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What big media mergers mean to you

IF YOU THINK your cable bill's highnow,  payTVand broadband Internet services, and  have portrayed their mergers as beneficial
just wait. It could get even higher if the ~most in the April 2014 national survey of  for consumers, citing the prospects of ac-
Comcast-Time Warner merger is approved. 1,573 w&ﬁw&ﬂ%ﬂ%elemted deployment of new technologies,
That's the opinion, anyway, of 74 percent-T—qﬁ_T_Tomcast -Time Warner announcement  higher broadband speeds; amd-acreased
Americans surveyed by the Consumer Re-  seems to have started a chain reactlon of bargaining power with content providers®
ports National Research Center. People also consoliday
think the proposed merger, w y. In May, AT&T announced its in-
~would result i ention to buy satellite provider DirecTV for
48.5billion. All of the companies involved

Bt it’s obvious fyom our survey that con-
symers themselvés don’t seem to see it that
way. Only 12 percent of the public seems 0
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believe that those types ol large media nferg-
ers are good for the economy overdl] -
= S proposed takeover of DirecTV is
just the latest attempt at consolidation in

The merger will Large merge g amarketplace where consumers ar .

;];:r:e‘i"t:“;::t;:;:‘e saddled with lousy seivice and price hikes 254
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more efficiently _ ——— -..‘e

and lower prices

for consumers.

aeree strongly 6 /o
or somewhat.

agree strongly

or somewhat.
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