the multichannel video
programming distributor.e

As demonstrated below, the two DBS providers clearly "offer" service in the Franchise Areas under

this definition.

1. The DBS Providers are "Physically Able" to Offer Service to Subscribers in
the Franchise Areas.

The Commission has repeatedly determined that DBS service is technically available

throughout the continental United States due to its nationwide satellite fooþrint.lO Therefore, the

DBS Providers are "physically able" to offer service to subscribers in the Franchise Areas.

2. No Regulatory, Technical or Other Impediments to Households Taking the
DBS Providers' Services Exist.

The DBS providers' services are deemed to be technically available in a franchise area if the

footprints of their satellites cover the franchise area and there are no local regulations prohibiting

8 47 u.s.c. $ s43(lXlXB)(Ð; a7 c.F.R. $ 76.e0s(bx2xÐ.
n4z c.p.R. g 76.90s(e).

t' See, 
".g., 

Bright House Networks, LLC, Petitionþr Determination of Efective Competitfon, Memorandum
Opinion and Order, 22FCC Rcd 4390, T 6 (Med. Bur. 2007) ("Bright House Networks").
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reception by home satellite dishes.ll As noted above, DBS services have been determined by the

Commission to be available throughout the United States. Time Warner Cable is aware of no zoning

restrictions in the Franchise Areas that would prevent potential subscribers from placing a small dish

on their houses or on their properties in order to receive DBS service. Indeed, it would appear that

any such restriction would violate Section 207 of the Telecommunications Act of 1996 and Section

25.104 of the FCC's rules promulgated thereunder.l2 Further, the DBS Providers do not need

franchises to offer service to residents in the Franchise Areas. As such, there are no regulatory,

technical or other impediments to households in the Franchise Areas taking the DBS Providers'

serylce.

3. PotentÍal Subscribers in the Franchise Areas are "Reasonably Aware" That
They May Purchase the DBS Providers' Services.

In light of the Commission's prior findings regarding the ubiquitous availability of DBS

service, and in recognition of the DBS Providers' extensive national, regional and local advertising

and marketing efforts through television and radio, Internet, print media and direct marketing,

potential subscribers throughout the Franchise Areas are undoubtedly "reasonably aware" of the

availability of the DBS Providers' services.t3 In addition, the Commission has held that the DBS

Providers' extensive nationwide subscribership and growth in recent years, combined with a

substantial local DTH penetration in such areas, is an accurate sign that potential subscribers within

that franchise area are "rsasonably aware" of the availability of the DBS Providers' services.l4

ttlmplementation of Sections of the Cable Television Consumer Protection and Competition Act of 1992: Rate
Regulation, S FCC Rcd 5631, n32 Q993) ("Rate Ordef').
t'Teleco--utrications Act of 1996, Pub. L. No. 104-104, I l0 Stat. 56 (1996); see 47 C.F.R. $ 25.104.

t'The DBS Providers maintain comprehensive websites, www.dishnetwork.com and www.directv.com, where
consumers can learn more about local retail outlets and how to buy the necessary equipment online or through a toll-
free number. See Rate Order atn. 104 ("[W]e believe that regional or local marketing, such as by a national or
regional 800 telephone number, would suffice."). See also id. atl29; Adelphia Cable Communicøtions,2O FCC
Rcd 20487, fl 6 (Med. Bur. 2005) (*Adelphia Effective Competition Ordef') (There is "no reason to require
needlessly fractionalized marketing in order to ensure that a national or regional programming service is available in
a particular community... [P]otential subscribers may be made reasonably aware of the availability of a competing
service... through advertising in regional or local media, direct mail, of ctny other markeling outlef' (ciling Rate
Order at fl 29) (emphasis in original)).
la Indeed, the Commission has "found households in a franchise area to be reasonably aware that they may purchase

DBS service solely based on evidence of DBS's nationwide growth and local subscriptions, without reference to

^M2270r383.1 4
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Here, the presence of numerous subscribers of the DBS Providers' seryices in the Franchise

Areas, as shown below, demonstrates that such individuals are all obviously aìvare of their ability to

obtain service from a DBS Provider. Moreover, it is reasonable to assume the awareness of the

availability of the DBS Providers' services only continues to increase as additional DBS dishes are

prominently installed throughout the Franchise Areas.

Because the three factors described above have been satisfied, the DBS Providers "offer"

competing MVPD services in the Franchise Areas.

4. The DBS Providers Offer "Comparable Multichannel Video
Programming" In the Franchise Areas.

Effective competition exists where programming offered by an MVPD competitor is deemed

"comparable" to the programming offered by the unafTiliated cable operator.ls The programming

offered by a competing MVPD is deemed "comparable" if it includes "at least 12 channels of video

programming, including at least one channel of nonbroadcast service programming."l6 The

Commission's decisions have repeatedly concluded that the DBS Providers satisfy $ 76.905(9)'s

comparable programming criterion. 17

The programming offered by DirecTV and Dish Network, listings of which are available at

wj{w.dugçtv.ca¡¡-r and www.dishnetwork.com,ls includes many of the same popular nonbroadcast

advertising or other promotion." Bright House Networl<s atl6 (referencing Adelphia Communications, et ql.,

Nineteen Unopposed Petitions for Determination of Effeclive Competition in Forty-Seven Local Franchise Areas,
Memorandum Opinion and Order, 20FCC Rcd 7503, fl 3 (Med. Bur. 2005)).

'5 47 u.s.c. $ s43(rxlXBXÐ.

'6 47 c.F.R. g 76.90s(g).
t7 

See ACC Cable Communications, FLA-VA, LLC,18 FCC Rcd 7110, I 6 (Med. Bur. 2003) (Town of Lake
'Waccamaw and Town of Tabor City, North Carolina) ("...the Commission has repeatedly concluded that the
programming of DBS providers, such as DIRECTV and Dish, satisff the Commission's [comparable] programming
criterion"); Adelphia Effective Competition Order at fl 7 ("Because different sets of rules govem which stations
cable operators and DBS service providers can or must carry, we have never insisted on absolute parity in station
offerings. Instead, an MVPD offers 'comparable programming' if it offers 'at least 12 channels of video
programming, including at least one channel of nonbroadcast service programming"'); Time Warner Entertainment-
Advance/Newhouse Partnership,20 FCC Rcd 15709, n. 15 (Med. Bur. 2005) (Nineteen Califomia Franchise Areas)
("the DBS providers offer well over 100 channels, most of which are non-broadcast channels," which satisfies the
comparable programming criterion).
t8 

See The Helicon Group, L.P.,l7 FCC Rcd 16636,n. 8 (Med. Bur. 2002) (Barnet, Vermont) ("While Charter did
not provide in its Petition a copy of EchoStar's nationwide channel lineup, which is otherwise available at
www.dishnqtlvork.co_lq, we have consistently found that the programming of both DBS providers satisfies the
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and broadcast programming services available on Time Warner Cable's system serving the Franchise

Areas. The DBS Providers' programming lineups amply demonstrate that at least twelve channels of

video programming are offered, including at least one channel of nonbroadcast programming

service.le Thus, the DBS Providers offer "comparable" multichannel video programming, as defined

by the Commission, to actual and potential subscribers in the Franchise Areas.

5. The DBS Providers Offer Comparable Multichannel Video Programming to
More Than 50 Percent of the Households in the Franchise Areas.

As noted above, at least one MVPD unaffiliated with the incumbent cable operator must offer

comparable video programming to at least 50 percent of the households in a franchise area for the

first prong of the 50115 effective competition test to be met.20 In numerous effective competition

decisions, the Commission has concluded that the two DBS Providers are deemed to satisfu this 50

percent threshold due to their nationwide satellite footprints.2r Accordingly, since the DBS Providers

offer comparable programming to greater than 50 percent of the households in the Franchise Areas,

the first prong of the 50/15 effective competition test is satisfied.

B. The Number of Households Subscribing to the Programming Services of
Competing MVPDs Exceeds 15 Percent of the Households in All But One of the
Franchise Areas.

Under the second prong of the 50/15 test, the subscriber base of any MVPD or MVPDs, other

than the largest MVPD, must exceed 15 percent of the households in a franchise area. As

demonstrated below, Time Warner Cable's cable system meets this threshold with respect to the

Franchise Areas (except for Monroe Township) because competing MVPDs, including the DBS

Providers and the local incumbent telephone company AT&T, provide multichannel video services

programming compatibility component of the competing provider effective competition test.").

tn The DBS Providers satisfu the program comparability standard regardless of whether they provide local-into-local
service to the Franchise Area. See Falcon Telecable, l7 FCC Rrcd 22842, u 4 (Med. Bur. 2002) (Four Texas
Communities) ("[T]he Commission's effective competition program comparability standard does not include a local
television programming component.").
20 

See 47 C.F.R. $ 76.905(bX2XÐ.
2t Seenoteg.

6ANr 22701383.r



REDACTED VERSION - DOES NOT CONTAIN PROPRIETARY INFORMATION _ FOR PUBLIC INSPECTION

that are collectively subscribed to by more than 15 percent of the households in each of the Franchise

Areas.22

Time Warner Cable is the largest MVPD in most of these Franchise Areas because it has the

most video subscribers in the Franchise Areas.23 There are four exceptions to this as based on

AT&T's reported subscriber counts for Gates Mills, Highland Heights, Highland Hills and Mentor on

the Lake, it appears that AT&T is the largest MVPD serving those four communities. But as Time

Warner Cable also serves more than l5 percent of the households in each of these communities,2a

effective competition under the competing provider still exists regardless of which provider is in fact

the largest.

Turning to the DBS providers' subscribership, Time Warner Cable has used the ZIP+4

methodology previously approved by the Commission in numerous decisions to calculate the DBS

Providers' subscribership in Avon Lake, East Cleveland, Marblehead and North Kingsville.2s

Attached as Exhibit A is a report from Media Business Corp. ("MBC") which has identif,red all of the

ZIP+4 zip codes that are encompassed, in whole or in part, by these four Franchise Areas by using

mapping software based on data derived from the U.S. Census Bureau and the U.S. Postal Service.

Attached as Exhibit B is a report from the Satellite Broadcasting Communications Association

("SBCA"), which has been charged with the task of providing the required DBS Provider combined

22 The Commission's rules provide that the subscribers of all MVPDs (other than the largest) serving the franchise
area count toward the 15 percent penetration threshold under the second prong of the test, irrespective of whether
they are each available to more than 50 percent of households in such franchise area. See Time ll'arner
Entertainment Co., L.P., et al. v. FCC,56 F.3d l5l (D.C. Ctu. 1995) (holding that the subscribership of all MVPDs,
other than the largest MVPD, may be aggregated to satisfu the 15 percent threshold). See also 47 C.F.R. $

7690s(Ð.
23 

See attached Declaration of Ed Kozelek, Regional Vice President of Governmental Relations - Midwest for Time
Vy'arner Cable.

2a Time Warner Cable provides basic cable service to 685 subscribers in Gates Mills, 1,719 subscribers in Highland
Heights, 153 subscribers in Highland Hills and 1,338 subscribers in Mentor on the Lake.

's See, e.g., Mqrcus Cable Associqtes, LLC d/b/q Chqrter Communications, Inc.,DAO2-2174,17 FCC Rcd 16652
(Media Bureau 2002) (Denton, Texas), qffd 18 FCC Rcd 9762 (Media Bureau 2003); see also Viclcsburg Video, Inc.
d/b/a Wehco Video, Inc.,DA02-2176,17 FCC Rcd 16659 (Media Bureau 2002) (Vicksburg, Mississippl); Kilgore
Video, Inc. d/b/a Wehco Video, Inc.,DA02-2177,17 FCC Rcd 16662 (Media Bureau 2002) (Kilgore, Texas),'
Twelve Oregon Cities Order.
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subscriber data for effective competition pu{poses, providing a total DBS Provider subscriber count

each of these four Franchise Areas based on the identified ZIP+4 zip codes.26

AT&T also provides multichannel video service in all the Franchise Areas except for

Marblehead and North Kingsville under its Uverse brand.21 Pursuant to Section 76.907(c) of the

Commission's Rule, Time Warner Cable has requested and AT&T has provided its Uverse

subscriber counts for each of these Franchise Areas.28 With Avon Lake and East Clevelend, AT&T's

count have been combined with the DBS Providers' count to calculate a total competing MVPD

subscriber count.

In order to complete the penetration calculations, Time Warner Cable next obtained the

Census 2010 occupied household figures for each of the Franchise Areas.2e As demonstrated in the

following table, AT&T's subscriber counts, combined with the DBS Providers' subscriber counts,

indicate that competing MVPD subscriber penetration levels clearly exceed 15 percent of the

occupied households in each ofthe Franchise Areas.

'ó As AT&T's subscriber hgures are sufficient in and of themselves to demonstrate a competing provider
penetration in excess ofthe 15 percent threshold, the DBS Provider subscriber figures have been excluded for
certain communities.
27 AT&T's channel lineup, which is also "comparable" Time Warner Cable's lineup, is attached as Exhibit C.

28 
,See Response from AT&T at Exhibit D. AT&T provided its subscribership data for the Franchise A¡eas on the

condition that Time Warner Cable seeks confidential treatment with respect to such information. Thus, Time
Warner Cable submits this Petition with AT&T's unredacted subscriber figures, and the resultant overall penetration
calculations, on a confidential basis. An additional version of this Petition with the sensitive information redacted is
supplied for submission into the publicly available docket.

'e 20lO Household Census Report attached as Exhibit E.

8

Community
DBS

Provider
Subscribership2s

AT&T
Uverse

Subscribership

Combined
MVPD

Subscribership

2010
Census

Occupied
Households

Competing
MVPD

Penetration

Avon Lake, City of r,094 I I 8,900 I
Bay Village, City of NA I I 6,1 98 I
Beachwood, City of NA I I 5,064 I
Brecksville, City of NA I I 5,349 I

Cleveland Heights, City of NA I I 19,957 I
Cuyahoga Falls, City of NA I I 22,250 I
Gates Mills, Village of NA I I 919 I

Highland Heights, City of NA I I 3,205 I
Independence, City of NA I I 2,770

¡.M22701383.1
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Consequently, Time Warner Cable has demonstrated that the second prong of the 50/15 effective

competition test has been met for each of these Franchise Areas.

Because Time Vy'arner Cable meets both prongs of the 50/15 test in the Franchise Areas, its

system serving such areas clearly faces effective competition.

II. TIME WARNER CABLE ALSO SATISFIES THE "LOW PENETRATION'
EFFECTIVE COMPETITION TEST IN MONROE TOWNSHIP.

In the remaining Franchise Area, Monroe Township, Time Wamer Cable requests that the

Commission additionally deem Time Warner Cable subject to effective competition under the

separate "low penetration" effective competition test. Pursuant to Section 623(lXlXA) of the Act,

effective competition exists under the low penetration test where "fewer than 30 percent of the

households in the franchise area subscribe to the cable service of a cable system." Time Warner

Cable serves 23I of the 818 occupied households in Monroe Township (28.24%), fewer than 30

percent of the households there. As it serves less than 30 percent of the households in Monroe

Township, Time Wamer Cable has demonstrated that it is subject to effective competition there

under the low penetration test for effective competition.

9

Community
DBS

Provider
Subscribership2s

AT&T
Uverse

Subscribership

Combined
MVPD

Subscribership

2010
Census

Occupied
Households

Competing
MVPI)

Penetration

Lyndhurst, City of NA I I 6,447 I
Marblehead Village 214 I I 417 I

Mayfield Heights, City of NA I I 9662

Mayfield, Village of NA I I 1,531 I
Mentor, City of NA I I 19,766

Mentor on the Lake, City of NA I I 3,197 I
North Kingsville,Village of 287 I I 1,150 r

North Olmsted, City of NA r I 13,645 I
University Heights, City of NA I I 4,810 I

Valley View, Village of NA I I 758

Wickliffe, City of NA r I 5,455 I
Willoughby Hills, City of NA I I 4,398

Woodmere, Village of NA I I 446 I
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CONCLUSION

Because Time Warner Cable has demonstrated that it is subject to effective competition

pursuant to Section 623(lX1) of the Act and Section 76.905(b) of the Commission's rules for the

above captioned Franchise Areas, Time Warner Cable respectfully requests that the Commission

expeditiously find that Time'Warner Cable's cable system serving the Franchise Areas is not subject

to rate regulation as to basic cable service or other forms of rate regulation specified in 47 U.S.C. $

543 and revoke the LFAs' certification to regulate basic rates as appropriate.

Undersigned counsel has read the foregoing Petition, and to the best of such counsel's

knowledge, information and belief formed after reasonable inquiry, it is well grounded in fact and is

warranted by existing law or a good faith argument for the extension, modification or reversal of

existing law, and is not interposed for any improper purpose.

Respectfully submitted,

TIME WARNER CABLE INC.

By:

Eorunos Wrlo*rlx P¡¡runn LLP
1255 23rd Street, N.W.
Eighth Floor
Washington, D.C. 20037
(202) 478-7370
Its Attomeys

Dated: November 15, 2013

¡^M22701383.1 10
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DECLARATION

I, Ed Kozelek, hereby declare under penalty of perjury that:

1. I am the Regional Vice President of Government Relations - Midwest for Time Warner
Cable, the operator of the cable system that serves the specific Franchise Areas involved
in the foregoing Petition for Special Relief ("Petition").

2. I have read the foregoing Petition and am familiar with the contents thereof and the
matters referred to therein.

3. I have reviewed Time Warner Cable's respective cable subscriber numbers for each of
the communities involved in the Petition, as well as the DBS subscriber numbers
provided by SBCA and allocated to each as described in the Petition, and also the
subscriber counts provided by AT&T Services Inc. With the exception of Gates Mills,
Highland Heights, and Mentor on the Lake, Time Wamer Cable is the largest
multichannel video program provider serving each of the Franchise Areas.

4. Time Warner Cable provídes basic cable service to 685 subscribers in Gates Mills, 1,719
subscribers in Highland Heights and 1,338 subscribers in Mentor on the Lake.

5. The facts contained within the Petition are true and correct to the best of my knowledge,
information and belief.

*l (o ao ú, r,
Ed Kozelek

Date: t,lølg

AM22t0t38t.l



REDACTED VERSION-DOES NOT CONTAINPROPRIETARY INFORMATION_FORPUBLIC INSPECTION

EXHIBIT A

Media Business Corp. Zip Code ldentification Report
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Franchise & ZIP+4 ldentification
Data Documentation

l'ranclrjsr': Cabte operator's franchised service area

Ltyt:ttii-;n ¡: ¡

Vintoge is the currency of the doto as of a specific dote and does not correspond exoctly to the time of product releose because of dota-to-product
production tíme.

FIPS: One of a series of codes, issued by the National lnstitute of Standards and Technology (NIST), assigned for the purpose of ensuring uniform
identification of geographic entities throughout a[[ Federat Government programs and agencies.

Each officially recognized Census ptace has its own unique 5-10 digit identifier. For more information, please see
h t Li¿l_/yyylrry.çqrrt,!t!_qo-vl!ip!1-y!!!y1{1psr' !!rs. h Lnr l.

Countyt Census county in which the franchise resides

stàte: State in which the franchise resides

ZIP: United States Postal Service 5-digit ZIP code that covers, either in whole or in part, the cable operator's franchise area.

ili> Corlt: b.i,")ut.Jetv f i¡t,¡inLo!t: : De( .ìi)í ¿ (t()trt{{: : ûvntt¡tt¡i)
Vintage ís the currency of the dato os of a specific date ond does not correspond exoctly to the time of product releose because of dota-to-product
production time.

PLU54: USPS +4 extension to the S-digit LlP code. Using geocoding technotogy, and using only +4s that coutd be determined to be entirety within the
cabte operator's franchise area, MBC determined that each of the ZIP+4S on the tab(s) inctuded in this repo
71P4. s-Digit USPS ZIP code and 4-digit extension.

Zl/ì+4 boilldtrv íil<.',.,i¡lr:t_qt: í.)¡:¡ i,01). íitÚt !:i: :l)yittriitiçt)
Vintage is the currency of the doto as of o specífíc date ond does not correspond exactly to the time of product releose becouse oÍ doto-to-product
production time.

USP5Recordl'y¡;e:H-high-rise;F-firm;S-street;R-ruratroute/highwaycontract;P-postofficebox;G-generatdetivery.
* 

t v¡re il !ìei ot iis (High Rises, Buitdings, Apartmen ts) are assigned a ZIP+4 centroid based on the actua[ address. lf a Zip+4 centroid cannot be
assigned, aZIP+Z or S-digit ZIP centroid is assigned.
* iytrcl'Rr'ror cls (Firms) areassignedaZlP+4centroidbasedontheactuataddress. lf aZlP+4centroidcannotbeassigned, aZlP+2or 5-digitcentroid
is assigned.

" l','1.r.', 5 í'1i:i:oro: (Streets) are assigned a ZIP+4 centroid that fatts on an address range. lf a ZIP+4 centroid cannot be assigned, a Zlp+Z or 5-digit
centroid is assigned.

. iv2i iì it¡:r.r¡rt;s (Rural Routes) are assigned ZIP+2 centroids if possibte. ln cases where this is not possibte, a S-digit centroÍd is assigned.

' r y¡;,-' r' (P.O. Box) and Type G (GeneraI Detivery Records) are assigned a 5-digit centroid.

Cc rr tr o it1 Type: Each record includes a cen troid type code that indica tes whether the ZIP+4 has been assigned a 7lP+4, ZIP+7 ot S-digit Zlp centroid
'illt,t 1

. i.lP'1 )
* 

11 rìrgrl .1li' - 
.r

* Il¡ìtìr ' 'l

Census 2010 HH5: Count of Census 2010 househotds by community. For Counties and Minor Civit Divisions (MCDs), HHS reftect count of community
minus any incorporated areas within the targer franchise,

Copyright @ 2013 SNL Kagan
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REDACTED VERSION - DOES NOT CONTAIN PROPRIETARY INFORMATION _ FOR PUBLIC INSPECTION

EXHIBIT B

SBCA Effective Competition Tracking Reports

ANt 22701383.1



ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated )uly 25,2013 please find the following Direct-to-Home (DTH)
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The
provision and use of this Effective Competition Tracking Report is governed by and
subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 29,2OI3

ZIP Codes DTH Count

Data is current through 6/30/20L3

Report Prepared by:
Martin Esteves
Program Manager
202-349-3630
mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network

residential subscriber totals. The following data collection procedures are applied by Members in the

normal course of business: a) single accounts with multiple receivers are only counted once; b)

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit

building has been counted as a separate residential subscriber; d) zip codes are taken from service

locations (not bitling addresses, where different); e) inactive accounts are routinely removed; f) invalid

(undeliverable) addresses have been corrected where known; g) couftesy or complimentary accounts are

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes

to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AN D COM M UNICATIONS ASSOCIATIO N

1100 17th Street NW'Suite 1150. Washington, DC 20036. phone 202-349-3620.fax2O2-349-3627

SBöÞ

Requested total for Avon Lake, OH L094



ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated July 25,2013 please find the following Direct-to-Home (DTH)
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The
provision and use of this Effective Competition Tracking Report is governed by and
subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 29,2013

ZIP Codes DTH Count

Data is current through 6/30/2013

Report Prepared by:
Martin Esteves
Program Manager
202-349-3630
mesteves@sbca . org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network

residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes

to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW. Suite 1150'Washington, DC 20036. phone 202-349-3620.fax202-349-3627

SBöÞ

Requested total for Marblehead, OH 2L4



ECTR - Effective Competition Tracking Report

SBCÀ
Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated July 25,2013 please find the following Direct-to-Home (DTH)
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The
provision and use of this Effective Competition Tracking Report is governed by and
subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: July 29,2013

ZIP Codes DTH Count

Data is current through 6/30/2013

Report Prepared by:
Martin Esteves
Program Manager
202-349-3630
mesteves@sbca . org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f).invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are

included; and h) zip code information for Members' subscribers is periodicafly updated to reflect changes

to zip codes by the United States Postal Serv¡ce.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW. Suite 1150 ' Washington, DC 20036. phone 202-349-3620.fax202-349-3627

Requested total for North Kinqsville, OH 287
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EXHIBIT C

AT&T Channel Lineup

A.Nr22701383.1



Show only:

Page 1 of5

fPrint

AT&T U-verse Channel Lineup
Residentiål Packages ¡n 441 1 2: Change I As of: July 29, 2013

Search by channel names compare packages

Clear compar¡sons
U200 TV Package , $74lmo

Compare TV Packages

Create your own side-by-s¡de
companson

@@l WKYC-3 (NBC)

wJW-8 (FOX)

wDLt-17 (TBN)

u450 [J300

WEWS-5 (ABC)

QVC

Home Shopping Network

(HSN)

wvrz-25 (PBS)

WEAO-49 (PBS)

Valu TV

U-verse Games Channel

TNT (Tumer Network

Television)

TBS - West

FX Network

TV Land

G4

BET (Black Entertainment

Televis¡on)

Cdme & lnvestigation

Network

Justice Central

ABC Family Channel

nuvoTv

mun2

AT&T U-verse Shopping 4

News Multiview

FOX News Channel

CNBC

The Weather Channel

C-SPAN

Buylt2

Travel Channel

Sc¡ence

National Geographic Channel

M¡litary History Chânnel

Disney Channel

U-verse Message Channel

Nicktoons

Cartoon Network

Baby TV

Lifetime Telev¡sion

tvMâll

Style Network

u-family U-bas¡c

View premium add-on channels '?

Sort by: Channel Name I Channel #up to 280 channels

\M/PX-23 (tON) 23

WUAB-43 (MY NETWORK 43

ïv)

Amex-Explore Play Leam 8t

Lifelock 88

AT&T Pay PerMew Schedule 101

u200

Ex.: CNN, Cartoon. ESPN r?, Reset

5 WBNX-55 (THE CW)

waHS-61 (UNr)

woro-19 (cBS)

As Seen On TV

wRLM-67 (TCT)

AT&T U-verse Shopping 1

AT&T U-verse Front Row

TNT (Tumer Network

Telev¡sion) - West

Discovery Channel

A&E

Comedy Centrâl

svry

TV One

7

't1

19
Use lhese filteß to customize your v¡ew

Clearf¡fters

I
18

25

49

a2

93

'108

8

17

Filter by Category

)J Favorites r'i

HD

Movies

Sports

News

Local

Educat¡onal

Filter by Prem¡um Package

Movie Pkgs.

Sports Pkgs

lntemational Pkgs.

Spike TV

Chiller

cloo

truTV - West

GSN - Game Show Network

Bravo

BBC America

Jewelry Televis¡on

AT&T U-verse Movies

CNN Headline News

MSNBC

Bloomberg lelevision

BUY TV

C.SPAN3

Animal Planet

H2

lnvestigation Discovery

Bro

Kids Multiview

Disney Jr

Nick2

TeenNick

Boomerang

Smile of a Child TV

SOAPnet

WE

84

100

109

TBS

USA Network

112

124

134

145

153

113

124

't38

149

155

120

't32

140

151

't57

164

170

161

165

163 truTV

166 OVVN - Oprah W¡nfrey

Network

WGN Americå

LOGO

Buylt

Offers On Demand

CNN (Cable News Network)

Fox Business Network

CNBC Appliætion

Weather On Demand

C-SPAN2

TLC

H¡story

Mil¡tary Channel

Nat Geo WLD

Buick

Disney XD

Nickelodeon

N¡ck Jr.

Cartoon Network - West

The Hub

LMN

Oxygen

AT&T U-verse Shopping 3

173

181

188

197

200

203

215

222

228

232

252

257

260

272

301

30ô

316

322

327

340

365

372

180

196

199

202

211

2'18

227

231

250

256

259

266

297

304

314

320

326

3ô2

368

399

178

142

192

198

20'l

210

2'16

225

230

247

254

258

265

276

302

307

3t8

325

330

360

367

380

Sftcp U-ve¡¡o )

http://www.att.com/channellineup/u-verse/channel-lineup.isp?locale:en US&mode:page.. . 712912013



Customer Notif¡câtion

OVC

ShopNBC

Home & Garden Television

(HGTV)

Cooking Channel

tvMall

MTV (Music Televis¡on)

VH'I

GreatAmericanCountry 529
(cAc)

TBN - Trin¡ty Broadcast¡ng 560

Network

INSP (lnspiration Network) 564

BYU 567

Family Entertainment TV 578

Sports Mult¡v¡ew 601

ESPNEWS 604

U-verse [4essage Channel 607

Golf Channel 64'l

Speed Channel 652

Sports Altemate 2 692

Sports Altemate 5 695

FSN Ohio-Cincinnali 732

Tumer Classic Movies (TCM) 790

AMC 795

U-verse Showcase 800

Customer Notification 962

As Seen On TV 1037

AT&T U-veße Shopping 1 1084

AT&T Pây Per V¡ew Schedule 1 10'l

News HD Multiview 1201

Buick '1297

tvMall 1367

HSN Shop by Remote

Food Network Appl¡cation

Country Deep

U-verse Message Channel

Customer Notmcaûon

UniMas

EWTN Espanol

MC Hit List

MC Dance-Electron¡ca

MC Throwback Jamz

MC Gospel

MC Retro Rock

MC Altemative

MC Soft Rock

All About U-verse lnteract¡ve

Channel

Home Shopp¡ng Network

(HSN)

Jewelry Television

Food Network

Food Network Application

MC Music Choice

MTV2

VH1 Classlc

Eternal Word Telev¡s¡on 562

Network (EWTN)

The Church Channel 565

JCTV 570

FAITH 580

ESPN 602

ESPNU 605

NFL Network ô30

BTN 650

Fox Soccer 654

Sports Altemate 3 693

Sports Altemate 6 696

FSN Ohio-Cleveland 734

FX Movie Channel 792

lFc 797

AT&T U-verse Mov¡es 945

AT&T U-verse Sports 963

Amex-Explore Play Leam 1081

Lifelock 1088

AT&T U-verse Shopp¡ng 4 1 198

CNBC Application 1218

Kids HD Multiv¡ew '1301

All About U-verse lnteractive 1401

Channel

JewelryTelevision 1428

tvMall 1471

AT&T U-verse Sports 1600

Movie Sponsored Serv¡ce 1794

woHS-61 (UNt) 3002

Telemundo 3007

ccTv-g 3602

MC Hip-Hop and R&B 5'lO2

MC Rap 5105

MC R&B Classic 5108

MC Reggae 511'l

MC Rock 5114

MC Classic Allemat¡ve 5117

MC Pop Hits 5120

Shopp¡ng Mult¡view

HSN Shop by Remote

AT&T U-verse Shopping 4

DIY Network (Do-lt-Yourself

Network)

Wealh ry

SWRV

Centric

CMT (Country Mus¡c

Televis¡on)

fuse

FamilyNel

The Word Network

AT&T U-verse Sports

ESPN Classic

ESPN2

NBC Sports Network

FUEL TV

Sports Altemate 1

Sports Altemate 4

Sports Altemate 7

SportsTime Ohio

Movie Sponsored Service

Sundance Chânnel

AT&T U-verse Movies

U-verse Showcase

Valu TV

Custome¡ Not¡f¡cation

AT&T U-verse Mov¡es

Buylt2

U-verse Message Channel

Shopping lvlultiview

AT&T U-verse Shopp¡ng 4

MC Music Choiæ

Sports HD Multiview

U-verse Showcase

Galavision

mun2

SWRV

MC University

MC Hip-Hop Classics

MC R&B Soul

MC Classic Rock

MC Metal

MC AdultAltemat¡ve

MC 90s

Page2 of 5

566

575

600

603

606

640

651

691

694

697

794

798

960

964

1082

'1 100

1200

't247

1307

't4'12

400

420

424

450

456

471

502

5't8

401

422

428

452

457

500

504

520

530

412

423

429

454

470

501

515

525

563

Country Deep

Daystar

't423

1457

1530

1607

2500

3005

3077

510'l

5104

5't07

51 10

5113

51 16

51 19

1429

1500

1601

1800

3003

3009

5100

5103

5106

5109

5't12

5115

5118

512'l

http://www.att.com/channellineup/u-verse/channel-lineup.isp?locale:en US&mode:pase.. . 712912013



MC 80s

MC Party Favoriles

MC Toddler Tunes

¡ilC Classic Counlry

MC Soundscapes

MC Blues

MC Classical Masterp¡eces

¡/C Pop Lat¡no

MC Romanæs

Live Mult¡view Altemate 6

Phone Services

Whats On Now Multiview

Premium Add-on Channels

5122

5125

5128

513'1

5134

5137

5140

5143

5146

9216

9900

9925

5123

5'126

5't29

5132

5135

5138

5141

5144

9211

930'l

9910

9930

5124

5127

51 30

5136

5139

5142

5145

9215

931 5

9920

9999

MC 70s

MC Stage & Screen

MC Todays Country

MC Contemporary Christ¡an

MC Smooth Jåz

MC Singers & Swing

MC Light Classiæl

MC Trop¡cales

L¡ve Mult¡view Altemate 1

My Enabled Devices

Acæunt Månager

FamilyMap on U-verse TV

AT&T U-verse Buzz

T13s

Fox College Sports - Allantic

FOX Deportes

TVG Network

HBO (Home Box Ofr¡ce)

HBO2 - West

HBO Signature

HBO Comedy - West

HBO Latino

C¡nemax - West

ActionMAX

ThrillerMAX - West

OuterMAX

Showtime - West

ShoMime Showæse

Showt¡me Extreme - West

ShoMime Next

The Movie Channel (TMC) -

West

Staz

Staz ¡nBlack

Starz Kids & Family

Encore

Encore Suspense

Encore Drama

Playboy TV

AT&T U-verse Buz

WEWS-HD-5 (ABC)

QVC HD

wvPX-HD-23 (ON)

Velocity HD

AXS TV

TNT HD - West

MGM HD

USA Network HÐ

E! Entertainment HD

Sp¡ke TV HD

MC Solid Gold Old¡es

MC K¡dz Only!

MC True Country

MC Sounds of lhe Seasons

MC Jazz

MC Easy L¡stening

MC Musica Urbana

MC Mexicana

Live Multiview Alternåte 5

My Enabled Devices DEV

U-verse Message Ciannel

DVRAPP

Page 3 of5

806

809

812

815

834

840

846

854

857

860

866

884

885

903

908

914

933

938

943

953

1000

't007

1018

't025

1 105

1107

1112

1118

1128

1 138

1149

tlnovelas

ïumblebooks

CBS Sports Network

Fox College Sports - Pacifc

Un¡vision Deportes

Outdoor Channel

HB02

HBO Fam¡ly - West

HBO Comedy

HBO Zone - West

Cinemax

MoreMAX - West

ThrillerMAX

MovieMAX

Showtime

ShoMime Too - West

Showtime Extreme

Showlime Family Zone

The l/ovie Channel (TMC)

FLIX

Slaz Edge

Staz Comedy

RelroPlex

Encore Love

Encore Westems

Encore Family

PlayÞoy TV en Espanol

WKYC-HD-3 (NBC)

wJW-HD-8 (FOX)

woto-HD-1s (cBS)

wr.JAB-HD-43 (MY

NETWORK TV)

TNT HD

TBS HD - WesT

D¡sævery Channel HD

A&E HD

Comedy Central HD

191

345

643

649

658

680

328

642

648

656

672

803

300

50ô

647

655

670

ao2

Back to top

qubo

Sportsman Channel

Fox College Sports - Central

GoITV

HRry

HBO (Home Box Office) -

West

HBO Fam¡ly

HBO S¡gnature - West

HBO Zone

HBO Latino - West

MoreMAX

ActionMAX - West

5StarMAX

MAX Lalino

Showtime Too

Sholvtime Showæse - West

Showtime Beyond

Showtime Women

TMC Xtra

TMC Xlra - West

Staz - West

Staz Cinema

lndiePlex

Encore - West

Encore Aclion

Encore Espanol

Playboy TV HD

AT&T U-verse Buzz

WBNX.HD-s5 (THE CW

HSN HD

ì 
^/tz-HD-25 

(PBS)

Universâl HD

HDNet Movies

TBS HD

Sm¡thsonian Ghannel HD

FX Network HD

TV Land HD

G4 HD

804

807

810

8'13

832

835

838

842

852

855

858

862

aa2

805

808

811

814

836

839

844

853

856

859

864

883

890

904

910

916

934

940

944

954

1003

1008

'1019

1043

1 108

1113

't120

1132

1140

902

906

I't2

932

936

942

952

961

1005

1009

1023

1104

I 106

1 109

1 l'16

I't24

1134

1145

htip:llvrvrrw.att.com/channellineup/u-verse/channel-lineup.isp?locale:en US&mode:page.. . 7l2gl20l3



Page 4 of 5

Syl/ HD

lruTv HD

GSN - Game Show Network

HD

CNN HD

Fox Business Network HD

The Weather Channel HD

Travel Channel HD

Science HD

BET (Black Enterta¡nment

Television) HD

Just¡ce Central HD

ABC Family Channel HD

Bravo HD

CNN Headline News HD

msnbc HD

TLC HD

H¡story HD

lnvestigation Disævery HD

BIO HD

D¡sney XD HD

Cartoon Network HD

Sprout HD

Oxygen HD

HSN HD

DIY Network (Dolt-Yourself

Network) HD

FUNimat¡on Channel HD

SWRV HD

Pallâdia

fuse HD

BYU HD

ESPNU HD

NFL Redzone HD

MLB Network HD

CBS Sports Network HD

Fox Soccer Plus HD

Un¡vision Deportes HD

Outdoor Channel HD

Sports HD Altemate 3

Sports HD Alternate 6

SportsNet New York HD

FSN West HD

FSN San Diego HD

Tumer Clâssic Movies (TCM)

HD

Reelzchannel HD

HBO2 HD

HBO Family HD - West

HBO Comedy HD

HBO Zone HD - West

C¡nemil HD

MoreMAX HD - West

ThrillerMax HD

Mov¡eMAX HD

ryOne HD 1157

Crime & lnvestigatjon HD 1 163

OVVN - Oprah Vvinfrey 1170

Network HD

WGN America HD 1180

Nuvo HD 'l'182

Fox News Channel HD '1210

CNBC HD 't2't6

Animal Planet HD 1252

H2 HD ',t257

National Geographic Channel 1265

HD

AT&T U-verse Buz 1300

Disney Jr HÐ 1306

Cartoon Network HD - West 1326

Lifet¡me T€levision HD '1360

Style Network HD 1380

HGTVHD 1450

Cooking Channel HD 1456

Dest¡nat¡on AmeriG HD 1465

HavocTV HD 1490

MTV (Music Telev¡sion) HD 1502

VH1 HD 1518

TBN HD 1560

ESPN HD 1602

ESPN2 HD 1606

NFL Netvvork HD 1630

NBC Sports Network HD 1640

BTN HD 1650

Fox Soccer HD 1654

The Tenn¡s Channel HD 1660

Sports HD Aitemate 1 1691

Sports HD Altemate 4 1694

Sports HD Altemate 7 1697

New England Sports Nelwork 1711

(NESN) National HD

Sun Sporls HD 1722

Sportsouth HD 1729

SportsTime Ohio HD 1735

FSN Vvisconsin HD '1744

FSN Midwest - St Louis HD 1748

Comcast SportsNet Califomia 1767

HD

FSN Prime Ticket HD 1774

Time Wamer Cable 1777

SportsNet HD

Sony Movie Channel 179'l

FX l\lovie Channel HD 1792

HBO HD '1802

HBO2 HO-West 1805

HBO Signature HD 1808

HBO Comedy HD - West 181 1

HBO Latino HD 18'14

Cinemax HD - West 1833

ActionMax HD 1836

ThrillerMAx HD - West 1839

OuterMax HD '1844

115'1

1164

1173

1202

12't1

122s

1254

1258

1 155

1 166

Nat Geo WILD HD

Disney Channel HD

Nickelodeon HD

-lhe Hub HD

LMN HD

QVC HD

Food Netwoft HD

Wea[h ry HD

Halogen HD

MTV2 HD

CMT (Country Music

Te¡ev¡sion) HD

ESPNews HD

Longhom Network HD

NBA TV HD

Golf HD

Speed HD

GoITV HD

World Fish¡ng Network HD

Sports HD Altemate 2

Sports HD AJtemate 5

YES HD

Comcast SportsNet New

England HD

FSN Oh¡o-C¡ncinnat¡ HD

FSN Detroit HD

AMC HD

HBO HD - West

HBO Family HD

HBO Signature HD - West

HBO Zone HD

HBO Latino HD - West

MoreMax HD

AcüonMAX HD - West

SSIarN¡aX HD

FSN F¡orida HD '1720

FSN South HD 1724

FSN Oh¡o-Cleveland HD '1734

ComcastSportsNetChicago 1741

HO

FSN Arizona HD 1762

't470

1492

't504

1525

I 266

't302

1314

1335

1362

1420

't452

1'178

'1181

1203

12',t5

1250

1256

1 260

1272

1304

1325

1337

1 368

't422

1454

1484

I 501

-t505

'1535

1567

1 605

1629

1634

't643

1653

1 658

1680

'1693

1696

't704

1772

1776

'1604

1 609

1632

164',|

1652

1 656

1679

1692

'1695

1702

17 14

FSN Southwest - Dallâs HD 1753

Comcast SportsNet Bay Area 1770

HD

SHORTS HD '17a9

1732

1737

1795

1803

180ô

1809

'18't2

1815

'1s34

1837

1840

1790

1799

1 804

1 807

l8t0
'1813

1832

1 835

'1838

1842

http://www.att.com/channellineup/u-verse/channel-lineup.isp?locale:en US&mode:page.. . 712912013
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MAX Latino HD

Showt¡me Too HD

ShoMime Showæse HD -

West

1846

't854

1857

Showtime HD

ShoM¡me Too HD - West

Showtime Extreme HD

The Movie Channel HD

1852

1855

1 858

'laa2

TMC Xtra HD

Stau HD - West

Stau Kids & Family HD

Enmre Action HD

Once Mex¡co

tlnovelas

Azteca America

Eslrella

TV Chile

Televis¡on Domin¡æna

Boomerang en Espanol

qubo

TBN Enlace USA

D¡scovery Familia

CNN en Espanol

FOX Deportes

C¡ne Estelar

De Pelicula

Cine Mexiæno

Bandamãx

Golry HD

Phoen¡x lnfoNews

TVBe

TVB-V

GMA Pinoy

TV Asia

aapka Colors

Rai ¡talia

Channel One Russia

Playboy TV en Espanol

TMC Xtra HD - West

Stau Edge HD

Encore HD

Paquete Espanol Multiview

WAPA America

Lalele Novela

Azteæ l\4exico

TV Colombia

Telefe lntemacional

Utilisima

HITN

Multimedios

Nat Geo Mundo

History en Espanol

SUR

GoITV

C¡ne Nostalgia

De Pelicula Clas¡co

Tr3s

R¡tmoson Lal¡no

ccTV-4

Phoenix North America

Chinese Channel

MBC Amer¡ca

Showtime HD - West 1853

Showtime Show€se HD 1856

ShoMime Extreme HD - West 1859

The lvlov¡e Chânnel (TMC) 1883

HD - West

Staz HD 1902

Staz Comedy HD 1910

Encore HD - West 1933

MEGATV 3OO8

V-me 3015

Pasiones 3018

Canal22 3022

Telev¡s¡on Espanola 3029

Centroamericâ TV 3044

D¡sney XD en Espanol 3052

V-me Kids 3058

CBTV Michoacan 3067

Dis@very en Espanol 3102

FOROtv 3108

ESPN Deportes 31'13

Univsion Deportes 3117

C¡nelat¡no 3126

Viendo Movies 3132

Teleh¡t 3143

Univision Deportes HD 3317

CTI-Zhong T¡an 3604

ET-News 3631

ET-Global 3632

Saigon Broadcasting 3662

Television Network

The F¡lipino Channel 3682

Zee'fv 3702

STAR lndia PLUS 3706

MTV lndia 3709

MTVARABIA 3738

TV Polonia 3862

Playboy TV HD 3953

1884

1903

19'12

1938

301 1

3016

3019

3024

3032

3047

3053

306'l

3078

31 03

31 10

3114

3128

3134

3146

34'15

3605

1 885

1904

1932

3001

301 3

3017

3020

3026

3035

3049

3055

3065

31 01

3104

3'111

31 15

3125

3129

3142

3149

3ô03

3606

3638 3643

3664

3683

3703

3680

3690

3704

3712

3802

3882

3954

3732

3832

3952

W Japan

MvaTV Plus

Sony Entertainment

Teleúsion Asia (SET Asia)

Arabic Radio & Television

TVsMONDE

Playboy TV

http://www.att.com/channellineup/u-verse/channel-lineup.jsp?locale:en US&mode:page.. . 712912013



REDACTED VERSION_DOES NOT CONTAINPROPRIETARY INFORMATION -FORPTIBLIC INSPECTION

EXIIIBIT I)

April 25,2013 Section 76.907(c) Response From AT&T Services Inc.

REDACTED

N,/122701383.1



REDACTED VERSION _ DOES NOT CONTAIN PROPRIETARY INFORMATION _ FOR PUBLIC INSPECTION

EXIIIBIT E

2010 Census Household Population

ANt22'10t383.1



GCT-PL2 - Ohio: Population and Housing Occupancy Status
2010 - State -- Place
2010 Census Redistricting Data (pubtic Law g4-171)
Summary File

NOTE: For information on confidentiality protection,
nonsampling error, and definitions, see
http ://www. cen su s. gov/prod/cen20 1 0 I pl94-17 1 .pdf

NOTE: Change to the California,Connecticut,Mississippi,New
Hampshire,Virginia, and Washington p. L. g4-1T1Summary
Files as delivered.

Vacant
524.073
511
238
419
274
2.508
962
1,609
4.237
73
200
47
98
6
443
525
83
876
1,052
264
144
855

Occuoied
4,603,435
8,900
6,1 98
5,064
5,349
19,957
4,740
22.250
8.286
919
3,205
268
2.770
102
6.447
417
1.531
9.662
1 9,1 66
3.197
1 ,150
13.645

Total
5.127.508
9,411
6,436
5,483
5,623
22.465
5.702
23.859
12.523
992
3,405
3'15
2,868
108
6,890
942
1.614
10,538
20.218
3.461
1.294
14,500

Total

11.536.504
22.581
15.651
'11.953

13.656
46.121
12.841
49,652
17.843
2.270
8.345
1 ,130
7.133
243
14.001
903
3,460
1 9,1 55
47,159
7.443
2.923
32.718

Geogra phic area

Avon Lake city



438
32
325
531
22

4,810
758
5,455
4,398
446

5,248
790
5,780
4.929
468884

13,539
2.034
12.750
9.485



REDACTED VERSION - DOES NOT CONTAIN PROPRIETARY INFORMATION - FOR PUBLIC INSPECTION

CERTIF'ICATE OF SERVICE

I, Glenda Thompson, a secretary at the law firm of Edwards Wildman Palmer LLP, hereby
certify that, on this l5th day of Novernber, 2013, copies of the foregoing "Petition for Special
Relief'were sent via first-class mail, postage prepaid, to the following:

William Lake, Esq.*
Chief, Media Bureau
Federal Communications Commission
445Izth Street, S.W.
Washington,D.C.20554

Pantelis Michalopoulos, Esq.
Steptoe & Johnson LLP
1330 Connecticut Avenue, N.W.
Washington,D.C.20036

Couns el for Echo Star Communicqtions Corp.

Avon Lake, City of
Mayor GregZilka
150 Avon Belden Road
Avon Lake, OH44012

Beachwood, City of
Mayor Merle Gordon
25325 Fairmont Blvd.
Beachwood,OH 44122

Cleveland Heights, City of
Mayor Edward
Kelley 40 Severance Circle
Cleveland Heights, OH 44118

Woodmere, Village of
Mayor Charles E. Smith
27899 Chargrin Blvd.
Woodmere Village, OH 44122

Highland Heights, City of
Mayor Scott Coleman
5827 Hignland Road
Highland Heights, OH 44143

Independence, City of
Mayor Greg Kurtz
6800 Brecksville Road
Independence, OH 44131

William M. Wiltshire, Esq.
Harris, Wiltshire & Graruris LLP
1200 Eighteenth Street, N.W., Suite 1200
Washington, D.C. 2003 6 -250 6

Counsel for DirecTV, Inc.

TimothyA. Whitley
General Attorney
AT&T Services Inc.
208 S. Akard
Dallas, TX75202

Bay Village, City of
Mayor Debbie Sutherland
350 Dover Center Rd.
Bay Village, OH 44140

Brecksville, City of
Mayor Jerry Hruby
9069 Brecksville Rd.
Brecksville, OH 44141

Cuyahoga Falls, City of
Mayor Don Robart
2310 Second Street
Cuyahoga Falls, OH 44221

Gates Mills, Village of
Mayor Shawn M. Riley
l47O Chagnn River Road
Gates Mills, OH 44040

Monroe Township
Board of Township Trustees
5578 S. Monroe Center Rd.
Conneaut, OH 44030

Lyndhurst, City of
Mayor Joseph Cicero
5301 MayFreld Road
Lyndhurst, OH 44124

ANr2270t383.r
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Marblehead Village
Mayor Jacqueline Bird
P.O. Box 306
Marblehead,OH 43440

Mayfield, Village of
Mayor Bruce Rinker
6622Wilson Mills Road
Mayfield Village, OH 44143

Mentor, City of
City Manager Kenneth Filipiak
8500 Civic Center Blvd.
Mentor, OH 44060

North Olmsted, City of
Mayor Kevin Kennedy
5200 Dover Center Road
North Olmsted, OH 44070

Valley View, Village of
Mayor Jerry Piasecki
6848 Hathaway Road
Valley View, OH 44125

Willoughby Hills, City of
Mayor Robert Weger
35405 Chardon Road
Willoughby, OH 44094

*Via ECFS

Mayfield Heights, City of
Mayor Gregory Costabile
6154l|l4ayfreld Road
Mayfield Heights, OH 44124

Mentor on the Lake, City of
Mayor David R. Eva
5860 Andrews Road
Mentor on the Lake, OH 44060

North Kingsville, Village of
Mayor Terry McConnell
P.O. Box 253
North Kingsville, OH 44068

University Heights, City of
Mayor Susan Infeld
2300 Warrensville Center Road
University Heights, OH 441 l8

Wickliffe, City of
Mayor William A. Margalis
28730 Ridge Road
Wickliffe, OH44092

lenda

ANI22701383.t



Online Payment

Online Payment

Page 1 ofl

Fcc(",)
Federa I

Communi:alrons
Commissron

Step 3: Confirm Payment

Thank you.
Your transact¡on has been successfully completed.

Pay.gov Tracking lnformation

Application Name: Remittance Advice

Pay.gov Tracking lD: 25D5K6FM

Agency Tracking lDl. PGC2416126

Transaction Date and Time:, 1111512013 14:32 EST

Payment Summary

Address lnformation Account lnformation

11213

Payment Amount: $2,71 0.00

Transaction Date 1111512013 14:32
and Time: EST

Account Holder Robert C.
Name: McGowan

Billing Address: 20 Church Street

Billing Address 2:

City: Hartford

State / Province: CT

Zip / Postal Code: 06103
Country: USA

Card Type: Visa

Ga¡d Number rt*********r9545

https://www.pay.gov/paygov/payments/authorizePlasticCardPayment.html tIl15l20t3



FCC:Success:Form 159 - PRINTABLE VERSION Page I of 1

Agency Tracking ID:PGC2 416126 Luthorization
Number:07330G

Successful Authorization -- Date Paid z llllíll3
FILE COPY ONLY!!

ìEAD INSTRUCTIONS
]AREFULLY BEFORE
,ROCEEDING

l) LocKBox #979089

FEDERAL COMMUNICATIONS COMMISSION

REMITTANCE ADVICE
FORM I59

PAGENO I OF I

APPROVED BY OME
30ó0-05f

ìPECIAL USE

ICC USE ONLY

SECTION A - Paver Information

PAYER NAME (ifpaying by credit card, enter name exactly as it appears on your card)
AMOUNT PAID (dollars md cents)

\ilarner Cable Inc. 710.00

14) STREET ADDRESS LINE NO. I

60 Columbus Circle
:5) STREET ADDRESS LrNE NO. 2

CITY

ew York
DAYTIME TELEPHONE NUMBER (INCLUDING (IFNOTINUSA)

t2-3648482

I I) PAYER (FRN) FCC USE ONLY

I
IF PAYER NAME AND THE APPLICANT NAME ARE DIFFERENT, COMPLETE SECTION B

IF MORE TIIAN ONE APPLICANT. USE CONTINUATION SHEETS IFORM 159-CI

13) APPLICANT NAME
Iime \üarner Cable Inc.
r4) STREET ADDRESS LrNE NO. I
50 Columbus Circle
ls) STREET ADDRESS LINE NO 2

ew York 0023
DAYTIME TELEPHONE NUMBER (INCLUDING AREA CODE) COUNTRY CODE (IF NOT INU S A )

2-3648482
I¡'(](,- RE(:ISTRATION NIIMRER IFRNì ANII TAX IDT',NTIFI(-ATIflN NIIMRER ITINì RRr)IIIREI)

I) APPLICANT (FRN) FCC USE ONLY

C(IMPI,F:,TE SECTIÔN C F'OR NACII SERVI(]E. IF MÍ)RII RflXRS ARE NENDED. IISE CONTINIIATION SIIEET

FCC Call Sigr/Other ID Payment Type Code(PTC) Quântity
KY0469 I

$1 $13ss.00

x x

FCC Call Sign/Other ID
oH0988 I

$ $1355.00
Fee Use

x x

https : I I pay. fcc. govÆle ctronicForm I 5 9/succe ss 1 5 t html/printed I 5 9_suc ce ss. c fm lIlr5l20t3


