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I fail to see how less competition benefits consumers. We've seen in markets where 
strong competitors -- like, Google Fiber -- enter, cable pricing and features become
more competitive and consumer-friendly. I don't begrudge their desires to increase 
profits, but capitalism only works when there is a strong, vibrant market where 
competitors force companies to be lean, efficient and consumer friendly. 

Both of these companies are regularly voted, "the most hated companies in America". 
What that says to me is that they have zero market forces pushing them to be better.
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