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1776 K STREET IIW 

WASHINGTON, DC 20006 

Pt!ONE 202.719.7000 

FAX 202.n 9.7049 

7925 JONES BRANCH DRIVE 

MclEAN. VA :!2102 

PHONE· 70MOS.2800 

FAX 703.905.2820 

www.wileyrein.com 

February 1, 2013 

VIA COURIER 

Mr. Steven Horvitz 
Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue NW 
Suite 800 
Washington, DC 20006 

REDACTED -FOR PUBLIC INSPECTION 

Re: Frontier Corhm.unications Subscriber Figures for Various Communities in 
Oregon 

Dear Mr. Horvitz: 

Pursuant to the terms of the Confidentiality and Non-Disclosure Agreement by and 
between Comcast Cable Communications, LLC and Frontier Communications 
Northwest Inc., dated February I , 2013 (a copy of which is enclosed herewith), and 
in accordance with Section 76.907 of the FCC Rules, Frontier hereby submits the 
number of video subscribers that it serves in specifically identified Oregon· 

communities. As provided in the Confidentiality and Non-Disclosure 
Agreement, the enclosed information is highly confidential and proprietary to 
Frontier and shall not be disclosed except as expressly set forth in the 
Confidentiality and Non-Disclosure Agreement. 

If you would like to discuss this further or have any questions, please do not hesitate 
to contact me. 

Brendan M. Pinkard 

Counsel for Frontier Communications 

cc: Kevin Saville, Vice President & Associate General Counsel - Frontier 



REDACTED - FOR PUBLIC INSPECTION 
CONFIDENTIAL AND PROPRIETARY 
NOT FOR DISCLOSURE EXCEPT AS SE't FORTH IN 
FRONTIER!COMCAST CONFIDENTIALITY AGREEMENT 
(DATED 2/1113) 

OREGON 

BEAVERTON 
CORNELIUS 

FOREST GROVE 

HILLSBORO 
faNG CITY 

RIVER GROVE 
SHERWOOD 
TIGARD 

TIJALAUN 
WILSONVILLE 

Cable Subscribers as of 12131/12 
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August 14, 2012 
Davis WrightTremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 

To Whom It May Concern: 

REDACTED - FOR PUBLIC INSPECTION 

SNL Kagan utilizes a multi-step process to accurately identify cable client franchise areas and associated ZIP and ZIP+4 Codes. (A 
ZIP+4 Code includes the five digits of the United States Postal Service ZIP Code, a hyphen, and four more digits that determine a 
more precise location than the ZIP Code.) 

This methodology was developed to address the potential shortcomings in utilizing 5-diglt ZIP Code data for "Effective Competition" 
petitions. The basic methodology has been in place for several years and has been used successfully in many Effective Competition 
cases at the FCC. 

Because ZIP Codes and municipal boundaries are created and managed by different government authorities, the boundaries of ZIP 
Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond municipal boundaries. ZIP+4 Codes, 
however, usually reside in one and only one municipality. SNL Kagan uses Place, Minor Civil Division (MCD), and County boundaries 
from Dynamap• a division of Pitney Bowes Business Insight, to determine municipal boundaries. SNLKagan uses the Dynamap• 
ZIP+4 Centroids database, which contains ZIP+4 centroid correspondence for virtually cill deliverable ZIP+4s, to identify ZIP+4 Codes 
within municipal boundar!es, among the over 60 million ZIP+4s in aliSO states, DC, and Puerto Rico, based on current data f rom the 
USPS and the U.S. Bureau of the Census, and the Tele Atlas master street database. 

SNL Kagan then utilizes its ZIP+4 Code mapping to enable our clients to obtain proper "Direct-to-Home"' (DTH) subscriber counts for 
their respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. (Where SNL Kagan determines that a ZIP Code 
falls entirely within a franchise area, however, it is unnecessary to identify DTH subscribers at the ZIP+4 Code level for that 5-dlgit ZIP 
Code. In these instances, SNL Kagan identifies such 5-digit ZIP Codes and, accordingly, DTH subscribers are identified by the 5-digit 
ZIP code only.) 

Only ZIP+4 Codes that meet specific criteria are included in this report. The following criteria must be met: 

• The centroid of the ZIP+4 Code is within the franchise area; and 
• The USPS ZIP+4 Record Type (from Dynamap• ZIP+4 Centroids) Is either H- high rise or S- street. 

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective Competition relief efforts, and 
we believe-t)lls ethodology produces the most accurate and detail view of ZIP+4 data as it relates to cable franchise areas. 

//' ··?· . ~- -/~ ..... . / 

Pinna Gallant 
Senior Product Manager 
SNL Kagan 

Financial Institutions I Real Estate I Energy I Media & Communicatiolls 

One SNL Plaza, PO Box 2124. Charlottesville. VA 22902 I +1.434.977.1600 I +1.434.977 .4466 fax 

Ahmedabad I Arlington I Boston 1 Boulder I Islamabad I Jersey City I London I Monterey I New York I Richmond I SNL.com 
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EXHIBIT6' 

SBCA ECTR Summary Pages 

ZIP+4 Data provided on CD included with the exhibit. 

A hard copy of the ZIP+4 data is available upon request. 
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REDACTED -FOR PUBLIC J~SPECTION 
ECTR - Effective Comp~tition Tracking Report s,M··· ~·~ 

- BCt1' · 
Provided by 
Satellite Broadca~tlng and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report Is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

ZIP Codes 

] Requested total for Banks~. OR 

Data is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

l . 150 1. 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data· collection procedures are applied by Members In the 
normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not Included; c) each occupied unit served in a multiple dwelling unit 
building has been counted as a separate residential subscriber; d) zip codes are taken from service 
locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) Invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 
Included; and h) zip code information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATEWTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349·3620 • fax 202-349-3621 
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ECTR - Effective Competition Tracking Report §a eN 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c} of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report Is governed by 
and subject to the terms and conditions of the Agreement for Provision. and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

ZIP Codes 

Data is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

r 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIREClV and DISH Network 
residential subscriber totals. The following data collection procedures are applied by Members In the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 
commercial and test accounts are not induded; c) each occupied unit served In a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) Invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

Included; and h) zip code Information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATElliTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 
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ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direq-to-Home 
(DTH) satellite subscriber numbers per zlp code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

ZIP Codes 

l Requested total for Columbia. City, OR 

Data is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .o rg 

DTH Count 

215 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIREC1V and DISH Network 
residential subscriber totals. The following data collection procedures are applied by Members In the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not Included; c) each occupied unit served In a multiple dwelling unit 
building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

Included; and h) zip code Information for Members' subscribers Is periodically updated to reflect manges 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 
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ECTR - Effective Competition Tracking Report Sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907{c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2911 please find the following Direct-to-Home 
{DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

ZIP Codes 

Data is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

I . 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 
residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) e11ch occupied unit served In a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) invalfd 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

Included; and h) zip code InfOrmation for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 
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ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907{c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report Is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 2~, 2013 

ZIP Codes 

f Requested tota1 for Durham# OR 

Data is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .org 

DTH Count 

Methodology : Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members In the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not Included; c) each occupied unit served in a multiple dwelling unit 
building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) Invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

induded; and h) zip code Information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW ·Suite 1150 • Washington, DC 20036 • phone 202-349·3620 • fax 202-349-3621 
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ECTR - Effective Competition Tracking Report SBcA? 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

ZIP Codes 

f Requested total for Forest Grove,, OR 

Data is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca. org 

DTH Count 

I 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 
residential subscriber totals. The following data collection procedures are applied by Members In the 

normal course of business: a} single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not Included; c) each occupied unit served in a multiple dwelling unit 
building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not blUing addresses, where different); e) Inactive accounts are routinely removed; f) Invalid 
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code Information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATEWTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW ·Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 
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ECTR - Effective Competition Tracking Report SBCN 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules1 and your effective competition 
tracking request dated September 221 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effect.ive Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

ZIP Codes 

I Requested tota( for Gaston{, OR 

Data is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

f 80 l 

Methodology: Direct-To-Home {DTH) subscriber data reflects aggregated DIREcrv and DISH Network 
residential subscriber totals. The following data collection procedures are applied by Members In the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commerdal and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

inc.luded; and h) z.ip code_ Information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 
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ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zlp+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

ZIP Codes 

1 ~ect·uested total for Hillsboro, OR 

Data is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served In a multiple dwelling unit 
building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) Invalid 
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

Included; and h) zip code information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATEUITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 
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ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

ZIP Codes 

l R~quested total for King. City; OR 

Data is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
rnesteves~sbca.org 

DTH Count 

I 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following detzl collection procedures are applied by Members In the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not Included; c) each occupied unit served In a multiple dwelling unit 
building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locattons (not billing addresses, where different); e) Inactive accounts are routinely removed; f) Invalid 

(undel!verable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code Information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 
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ECTR - Effective Competition Tracking Report sOC A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the Fcc; Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zlp+4 where necessary). 
The provision and use of this Effective Competition Tracking Report Is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

ZIP Codes 

I Requested total for North Plains, O.R 

Data Is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

224 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 
commercial and test accounts are not Included; c) each occupied unit served In a multiple dwelling unit 

building has been counted as a separate residential subsaiber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

Included; &nd h) zip code information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the ~nited States Postal Service. 

SATEWTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349·3620 • fax 202-349·3621 



REDACTED - FOR PUBLIC INSPECTION 

ECTR - Effective Competition Tracking Report Sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report Is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

ZIP Codes 

[Requested total for Rivergrove, OR 

Data Is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a} single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not lnduded; c) each occupied unit served In a multiple dwelling unit 
building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) invalid 

(undeliverable} addresses have been corrected where known; g) courtesy or complimentary accounts are 

induded; and h) zip code Information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATEWTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street ~YI· Suite 1150 • Washington, DC 20036 • phone 202-349·3620 • fax 202-349-3621 



REDACTED - FOR PUBLIC INSPECTION 

ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

ZIP Codes 

·1 Req·uested total for Scappoose, OR 

Data Is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca ·?rg 

DTH Count 

663 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 
residential subscriber tntals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial emd test accounts are not lnduded; c) each occupied unit served In a multiple dwelling unit 
building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) Invalid 

(undeliverable) addresses have been conrected where known; g) courtesy or complimentary CK:counts are 

induded; and h) zip code Information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202·349·3620 • f11x 202·349-3621 



REDACTED - FOR PUBLIC INSPECTION 

ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated September 22, 2011 please find the following Direct-to-Home 
{DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report Is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: February 22, 2013 

'ZIP Codes 

I Requested total for Sherwood, OR 

Data is current through 1/31/2013 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .o rg 

DTH Count 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 
residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

comme~lal and test accounts are not Included; c) each occupied unit served In a multiple dwelling unit 
building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; t) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATEWTE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW ·Suite 1150 • Washington, DC 20036 • phone 202-349·3620 • fa)( 202-349-3621 


