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March 17, 2014 

Mr. Joe Abouzeid
President and General Manager
WDTN/WBDT
4595 S. Dixie Drive
Dayton, OH 45439

Dear Joe:

I just learned about the proposal by the Federal Communications Commission to 
prohibit the current sales relationship between WDTN and WBDT. If that proposal 
comes to fruition, it would be a tragedy as far as I’m concerned.

Since you took over CW in Dayton, WBDT-TV, you have made buying on this station 
so much easier, which makes it a viable option for television buys. Of course, the 10 
PM newscast is a real gem reaching the many viewers who do not stay up till 11 PM. 
Obviously, that makes it a great alternative, one which I can buy for my clients with 
confidence that you reach a target audience.

Since news at anytime becomes very saleable, I am very appreciative of the efforts of 
WDTN to expand newscasts on WBDT. They continue to show audience growth. We 
constantly seek additional opportunities where we can place commercials to help 
our clients reach their goals.

I remember the days when Dayton only had two TV stations. Consequently, I 
welcome every additional venue to reach our target audiences and WDTN has made 
that so easy with WBDT.

I thank you for giving us more choices and making the buying process easier. The 
station has been helped by cross branding opportunities, which makes the potential 
for bettering both stations.

Linda Kahn
Senior VP, Media
 


