
Chairman Tom Wheeler: 
 
Our members are troubled over recent reports that the FCC might end its decades-old 
sports blackout rule.  This rule is a key part of a system that works for fans that watch 
NFL regular season and playoff games on free local television.  
  
The blackout rule helps Cleveland’s local economy.  When the Browns stadium is at 
capacity, our local economy thrives.  In fact, Browns home games have a significant 
impact on the Cleveland economy.  Positively Cleveland did a study on the economic 
impact of a Browns game on the Cleveland economy and estimated that every Browns 
home game generates $7.9 million for the local economy. 
  
Nearly all (more than 99 percent) of last season’s games were broadcast on free local 
television, and the NFL is actively working to see that fans have access to every game 
in 2014.  The current system is strong and isn’t in need of a government fix. Fans in 
Cleveland shouldn’t be forced to pay to watch games they already get for free.  Please 
help protect the local businesses, economy, and fans in Cleveland that depend on this 
important rule.  Everyone wins when NFL stadiums are full, and games are on free TV. 
  
Sincerely, 
Tony George 
The George Group Corp 



Chairman Mignon Clyburn: 
 
Our members are troubled over recent reports that the FCC might end its decades-old 
sports blackout rule.  This rule is a key part of a system that works for fans that watch 
NFL regular season and playoff games on free local television.  
  
The blackout rule helps Cleveland’s local economy.  When the Browns stadium is at 
capacity, our local economy thrives.  In fact, Browns home games have a significant 
impact on the Cleveland economy.  Positively Cleveland did a study on the economic 
impact of a Browns game on the Cleveland economy and estimated that every Browns 
home game generates $7.9 million for the local economy. 
  
Nearly all (more than 99 percent) of last season’s games were broadcast on free local 
television, and the NFL is actively working to see that fans have access to every game 
in 2014.  The current system is strong and isn’t in need of a government fix. Fans in 
Cleveland shouldn’t be forced to pay to watch games they already get for free.  Please 
help protect the local businesses, economy, and fans in Cleveland that depend on this 
important rule.  Everyone wins when NFL stadiums are full, and games are on free TV. 
  
Sincerely, 
Tony George 
The George Group Corp 



Chairman Jessica Rosenworcel: 
 
Our members are troubled over recent reports that the FCC might end its decades-old 
sports blackout rule.  This rule is a key part of a system that works for fans that watch 
NFL regular season and playoff games on free local television.  
  
The blackout rule helps Cleveland’s local economy.  When the Browns stadium is at 
capacity, our local economy thrives.  In fact, Browns home games have a significant 
impact on the Cleveland economy.  Positively Cleveland did a study on the economic 
impact of a Browns game on the Cleveland economy and estimated that every Browns 
home game generates $7.9 million for the local economy. 
  
Nearly all (more than 99 percent) of last season’s games were broadcast on free local 
television, and the NFL is actively working to see that fans have access to every game 
in 2014.  The current system is strong and isn’t in need of a government fix. Fans in 
Cleveland shouldn’t be forced to pay to watch games they already get for free.  Please 
help protect the local businesses, economy, and fans in Cleveland that depend on this 
important rule.  Everyone wins when NFL stadiums are full, and games are on free TV. 
  
Sincerely, 
Tony George 
The George Group Corp 



Chairman Ajit Pai: 
 
Our members are troubled over recent reports that the FCC might end its decades-old 
sports blackout rule.  This rule is a key part of a system that works for fans that watch 
NFL regular season and playoff games on free local television.  
  
The blackout rule helps Cleveland’s local economy.  When the Browns stadium is at 
capacity, our local economy thrives.  In fact, Browns home games have a significant 
impact on the Cleveland economy.  Positively Cleveland did a study on the economic 
impact of a Browns game on the Cleveland economy and estimated that every Browns 
home game generates $7.9 million for the local economy. 
  
Nearly all (more than 99 percent) of last season’s games were broadcast on free local 
television, and the NFL is actively working to see that fans have access to every game 
in 2014.  The current system is strong and isn’t in need of a government fix. Fans in 
Cleveland shouldn’t be forced to pay to watch games they already get for free.  Please 
help protect the local businesses, economy, and fans in Cleveland that depend on this 
important rule.  Everyone wins when NFL stadiums are full, and games are on free TV. 
  
Sincerely, 
Tony George 
The George Group Corp 



Chairman Mike O'Rielly: 
 
Our members are troubled over recent reports that the FCC might end its decades-old 
sports blackout rule.  This rule is a key part of a system that works for fans that watch 
NFL regular season and playoff games on free local television.  
  
The blackout rule helps Cleveland’s local economy.  When the Browns stadium is at 
capacity, our local economy thrives.  In fact, Browns home games have a significant 
impact on the Cleveland economy.  Positively Cleveland did a study on the economic 
impact of a Browns game on the Cleveland economy and estimated that every Browns 
home game generates $7.9 million for the local economy. 
  
Nearly all (more than 99 percent) of last season’s games were broadcast on free local 
television, and the NFL is actively working to see that fans have access to every game 
in 2014.  The current system is strong and isn’t in need of a government fix. Fans in 
Cleveland shouldn’t be forced to pay to watch games they already get for free.  Please 
help protect the local businesses, economy, and fans in Cleveland that depend on this 
important rule.  Everyone wins when NFL stadiums are full, and games are on free TV. 
  
Sincerely, 
Tony George 
The George Group Corp 
 


