Robert W. Quinn, Jr. AT&T Services, Inc.

&7, Senior Vice President 1120 20" St., NW, Suite 1000
N’ at&t Federal Regulatory and Washington, DC 20036
— Chief Privacy Officer

VIA ELECTRONIC FILING

June 25, 2014

Marlene Dortch

Secretary

Federal Communications Commission
445 Twelfth Street, S.W.

Washington, D.C. 20554

Re:  Proposed Transfer of Control of DIRECTV to AT&T Inc., MB Docket No. 14-90
Dear Ms. Dortch:

On Wednesday June 25, 2014, Randall Stephenson, Chairman & CEO of AT&T, Michael
White, Chairman, President & CEO of DIRECTYV, Stacy Fuller, DIRECTV, Andrew Reinsdorf,
DIRECTV, James Cicconi, AT&T Senior Executive Vice President, External and Regulatory Affairs
and I met with Commissioner Jessica Rosenworcel, and Clint Odom, Media Legal Adviser to
discuss AT&T and DIRECTV’s filing in the aforementioned proceeding.

During the conversation, Messrs. Stephenson and White discussed the rationale behind
the transaction and stressed the public benefits that the proposed combination would bring to the
market (listed in more detail in our Public Interest Statement), including:

e Building out Fixed Wireless Local Loop technology to approximately 13
million new, rural customer locations;

e Expanding AT&T’s FTTP Gigapower architecture to approximately 2
million more customer locations;

e Making available expanded video/broadband bundles throughout the
combined AT&T/DIRECTYV footprint;

e Commitments to keep available both a standalone national video offer
and standalone broadband services for those customers who do not desire
a bundle of services

e A commitment to abide by the FCC’s recently vacated 2010 Open
Internet rules for three years (which should permit time for the FCC to
establish a new regulatory framework).

In addition to the consumer benefits listed above, Messrs. Stephenson and White also
stressed that DIRECTYV is disadvantaged in competing for consumers who want a
broadband/video bundle and that AT&T does not currently promote standalone video because
the service is not profitable on that basis. By achieving the anticipated merger synergies and by
enabling an effective bundle of broadband/video services in more areas, the combined company
will fill the gaps in each company’s respective service portfolios. In addition, they both



stressed that the combined entity will also remain incented to provide both broadband and video
on a standalone basis to consumers who do not want a bundle. Consequently, even in the limited
parts of the country where DIRECTYV video overlaps with U-verse video, consumers will see
enhanced, not reduced, competitive offerings.

In accordance with the Commission’s rules, this letter is being filed electronically with
the Secretary for inclusion in the public record.

Sincerely,

Rt 1. i

Robert W. Quinn, Jr
Sr. VP-Federal Regulatory and Chief Privacy Officer



