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increased number of on-net fiber and HFC buildings that can serve multi-site customers, as well 

as the increased scale, integration, and operational efficiencies described above will also 

establish the combined company as a meaningful alternative for enterprise companies that have 

many locations throughout the expanded Comcast-TWC footprint.235 An enterprise customer 

may still need to rely on an aggregator for some of its locations to fill in the holes outside the 

combined company's footprint. However, with its greater footprint post-transaction, the 

company will be more likely to be a contender for the aggregator role because of its larger 

number of locations.236 And as the main provider, the company can play a bigger role in 

ensuring quality service and reducing cost by avoiding double marginalization.237 

Even where Comcast and TWC have been able to win some of this enterprise business in 

the past, they have been able to do so only on a patchwork basis. For example, TWC currently 

provides business services to the Cleveland Clinic and is partnering with the clinic to provide an 

in-home health solution to reduce the rate of readmissions. The Cleveland Clinic has two large 

campuses in Florida in the Comcast footprint, so TWC has not been able to offer those campuses 

its services or extend the in-home health solution trial to patients of the Cleveland Clinic who 

live in Florida or are there from Cleveland for part of the year. Approval of the transaction 

would change that for the first time, allowing the company to offer a unified solution to the 

Clinic. In short, for that entity, and for many others like it, the transaction offers a new 

alternative solution for business communications, and the promise oflower prices and more 

innovation - benefits that will redound to the consumers those businesses serve. 

235 

236 

237 

See Rosston/Topper Decl. 'll'll 135-138. 

Angelalds Decl. ~ 37. 

Israel Decl. '1!'1! 153-58. 
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b. Combining Comcast' s and TWC' s Complementary Business 
Innovations Will Further Enhance Competition. 

Beyond the significant benefits driven by larger scale, the combined company will be 

able to compete more effectively for med ium-sized and enterprise business customers by 

combining Comcast' s and TWC' s respective product offerings into a " best of the best" service 

portfolio, thereby capitalizing on their complementary strengths and marketing expertise.238 

For example, Comcast currently offers some services to business customers that TWC 

does not, including Comcast's Business YoiceEdge ("BYE"), which provides web-based PBX 

functionality with a host of nomadic features. This includes a "Be Anywhere" feature that 

allows customers to make and receive calls from any device at any location with one phone 

number, and to use 4-digit extensions to contact colleagues from their mobile phones. BYE also 

includes "Teleworker," which enables seamless integration of remote and work-at-home 

employees into a company' s phone infrastructure. In 2013, Comcast was listed as a Leading 

Hosted YoiP Provider on the Infonetics Research 20 13 North America Business VoJP Service 

Leadership Scorecard.239 

238 Comcast is currently listed as the 8th largest U.S. Metro Ethernet provider. TWC is 5th. See Press 
Release, Vertical Systems Group, 2013 U.S. Carrier Ethernet Leaderboard (Feb. 12, 2014), 
http://www. verticalsystems.com/vsglb/20 13-u-s-carrier-ethernet-leaderboard/. Additionally, although Com cast only 
launched its efforts in the medium-sized business market segment in 20 I 0, it has already been recognized for its 
innovative efforts, winning a variety of Carrier Ethernet awards, including 2013 Metro Ethernet Forum awards for 
Regional Service Provider of the Year, Best Marketing, and Best Carrier Ethernet Business Application, as well as a 
2012 Best Practices Award from Frost & Sullivan for North American MSO Ethernet Services Competitive Strategy 
Leadership. See Press Release, Comcast Corp., Comcast Introduces New Metro Ethernet Services for Mid-Sized 
Businesses (May 16, 20 I I), http://corporate.comcast.com/news-inforrnation/news-feed/comcast-introduces-metro
ethernet-services-to-address-bandwidth-application-and-reliability-requirements-of-mid-sized-businesses; Bill 
Stemper, Comcast Wins Metro Ethernet Forom Service Provider of the Year Award, Comcast Voices (Nov. 22, 
20 13), http://corporate.comcast.com/comcast-voices/comcast-wins-metro-ethernet-forum-service-provider-of-the
year-award. 
239 Press Release, lnfonetics, lnfonetics Scoreboard Ranks Comcast, Verizon, 8x8, XO Top N. American 
Business VoiP Providers, IP Connectivity Becoming Commodity (May 14, 2013), 
http://www .infonetics.com/pr/20 13/North-America-Business-VofP-Scorecard.asp. 
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Meanwhile, TWC, through its NaviSite subsidiary, provides a range of cloud-based 

solutions that appeal to medium-sized and enterprise businesses, including "Infrastructure as a 

Service" and "Desktop as a Service," and customized managed hosting, managed application, 

and message solutions, along with other related IT solutions and professional services.
240 

TWC 

also offers Session Initial Protocol ("SIP") trunking, data center services, and other high-end 

business services products, and has received a "Metro Ethernet Forum" 2.0 Certification in all 

eight Ethernet product categories.241 As Drs. Rosston and Topper conclude, " [c]ombining the 

complementary products and services offered by Comcast and TWC under a single company will 

enhance competition in business services" in a way neither company can do today?
42 

3. The Transaction Will Enhance Competition for Wireless Backbaul 
Services. 

With mobile data traffic growing incredibly rapidly, wholesale wireless backhaul is also 

an emerging and significant national service that the combined company will be better positioned 

to provide in the years ahead.243 Comcast and TWC have both responded to the growing need 

for wireless carriers to transport wireless traffic from their cell towers on high-capacity fiber 

facilities to make the mobile broadband ecosystem work more efficiently and reliably. TWC has 

grown its business through strategic acquisitions - recently purchasing DukeNet, an 8,700-mile 

regional fiber-based network that provides wholesale wireless backhaul and other business 

240 See Cloud Services, NaviSite, http://www.navisite.com/ (last visited Apr. 5, 2014). 

241 See The MEF Certification Program, MEF, http://www.metroethemetforum.org/certificationlmef
certification-programs (last visited Mar. 30, 2014). Comcast was the first service provider to receive CE2.0 
certification. See Comcast Business Services is World's First CE 2.0 Service Provider, Telecom Review, 
htto://telecomreviewna.com/index.php?option=com content&view=article&id=334:comcast-business-services-is
worlds-first-ce-20-service-provider&catid=I :latest-news&ltemid=62 (last visited Apr. 2, 2014). Comcast is 
certified in six of the eight CE 2.0 categories. 

242 Rosston/Topper Decl.,. 139. 
243 Angelakis Decl. ~ 38. 
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services to customers in Alabama, Florida, Georgia, North Carolina, South Carolina, Tennessee, 

and Virginia. TWC currently provides wireless backhaul to approximately 14,000 cell sites, 

while Comcast serves approximately 8,500 cell sites. Comcast's and TWC's current shares in 

this segment are small: the companies together had only an estimated 2.8 percent market share 

in 2013.244 

As with the medium-sized and enterprise segments discussed above, the transaction will 

make the combined company a more effective wireless backhaul competitor to the ILECs due to: 

• Improved network reach that will allow the company to serve a much higher proportion 
of a mobile operator's sites; 

• Improved operations resulting from consistency in approach and technology on a larger 
fraction of a mobile operator's sites; 

• Increased ability to build out fiber and invest in wireless backhaul infrastructure because 
of additional scope and scale; and 

• Increased number of on-net locations, which will allow the operating cash flow from 
those sites to be re-invested in plant expansion to marginal sites?45 

By utilizing not only TWC's assets, but also its knowledge and expertise of this business, 

Comcast will be better positioned to offer mobile operators the services they want in more 

locations. 

4. The Transaction Will Inure to the Benefit of Small Businesses. 

The combined investments and network upgrades that are necessary to serve medium-

sized, enterprise, and wholesale wireless backhaul customers across the combined company 

244 Charlie Reed, Comcast-TWC Merger to Create Fourth Largest Business Services Player, Telecom 
Reseller, Feb. 13, 2014, available at http://www.telecomreseller.com/20 14/02/13/comcast-time-wamer-cab1e
merger-to-create-fourth-largest-business-services-player/. 
245 See Ange1akis Decl. ~ 39. 
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footprint will also inure to the benefit of small business (and residential customers as well) in a 

number of ways. 

First, since products developed for the medium-sized or enterprise segments can often be 

offered to/repackaged for small businesses, new product development driven by greater 

competition for larger businesses will also benefit small business customers. Second, small 

businesses (and residential customers) will enjoy the "spillover effects" from investments and 

plant upgrades made to serve larger businesses.246 For example, consider a strip mall with I 0 

separate small business stores that previously did not have a competitive alternative to the ILECs 

for their broadband, voice, or video services, because it was cost-prohibitive for Comcast or 

TWC to build out its network for so few additional customers. If the combined company extends 

the last mile of its network to serve a medium-sized or enterprise customer with, say, five 

different sites, one of which is near the strip mall, those 10 stores may become serviceable from 

the same network extension. As Dr. Israel observes: 

246 

247 

[T]hrough a forward-looking lens, every build-out Comcast does for a business 
customer in the future lays down more network infrastructure to serve more 
businesses and residential customers. Building out the network infrastructure in a 
way that creates excess capacity effectively reduces the marginal costs of 
connecting more business and residential customers near the build-out. All 
expansions of cable plant and investments in core network to serve newly 
profitable business customer opportunities directly benefit residential customers 
as well (through a faster core network and more homes passed). In a similar vein, 
the expansion of broadband to certain businesses within a footprint increases the 
likelihood of providing access to other business and residential customers in the 
future.247 

* * 

Israel Dec!.~~ 181-86; Rosston!fopper Dec!.~ 63. 

Israel Decl. ~ 184. 

99 

* 



REDACTED - FOR PUBLIC INSPECTION 

The FCC has recognized that cable entry "foster[s] facilities-based competition in the 

enterprise market," and that this promotes "a long-standing goal."248 As shown above, the 

transaction will increase competition in all business segments in multiple ways. This is an area 

of the communications marketplace that is in serious need of increased competition. The 

Commission can move the needle substantially in this regard by approving this transaction. 

D. The Transaction Will Accelerate the Deployment and Adoption of Next
Generation Cable Advertising Technologies that Will Benefit Advertisers 
and Consumers. 

The transaction will accelerate the expanded deployment and adoption of next-generation 

advertising technologies - notably ( 1) dynamic ad insertion for VOD and other platforms, and 

(2) addressable advertising - that will create new benefits for advertisers, content providers, and 

consumers alike. 

Dynamic Ad Insertion. Traditionally, VOD advertising was static and often became 

stale. The ads were inserted in programming in advance and could not later be modified, 

regardless of how long the VOD asset was available to consumers. Dynamic ad insertion 

transforms this platform by separating the ads from the programming stream and dynamically 

inserting them into VOD segments, and ultimately into other platforms like TV Everywhere (and 

even cloud DVR).249 This technology thus allows advertisers to tailor their messages on this 

platform in a more timely manner, giving them more meaningful access to the increasingly large 

248 Applications Filed for the Acquisition of Certain Assets ofCJMCO Commc 'ns, inc. by Comcast Phone 
LLC, Comcast Phone of Mich., LLC and Comcast Business Commc 'ns, LLC, Memorandum Opinion and Order and 
Order on Reconsideration, 25 FCC Red. 3401 ~ 4 (2010) ("Comcast's acquisition ofCIMCO's assets and expertise 
will result in significant public interest benefrts, in part because the transaction will foster facilities-based 
competition in the enterprise market, a long-standing goal of the Commission."); Applications Filed for the Transfer 
ofControl of Insight Commc 'ns Co. to Time Warner Cable Inc., Memorandum Opinion and Order, 27 FCC Red. 
497 ~ 23 (WCB 2011) ("(T]he proposed transaction likely will provide benefits to residential and business 
customers through the combined companies' increased ability to compete with the incumbent LEC in the provision 
of voice service and service bundles."). 
249 See Angelakis Decl. ~ 41. 
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segment of consumers who engage in time-shifted viewing or view content using devices other 

than a traditional television (e.g., a computer, tablet, or smartphone).250 

Comcast and TWC have both been developing and deploying dynamic ad insertion in 

VOD, online, and other platforms.251 However, further investment and work is needed to make 

this platform more attractive to advertisers, by improving existing dynamic ad insertion 

technologies and unifying measurement metrics across platforms.252 The transaction will help 

address these challenges and unlock the real potential for this new technology for three 

reasons?53 

First, being able to spread the costs for this new technology over an expanded customer 

base will allow for greater investment in enhancing and further deploying this technology across 

multiple platforms. 

Second, the combined company's increased scale will likely spur advertisers and ratings 

agencies to unite around common audience measurement and effectiveness tools for these new 

platforms and ad technologies. This, in turn, will create greater momentum for their adoption 

250 See, e.g., Comcast Spotlight, Dynamic Ad Insertion: Unlocking the Value of Video on Demand, at 6, 9, 
http://www.comcastspotlight.com/takefive/assets!fake Five 10 DAI Webcast FINAL.pdf. Nielsen estimates that 
between 20 II and 2013 the average time spent per adult per day watching time-shifted television has increased from 
25 minutes to 32 minutes. Additionally, the time using the Internet, a smartphone, or a multimedia device has 
increased from 112 minutes to 130. See Nielsen Co., An Era of Growth: The Cross-Platform Report, at 9 (Mar. 5, 
20 14), http://www .nielsen .corn/us/enlreports/20 14/an-era-of-growth-the-cross-platforrn-report. html. 
251 40 percent of Comcast's VOD viewing is in the C3 window. See Jeff Baumgartner, Advanced Ads: 400/6 of 
Comcast VOD Viewing Is in C3 Window, Multichannel News, Feb. 28, 2014, available at 
http;//www.multichannel.com/distribution!advanced-ads-40-comcast-vod-viewing-c3-window/148580. Comcast 
had about 1 billion dynamic ad insertion impressions last year and expects to double this in 2014. I d. 
252 See Leslie Ellis May, Dynamic Ad Insertion and the Upfronts, Multichannel News, May 19, 2013, 
available at http://www.multichannel.cornlblogs/translation-please!dynamic-ad-insertion-and-upfronts. 
253 See Jeff Baumgartner, Mega-Merger Could Be A Boon for Advanced Ads, Multichannel News, Feb. 24, 
2014, available at http://www .multichannel.com/financelmega-merger-could-be-boon-advanced-ads/148461 
("[T)he proposed Comcast-TWC deal could lead to seismic shifts in how programmers and operators buy and sell 
ads, and pave the way for a broader use of new technologies."). 
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and deployment.254 As Drs. Rosston and Topper point out, despite the technical capabilities, 

uptake by content providers and advertisers of dynamic ad insertion has been far short of its 

potential "because viewer measurement tools that include VOD and alternate devices and could 

accurately value dynamic ad insertion on those platforms are not fully developed." 255 They 

further explain: 

With Comcast's increased scale and ability to offer more VOD advertising to 
more customers following the transaction, Comcast may be able to work more 
closely with ratings firms to accelerate development of measures that include 
VOD and alternate devices, which in turn would provide incentives for content 
providers and advertisers to take advantage of dynamic ad insertion in VOD 
content.256 

Third, as discussed above, Comcast is a leader in VOD platforms and content. The 

transaction will extend Comcast's VOD and TV Everywhere platforms and digital rights to 

TWC's systems, particularly in the important markets ofNew YorlC57 and Los Angeles, creating 

additional cable advertising options in these Direct Marketing Areas ("DMAs").258 

254 

255 

256 

See Rosston!fopper Decl. ~ 145. 

/d. 

/d. 
251 In the New York market in particular, the integration ofTWC with Comcast Spotlight may also help the 
company build on complementary strengths in managing local "interconnect" advertising arrangements. 
Interconnects allow MVPDs to pool their advertising avails in an area and then offer them to advertisers. For 
example, using an interconnect, a car dealer, in one transaction, can schedule a commercial to run at the same time 
on the same channel on all participating MVPDs. The largest television market in the country, New York, has one 
interconnect managed by Cablevision that includes Cablevision and Comcast, and a quasi-interconnect (a joint sates 
agreement that does not easily allow for simultaneous insertion) managed by TWC. Following the transaction, 
Comcast intends to combine the two interconnects to serve advertisers better. In particular, a single interconnect 
would create efficiencies for local advertisers by allowing them to target virtually al l MVPD households in the 
greater New York market with a single buy. The combined interconnect would also facilitate hyper-local 
advertising. Manhattan currently contains two local zones. Comcast' s philosophy is to create smaller, more discrete 
zones. This would increase the number of local zones in Manhattan and benefit advertisers who want to reach 
hyper-local audiences. In addition, consolidation of a large base of the advertising technologies discussed above 
into one interconnect may help galvanize other interconnect participants to accelerate adoption of these 
technologies. 
258 See id, 152. 
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While dynamic ad insertion will be of most interest to advertisers themselves, the 

increased deployment and uptake of this technology made possible by the transaction will yield 

benefits for content providers by allowing them to better monetize programming on VOD and 

other cable platforms, providing a new source of revenue to support high-quality programming 

and possibly even reducing pressure on license fees?59 This, in tum, should help consumers by 

making it more likely that programmers can and will make more popular programming available, 

including "banking" entire past seasons on VOD to allow consumers to catch up, as USA 

Networks recently did with Suits.260 As Drs. Rosston and Topper point out, if this proves 

successful and monetizable, " [a]dvanced advertising at the greater scale afforded by this 

transaction could result in consumers receiving discounted or free access to some of the same 

content they are purchasing elsewhere at a monthly out -of-pocket cost of $8-1 0/month. "261 

Addressable Advertising. Similar benefits may result with respect to addressable 

advertising technology?62 Addressable advertising allows marketers purchasing advertising 

spots on cable network programs to augment geographic zone targeting (i.e., advertising targeted 

at specific zip codes or neighborhoods) with advertising targeted to individual households based 

on demographics and other household-specific characteristics.263 The advertiser identifies the 

preferred demographics of its target audience, and then the cable operator targets ads to matching 

neighborhoods or households using various data, in compliance with the Cable Act's stringent 

259 See id~ 147. 
260 See Jon Lafayette, VOD Stunt Has Viewers Trying On USA's 'Suits ', Broadcasting & Cable, Jan. 14, 2013, 
available at http://www.broadcastingcable.com/news/advertising-and-marketinglvod·stunt-has-viewers-trying-usas
suitsl53067?nopaging=l. 
261 Rosston/Topper Dec!.~ 147. 
262 See Ryan Joe, CES 2014: Advances in Addressable TV, Ad Exchanger, Jan. 14,2014, 
http://www.adexchanger.com/digital-tv/ces-20 14-advancements-in-addressable-tv/. 
263 See Jeanine Poggi, The CMO's Guide to Addressable TV Advertising, Advertising Age, Feb. 19,2014, 
available at http://adage.com/article/cmo-strategy/cmo-s-guide-addressable-tv-advertising/291728/. 
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privacy protections.264 Addressable advertising offers important benefits to existing advertisers 

who can improve the efficiency and cost-effectiveness of their marketing efforts, and may 

provide a new option to advertisers that might not previously have considered the cable network 

ads because their products appeal to narrow, niche markets rather than a mass market. 

The transaction will accelerate the deployment of addressable advertising not just due to 

the greater scale and investment potential discussed above,265 but also for two additional reasons. 

First, while Comcast has addressable ad technology that it is planning to roll out more 

widely by the end of2014, TWC has not deployed addressable advertising on its platform. 

Accordingly, the transaction will extend Comcast's addressable ad technology and plans to the 

TWC systems. 

Second, the expanded geographic reach of the combined entity will create attractive new 

options for advertisers to reach cable network audiences efficiently. As Drs. Rosston and Topper 

explain, "[a]dvertisers who seek to advertise to a television audience today generally purchase 

advertising time from cable and broadcast networks and sometimes supplement those purchases 

with a handful of spot market advertising purchased from local broadcast stations and aggregator 

264 See 47 U.S.C. § 551. 
265 The advertising success of other technology-focused companies- with an even more expansive reach (and 
earlier start) than the combined company would have - underscores the benefits of scale for developing next
generation advertising technologies that enable more precise audience targeting. for example, Google's advantage 
in targeted advertising technology is well documented; it is recognized as "far and away the biggest player in the ad
tech industry," serving over 300 billion ad impressions per month. See Alex Kantrowitz, Just Look At How Google 
Dominates Ad Tech: Rate Nelv Data Shows Just How Big Google 'sAd-Tech Advantage Is, Advertising Age, Oct. 
18, 2013, available at http://adage.com/article/digital/google-dominates-ad-tech/244824/. And the once nascent 
mobile advertising space has now seen huge growth thanks to efforts by facebook and Google. See Victor 
Luckerson, The Mobile Ad Market is Exploding Because ofThese Two Companies, Time, Mar. 19,2014, available 
at http://time.com/#30517/the-mobile-ad-market-is-exploding-because-of-these-two-companies/. Google netted 49 
percent of all mobile ad revenue in 2013, and is projected to $14.7 billion in mobile ad revenue this year. See 
Driven by Facebook and Google, Mobile Ad Market Soars 105% in 2013, eMarketer, Mar. 19, 2014, available at 
http://www .emarketer.cornl Article/Driven-by-Face book -Google-Mobile-Ad-Market -Soars- I 053 7-
2013/IOJ0690#EhhmEWkZ6Wje3rut.99. Facebook, with 172 million users in the U.S. and Canada alone, earned 53 
percent of its ad revenue, or $1.3 7 billion, from next-generation mobile ads. See id 
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NCC Media."266 The "spot" cable advertisini67 available from NCC runs across a variety of 

MVPDs, many of which do not offer addressable advertising and other advanced capabilities. 

As such, "Comcast' s greater geographic footprint and accelerated rollout of advanced advertising 

services resulting from this transaction will create an alternative for advertisers that want 

Comcast's targeted or addressable ad services in its markets and can accept the absence of full 

national reach."268 Further, if the addressable advertising technology becomes more 

standardized, as it may once Comcast has invested in and developed it, and spreads across the 

industry, it will be increasingly interesting to advertisers, since addressability is more valuable as 

the target audience grows- i.e., with a bigger starting audience, a larger number of"hits" is 

likely?69 

And when addressable technology is combined with the dynamic ad insertion capability 

described above, the enhanced value and benefits are particularly significant.27° For the first 

time, advertisers of all types and sizes, including national advertisers, seeking to target customers 

with spot cable advertising in certain key markets across the country will be able to look to the 

266 Rosstontropper Dec!.~ 151. NCC Media, a joint venture owned by Comcast, TWC, and Cox Cable, 
represents national spot ad sales for MVPDs in all 210 U.S. markets and reaches more than 80 million households. 
See NCC Media - Local Hits the Spot, AdWeek, Apr. 22, 2013, available at http://www.adweek.cornlsa-article/ncc
media-148715. 
267 "Spot advertisers" are advertisers that buy advertising at a local Designated Market Area, zone, or subzone 
level. See, e.g., Spot Cable Advertising, Comcast Spotlight, http://www.comcastspotlight.cornladvertising
solutions/on-air/spot-cable (last visited Apr. 3, 2014). 
268 Rosstontropper Decl. ~ 152; see also Jeanine Poggi, What Comcast-Time Warner Cable Means for 
Advertising: A Better Alternative for National Advertisers, More Reach for Addressable Ads, Advertising Age, Feb. 
14, 2014, available at http://adage.cornlarticle/medialcomcast-time-warner-cable-means-advertising/291713/ 
("Acceleration of addressable advertising. One of the biggest obstacles to ad targeting at the household level has 
been a lack of broad reach, which makes running campaigns across multiple operators a clumsy and inefficient 
effort. The merger should eventually help expand the addressable universe to the kind of scale that advertisers 
desire and speed up advances in areas such as dynamic ad insertion."). 
269 See Rosston/Topper Decl. ~ 149. 
270 Jeanine Poggi, NBC Universal to Start Selling Addressable Ads in Video on Demand: 'NBCU+ Powered 
By Comcast ' Will Expand VOD Addressability," Advertising Age, Jan. 30, 2014, available at 
http:/ /adage.com/article/media/nbcu-comcast-partner-advanced-advertising-product/29140 I /. 
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combined company to insert their timely, dynamic, addressable ads in a VOD asset or other 

platform.271 

Finally, consumers not only will be able to enjoy additional highly popular content on 

this convenient platform as described above, but they will also receive advertisements, 

promotions, and discounts that are more relevant to them and their families.272 

E. The Transaction Will Generate Other Significant Public Interest Benefits. 

1. Consumers Will Benefit from the Extension to the TWC Systems of 
Various Commitments and Obligations in the NBCUniversal Order, 
as Well as Comcast's Best-in-Class Community Investment and 
Diversity Programs. 

Additional benefits and protections will arise from the extension to the acquired systems 

of (I) various pre-existing obligations and other commitments developed in connection with the 

NBCUniversal transaction and (2) Comcast's best-in-class diversity and community investment 

programs. 

The NBCUniversal transaction contained more than 150 conditions, including substantive 

subparts. As demonstrated in the last three annual compliance reports, and as detailed in 

Exhibit 9, in over three years, Comcast has had only one instance where the FCC took issue with 

the company's compliance, which was fu lly addressed by a voluntary consent decree.273 

271 Rosstonffopper Deci.1J 145; see Jon Lafayette, What a Corncast-TWC Merger Would Mean for the Rest of 
the TV Business, Broadcasting & Cable, Feb. 17, 2014, available at 
http://broadcastingcable.com/sitesldefault/files/public/CommFeb 17.odf ("[T]he merger hastens tech innovation on 
the advertising front, as it 'eventually harmonizes 30 million households on a common ad tech platform.' That 
could enable addressable advertising and dynamic ad insertion in VOD, something that industry consortium Canoe 
Venture could never do .... ") (quoting Tim Hanlon, CEO, Vertere Group). 
272 The transaction also will help support the development of interactive advertising, a technology which TWC 
has not previously prioritized due to the required investment. See Rosstonffopper Decl.1f 157. Bringing Comcast's 
efforts to develop interactive advertising technology to TWC systems will benefit both advertisers and consumers. 
See id. 
273 See Corneas/ Corp., Order, 27 FCC Red. 6983 (EB 20 12) ("Corneas/ EB Consent Decree"). Comcast 
promptly resolved the FCC' s concern. Comcast had made a good faith effort to comply with the condition, but the 
FCC questioned the adequacy of the initial implementation of Comcast's standalone broadband obligation. In 
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Comcast otherwise consistently has met, and often exceeded, all of its commitments and 

obligations. And no serious objections have been filed- either on these reports or otherwise-

regarding Comcast's compliance track record. Comcast intends to build on that record to bring 

new benefits to customers in TWC markets. Indeed, even when no longer mandated or required, 

many of these conditions and commitments have become part ofComcast's core business ethics 

and operations. Key benefits that will be extended to the acquired systems include: 

Open Internet Commitment. As noted above, this transaction will extend the protections 

of the Open Internet rules that were rejected by the D.C. Circuit to millions ofTWC customers, 

providing greater certainty for consumers and edge companies as the FCC considers a new legal 

framework.274 Specifica lly, this Comcast commitment will extend the enforceable protections of 

the no-blocking and non-discrimination rules to millions of additional broadband customers.275 

Standalone Broadband Commitment. Comcast is committed to offering consumers the 

option to procure their broadband service on a standalone basis. Indeed, this condition has 

become a core feature ofComcast's broadband business, with standalone broadband services 

vigorously marketed and selling well.276 Thus, customers will have faster speeds, as well as the 

resolving the issue, Comcast agreed to extend the commitment to offer standalone broadband service at a specific 
price point for one extra year. Other than this, there were two disputes involving the conditions, both relating to 
interpretative issues - one with Bloomberg, as to the parties' different views of the neighborhooding condition, and 
one with Project Concord, as to the terms of its requested deal - neither of which resulted in the Commission finding 
or even suggesting noncompliance. See Bloomberg v. Comcast Cable Commc 'ns, LLC, Memorandum Opinion and 
Order, 28 FCC Red. 14346 (2013); Project Concord, Inc. v. NBCUniversal Media, LLC, Order on Review, 27 FCC 
Red. 15109 (MB 20 12) ("Project Concord Order on Review" ) (Commission review pending). A copy of the 
Comcast-NBCUniversa1 conditions is attached as Exhibit 10. 
274 See supra Sections IV.B.l.b, V.C.l.b. 
27S See, e.g., Comcast-NBCUniversal Order 94. Further, this commitment is reinforced by Comcast's 
additional agreement not to offer "specialized services" for its own or a third party's content in TWC systems. ld 
App. A§ IV.E. 
276 As of January 21, 2014, the aggregate number of standalone broadband lines Comcast provisioned was 
II II million, more than [[ II percent of Comcast's total residential broadband subscribers. Letter from Lynn R. 
Charytan, Senior Vice President, Legal Regulatory Affairs and Senior Deputy General Counsel, Comcast Corp., to 
Marlene H. Dortch, Secretary, FCC, MB Docket No. 10-56 (Feb. 21, 2014). 
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assured flexibility to mix and match any speed ofbroadband with the services ofComcast, 

another video provider, or no traditional video service at all. Although TWC offers a standalone 

broadband option today, this commitment ensures that this option will continue to be offered and 

actively marketed in the TWC acquired systems.277 

Program Access Commitment. NBCUniversal will continue to make its programming 

available to MVPDs at fair market value and on non-discriminatory terms. Notably, 

NBCUniversal has been able to successfully reach commercial agreements with multiple MVPD 

partners over the past three years; not a single MVPD has submitted a program access dispute to 

arbitration. As a safeguard, the NBCUniversal Conditions provide MVPDs the right to seek 

arbitration with respect to NBCUniversal networks in specific circumstances.278 While not 

necessitated by this transaction, which involves relatively little new content, this same 

commitment and approach will be extended to TWC's controlled programming networks as 

appropriate; for example, TWC' s controlled RSNs will be subject to standalone arbitration.279 

Online Video Commitment. NBCUniversal is committed to working with online video 

distributors ("OVDs"), and developing mutually advantageous distribution deals.280 The 

NBCUniversal Condition allowing OVDs to demand, and, if necessary, arbitrate over access to 

NBCUniversal programming networks in certain circumstances will apply to TWC's controlled 

programming assets as appropriate - though, again, nothing in this transaction creates any new 

issues in this regard. In addition, TWC' s carriage agreements, to the extent they remain in place 

277 This commitment has subsequently been reinforced - and, with respect to training, expanded. See Comcast 
EB Consent Decree. 
278 See Comcast-NBCUniversal Order, App. A § II. 
279 Id App. A§ VII; see also discussion infra Section V.C.3. 
280 For example, NBCUniversal has entered into or renewed agreements with several OVDs, including, among 
others, Amazon, Drama Fever, Hoopa, Netflix, and Sensio. Third Annual Compliance Report, at 3-4; see also 
discussion infra Section V.D.2. 
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fo llowing the transaction, would be subject to prohi bitions against practices that unduly 

influence or unfairly limit the provision of the acquired programming to OVDs.281 

Broadband Adoption Commitment. This condition will have expired prior to the 

consummation of this transaction. However, as discussed above, Comcast has already improved 

and committed to extend its very successful Internet Essentials program for broadband adoption, 

and will expand it to TWC territories, enhancing opportunities for low-income families across 

the combined company's footprint?82 

Broadcast Commitment. Comcast is proud of its close relationships with affiliated and 

unaffiliated local broadcast stations, and the commitments captured by letter agreements with 

both the NBC Television Affiliates Association and the ABC/CBS/Fox Television Affiliates 

Associations.283 The concerns underlying many of those provisions have proved unfounded, as 

Comcast enjoys positive relationships on all sides in retransmission consent and affiliation 

agreement negotiations.284 Nevertheless, these commitments will continue to apply and will 

extend to the TWC markets. Specifically, Comcast maintains separation between its cable and 

broadcast businesses with respect to NBCUniversal's negotiation of retransmission consent 

agreements with MVPDs, NBCUniversal's negotiation of affiliation agreements with local 

broadcast stations, and Comcast's negotiations of retransmission consent agreements with 

broadcast stations. Moreover, Comcast Cable has committed not to import distant NBC 

281 

282 

283 

See Comcast-NBCUniversal Order, App. A § IV.A, G. 

See id App. A§ XVI; see also supra Section IV.B.2.d. 

See Comcast-NBCUniversal Order, App. F. 
284 Indeed, over the past three years, Comcast has not been party to any retransmission consent disputes 
resulting in a blackout with respect to its cable or broadcast properties. 
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broadcast network signals into an affiliate's market where retransmission consent negotiations 

have failed. 

Other Programming Commitments. Comcast has dedicated considerable resources to 

expanding access to local programming and children 's VOD content, and to empowering 

parents. And Comcast will approach the acquired systems with the same goals, though some of 

these may require more time and technological development to incorporate fully in TWC 

systems. These include: 

• Making available broadcast content in the acquired TWC systems at no additional charge 
on Comcast' s VOD. 

• Expanding VOD programming choices that appeal to children and families. 

• Providing improved on-screen program ratings icons. 

• Restricting the use of"Interactive Advertising" in programming produced primarily for 
children. 

Non-Commercial Educational ("NCE") Station Carriage Commitment. Comcast is 

obligated to continue carrying qualified NCE and local NCE stations that had must-carry rights 

as of December 31 , 2010 and relinquish their broadcast spectrum. NCE stations in the acquired 

systems will enjoy this protection as well,285 affording such broadcasters the opportunity to both 

participate in the FCC's upcoming incentive auction and to continue to deliver important local 

programming to their local communities. 

Diversity Commitments. The transaction will promote significant diversity interests in 

the TWC markets, because Comcast will extend its best-in-class diversity program to the 

acquired systems and networks and will incorporate and build upon those TWC programs that 

would enhance Comcast's own diversity practices. 

285 See Comcast-NBCUniversal Order, App. A § XV. 
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Diversity is part ofComcast's corporate DNA. As detailed in Exhibit 11, Comcast is 

recognized nationally for its commitment to promoting diversity?86 For the past several years, 

its diversity program has been enhanced by a variety of commitments memorialized in three 

Memoranda of Understanding ("MOUs") with diverse leadership organizations in 2010 in 

connection with the NBCUniversal transaction.287 Those voluntary undertakings span five key 

focus areas across all aspects ofthe company's business: (1) governance, (2) workforce 

recruitment and retention, (3) procurement, (4) programming, and (5) philanthropy and 

community investment. Comcast's progress and accomplishments in its diversity and inclusion 

programs are detailed in the company's annual Corporate Social Responsibility Report.288 The 

first report after consummation of the transaction will include TWC's operations. 

Since approval of the NBCUniversal transaction, Comcast has made demonstrable 

progress toward these goals, in many cases exceeding its commitments and expanding upon them 

with new or modified initiatives. That focus and progress will continue with respect to the 

expanded, post-transaction company, bringing concrete benefits to the TWC markets. 

a) Governance. Comcast's Board of Directors is one-third diverse, including 
representation of people of color and women. In addition, Comcast and 
NBCUniversal each have an executive Internal Diversity Council to provide 
oversight and guidance on development and implementation of diversity and 
inclusion strategies across the company. These executive councils meet 
separately and jointly; further, several business units within the company also 
have diversity councils or committees participating directly in diversity initiatives. 
In addition, for the past three years, Comcast has received advice and guidance 

See also Eric Lipton, Comcast's Web of Lobbying and Philanthropy, N.Y. Times, Feb. 20,2014, available 
at http://www .nyti mes.com/20 I 4/02/2 I /business!media/comcasts-web-of-lobbying-and-philanthropy .htm I? r=O; 
Awards & Recognitions, Comcast Corp., http://corporate.comcast.com/news-inforrnation/awards-and-recognition 
(last visited Apr. 3, 2014) (listing awards, recognitions, and honors received by Comcast and its leadership). 
2&7 See Comcast-NBCUniversal Order, App. G. 
2&8 2012 Corporate Social Responsibility Report, Comcast Corp., 
http://coroorate.comcast.com/irnages!Comcast NBCUniversal CSR 20 12.pdf ("2012 Corporate Social 
Responsibility Reporf'). 
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from the Joint Diversity Advisory Council ("Joint Council"), a unique external 
advisory group consisting of more than 40 nationally recognized advisors on 
diversity from business, community-based organizations, and the 
media/entertainment industry, representing a broad spectrum of diverse 
constituents and perspectives. The company ensures transparency and 
measurement of progress through rigorous benchmarking and reporting processes, 
including regular reports to the Board, Internal Diversity Councils, and external 
Joint Council. 

Within 120 days of the close of the transaction, Comcast will develop a new 
master strategic plan that will set forth the vision and goals for the combined 
company's (including TWC's) diversity programs, similar to the plan adopted 
shortly after the NBCUniversal transaction closed. The new plan, like the 
existing plan, will be formulated with the advice of the Joint Council. This 
transaction will afford Comcast the opportunity to ensure that the best and most 
effective approaches to governance for diversity and inclusion are deployed 
throughout the combined company by extending Board, executive Internal 
Diversity Council, and Joint Council review to TWC systems. 

b) Workforce Recruitment and Retention. Comcast approaches workforce diversity 
issues with a broad range of initiatives designed to increase diversity at all levels 
of the workforce, with a particular emphasis on hiring, promoting, and retaining 
diverse leaders. Since the closing of the NBCUniversal transaction, the numbers 
of people of color and women have increased among the Comcast's executive 
leadership, vice president and above ("VP+"), and director levels, and in the full
time US workforce overall. Of all the VP+ positions added to the workforce since 
year-end 2010 and year-end 2013, 40 percent were filled by people of color and 
57 percent by women. More specifically, the number of people of color at the 
VP+ level increased by Ill (or 32 percent), which drove a corresponding increase 
in their proportional representation to 18 percent of the company's total VP+ 
population at year-end 2013. During the same time, the number of women at the 
company's VP+ level increased by 157 (or 2 1 percent), which also drove an 
increase in their proportional representation - to 36 percent of the VP+ 
population. 

This has been accomplished through the company's multifaceted approach to 
recruitment, leadership training programs, and innovative engagement initiatives, 
all aimed at attracting and developing a diverse talent pipeline. In terms of senior 
leadership, the company requires at least one candidate of color on all hiring 
slates for positions at and above VP levels. And, to ensure accountability, 
progress on diversity initiatives is a component ofComcast's bonus 
determinations at the executive level. 

Comcast is prepared to extend its workforce (and other) diversity commitments to 
TWC properties. As part of developing the TWC master strategic plan for the 
company's workforce, noted above, Comcast would, for example: 
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• Analyze TWC's talent acquisition, development, and promotion, 
employee engagement practices and programs, and the overall workforce 
diversity metrics, and identify potential areas for action. 

• Develop a plan to build on TWC's positive workforce initiatives and 
integrate them into Comcast's approach to practices and programs. 

• Identify specific initiatives and aspirational goals, with quantifiable steps, 
to increase diversity in the leadership ranks and overall employee base. 

o These proven methods for creating a culture of inclusion and 
driving workforce diversity have been recognized time and again. 
While a complete list of awards is attached as Exhibit 11, it bears 
noting that Comcast tied for first among Women in Cable 
Telecommunications' 2013 Best Operators for Women in Cable 
(NBCUniversal was the top programmer in the same survey); has 
been named among the "Top 50 Companies for Diversity" by 
Diversitylnc magazine; and has received the New York Urban 
League's 2013 "Champions of Diversity" Award; ranked third in 
the 2013 LATINA Style 50 Report; and earned a 100% score on 
the Human Rights Campaign's 2014 Corporate Equality Index. 

o In addition, Comcast is a leader in supporting and honoring the 
serving military and in hiring the nation's veterans. Over the last 
12 months, Com cast has hired over 1,400 veterans company-wide 
and has supported their career development through our VetNet 
employee resource group. Comcast has been recognized as a 2012 
G.l. Jobs Top 100 Military Friendly Employer and a 2013 US 
Veterans Magazine Top 100 Best of the Best Veteran Friendly 
company, and is a recipient ofthe 2012 U.S. Chamber of 
Commerce Foundation's Lee Anderson Award for its commitment 
to veteran employment and support as a key partner in their 
national "Hiring our Heroes" initiative. 

The TWC systems, employees, and customers will benefit significantly from the 
extension ofComcast's comprehensive diversity program. 

c) Procurement. Comcast's vendors wi ll have more opportunity to do business with 
the combined company and increase prime vendors (i.e., Tier I) spend. In 
addition, the combined company will be able to expand opportunity for diverse 
subcontractors (i.e., Tier II). In the NBCUniversal transaction, Comcast 
committed to expand its supplier diversity program to increase the amount spent 
with Tier I and to expand its Tier II program. The company has demonstrated the 
seriousness of its resolve to create more opportunities for diverse suppliers, 
increasing its total Tier I spend with diverse suppliers to over $1.3 billion in 2013 
alone- a 44 percent increase since the year before the NBCUniversal transaction. 
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Over the course of three years, Comcast has spent almost $3.2 billion with diverse 
Tier I vendors. Since Comcast formally launched its Tier n program in 2012 and 
over the course ofthe two years ending 2013, prime suppliers have reported over 
$325 million in diverse Tier II subcontracting, including $186 million in 2013 
alone. Comcast's supplier diversity program has been recognized by Black EOE 
Journal; Hispanic Network Magazine; Professional Women 's Magazine; and U.S. 
Veterans Magazine. 

TWC has a supplier diversity program as well, and Comcast will combine the best 
aspects of both companies' programs to drive increased opportunities for diverse 
vendors. 

d) Programming. Since the NBCUniversal transaction, Comcast has met its 
commitment to expand minority-focused programming, increasing the amount, 
quality, and diversity of national and local programming for its customers across 
its platforms. For example, in the last three years, Comcast has launched four 
independent networks with Hispanic American or African American ownership or 
management. In addition, Comcast has expanded the distribution of diverse 
African American, Asian American and Hispanic content: 

• Comcast expanded distribution of The Africa Channel in the Detroit, 
Chicago, and Washington, D.C. markets. Comcast also launched The 
Africa Channel in its Northern Santa Barbara County, Savannah, 
Charleston, and South Florida markets, growing the network' s audience 
by more than 2 million homes. 

• Comcast expanded carriage ofTV One on its Xfmity TV lineup, making it 
available to over 600,000 additional customers in the Chicago and Miami 
markets. 

• Comcast announced a significant new carriage agreement with Mnet, the 
only 24/7 English-language nationwide television network in the U.S. 
targeting Asian Americans and fans of Asian pop culture, and 
subsequently extended carriage ofMnet to millions of additional Comcast 
subscribers in the San Francisco, Chicago, Sacramento, Boston, 
Washington, D.C., and Philadelphia DMAs in 2012. Comcast also 
launched MYX TV, a channel made for and by Asian Americans, in 
Seattle and western Washington. 

• Comcast extended distribution of seven Hispanic programming services 
(Azteca America, Galavisi6n, HITN, LATV, nuvoTV (formerly SITV), 
Telefutura, and Univision) by more than 14 million subscribers. With this 
accomplishment, Comcast exceeded by more than 40% its commitment to 
expand carriage ofthree Hispanic networks by 10 million subscribers. 
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• Comcast fulfilled its commitment to launch a package of 40 to 60 Spanish
language channels in all major Hispanic markets, including Northern 
California, Houston, South Florida, Chicago, Boston, Philadelphia, 
Washington, D.C., Denver, Salt Lake City, and Atlanta. 

Comcast also has expanded the quality and quantity of diverse programming 
available through its VOD and online platforms - increasing the number of 
diverse VOD hours by more than 270 percent and the number of diverse online 
hours by nearly 170 percent over the past three years. These results are driven by 
the launch of new diverse-oriented VOD services, including Black Cinema On 
Demand, Hispanic Cinema On Demand, and Cinema Asian America, and the 
launch of first-of-their-kind, online destinations for entertainment and news for 
diverse audiences, such as Celebrate Black TV, Xfinity Latino, Xfinity Asia, and 
Xfinity TV LGBT. 

With this transaction, Comcast will commit to use its VOD and Online platforms 
to feature Telemundo programming and increase the number ofTelemundo and 
mun2 VOD choices, as well as other diverse VOD content, available to customers 
in the acquired TWC systems, as soon as TWC's VOD content and delivery 
platforms can be upgraded. 

NBCUniversal has also undertaken initiatives intended to increase news, 
information, and entertainment choices for diverse viewers. The new 
NBCNews.com features a new microsite focused on original reporting and 
analysis relevant to the Latino community (www.nbcnews.com/newsllatino), and 
will soon launch an additional microsite dedicated to serving the Asian Pacific 
Islander community. By integrating these microsites into the main site, that 
coverage will benefit from greater exposure to the broader NBCNews.com 
audience and the more significant promotion of the NBCNews.com site. 

NBCUniversal has long been a leader in offering diversity development programs 
to improve the interest and presence of diverse writers, directors, journalists, and 
on-screen personalities. Under Comcast' s leadership, NBCUniversal has added 
even more signature programs. Highlights include: 

• Universal Pictures Emerging Writers Fellowship is designed to identify 
and cultivate new and unique voices with a passion for storytelling in the 
context of film. Emerging writers who are chosen to participate in the 
program will work within the studio to hone their skills and gain access 
and exposure to Universal executives, producers, and other key industry 
professionals. 

• The Writers on the Verge program focuses on grooming diverse writers 
not just for NBCUniversal but for the entire television industry. More 
than 50% ofWriters on the Verge alumni are currently staffed on 
television shows across the industry landscape (alumni write for NBC 
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shows such as "The Blacklist", "Dracula", "Chicago Fire", and "Chicago 
P.D." Alumni write for USA Network series "Bum Notice & Suits" and 
for the Universal Television production "Brooklyn Nine Nine." 

• The Diverse Staff Writer Initiative gives writers from diverse backgrounds 
an entree into the writers' room. The program encompasses NBC's late
night programs, in addition to prime-time scripted programs from NBC, 
USA and Syfy. Participants are selected and hired by the 
showrunners/producers of each show, with the guidance of the network 
and studios. The program has launched the careers of many talented 
writers in the past 13 years, including Mindy Kaling (''The Office," ''The 
Mindy Project") and Donald Glover (writer on "30 Rock," and later talent 
on "Community"). 

• The Late Night Writers Workshop is designed for up-and-coming sketch 
and comedy writers to learn about NBCUniversal's late night line-up, gain 
insight into the dynamics of a late night writers' room, and provide 
insights on securing a staff writer position. 

• The Casting Apprentice Program is a rotational program designed for 
individuals with diverse backgrounds who aspire to join a casting office. 

• The Director Fellowship Program gives well-established directors from 
the worlds of music video, commercials, and theater and gives them a 
chance to shadow directors of episodic television, and learn the craft. In 
the last two years the program has seen three directors had their first 
episodic directing assignments on "Parenthood," "Grimm," and 
"Community" through the program. 

• The NBC News Associates Program is dedicated to identifying 
outstanding aspiring journalists. In 20 11 , this program was extended to 
the newsrooms ofNBC Owned Television Stations and CNBC. In 
keeping with NBCUniversal's strong commitment to develop a diverse 
editorial staff across NBC News assets, the News Associates program is 
designed to attract candidates from diverse racial, ethnic, economic and 
geographical backgrounds, as well as candidates with disabilities. 

• The Reporter Training Program is aimed at developing talented young on
air journalists from diverse backgrounds. Participants, who are selected 
annually, must hold a bachelor's degree in Journalism, Communications, 
or a related field and have a minimum of one to two years of experience in 
the news room or on-air reporting television news. 

• The News Summer Fellowship Program gives paid internships for 
nominees from the National Association of Black Journalists (NABJ), 
National Association of Hispanic Journalists (NAHJ), and Asian 
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American Journalists Association (AAJA). Participants are college 
sophomores or above who are members ofNABJ, NAHJ, or AAJA. 

NBCUniversal has been recognized for its exemplary commitment to diverse 
programming. For example, MSNBC received a Diversity and Inclusion Award 
in the Media category; USA Network was honored with the American 
Association ofPeople with Disabilities Image Award for its work to promote 
equal rights and opportunities for people with disabilities; on the National Latino 
Media Council 2011 Network Diversity Report Card, NBCUniversal earned an 
A+ for "Actors: On-Air Primetime Reality Shows" and an A in the 
"Entertainment Creative Executives" category; and the 25th Annual GLADD 
Media Awards included 1 6 NBCUniversal nominees. 

e) Philanthropy and Community Investment. In 2010, Comcast and NBCUniversal 
committed to increase aggregate cash support to minority-led and minority
serving ("MLMS") organizations by ten percent per year in 2011, 2012, and 2013. 
The company significantly exceeded this commitment, increasing its cash 
spending to diverse communities MLMS organizations by more than 100 percent 
over the three-year period. Comcast achieved this unprecedented level of support 
for MLMS institutions, in part, through the extensive activities and programs of 
the Comcast Foundation, led by the corporate team, but extended throughout 
Comcast' s footprint by the cable divisions and NBCUniversal's MLMS giving. 
This included extensive outreach to and work with the company' s community 
partners, as well as the important work of its signature programs. In addition to 
Internet Essentials, discussed above, some other examples of our deep community 
roots include: 289 

• Comcast Cares Day: This is the largest single-day corporate volunteer 
effort in the nation. In 2013, more than 85,000 volunteers participated in 
over 750 project sites, contributing their time and energy to clean up 
parks, make over schools, and landscape playgrounds. 

• Comcast Leaders and Achievers: Now in its 13th year, the Comcast 
Leaders and Achievers® Scholarship Program recognizes high school 
seniors for their community service, academic achievement and leadership 
skills. Funded through the Comcast Foundation, the program recognizes 
high school seniors from Comcast communities for their commitment to 
community service, academics and demonstrated leadership. To 
acknowledge these accomplishments, Leaders and Achievers are awarded 
one-time scholarships, with a base award of $1 ,000. Since 2001 , Com cast 
has awarded close to $20 million in scholarships to nearly 20,000 students. 
More than 950 scholarships awarded last year benefitted students from 
diverse backgrounds. 

See 2012 Corporate Social Responsibility Report. 
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• Digital Connectors: The Comcast Digital Connectors program trains 
youth from primarily diverse, low-income backgrounds in Internet and 
computer skills. Teens meet weekly after school, have the option to earn a 
Cisco IT Essentials certification of completion, and receive a 
complimentary laptop upon graduation from the program. Comcast 
Digital Connectors is also a community service program, as participants 
volunteer at senior centers, churches, local schools and other community 
organizations, spreading digital literacy in their communities. Since the 
program began, more than 2,000 Digital Connectors have participated, 
volunteering more than 1 00,000 hours to bridge the digital divide in their 
communities. Through training and service, Comcast Digital Connectors 
is preparing today' s youth for the jobs of tomorrow. 

• United Way: Each year, Comcast and NBCUniversal employees rally 
around our communities by supporting United Way. Through an annual 
employee giving campaign, company employees pledged nearly $6.4 
million to United Way during the 2013 campaign. Not only did the 
company employees break the company record for dollars pledged, with 
year-over-year, double-digit growth, the campaign also had record
breaking employee participation. Combined with matching Comcast 
Foundation grants, the campaign will provide almost $8 million next year 
to local United Ways and affiliate organizations across the country
taking us beyond $50 million in total historic support to United Way. 

• The company supported more than 50 teams around the country 
competing in the FIRST Robotics Competition and introduced the 
Comcast and NBCUniversal Media and Technology Innovation Award. 

• The NBCUniversal Foundation partnered with our NBC Owned 
Television Stations division last year to launch 21st Century Solutions, a 
competitive grant program that supports innovative, high-impact social 
entrepreneurship projects. The company awards grants to nonprofit 
organizations in seven categories: arts and media, civic engagement, 
community development, education, environment, jobs and economic 
empowerment, and technology. The competition took place in ten major 
U.S. cities, with one winning organization and two runners-up in each 
market, for a total of $1.2 million shared among 30 organizations. 
Winners included a micro-savings initiative aimed at helping low-income 
working families develop strong financial habits and an employment 
program that helps expand work opportunities for disabled youth. 

For the first time in 2013, The Civic 50 has recognized Com cast' s community 
investment achievements. In addition, Comcast has received awards from the 
United States Hispanic Chamber of Commerce, United Way Worldwide, and the 
Congressional Black Caucus Foundation. 
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Moreover, in 2011, Com cast Ventures established a $20 million venture capital 
"Catalyst Fund" for investments in early-stage ventures led by diverse 
entrepreneurs with innovative technology ideas and solutions that fit within its 
investment focus. The Fund's goal is to create the most diverse and valuable 
early stage portfolio in the venture industry. 

The Catalyst Fund's first investment was in the startup accelerator Dreamlt 
Ventures, which operates Dreamlt Access, a concentrated effort to increase the 
number of high-value, minority-led tech startups. During this three-month 
program, participating startup companies receive seed funding and access to 
Dreamlt Ventures' benefits and services, including business talent, legal and 
accounting services, mentoring, office space, guidance from leading business 
visionaries, and contacts to reach the next level of development. In addition, 
Dreamlt Access offers mentors, special events, and advisors with a particular 
interest in increasing the number of successful minority-led startups. 

Through its Dreamlt Access partnership, the Catalyst Fund has sponsored 20 
minority-led startups since 2011, sixteen of which are still operating. The 
majority of these companies are focused on web and mobile technologies. In 
January 2014, Comcast Ventures announced its commitment to support the 
Dreamlt Access track for two more years, with the abili~ to support up to 20 
minority-led companies over the course of four cycles?9 

In addition, the Catalyst Fund has made direct investments in seven minority-led 
startups: 

• ElectNext, a political data analysis firm (Philadelphia Fall2011 Dreamlt 
participant) {August 20 I 2); 

• Quad Learning, an online two-year honors program for community and 
junior college students to enhance their college transfer options (January 
2013); 

• Reactor, Inc., a speech enabled news assistant for mobile devices firm 
(New York Summer 2012 Dream It participant) (March 20 13); 

• Loverly, an online wedding discovery and inspiration site (May 2013); 

• Viridis Learning, an educational and technology company combining 
workforce education and human capital solutions for the middle-class 
workforce (June 2013); 

290 See Press Release, Dreamlt Ventures, Dreamlt Ventures & Comcast Ventures Sign Two-Year Partnership 
to Support Minority-Led Startups in New York & Philadelphia (Jan. 20, 2014), 
http://www .dreamitventures.com/nyc20 14announcement/. 
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