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FCC Form 481 - Carrier Annual Reporting OMB  3060-0986

<010> Study Area Code
  

<015> Study Area Name
 

<020> Program Year
 

<030> Contact Name:  Person USAC should contact 
with questions about this data 

 <035> Contact Telephone Number:  
Number of the person identified in data line <030>  

 
<039> Contact Email :  

Email of the person identified in data line <030>

54.313 
Completion  

Required 

54.422 
Completion 

Required

<100> Service Quality Improvement Reporting

<200> Outage Reporting (voice)   
<210> <-- check box if no outages to report  

  

<300> Unfulfilled Service Requests (voice)

 <310> Detail on Attempts (voice)

 <320> Unfulfilled Service Requests (broadband)

<330> Detail on Attempts (broadband)

<400> Number of Complaints per 1,000 customers (voice)
<410> Fixed  
<420> Mobile  
<430> Number of Complaints per 1,000 customers (broadband)
<440> Fixed  
<450> Mobile  

 <500> Service Quality Standards & Consumer Protection Rules Compliance

<510>  

<600> Functionality in Emergency Situations

<610>
 

<700> Company Price Offerings (voice)
<710> Company Price Offerings (broadband)
<800> Operating Companies and Affiliates
<900> Tribal Land Offerings (Y/N)?

<1000> Voice Services Rate Comparability

<1010>

<1100> Terrestrial Backhaul (Y/N)? 

<1110>
<1200> Terms and Condition for Lifeline Customers  

 
Price Cap Carriers, Proceed to Price Cap Additional Documentation Worksheet

Including Rate-of-Return Carriers affiliated with Price Cap Local Exchange Carriers   
<2000>   
<2005>    

Rate of Return Carriers, Proceed to ROR Additional Documentation Worksheet   
<3000>   
<3005>   

ANNUAL REPORTING FOR ALL CARRIERS

               (if yes, complete attached worksheet)

(check to indicate certification)

(if not, check to indicate certification)

(complete attached worksheet)

(attached descriptive document)

(check to indicate certification)

(complete attached worksheet)

(complete attached worksheet)

(complete attached worksheet)

(check to indicate certification)

(attached descriptive document)

(attach descriptive document)

(complete attached worksheet)

(complete attached worksheet)

(complete attached worksheet)

(attach descriptive document)

 

 

 

 

(complete attached worksheet)

(check to indicate certification)

(complete attached worksheet)

(check to indicate certification)

(attach descriptive document)

 
 

 
 

 
 

(check box when complete)

  
  

 

  
 

  
 

  
 

  
 

  
 

  
 

Data Collection Form
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Page 1

Certification - Reporting Carrier FCC Form 481
Data Collection Form OMB Control No.  3060-0986

 2013

<010> Study Area Code

<015> Study Area Name

<020> Program Year

<030> Contact Name - Person USAC should contact regarding this data

<035> Contact Telephone Number - Number of person identified in data line <030>

<039> Contact Email Address - Email Address of person identified in data line <030>

TO BE COMPLETED BY THE REPORTING CARRIER, IF THE REPORTING CARRIER IS FILING ANNUAL REPORTING ON ITS OWN BEHALF:

Printed name of Authorized Officer:

Name of Reporting Carrier:

Signature of Authorized Officer: Date

Title or position of Authorized Officer:

Telephone number of Authorized Officer:   

Study Area Code of Reporting Carrier: Filing Due Date for this form:

 

 

 

Persons willfully making false statements on this form can be punished by fine or forfeiture under the Communications Act of 1934,  47 U.S.C. §§ 502, 503(b), or fine or imprisonment 
under Title 18 of the United States Code, 18 U.S.C. § 1001.   

 

CERTIFIED ONLINE

06/30/2014

5857775645 ext.

Cassandra Guinness

Ken Mason

2015

06/02/2014

cassandra.guinness@ftr.com

CITIZENS-FRNTIER-GST

VP, Business Operations

CITIZENS-FRNTIER-GST

5857774557 ext.

543402

543402

REDACTED FOR PUBLIC INSPECTION



Page 1

Page 1

Certification - Agent / Carrier FCC Form 481
Data Collection Form OMB Control No.  3060-0986

 2013

<010> Study Area Code

<015> Study Area Name

<020> Program Year

<030> Contact Name - Person USAC should contact regarding this data

<035> Contact Telephone Number - Number of person identified in data line <030>

<039> Contact Email Address - Email Address of person identified in data line <030>

 

TO BE COMPLETED BY THE AUTHORIZED AGENT:

Telephone number of Authorized Agent or Employee of Agent:   

Signature of Authorized Agent or Employee of Agent:

Name of Authorized Agent or Employee of Agent:

I, as agent for the reporting carrier, certify that I am authorized to submit the annual reports for universal service support recipients on behalf of the reporting carrier; I have provided 
the data reported herein based on data provided by the reporting carrier; and, to the best of my knowledge, the information reported herein is accurate.

Date:

Printed name of Authorized Agent or Employee of Agent:

Title or position of Authorized Agent or Employee of Agent

Name of Reporting Carrier:

Study Area Code of Reporting Carrier: Filing Due Date for this form: 

Printed name of Authorized Officer:

Name of Reporting Carrier:

Study Area Code of Reporting Carrier:

Title or position of Authorized Officer:

Telephone number of Authorized Officer:   

Filing Due Date for this form: 

TO BE COMPLETED BY THE REPORTING CARRIER, IF AN AGENT IS FILING ANNUAL REPORTS ON THE CARRIER'S BEHALF:

I certify that (Name of Agent)_______________________________________________________ is authorized to submit the information reported on behalf of the reporting carrier.  I 
also certify that I am an officer of the reporting carrier; my responsibilities include ensuring the accuracy of the annual data reporting requirements provided to the authorized 
agent; and, to the best of my knowledge, the reports and data provided to the authorized agent is accurate.

Date:

Name of Authorized Agent:

Signature of Authorized Officer:

 

 

Persons willfully making false statements on this form can be punished by fine or forfeiture under the Communications Act of 1934,  47 U.S.C. §§ 502, 503(b), or fine or imprisonment 
under Title 18 of the United States Code, 18 U.S.C. § 1001.   

 

Persons willfully making false statements on this form can be punished by fine or forfeiture under the Communications Act of 1934,  47 U.S.C. §§ 502, 503(b), or fine or imprisonment under Title 
18 of the United States Code, 18 U.S.C. § 1001.   

Cassandra Guinness

2015

cassandra.guinness@ftr.com

CITIZENS-FRNTIER-GST

5857774557 ext.

543402

REDACTED FOR PUBLIC INSPECTION



Attachments

REDACTED FOR PUBLIC INSPECTION



FCC Form 481 
 
 
 
Line 100 – Service Quality Improvement Reporting 
[47 CFR 54.313(a)(1)] 

 

In the FCC’s Public Notice DA 14-951, released May 1, 2014, the FCC waived the 
requirement for price cap ETCs to file a five-year plan.1 

                                                            
1 The Public Notice stated, in relevant part: 
 
We now grant a waiver of this requirement for price cap ETCs for an additional year. 
Because the Bureau just finalized the Connect America Cost Model, and price cap 
carriers have not yet had the opportunity to make a state-level commitment for Connect 
America Phase II, we find that it is not in the public interest to require price cap ETCs to 
file new five-year plans in 2014 for the same reason as last year: they do not yet know 
which areas they will be serving in the future. 

REDACTED FOR PUBLIC INSPECTION
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Line 510 – Description of Compliance with Service Quality Standards and Consumer Protection:

The Frontier ILEC companies certify that they comply with applicable state and FCC service 
quality standards.  Service quality metrics are monitored and reported on a monthly basis.  
 Frontier has implemented numerous Consumer Protection measures to protect customer 
information from improper use and disclosure as well as to protect against fraud.  For example, 
Frontier has implemented Customer Proprietary Network Information (policies and procedures) 
that are consistent with the FCC’s regulations.  Frontier regularly trains employees who have 
access to CPNI on the rules and our procedures for securing accounts and authenticating 
callers.  Frontier also has a comprehensive Identity Theft Protection Program (or Red Flag 
program) which is consistent with the FTC’s guidance on measures to detect and prevent 
identity theft.  All employees are trained on Frontier’s Code of Business Conduct and Ethics, 
which requires employees to protect sensitive customer information from improper use and 
disclosure.  Frontier also has a Data Privacy and Security policy which applies to all employees.  
Further, Frontier also has implemented a strict third-party qualification protocol to prevent 
unauthorized charges (“Cramming”) from appearing on customer’s bills.  Frontier also follows a 
“First Call” resolution policy, which aims to resolve customer complaints about unauthorized 
charges in one call, without referral to any third party.  In addition to the foregoing, Frontier, 
has implemented customary IT security measures to protect our network and customer 
information.   

Frontier certifies compliance with California state consumer protection rules; General Order 168 
Market Rules to Empower Telecommunications Consumers and to Prevent Fraud.   

The California state consumer protection rules are available at: 

http://docs.cpuc.ca.gov/published/GENERAL_ORDER/54500.htm 

REDACTED FOR PUBLIC INSPECTION



 
Row 610 - Description of Functionality in Emergency Situations

In December 2013, the FCC adopted new rules to promote 911 resiliency. Frontier is currently 
reviewing its back-up power, circuit auditing and network monitoring practices to ensure 
compliance with the FCC’s direction. Frontier’s procedures are described below; to the extent 
that there is any conflict between the FCC’s new 911 resiliency rules and Frontier’s existing 
procedures, the existing procedures will be updated to conform to FCC standards within the 
timeframe specified by the FCC. 

The Frontier ILEC companies certify that they follow best practices that are designed to allow 
them to remain functional in an emergency situation through the use of back-up power to 
ensure functionality in the event of a limited commercial power failure.  Frontier’s policy is that 
at sites where there is a generator, it will also have batteries capable of providing three-to-four 
hours of backup power. Sites that are provisioned to allow portable generators typically have up 
to eight hours of battery backup power available. Frontier adheres to formal maintenance and 
testing schedules of batteries and generators based on the GTE practices, the Bell standard and 
manufacturer standards.  Batteries are load tested routinely.  On site generators are tested 
monthly with an annual “blackout” test also incorporated. Routine maintenance occurs regularly 
throughout the year.  Portable generators are load tested once a year along with performing 
the manufacturer recommended maintenance.

The companies’ network is engineered to provide maximum capacity in order to handle excess 
traffic in the event of traffic spikes resulting from emergency situations.  Carrier audits its 
circuits in order to provide redundancy in its network where feasible for use in re-rerouting 
traffic when facilities are damaged. 
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i
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.
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i
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i
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n
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Line 920 – Tribal Government Engagement Obligation 
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Line 1210 – Terms and Conditions of Voice Telephony Lifeline Plans 
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A1 ACCESS LINES

1.3 CALIFORNIA LIFELINE TELEPHONE PROGRAM (also known as “CALIFORNIA LIFELINE” or
UNIVERSAL LIFELINE TELEPHONE SERVICE “ULTS”)

1.3.1 APPLICABILITY

Applicable to residential single-party local exchange service. 

1.3.2 TERRITORY

Within all exchange areas of all exchanges as shown on maps filed as part of the tariff 
schedules.

1.3.3 DESCRIPTION OF ELIGIBLE SERVICES

California LifeLine is composed of the following service elements: 

1. Ability to place and receive voice-grade calls over all distance utilizing the public switched 
telephone network or successor network which includes the following service elements: 
                                                
a. Access to single party local exchange service (Flat or Measured)    
b. Equal Access to interexchange carriers offering service in the California LifeLine 

subscriber’s local exchange  
c. Ability to place calls  
d. Ability to receive free unlimited incoming calls  
e. Free Touch-tone calling   
f. Voice-grade connection to the public switched telephone network  

2. Free unlimited access to 911 emergency services. 
3. Access to local directory assistance (DA). Each California Lifeline Service Provider shall 

offer to its California Lifeline subscribers the same number of free DA calls that the 
California Lifeline Service Provider provides to its non-California Lifeline residential 
customers. 

4.
5. One free directory listing and white pages telephone directory, per year.  
6. Free local white pages telephone directory.  
7. Access to Operator Services. 
8. Free unlimited access to 800 or 800 like toll free services. 
9. Access to telephone relay services as provided for in Public Utilities Code &2881. 
10. Toll-free access to customer service representatives for information about California 

Lifeline, service activation, service termination, service repair and bill inquiries. 
11. Toll-free access to customer service representatives fluent in the same language (English 

or non-English) in which the California Lifeline Service was originally sold. 
12. Free access to toll-blocking service.  
13. Free access to toll-control service, but only if (i) the California Lifeline Service provider is 

capable of offering toll-control service, and (ii) the California LifeLine subscriber has no 
unpaid bill for toll service. 

Advice Letter No. 1304 Issued By Date Filed: 02/26/14 
Decision No. D.14-01-036 Kenneth Mason, Vice President Effective Date: 03/28/14 
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A1 ACCESS LINES

1.3 CALIFORNIA LIFELINE TELEPHONE PROGRAM (also known as “CALIFORNIA LIFELINE” or
UNIVERSAL LIFELINE TELEPHONE SERVICE “ULTS”) (Continued) 

1.3.3 DESCRIPTION OF ELIGIBLE SERVICES (Continued) 

14. Access to two residential telephone lines if a low-income household with a disabled person 
requires both lines to access California Lifeline. 

15. Free blocking for 900/976 information services and a one-time billing adjustment for 
900/976 information related charges.   

1.3.4 ELIGIBILITY CRITERIA FOR OBTAINING AND RETAINING CALIFORNIA LIFELINE

A. Customers will be converted to Lifeline service upon the Utility receiving confirmation of 
the customer’s eligibility from the California LifeLine Administrator. 

B. The Utility will calculate and apply the California LifeLine discounts back to the 
customer’s application date for service. 

C. Residential customers may qualify for California LifeLine by meeting either the income-
based criterion or the program-based criterion defined in 1.3.4 D and 1.3.4.F. 

D. Income-based criterion allows a customer to qualify for California LifeLine based on 
his/her household income, i.e. members of the customer’s household collectively earn no 
more than the following amount of annual income: 

Household Size  California LifeLine Income Limits
   

For the current Household Income Limitations please refer to AT&T California’s Network 
and Exchange Services Tariff Schedule A5, California LifeLine Telephone Program for 
the Income Based Criterion. 
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1.3 CALIFORNIA LIFELINE TELEPHONE PROGRAM (also known as “CALIFORNIA LIFELINE” or
UNIVERSAL LIFELINE TELEPHONE SERVICE “ULTS”) (Continued) 

1.3.4 ELIGIBILITY CRITERIA FOR OBTAINING AND RETAINING CALIFORNIA LIFELINE
(Continued) 

E. The customer must provide income documentation to the California LifeLine 
Administrator substantiating his/her household income.  Acceptable income documents 
are:

Prior year’s state, federal, or tribal tax return 
Current income statement from an employer or paycheck stub for three consecutive 
months worth of the same type of statements within the calendar year 
Statement of benefits from Social Security, Veterans Administration 
Statement of benefits from retirement/pension, Unemployment/Workmen’s 
Compensation 
A divorce decree 
Child support document 
Other Official documents 

F. Program-based criterion allows a customer to qualify for California LifeLine based on the 
customer’s or a member of the customer household’s participation in any of the means-
tested programs approved by the Commission.  Approved means-test programs are: 

Medicaid or Medi-Cal 
CalFresh Program, formerly known as Food Stamps 
Supplemental Security Income (SSI) 
Federal Public Housing Assistance or Section 8 
Low Income Home Energy Assistance Program (LIHEAP) 
Temporary Assistance for Needy Families (TANF) 

California Work Opportunity and Responsibility for Kids (CalWorks) 
Stanislaus Work Opportunity and Responsibility for Kids (StanWorks) 
Welfare-to-Work (WTW) 
Greater Avenues for Independence (GAIN) 

National School Lunch’s free lunch program (NSLP) 
Tribal TANF 
Bureau of Indian Affairs General Assistance 
Head Start Income Eligible (Tribal Only) 
Healthy Families Category A 
Women, Infants and Children (WIC) 
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1.3 CALIFORNIA LIFELINE TELEPHONE PROGRAM (also known as “CALIFORNIA LIFELINE” or
UNIVERSAL LIFELINE TELEPHONE SERVICE “ULTS”) (Continued) 

1.3.4 ELIGIBILITY CRITERIA FOR OBTAINING AND RETAINING CALIFORNIA LIFELINE
(Continued) 

G. Customers that verbally certify they meet the California LifeLine income limits and have 
proof of income, or participate in an approved public program will receive a application in 
the mail from the California LifeLine Administrator for completion and submission, prior to 
being enrolled in the California LifeLine program. 

H. The completed certification form must be returned and received by the California LifeLine 
Administrator by the due date indicated on the form.  

I. Customers who are not certified by the California LifeLine Administrator will continue to 
be charged the California LifeLine Service Provider’s applicable non-discounted basic 
exchange rates.  The customer will be subject to the California LifeLine Service 
Provider’s rules applicable to the establishment of credit, including any deposit 
requirements. 

J. The residence at which the service is requested is the subscriber's principal place of 
residence in California. A room or portion of a residence occupied exclusively by an 
individual not sharing equally as a member of the domestic establishment may be 
considered a separate residence. 

K. The subscriber and the members of the subscriber’s household collectively have one, 
and only one, California LifeLine line, except as provided for elsewhere in this Schedule. 

L. A household shall be eligible to receive two California LifeLine lines if: (i) the household 
meets all California LifeLine eligibility criteria set forth above; (ii) the household has a 
disabled member who has immediate and continuous access within the household to a 
TTY or CapTel equipment; and (iii) the TTY or CapTel equipment is issued by DDTP or a 
medical certificate indicating the household member’s need for a TTY or CapTel 
equipment is submitted.  

M. All California LifeLine rules and regulations that apply to the one California LifeLine line 
shall apply equally to the second California LifeLine line provided to a household. 

N. The California LifeLine Service Provider shall not knowingly enroll a subscriber into the 
California LifeLine program who does not meet the California Lifeline eligibility criteria 
and the California LifeLine Service Provider shall not knowingly allow a subscriber to 
remain in the California Lifeline program who does not meet the California Lifeline 
eligibility criteria. 
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1.3 CALIFORNIA LIFELINE TELEPHONE PROGRAM (also known as “CALIFORNIA LIFELINE” or
UNIVERSAL LIFELINE TELEPHONE SERVICE “ULTS”)  (Continued) 

1.3.4 ELIGIBILITY CRITERIA FOR OBTAINING AND RETAINING CALIFORNIA LIFELINE
(Continued) 

O. The California LifeLine Service Provider shall not link the availability of discounted phone 
service under the California LifeLine program with the sale of non-California LifeLine 
services. 

P. The California LifeLine Service Provider must inform the applicant that he or she may opt 
to receive the instructions for the certification form in Braille (English Only) or instructions 
and application form in large print. 

Q. If a Customer has previously been certified while participating in the program with 
another California LifeLine Service Provider and subsequently changes California 
LifeLine Service Providers, while maintaining eligibility in all other respects, the 
subscriber shall not be required to go through the application process as long as the 
change occurs within the last 30 days.  If a subscriber changes his or her principle place 
of residence, while maintaining eligibility in all other respects, the subscriber shall not be 
required to go through the certification process as long as the change of residence 
occurs within the last 30-day period. 

R. Customers who wish to re-establish California LifeLine service after removal from the 
program will be treated as a new subscriber, subject to California Public Utilities 
Commission’s enrollment and application process and a Service Order Charge defined in 
the Service Catalog, Section 2, Multi-Element Service Charges will apply. Once approved 
the California LifeLine discount will be applied retroactively to the date of application. 

S. California LifeLine subscribers must notify the California LifeLine Service Provider of any 
change that causes them to no longer qualify for (i) California LifeLine, or (ii) a second 
California LifeLine line. Upon receipt of notification from the Commission or the California 
LifeLine Administrator, the California LifeLine Service Provider will change California 
LifeLine to regular tariffed rates and charges for the services furnished. No service 
conversion charges shall be billed to the customer for this change in service. 

T. California LifeLine subscribers are subject to the annual renewal process prescribed by 
the Commission. 

U. Pursuant to 47 C.F.R. 54.410(d) and 47 C.F.R. 54.410(f), Universal LifeLine Telephone 
Service (California LifeLine) Program applicants and participants must provide their date 
of birth and the last four digits of their social security number, or Tribal identification 
number, as part of the eligibility requirements for receiving the California LifeLine or 
enhance LifeLine discounts. 
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1.3 CALIFORNIA LIFELINE TELEPHONE PROGRAM (also known as “CALIFORNIA LIFELINE” or 
UNIVERSAL LIFELINE TELEPHONE SERVICE “ULTS”)  (Continued) 

1.3.5 RATES AND CHARGES

California LifeLine is offered at the following rates and charges: 

A. Flat Rate Service Rate Per Month

1. Single-Party Line 1 $19.00
(a) End User Common Line Charge (EUCL) 6.50 
(b) Federal LifeLine Credit 9.25 
(c) California Specific Support Credit 10.78

 $5.47 

B. Flat Rate Service – West Coast Market      Rate Per Month

1.   Local Flat Rate Service 1 $16.85
(a) End User Facilities for Interstate Access (FIA) Charge 2.24 
(a) Federal LifeLine Credit 9.25
(b) California Specific Support Credit 4.37

 $5.47 
C. Measured Service Rate Per Month

1. Single-Party Line 2 $13.25
(a) End User Common Line Charge (EUCL) 6.50 
(a) Federal LifeLine Credit 9.25 
(b) California Specific Support Credit 7.59

 $2.91 
Usage Charges 

        Originating Untimed Calls Rate Per Call

          0-60 $.00
           61+ .08

D. Service Connection Charges 3

 NON-RECURRING CHARGE
1. Service Ordering - Residence 

 California Global Golden 
 Embedded Valley State Tuolumne West 
 Market Market Market Market Coast

a. For connecting new or additional service  $14.00 $29.50 $14.00 $14.00 $15.00 
(1) California Specific Support Credit 7.00 19.50 7.00 7.00 7.50
(2) California LifeLine Charge $7.00 $10.00 $7.00 $7.00 $7.50 

1 See Schedule A1, Sheet 1 through 3. 
2 See Schedule A1, Sheet 4.
3 Per CA CPUC Decision D.14-01-036, state-funded support for discounts provided on Non-Recurring Charges will 

be capped at $39.00 per participant, per instance. 
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1.3 CALIFORNIA LIFELINE TELEPHONE PROGRAM (also known as “CALIFORNIA LIFELINE” or 
UNIVERSAL LIFELINE TELEPHONE SERVICE “ULTS”)  (Continued) 

1.3.5 RATES AND CHARGES (Continued) 

D. Service Connection Charges (Continued) 
 NON-RECURRING CHARGE

1. Service Ordering - Residence 
 California Global Golden 
 Embedded Valley State Tuolumne West 
 Market Market Market Market Coast

b. Central Office connection work, per line $14.00 $29.50 $14.00 $14.00 $15.00 
(Refer to Special Condition B 1 and B2, c.) 

(1) California Specific Support Credit 7.00 19.50 7.00 7.00 7.50
(2) California LifeLine Charge $7.00 $10.00 $7.00 $7.00 $7.50 

c. Move/Change Service Order Charge $11.50 $18.00 $14.00 $14.00 $9.25 
(also known as California LifeLine Service 
Conversion Charge) 
(Refer to Special Condition B 1) 

(1) California Specific Support Credit 4.50 8.00 7.00 7.00 1.75
(2) California LifeLine Charge $7.00 $10.00 $7.00 $7.00 $7.50 

2. Line Connection work, per line – Residence $23.25 $30.75 $23.25 $23.25 $20.00 

(1) California Specific Support Credit 23.25 30.75 23.25 23.25 20.00
(2) California LifeLine Charge $0.00 $0.00 $0.00 $0.00 $0.00 

3. Premises Visit Charge  $30.75 $46.25 $30.75 $30.75 $35.00 
 (Refer to Special Condition C)   

(1) California Specific Support Credit 15.38 23.12 15.38 15.38 17.50
(2) California LifeLine Charge $15.37 $23.13 $15.37 $15.37 $17.50 

4. Restoration – Reconnection Charge  $37.25 $49.00 $37.25 $37.25 $35.00 

E. F.C.C. End User Charge as shown in the FCC Interstate Access Tariff.   
http://carrier.frontiercorp.com/crtf/tariffs/index.cfm?fuseaction=fcc&stateID=&sctnID=8&companyID=15

Service Credit
A credit equal to 100% of the applicable 
FCC End User Common Line Charge 
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1.3 CALIFORNIA LIFELINE TELEPHONE PROGRAM (also known as “CALIFORNIA LIFELINE” or
UNIVERSAL LIFELINE TELEPHONE SERVICE “ULTS”)  (Continued) 

1.3.6 SPECIAL CONDITIONS

A. Installation of a second and subsequent telephone service connection shall be subject to 
the California LifeLine Service Provider’s regular tariffed rates, except that low-income 
households with a disabled member may qualify for California LifeLine connection charges 
on two residential telephone connections.  

B. The California LifeLine Service Provider may charge a late-payment fee when California 
LifeLine subscribers fail to timely remit some or all of the California LifeLine connection 
charge in accordance with the Utility’s Rule No. 10 - Issuance and Payment of Bills.  

C. In exchanges with EAS, California LifeLine subscribers shall pay 50% of the applicable 
EAS increment.

D. Credit equal to 100% of the federal EUCL charge.  

E. The California LifeLine Service Provider may require advance payments for California 
LifeLine rates and charges not to exceed one month’s rates and charges. 

F. Enhanced features, Optional services, Optional Local Calling Plans and equipment are not 
included in California LifeLine rates and charges, but will be available to California LifeLine 
subscribers at the applicable regular tariffed rates and charges. 

G. The California LifeLine Service Provider shall not require subscribers to post a service 
deposit for basic service in order to initiate California LifeLine as defined in 1.3.3 preceding. 

H. The California LifeLine Service Provider may require California LifeLine subscribers to 
establish and or reestablish credit in accordance with Rule No. 6 for non-California LifeLine 
services. 

I. The California LifeLine Service Provider may require a California LifeLine subscriber to pay 
any overdue California LifeLine rates and charges, or make payment arrangements, before 
California LifeLine is reinstated at the same address or at a new address. 

J. Other than previously stated, California LifeLine is subject to the conditions of 
“Discontinuance and Restoration of Service” as set forth in the California LifeLine Service 
Provider ’s tariffs. 
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1.3 CALIFORNIA LIFELINE TELEPHONE PROGRAM (also known as “CALIFORNIA LIFELINE” or
UNIVERSAL LIFELINE TELEPHONE SERVICE “ULTS”) (Continued) 

1.3.6 SPECIAL CONDITIONS (Continued) 

K. If a subscriber is disconnected for nonpayment of toll charges, the California LifeLine 
Service Provider must provide California LifeLine to the subscriber if the subscriber elects 
to receive toll blocking. 

L. California LifeLine is restricted to residential service. Foreign exchange, Farmer Lines and 
other non- California LifeLine services are excluded from this offering. 

M. The following public program surcharges are not applicable to California LifeLine service: 

California Advanced Services Fund (CASF) Surcharge 
California High Cost Fund-A (CHCF-A) Surcharge 
California High Cost Fund-B (CHCF-B) Surcharge 
California Teleconnect Fund (CTF) Surcharge 
California Relay Service and Communications Device Fund Surcharge 
California LifeLine Surcharge 
Public Utilities Commission Reimbursement Fee (CPUC User Fee) 

N. The California LifeLine Service Conversion Charge (if applicable) shall equal the lowest 
of (i) $10.00, or (ii) 50% of the Utility’s Service connection Charge at regular rates as 
shown in Section 2 of the Utility’s Service Catalog. 
http://carrier.frontiercorp.com/crtf/tariffs/u/38/CA/local/Catalog.pdf

O. California LifeLine Service Providers shall receive a maximum Support Subsidy Amount 
(SSA) per California LifeLine subscriber, as provided by the CPUC and subject to change 
each calendar year. If the change in the SSA results in a rate increase for subscribers, 
they shall receive a notice in accordance with accordance with CPUC regulation and 
review.

P. California LifeLine billings shall be exempt from Federal Excise Tax. 

Q. California LifeLine billings shall be exempt from local franchise taxes, if applicable. 

R. The California Lifeline Service Provider must offer at least one California Lifeline plan that 
meets or exceeds the California Lifeline service elements, and is not bundled with any 
video or data services. The California Lifeline Service Provider may offer added features 
and/or enhanced service elements without additional charge(s). 
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1.4 ENHANCED LIFELINE SERVICE FOR TRIBAL LANDS

A. Residential customers who reside on federally recognized tribal lands are eligible to receive 
additional enhanced federal Lifeline support in order to reduce the price for basic local 
telephone service.  An individual living on tribal lands shall qualify for an additional 
enhanced federal Lifeline credit of up to $25.00 per month if the individual participates in 
any state or federal programs identified in Schedule CAL P.U.C. No. A1, 1.3.4, preceding 
or in one of the following assistance programs: 

Bureau of Indian Affairs General Assistance 
Tribally Administered Temporary Assistance for Needy Families (TANF) 
Head Start (only those households meeting its income qualifying standard) 
Food Distribution Program on Indian Reservations (FDPIR) 

B. The additional enhanced federal credit will be available to Lifeline subscribers who reside 
on tribal lands in the following exchanges: 

Tribe/Reservation Exchange

Alturas Indian Rancheria Alturas
Cahil DeHe Band Colusa 
Cedarville Rancheria Cedarville
Cortina Indian Rancheria Williams 
Elk Valley Rancheria Crescent City 
Fort Bidwell Cedarville
Greenville Rancheria Greenville
Pit River Tribe / XL Ranch Montgomery Creek, 

Burney and Alturas  
Resighini Rancheria Klamath
Smith River Rancheria Smith River 
Susanville Indian Rancheria Susanville
Tuolumne Band of Me-Wuk Indians Tulumne 
Wilton Rancheria Elk Grove 
XL Ranch for Pit River Tribe Alturas
Yocha DeHe Wintun Nation Guinda 
Yurok Tribe Klamath

(L) Item 1.4.1 relocated to Sheet No. 25. 
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1.4.1 RATES AND CHARGES (1) Flat Rate Measure Rate 
per Month per Month   

A. Access Line Service (2) $19.00 $13.25

1. End User Common Line Charge (EUCL) 6.50 6.50 
2. Federal LifeLine Credit 9.25 9.25  
3. Additional Federal Tribal Support 16.25 10.50

 $0.00 $0.00

B. Access Line Service – West Coast Market (3) $16.85 

1. End User Facilities for Interstate Access (FIA) Charge 2.24 
2. Federal LifeLine Credit 9.25  
3. Additional Federal Tribal Support 9.84

 $0.00 

1.5 EXPANDED LINK UP PROGRAM

Residents of tribal lands who qualify for Tribal Lifeline Service are eligible for an additional 
Expanded Link Up benefit of up to $100.00, to apply towards 100% of the applicable connection 
charges up to $100.00. 

Which are assessed to begin service at the principle residence of the eligible resident.  Eligible 
charges include any charges customarily assessed to connect the subscriber to the network, 
including the extension charges, zone connection charges, and special construction charges. 

1.5.1 RATES AND CHARGES

 Nonrecurring Charge Credit 

Expanded Link Up ---

(1) The difference between the rates and charges in this Schedule and the regular tariffed rates and 
charges is recovered from the California LifeLine Telephone Program fund and/or federal Lifeline 
program. 

(2) See Schedule A1, Sheet 1 through 4. 
(3) See Schedule A1, Sheet 3.1. 
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