
Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 

In the Matter of 

Comcast Cable Communications, LLC, 
on behalf of its subsidiaries and affiliates 

For Determination of Effective Competition in: 
5 Washington Franchise Areas 

To: Office of the Secretary 
Attn: Chief, Media Bureau 

) 
) 
) 
) 
) 
) 
) 

CSRNo. ___ _ 

PETITION FOR SPECIAL RELIEF 

Com cast Cable Communications, LLC, on behalf of its subsidiaries and affiliates 

("Comcast"), pursuant to Sections 76.7 and 76.907 ofthe Commission's rules, 1 requests that the 

Commission find that Comcast faces "effective competition" in 5 Washington franchise areas 

(the "Franchise Areas")? 

The Communications Act of 1934, as amended (the "Act"), and the Commission's rules 

provide that cable television rates may be regulated only in the absence of effective competition.3 

Cable operators are entitled to demonstrate that effective competition exists on a franchise-by-

franchise basis.4 When a cable operator demonstrates that effective competition exists within a 

franchise area, cable rates in the affected area are no longer subject to regulation. 5 

1 47 C.F.R. §§ 76.7 and 76.907. 
2 The Franchise Areas include Airway Heights (WA0350), Liberty Lake (W A0836), Millwood 
(WA0296), Spokane (WA0231 ), and Spokane Valley (WA0844). 
3 47 U.S.C. § 543(a)(2); 47 C.F.R. § 76.905(a). 
4 47 C.F.R. § 76.907. 
5 See Implementation of Sections of the Cable Television Consumer Protection and Competition 
Act of 1992, Rate Regulation, 8 FCC Red. 5631, 5664-5665 (1993) ("Rate Order"). 
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Under the "competing provider" test set forth in Section 623(1)(1)(B) of the Act and 

Section 76.905(b)(2) ofthe Commission's rules (the "Competing Provider Test"), a cable system 

will be deemed subject to effective competition if: 

(i) the franchise area is served by at least two unaffiliated multichannel video 
programming distributors ("MVPDs"), each of which offers comparable 
programming to at least 50 percent of the households in the franchise area; 
and 

(ii) the number of households subscribing to multichannel video programming 
other than the largest MVPD exceeds 15 percent of the households in the 
franchise area. 6 

As demonstrated below, the Competing Provider Test is satisfied in each of the five 

Franchise Areas - Airway Heights, Liberty Lake, Millwood, Spokane, and Spokane Valley --

because two unaffiliated MVPDs serve over 50 percent of the Franchise Areas' households with 

comparable programming and the reported penetration rate for DBS providers exceeds the 15 

percent threshold in the Franchise Areas. 

THE COMPETING PROVIDER TEST IS SATISFIED IN FIVE FRANCHISE AREAS 

The two prongs of the Competing Provider Test are straightforward and objective. Both 

prongs of this test clearly are satisfied in the Airway Heights, Liberty Lake, Millwood, Spokane, 

and Spokane Valley Franchise Areas. 

1. Multiple Unaffiliated MVPDs Offer Comparable Programming to Over 
50 Percent of the Households in the Franchise Areas. 

The first prong of the Competing Provider Test requires that a franchise area must be 

served by "at least two unaffiliated multichannel video programming distributors .... "7 This 

requirement is satisfied, because the two major direct broadcast satellite providers (DirecTV, Inc. 

6 47 U.S.C. § 543(1)(1)(B)(i) and (ii); 47 C.F.R. § 76.905(b)(2)(i) and (ii). 
7 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 ofthe Communications 
Act of 1934, as amended, defines "multichannel video programming distributors" to include 
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13). 
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and Dish Network, Corp.) ("DBS Providers") are unaffiliated with Comcast and "offer" 

comparable programming to more than 50 percent of the households in the Franchise Areas. 

MVPD service is deemed "offered" when it is both technically and actually available. 8 

DBS service is presumed to be "technically available" throughout the country due to its 

nationwide satellite footprint. 9 As such, Comcast's Franchise Areas are entirely within the 

satellite footprint ofDirecTV and Dish Network. 

DBS service is presumed to be "actually available" if households in a franchise area are 

"reasonably aware" that the service is available. 10 The Commission has stated that "a party may 

use evidence of penetration rates in the franchise area (the second prong of the competing 

provider test ... ) coupled with the ubiquity of DBS services to show that consumers are 

reasonably aware of the availability of DBS service."" DirecTV and Dish Network are among 

8 Rate Order~ 29. 
9 See MediaOne of Georgia, Inc; Petitionfor Revocation ofthe Certification ofGwinnett County, 
Georgia, 12 FCC Red. 19406, ~ 5 n.16 (1997) (citing Rate Order, at 5660-5661). 
10 See Rate Order~ 32 (citations omitted). See also Charter Communications, LLC d/b/a 
Charter Communications Petition for Determination of Effective Competition in Fourteen North 
Carolina Communities, eta!., 19 FCC Red. 7003, ~ 4 (2004). 
11 Comcast Cable Communications, LLC Petition for Determination of Effective Competition in 
Various Michigan Communities, 23 FCC Red. 9595, ~ 5 (2008) ("Comcast - Various Michigan 
Communities") (citing Mediacom Illinois LLC et al., Eleven Petitions for Determination of 
Effective Competition in Twenty-Two Local Franchise Areas in Illinois and Michigan, 21 FCC 
Red. 1175 (2006)). Thus, the Commission has not required the production of advertising to 
demonstrate that households in the franchise area are "reasonably aware" of the availability of 
DBS service. See Bright House Networks, LLC Petition for Determination of Effective 
Competition (Lake Alfred and Dundee FL), 22 FCC Red. 4390, ~ 6 (2007) ("Bright House 
Networks- Florida") ("Over more than ten years, we have made hundreds of findings that 
households in particular franchise areas are reasonably aware that they may purchase DBS 
services based on localized evidence. These accumulated showings amount to substantial 
evidence that households in all franchise areas are reasonably aware that they may purchase DBS 
services. In at least one earlier reported decision, we found households in a franchise area to be 
reasonably aware that they may purchase DBS service solely based on evidence ofDBS's 
nationwide growth and local subscriptions, without reference to advertising or other 
promotion."). 
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the largest MVPDs in the nation. 12 With approximately 34 million DBS subscribers 

nationwide, 13 (comprising approximately 34 percent of all MVPD subscribers), 14 extensive DBS 

advertising, and the substantial DBS penetration figures in each of the Franchise Areas, it is clear 

that consumers throughout the Franchise Areas are "reasonably" aware of the availability of 

Comcast's DBS competitors. 15 

The Competing Provider Test also requires that the programming offered by these 

competing providers must be "comparable" to the programming offered by the petitioning cable 

operator. 16 The Commission's rules expressly define comparable programming as "at least 12 

channels of video programming, including at least one channel of non broadcast service 

programming." 17 The Commission has repeatedly recognized that the DBS Providers offer 

comparable programming to Comcast and other cable operators under the Commission's 

12 See Annual Assessment ofthe Status of Competition in the Market for the Delivery of Video 
Programming (Fourteenth Order), 27 FCC Red. 8610, ~ 31 (2012)("141

h Report"). 
13 See Press Release, DirecTV, DirecTV Announces Fourth Quarter and Full Year 2012 Results 
(Feb. 14, 2013) (reporting that, as of December 31 , 2012, DirecTV (US) had 20.084 million 
subscribers), available at http://investor.directv.com/relea edetaiJ .cfm?ReleaseiD=740312; Press 
Release, DISH Network, DISH Reports Year End 2012 Financial Results (Feb. 20, 2013) 
(reporting that, as of December 31, 2012, Dish Network had approximately 14.056 million 
subscribers), available at 
http://di sh.client.sbareholder.com/releasedetail.cfm?ReleaseiD=741 643. 
14 See 141

h Report~ 31. See also Georg Szalai, US. Pay-TV Industry Sub Growth Hits Low in 
2012, The Hollywood Reporter, March 11,2013 (citing SNL Kagan report of 100.4 million 
video subscribers by the end of2012), available at http://www.hollywoodreporter.com/news/us
pay-tv-industry-growth-427390. 
15 See, e.g., Comcast- Various Michigan Communities~ 5; Bright House Networks- Florida~ 6. 
16 See 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). 
17 47 C.F.R. § 76.905(g). 
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Competing Provider Test. 18 Each of the DBS Providers offer well over 100 video channels, most 

ofwhich are non-broadcast services. 19 And, as shown in the attached channel line-up, Comcast's 

programming service offerings in the Franchise Areas are substantially similar to the DBS 

Providers' programming services.20 

Based on the above facts, the first prong of the Competing Provider Test is satisfied in 

each of the five Franchise Areas. 21 

2. The Competing Providers Serve Greater Than 15 Percent of the 
Households In the Franchise Areas. 

The second prong of the Competing Provider Test requires that the subscriber base of 

competing MVPD exceeds 15 percent of franchise area households. 

Because DBS Providers track their subscribers according to the ZIP codes where each 

subscriber resides (rather than by political jurisdiction), Comcast relied on a two-step approach 

to determine the number of DBS subscribers within each Franchise Area. To determine the 

relevant ZIP+4 codes for the Franchise Areas, Comcast first contacted SNL Kagan ("SNL," 

formerly known as "Media Business Corp.").22 SNL has developed a process to accurately 

18 See, e.g., Comcast Cablevision of Maryland, Inc., Petitions/or Determination of Effective 
Competition (Charles County, MD), 19 FCC Red. 7130, ~ 4 (2004) ("We find that the 
programming of DBS providers satisfies the Commission's program comparability criterion 
because DBS providers offer more than 12 channels of video programming, including more than 
one non-broadcast channel."). 
19 See Channel Line-ups of DirecTV and Dish Network, attached hereto as Exhibit I. 
20 See Comcast Channel Line-up, attached hereto as Exhibit 2. 
21 All of the legal positions taken above regarding the first prong of the Competing Provider Test 
were recently confirmed by the Commission in Comcast Cable Communications, LLC, Petition 
for Determination of Effective Competition in Nine Minnesota Franchise Areas, FCC Red. 5499, 
~ 6 (2013), and Comcast Cable Communications, LLC, Petitionfor Determination of Effective 
Competition in Six Blaine, Minnesota Franchise Areas, 28 FCC Red. 5508, ~ 7 (2013). 
22 In certain instances, the entire 5-digit ZIP code is located within a particular franchise area. In 
these situations, Comcast used that standard 5-digit ZIP code, rather than the more detailed 
ZIP+4 analysis, as the additional detail would not provide any greater accuracy. 
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identify the ZIP+4 codes that correspond with the political boundaries of a particular community. 

This process utilizes enhanced mapping software that correlates ZIP+4 codes with political 

boundaries. With this software, SNL was able to identify the ZIP+4 codes that lie within each of 

the Franchise Areas.23 The Commission has previously accepted ZIP+4 codes as "reasonable 

and sufficiently reliable for purposes of determining the presence of effective competition,"24 

and stated its preference for this approach. 25 

Com cast next provided all of the ZIP+4 codes identified for the Franchise Areas to the 

Satellite Broadcasting and Communication Association ("SBCA"). SBCA is the national trade 

association representing the two major DBS Providers, and it has assumed the responsibility for 

compiling subscribership data and responding to data requests from cable operators and 

franchising authorities engaged in effective competition proceedings. The DBS subscriber 

numbers reported in the attached Effective Competition Tracking Reports ("ECTRs") from 

SBCA reflect the total DBS subscribers within the individual ZIP+4 codes associated with the 

respective Franchise Areas.26 

To determine whether the DBS subscribership exceeds the 15 percent threshold in the 

Franchise Areas, Comcast compared the DBS Providers' subscribership to the most recent U.S. 

23 See Letter from SNL (explaining ZIP+4 methodology), attached hereto as Exhibit 3. 
24 Cable One, Inc. Petition for Determination of Effective Competition in Pocatello, Idaho, 18 
FCC Red. 12792, ~ 8 (2003) (quoting Falcon Cable Systems II, a California Limited 
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition 
in Twelve Oregon Cities, 17 FCC Red. 4648 (2002)). 
25 See Public Notice, "Commission Announces New Standards for Showings of Effective 
Competition For Cable Service," 23 FCC Red. 12067 (2008); Public Notice, "Commission 
Clarifies Standards for Evidence of Competing Provider Effective Competition for Cable 
Service," 24 FCC Red. 8198 (2009). 
26 See Exhibit 4 (providing total ZIP+4-based DBS subscribership for the Franchise Areas, as 
well as all ZIP+4 data relied on in the Petition). 
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Census "occupied household unit" figures for each community?7 This comparison yields the 

penetration rates for DBS Providers in each of the Franchise Areas: 

Franchise Area 

Airway Heights 
Liberty Lake 
Millwood 
Spokane 
Spokane Valley 

DBS Providers' Penetration 

22.88% 
31.80% 
18.91% 
15.82% 
20.30% 

As detailed in Exhibit 6, the subscriber penetration rates for the DBS Providers in each of 

the Franchise Areas exceeds the 15 percent threshold required under Section 623(1)(1)(B) ofthe 

Act. Accordingly, Comcast meets the second prong of the Competing Provider Test in each of 

the Franchise Areas. 28 

27 See Exhibit 5. 
28 Comcast has confirmed that it is the largest MVPD in the Airway Heights, Liberty Lake, 
Millwood, Spokane, and Spokane Valley Franchise Areas. See Declaration of Warren Fitting 
attached hereto. 
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CONCLUSION 

Comcast's cable systems are subject to effective competition in five Franchise Areas 

under the Competing Provider Test. Based on the evidence presented herein, Comcast 

respectfully requests that the Media Bureau issue an order acknowledging the presence of 

effective competition in each of the five Washington Franchise Areas as of the filing date ofthis 

P 
. . 29 etltlon. 

Richard A. Chapkis 
Deputy General Counsel 
COM CAST CORPORATION 
One Comcast Center 
Philadelphia, PA 19103-2838 
(215) 286-523 7 

November 21,2013 

Respectfully submitted, 

Comcast Cable Communications, LLC 
on behalf of its subsidiaries and affiliates 

By: ~ C~'-'v-'1 
esley R. Heppler 

Steven J. Horvitz 
Frederick W. Giroux 
DAVIS WRIGHT TREMAINE LLP 
1919 Pennsylvania Avenue, N.W. Suite 800 
Washington, D.C. 20006 
(202) 973-4200 

Its Attorneys 

29 See, e.g., Time Warner Entertainment-Advance/Newhouse Partnership, 26 FCC Red. 3829, ~ 
28 (20 11) ("Consistent with our longstanding practice, the order herein is effective as of the date 
the petition herein was filed.") (footnote omitted). See also Charter Communications 
Entertainment I LLC, 26 FCC Red. 5975, ~ 28 (2011). 
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4) 

The below-signed signatory has read the foregoing Petition for Special Relief, and to the 

best of my knowledge, information and belief formed after reasonable inquiry, it is well 

grounded in fact and is warranted by existing law or a good faith argument for the extension, 

modification or reversal of existing law; and is not interposed for any improper purpose. 

By: 

November 21, 2013 

DWT 2292743 7v 1 0107080-000049 

Respectfully submitted, 

Comcast Cable Communications, LLC 
on behalf of its subsidiaries and affiliates 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W., Suite 800 
Washington, DC 20006 
(202) 973-4200 

Its Attorney 



DECLARATION OF WARREN FITTING 

I, Warren Fitting, declare, under penalty of perjury that: 

1. I am the Executive Director, Regulatory Affairs for Comcast Cable 
Communications, LLC ("Comcast"). 

2. I have read the foregoing Petition for Special Relief ("Petition") and am familiar 
with the contents thereof and the matters referred to therein. 

3. I have reviewed Comcast's respective cable subscriber numbers for the Franchise 
Areas at issue in this Petition, as well as the DBS subscriber numbers provided by 
SBCA for the individual Franchise Areas as described in the Petition. Comcast is 
the largest multichannel video program provider in the Airway Heights, Liberty 
Lake, Millwood, Spokane, and Spokane Valley Franchise Areas. 

4. The facts contained within the Petition are true and correct to the best of my 
knowledge, information and belief. 

&tc ..... CYV'- bee e, 2u ... t_,.3'---
Date 
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Warren Fitting 
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Get Your Local Channels From DIRECTV 
More than 99% of the nation's TV households can enjoy local channels from DIRECTV today, including 
stations like ABC, CBS, FOX and the CW. There are even more markets coming soon! For select markets, 
DIRECTV even offers local channels in high-defintion.* 

No matter what package you choose to order, local channels are availatlle in any of the packages. Just use 
the ZIP codenocal channel finder, and we'll help you pinpoint the metropolitan area that tlroadcasts your local 
channels. 

Local channels available in: Spokane WA Cloe~kup another) 

Network Affiliate Local Channel IRO Channel Broadcast Format 

ABC KXLY 4 D gltal 

ABC KXLY 4 HD 

CBS KLEW 3 Digital 

CBS KREM 2 HD 

CBS KREM 2 Digital 

cw KSKN 22 Digital 

cw KSKN 22 HD 

FOX KAYU 28 Digital 

FOX KAVU 28 HD 

ION ION 34 Digital 

NBC KHQ 6 Digital 

NBC KHQ 6 HD. 

PBS KWSU "1 0 Digital 

PBS KSPS 1" HD 

PBS. KCDT 26 HD 

PBS KCDT 26 Digital 

PBS· KWSU "10 HD 
PBS KSPS 7 Digital 



. . THERE'S SOMETHING FOR EVERYONE -. - . -

~~-:-~5~ 120 - -:r. 

--~ :=_;,_:· :' :~.._>i ~:-~~-; : ... '::. - . :~ 
~ IIAI! 
....:AI IU!c-.,.,.,. 
AUVE ~ .. ~~ 
l'il'IEE!. ~o.oo -
ANGL2 ~.rqM."F .... o = ..xs-r.t 
ST'I 9-..JS:ine:ss Telev5or. 
BUY!- ~ -

=... ~=~~ 
CCTVE CCTV-E 
~~ 
CHRCH ~ Chwlnei 
em- CMr 
CNBC C.'iBC 
c:MK Cllll 
<:MDV ~C...... 
~ ~-

~ ~-~ = =~~~ 
~c ~=~ 
E5PN E5PH 
ESPN% ESI'III2 
ESNWS ESPN&I'IS 
i5B;{t ~ . 

FOOD FoodFXJIWS i!Ox:--c:lioiAael 
FX 'fX:si# 

~ =~w 
IIISl' ......,.. 
HNN i-!L'\1. 

-- ~-ciaq<N 
HSN P.sN 
~ E!Si2-

~ :~?.'"'${~ 
lON ION(Ei 
:Qk.W Q{{WJ-

~ ~TS~ 

"""-'- "-' 
lnV ..., 
\fr'\12 M'i""/2 

liJCK ~--1);)
~ ... ~--{WI 
ave CNc 
REaz ~ 
SALE sa 
SFI9F .;;;;, 
SHNBC ShooNBC 

SBN ~~-SPIKE -TV 
$YFY srn-
TBS nrs""'" nc nc 
lNT TilT~ 
1RV liafel:e;-~ 
1V~.M TV Gao!le ~ 
l'<GK W'"'"""'~ 
TVUID TV ...... 

, .. 
'lair 
21~ 

' :iii2 
255 
~ 

•602 
"= 
171S 
1Zl' .... 
255-
:zoa 
1S 
206 
2110 
10T 
2ri 
253 
182 
172 
m 
1!i7 

CN 1M 
t:Jj] 140 
t:JlF· 144 

151 
!:liT ,... 

171 
'l5ii 
137 

Cii1 "i!ie 
225 

2l<Oo ... 
'El 

J:lil 168 
t:1l/ - .i2z 
Cl1I 139 
Cii1 1G 
r:e.r 138 
W L<>& 

= it? 
106 

1JSA DSA:-
VH1 VH1 
TWC ~~ 
"eiill. t~., ....... f4 

ClD 1o5 
!:Iii 162. 

-~~ 

•• !l61MB1 

America's Top 200 
.:-:..:~27~-~~·:::.-=-::~ .. ~::: 
a.-~ -:E. ::h;:--!,.'.5 -~ ~--..... _ 

API. -- 1101 
-~~ --~- ~ 7:liT 
BEr au COl 
lil6jj _ _ !Jij'r..__. Cl1l_ 
BIIAYO """" fDlT 

t8SS>f- ~spc.:,o ..... .-'!: ' t:!ll 
CURNT ~m~~ lilsiim •fijjj FOXa R::tSt.:.a!WI:i ~;woric. 
S4 {U - Cl1J 
GLYSN ~n fDlT 

~ GOI'-a..irlno< t:!ll 
GSN GSN COl 
IIUinu<: ...._.._c-.n.J C!i1 
HUB Hub Cl1J .. ~Dioc ...... t:!lT 
UIN ur.d.rn. Mootle: ~ Cl1J - lll.IJ- l1fi( 
MSNBC - t:!lT 
lin2o ~~- l1liT 
NBArJ ~~ = Jlpt. ' Cl!1 
NHL'i NMLSF.v.~~ !tlD 
M(JR ~Ji: 
Nli'IO """>lV 

-~ o..:;,.._ 
tfoi_ OWN ~O',c:~ 'Mnfrtry w> .... ;M..-

~ ... "~ -
C!iJ i'{fVf'l 1-"t::'. ~el em 

SO»P SOA.Ptl.er 
SPro> $$'Ern t:lif 
STYLI! Style !tlD 
lliCK - --- ..... Na 
FllW> T.o.r-"ww~ 
fi1RAIIi .r..liil;;iax&~· !llii 
1R11TY INTV !tlD 

~~ ---~~--- !tlD 
Cl1J 

u~-vs-.-· ~t>'Y}· 
UOiE.F uro..~ OG90rtM~CJP; 

8.'.13\<1 ~ 
BLOcK -SWQIOa.--1 
B'(uN BfuW -
CTN Chrisba.:: Teievisic-n Ne...'wo r:< 
AR;s' ~ MsShoYrcaSe 
CSPAN G--SPAN 
IHI1cn DiSit»t 
EARr.-1 DISH E&-::h 
ROidE ~~~~~ 
ENLC Enlzce 
~ ~-~Te~--
PREVW ---
~ $caS 
~.;.: ..... ~-- - ~ - _. 

@ffl#itMH:t#¥5 

184 
-~ 
124 
l3tl 
129 
!_!!a 
21S 
-174 
206 
191 
213 
40'1 
115 -1?9 -1 ... 
.132: -1li& 
15S 
154 
157 
1$ 
167 
51 
109 

-ttl' 
23! -253 
l5o 
ns 

-13\ 
211 

= 204 
~ 
270 -3'69 

ll-<00 
102 

!l.wa 
267 

!Moo 
210 
~ 
2117 
100-

~411 

2&.;. 
103 

CllJ~~~~:.r;)'il9:!£1~nO:I~ C!iE2i 
T.riw~~~ iill.-,. ~.-i a iiJT(agr&~:IIJ~.• c !IISllill ...... _ 

~~~~~~~~ 
~~5e'.!ctliU~ 

America~s Top 250 

810 
I!II'T 
300M 
t:f!!tR' 
CLOO 
~ 
,£.MER! 
iJilr . 
ENCOR 
EJJI:RB 
EACTN 
E!l!Wof 
E.NF~l'lf 

EW'iE 
ESUSP 
EWSni 
E.CXDR 
l'd><MO 
FSC 
RIEl. 
G~C 
SAC 
112 -MIL 
iftEX 
MIJN2 --NBCS? 
lliCU 
OTIJCH 
~ 
SPIIAit 
rENIS 
TMC.W 
$ER!.'i 
'JR t ct 

·-=---==s .c: !:.: ..!..--B",:.a·,£ -;..~ 2::..C 
?...::: r.. ... E ~~.S -.52:: :;c.:..~~ - CJj} 

-~--
-l:llF 

~~-
:loo 

~~ !tlD 
t;ET 

Dfy - - . - C/JJ 
~(£) ~ 
........ ('II)-
~~J,c::iQn 
EnOoto~ 

~-=~ == SO! X ORrVE·iN ~ --cnDael Fox Socce.!" ~"E!Inel /l!ll 
Rlaw 

~ ~"""""" C'ounky ;GAel 
H2 /]Jjj ---- t:!lT 
~a-.,.; 
ila-rleP!cr 
""'-'>'2 
ll*iGooo>WJU) = 
:i~i:it .. t:J1 

Outdoor Clr.a."SDi((l 
~ 
~C:....U..1 ~ 
:rooftio"~-.iii C!ii 
tt.~~-:N}~ 

·C!ii 
'VH : Cta:ss:c 

1·1§!1. HM:t·&•Ur§ .._... 

,. ,. 
i75 

-199 , .. 
ff3. 
194 
em 
340 
341 
343 
345 
347 
345 
344 
342 
2n 
133 

""" 398 
taa 
ISS 

121 -19$ = aaa .. 
15Q 
ml 
39S 
232 
39$ 
-~ 

329 
Zla 

'"" 
'i!J AT--- ~ 

fS!'J 
!<35 
fm< 
UNK 
N.<SA 
ONPPV 
i'tf!GN 
T9N 
iMI'cr 
3P.BN 
~-

MOVIE 
"SPORf 

"'-~"' 
KSS 'Norkf 
~.f'~Tea-Mim:~ 
L"P-k l 'l 
I'IASA 
~Guide 
~ 
TBN 
llie&npi.Ct-
~n~ ~,gs£5 ~~d~_ng Netwo_rl< 
Y-ME 

DISH Cr-.ema 
sp.,;,.& ==-

!'411i 
9394 

264 
;}410 

z<-2 
$00 

941)5 

2.50 
9391' 
9399 
94t4 

t.~~:liRii.:IIJIE<K"~'!il'!tz~~~~ 
~z;;e.~~i$J~ 

·~•oJ~Ut;~hci::w3-~lf .:....rrz'~r'i1N ?'a~ 

ALJVE ~t.N. 
Rosa ~~ 
A.~L2 ~~ aK 
SIO -•BiN ~~ 
300M ~"!""9 --iilm 
CBSSN CSSSpc>r"-..3-.~ 
ccr<E ()CIV-E 
CC. ... EN CCN--Nc-..... 
COOK CoCili,g 'CO=Iol 
CS?N2 VSPAN"1 
!riSm oq;,:. 
DIY DIY 
ilOc ---· FOOD --- Fa>("""'-GedS s-.ondw..rrr 
~ s;,..,-~~{~ 
IIUIIRK lldtnatt<Cba,... 
iill(: ~-a..-1 
HL"l HU.'I - 1'-SK 
HSN2 H$.'\,{2 
·P.f.t=s -:cT'I :nC:00.'1t!y T~ 
-JN - ~~ 
w.u. Mail 
iilat ' ~--IJ;J IIICl<W NickJJic;l( .t ~ {W) 
Jlldtt ' ijjiiiif . --l'liii'oNif< 
!JTDCH Ouidoor C.'tannei 
1111C' QI/C -
R.c;:rrv R.!:iJ-ToJ 
-~ Sae 
SCI 5<ioaee 
~ ~ · 

?!:f.NI?P S.~-oca'IBci - n-·i:i-1--
T-NC '/~her ~~1ne! 

... ----- .... --
' ' 

219 
m ... -n9 
2!l3 
175 
22f 
tsa -2.55 
f-i3 
Z11 
253 
111 

""' 110 
2D5 ... -185 
fW .. , ... 
2.2.5 

""' 230 
'01 
220 
11Q 

171 
ml 
395 
>37 
231 
225 
193 
224 
22a -2:i.!. 

d1sh. 
Fo.- the most--- Channel Lineup Card, 

~lea..= Jisit mojdi.~'""~"/dlan~ 



HBO--E Haor:EJ~ ~ 3CO 
Hiro2E H802-\E)~ lll!1 301 
HBOSG ~60 Sig.-!aim=t Sili'> = 302 
HllQ-W HBO-C_,.J]SotP li!iF 300 
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1Mt.M"Mf#¥1M 
241 TFC (RIIplno) 
245 TV JAPAN (Japanoso) 
246 Zee TV (South Asian) 

~~~ ~~~~:~ {Wu~~~lan) 
806 RTN TV Russian 
B07 Channel One (Russian) 
BOB ZOB TV (South Asian) 
B09 SET As~ (Sony) 

(Soutll Asian) 
810 STAR lndal Plus 
811 STAR India Nt!WS 
Bl2 STAR India Gold 
813 llleOK 
814 TFC (Rilpino) 
815 GMA Pinoy TV (filip~o) 
816 TV JAPAN (JaP"nese) 
B 17 Willow Plus (South Asian) 
81B GMA l )le 

* • MH* 
420·425 ESPN Garno Plan/ 

full Court 
440 iN Demand Team HD 
441-450 NBA league Pass/ 

MLS Direct Kick 
455 iN Demand Game HD 
456 iN Demand Game 2 HD 
457-470 NHL Cenler Ice/ 

MLB ExiJa Innings 
801-803 IN Demand 

PPV Even~ 
804 iN Demand PPV 

Evenls HD 

M;MM.i.iij. 
35 food Netwol1< 
38 llC 
43 • Ammal Plcmet 
49 iruTV 
51 LlfeUme 
52 A&E 
53 FX 
55 TBS 
56 BET 
60 Comedy Centrol 
64 E! 
67 AMC 
99 TVGN 
150 C-SPAN 3 
163 TV land 
232 BYUiv 
233 EWTN 
4B1 C0111I~ 
486 The Word 
651 El HD 
653 lifetime HD 
604 TBS HD 
665 FXHD 
667 Animal Planet HO 

668 Disco>Jery Channel HD 
669 TLC HD 
670 MEIID 
675 Food Network HD 
683 HSN HD 
689 BET HD 
692 QVC HD 
697 AMC HD 
702 Hallmar1< Channel HD 
704 Comedy Central HD 
705 lruTV HD 
700 Tho Woatller Channel HD 
717 TVGN HD ., .• ,. 
11 ESPN 
31 NBC Sports Network 
32 Root Sports Northwest 
33 Golf Channel 
34 ESPN2 
42 Ca rtoon Network 
162 BBC America 
179 CSN Northwest 
274 Military Channel 
400 ESPNU 
402 ESPNews 
412 CBSSportsNetwork 
B17 CSN Northwest HD 
621 ESPNU HD 
622 ESPNowa HD 
623 ESPN HD 
624 ESPN2 HD 
625 Goll Channel HD 
626 NBC Sports Nelwor1< HD 
627 Root Sports 

Northwest HD 
633 CBS Spor13 Networ1< HD 
647 BBC AmMica HD 
680 CoriOOO N•twork HD 
Entertain mont & Lifestyle 
54 TNT 
58 USA Network 
59 Syfy 
61 CMT 
62 VH1 
63 MTV 
65 Bravo 
71 Oxygen 
125 AI Jazeera America 
135 MTV2 
136 G4 
139 LOGO 
161 GSN 
183 Esquire 
202 Ovatioo 
220 OWN 
275 bio. 
4 71 CMT Pure Counlry 
472 MTV Hils 
473 VH1 Class~ 
474 VH1 SOul 
475 MTV Jams 
476 Fuso 

482 gmc 101 Weatherscan LOGi!l 

Mult1Latino Packages 483 TV One 130 Fox Business Networ1< 
484 GAC 159 Nat Geo WILD 
502 We tv 201 Destination America 

MllltiLallno 606 ~3s 203 DIY 
649 We tv HD 204 Cooking Channel 
650 Esquire HD 222 Discovery Rt & H6alth A'.IAilabltl a 1<'1 carte with 
652 Bravo HD 271 lnvesligalion Discovery subsc1fptlrmlo Umile~ Basic 
659 Spike HD 212 Science 726 Unlvlslon HD = ~N~~~al HD 273 National Geographic 72~ galav.ls~ HD 
663 Velocity HD Channel Hg u~ti~ 
672 USA Network HD 276 H2 730 HislOry on Espaliol 
676 Syly HD 646 Bloomberg TV HD 731 Discovery"' Espiliiol 

~ g~8~~ HD :;: ~.':!e~~hanne l HD m g::f~MX 
685 Pallad ia 655 Fox News Channel HD 735 mun2 
686 CMT HD 656 Fox Businea& Networ1< HD 737 Mexlcanal Netwol1< 
687 VH1 HD 657 CNN HD m ~~~~:~., 
688 MTV HD 658 CNBC HD W e Pelicula 
690 Fuse HD 661 MSNBC HD 742 Ciasl<o 
691 TV One HD 668 Nat Geo Wild HD 743 alino 
693 G4 HD 671 History HD 744 oac:m 
694 blo. HD 673 National Geographic )~~ TV 
715 Ovation HD Channel HD 747 
7t8 GSN HD 674 HGTV HD 749 
780 lr3s 695 Destination Amorlca HD 750 
Klde 698 Scionce HD m 
339 ADC f amily 712 H2 HD 753 TV Venezuela 
40 Nlcke~deon 713 lnvostlgauon DIB<overy HD 754 TV Dominica 
41 Disney Channel 71 0 COoking Channel HD 755 Caracol 
42 Cartoon Network MoYies 756 
118 Sprout 149 MoviePiax ~~~ 
120 Nk:k Jr. 166 FEARnel 759 
121 The Hub 500 Hallmark Movie Channel 760 
122 Disney XD 501 TCM 761 tJR 
123 Disney Junior 503 IFC 762 Sur Paru 
126 Nicldoons 504 LMN m l:::r:mula 
127 Nick 2 505 Sundance Channel 765 Ec:uavisa 
215 TeenNick 513 lodjeP/ex 766 Utii:Sfma 
6n Di&ney Channel HD 514 AelroPiex 769 Once TV Mexico 
678 ABC Family HD 516 Encore fami~ 770 HITN 
679 Nickelodeon HD 517 Encore HD 771 Centro Americana 

660 cartoon Network HD ~~ ~ ~~~:Love ~H m:~iri<IE~~~k 
~~ ~~~~~~ ~~ HD 521 Encore Suspense m r,~~~nce 
721 The Hub HD ~~~ ~~~: ~~~e;ns 777 HTV Musica 
Nowe & Information 529 Encore Ac~on ~~~ ~~~:0 Rola 
36 Travel Channel 586 Fllx 781 ESPN Deportas 
37 History 698 LMN HD 782 FOX Deportes 
44 CNN 699 IFC HD 783 LAS 
45 HLN 701 TCM HD 785 beiN Sfrort on Eopanol 
46 CNBC 703 Hallrnarl< Movie Channel HD 788 g~r,p:ri\o~mericas 
47 MSNBC 708 lndlePiox HD 789 Vme Kids 
48 Fmc News Channel 709 R!MoPiex HD 791 Telemundo ALT 
50 Bklomberg TV 792 Unlvls<Jn ALT 
68 HGTV 793 Telefulurn AIJ 

Miffliili1MM1fM 
lnclur1esUmitEld Bash; 

and MultiLAiino 

* OM!ti'W¥!6* 
lm:!udr.r.Limitei1Brmic. 

Digllal Economy and MultiLatiJJo 

MIM!tif§!1fE 

Dl= l""'~"'.\~it~:no 
rrd l.l"t ~:~o dh'lnni')!J, 

11 ESI'H 
31 PJBC!i~JortnlloJ.V.·Ofl< 

~~~""1"-1 
J.1 Esffi':!'"'"" 
38 l t C 

~ ¥F""' 
~n~ 
~ ~{ 
63 MTV 
65 B!11WO 

l~~.rlco 
504 U.,ll 
t7111&23 ESPN HO 
174/li14 ESPN2 HD 
625 Coli Cl!l"""l HD m ~~;~==~DHD 
1147 1 HD 
652 
659 
~2 · HD 
li64 T HO 
1109 TLC HD 

~ ~~~~~ooni!O 
687 VH1 HD 
68B MT\1 HD 
698 LMHHD 
720 Sproul HD 

e;Mfii!ijlffl'liif* 



© XFINITY TV C/,nnelsuobold'rnHn 

M'I!'=Ml'M 619 WGN America HD 
645 C-SPAN HD 
734 Telemundo 

2 KREM !CBS) 

•NH 3 KAVU (FOX) 
4 KXLY(ADC) 
5 CITY CABLE 5fTVW 

lnt:iudt!:-limltr.d Rasit 6 KHO (NBC) 
7 KSPS (PBS) 35 Food Nelwor1< 
8 IONTelevleion 40 Nickelodeon 
9 Discovery Channal 41 Disney Channel 
10 HSN 45 HLN 
12 Inspiration 66 HGlV 
13 ovc 118 Sprout 
14 Community-Minded lV 121 The Hub 
15 Educational Access 122 Disney XD 
16 Educational Access 203 DIY 
17 Educalional Access 215 TeenNick 
18 Educational Access 272 Science 
19 EdlK:ational Access 273 Natiooal Geographic 
20 The Weather Channel Channel 
21 WGNAmerica 64ll HLN HD 
22 KSKN (CW) 673 National Geographic 
23 NWCN Channel HD 
25 lVW 674 HGlV HD 
26 KCDT (P!lS) 675 Food Network HD 
27 C·SPAN sn Disney Channel HD 
28 C·SPAN2 679 Nickelodeon HD 
69 Jewelry TV 681 Disney XO HD 
76 Telemundo 696 SclenCG HD 
77 Hallmork Chann~l 720 Sprout HD 
76 TON 721 The Hub HD 
79 Leased Access 

+·MM'i+!.i.U·+ 80 ACClV 
Bl Leased Access 
95 Government Access 

lncl mJ~.:~s Lirnllr.d Basic 96 JewelrylV 
102 KREM HD (CBS) 35 Food Nelwor1< 
103 KAYU HD (FOX} 37 History 
104 KXLY HO (ABC) 41 Cisney Channel 
105 KGPX HD (ION) 42 Cartoon Network 
106 KHQ HD (NBC) 43 Animal Planet 
107 KSPS HD (PBS) 44 CNN 
110 KCDT HD (PBS) 46 Fox News Channel 
111 KCKN HD (CW) 49 lrulV 
301 KAEM Live Well Network 51 lifetime 
304 KXLY (Me TV) 52 A&E 
306 KHO SWX (NBC) 58 BET 
310 KAVUThislV Spokane SB USA Nelwor1< 
313 KSI'S Wurid (PBS) 60 Comedy Central 
314 KSPS Create 64 El 
317 KCDT Plvs Idaho PlV 67 AMC 
31 8 KCDT Leam 99 lVGN 
319 KCDTWorld (PilS) 276 H2 
320 KSKN Weather 655 Fox News Channel HD 
599 XFINITY Latino 657 CNN HD 

667 Animal Planet HD 
668 Disco~tery Channel HD 
670 A&E HD 
671 History HD 
675 Food Network HD 
fJn Disney Channel HD 
680 Cartoon Network HD 
689 BET HD 
697 AMC HD 
702 Hallmark Channel HD 
704 Comedy Central HD 
712 H2 HD 
720 Sprout HD 
717 lVGN HD 
770 El HD 
901-946 Muoc Choice 

+·&MEMN 
Includes UmitP.d Oask: 

I XFINITY On Demand 
11 ESPN 
30 FS1 
31 NBC Sports Nelwork 
32 Root Sports Northwest 
33 GolfChannel 
34 ESPN2 
36 Travel Channel 
38 TLC 
39 ABC Fnmily 
40 Nickelodeon 
45 HLN 
46 CNBC 
47 MSNBC 
50 BOOIIlberg lV 
53 FX 
54 TNT 
55 TBS 
57 Spike 
59 Syfy 
61 CMT 
62 VH1 
63 MlV 
64 E! 
66 Fox Movie Channel 
66 HGlV 
71 Oxygen 
99 lVGN 
116 Sprout 
136 G4 
149 MoviePiex 
150 C-SPAN3 
162 OBC America 
166 FEARnet 
173 ESPN HD 
174 ESPN2 HD 
183 Esquire 
271 Investigation Discovery 
275 blo 

276 H2 
430 PAC 12 Nelwork (Regional) 
482 gmc 
500 Hallmark Movie Channel 
504 LMN 
620 FS1 HD 
623 ESPN HD 
624 ESPN2 HD 
625 GoH Channel HD 
626 NBC Sports Network HD 
627 Root Sports Northwest HO 
628 PAC 12 Nelw<lrk HD 

(Regional) 
646 Bloomberg TV HD 
647 BBC Amertca HD 
648 HLN HD 
650 Esquire HD 
651 El HD 
652 Bravo HD 
653 lifatima HD 
654 Travel Channel HD 
655 Fox News Channel HD 
657 CNN HD 
650 CNBC HD 
659 Spike HD 
660 Universal HD 
661 MSNBC HD 
662 TNT HD 
663 Velocity HD 
664 TBS HD 
665 FX HD 
667 Animal Planet HD 
668 Dlscovery Channel HD 
669 TLC HD 
670 A&E HD 
671 History HD 
672 USA Network HD 
674 HGTV HD 
676 Syfy HD 
677 Disney Channel HD 
676 ABC Family HD 
679 Nickelodeon HD 
660 Cartoon Network HD 
662 Oxygen HO 
663 HSN HD 
684 GMC HD 
665 Palladia 
686 CMT HD 
607 VH1 HD 
688 MTV HD 
689 BET HD 
692 QVC HD 
693 G4 HD 
694 blo.HD 
697 AMC HD 
686 LMN HD 
702 Hallmark Channel HD 
703 Hallmark Movlo Channel HD 
704 Comedy Cen~al HD 
705 truTV HD 

7:0S fbo WoJthC:r Chl.,_lltl Mtl 
712 H2HD 
713 lnvesUgaijon Discovery HD 
717 lVGN HD 
897 XFINITY 30 
901·946 Music Cho~e •. ,,., .. 

lncUdes O!oii,.I Storte• 

101 Weatherscan Local 
120 Nlci<Jr. 
121 The Hub 
122 Disney XD 
123 OlsneyJunior 
124 BabyFlrst Americas 
125 AI Jazeera America 
126 Nlcktooos 
127 Nid<2 
130 Fox Business Netwtrt 
131 BBCWorld News 
135 MlV2 
139 LOGO 
159 Nat Geo WILD 
161 GSN 
163 lV Land 
179 CSN Northwest 
1 BO NFL Nelw01k 
201 DesUnalloo America 
202 Ovation 
203 DIY 
204 Cooldog Challllel 
205 ALlV 
206 INSP 
215 TeenN ick 
220 OWN 
222 Discovery Fit & Hea~h 
231 halogen 
232 BYU1v 
233 EWTN 
270 Smithsonian Channel 
272 Science 
273 Naliooal GOO(lraphic 

cnannel 
274 Military Channel 
400 ESPNU 
401 FXX 
402 ESPNewo 
406 Outdoor Channel 
407 Ml.B Nelwork 
409 TV Games 
41 Z CBS Sports Network 
41 6 NBA lV 
41 7 NFL Network 
410 NFL Network HO 
419 NHL Nelwor1< 
471 CMT Pure Country 
472 MlVHits 
473 VH1 Classic 

474 VHl Soul 
475 MlV Jams 
476 Fuse 
480 Aspire 
481 Cen~lc 
463 lV One 
484 GAG 
486 The Word 
501 TCM 
502 We tv 
503 IFC 
505 Sundance Channel 
51 3 lndlePiex 
514 RetroFlex 
516 EnC()(O Ft~mily 
517 Encoro HD 
518 Encore 
519 Encore l ove 
521 Encore Suspense 
523 Encore Westerns 
527 Encore Drama 
529 Encore A1.i ion 
586 Fl~ 
603 mun2 
606 tr3s 
617 CSN Northwest HD 
616 FXX HD 
621 ESPNU HD 
622 ESPNows HD 
629 MLB Network HD 
630 NBA lV HD 
631 NHL Network HD 
633 CBS Sports Network HD 
636 Outdoor Channel HD 
640 Wet. HD 
656 Fox Business Network HD 
666 Nat Geo Wild HD 
673 National Geographic 

Channel HD 
661 Disney XD HD 
690 Fuse HD 
691 TV Ono HD 
695 D&Sttoation America HD 
695 Science HD 
699 iFC HD 
700 MGM HD 
701 TCM HD 
707 AXS TV HD 
708 indlePIOK HD 
709 AekoPieK HD 
714 Smltlltonlan Chonnol HD 
715 Ovation HD 
716 Cooking Channel HD 
718 GSN HD 
721 The Hub HD 
726 Unlvlston HD 
727 Galavlsl~n HD 
728 GalavlsiOn 
729 UniMas 
732 Unlvlslon 

735 mun2 
749 nuvoTV 
770 HITN 
760 ((.Js 
619 lVK24 (Korean) 
620 MyxlV 

I·IM11M'§i 
Includes Oigltttl Preferred, 

HBO nnd Starz 

•·MMM+H* 
lnt:lulles Digital Preferrr.rl 

Plus, 
Spl>fts Enhuta:nmtmt 
~(lckaoe, CmemH~: And 

ShowtimP. 

L4.t.Jfi1N"''!:!f:!! Package 

160 NFLNetwork 
401 FXX 
402 ESPNews 
403 ESPN Classic 
404 Big Ten Network 
406 Outdoor Channel 
407 MLB Network 
409 lV Gamas 
410 NFL AedZone 
411 TennisChannel 
412 CBS Sports Nelwor1< 
413 Fox C<jlsge Sports Atontic 
414 Fox College Sports Central 
415 Fox College Sports Pacolic 
416 NBAlV 
417 NFLNelwor1< 
41 B NFL Network HD 
419 NHL Nslwor1< 
427 Sportsman Cl1annel 
428 Outside TV 
431 PAC 12 Network 

(National) 
436 ESPN Goal L~e/ 

Buzzer Beater 
618 FXX HD 
622 ESPNews HD 
629 MLB Network HD 
630 NBA lV HD 
631 NHL Nelwork HD 
632 Big Ten Network HD 
B33 CBS SportB Network HD 
634 Teoois Channel HD 
635 Outdoor Channel HD 
636 Sportsman Channel HD 
637 NFL AedZone HD 
785 beiN Sport en Espaiiol 

'MWfiH+1 
Starz 
532 Starz HD 
534 Starz 
535 Starz Edge East 
536 Starz Edge Wesl 
537 Starz In otack 
536 Slarz Cinema 
539 Starz Family 
540 Starz Comedy 

HBO 
543 HB02 HD 
544 HBO Signature HD 
546 HBO Latino HD 
549 HBD HD 
550 HBD East 
551 HBO West 
552 HBD2 East 
553 HB02 Wesl 
554 HBO Signature East 
555 HBO Signature West 
557 HBO Family 
556 HBD Latino 
559 HBO Comedy 
560 HBD Zone 

Clnemax 
561 Cinemax West 
562 Cinemax East 
563 Cinemu HD 
565 MoreMAX 
566 Aclion Max 
567 Thriller Max 
Showtlme 
574 Showtime HD 
576 Showtlme 
577 SHD 2 East 
576 SHO 2 West 
580 Showlime Showcase 
582 Showtime Extreme 
584 Showtime Familv 
586 Flix 

The Mo~le Channel 
588 The Movie Channel HD 
591 The Movie Channel 
593 The Movie Channel Xtra 

Adult 
994 Playboy TV 

WA-U07 



EXHIBIT 3 



August 14, 2012 
Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 

To Whom It May Concern: 

SNL Kagan utilizes a multi-step process to accurately identify cable client franchise areas and associated ZIP and ZIP+4 Codes. (A 
ZIP+4 Code includes the five digits of the United States Postal Service ZIP Code, a hyphen, and four more digits that determine a 
more precise location than the ZIP Code.) 

This methodology was developed to address the potential shortcomings in utilizing 5-digit ZIP Code data for "Effective Competition" 
petitions. The basic methodology has been in place for several years and has been used successfully in many Effective Competition 
cases at the FCC. 

Because ZIP Codes and municipal boundaries are created and managed by different government authorities, the boundaries of ZIP 
Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond municipal boundaries. ZIP+4 Codes, 
however, usually reside in one and only one municipality. SNL Kagan uses Place, Minor Civil Division (MCD), and County boundaries 
from Dynamap® a division of Pitney Bowes Business Insight, to determine municipal boundaries. SNLKagan uses the Dynamap® 
ZIP+4 Centroids database, which contains ZIP+4 centroid correspondence for virtually all deliverable ZIP+4s, to identify ZIP+4 Codes 
within municipal boundaries, among the over 60 million ZIP+4s in all 50 states, DC, and Puerto Rico, based on current data from the 
USPS and the U.S. Bureau of the Census, and the Tele Atlas master street database. 

SNL Kagan then utilizes its ZIP+4 Code mapping to enable our clients to obtain proper "Direct-to-Home" (DTH) subscriber counts for 
their respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. (Where SNL Kagan determines that a ZIP Code 
falls entirely within a franchise area, however, it is unnecessary to identify DTH subscribers at the ZIP+4 Code level for that 5-digit ZIP 
Code. In these instances, SNL Kagan identifies such 5-digit ZIP Codes and, accordingly, DTH subscribers are identified by the 5-digit 
ZIP code only.) 

Only ZIP+4 Codes that meet specific criteria are included in this report. The following criteria must be met: 
• The centroid of the ZIP+4 Code is within the franchise area; and 

• The USPS ZIP+4 Record Type (from Dynamap® ZIP+4 Centroids) is either H- high rise or S- street. 

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective Competition relief efforts, and 
we believe-t)lis ethodology produces the most accurate and detaile view of ZIP+4 data as it relates to cable franchise areas. 

/ 7 'cc=== -----
Pinna Gallant 
Senior Product Manager 
SNL Kagan 

Financial Institutions I Real Estate I Energy I Media & Communications 

One SNL Plaza, PO Box 2124, Charlottesvi lie, VA 22902 I + 1.434.977.1600 I +1.434. 977.4466 fax 

Ahmedabad I Arlington I Boston I Boulder I Islamabad I Jersey City I London I Monterey I New York I Richmond I SNL.com 



EXHIBIT4 

SBCA ECTR Summary Pages 

ZIP+4 Data provided on CD included with the exhibit. 

A hard copy of the ZIP+4 data is available upon request. 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 14, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: May 3, 2013 

ZIP Codes 

l Requested total for Airway Heights, WA 

Data is current through 3/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .org 

DTH Count 

354 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report Sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 14, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: May 3, 2013 

ZIP Codes 

Requested total for Liberty Lake, WA 

Data is current through 3/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

920 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 14, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: May 3, 2013 

ZIP Codes 

I Requested total for Millwood, WA 

Data is current through 3/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@ sbca. o rg 

DTH Count 

142 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated March 14, 2013 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: May 3, 2013 

ZIP Codes 

I Requested total for Spokane, WA 

Data is current through 3/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
m esteves@sbca. o rg 

DTH Count 

13808 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20035 • phone 202-349-3520 • fax 202-349-3521 



ECTR - Effective Competition Tracking Report sBcN 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated June 3, 2013 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: August 29, 2013 

ZIP Codes 

I Requested total for Spokane Valley, WA 

Data is current through 7/31/2013 

Report Prepared by: 
Martin Esteves 
Program Manager 
202-349-3630 
mesteves@sbca. org 

DTH Count 

7423 

Methodology : Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW ·Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



EXHIBITS 



American FactFinder- Results 

1 Advanced Search 2 Table Viewer 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

Result 1 of1 VIEW ALL AS PDF 

BACK TO ADVANCED SEARCH 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see http:ltwww.census.govlprodlcen201 Olpl94-171 pdf 

NOTE: Change to the Califarnia,Cannecticut,Mississippi,New Hampshire, Virginia, and Washington P. L. 94-171 Summary Files as delivered. 

- --- i Airway Heights city, Liberty Lake city, Millwood town, Spokane city, 
Washington Washington Washington 

793 ~ Washington 

3 Total: 1,727 ! 3,344 94,291 

of __9Ecupied 1,547 2.893 751 87,271 
3 Vacant 180 I 451 42 1 7,020 j 

· Source: U.S. Census Bureau, 2010 Census. 

Source: U.S. Census Bureau 1 American FactFinder 

Spokane Valley city, 
~ashing~n 

' 38,851 I 
36,558 

2,293 

Page 1 of 1 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _1 0 _PL_ H1 &prod... 11/7/2013 



EXHIBIT 6 



A B c D E 

2010 Census % of DBS Penetration 
Total DBS Occupied Housing In Franchise Area 

1 Community State Subscribers Units Column C I Column D 

2 AIRWAY HEIGHTS WA 354 1,547 22.88% 

3 LIBERTY LAKE WA 920 2,893 31.80% 

4 MILLWOOD WA 142 751 18.91% 

5 SPOKANE CITY WA 13,808 87,271 15.82% 

6 SPOKANE VALLEY WA 7,423 36,558 20.30% 

21588031.1 



CERTIFICATE OF SERVICE 

I, Elinor McCormick, do hereby certify on this 21st day of November, 2013 that a true 

and correct copy of the foregoing "Petition for Special Relief' has been sent via U.S. mail, 

postage prepaid to the following: 

William Lake, Chief 
Media Bureau 
Federal Communications Commission 
Office of the Secretary 
445 12th Street, SW 
Washington, DC 20554 

Mr. Richard Cook 
Clerk-Treasurer 
City of Airway Heights 
S. 1208 Lundstrom 
Airway Heights, W A 99001 

Hon. Daniel Mork 
Mayor, City of Millwood 
9103 E. Frederick Avenue 
Spokane, WA 99206 

Hon. Tom Towey 
Mayor, City of Spokane Valley 
11707 E. Sprague, Suite 106 
Spokane Valley, WA 99206 

DWT 2292743 7v I 0 I 07080-000049 

Marlene H. Dortch, Secretary 
Federal Communications Commission 
Office of the Secretary 
445 12th Street, SW 
Washington, DC 20554 

Ms. Ann Marie Gale 
City Treasurer 
City of Liberty Lake 
22710 E. Country Vista Drive 
Liberty Lake, W A 99019 

Ms. Terri L. Pfister 
City Clerk 
808 West Spokane Falls Blvd. 
Spokane, WA 99201-3303 


