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Black EOE Journal named Comcast among the "Top Diversity Employers• and "Top Supplier 
Diversity Programs: 

Hispanic Network Magazine named Comcast and NBCUniversal among its "Best of the 
Besr in "Top Diversity Employers" and "Top Supplier Diversity Programs." 

Professional Woman's Magazine recognized Comcast-NBCUniversal among its Best of the 
Best lists for "Top Diversity Employers for Women" and "Top Supplier Diversity Programs for 
Women." 

U.S. Veterans Magazine named Comcast-NBCUniversal among its Best of the Best lists for 
"Top Veteran-Friendly Companies" and "Top Supplier Diversity Programs." 

For the sixth consecutive year, Comcast was named among the 10 Best U.S. Corporations 
for Veteran-Owned Businesses by the National Veteran-Owned Business Association. 

Comcast was named one the Best Companies for Asian Americans and Pacific Islanders by 
Asian Enterprise magazine, which recognized Comcast's "unwavering and continued 
commitment to the small business community" and "invaluable contribution to the Asian 
American and Pacific Islander community." 

Black Enterprise Magazine ranked Comcast Corporation among its annual list of 40 Best 
Companies for Diversity, recognizing Comcast and NBCUniversal's Supplier Diversity 
Program, among other key strengths. 

NBCUniversal was named Corporation of the Year by the Greater Los Angeles African 
American Chamber of Commerce. 

For the second consecutive year, NBCUniversal was named to the U.S. Hispanic Chamber 
of Commerce Million Dollar Club. 

The PA-NJ-DE Minority Supplier Development Council (MSDC) recognized Comcast as 
National Corporation of the Year. 

- The Rocky Mountain Minority Supplier Development Council named Comcast Corporation of 
the Year. 
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D PROMISE MADE 
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Strengthen and enrich the ·offering of diverse programming choices, expand the distribution 
of diverse networks to millions of homes, and featu;e hundreds of VOD and online chQices 
geared toward African American, Asian American, and Hispanic audiences. 

NBCUniversal will expand its diversity-focused pipeline programs in programming 
development and management. 

ft/1 PROMISE KEPT 

• As mentioned above, Comcast has launched four of eight independent networks with Hispanic 
American or African American ownership: ASPIRE and Baby First Americas in 2012, and REVOLT 
and El Rey in 2013. 

• Comcast has expanded the distribution of diverse African American, Asian American, and Hispanic 
content: 

Comcast expanded distribution of The Africa Channel in the Detroit, Chicago, and 
Washington, D.C. markets. Comcast also launched The Africa Channel in its Northern 
Santa Barbara County, Savannah, Charleston, and South Florida markets, growing the 
network's audience by more than two million homes. 

Comcast expanded carriage of TV One on its Xfinity TV lineup, making it available to over 
600,000 additional customers in the Chicago and Miami markets. 

Comcast announced a significant new carriage agreement with Mnet. the only 24/7 English
language nationwide television network in the U.S. targeting Asian Americans and fans of 
Asian pop culture, and subsequently extended carriage of Mnet to millions of additional 
Comcast subscribers in the San Francisco, Chicago, Sacramento, Boston, Washington, 
D.C., and Philadelphia DMAs in 2012. Comcast also launched MYX TV, a channel made for 
and by Asian Americans, in Seattle and western Washington. 

Comcast extended distribution of seven Hispanic programming services (Azteca America, 
Galavisi6n, HITN, LATV, nuvoTV (formerly SfTV), Telefutura, and Univision) by more than 
14 million subscribers. With this accomplishment, Comcast exceeded by more than 40 
percent its commitment to expand carriage of three Hispanic networks by 10 million 
subscribers. 

Comcast fulfilled its commitment to launch a package of 40 to 60 Spanish-language 
channels in all major Hispanic markets, including Northern California, Houston, South 
Florida, Chicago, Boston, Philadelphia, Washington, D.C. , Denver, Salt Lake City, and 
Atlanta. 

• Comcast has also has expanded the quality and quantity of diverse programming available through 
its VOD and online platforms - increasing the number of diverse VOD hours by more than 270 
percent and the number of diverse online hours by nearly 170 percent over the past three years. 
These results are driven by the launch of new diverse-oriented VOD services, including Black 
Cinema On Demand, Hispanic Cinema On Demand, and Cinema Asian America, and by the launch 
of first-of-their-·kind microsites for entertainment and news for diverse audiences, such as Celebrate 
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Black TV, Xfinity Latino, Xfinity Asia, Xfinity TV LGBT, and people with disabilities. Each microsite 
features audience-specific news, blogs, and Xfinity TV programming---including award-winning 
movies. TV shows, celebrity interviews, behind-the-scenes footage and entertainment news featuring 
entertainers. artists, and historical figures. The microsites complement the comprehensive content 
offerings available through Comcast's Xfinity VOD platform, where customers can access a special 
Multicultural folder for a wide array of culturally relevant oontent. 

• The Company sponsored on-air and multimedia coverage of the ALMA Awards in 2011, 2012, 2013, 
and in the upcoming 2014 ceremony, and sponsored on-air and multi-media coverage of the NAACP 
Image Awards in 2012 and 2013. 

• Comcast's diversity record has been made stronger by the NBCUniversal properties. "MSNBC is 
one such example. Over the past few years, the network has maintained a first-place standing in the 
cable news industry among both 25- to 54-year-old African-American viewers and total viewers. In 
fact, it grew its African-American audience by a remarkable 60 percent in 2012. Last year marked 
the fourth consecutive one in which MSNBC held the top spot with this segment. In addition, the 
network noted in its February 2014 ratings release that, according to Nielsen, it was 'also the most 
diverse cable news network.' The following figures were given to back that up: in weekday prime
time (Monday-Friday, 8pm-11 pm), MSNBC ranked number one in African-American, Hispanic, and 
Asian 25-to-54 audiences for the month. In full day (Monday-Sunday, 6am-2am), MSNBC ranked 
number one among African-Americans and Hispanic 25-to-54 audiences.'' PR Week (Mar. 28, 
2014), http://bit.ly/1jEd9eM. MSNBC's commitment to diversity is not only evident through its on-air 
hosts, contributors, guests, and newsroom staff, but also in its daily story selection and specials 
produced by the network. 

• NBCUniversal and the U.S. Olympic Committee partnered to acquire the TV rights to the 2014 and 
2016 Paralympic Games. NBC and NBCSN televised a combined 50 hours of coverage for the 2014 
Paralympic Games from Sochi, which ran March 7-16, 2014. NBC Sports Group Press Release 
(Feb. 19, 2014), http://bit.ly/P1uh09. Paralympic programming was also featured on the Xfinity 
Accessibility microsite. NBC and NBCSN will again combine for 66 hours in September 2016 for the 
Paralympic Games from Rio de Janeiro, an increase from the 60.5 hours NBC Sports Group covered 
during the 2012 summer games. 

• The Company's celebration of each diversity heritage month goes far beyond the special 
programming that is featured on its VOD and online platforms. The NBCUniversal-owned television 
stations also contribute programming time and special events. For example, in honor of Hispanic 
Heritage Month 2013 (September 15th through October 15th), the NBC-owned stations in New York, 
Los Angeles, Chicago, Philadelphia, Dallas-Fort Worth, Connecticut, and Miami broadcasted public 
service announcements, specials, news features and coverage of Hispanic heritage celebrations. 

• NBCUniversal has long been a leader in offering diversity development programs to improve the 
interest and presence of diverse writers, directors, journalists. and on-screen personalities. Under 
Comcast's leadership, NBCUniversal has added even more signature programs. Highlights include: 

Universal Pictures Emerging Writers Fellowship is designed to identify and cultivate new and 
unique voices with a passion for storytelling in the context of film. Emerging writers who are 
chosen to participate in the program will work within the studio to hone their skills and gain 
access and exposure to Universal executives, producers, and other key industry 
professionals. http:/fbit.ly/1 quBeNm. 

- The Writers on the Verge program focuses on grooming diverse writers not just for 
NBCUniversal but for the entire television industry. More than 50 percent of Writers on the 
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Verge alumni are currently staffed on television shows across the industry landscape (alumni 
write for NBC shows such as "The Blacklist," "Dracula," "Chicago Fire," and "Chicago P.O."). 
Alumni write for USA Network series "Bum Notice & Suits" and for the Universal Television 
production "Brooklyn Nine Nine." http://bit.ly/PsPXCP. 

The Diverse Staff Writer Initiative gives writers from diverse backgrounds an entree into the 
writers' room. The program encompasses NBC's late-night programs, in addition to prime
time scripted programs from NBC, USA and SyFy. Participants are selected and hired by 
the showrunners/producers of each show, with the guidance of the network and studios. 
The program has launched the careers of many talented writers in the past 13 years, 
including Mindy Kaling ("The Office," "The Mindy Projecr) and Donald Glover (writer on "30 
Rock," and later talent on "Community"). http://bit.ly/1 q8Jbz0. 

The Late Night Writers Workshop is designed for up-and-coming sketch and comedy writers 
to learn about NBCUniversal's late night line-up, gain insight into the dynamics of a late night 
writers' room, and provide insights on securing a staff writer position. http://bit.ly/1 g1 q5ci. 

The Casting Apprentice Program is rotational program designed for individuals with diverse 
backgrounds who aspire to join a casting office. 

The Director Fellowship Program (http://nbcudirectinqfellowship.com/) gives well-established 
directors from the worlds of music video, commercials, and theater a chance to shadow 
directors of episodic television, and learn the craft. In the last two years the program has 
seen three directors have their first episodic directing assignments on "Parenthood," 
"Grimm," and "Community" through the program. 

The NBC News Associates Program is dedicated to identifying outstanding aspiring 
journalists. In 2011, this program was extended to the newsrooms of NBC Owned 
Television Stations and CNBC. In keeping with NBCUniversal's strong commitment to 
develop a diverse editorial staff across NBC News assets, the News Associates program is 
designed to attract candidates of diverse racial, ethnic, economic and geographical 
backgrounds, as well as candidates with disabilities. http://bit.ly/OiiZzW. 

The Reporter Training Program is aimed at developing talented young on-air journalists from 
diverse backgrounds. Participants, who are selected annually, must hold a bachelor's 
degree in journalism, communications, or a related field and have a minimum of one to two 
years of experience in the news room or on-air reporting television news. MediaBistro.com 
(Sep. 19, 2011), http://bit.ly/1efMOMe. 

The News Summer Fellowship Program gives paid internships to nominees from the 
National Association of Black Journalists (NABJ), National Association of Hispanic 
Journalists (NAHJ), and Asian American Journalists Association (AAJA). Participants are 
college sophomores or above who are members of NABJ, NAHJ, or AAJA. 

• The awards and recognitions bestowed on the Company demonstrate its commitment to diversity in 
front of and behind the camera. Highlights include: 

Comcast Corporation received a 2014 Multicultural TV Front Runner Award for its 
commitment and efforts in support of the various multicultural communities it serves. 

The National Hispanic Media Coalition (NHMC} honored Comcast for its Outstanding 
Diversity Practices during NHMC's 17th Annual Impact Awards Gala. 
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The National Association for Multi~thnicity in Communications' (NAMIC) 2013 Excellence in 
Multicultural Marketing Award (EMMA) winners included Comcast, which led the Cable 
Distributors division with five first-place wins, Telemundo Media (induding mun2), which 
garnered three first-place wins, and International Media Distribution, which earned two first
place awards. Comcasfs multicultural microsites were honored with six first-place honors at 
the 2013 EMMAs (Excellence in Multicultural Marketing Awards}. NAMIC Press Release 
(Sep. 16, 2013), http://prn. to/1 iFkPK4. 

NAMIC awarded Comcast its 19th Annual Vision Award for its original, multi-platform 
television programming that depicts the lives, spirit, and contributions of people of color and 
best reflects the diversity of the global viewing audience. 

Comcast-NBCUniversal productions were nominated for several2014 NAACP Image 
Awards, including Andre Braugher for Outstanding Actor in a Comedy Series ("Brooklyn 
Nine-Nine," a Universal Television production for FOX); Mindy Kaling for Outstanding 
Actress in a Comedy Series ("The Mindy Project," a Universal Television production for 
FOX); Tracy Morgan for Outstanding Supporting Actor in a Comedy Series ("30 Rock"); and 
Rashida Jones for Outstanding Supporting Actress in a Comedy Series ("Parks and 
Recreation"). The syndicated Universal Television production "Steve Harvey" won the award 
for Outstanding Talk Series. 

NBC News receives consistently leading marks from the National Association of Black 
Journalists annual survey of diversity in front of and behind the camera. 

Focus Features' "Dallas Buyers Club" earned Best Actor and Best Supporting Actor honors 
at the 86th Annual Academy Awards and the 2014 Golden Globes. The film tells the true 
story of AIDS patient Ron Woodroof, who partners with a transgender woman to sell 
unapproved medication to HIV-positive patients. 

The Gay, Lesbian & Straight Education Network (GLSEN) honored USA Network's 
Characters Unite campaign with its "Inspiration Award ." 

Sixteen Comcast-NBCUniversal productions were nominated for GLAAD Media Awards in 
2014, including: 

o "Dallas Buyers Club" (Focus Features)- Outstanding Wide Release; 

o "There's the Door" Necessary Roughness (USA Network)- Outstanding Individual 
Episode; 

o "Days of Our Lives (NBC)- Outstanding Daily Drama; 

o "Gay Rights at Work" MSNBC Live (MSNBC)- Outstanding TV Journalism 
Segment; 

o "Pride & Prejudice" Melissa Harris-Perry (MSNBC) - Outstanding TV Journalism 
Segment; 

o "Scouts Dishonor" The Last Word with Lawrence O'Donnell (MSNBC) - Outstanding 
TV Journalism Segment; 

o "Wild Blue Yonder: Scott Hines" The Rachel Maddow Show (MSNBC)- Outstanding 
TV Journalism Segment; 
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o REntregando ami nieta" Caso Cerrado (Telemundo)- Outstanding Daytime Talk 
Show Episode [Spanish Language]; 

o "Exclusivas Declaraciones" AI Rojo Vivo (Telemundo) - Outstanding Daytime Talk 
Show Episode [Spanish Language]; 

o RMatrimonios del mismo sexo: Entrevista con Daniel Zavala y Yohandel RuizR Un 
Nuevo Dia (Telemundo)- Outstanding Daytime Talk Show Episode [Spanish 
Language]; 

o RDecisi6n Hist6ricaR Noticiero Telemundo- Outstanding TV Journalism Segment 
[Spanish Language]; 

o RHasta que Ia corte nos una" Noticias Telemundo Miami- Outstanding Local TV 
Journalism [Spanish Language]; 

o "Natalia: rompiendo barreras" Noticiero Telemundo Arizona- Outstanding Local TV 
Journalism [Spanish Language]; and 

o "Brooklyn Nine-Nine" (Universal Television for FOX)- Outstanding Comedy Series. 

In 2013, NBCUniversal productions received three awards and eighteen GLAAD Media 
Award nominations. The winning entries were "Smash" (NBC) - Outstanding Drama Series; 
"The New Normal" (NBC)- Outstanding Comedy Series; and "Being Transgender in 
America" by Melissa Harris-Perry (MSNBC)- Outstanding TV Journalism I News Magaz.ine. 

23. MOU Diversity Initiatives: Community Investment 

0 PROMISE MADE 

Comcast will increase its community investment spend ori minority-led and minority-s6rviri"g 
institutions by 10 percent per year for eat;h of the next three years. · ·· · ·. 

!I PROMISE KEPT 

• Comcast and NBCUniversal have increased year-over-year support of community-based 
philanthropic organizations helping underserved and diverse communities. Since 2001, Comcast's 
overall giving has exceeded $3.2 billion in cash and in-kind contributions supporting local non-profit 
organizations and other charitable partners across the country, $415 million of which was given in 
2013 alone. 

• In 2010, Comcast and NBCUniversal committed to increase aggregate cash support to minority-led 
and minority-serving ("MLMS") organizations by ten percent per year in 2011, 2012, and 2013. The 
Company significantly exceeded this commitment, increasing its spending by more than 100 percent, 
for a total MLMS spend of more than $30.7 million since the closing of the NBCUniversal transaction. 

• Comcast achieved this unprecedented level of support for MLMS institutions, in part, through the 
extensive activities and programs of the Comcast Foundation, led by the corporate team, but 
extended throughout Comcast's footprint by the cable divisions. This included extensive outreach to 
and work with the Company's community partners, as well as the important work of the following 
signature programs: 
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Comcast undertakes the largest single-day corporate volunteer effort in the nation
Comcast Cares Day. In 2013, more than 85,000 volunteers participated at over 750 project 
sites, contributing their time and energy to clean up parks, make over schools, and 
landscape playgrounds. Comcast Cares Day was one of the reasons that Comcast was 
ranked among "The Civic 50" by the National Conference on Citizenship, Points of Light 
Foundation, and Bloomberg News. 

Now in its 13th year, the Comcast Leaders and Achievers® Scholarship Program recognizes 
high school seniors for their community service, academic achievement and leadership 
skills. Funded through the Comcast Foundation, the program recognizes high school 
seniors from Comcast communities for their commitment to community service, academics 
and demonstrated leadership. To acknowledge these accomplishments, Leaders and 
Achievers are awarded one-time scholarships, with a base award of $1 ,000. Since 2001, 
Comcast has awarded close to $20 million in scholarships to nearly 20,000 students. More 
than 950 scholarships awarded last year benefitted students from diverse backgrounds. 

The Comcast Digital Connectors program trains youth from primarily diverse, low-income 
backgrounds in Internet and computer skills. Teens meet weekly after school, have the 
option to earn a Cisco IT Essentials certification of completion and receive a complimentary 
laptop upon graduation from the program. Comcast Digital Connectors is also a community 
service program, as participants volunteer at senior centers, churches, local schools and 
other community organizations, spreading digital literacy in their community. Since the 
program began, more than 2,000 Digital Connectors have participated, volunteering more 
than 100,000 hours to bridge the digital divide in their communities. Through training and 
service, Comcast Digital Connectors is preparing today's youth for the jobs of tomorrow. 

Each year, Comcast and NBCUniversal employees rally around our communities by 
supporting United Way. Through an annual employee giving campaign, company 
employees pledged nearly $6.4 million to United Way during the 2013 campaign. Not only 
did the Company employees break the company record for dollars pledged, with year-over
year, double-digit growth, the campaign also had record-breaking employee participation. 
Combined with matching Comcast Foundation grants, the campaign will provide almost $8 
million next year to local United Ways and affiliate organizations across the country-taking 
us beyond $50 million in total historic support to United Way. Comcast Voices {Nov. 25, 
2013), http://bit.ly/1 m4QqWd. 

• Comcast and NBCUniversal also increased support for organizations offering fellowship, internship, 
and scholarship programs that support diverse beneficiaries. Substantial support was also given to 
promote the good work of its diverse partners through PSAs and other media placements, both 
locally and nationally. 

• Comcast and NBCUniversal have been recognized for community investment-related achievements, 
including in 2013 and 2014: 

United Way Worldwide recognized Comcast Corporation with two 2013 Summit Awards for 
volunteer and philanthropic engagement. 

The Congressional Black Caucu~ Foundation, Inc. (CBCF) recognizes Comcast as a 
Distinguished Corporation for its tremendous work in promoting digital literacy. 

Comcast was recognized among "The Civic 50" and was named the third best in the 
communications industry for 2013. Comcast Voices {Dec. 5, 2013), http://bit.ly/1 grtHmU. 

-27-



,k 
COMCAST 

Comcast and the City of Chicago were awarded the U.S. Conference of Mayors Outstanding 
Award for Public/Private Partnerships for the collaborative efforts to dose the digital divide 
via Comcast's Internet Essentials program. 

The United States Hispanic Chamber of Commerce and the National Urban League, among 
others. applauded the indefinite extension of the Internet EssenUals program. "We look 
forward to working with Comcast NBCUniversal to help leverage the Internet Essentials 
program to drive job growth, create more opportunities for minority-owned businesses and 
improve education outcomes in underserved areas." National Urban League Press Release 
(Mar. 4 , 2014), http://bit.ly/1 myWuJE. 

Comcast was presented with the "Bridging the Gap· Award during The Foundation for 
Florida Virtual School's second annual Opening Doors to the World Awards Celebration in 
Orlando. The "Bridging the Gap" Award was in recognition of Comcast's Internet Essentials 
Program that connects low-income families to the internet. The Foundation for Florida 
Virtual School presents this award to an organization that demonstrates a resourceful 
approach to education by connecting communities through innovation and technology. 

Comcast-NBCUniversal was honored among United States Hispanic Chamber of 
Commerce's Million Dollar Club ($100M-$250M category), which recognizes corporations 
and procurement executives who actively demonstrate an unwavering commitment to 
Hispanic Business Enterprises through their work with Hispanic suppliers. 

During its 2013 Corporate Philanthropy Summit, the Philadelphia Business Journal 
presented Comcast Corporation with the "Top Community Impact Award" and the "Top In
Kind Donor Award" in the extra-large company category. Comcast was also ranked as the 
fifth largest corporate charitable giver in the Philadelphia region. 

Comcast received a Beacon Award® from the Association of Cable Communicators for its 
Internet Essentials Ambassadors Program. 

24. MOU Diversity Initiatives: Catalyst Fund 

D PROMISE MADE . .· ; . 

Establ~sh a $20 million ventur(3 capital fund to expand oppojtunities for busineSs.es with 
' . 

minoritY ownership in new media content and. applications .. ~·. ' 

~ PROMISE KEPT 

• In 2011 , Comcast Ventures established a $20 million venture capital "Catalyst Fund" (originally 
named "Opportunity Fund") for investments in early-stage ventures led by diverse entrepreneurs with 
innovative technology ideas and solutions that fit within its investment focus. The Fund's goal is to 
create the most diverse and valuable early stage portfolio in the venture industry. 

• The Catalyst Fund's first investment was in the startup accelerator Dream It Ventures, which operates 
Dreamlt Access, a concentrated effort to increase the number of high-value, minority-led tech 
startups. During this three-month program, participating startup companies receive seed funding 
and access to Dreamlt Ventures' benefits and services, including business talent, legal and 
accounting services, mentoring, office space, guidance from leading business visionaries, and 
contacts to reach the next level of development. In addition, Dreamlt Access offers mentors, special 
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events, and advisors with a particular interest in increasing the number of successful minority-led 
startups. 

• Through its Dreamlt Access partnership, the Catalyst Fund has sponsored 20 minority-led startups 
since 2011 , 16 of which are still operating. The majority of these companies are focused on web and 
mobile technologies. In January 2014, Comcast Ventures announced its commitment to support the 
Dream It Access track for two more years, with the ability to support up to 20 minority-led companies 
over the course of four cycles. 

• In addition, the Catalyst Fund has made direct investments in seven minority-led startups: 

ElectNext, a political data analysis firm (Philadelphia Fall 2011 Dream It participant) (August 
2012) 

Quad Learning, an online two-year honors program for community and junior college 
students to enhance their college transfer options (January 2013) 

Reactor, Inc., a speech enabled news assistant for mobile devices firm (New York Summer 
2012 Dreamlt participant) (March 2013) 

Loverly, an online wedding discovery and inspiration site (May 2013) 

Viridis Learning, an educational and technology company combining workforce education 
and human capital solutions for the middle~ass workforce (June 2013) 

Maker's Row, an online marketplace for connecting designers with American-based factories 
(July 2013) 

Mercaris, a market data service and online trading platform for organic, non-GMO, and 
certified agricultural commodities (October 2013) 
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ADELPHIA (2006) 

1. System Upgrades 

0 PROMISE MADE 

Comcast will spend $150 million to upgrade Adelphia systems. 

fl! PROMISE KEPT 

.,k 
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• Comcast significantly exceeded our promised investment. Between August 2006 and March 2008, 
Comcast spent over $660 million to upgrade systems acquired from Adelphia. 

2. New Products and Services 

0 PROMISE MADE 

Comcast will put its technological leadersf/ip to work in Adelphia's systems, which should 
dramatically advance the rolf-out of new services. 

Comcast will significantly accelerate the roll~out of competitive voice .services in Adelph{a's 
franchise areas. 

til PROMISE KEPT 

• Despite the poor conditions of many of the cable systems Comcast acquired from Adelphia, Comcast 
was able to deploy digital cable, HDTV channels, and High-Speed Internet in all the acquired 
systems. Comcast also launched VOD service, which Adelphia did not offer. 

• The FCC also cited the deployment of VoiP as a potential benefit of Comcast's acquisition of the 
Adelphia systems. Despite the technical hurdles, Comcast launched VoiP services to most homes in 
the former Adelphia footprint -Adelphia did not offer voice services and had canceled plans to 
launch its own VoiP service. 
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AT&T BROADBAND (2002) 

1. System Upgrades 

D PROMISE MADE 
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When the AT&T Broadband systemsjoined 9omcast in 2002, perhaps (he greatest cqncem 
expressed by local communities had to do with system upgrades that-were either behind · 
schedule or incomplete. Without these needed upgrades~atld the expanded system 
bandwidth-many communities simply could not receive such advanced broadband offerings 
as digital cable, HDTV, VOD, and High-Speed Internet. As a result, Comcast made a 
commi(ment to bring the former AT&T Broadband technical system up to the level of 
Comcast's standards as quickly as feasible. This meant an up-front commitment by . 
COmcast of significant capital and manpower to complete the· rebuilds that were eitl")er 
behind. schedule or stopped. 

~PROMISE KEPT 

• Through 2006, Comcast had spent nearly $8 billion in capital improvements. Much of that 
expenditure was devoted to former AT&T Broadband systems. In addition, Comcast exceeded its 
already aggressive construction plans by over 15 percent. Comcast met or exceeded every upgrade 
target that it had established, and ended 2004 with virtually all of its cable systems fully upgraded 
with two-way capability. Specifically: 

Comcast accelerated AT&Ts five-year upgrade plan to a two-year plan, and system 
upgrades moved forward, generally ahead of Comcast's two-year schedule. In 2003, $1 .3 
billion was spent on upgrades alone. By the year's end, 53,000 plant miles were 
constructed-an industry record. The vast majority of these miles were in former AT&T 
Broadband systems. 

In San Francisco, CA, Comcast invested $600 million to rebuild and upgrade the technical 
capacity of the former AT&T Broadband systems in the San Francisco Bay area. Prior to the 
acquisition, the systems had essentially no upgraded plant. Post-transaction, Comcast 
installed more than 11 ,000 miles of fiber-optic plant throughout the Bay area, allowing for 
introduction of HDTV, VOD, and DVR services and increases in High-Speed Internet 
speeds. 

In Jacksonville, FL, the company faced a formidable task of rehabilitating a system with a 
stalled rebuild and virtually no senior management structure. Comcast quickly addressed 
these challenges. It installed a veteran management team, invested substantial resources to 
upgrade the system, and completed the long-promised upgrade ahead of plan. 

In November 2004, Comcast completed a $450 million upgrade of its broadband network in 
Chicago. This effort included upgrading and constructing more than 10,000 miles of 
broadband networks. 

• In recognition of these and other achievements, Comcast was named Operator of the Year by 
Multichannel News in 2003. Multichannel News (Sep. 29, 2003) (noting that, with respect to the 
upgrade of the former AT&T systems, Comcast "outperformed even its own stated expectations"), 
http://bit.ly/110rqC6. 
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2. New Products and Services 

0 PROMISE MADE 

,~ 
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The investment in upgrading the technical capacity of the systems acquired from AT&T 
Broadband will allow Comcast to offer its subscribers both advanced broadband, products 
and an even wider range of diversified programming services. 

" PROMISE KEPT 

• Upgraded AT&T Broadband systems received Comcast's most advanced video and broadband 
services available at that time, including Digital Cable, VOD, HDTV channels, digital video recorders 
(DVRs), High-Speed Internet, and Comcast Digital Voice (VoiP). 

• Comcast also expanded programming offerings of special interest to an even wider group of 
audiences. Hispanic programming tiers were made available to Comcast Digital Cable customers. 

• As a result of its "massive upgrade project" and the resulting "[b]reakthrough advances in its digital 
video and high-speed data platforms, and effective leadership regarding the future of technology for 
itself and the industry at large," Comcast was named Operator of the Year by Communications 
Technology Magazine in 2004. Communications Technology(Jun. 1, 2004), http://bit.ly/1e0xlxn. 
Similarly, in recognition of its "uncommon mastery of technology, innovation, globalism, networked 
communication, and strategic vision," Comcast was named to Wired magazine's Wired 40 list in 
2004. See Wired (June 2004), http://wrd.cm/1 jOXfX.d. 

3. Reduced Debt, Strong Balance Sheet 

0 PROMISE MADE 

The sheer scale of the Coineast-A T& T Broadband transaction generateil sofTJfJ tough •. 
qu~stions about the financial viability of the proposed new company. Comcast guaranteed . 
early on, however, that the new company would b~ financially secure, en.bugh to fulfill the 

; commitments we mad(): 

~PROMISE KEPT 

• Comcast was able to meet or exceed financial expectations, even while expending significant 
resources to complete the upgrading of the former AT&T Broadband systems. In addition, basic 
subscriber loss stopped, reflecting an especially critical benefit generated by our initiatives targeted 
at improving service and delivering products with special value to our customers. In the year prior to 
the merger, AT&T Broadband lost 500,000 subscribers; we turned that negative trend around in only 
one year. 

• From the outset, many concerns were raised about Comcast's ability to operate at an optimal level 
while taking on the significant amount of debt the company was assuming in conjunction with the 
AT&T Broadband merger. Our commitment, however, was to diligently de-leverage the company, in 
much the same way that Comcast has done with all of our previous acquisitions, and Comcast 
accomplished that goal in less than twelve months. 
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I. DEFINITIONS 

Federal Communications Commission 

APPENDIX A 
Conditions 

FCC 11-4 

For purposes of the conditions set forth in Sections I-XX below ("Conditions"), capitalized terms shall 
have the meanings set forth below: 

"AAA" means the American Arbitration Association. 

"AAA Rules" means the rules of the AAA from time to time in effect. 

"Affiliate" of any person means any person directly or indirectly controlling, controlled by, or under 
common control with, such person at the time at which the determination of affiliation is being made. 

"Attributable Interest" means a cognizable interest in an entity as defmed pursuant to 47 C.F.R. 
§76.1 OOO(b ). 

"Benchmark Condition" means that an OVD has entered into at least one agreement for Video 
Programming with a Broadcast Network, Cable Programmer, Production Studio or Film Studio that is not 
an Affiliate of the OVD. 

"Broadband Internet Access Service" means a mass-market retail service by wire or radio that provides 
the capability to transmit data to and receive data from all or substantially all Internet endpoints, including 
any capabilities that are incidental to and enable the operation of the communications service, but 
excluding dial-up Internet access service. This term also encompasses any service that the Commission 
finds to be providing a functional equivalent of the service described in the previous sentence, or that is 
used to evade the Conditions. 

"Broadcast Network" means The Walt Disney Company (ABC), CBS, Inc. (CBS), News Corporation 
(FOX), and their managed or controlled subsidiaries, and their successors and assigns, and any other 
Person that is one of the top three providers (other than a C-NBCU Programmer) oflive or recorded 
Video Programming over a group oflocal television stations by U.S. broadcast revenue in the latest 
declared financial year. 

"Business Day" means any day that is not a Saturday or Sunday or a federal holiday. 

"Cable Programmer" means Time Warner, Inc., The Walt Disney Company, News Corporation, Viacom, 
Inc., and their managed or controlled subsidiaries, successors and assigns, and any other Person other than 
a Broadcast Network or local television station that is one of the four top providers (other than a C-NBCU 
Programmer) of Video Programming for distribution through MVPDs by U.S. cable revenue in the latest 
declared financial year. 

"Carriage Agreement" means any retransmission consent agreement for broadcast programming or any 
other agreement for carriage of Video Programming by an MVPD or OVD. 

"Claimant" means an MVPD, Qualified OVD or Bargaining Agent. 

"Closing" or "Closing the Transaction" means the consummation of the transaction by and among 
General Electric, NBCU, and Comcast more fully described in paragraphs 1-19 of this Order. 

"C-NBCU" means the joint venture created as a result of the transaction approved with conditions by this 
Order together with its subsidiaries, Affiliates, successors, and assigns. 

118 



Federal Communications Commission FCC 11-4 

"C-NBCU Programmer" means Comcast, C-NBCU, their Affiliates and any entity for which Comcast or 
C-NBCU manages or controls the licensing of Video Programming and/or any local broadcast television 
station on whose behalf Comcast or NBCU negotiates retransmission consent.1 

"Comcast" means Comcast Corporation together with its Affiliates, successors and assigns. 

"Comparable Programming" means Video Programming that is reasonably similar in kind and amount. 
For purposes of determining whether Video Programming constitutes Comparable Programming, the 
parties or an arbitrator, as applicable, shall consider the following factors, among others: 

(i) the number of channels and/or shows; and 

(ii) the similarity of the value of the Video Programming, as evidenced by ratings, affiliate fees 
and/or advertising revenues and the time elapsed since the programming was first 
distributed. 2 

The following categories of Video Programming are not Comparable Programming (among others): 3 

(i) programming made available for presentation a day or more after it is first presented to 
viewers is not comparable to programming made available for presentation the first day; 

(ii) sports programming is not comparable to non-sports programming; 

(iii) local news programming is not comparable to programming that is not local news 
programming; 

(iv) prior season programming is not comparable to original, first-run programming; 

(v) broadcast programming is not comparable to cable programming; 

(vi) Children's Programming is not comparable to programming that is not Children's 
Programming (defined, only with regard to Section XIII, as programming originally produced 
and aired primarily for an audience of children 12 years old or younger); 

(vii) Films are not comparable to non-Film programming; and 

1 Comcast and NBCU are prohibited from acquiring an Attributable Interest in any provider of Video Programming 
unless that provider is obliged to abide by the conditions set forth in this Appendix. 
2 If an agreement triggering the Benchmark Condition involves substantially all of a Person's linear channel(s), then 
the C-NBC Programmer may require the OVD to license a bundle of substantially all of C-NBCU's linear channels 
(plus other rights if included in the triggering agreement) as the Comparable Programming. Ifthe C-NBCU 
Programmer opts to license less than the bundle described above, then the parties or arbitrator (as applicable) shall 
take into account any pricing adjustments from the bundled price necessary to reflect fair market value. 

3 Programming shall not cease to be comparable solely because packages of programming contain some 
programming that is not comparable. For example, a channel, a bundle of channels or a bundle of programs may 
contain both sports and non-sports programming and still be eligible to trigger the Benchmark Condition or serve as 
Comparable Programming provided by a C-NBCU Programmer. If a bundle contains a mix of programming, some 
of which is comparable and some of which is not comparable, the C-NBCU Programmer shall satisfy a demand 
under the Benchmark Condition to the extent possible by providing programming that is similar in amount to the 
programming triggering the Benchmark Condition to the extent that programming is comparable to programming of 
C-NBCU Programmers (e.g., if an OVD obtains 10 shows triggering the Benchmark Condition, 5 of which are 
comparable to C-NBCU programming, C-NBCU Programmers would have to provide 5 shows). 
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(viii) Films in the following categories are not comparable to each other: (x) Films less than five 
years from initial theatrical distribution, and (y) Films over five years from initial theatrical 
distribution. 

"Economic Model" means the primary method by which the Video Programming is monetized (e.g., ad
supported, subscription without ads, subscription with ads, electronic sell through ("EST") or 
PPVffVOD) reflected in the terms of the agreement(s) for the Comparable Programming. 

"Experimental Deal" means an agreement between an OVD and another Person for a term of six months 
or less.4 

"Film" means a feature-length motion picture that has been theatrically released. 

"Film Studio" means Warner Bros. Entertainment, Fox Filmed Entertainment, Paramount Motion 
Pictures, Sony Pictures Entertainment, Walt Disney Motion Pictures Group, and their managed or 
controlled subsidiaries, successors and assigns, and any other Person that is one of the top five 
distributors (other than a C-NBCU Programmer) of Films by U.S. box office gross revenue in the latest 
declared financial year. 

"MVPD" means a multichannel video programming distributor as that term is defined in 47 C.F.R. 
§ 76.1200(b). 

"MVPD Price Condition" means that an OVD is willing to pay the economic equivalent of the price, 
terms and conditions on which C-NBCU Programmers provide Video Programming to MVPDs. 

"NBCU" means NBC Universal, Inc. and its Mfiliates. 

"Online Video Programming" means Video Programming that any C-NBCU Programmer has the right to 
enable others (including but not limited to other MVPDs and OVDs, but not including solely Comcast or 
C-NBCU) to display by means of the (i) Internet or (ii) other IP-based transmission path provided by a 
Person other than the OVD. 

"Order Date" or "date of this Order" means the date on which the Commission releases its Order in MB 
Docket No. 10-56 resolving the Application, as defined therein. 

"OVD" means any entity that provides Video Programming by means of the (i) the Internet or other IP
based transmission path provided by a Person other than the OVD. An OVD does not include an MVPD 
inside its MVPD footprint or an MVPD to the extent it is offering Online Video Programming as a 
component of an MVPD subscription to customers whose homes are inside its MVPD footprint. 

"Person" means any natural person, corporation, company, partnership, joint venture, firm, association, 
proprietorship, agency, board, authority, commission, officer, or other business or legal entity, whether 
private or governmental. 

"Production Studio" means Warner Bros. Television, 20th Century Fox Television, Paramount/CBS 
Television Studios, Sony Pictures Television, Disney-ABC Studios, and their managed or controlled 
subsidiaries, successors and assigns, and any other Person that is one of the top five producers (other than 
a C-NBCU Programmer) of Video Programming for distribution through Broadcast Networks or Cable 
Programmers by U.S. production revenue in the latest declared financial year. 

4 The fact that an agreement includes termination provisions, including termination for convenience, shall not be 
deemed to reduce the term of the agreement for purposes of this definition. Agreements shall also be deemed to 
have a term of more than six months if they have no termination, renew automatically unless cancelled for an 
aggregate term of more than six months, are renewed so they last more than six months in the aggregate, or are 
successive agreements containing substantially similar conditions and cover substantially similar programming. 
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"Qualified OVD" means any OVD that meets either or both of (i) the MVPD Price Condition and (ii) the 
Benchmark Condition. 

"Regional Sports Network" and "RSN" mean any non-broadcast video programming service that (i) 
provides live or same-day distribution within a limited geographic region of sporting events of a sports 
team that is a member of Major League Baseball, the National Basketball Association, the National 
Football League, the National Hockey League, NASCAR, NCAA Division I Football, NCAA Division I 
Basketball and (ii) in any year, carries a minimum of either 1 00 hours of programming that meets the 
criteria set forth in (i) above, or 10% of the regular season games of at least one sports team that meets the 
criteria set forth in (i) above. 

"Similarly Situated MVPD" means an MVPD that is comparable to the OVD seeking a license for Online 
Video Programming. 

"Specialized Service" means any service provided over the same last-mile facilities used to deliver 
Broadband Internet Access Service other than (i) Broadband Internet Access Services, (ii) services 
regulated either as telecommunications services under Title II of the Communications Act or as MVPD 
services under Title VI of the Communications Act, or (iii) Comcast's existing VoiP telephony service. 

"Video Programming" means programming provided by, or generally considered comparable to 
programming provided by, a television broadcast station or cable network, regardless of the medium or 
method used for distribution, and includes but is not limited to: programming prescheduled by the 
programming provider (also known as scheduled programming or a linear feed); programming offered to 
viewers on an on-demand, point-to-point basis (also known as video on demand ("VOD"), pay per view 
("PPV") or transactional video on demand ("TVOD")); short programming segments (also known as 
clips); programming that includes multiple video sources (also known as feeds, including camera angles); 
programming that includes video in different qualities or formats (including high-definition and 3D); and 
Films for which a year or more has elapsed since their theatrical release. 

"Video Programming Vendor" has the meaning given that term under 47 C.F.R. § 76.1300(e). 

II. CONDITION CONCERNING ACCESS TO C-NBCU PROGRAMMING 

If negotiations fail to produce a mutually acceptable set of price, terms and conditions for a Carriage 
Agreement with one or more C-NBCU Programmers, an MVPD or Bargaining Agent may choose to 
submit a dispute to commercial arbitration in accordance with the procedures in Section VII below. 

III. CONDITIONS CONCERNING CARRIAGE OF UNAFFILIATED VIDEO 
PROGRAMMING 

1. Comcast shall not discriminate in· Video Programming distribution on the basis of 
affiliation or non-affiliation of a Video Programming Vendor in the selection, price, terms or conditions 
of carriage (including but not limited to on the basis of channel or search result placement). 

2. If Comcast now or in the future carries news and/or business news channels in a 
neighborhood, defined as placing a significant number or percentage of news and/or business news 
channels substantially adjacent to one another in a system's channel lineup, Comcast must carry all 
independent news and business news channels in that neighborhood. 

3. Comcast shall add ten new independently owned-and-operated channels to its digital 
(D1) tier on customary terms and conditions as follows: (i) one channel within 18 months of the Order 
Date; (ii) two additional channels within two years of the Order Date; (iii) one additional channel within 
three years of the Order Date; (iv) two additional channels within six years of the Order Date; and (v) four 
additional channels within eight years of the Order Date. For purposes of this Condition, independent 
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entities deemed to be eligible for such channels are those networks that are not carried by Comcast and 
not an Affiliate of Comcast or a top 15 programming network, as measured by annual revenues. 

4. For purposes of enforcing the Conditions of this Section lll, any Video Programming 
Vendor may submit a dispute to the Commission in accordance with the Commission's program carriage 
complaint procedures, 47 C.F.R. § 76.1302. 

IV. ONLINE CONDITIONS 

A. ONLINE PROGRAM ACCESS 

1. MVPDs: For any Online Video Programming that any C-NBCU Programmer licenses to 
any Affiliated or non-Affiliated MVPD for online display, the C-NBCU Programmer shall provide that 
Online Video Programming at fair market value and on non-discriminatory prices, terms and conditions 
to any other MVPD for online display. 

2. Qualified OVDs: 

a. MVPD Price Condition: 

(i) For any Qualified OVD that satisfies the MVPD Price Condition, C
NBCU Programmers shall provide Online Video Programming sought by 
the OVD to the extent that the Video Programming sought is materially 
the same as Video Programming that C-NBCU Programmers offer to any 
Similarly Situated MVPD. 

(ii) The price, terms and conditions shall be the economic equivalent of the 
price, terms and conditions that a Similarly Situated MVPD would pay 
for the Online Video Programming. If any obligation is imposed on the 
Similarly Situated MVPD to make the programming available through a 
linear channel, the economic equivalent shall include a materially similar 
obligation.5 The economic equivalent should take account of (among 
other things) (w) any difference in advertising revenues caused by OVD 
distribution compared with MVPD distribution, (x) the impact on fair 
market value if Comcast or C-NBCU does not have the rights to enable 
the OVD to provide all programming as a linear stream over the Internet 
or other IP-based transmission path, (y) any generally applicable, 
market-based requirements regarding minimum subscriber and 
penetration requirements, and (z) any other evidence relevant to whether 
a C-NBCU Programmer will receive substantially equal Video 
Programming revenues in connection with the provisioning of Video 
Programming to the OVD as it would earn from the provisioning of the 
same Video Programming to an MVPD. 

(iii) The failure of a Qualified OVD to identify a specific Similarly Situated 
MVPD does not relieve Comcast or C-NBCU of the requirement to 
provide Online Video Programming to the Qualified OVD at fair market 

5 The economic equivalent shall not, however, include any provisions from an MVPD agreement that would 
frustrate the objectives of these Conditions, including but not limited to a requirement that the Video Programming 
be distributed over an MVPD system. 
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value based on agreements ofMVPDs that are most similarly situated to 
the Qualified OVD. 

b. Benchmark Condition: 

(i) For any Qualified OVD that meets the Benchmark Condition,6 C-NBCU 
Programmers shall provide Online Video Programming sought by the 
OVD that constitutes Comparable Programming.7 

(ii) The price, terms and conditions shall be the economic equivalent of the 
price, terms and conditions the OVD paid for the Comparable 
Programming. The economic equivalent should take account of (among 
other things) any difference in the value of the programming being 
sought relative to the Comparable Programming. In addition, economic 
equivalent tetms and conditions shall consist of the same basic Economic 
Model(s) for the Comparable Programming. 

(iii) C-NBCU Programmers shall not at any one time be required to be a 
party to more agreements triggered by Experimental Deals than the 
greatest number of agreements then effective between a Broadcast 
Network, Cable Programmer, Production Studio or Film Studio 
(including multiple Persons if they are Affiliated) and all OVDs. 

3. If negotiations fail to produce a mutually acceptable set of price, terms and conditions for 
Online Video Programming under Sections IV.A.l or IV.A.2 above, an MVPD or Qualified OVD, as 
applicable, may choose to submit a dispute to commercial arbitration in accordance with the procedures 
set forth in Section VII below. A Claimant may bring a single arbitration for related claims under Section 
IV.A.l and IV.A.2 and/or demands under different agreements subject to the Benchmark Condition. 

4. A C-NBCU Programmer may require, as a condition of any agreement or award under 
these provisions (other than pursuant to the Benchmark Condition), that the OVD may display the Online 
Video Programming only when (i) it would constitute no more than 45% of the Qualified OVD's Video 
Programming (measured by hours available to subscribers), and (ii) at least one Broadcast Network, 
Cable Programmer, Production Studio or Film Studio has agreed to provide Video Programming to the 
OVD (including at least one Broadcast Network providing broadcast programming if the C-NBCU 
Programmer has agreed to license broadcast programming); provided that the OVD shall have at least two 
years after the agreement or award to meet this condition (which time limit shall be stayed pending any 
arbitration and/or appeal), at which point it shaH be entitled to display the Online Video Programming. 

5. For claims to programming made under Section IV, if a reasonable dispute exists or 
arises regarding whether a C-NBCU Programmer bas the right to grant an OVD the right to the Video 
Programming at issue, the C-NBCU Programmer may require the Qualified OVD to indemnify it and 
hold it harmless against any breach of contract, tort, copyright violation or other claim arising out of any 
lack of right of the C-NBCU Programmer to grant the OVD the right to Video Programming. 

6 As long as the Benchmark Condition is met at the time a request for programming is made under this Order, it shall 
continue to be satisfied regardless of any breach or termination of the triggering agreement. 

7 A Qualified OVD that has obtained programming under the Benchmark Condition shall become eligible for 
additional Comparable Programming only to the extent it enters into more than one agreement (i) with different 
programmers for programming subject to different Economic Models or in different categories of programming 
(e.g., broadcast, cable or Film) or (ii) with the same programmer for additional programming. 
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B. RESTRICTIONS REGARDING EXCLUSIVITY/WINDOWING 

1. No C-NBCU Programmer shall enter into any agreement or arrangement, or enforce any 
agreement or arrangement entered into after December 3, 2009, which forbids, limits, or creates economic 
incentives to limit the distribution of such Video Programming through OVDs; provided that nothing in 
this Section IV.B.l prohibits a C-NBCU Programmer from entering into or enforcing agreements or 
arrangements consistent with reasonable, common industry practice. Evidence relevant to what 
constitutes reasonable, common industry practice may include (among other things) the contracting 
practices of a C-NBCU Programmer prior to December 3, 2009 and/or the contracting practices of peer 
companies. 

2. A C-NBCU Programmer may also enter into agreements or arrangements forbidding, 
limiting or creating economic incentives to limit distribution of Video Programming through OVDs upon 
Commission approval after following the procedures provided under 47 C.F.R. § 76.1002(c)(5) and 
demonstrating that the agreement or arrangement serves the public interest under 47 C.F.R. 
§ 76.1 002( c)( 4), provided that for purposes of such demonstration (i) the term "multichannel video 
programming distribution market" in 47 C.F.R. § 76.1002(c)(4)(iv) shall include OVDs; and (ii) the term 
"satellite cable programming" in 47 C.F.R. § 76.1002(c)(4)(iii) shall be replaced with the term Video 
Programming. 8 

3. No C-NBCU Programmer shall enter into or enforce any agreement or arrangement for 
carriage on Comcast's MVPD system that forbids, limits or create incentives to limit a broadcast network 
or cable programmer's provision of its Video Programming to one or more OVDs; provided that nothing 
in this Section IV.B.3 would prohibit a C-NBCU Programmer from: 

a. entering into and enforcing an agreement or arrangement under which a C
NBCU Programmer discourages or prohibits a broadcast network or cable 
programmer from making Video Programming, for which a C-NBCU 
programmer has agreed to pay, available to consumers for free over the Internet 
within the first 30 days after a C-NBCU Programmer first distributes the Video 
Programming to consumers; 

b. entering into and enforcing an agreement or arrangement under which the 
broadcast network or cable programmer provides Video Programming 
exclusively to a C-NBCU Programmer, and to no other MVPD or OVD, for a 
period of time of not greater than 14 days; or 

c. entering into and enforcing an agreement or arrangement which requires that a C
NBCU Programmer is treated in material parity with other similarly situated 
MVPDs with respect to price and non-price terms, except to the extent 
application of other MVPDs' non-price terms would frustrate the purpose of this 
Order. 

8 If an arbitration triggered by the Benchmark Condition involves an agreement that would require approval under 
this Section IV.B.2, and the C-NBCU Programmer has applied for but not received Commission approval (including 
approval of the Media Bureau on delegated authority) under this Section within 30 days after the demand for 
arbitration, then the arbitration shall proceed on the basis that the agreement to be arbitrated will not contain 
provisions that would require approval under this Section. 
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C. CONTINUED ACCESS TO ONLINE CONTENT AND HULU 

1. Comcast and C-NBCU shall continue to provide over nbc. com or an equivalent site, on 
equivalent terms and conditions (including the lack of any payment requirement), Video Programming of 
equivalent type, quantity and quality as that provided over nbc. com on the date of this Order so long as at 
least one Broadcast Network maintains an ad-supported web site displaying at least an equivalent of the 
nbc.com Video Programming. 

2. Except as otherwise provided by Section lV.B, C-NBCU Programmers shall honor any 
agreement or arrangement entered into before the date of this Order under which they provide rights to 
Online Video Programming and shall not exercise any right of termination under any such agreement or 
arrangement other than for material breach by the other party or expiration of the current term of the 
agreement or arrangement. 

3. Provided that the other two content provider partners have renewed their agreements with 
Hulu on terms that are substantially the same for both partners, C-NBCU shall contemporaneously renew 
its agreements with Hulu on substantially the same terms and conditions (or enter into agreements on 
substantially the same terms and conditions as those entered into by the other two content partners), 
notwithstanding Section IV.B for any agreement materially equivalent to the current agreement between 
C-NBCU and Hulu. Provided that the other two content provider partners continue to provide Hulu with 
programming of a type, quantity and quality consistent with their practice during the year period prior to 
the date of this Order, C-NBCU shall provide its programming on an equivalent basis. 

4. Neither Comcast nor C-NBCU shall exercise any right to influence the conduct or 
operation of Hulu, including those arising from agreements, arrangements or operation of its equity 
interests (e.g., board seats, voting for directors or other shareholder matters, management and veto rights, 
etc.) and C-NBCU shall as and from the date of this Order hold its interest in Hulu solely as an economic 
interest. Within 30 days of the release of this Order, C-NBCU shall submit to the Commission 
documentation evidencing that its interest in Hulu is purely economic. This provision shall not restrict 
the rights of a non-Affiliated Person that purchases some or all of C-NBCU's interest in Hulu. 

D. STANDALONE BROADBAND INTERNET ACCESS SERVICE 

1. Comcast shall continue to provide standalone Broadband Internet Access Service to 
customers with offerings consisting of speed tiers currently offered in each service area at reasonable 
market-based prices. At a minimum, Comcast shall offer a service of at least 6 Mbps down at a price no 
greater than $49.95 for three years (provided that the price can be increased by no more than any increase 
in the CPI-U for Communications after two years). IfComcast offers additional speeds in conjunction 
with other bundled service packages, Comcast shall also offer such speeds on a standalone basis at 
reasonable, market-based prices. In each case, the standalone offering shall be on equivalent terms and 
conditions (including but not limited to usage caps) to the most comparable Broadband Internet Access 
Service offered in a bundled offering. 

2. Starting no later than 30 days after the date of this Order, Comcast shall visibly offer and 
actively market standalone retail Broadband Internet Access Service, including but not limited to (i) 
providing a linkable web page devoted exclusively to describing (e.g., price and speed) and permitting 
online purchase of all retail Broadband Internet Access Service standalone options; (ii) running at least 
one major advertising promotion of the standalone retail Broadband Internet Access Service offering 
annually; and (iii) ensuring that the standalone Broadband Internet Access Service offering appears with 
prominence equal to that of bundled offerings on any product list or in any window, menu or other similar 
place on any call center screen. 
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3. Within 30 days from the date of this Order, annually thereafter and upon any price 
adjustment of a standalone Broadband Internet Access Service offering, Comcast shall provide to the 
Commission a report describing (w) its compliance with the condition in Section IV.D.l, including the 
number of standalone Broadband Internet Access Service lines provisioned; (x) the standalone Broadband 
Internet Access Service speeds and pricing being offered to customers in its top 30 markets; (y) the 
Broadband Internet Access Service speeds and pricing being offered as part of each programming or 
programming and phone package in its top 30 markets as well as the package price; and (z) the prices and 
speeds at which competitors offer standalone Broadband Internet Access Service (to the extent known by 
Comcast) in its top 30 markets. 

E. BROADBAND INTERNET ACCESS SERVICE 

1. Comcast and C-NBCU shall not offer a Specialized Service that is substantially or 
entirely comprised of Comcast or C-NBCU affiliated content. 

2. If Com cast or C-NBCU offers any Specialized Service that makes content from one or 
more third parties available to (or that otherwise enables the exchange of network traffic between one or 
more third parties and) Comcast or C-NBCU subscribers, Comcast or C-NBCU shall allow any other 
comparable third party to be included in a similar Specialized Service on a nondiscriminatory basis. 

3. In all DOCSIS 3.0 markets, Comcast shall provide a level of Broadband Internet Access 
Service that is at least as fast as its current 12 Mbps down speed tier. The 12 Mbps speed tier is subject to 
modification based on market changes concerning speed availability from other market Broadband 
Internet Access Service providers. This Condition does not restrict Comcast's ability to impose byte caps 
or consumption-based billing, subject to the other Conditions in this Order. 

F. SET-TOP BOXES 

To the extent that a set top box (and/or CPE or software that is functionally equivalent) provided 
or made available by Comcast or C-NBCU has a capability that enables a customer to access a 
Specialized Service, the requirements of Sections IV.E.l & 2 shall apply to that Specialized Service. 

G. UNFAIR PRACTICES 

1. Neither Comcast nor C-NBCU shall: 

a. engage in unfair methods of competition or unfair or deceptive acts or practices, 
the purpose or effect of which is to hinder significantly or prevent any MVPD or 
OVD from providing Video Programming online to subscribers or consumers; 

b. unduly or improperly influence the decision of any vendor in which it has an 
Attributable Interest to sell, or unduly or improperly influence such vendor's 
prices, terms and conditions for the sale of, Video Programming to any 
unaffiliated MVPD or OVD for online distribution to subscribers or consumers; 

c. unduly or improperly influence the decision of any affiliated broadcast station to 
grant retransmission consent, or unduly or improperly influence such affiliated 
broadcast station's prices, terms and conditions for the retransmission of, Video 
Programming to any unaffiliated MPVD or OVD for online distribution to 
subscribers or consumers; or 

d. retaliate against any Person for (i) exercising (or attempting to exercise) any 
rights under this Order (regardless of whether those rights pertain to online 

126 



Federal Communications Commission FCC 11-4 

issues), (ii) participating in the proceeding resulting in this Order, or (iii) 
licensing Video Programming to any Person or entity. 

2. For the avoidance of doubt, the conditions in Section IV.G do not by themselves create a 
right for any Person to access a C-NBCU Programmer's Video Programming. 

V. NOTICE OF CONDITIONS 

No later than 20 Business Days prior to the expiration of Carriage Agreement with an MVPD or a Video 
Programming Vendor or an agreement for online display of Video Programming with an OVD, Comcast 
or C-NBCU, as applicable, must provide the MVPD, Video Programming Vendor, or OVD with a copy 
of the Conditions imposed in this Order. A C-NBCU Programmer must provide a copy of the Conditions 
imposed in this Order within 10 Business Days of receiving a first time request for carriage. 

VI. REPLACEMENT OF PRIOR CONDITIONS 

These Conditions shall supersede the program access conditions and commercial arbitration remedy 
imposed on Comcast in Applications for Consent to the Assignment and/or Transfer of Control of 
Licenses, Adelphia Communications Corporation, Assignors to Time Warner Cable, Inc., Assignees, et 
al., Memorandum Opinion and Order, 21 FCC Red 8203, 8336-39, Appendix B (2006) ("Adelphia 
Order''); provided that nothing in this Order supersedes or otherwise affects arbitrations involving 
Comcast pursuant to the conditions adopted in the Adelphia Order in which a formal demand or notice for 
arbitration has been provided up to and including the date of release of this Order. 

VII. COMMERCIAL ARBITRATION REMEDY9 

A. INITIATION OF ARBITRATION 

1. No more than five Business Days following the expiration of a Carriage Agreement or an 
agreement for online display of Video Programming, or no more than 90 days after a first time request for 
carriage or online display of Video Programming, a Claimant may notify the C-NBCU Programmer or 
Programmers that provide the Video Programming at issue that it intends to request arbitration to 
determine the terms and conditions of a new agreement. The notification must describe with specificity 
the Video Programming covered by the Claimant's request for arbitration. 

2. An MVPD Claimant may demand a standalone offer for (i) broadcast programming, (ii) 
RSN programming, (iii) the bundle of all cable programming, and/or (iv) any bundle of Video 
Programming (including any standalone bundle of Films) that a C-NBCU Programmer has made 
available to a similar MVPD. 

3. A Claimant may not bring an arbitration over Video Programming that is substantially 
equivalent to Video Programming included in a currently effective Carriage Agreement. 

4. Promptly upon issuing such a request, the Claimant shall notify the Commission and 
provide a confidential summary of the dispute. Such notice and confidential summary shall also be 
served on each C-NBCU Programmer involved in the dispute. 

9 These provisions shall apply generally to all arbitrations under Section II and Section IV.A unless otherwise stated. 
A dispute resolution process validly commenced under procedures established by another governmental entity may 
be transferred to an arbitrator under these Conditions, and shall be deemed validly commenced for purposes of these 
Conditions. 
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5. Upon receiving timely notice of the Claimant's intent to arbitrate, each C-NBCU 
Programmer must immediately allow and each Claimant must immediately continue carriage, under the 
terms and conditions of the expired agreement, if any, as long as the Claimant continues to meet the 
obligations set forth in this condition. In addition, no C-NBCU Programmer shall terrrunate or interfere 
with the Claimant's customers' online access to otherwise available programming in connection with a 
program caniage dispute, regardless of whether the programming is carried pursuant to an agreement. 
Carriage of the disputed programming during the period of arbitration is not required in the case of first 
time requests for carriage or online display; provided that the Claimant shall have the option of carrying 
the disputed programming on the terms of the C-NBCU Programmer's final offer, subject to a true up 
pursuant to Section VII.B.12 and the requirements of Section IV.A.4. 

6. "Cooling Off Period." Following the Claimant's notice of intent to submit the dispute to 
arbitration, but prior to filing a demand for arbitration with AAA, the Claimant and each C-NBCU 
Programmer shall enter a "cooling-off' period during which negotiations shall continue. 

7. Formal Filing with the AAA. The Claimant's formal demand for arbitration, which shall 
include the Claimant's "final offer," shall be filed with the AAA no earlier than the lOth Business Day 
after the filing of the Complainant's intent to arbitrate and no later than the end of the 15th Business Day 
following such filing. If the Claimant makes a timely demand, each C-NBCU Programmer must 
participate in the arbitration proceeding. 

8. Promptly upon demanding arbitration, the Claimant shall notify the Commission and 
provide a confidential copy of its demand. 

9. The AAA shall notify each C-NBCU Programmer and the Claimant upon receiving the 
Claimant's formal filing. 

10. The C-NBCU Programmer or Programmers shall file a single final offer with the AAA 
within two Business Days of being notified by the AAA that a formal demand for arbitration has been 
filed by the Claimant. The C-NBCU Programmer or Programmers shall provide a confidential copy of 
the fmal offer to the Commission. 

11. The Claimant's final offer may not be disclosed to the C-NBCU Programmer or 
Programmers until the AAA has received the fmal offer from the C-NBCU Programmer or Programmers. 
This shall include any final offer made prior to mediation, if the fmal offer was subsequently revised 
pursuant to Section VII. A. IS. 

12. Promptly upon receiving the C-NBCU Programmer or Programmers' final offer, the 
AAA shall notify all parties to the arbitration that both final offers have been received. At this time, the 
Claimant and the C-NBCU Programmer or Programmers shall each provide a copy of their final offer to 
the other party (either directly or through the AAA). 

13. The final offers shall be in the form of a contract for carriage of the Video Programming 
identified in the Claimant's notice of intent to arbitrate for a period of three years. A final offer may not 
include any provision to carry any other Video Programming. 

14. At any time following the exchange of final offers and prior to the conclusion of the 
arbitration, either party may accept the other party's final offer, at which point the offer shall become a 
binding contract between the parties. 

15. Following the exchange of the final offers and prior to the initiation of an arbitration 
hearing the parties may, but are not required to, enter mediation to resolve the dispute or narrow the issues 
in contention. If both parties agree, they may submit revised fmal offers following such mediation. 
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B. RULES OF ARBITRATION 

1. The arbitration shall be decided by a single arbitrator under the expedited procedures of 
the AAA Rules, excluding the rules relating to large, complex cases, but including the modifications to 
the AAA Rules set forth in Section VIII, below. 

2. The arbitrator shall issue a decision within 90 days from the date that the arbitrator is 
appointed. The arbitrator shall consider at the earliest practicable opportunity, however, any motion that 
is dispositive of the arbitration in whole or that is dispositive of a significant issue in the arbitration and 
will speed resolution of the arbitration as a whole. 

3. The parties may agree to modify any of the time limits set forth above and any of the 
procedural rules of the arbitration; absent agreement, however, the rules specified herein apply. The 
parties may not modify the requirement that they engage in fmal-offer arbitration. 

4. In the case of an arbitration under Section 11 of the Conditions, the arbitrator is directed to 
choose the final offer of the party which most closely approximates the fair market value of the 
programming carriage rights at issue. 

5. To determine fair market value, the arbitrator may consider any relevant evidence and 
may require the parties to submit such evidence to the extent it is in their possession or control. The 
arbitrator may not compel production of evidence by third parties. 

6. In the case of an arbitration under Section II of these Conditions, there shall be a 
presumption that the following types of agreements, unredacted and including all exhibits and related 
agreements, are relevant evidence of fair market value: 

a. for arbitration related to retransmission consent, current or previous contracts 
between MVPDs and broadcast stations; 

b. for arbitration related to RSNs, current or previous contracts between MVPDs 
andRSNs; 

c. for arbitration related to national cable networks, current or previous contracts 
between MVPDs and national networks; and 

d. for arbitration related to non-sports, non-broadcast regional cable networks, 
current or previous contracts between MVPDs and non-sports, non-broadcast 
regional cable networks. 

The fact that an agreement relates to more than one type of programming shall not be a basis for limiting 
its production or allowing redaction of its contents. There shall also be a presumption that for each 
agreement used as evidence of fair market value, the number of subscribers of the MVPD that is party to 
an agreement, the ratings for the networks covered by the contract, and similar information relating to the 
value of the contract terms shall be relevant evidence of fair market value. Any party seeking additional 
evidence from the other party must demonstrate that the likely probative value of such evidence clearly 
outweighs the burden of searching for and producing it. 

7. Each party shall also provide to the other all evidence that it intends to rely on in the 
arbitration, including any evidence relied on by any expert in the production of an expert report or 
preparation of testimony. 

8. If a C-NBCU Programmer contends that evidence of its costs and related fmancial 
information are relevant to the determination of fair market value for the programming at issue, it shall 
announce that contention in writing not later than ten Business Days after submitting its fmal offer. The 
arbitrator shall determine whether such evidence is likely to be unique to the C-NBCU Programmer and 
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