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Pay-TV Price Hikes: 2009–2013
Comcast Gets Bigger, You Get Poorer

Comcast claims that consumers will benefit from its merger with 
Time Warner Cable because a larger Comcast will have more

leverage in programming negotiations. But Comcast is already massive,
and it owns many cable and broadcast channels. Despite these existing

advantages, Comcast has increased its pay-TV rates far more than its
industry peers, including Time Warner Cable.

Sources: Public data collected by SNL Kagan; Free Press research. Data reflects
the change in the stand-alone non-promotional price. Comcast data is for the 
Boston market and reflects the change in the price of limited basic and Digital
Premier tiers.  Time Warner Cable data is for Rochester, N.Y., and reflects the
change in the price of basic and standard cable packages. Cablevision data
is for Long Island, N.Y., and reflects the change in the price of limited basic and
iO Gold tiers. DISH Network data reflects the change in the price of America’s
Top120 and America’s Everything tiers. AT&T U-Verse data is for the Chicago
market and reflects the change in the price of U-Basic and U-450 tiers.
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