Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington, D.C. 20554

In the Matter of
Junk Fax Prevention Act of 2005 CG Docket No. 05-338

Rules and Regulations Implementing the Telephone CG Docket No. 02-278

Consumer Protection Act of 1991

— N N e N N

TCPA Plaintiffs’ Comments on Unique Vacations, Inc.’s Petition Concerning
the Commission’s Rule Requiring Opt-Out Notices on Fax Advertisements

Undersigned counsel represent the plaintiff in a private TCPA action against petitioner
Unique Vacations, Inc. (“UVI™)," as well as 12 other petitioners” challenging the regulation requiring
opt-out notice on fax advertisements sent with “prior express invitation or permission.” The
Consumer and Governmental Affairs Bureau sought comments on UVI’s petition August 29, 2014.*

UV I’s petition argues prominently that UVI’s faxes contained “effective” opt-out notice, but
it fails to mention that Plaintiff in the underlying TCPA action tried at least twice to opt out using
the instructions on UVI’s faxes, and UVI responded by sending Plaintiff at least 31 additional fax
advertisements. UVI did not stop sending Plaintiff fax advertisements until after Plaintiff filed a

class-action lawsuit against it under the TCPA. UVI’s notice was demonstrably ineffective.

1 See Petition for Declaratory Ruling and/or Waiver of Unique Vacations, Inc., CG Docket Nos. 02-278, 05-338
(August 20, 2014).

2 See Petitions of Staples, Inc./Quill Corp. (July 19, 2013); Forest Pharms., Inc. (July 24, 2013); Gilead
Sciences, Inc. (Aug. 9, 2013); Douglas Paul Walburg & Richie Enters., LLC (Aug. 19, 2013); Purdue Pharma
L.P. (Dec. 12, 2013); Prime Health Servs., Inc. (Dec. 17, 2013); TechHealth, Inc. (Jan. 6, 2014); Crown Mtg.
Co. (Mar. 11, 2014); Masimo Corp. (Apr. 1, 2014); Best Buy Inc. (Apr. 7, 2014); Stericycle, Inc. (June 6, 2014);
American CareSource, Inc. (June 30, 2014).

347 C.F.R. § 64.1200(a)(4)(iv).

4 See Consumer & Governmental Affairs Bureau Seeks Comment on Petitions Concerning the Commission’s Rule on Opt-out
Notices on Fax Advertisements, CG Docket Nos. 02-278, 05-338 (Aug. 29, 2014).



The Commission may make credibility determinations in deciding the petitions,” especially

716

since they seek judicially binding “waivers,” and an applicant for a waiver from agency enforcement

under Commission Rule 1.3 “faces a high hurdle even at the starting gate™’

and must “plead with
particularity the facts and circumstances” justifying the departure from the rules.®

Factual Background

Many of the facts are unknown, since the underlying TCPA action was filed only two
months ago and UVI does not discuss its faxing in its petition. Nevertheless, the Complaint
(attached as Exhibit 1) alleges that in February 2013, UVI sent Plaintiff a fax advertising “Luxury
Included® Vacation” packages.’ The fax is attached to the Complaint as Exhibit A. Plaintiff did not
give UVI permission to send the fax.’® Fine print on the fax states, “If you would like to be removed
from our fax list please email us at faxremoval@uvi.sandals.com or call (800) 327-1991 Ext. 4152.”"

On February 14, 2013, Plaintiff’'s owner, Linda Sherman, called the telephone number in
UVI's opt-out notice, demanding it stop sending fax advertisements.”? Ms. Sherman also sent the
following email, attached to the Complaint as Ex. B, to the email address UV1 specified.:

remove immediately
1 message

Linda Sherman <atwtravelinc@gmail.com> Thu, Feb 14, 2013 at 4:20 PM

To: faxremoval@uvi.sandals.com

5 See, e.0., Wash. Ass'n for Television & Children v. F.C.C., 665 F.2d 1264, 1270 n.12 (D.C. Cir. 1981) (affirming
Commission waiver, refusing to disturb Commission’s factual determination that applicant “was credible™).

6 As discussed in Section I, below, the Commission has no authority to interfere in a private cause of action in
this manner. See Natural Res. Def. Council v. E.P.A., 749 F.3d 1055, 1063 (D.C. Cir. 2014).

TWAIT Radiov. F.C.C., 418 F.2d 1153, 1157 (D.C. Cir. 1969).

8 Rio Grande Family Radio Fellowship, Inc. v. FCC, 406 F.2d 664, 666 (D.C. Cir. 1968).
9 Compl.  11.

10 Id. 1 11, 19.

11 ]d.

12 d,, Ex. A.



| already requested removal from your fax list. Remove my information immediately
and permanently

Around the World Travel Inc
fax 248-476-4307

And do not add me to your email list

Linda Sherman
Owner

On March 1, 2013, UVI sent Plaintiff a fax advertising “Luxury Included® Resorts.”** UVI
sent additional fax advertisements on March 5 (two faxes), March 6, March 8, March 12, March 13,
March 14, March 15 (two faxes), March 18, March 21, March 25, and March 26.* In total, UVI sent
Plaintiff 14 fax advertisements during March 2013, six of them more than 30 days after Plaintiff’s
opt-out attempt.” These 14 faxes are attached to the Complaint as Group Exhibit C.

On April 1, 2013, UVI sent Plaintiff a fax advertising Sandals resorts for “the perfect
Caribbean wedding.”* Additional fax advertisements followed on April 2, April 4, April 5, April 9,
April 12, April 19 (two faxes), April 22, April 23, April 24, April 25, April 26, and April 29." In total,
UVI sent Plaintiff 14 fax advertisements during April 2013, all of them more than 30 days after
Plaintiff attempted to opt out. These 14 faxes are attached to the Complaint as Group Exhibit D.
On June 24, 2014, UVI sent Plaintiff a fax advertising “spectacular” new resorts in Grenada and
Barbados.”® UVI sent additional fax advertisements on June 25 and June 26, 2014.” The three June

2014 faxes are attached to the Complaint as Group Exhibit E.

131d. Ex. C.
14d. 7 13.

15 |d.

16 |d., Ex. D.
17 1d.

18]d., Ex. E.
19 |d.



On July 1, 2014, Plaintiff filed a class-action lawsuit alleging UV1 sent “unsolicited
advertisements” by fax in violation of the TCPA.” The Complaint details the faxes UVI sent to
Plaintiff from February 2013 to June 2014* and alleges “Plaintiff had not invited or given
permission,” making them “unsolicited advertisements” under the TCPA.%

In addition, the Complaint alleges that, even where a sender has permission, the
Commission’s rules requires the sender to “include an opt-out notice” informing consumers they
have a right to opt out of future faxes and providing instructions for doing so0.” The Complaint
alleges UVI's faxes fail the notice requirements.” The faxes do not state (1) that a consumer has a
legal right to opt out, (2) that a sender’s failure to honor a request within 30 days is unlawful, or (3)
that an opt-out request is not enforceable unless it provides the fax number to which it relates.”
Without the required opt-out notice, the Complaint alleges, UVI cannot raise a permission defense,
leaving it with a TCPA violation even if it had “prior express permission or invitation.”*

On August 20, 2014, UV filed its petition arguing Plaintiff’s lawsuit is “frivolous” and
asking the Commission to absolve it of any liability stemming from the opt-out-notice regulation.?’
UVI characterizes the Complaint as alleging only “some” of the faxes were sent without

permission,? which is false.” UVI cites no evidence it obtained permission before sending its

faxes.®

20 ]d. 7 1.

2L d. 7 11-16.

22]d. § 19.

23 d. 7 33.

24 1d. 9 35.

2547 C.F.R. § 64.1200(a)(4)(iii)—(iv).
26 Compl. § 35.

21 UVI Pet. at 17.

28 |d. at 4.



UVI’s primary argument is that the opt-out instructions on its faxes were “effective,” even if
they did not “technically” comply with the regulation, and so the Commission should (1) rule UVI
“substantially complied” or (2) grant a retroactive “waiver” instructing the United States District
Court for the Eastern District of Michigan not to enforce the regulation against UV1.** In support of
“substantial compliance,” UVI contends its faxes provided “all the necessary information to effect a
cost-free opt out,” and that any deviations are “immaterial” because they “did nothing to impede
recipients’ ability to opt out of receiving future faxes and to have that opt out honored in a timely
manner.”¥ UVI1 insists the faxes contained “effective opt out mechanisms.”*

In support of a retroactive “waiver” directed to the federal district court presiding over
Plaintiff's lawsuit, UV argues its faxes contained “effective opt out notice” and that holding it liable
for “minor technical violations” would be unfair.** The petition concludes that the “effective opt out
notice” on its faxes satisfies the goals of the TCPA.®

UV I’s petition does not mention Plaintiff attempted to opt out using the instructions on the
faxes or note that Plaintiff makes such an allegation in its Complaint.* UVI's petition does not

mention that Defendant sent at least 31 fax advertisements to Plaintiff after Plaintiff tried to opt-out

using the instructions on the faxes or that the Complaint makes such an allegation.*’

29 Compl. 1 19.

30 UVI Pet. at 1-18.
3], at 7-11.

2. at 8.

31d. at 9.

3 |d. at 10.

3 1d. at 11.

3 |d. at 1-18.

371d.



Argument

l. The Commission cannot rule that UVI’s faxes do not violate the regulation under the
guise of “substantial compliance” or “waiver.”

UVI1 asks the Commission to create a “substantial compliance” defense to be applied
retroactively in pending lawsuits. Plaintiffs have addressed this argument in previous comments. In
short, if UVI is asking the Commission to interpret the regulation to allow substantial compliance, it
cannot do so because it would contradict the plain language of the regulation. If UVI is asking the
Commission to amend the regulation, that change could apply only prospectively, not retrospectively
to the faxes at issue in Plaintiff's lawsuit.

UV takes the substantial-compliance argument a step further than most petitioners, asking
the Commission to rule that its faxes “in fact satisfied or were in substantial compliance with” the
regulation.® The Commission cannot make that determination because that is the duty of the United
States District Court for the Eastern District of Michigan, the court presiding over Plaintiff’s lawsuit.

In Natural Res. Def. Council v. E.P.A., the D.C. Circuit held the EPA lacked statutory
authority to create a defense to the private right of action in the Clean Air Act.* First, it held the Act
“creates a private right of action” and it is “the Judiciary” that “determines ‘the scope’—including the
available remedies” of “statutes establishing private rights of action.”*® Second, it held that “EPA’s
ability to determine whether penalties should be assessed for Clean Air Act violations extends only

to administrative penalties, not to civil penalties imposed by a court.” Third, it held that “[t]o the

38 UVI Pet. at 8.

39 749 F.3d 1055, 1062 (D.C. Cir. 2014) (quoting City of Arlington v. FCC, 133 S.Ct. 1863, 1871 n.3 (2013).
40 |d. at 1062-64

4 1d.



extent that the Clean Air Act contemplates a role for EPA in private civil suits, it is only as an
intervenor” or “as an amicus curiae.”*

This reasoning applies with full force here. First, like the Clean Air Act, the TCPA creates a
private right of action for violations of the statute or its implementing regulations.” It empowers the
Commission to issue the regulations, but it vests the judiciary with the power to determine whether “a
violation” has occurred.” Thus, the TCPA “clearly vests authority over private suits in the courts, not
[the Commission].”* Ruling that UVI's faxes complied or “substantially complied” or issuing a
waiver for the purpose of wiping out pending lawsuits would fly in the face of that principle.

Second, just as the Clean Air Act grants the EPA authority to “determine whether penalties
should be assessed” only in administrative proceedings, and not in private civil actions, the
Communications Act grants the Commission authority to determine whether penalties should be
assessed for TCPA violations only in the context of forfeiture actions brought pursuant to 47 U.S.C.
§ 503(b). Creating a substantial-compliance defense or granting waivers to extinguish private lawsuits
would exceed that authority.

Third, while the Clean Air Act allows the EPA to intervene in private actions, the TCPA
does not. The TCPA allows the Commission to intervene only in enforcement proceedings brought
by state governments to seek civil penalties for violations of the caller-identification requirements.*

There is no provision allowing the Commission to intervene in private actions. If the Commission

cannot intervene in a pending lawsuit, it follows it cannot create defenses midstream or pick winners

2,
47 U.S.C. § 227(b)(3)
w1d, § 227(b)(3)(B).

% 749 F.3d at 1063.

4 47 U.S.C. § 227(€)(6)(C).



and losers by immunizing the defendants from liability. Rather, the Commission is limited to
participating in private TCPA actions “as amicus curiae,” as it did in Nack.

1. The Commission should maintain the explanation for its statutory authority in the
2006 order, the Anda order, and the Nack amicus briefs.

The Commission’s 2006 order explained it was “concerned” allowing oral permission would
result in senders “erroneously claiming” they had permission.” The Commission adopted a series of
rules to offset that risk. First, it ruled “the burden of proof rests on the sender to demonstrate that
permission was given.”*® Second, it ruled permission “must be express” and cannot be obtained
through a “negative option,” where “the sender presumes consent unless advised otherwise.”*
Third, it ruled that permission is not permanent and that a consumer may “revoke[] such permission
by sending an opt-out request to the sender.”®

These rulings raised the question how a consumer may opt out. The Commission considered
allowing consumers to decide how they wanted to opt out, but decided it would “impair” the
sender’s “ability to account for all requests and process them in a timely manner.”" Instead, the
Commission allowed the sender to designate (within limits) the means to opt out, requiring only a
domestic telephone number and fax number and (if the sender decides not to pay for a toll-free
number) one other “cost free mechanism” of the sender’s choosing, such as an email address or
website.” In exchange, the Commission explained, it was imposing a minimal burden on senders to

“include an opt-out notice” complying with the regulation.”

47 Report and Order and Third Order on Reconsideration, 21 FCC Rcd 3787, 3812 [ 46 (rel. Apr. 6, 2006).
48 1d.

49 1d. 1 45 & n.168.

50 |d. 1 46.

5 1d. 134 & n.127, n.128.

52 . 1 28.

53 1d. 7 48.



In 2012, the Commission reiterated in its amicus brief in Nack that it issued the opt-out-
notice regulation “under the grant of authority” in “Section 227(b)(2)” and that it “allow][s]
consumers to stop unwanted faxes in the future.” The Commission’s supplemental brief states the
defendants were “subject to liability in a private civil action” only because “they chose to violate a
binding FCC rule in effect at the time without first challenging its lawfulness” in accordance with the
Hobbs Act.” The Eighth Circuit held “the rationale for the regulation, as set forth in the 2006 Order
and as discussed in the FCC’s amicus brief, arguably brings the regulation within range of what
§ 227(b) authorized the FCC to regulate,”* and the Supreme Court denied certiorari.”’

The Consumer & Governmental Affairs Bureau’s order on the Anda petition explains the
2006 Junk Fax Order “specifically tied the opt-out notice to the purposes of section 227.”% It notes
the TCPA prohibits faxes sent without “prior express invitation or permission,” but “does not
define” that term.” (Id.) Since “agencies have authority to fill gaps where the statutes are silent,” it
explains, the regulation fleshes out “how such prior express permission can be obtained from, and
revoked by, a consumer.”® The order emphasizes that permission is not permanent and that opt-out
notice is required “to ensure that the consumer has the necessary contact information to opt out of

future fax transmissions (i.c., revoke prior permission to send such fax advertisements).”®

% Comm’n Amicus Br., Nack v. Walburg, No. 11-1460 (8th Cir) (Feb. 24, 2012) at 6, 20.

5 Comm’n Supp. Amicus Br., Nack v. Walburg, No. 11-1460 (8th Cir) (Aug. 21, 2012) at 13.
5 Nack v. Walburg, 715 F.3d 680, 687 (8th Cir. 2013)

57 Walburg v. Nack, 134 S. Ct. 1539 (Mar. 24, 2014).

58 Order, Petition for Declaratory Ruling to Clarify That 47 U.S.C. § 227(b) Was Not the Statutory Basis for Commission’s
Rule Requiring an Opt-Out Notice for Fax Advertisements Sent with Recipient’s Prior Express Consent, Order, CG
Docket No. 05-338 (May 2, 2012) § 7.

59 |d.
60 Id.
61 1d.



UVI ignores the Nack amicus briefs entirely.® It argues the Anda order was wrongly decided
because the 2006 Junk Fax Order cited § 227 for its authority but “never stated that every specific
rule” in the order was “adopted under the authority of all 11 separate statutory provisions” or that
“every rule was adopted under” § 227(b)(2).” UVI cites no authority requiring such detail, and the
Administrative Procedures Act merely requires a “concise general statement” for the basis of a
rule.** Agencies need not “state the specific provision that authorizes a rule like the specific rule at
hand,” and they typically satisfy the APA’s “loose requirements” by “citing the entirety of a statute,
or citing a section number followed by ‘et seq.”® In fact, “when the basis and purpose of the rule is

inherent in the rule and the enabling statute, then no separate statement is required.”®

Conclusion
The Commission should deny Unique Vacations, Inc.’s petition, along with all the other
petitions.
Respectfully submitted,

By: s/Brian J. Wanca
Brian J. Wanca

Glenn L. Hara

Anderson + Wanca

3701 Algonquin Road, Suite 760
Rolling Meadows, IL 60008
Telephone: (847) 368-1500
Facsimile: (847) 368-1501

62 UVI Pet. at 1-18.

83 Id. at 16. Almost none of the other petitioners mention the Anda Order, which is puzzling because, “unless
and until” the full Commission decides to (1) accept review and (2) “modify” the order, it is “entitled to the
same degree of deference as if it were made by the agency itself.” Indiana Bell Tel. Co., Inc. v. McCarty, 362 F.3d
378, 387 (7th Cir. 2004).

65 U.S.C. § 553(c).

8 Robert A. Anthony, Interpretive Rules, Policy Statements, Guidances, Manuals, and the Like — Should Federal Agencies
Use Them to Bind the Public?, 41 Duke L.J. 1311, 1378 n.378 (1992).

6 Am. Standard, Inc. v. United States, 602 F.2d 256, 269 (Ct. CI. 1979).

10
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IN THE UNITED STATES DISTRICT COURT
EASTERN DISTRICT OF MICHIGAN

AROUND THE WORLD TRAVEL, INC.,
a Michigan corporation, individually and as
the representative of a class of similarly-
situated persons,
Civil Action No.:
Plaintiff,

V.

UNIQUE VACATIONS, INC. and JOHN

)
)
)
)
)
)
) CLASS ACTION
)
)
)
DOES 1-10, )
)
)

Defendants.

CLASS ACTION COMPLAINT

Plaintiff, AROUND THE WORLD TRAVEL, INC. (“Plaintiff”), brings this action on
behalf of itself and all others similarly situated, through its attorneys, and except as to those
allegations pertaining to Plaintiff or its attorneys, which allegations are based upon personal
knowledge, alleges the following upon information and belief against Defendants, UNIQUE
VACATIONS, INC. and JOHN DOES 1-10 (“Defendants”):

PRELIMINARY STATEMENT

1 This case challenges Defendants’ practice of sending unsolicited facsimiles.

2 The federal Telephone Consumer Protection Act of 1991, as amended by the
Junk Fax Prevention Act of 2005, 47 USC § 227 (*JFPA” or the “Act™), and the regulations
promulgated under the Act, prohibit a person or entity from faxing or having an agent fax
advertisements without the recipient’s prior express invitation or permission. The JFPA
provides a private right of action and provides statutory damages of $500 per violation. Upon

information and belief, Defendants have sent facsimile transmissions of unsolicited

EXHIBIT 1
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advertisements to Plaintiff and the Class in violation of the JFPA, including. but not limited to,
the facsimile transmissions of thirty-two (32) unsolicited advertisements on or about February,
2013; March, 2013, April, 2013, June 24, 2014, June 25, 2014 and June 26, 2014 (“the
Faxes™), true and correct copies of which are attached hereto as Exhibits A, C, D and E, and
made a part hereof. The Faxes describe the commercial availability of Defendants’ goods and
services. Plaintiff is informed and believes, and upon such information and belief avers, that
Defendants have sent, and continue to send, unsolicited advertisements via facsimile
transmission in violation of the JFPA.

3. Unsolicited faxes damage their recipients. A junk fax recipient loses the use of
its fax machine, paper, and ink toner. An unsolicited fax wastes the recipient’s valuable time
that would have been spent on something else. A junk fax interrupts the recipient’s privacy.
Unsolicited faxes prevent fax machines from receiving authorized faxes, prevent their use for
authorized outgoing faxes, cause undue wear and tear on the recipients’ fax machines, and
require additional labor to attempt to discern the source and purpose of the unsolicited
message.

4, On behalf of itself and all others similarly situated, Plaintiff brings this case as a
class action asserting claims against Defendants under the JFPA.

5. Plaintiff is informed and believes, and upon such information and belief avers,
that this action is based upon a common nucleus of operative facts because the facsimile
transmissions at issue were and are being done in the same or similar manner. This action is
based on the same legal theory, namely liability under the JFPA. This action seeks relief

expressly authorized by the JFPA: (i) injunctive relief enjoining Defendants, their employees,
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agents, representatives, contractors, affiliates, and all persons and entities acting in concert
with them, from sending unsolicited advertisements in violation of the JFPA; and (ii) an award
of statutory damages in the minimum amount of $500 for each violation of the JFPA, and to
have such damages trebled, as provided by § 227(b)(3) of the Act.

JURISDICTION AND VENUE

6. This Court has subject matter jurisdiction under 28 U.S.C. § 1331 and 47
U.5.C. § 227.

7. This court has personal jurisdiction over Defendants because Defendants transact
business within this judicial district, have made contacts within this judicial district, and/or have
committed tortious acts within this judicial district.

PARTIES

8. Plaintiff, AROUND THE WORLD TRAVEL, INC., is a Michigan Corporation.

9. On information and belief, Defendant, UNIQUE VACATIONS, INC,, is a Florida
Corporation with its principal place of business in Miami, Florida.

10.  John Does 1-10 will be identified through discovery, but are not presently known.

FACTS

11. On information and belief, on or about February, 2013, Defendants transmitted
by telephone facsimile machine an unsolicited facsimile to Plaintiff. A Copy of this facsimile
is attached hereto as Exhibit A.

12. On February 14, 2013, Plaintiff requested immediate removal from Defendants’
fax list. A copy of the email is attached hereto as Exhibit B. Defendants ignored Plaintiff’s

request not to be faxed Defendants’ advertisements.
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13. On information and belief, during March, 2013, Defendants transmitted by
telephone facsimile machine a total of 14 unsolicited facsimiles to Plaintiff. Copies of these 14
facsimiles are attached hereto as Group Exhibit C.

14.  On information and belief, during April, 2013, Defendants transmitted by
telephone facsimile machine a total of 14 unsolicited facsimiles to Plaintiff. Copies of these 14
facsimiles are attached hereto as Group Exhibit D.

15.  On or about April 2, 2013, Plaintiff filed complaints with the Federal
Communications Commission (the “FCC”) and the Office of the Attorney General for the State
of Michigan concerning Defendants’ fax advertisement campaign. On information and belief,
Defendants were again notified of Plaintiff’s demand that Defendants cease faxing their
advertisements.

16.  Despite Plaintiff’s repeated communications to stop and cease sending Plaintiff
Defendants’ advertisements by fax, on or about June 24, 2014, June 25, 2014 and June 26,
2014, Defendants have transmitted by telephone facsimile machine three (3) unsolicited faxes.
Copies of the three (3) facsimiles are attached hereto as Exhibit E.

17. Defendants created or made Exhibits A, C, D and E which Defendants knew or
should have known is a good or product which Defendants intended to and did in fact distribute
to Plaintiff and the other members of the class.

18.  Exhibits A, C, D and E are part of Defendants” work or operations to market
Defendants’ goods or services which were performed by Defendants and on behalf of
Defendants. Therefore, Exhibits A, C, D and E constitute material furnished in connection

with Defendants’ work or operations.
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19.  Plaintiff had not invited or given permission to Defendants to send the faxes.

20. On information and belief, Defendants faxed the same and other unsolicited
facsimiles without the required opt out language to Plaintiff and more than 25 other recipients
without first receiving the recipients’ express permission or invitation.

21.  There is no reasonable means for Plaintiff (or any other class member) to avoid
receiving unauthorized faxes. Fax machines are left on and ready to receive the urgent
communications their owners desire to receive.

22.  Defendants’ facsimiles did not display a proper opt-out notice as required by 47
C.F.R. § 64.1200.

CLASS ACTION ALLEGATIONS

23. In accordance with F. R. Civ. P. 23(b)(1), (b)(2) and (b)(3), Plaintiff brings this

class action pursuant to the JFPA, on behalf of the following class of persons:

All persons who (1) on or after four years prior to the filing of

this action, (2) were sent telephone facsimile messages of

material advertising the commercial availability of any property,

goods, or services by or on behalf of Defendants, and (3) which

did not display a proper opt-out notice.
Excluded from the Class are the Defendants, their employees, agents and members of the
Judiciary. Plaintiff reserves the right to amend the class definition upon completion of class

certification discovery.

24.  Class Size (F. R. Civ. P. 23(a)(1)): Plaintiff is informed and believes, and upon

such information and belief avers, that the number of persons and entities of the Plaintiff Class is
numerous and joinder of all members is impracticable. Plaintiff is informed and believes, and

upon such information and belief avers, that the number of class members is at least forty.
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25. Commonality (F. R. Civ. P. 23 (a) (2)): Common questions of law and fact apply

to the claims of all class members. Common material questions of fact and law include, but are
not limited to, the following:

a) Whether the Defendants sent unsolicited fax advertisements;

b) Whether the Defendants’ faxes advertised the commercial availability of
property, goods, or services;

c) The manner and method the Defendants used to compile or obtain the list
of fax numbers to which they sent Exhibits "A, C, D and E" and other unsolicited faxed
advertisements;

d) Whether the Defendants faxed advertisements without first obtaining the
recipient's prior permission or invitation;

e) Whether the Defendants sent the faxed advertisements knowingly;

f) Whether the Defendants violated the provisions of 47 U.S.C. § 227 and
the regulations promulgated thereunder;

2) Whether the faxes contain an “opt-out notice” that complies with the
requirements of § (b)(1)(C)(ii1) of the Act, and the regulations promulgated thercunder,

and the effect of the failure to comply with such requirements;

h) Whether the Defendants should be enjoined from faxing advertisements in
the future;
1) Whether the Plaintiff and the other members of the class are entitled to

statutory damages; and

7) Whether the Court should award treble damages.
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26.  Typicality (F. R. Civ. P. 23 (a) (3)): The Plaintiff's claims are typical of the

claims of all class members. The Plaintiff received the same faxes as the faxes sent by or on
behalf of the Defendants advertising goods and services of the Defendants during the Class
Period. The Plaintiff is making the same claims and seeking the same relief for itself and all class
members based upon the same federal statute. The Defendants have acted in the same or in a
similar manner with respect to the Plaintiff and all the class members by sending Plaintiff and
cach member of the class the same faxes.

27. Fair and Adequate Representation (F. R. Civ. P. 23 (a) (4)): The Plaintiff will

fairly and adequately represent and protect the interests of the class. It is interested in this matter,
has no conflicts and has retained experienced class counsel to represent the class.

28. Need for Consistent Standards and Practical Effect of Adjudication (F. R. Civ. P.

23 (b) (1)): Class certification is appropriate because the prosecution of individual actions by
class members would: (a) create the risk of inconsistent adjudications that could establish
incompatible standards of conduct for the Defendants, and/or (b) as a practical matter,
adjudication of the Plaintiff's claims will be dispositive of the interests of class members who are
not parties.

29.  Common Conduct (F. R. Civ. P. 23 (b) (2)): Class certification is also appropriate

because the Defendants have acted and refused to act in the same or similar manner with respect
to all class members thereby making injunctive and declaratory relief appropriate. The Plaintiff
demands such relief as authorized by 47 U.S.C. §227.

30.  Predominance and Superiority (F. R. Civ. P. 23 (b) (3)): Common questions of

law and fact predominate over any questions affecting only individual members, and a class
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action is superior to other methods for the fair and efficient adjudication of the controversy
because:
a)  Proof of the claims of the Plaintiff will also prove the claims of the class without
the need for separate or individualized proceedings;
b)  Evidence regarding defenses or any exceptions to liability that the Defendants
may assert and attempt to prove will come from the Defendants’ records and will not
require individualized or separate inquiries or proceedings;
¢)  The Defendants have acted and are continuing to act pursuant to common policies
or practices in the same or similar manner with respect to all class members;
d)  The amount likely to be recovered by individual class members does not support
individual litigation. A class action will permit a large number of relatively small claims
involving virtually identical facts and legal issues to be resolved efficiently in one (1)
proceeding based upon common proofs; and
¢)  This case is inherently manageable as a class action in that:

(1) The Defendants identified persons or entities to receive the fax
transmissions and it is believed that the Defendants’ computer and business records will
enable the Plaintiff to readily identify class members and establish liability and
damages;

(i1) Liability and damages can be established for the Plaintiff and the class
with the same common proofs;

(111)  Statutory damages are provided for in the statute and are the same for all

class members and can be calculated in the same or a similar manner;



2:14-cv-12589-GCS-MJH Doc #1 Filed 07/01/14 Pg9of15 PgID9

(iv) A class action will result in an orderly and expeditious administration of
claims and it will foster economics of time, effort and expense;
(v) A class action will contribute to uniformity of decisions concerning the
Defendants’ practices; and
(vi)  As a practical matter, the claims of the class are likely to go unaddressed
absent class certification.
Claim for Relief for Violation of the JFPA, 47 U.S.C. § 227 et seq.

31.  The JFPA makes it unlawful for any person to “use any telephone facsimile
machine, computer or other device to send, to a telephone facsimile machine, an unsolicited
advertisement . . . .” 47 U.S.C. § 227(b)(1)(C).

32.  The JFPA defines “unsolicited advertisement” as “any material advertising the
commercial availability or quality of any property, goods, or services which is transmitted to any
person without that person's prior express invitation or permission, in writing or otherwise.” 47
U.8.C. §227(a)(5).

33.  Opt-Out Notice Requirements. The JFPA strengthened the prohibitions against
the sending of unsolicited advertisements by requiring, in § (b)(1)(C)(ii1) of the Act, that senders
of faxed advertisements place a clear and conspicuous notice on the first page of the transmission
that contains the following among other things (hereinafter collectively the “Opt-Out Notice
Requirements™):

1. a statement that the recipient is legally entitled to opt-out of receiving
future faxed advertisements — knowing that he or she has the legal right to request

an opt-out gives impetus for recipients to make such a request, if desired;
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2. a statement that the sender must honor a recipient’s opt-out request within
30 days and the sender’s failure to do so is unlawful — thereby encouraging
recipients to opt-out, if they did not want future faxes, by advising them that their
opt-out requests will have legal “teeth”;

3. a statement advising the recipient that he or she may opt-out with respect
to all of his or her facsimile telephone numbers and not just the ones that receive a
faxed advertisement from the sender — thereby instructing a recipient on how to
make a valid opt-out request for all of his or her fax machines.

The requirement of (1) above is incorporated from § (b)(D)(ii)) of the Act. The
requirement of (2) above is incorporated from § (b)(D)(i1) of the Act and the rules and
regulations of the Federal Communications Commission (the “FCC”) in § 31 of its 2006 Report
and Order (In the Matter of Rules and Regulations Implementing the Telephone Consumer
Protection Act, Junk Prevention Act of 2005, 21 F.C.C.R. 3787, 2006 WL 901720, which rules
and regulations took effect on August 1, 2006). The requirements of (3) above are contained in
§ (b)(2)(E) of the Act and incorporated into the Opt-Out Notice Requirements via § (b)(2)(D)(i1).
Compliance with the Opt-Out Notice Requirements is neither difficult nor costly. The Opt-Out
Notice Requirements are important consumer protections bestowed by Congress upon the
owners of the telephone lines and fax machines giving them the right, and means, to stop
unwanted faxed advertisements.

34. 2006 FCC Report and Order. The JFPA, in § (b)(2) of the Act, directed the
FCC to implement regulations regarding the JFPA, including the JFPA’s Opt-Out Notice
Requirements and the FCC did so in its 2006 Report and Order, which in addition provides

among other things:

10
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A. The definition of, and the requirements for, an established business
relationship for purposes of the first of the three prongs of an exemption to liability under
§ (b)(1)(C)(1) of the Act and provides that the lack of an “established business relationship”
precludes the ability to invoke the exemption contained in § (b)(1)(C) of the Act (See 2006
Report and Order [ 8-12 and 17-20);

B. The required means by which a recipient’s facsimile telephone number
must be obtained for purposes of the second of the three prongs of the exemption under §
(b)(1)(C)(i1) of the Act and provides that the failure to comply with these requirements precludes
the ability to invoke the exemption contained in § (b)(1)(C) of the Act (See 2006 Report and
Order 9 13-16);

o The things that must be done in order to comply with the Opt-Out Notice
Requirements for the purposes of the third of the three prongs of the exemption under §
(b)(1)(C)(iii) of the Act and provides that the failure to comply with these requirements
precludes the ability to invoke the exemption contained in § (b)(1)(C) of the Act (See 2006
Report and Order 9 24-34);

D. The failure of a sender to comply with the Opt-Out Notice Requirements
precludes the sender from claiming that a recipient gave “prior express permission or invitation”
to receive the sender’s fax (See Report and Order 9 48);

As a result thereof, a sender of a faxed advertisement who fails to comply with the Opt-
Out Notice Requirements has, by definition, transmitted an unsolicited advertisement under the
JFPA. This is because such a sender can neither claim that the recipients of the faxed
advertisement gave “prior express permission or invitation” to receive the fax nor can the sender

claim the exemption from liability contained in § (b)(C)(1) of the Act.

11



2:14-cv-12589-GCS-MJH Doc#1 Filed 07/01/14 Pg120f15 PglID 12

35. The Faxes. Defendants sent the on or about February, 2013, March 2013, April,
2013 and June 24, 2014, June 25, 2014 and June 26, 2014, advertisements via facsimile
transmission from telephone facsimile machines, computers, or other devices to the telephone
lines and facsimile machines of Plaintiff and members of the Plaintiff Class. The Faxes
constituted advertisements under the Act. Defendants failed to comply with the Opt-Out
Requirements in connection with the Faxes. The Faxes were transmitted to persons or entities
without their prior express permission or invitation and/or Defendants are precluded from
asserting any prior express permission or invitation because of the failure to comply with the
Opt-Out Notice Requirements. By virtue thereof, Defendants violated the JFPA and the
regulations promulgated thereunder by sending the Faxes via facsimile transmission to Plaintiff
and members of the Class.

36. Defendants’ Other Violations. Plaintiff is informed and believes, and upon such
information and belief avers, that during the period preceding four years of the filing of this
Complaint and repeatedly thereafter, Defendants have sent via facsimile transmission from
telephone facsimile machines, computers, or other devices to telephone facsimile machines of
members of the Plaintiff Class faxes that constitute advertisements under the JFPA that were
transmitted to persons or entities without their prior express permission or invitation (and/or that
Defendants are precluded from asserting any prior express permission or invitation because of
the failure to comply with the Opt-Out Notice Requirements in connection with such
transmissions). By virtue thereof, Defendants violated the JFPA and the regulations promulgated
thereunder. Plaintiff is informed and believes, and upon such information and belief avers, that
Defendants may be continuing to send unsolicited advertisements via facsimile transmission in

violation of the JFPA and the regulations promulgated thereunder, and absent intervention by

12
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this Court, will do so in the future.

37.  The TCPA/JFPA provides a private right of action to bring this action on behalf
of Plaintiff and the Plaintiff Class to redress Defendants’ violations of the Act, and provides for
statutory damages. 47 US.C. § 227(b)(3). The Act also provides that injunctive relief is
appropriate. /d.

38.  The JFPA is a strict liability statute, so the Defendants are liable to the Plaintiff
and the other class members even if their actions were only negligent.

39.  The Defendants knew or should have known that (a) the Plaintiff and the other
class members had not given express invitation or permission for the Defendants or anybody else
to fax advertisements about the Defendants’ goods or services; (b) the Plaintiff and the other
class members did not have an established business relationship; (¢) Defendants transmitted
advertisements; (d) the Faxes did not contain the required Opt-Out Notice; and (e¢) Defendants’
transmission of advertisements that did not contain the required opt-out notice was unlawful.

40.  The Defendants’ actions caused damages to the Plaintiff and the other class
members. Receiving the Defendants’ junk faxes caused the recipients to lose paper and toner
consumed in the printing of the Defendants’ faxes. Moreover, the Defendants’ faxes used the
Plaintiff's and the other class members’ telephone lines and fax machine. The Defendants” faxes
cost the Plaintiff and the other class members time, as the Plaintiff and the other class members
and their employees wasted their time receiving, reviewing and routing the Defendants’
unauthorized faxes. That time otherwise would have been spent on the Plaintiff's and the other
class members’ business activities. The Defendants’ faxes unlawfully interrupted the Plaintiff's

and other class members' privacy interests in being left alone. Finally, the injury and property

13
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damage sustained by Plaintiff and the other class members from the sending of Defendants’
advertisements occurred outside of Defendants’ premises.

WHEREFORE, Plaintiff, AROUND THE WORLD TRAVEL, INC., individually and
on behalf of all others similarly situated, demands judgment in its favor and against
Defendants, UNIQUE VACATIONS, INC. and JOHN DOES 1-10, jointly and severally, as
follows:

A. That the Court adjudge and decree that the present case may be properly
maintained as a class action, appoint the Plaintiff as the representative of the class, and appoint
the Plaintiff’s counsel as counsel for the class;

B. That the Court award actual monetary loss from such violations or the sum of five
hundred dollars ($500.00) for each violation, whichever is greater;

C That Court enjoin the Defendants from additional violations; and

D That the Court award pre-judgment interest, costs, and such further relief as the
Court may deem just and proper.

Respectfully submitted,
AROUND THE WORLD TRAVEL, INC.,
individually and as the representative of a class of

similarly-situated persons,

By: s/ Brian J. Wanca

Brian J. Wanca

Ryan M. Kelly

ANDERSON + WANCA

3701 Algonquin Road, Suite 760
Rolling Meadows, IL 60008
Telephone: 847-368-1500

Fax: 847-368-1501
bwanca@andersonwanca.com
rkelly@andersonwanca.com

14
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Jason J. Thompson (P47184)
SOMMERS SCHWARTZ
2000 Town Center, Suite 900
Southtield, MI 48075
Telephone: 248-355-0300
Fax: 248-436-8453
ithompson@sommerspc.com

15
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Sandals” Resorts is making VALENTINE'S DAY extra special by offering
a FREE* 30-minute couples massage at select Red Lane” Spas.

e e, Book @ Luxury Includect” Vacation at Sandals Royal Caribbean,
‘.'.. . - Sandals Grande Riviera, Sandals Negril or Sandals Royal Plantation
y in Jamaica and your clients will enjoy a complimentary* 30-minute
; couples massage at our Red Lane” Spas. Plus, they'll enjoy a
- ‘ romantic vacation designed exclusively for two people in love
-~ which features:
‘ * The Caribbean's best protected beaches
“..‘ * Luxurious accommodations in a range of categories
* Personalizecl butler service included in top-tier suites
* Specialty clining at up to 15 restaurants
‘ ".. b * Unlimited premium brand drinks and Beringer” Wines
b : * Unlimited land and water sports including unlimited golf’,
“’:‘ scuba diving’, stand-up paddle boarding, and snorkeling

-
*a

* And much more—all inclucled!

Sendaly

LOVE IS ALL YOU NEED

L.

For more information, call your Tour Operator or

1-800-SANDALS e sandals.com

*Free 30-minute couples massage offer valicl for US and Canacdla bookings only, macle now thiough 3/5/13 for tiavel to 12/26/13 to Sanclals Rayal Caribbean, Sanclals
Grandle Riviera, Sandlals Negril and Sanclals Royal Plantation only. Applicable on minimum 7-night stays at Sanclals Royal Caribbean, Sanclals Grancle Riviera ancl Sanclals
Negril; minimum &-night stays at Sanclals Royal Plantation in select room categories. This promotion may not be used with any other spa pramation, This does nat
include any applicable tax or sevice charge. Cannot be sold or exchanged, and is not redeemable for cash, Offer is combinable with other consumel savinggs
promotions. Howevey, it is not combinable with any ather spa/iesont credits. May not be applicabile for group baokings. Offer can be revised o Lerminatedd at any time
and is subject to availability. Spa ciedits applicable to spa teatments and salon seivices. Spa pracucts and gratuity not included, Not responsibile for ofissions or erars.
AGreens foes included. Tiansfers inclucled at Sandlals Grancle Riviera and Sandals Royal Plantation. Cacdies manclatory, but not incluclecl Unliffiited scuba diving

inclucled! fon centified divers. PADI resort dive courses ancl night dlives available at an adlitional cost. Sanclals® is a registerec! traclemark ancl is represented worldhwicle
by Unicue Vacations, tnc. B

1 you woukl bke to be removed hom ol dist please emal us o togermosaliusandals.com or call (800) 527-1991 Ext. 4152

292u Gl
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Linda Sherman <atwtravelinc@gmail.com>

remove immediately
1 message

Linda Sherman <atwtravelinc@gmail.com>
To: faxremoval@uvi.sandals.com

Thu, Feb 14, 2013 at 4:20 PM

| already requested removal from your fax list. Remove my information immediately and permanently

Around the World Travel Inc
fax 248-476-4307

And do not add me to your email list

Linda Sherman
Owner

https://mail.google.com/mail/u/0/?ui=2&ik=6e043d1902& view=pt&search=sent&th=13cd

2147013
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ME OFFER

t’ﬁbﬂd-#&0ﬂdbf-GI~$I!!Hi‘ﬁ&saé‘diiﬁi#a*ﬂ#?ﬁﬁﬂ#&ﬂluﬁi39!?

$1,000 WeddingMwns® Credit

[

Introducing the new, exclusive $1,000 WeddingMoons® Credit offer!

Sandals” Resorts and Beaches” Resorts contintie to give your clients the choice and flexibility when designing the periect
Caribbean wedding. During this exclusive promotional period. your clients can receive the current $500 Wedding Credit,
plus an additional $500 in Bonus Credit to apply towards enhancing their WeddingMoon” ex parience!

WEDDING™
| CREDIT s

) IN BONUS'
J CREDIT

¥ "l - e
TOWARDS YOUR CUSTOMIZED DESTINATION WEDDING | T ENHANCE YOUR WEDDINGIMOONS" EXPERIENCE
) e e el

Mix -+ Match from the selections below to enhance their WeddingMoons® experience:

» Islond Routes Catantaran Gruise a
AP PLY UP TO $1ﬁ® % g ;:E:i Di:;lc.\f:ir &(‘Lal:;;a:_:&n;ué&::w% AP PLY UP Tﬂ $4ﬂﬁ . % Wedding Minister ancd

'N BONUS CREDIT TOWARDS: | [0 -1 Pieeover Seuba INGONUS CREDIT TOWARDS;  © Gavernimns Faas
APPLY UP TO $200) | = Honewnoon Highiights Video APPLY UP TO $500 . . 1o upoace
INBONUS GREDIT TOWARDS; * » Anniversiary Stay IN BONUS CREDIT TOWARDS:

- Book between February 8, 2013 and June 30, 2013
for weddings March 1, 2013 -- December 31, 20714 or 1-87 -SANDALS | sandals.com

For full details visit sandals.com/tas or contact nside aales at 1-800-48-SPECIAL

Iosaeds Viladaon 1y : - 5 Aupheatity temanls Geadng Minisie: s evemn
Lr 1 3 :

it C;lr,,g T

EUA R R B T
1 buhsstes

2013-04-01 16:51 Sandals - s



We are excited to announce that our award-winning Beaches® Turks &
Caicos Resort Villages & Spa in Providenciales is growing with the addition
of the ALL-NEW Key West Luxury Village!

The new Key West Luxury Village will feature:

* An additional 800 feet of the best that Grace Bay Becch has to offer

* Three new pools and a state-of-t~e~art fitness center

* Over 150 new room™s, sJi-es ond villes specif cally designed far the way todays farriles live
and “ravel

» CConcicerge or Bulle serviee in dll rosm elogorios

+ Bxpasive one- anc two-bedroom sutes along with three- and fo urbedroom villas—
some with privare clunge posls—a frst fzr Beaces

* Convenient full kitc~ens in our top s.ites and vilas

* Three add fional gour~—et restaurants—bringing Baaches Turks & Caicos’ restaurant
count o 19

* Becches’ Luxury Included® Fomily Viacation inclusions with unlimited land and water spoits,
dning, entertainment and quality service

* Visil www.beaches.com/key-west-village (= an oxe |it Y preview end ralos

Ar Beaches Resorts celekrates its ‘Swest Sixdean s year, we nont e
aives] < oo procac] 1o ensure wes o rer exeoodingg your oxone al ey
each anc every sloy, and perhaps mole i porlanily, I-al we exceed your
clients” expec-atons, We sincerely thon« YC. 121 your continued suppor-
end look ferwaro fo welcoming you to tre Key West Luxury Vilage or
eaches Turks & Caicos tis spring,

For more information, call 1-800-BEACHES www.beaches.com/key-west—vilIage

Beachet® g 3 reglstored b anlis lhwide by Unlgua Yacalions, Inc If you weud ¥ee 16 ba i emoyad from oue fax list, please smalf us st raaemavadBuM sandals com or call (ROD) 1271901 axt 4)52

2013-04-02 16:53 Sandals T Page 1
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@ GRANDE ST. LUCIAN

STAY AT PLAY AT

@ LA TOC

@ HALCYON BEACH

With Sandals’ exciusive Stay At, Play At program, when you book a Luxury Ingluded® Vacation B 0 0 K N 0 w .
at any Sandals® Resort in Saint Lucia, you enjoy three times the fun with full access and

complimentary shuttles to the other iwo nearby Sandals properties. So whether you're seeking
romance, relaxation or adventure, Sandals gives you more choices than any other resort _
Because when you stay at Sandals, you play at the best resorts in the Caribbean.
— Seunt Lucia — .
' UPT065%

Pristine beaches with stunni ic v o o
* PTIStine peaches .Wl S unn_:ng iJ'aI'IBTaITHC VIE‘J\‘FS ON RESORT ACCOMMODATIONS
» The most romantic and exotic suites in the Caribbean + RECEIVE UP TO A

» Unobtrusive butler service in top-tier suites $355 AIRFARE CREDIT"
« Dining at a total of 20 gourmet restaurants and unlimited premium

brand drinks at 23 bars and lounges S : ‘ : e |
» Access to nearby historic Fort Rodney X

An array of land and water sports, including unlimited scuba divin SAINT LUCIA
) Fa‘y : P & - ' 8 MORE QUALITY INCLUSIONS
and unlimited rounds of golf at Sandals La Toc THAN ANY OTHER RESORTS ON THE PLANET

FOR MORE INFORMATION, CALL YOUR TOUR OPERATOR OR 1.800.SANDALS » SANDALS.COM

= ] Ainen sty CLERIS “ons Wi Ii}‘iui 12 rlmm dli i i
Lhduu €U 1T qpl.- “The ¥ é THE G T

L o Bl e, Lol A 0 00 cananclods 3% vl rn s o) aCH b i sl Semeiim s o v Bpebng inste By 4 176200 et Ly
§ i Ik.mr ¥ mhn I-wlnp:f fnur IR FIFE en kel Tiaigle 155357 1Y ot omrple i By | 1ol Sy He: SERTAE
: I‘J’ = L L i it ivn iy b Ol e - nkm([lhqnumnmpwu sediich inedr
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T [ e Tor o snduiors L orbingy
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ALL-INDULGENCE, ALL-THE-TIMFE

introducing the

| ALL-BUTLER VILLAGE

GRANDE RIVIERA

BEACH & VILLA GOLF RESORT
OCHO RIOS, JAMAICA

A new standard of luxury and sophistication has arrived to Jamaica. The Al-Butter Village at
award-winning Sandals® Grande Riviera offers an entire romantic enclave solely dedicated to pampering
guests. Every magnificent and intimate villa suite features unprecedented wh ite~glove service and discreet
butlers trained by the prestigious Guild of Professional English Butlers, who skillfully anticipate guests’ every

need. Here no request is too small or unattainable. A personal butler is always only a phone call away.
The ultimate in indulgence just became a reality - the All-Butler Village at the Riviera Villas.

All Riviera Villa categories now include butler service:

* Honeymoon Estate Poolside Butler Villa

* Honeymaon St. Ann Poolside Butler Villa Estate

» St. Ann Poolside Butler Villa Estate

* Honeymoon Bougainvillea Hideaway Poolside One Bedroom Butler Villa Suite
* Bougainvillea Hideaway Poolside One Bedroom Butler Villa Suite

* Honeymaon Palm Breeze Estate Poolside One Bedroom Butler Villa

*» Palm Breeze Estate Pooliside One Bedroom Butler Villa

* Honeymoon Orchid Oceanview Poolside One Bedroom Butler Villa .
» Tropical Paradise Estate Poolside One Bedroom Butler Suite Enghod Bwcters
* Honeymoon Panoramic Qcean Vista Poolside One Bedroom Butler Suite

* Panoramic Ocean Vista Poolside One Bedroom Butler Suite

* Romeo & Juliet Honeymoon Sanctuary One Bedroom Butler Suite with Private Pool

For more Information, eall your Tour Operator or 1-800-SANDALS o visit sandals.com

Sanrals® b 3 regstered nademark and is epresented o ldwioe by Unigue Yacatlons, ing If OO Bli 0 he reminied from on 13 list, pease emarl us 5t TiaemovasGod sandals Loin ot cail (400) 327 1991 ext 415

J
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IT'S TIME TO HAVE A

Sandads, VIRTUAL
WeddingMans
PARTY

It's the peak of engagement season, and you've met hundreds of potential brides and grboms ready to book their
destination wedding. Now what?

It's crucial to keep your agency top-of-mind during this important wedding planning stage, and what better way
than to throw your clients a party, ..a Sandals® Virtual WeddingMoons® Party that is!

Hosted by Sandals’ very own Director of Romance, your clients will receive all the hot tips and information that they
need to know before they book a Sandals or Beaches® WeddingMoons® experience, and then we'll hand it
over to you to make their dreams come truel Plus, we will have a raffle of great prizes and an exclusive
booking incentive of up to a $250 Red Lane® Spa credit* for your clients that attend the party!

Ready to get this party started? Follow these 5 easy steps to create a personalized invitation that you can
send to your prospective weddings email distribution:

Step 1: Visit eMarketing Corcierge (agents.e-travelbrochures.con), Login or reglster if this is your first visit,

Step 2: Choose “Compose New Message” from the top menu bar,

Step 3: Select “Virtual WeddingMoons® Party template” from the drop down menu. Preview email, scroll to
bottom of page, and press “Next”.

Step 4: Your personal contact details and Ingo wil appear above the creative, Add a parsonal message in
the box to the laft and include www.sandals corm/virtualparty in your text, then press “Next”.

Step 5: Review the final version, scroll to ihe bottom, and choose your method of distribution,

We’re proud to host this event in conjunction with you, our valued travel partner!

For more intormation, cor

tact your local Business Development Manager or call 1-800-48-SPECIAL

s b B250 aa cradht o appdiulge ke Aew wedeitng DaoRings ads sattan 14 ity fuchudding) Weskaniks) Wicwing (e altducid Ylusl Woddnaboois® Farly ockrngs sannol Ba cunaaly
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A PURE VISION OF REST, RELAXATION, & ROMANCE

ADELTA

RECOR
andals BOARDING pass
) ’ FRO A
EMERALD BAY ATLANTA (ATy) DAZE
GREAT EXUMA, BAHAMAS WEDNESOAY
TO SUNDAY
At Sandals® Emerald Bay in the Bahamas, GEORGETOWN (caT) PRICE
your clients will experience a Caribbean rwcwawg“cﬁ;g‘” )
getaway designed for romance with: IMPOSED TAXes Aﬁg?;t{:?.

* A spacious Love Mast Dream Suite

- perfect for two people in love — with { Ameri . g " N
a private patio just steps from the most é | ncanAlﬂlnes gizzﬁsﬁg‘
beautiful beach 1 BOARDING PAss y
* A premium cocktail while lounging in the 4 mom )
poolside cabana 4 MIAMI (MIA) E“JgﬁlDAY
* Gourmet dining for two at a different 4 WEDNE
4 1O SDAY
restaurant every day of the week, | GEORGETOW FRIDAY
including a French bistro and a créperie NI(GGT)  SUNDAY
* Free® rounds of championship golf at the ] PRICE  $406.901
seaside, Greg Norman-designed course !IH%;NNG GOVERNMENT
; EQ TAXES AND FREES
* The service of a personal butler in a top- LR

R e oy e e S

tier suite to help arrange lasting memaories
and romantic moments

Love Is All You Need
because everything else is included!

FOR A LIMITED TIME, RECEIVE UP TO $555 IN INSTANT SAVINGS*

AND SAVE UP TO 65%"** ON RESORT ACCOMMODATIONS!

CALL YOUR TOUR OPERATOR OR 1-800-SANDALS * SANDALS.COM

TAirlarw rates ara sublsct 1o avoilohility, aee 1o 4.5 dolfars, tad include povernmen imposarl taxes and fees. Airfara haggoge ond other misesllananus fens may apply. Airfares
are accurale af time of printing. “Limitad time offer applicabla lor rroval plated by 5/0/13. Clobs and can additions]. Certain rastricfions apply. Oftar may ha changad or
withdrawn at any fime. For complatn after detalls visir www.endels com, *5§555 Instant Aly Cradit olfer is valid far naw US hoakings, -nighl minimum stay, for o limitad time mada
by 5/20/13, kar travel now theaugh 12/26/14. Blackout dawes upply. 5325 [naant Alr Credl) affer iz volid far new US tookings, 4- or Jenight stnys, for o limited o made by
3/20/13, bor travel naw ilirough 12/26/14. 8lackoul dates apply. $345 Insfont-Air Cradit offer must ba hookad {unetion with na slcinslisive or land pnly yueation package,
which inchid a3 o min, of &:ﬂiﬂ nights Tor tewvel naw « 12/26/14 conseantive slay when ﬂr'n?u‘:um oy city i the US, $335 Invant Air Cradit offer must be bockad in conjunction
with an girdnclvsive or band only vocation package, which inddudes w min, 4 or S.paid nighls for frnval naws 12/26/14 sonseculive stay whon flying from any city ir tha US, Limil of
one §555 or 3435 Inslaot Air Credit per booked roam and up 1 tvo reams cilawad per booking. $555 or $345 lssent Alr Crodit offers ars in USD, aipplind 15 the hase fare and
akeluds government toxes and fens, which must be paid at tlime of baoking and Js hilly non-rafundable. Cancallation af hatal hooking will tasult [n cancellation of alt associated
alelin tichate. Baggage Foox may net ba induded. Both paassngers must be booked For tha reme flight and llinerery aunnot fnedude velyntary stopavers. Ollers ora combinabie
with other r svings p lieny; not combinabla with ony alher dir cradis ar Instant savings offars. Maximum Sandals $aloci paint rademprion per reservation is 20,000
Sondnls Salact poinfs valued ar 550000 USD. Ofter is combinabla with Sundals Salag) Revarel Boint prametions or WaorldPoint redemptions. Unique Yacatians, Ine., resarvas (he
tight o verify alf accounts prior la adjusting resarvations, Limil one recdomption resnrvation par membar. Booking nomeas must maich the Sandals Salect Membarship occaunt ar i
will b null and void. Othars ata wot applicabile 10 grovp hookings. Other restrictions oud limitotions may apply. Not respontlbla for arrors or omissions.* * Save up to 45% alfer
Is valid on 3-night minlmum stays in qualifying categeries honked by 5/90/13 for traval naw theough 12/26/14. OHers ean huchauged ar withdrawn at any tmn. Sandals® Iy &
regiviored frodemark. Unique Yasationy, lne., i the nifiliala of the warldwid Top ive for Sandal: Resorts. I pou would like 1o bo removed fram sur fax list, pleaie omall v2
ol boxremoval&uvl aanddls.com ar call [H00) 327-199) axt. 4157,
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ReTie the

2 ey
ith our ReTie the Knot* celebration, your clients can renew their promise of eternal love
surrounded by family and friends on the Caribbean's most stunning beaches. Sandals®

Resorls and Beaches® Resorls offer a multitude of breathtaking tropical settings to celebrate
renewed commitments for couples all while enjoying MORE quality inclusians than any other
resorts on the planet. At Sandals Resorts and Beaches Resorts, we beliave lasting love deserves
even MORE reasons to celebrate.
The ReTie the Knot* celebration at any Sandals Resort or Beaches Resort includes the
following highlights:

* Personal pre-travel ReTie the Knot planner

* Personal resort ReTie the Knot planner and dedicated team

* Ceremony musical accompaniment (pre-recorded)

* Celebration cake, bouquet and boutonniere

* 30-minute charming reception with sparkling wine and cold hors d'oeuvres for the ReTie the Knot

couple and up to six guests

* Commemorative certificate and gift

+ One (1) 5x7 honeymoon photograph

* Honeymoon dinner for the ReTie the Knot couple at a resort specialty restaurant with white-glove

service and complimentary bottle of sparkling wine

* Decorated honeymoon room

* Mimosa breakfast-in<bed on a morning of your choice
The Retie the Knot celebration is available for $300—for clients who book 5 rooms or

more, they will receive the package complimentary.
For more information, contact your Tour Operator or
1-877-SANDALS | SANDALS.com
"Thie 2Tl Hie Knor paskiage s nellialo for $300 for all reom catagarles for i bookdngs mads aree Morel 15, 2003 hor el Baginning Apcl 15, 2003, lneluctes
by a4 aterr arehict betaued, sindle srehisd bloom boutannise, and & onu-tiar colelmuon ¢ake phis oddtlons] amenites lted above, Complimantary for graups of 5 P

bt ponwns or i based wn deuble ecapancy, 3304 fue will bo adfjustad 45 dags b ta vl ba cantract graups and group code boskings, Maxicnum of ¢ 1)

Halg Ui Kaal packange par e, Offar only valid on ey QML COREACES Of group codan boaked as of March 15, 2003, Homsymosn dinner Eeir helehe sl sproam
may b schn-‘!t!ﬁ;ﬂ te toler placs sokbsorpont ta divy of ReTe e knot, Somplidianian wporane cxchicns Suatlor catagory ranme, wad hased upan agiinbiity at
Umie ub bovlung for contrac! greup, o up to 6Y davs prot to arnal lor greup tode baoling, Cartain restnctions and bleckout datus iy dpply, Crodit basod
on magarity of thy aroup night sy and oiven 1 the bride and aream, vt SR Ve Lhe fonat Cofekration Gipor mive bo Sehoduled (s 13kt plase priar i1a
diw of [{eTie tha Knat A US $I5.00 por peraen or USS20,00 per person srenrae for additionol TPz guyos s, snclusiva of e Dity Pass @, itenpsake git
wdl be dalivered o oroup leadar pegr ta Wavel for distabution to guasts. Gfer s nol cembinible Wit certin gramations and pricy-recuctians, RaTie D irot
Girtup Fachugs must be baokedd through Unlnue Vacstiang, Ine, Groups daparimanl wia conlrack or areup code, 1500 wedlding redit and othar weelding zreci,
praintlang are not applicabil to ReTle the Koot packana, &l ReTie U Kot fees subiect 1o chsnge Gr i by withdrawn at any bite, Offse sat avwiiihla ot
Fandals Cardele, Banatals” and Beuches" are romshned tradomar o, Unigue Vacatons, (e, 6 W atflliate of the worldwicks raprasontalive uf Sandals ftaserts
At Hoachos Resorts, IF you would ble bo be remawsd fram our fax tiak, phoaes emad un at fmsemevaliuvi samdilbscan or el (HO0O) 5270001 g, 16D,

2013-04-19 10:51 Sandals

Page 1



2:14-cv-12589-GCS-MIH "Boc # 1-4 Filed 07/01/1% "By% 8 Ts  BF16%3

We are excited fo announce that our award-winning Beaches® Turks &
Caicos Resort Villages & Spa in Providenciales is growing with the addition
of the ALL-NEW Key West Luxury Village!

The new Key West Luxury Village will feature:

* An adciiional 800 feet of the best that Grace Bay Becch has to offer

* Three new poals ond a state-of-t~e~art fitness center

* Over 150 new rooms, sdires cnd villas specif cally designed for the way todays families live
and ravel

« Conciorge or Buller sarviee inall rosm esfogonos

* Expansive one- anc two-badroom sutes along with three- and four-bedroom villas—
some with privare clunge poscls—a frst for Becic~es

« Convenient full kitc~ens in our fop s.ites and villas

* Three add tional gour~et restaurants—hringing Beaches T.rks & Caicos’ restaurant
count o 19

* Becches’ Luxury Included® Fomily Vacation inclusions with unlimited land and water sports,
dning, enfertcinment and quallity service

* Visil www.beaches.com/key-west-village = un cxe ling proview cnd ralos

Az Bearhes Resorts celekratss its ‘Sweet Sixteen’ t2is vear, we nonl'v e

eritves] o produc] Te onsare we e excoucling your spoe al ong
each anc eve'y day. ond perhaps mole in ot lanlly, 1=al we exceed your
clients’ expec-atons. We sincerely than« YO.. 151 your continued suppor
cnd look ferworo to welcoming you to t-e Key West Luxury Vilage o
Zeaches Turks & Caicos t-is spring.

For more information, call 1-800-BEACHES » www.beaches.com/key-west-village

Beeches® Is a reglsh t k ancis rep by Uninue Yacations, inc i you would like 1 bevemoved Nom our fax Iist, please emall us &l fawremoval@um sartals com or call (A0D) 57-198) ext. 4152

2013-04-19 15:41 Sandals Page 1
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Sandals®

ROMANTIC RESORT

On anisland of 365 beaches, Sandals Grande Antigua is located on
the best one, Dickenson Bay. Harbored by a mile-long reef the azurean
waters are forever glass-calm and the powdery-soft sands a dazzling
white. Antigua is known for its cooling tradewinds and regattas, and
it's where tales of yore are still told about Admiral Lord Nelson. And
with two spectacular resorts in one—the lush garden oasis of the
Caribbean Grove and the sophisticated elegance of the six-star, all-
suite Mediterranean Village—it really is the best of both worlds,

* Voted World's Most Romantic Resort 13 years ina row

* Unlimited land and water sportts, including scuba diving*

* Red Lane" Fitness Center
Red Lane" Spa (services extra) offering Caribbean-inspired treatments

*  Specialty dining at 11 restaurants serving exclusive Beringer” Wines
Exotic plunge-pool Rondoval suites & luxurious Ocean Villa Suites

* 373 rooms and suites; some suites offer 24-hour room service

* Butler service available in top-tier suits

* Mediterranean Village reccived the prestigious Six Star !
Diamond Award from The American Academy of Hospitality Sciences 4 l l ‘ = e ’

GRANDE ANTIGUA

B T T T Y o T 1) ot dva goval daw LU ausl Sareea st gy v o Laiow~u < o cug el g I-)!. bR v L o i dub o te Baseay [T e [

Call your Tour Operator or 1-800-SANDALS « sandals.com

I syu wronled il Lo Bsar rorravect Troms v Fa list, phanse ormall s at fraralidiuyl sandals o or cafl {500 577- 10 oxt 82
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STAY AT PLAY AT

g1lof{s Pgin'45'

NEVACATIO
—SORTS

@ GRANDE ST. LUCIAN

=

@ LA TOC

@ HALCYON BEACH

With Sandals’ exclusive Stay At, Play At program, when youi book a Luxuty Included® Vacation
at any Sandals® Resort in Saint Lucia, you enjoy three times the fun with full access and
complimentary shuttles to the other two nearby Sandals properties. So whether you're seeking
romance, relaxation or adventure, Sandals gives you more choices than any other resort
Because when you stay at Sandals, you play at the best resorts jn the Caribbean.

— Saint Lucia —

» Pristine beaches with stunning panoramic views

» The most romantic and exatic suites in the Caribbean

» Unobtrusive butler service in top-tier suites

« Dining at a total of 22 gourmet restaurants and unlimited premium
brand drinks at 22 bars and lounges

» Access to nearby historic Fort Rodney

« An array of land and water sports, including unlimited scuba diving"
and unlimited rounds of golf at Sandals La Toc*

vt L ekl s st oo ety
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FOR MORE INFORMATION, CALL YOUR TOUR OPERATOR OR 1.800.SANDALS « SANDALS.COM
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BOOK NOW

SAVE

UPTO65%

ON RESORT ACCOMMODATIONS
+ RECEIVE UP TO A

*355 AIRFARE CREDIT"

SAINT LUCIA
MORE QUALITY INCLUSIONS

THAM ANY OTHER RESORTS ON THE PLAMET
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IT's TIME TO HAVEA Sandals
VIRTUAL WeddingMans' PARTY

It’s the peak of engagemeni season, and you've met hundreds of polential brides and grooms ready to book their
destination wedding. Now what?

It's crucial to keep your agency top-of-mind during this important wedding planning stage, and what hetter way
than to throw your clients a party...a Sandals® Virtual WeddingMoons® Party that is|

Hosted by Sandals’ very own Director af Romance, your clients will receive all the hot tips and information that they
need to know before they book a Sandals or Beaches® WeddingMoons® experience, and then we’'ll hand it
over o you to make their dreams come true! Plus, we will have a raffle of great prizes and an exclusive
booking incentive of up to a $250 Red Lane® Spa credit* for your clients that attend the party!

Ready to get this party started? Follow these 5 easy steps to create a personalized invitation that you can
send to your prospective weddings email distribution:

Step 12 Visil eMarkeling Concierge (agents.e-travelbrochures.com), Login or regisler If this Is your first visil,

Step 2: Chooss "Compose New Message" from the top menu ber,

Step 3: Seluct “Virtual WeddingMoons® Perly template” rom the drop down men, Praview email, scroll 1o
botlom of page, and press “Next”,

Step 4: Your personal contact details and Ingo will appear above the creative. Add a personal message in
the box lo the lefl and includs Www.sandals.comavirtualparty in your text, then press "Nex|”,

Step 5: Review the final version, scroll o the hol tom, and choose yourniethod of distrbution,

We're proud to host this event in conjunction with you, our valued travel partner!

For more intormation, contact your local Business Developmerit Manager or call 1-800-48-SPECIAL

U lo B850 spa credil is applicalds lur e wisthling bookings made willin 14 diys (ncluding weskends} lollowitig 1he ailenced Vsl WadkdhrghMaon® Purky ohaniy: wasisnl b Gurrenlly
il eanr st fent ol pubyscliendd), by bsakiugs ub O vaalis O e 0y g (3t esin Labegory of haghe, The manty i 4R Bt Gt i amy Saeday, o Lleaubos ot (nol apicoti
fo Gl Paevmysg e Buach Vssontig, bor Ltenabionigs vl o 8 T neghils e Got i s Gabnginy o Highen, tha nwspive w o T160 S caathl Ol Bvachieg Gono thns, Seacdal Wi tabhiso, Sarghiy
Hoyal Balismkn, Sondauls Tt (3ay or Sandls La loc Iravel Winlow i 2013 Sandak: Fesors: Now - December 20, 20 13; Heaches Hesorls: NOW - March 22, Aonl 7 - Newveanber 27, (e,
3 = Lecemilier 20, 2013, Iravel Windos in 2074: Sandols Hesorks: Jan 0 — Pecamber 20, 2014, Beachus Hasonls: Jan 6 - Feliary 13, labiemry 20 - Apal 18, Apnl 23 = Movemiber 22, Doe 1 -
Disuembar 20, 2014, 1hes meetive s mol cumibinalid valk any wlhier sesor| Or 8pa coedil prometons. |he spa crsel bas o oout vadu ot unusiicl Serdcbafuschl s nustilive i vl lor houbatigy
Arshdis ity s o Opuraten ef Uk Vacativns, bic, Vhowsiven, (s neastt ot sl vaod Ltyspnsr w0ty utagtion o szt ibnienabeen, e i 0% 0 bl peoitinhon Lisitng Lliietere). Abssar Ifias Speh ctucht
U by bl b vy Wy D upa ated e o] il Ianiuei, atd wos sk bl oo b it clesds ALty Satelais™ anu Buotes® s rogesl s tratimarks. nigue Vacalions,
Wi os T it i et The worldede represanlsive of Saacals aod Heaches Hesorls 1 you woultt fike 1o e rermuoyed from our lax Ity plsatie ol us at T rBIovaIRTIvL Sandals.Lom or Gall (1]
327-1001 axl, 41562,
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VACATION
EXTRAOR

LOCA

At Sandals” Grande Antigua Resort & Spa,
you can have the best of both worlds:
the lush splendor of the Caribbean and
the sophisticated ambiance of the
Mediterranean. Quintessential island charm
abounds in the Caribbean Grove, just steps
from the sea, where the exotic Rondovals—
suites-in-the-round—offer soaring 20-foot
conical ceilings, private plunge pools and
gated private gardens. The six-star, all-
suite, all-oceanview Mediterranean Village
will sweep you away with magnificent
vistas and the Eastern Caribbean’s largest
pool, surrounded by villa suites with their
own private plunge pools and butler

service with a distinctly European style.
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One spellbinding island.

Two spectacular resorts within one.

It’s the best of both worlds.

L3

Voted World's Most Romantic Resort
Located on the island’s best beach,
Dickenson Bay

Unlimiled land and water sporls,
including scuba cliving’

Red Lane™ Fitness Center

Red Lane™ Spa (services extra)

Specialty dining at 11 restaurants serving
exclusive Beringer® Wines

373 rooms and suites; some suites offer
24-hour room service

Butler service available in select

room categories

Mediterranean Village received the
prestigious Six Star Diamond Award from
The American Academy of Hospitality Sciences

Sovdals

GRANDE ANTIGUA

Call your Tour Operator or 1-800-SANDALS + sandals.com

W vt waouded Bk to ke moreneee] Gromn onr fay sk, please-cisl ns al facmimiosalann e sandals Gam or call (800G $37-1981 a<t 4152
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FREE to explore,
share & CONNECT!

FREE WIFI. FREE CALLS.

a

THE LUXURY IHCLUDED" VACATION

Now at any Sandals® Resort in Jamaica, staying in touch with loved ones is easier than ever with the
FREE* More Quality Connections offer.

Guests who enjoy the perks of a CONCIERGE level room or higher get FREE" WIFI Internet access
throughout their vacation.

In addition, by downloading Sandals’ FREE* Unlimited Calling App to any iPhone®, Android™ phone
or tablet, guests can enjoy unlimited voice calls to the USA, Canada and the United Kingdom?”.

Staying connected and staying social is just another way Sandals Resorts gives guests more.

FOR MORE INFORMATION, CALL YOUR TOUR OPERATOR OR 1.800.SANDALS » SANDALS.COM

'The Frae WIF| zrogram and Free Long Distance Phone Calls program aie avallaile ONLY to Sanutals Mooty guests
avallable =iter 371543 and viil ba basis, low-speet Inter et sarvice, Prem um, high-spaed intermet wil s
svallable 6/20/13 and will anly be svsitabla thre.gh the use of the Sandals Rasorts App on
Ancirzid Markst at no cost, Program NOT ava lils with use of In-raem pho-a, Free long ¢ sta~ci phans salls QNI
fandals® s 3 tedistered thadernzrk and Is representzd worldwids by UnlgUe Yacatlans Ine, IF yeu woidd Bke to o r
(800) 327190 exi. 1152,

I La ey | o SONe arge ot eatecrg B ol s Eove, Fria W] will ba
imade sailible s1an suibional sesd, Thie Frse _neg Sstades FRare Call peagpram il fis
guests’ parianal dpanphons S -atiats, App will e ava labls o cheyapifioracd S Al App Slote ke
Tl ine U, Canase @nd to U4 ndlines, 2s wall a9 local calls o Jatmitea,
arvtengeesd Trom ool Tax st please eios | us =@ Fasremanvaliguvl sandals ol o zall

2013-04-29 17:42 Sandals o Page 1
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EXHIBIT C
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GRQUPS

GROUPS RECEIVE A
t 3
FREE' ROOM!

Whether your clients are celebrating a destination wedding, a long avsaited
family reunion or an important corporate event, we have the resort that'
right for thern along with a great offer— for every five paid rooms, groups
receive one free* room!

Valid at the following Luxury Included® Resorts:
Sandals Grande Riviera Beach & Villa Golf Resort
Sendlals Whitehouse European Village & Spa

Sandals Montegn Bav

Sandals Emerald Bay, Great Exuma, Bahamas
sendlals Roval Bahamian Spa Resort & Offshore [sland
Sandals Grande Antigua Resort & Soa

* Beaches Ocho Rios Resort & Golf Cluly

BOOK NOW' This offer applies 10 “ew groups nocked February 12, 2013
m ] r-J-JEaJI ,a_},)rlll 12,2015 [} trave| now 1 lU-fl_‘Jl .—JUk.t:‘”lLrl:.‘l' 41 2()[{].

-

For more informalion, conlact Lhe ¢ sroupRs Department al U niciue Vacalions, Inc.

Call. 1~800-327-1991 ext. 46172 il groups@uvi.sandals.com
sandals.com/groups & beaches.com/groups

Sevdely 2

THE LUXURY INCLUDED  VACATION

TAMATCA « ANTIC 1A « SAINT _UIA » BAHAAMAS « T FRS & AlCOS

'GLh ream froa with 5 paid reoms; hased on clauble necupancy, Three nighl minimum stay, Maximum of (2) Lhino complimentary raoms par group, Offer valid on few group bookings
made Fabruary 12, 2013 through April 12, 2013 for travel Beginning now and completed by December 31, 2015, Blackeut dates apply: Sandals Grands Riviera, Sandals Whitehouse,
Sandals Montego Bay, Sancals Emerald Bay, Sandals Royal Eahamian and Sandals Grande Antigua: 12727034414, 12/2714-11A5. 12/27/15-1/1/16; Beaches Ocho Rins: H24/13-4/5/13,
W/ 20/13=12/1/13. 12/23/13=12/ 31113, A3 14=4/24/14, N/2314-1/30/14. 12/22/14=12/ 3114, 3/23/15-:1/9/15. 1/22/15=11/29/15. 12/21/15-12/31/15, Complimantary ancl staff rooms do not
count taward tolal pald rooms, Offer subject 1o availability and may be changed or withdrawn at any time without prier notice, Sandals ™ and Beachesim are ragistered tradernarks, and
are reprasentad worldwide by Unidue Vacatlons, Inc. If vou would like to be remaved from our fax list, please ernall us at faxremoval@uvl.sandals.cam or call (BDOY 327-1891 evt, 4152,

2013-03-01 17:35 Sandals s -~ -
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FREE to explore,
share & CONNECT!

FREE WIFI. FREE CALLS.

THE LUXURY INCLUDED” VACATION

Now at any Sandals” Resort in Jamaica, staying in touch with loved ones is easier than ever with the
FREE" More Quality Connections offer.

Guests who enjoy the perks of a CONCIERGE level room or higher get FREE* WIFI Internet access
throughout their vacation.

In addition, by downloading Sandals’ FREE* Unlimited Calling App to any iPhone®, Android™ phone
or tablet, guests can enjoy unlimited voice calls to the USA, Canada and the United Kingdom*.

Staying connected and staying social is just another way Sandals Resorts gives guests more.

FOR MORE INFORMATION, CALL YOUR TOUR OPERATOR OR 1.800.SANDALS « SANDALS.COM

*The Free WIF] Srograrm and Free Long Distancs Phona Calls program are avatlable ONLY Lo Sanclals fesorts guests in Jama ca staying 1- a 2ont 2rga ruom category a o sbove, Frea WIFL will ba

syallable sitey 31512 and w il bz basiz, low-spaed mbei-of s2ivice, Prem um, high-speed insernat will be made svailable 3t sn additional cosl, The Free _ou-g Zistance Phone Call program will be

svalfable /2013 and will only be available thro.gh tha use of the Sandals Resorts App on guests’ personal smartphones or zablzts, App will be ava |able “2r download i Apple App Stors sna

Andraict Markal ab na cast, Pragram NOT ava labls with use of in-reo>m pho-e, Fres long © sta~cs phane calls ONLY “ras lo the U.S, Canasa and <o UL landlines, a5 wsll as local calls <o Jamaica,

fandals® is a registered Dadem:rl and 1s rapresentad worldwide by Utiaue Vacatlans Inc, I you wolld ke Lo be ramaved from our fak 5L please ama | us st [axraimovalgiuvi sandals.cor ot <all
(HOD) 227-1991 ext, 4152,

N12_N3NE 1764 Camelnles ’ - B
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Sendady

THE LUXURY INCLUDED"” VACATION

GET IN JAMAICA
at Sandals""a‘ppg& Beaches” Resorts

GET HAPPY IN JAMAICA, MON!

Practice your island accent in the land of sun, sand, and sea! It's easy to get happy when
greeted by a smiling face, the good vibes, and a great deal for enjoying the happy-go-lucky
spirit of Jamaica. Chill out with a limited-time only offer and receive one free night* on every
six nights stay or longer. “Every-ting” will be all right with this amazing offer from Sandals
Resorts and Beaches Resorts. :

RECEIVE A FREE NIGHT* AT

Sandals & Beaches Resorts in Jamaica

"Free night offer on a G-right minimurn stay ot Sandals Montego Bay, Sandals Royal Caribbean, Sandals Grande Riviera, Sandals Ilegril, Sandals Whitehouss,
and Beaches Negril, in specific room categories, Valid on new bookings made now through 3/18/13 for travel now - 12/26/13, Blackout tlatas apply. Offars
are combinable with olher consumer savings promolions; howover, "free nioht” offars are ot combinable, Offers are combinablo with Sandals Select Points,
Blackaut dates apply, Offet may not be applicable for group bookings, Offers may ba changaed or withdrawn at any time, Sandals” and Beaches” are registered
trademarks, Unique Vacations, Inc. is the worldwide ropresentative for Sandals and Beaches Resorts, If you would like to be removeel from ovur fax list, please
email us at faxremoval@uvisandals.com or call (RO0) 527-1991 Ext, 4152

M13-N3-N5 1137 Canrlale i - ]
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ALL-INDULGENCE, ALL-THE-TIME

introducing the

ALL-BUTLER VILLAGE

Sandady

GRANDE RIVIERA

BEACH & VILLA GOLF RESORT
OCHO RIOS, JAMAICA

A new standard of luxury and sophistication has arrived to Jamaica, The All-Butler Village at
award-winning Sandals® Grande Riviera offers an entire romantic enclave solely dedicated to pampering
guests. Every magnificent and intimate villa suite features unprecedented white-glove service and discreet
butlers trained by the prestigious Guild of Professional English Butlers, who skillfully anticipate guests’ every
need. Here no request is too small or unattainable. A personal butler is always only a phone call away.
The ultimate in indulgence just became a reality - the All-Butler Village at the Riviera Villas.

All Riviera Villa categories now include butler service:

» Honeymoon Estate Poolside Butler Villa

* Honeymoon St. Ann Poalside Butler Villa Estate

¢ St. Ann Poolside Butler Villa Estate

* Honeymaoon Bougainvillea Hideaway Poolside One Bedroom Butler Villa Suite
* Bougainvillea Hideaway Podlside One Bedroom Butler Villa Suite

* Honeymoon Palm Breeze Estate Poolside One Bedroom Butler Villa

* Palm Breeze Estate Poolside One Bedroom Butler Villa

* Honeymoon Qrchid Oceanview Poolside One Bedroom Butler Villa

* Tropical Paradise Estate Poolside One Bedroom Butler Suite

* Honeymoon Panoramic Ocean Vista Poolside One Bedroom Butler Suite

* Panoramic Ocean Vista Poolside One Bedroom Butler Suite

* Romeo & Juliet Honeymoon Sanctuary One Bedroom Butler Suite with Private Pool

For more information, call your Tour Operator or 1-800-SANDALS or visit sandals.com

Sandala® 15 a registered rademark and I represented wonldwide by Unigue Vacatlons, Inc i you would fike to be remaoved trom our Fax list, please mail us st Lare frnvalignd sandala com or call (B00) 327- 1901 el 4140 J

2013-03-06 17:34 Sandals S "




D25

7 o tA=Cr=t ' 5 —-—

IT'S TIME TO HAVE A

Sandads VIRTUAL
WeddingMans'
PARTY

It's the peak of engagernent season, and you've met hundreds of potential brides and grooms ready to hook their
destination wedding. Now what?

It's crucial to keep your agency top-of-mind during this important wedding planning stage, and what better way
than to throw your clients a party...a Sandals® Virtual WeddingMoons® Party that is!

Hosted by Sandals’ very own Director of Romance, your clients will receive all the hot tips and information that they
need to know before they book a Sandals or Beaches® WeddingMoons® experience, and then we’ll hand it
over to you to make thelr dreamns come truel Plus, we will have a raffle of great prizes and an exclusive
booking incentive of up to a $250 Red Lane® Spa credit* for your clients that attend the party!

Ready to get this party started? Follow these 5 easy steps 1o create a personalized invitation that you can
send to your prospective weddings email distribution:

Step 1: Visit eMarketing Concierge {agents.e-travelbrochures.com). Login or register if this is your first vist,

Step 2: Choose “Compose New Message” from the top menu bar.

Step 3: Select “Virtual WeddingMoons® Parly ternplate” from the drop down menu. Praview email, scroll to
bottom of page, and press “Nex!".

Step 4: Your personal contact detalls and logo will appear above the creative. Add a personal message In
the box to the left and include www. sandals.com/virtualparty in your text, then press “Next”,

Step 5: Review the final version, scroll to the bottom, and choose your method of distribution,

We’'re proud to host this event in conjunction with you, our valued travel partner!

For more information, contact your local Business Development Manager or call 1-800-48-SPECIAL

“Up lo 260 upa credil is apphoabils tor new wiadiling Lookings miuds williin 14 days {incuding woekends) laliuwang the sttended Virloal Waddinafoons™ Parly fbookings cannot be currenlly wathin
our syslem and rebooked). For buokings of B nights or more in & Congierge roonm catenory or higher, the incenfive is a $250 spa credit ot any Sandals or Heaches Resor {nol appticatle for Grand
Pineapple Heach Hesorts). For bockings of 4 & 5 nights in a Cuneigrge rovm calegory or hagher, e incenlve is o B0 upa crehl al Beauhes Ocho Rios, Sandaly Whitehuouss, Sundals Hoyal
Bahaitian, Sundals Emerald Bay or Sandals La low. 1tavel Windoe i 2013: Eandlals Resorty: Now - Dotamber 20, 2013; Buaches Hasorls: Mow = Felbiaary 17, Hsbruary 24 - March 28, Al 7 -
November 27, Dec 3 - Docamiber 20, 2013, Iraval Windes i 2014 Sandals Hetoris: Jun B - Decamber 20, 2014; Roactios Hesorls: Jan 6 — Febiruary 13, Felruary 20 - Apil 18, Apri 23 - Noveniber
22, Dot 1 - Decembsr 20, 2014, Ihis incendive is not combiitable will any ofher resord or spa cradt promotions., (e spa cradil has no cash vakie lor unusa sarces/omol. [his ncsolive 15 vakd
for buckings made hrough & lour Cperator or Unigyue Vastions, o, | owever, s incenbive will not appaur on any vouchse of condirmalion, as s i® an ndereial promotion Lbeng olared, Mso e
spa cradil i only availably for sevices i he sps and does nol mcuds products, and we ask thal you athvise your clignls avoerdingly, Sanuals™ and Beachies? we redistered radanarks, and o
rupresantoed workdwide by Uriguo Vacalions, e, 0 yo would ke 1o Lo wmovad Irom ot fax lesl, pleass cnal v al LaramovalBuvsandats, com or al {B00) 327-1991 ext, 1152,

\.

2013-03-08 16:58 Sandals 0 noe
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FREE to explore,

Now at any Sandals® Resort in Jamaica, staying in touch with loved ones is easier than ever with the
FREE* More Quality Connections offer.

Guests who enjoy the perks of a CONCIERGE level room or higher get FREE* WlFl---inférnet access
throughout their vacation. o '

In addition, by downloading Sandals’ FREE* Unlimited {:alliﬁg '_Ap'p to any iPhone®, Android™ phone
or tablet, guests can enjoy unlimited voice calls to the QSA,-Caﬁada and the United Kingdom®.

Staying connected and staying social is just and-thér waif Sandals Resorts gives guests more,

FOR MORE INFORMATION, CALL YOUR TOUR DPERATOR OR 1.800.SANDALS e SANDALS.COM

"The Frea WIFI =z rogram and Free Long Distance Phona Calls peogram are avzilable ONLY to Sanclals Basorts Quests In Jama ca staying 1~ a zone srge room category a-d sbave, Frea WIFH wil be
syvatlable sfter 3715413 and vl bz basis, low-spoad inler-et sarvice, Prem um, lgh-speed nermet will be made svallabile st zn additional cost. The Free _o~g - stance Phane Call pregram will be
allable 6/20/13 and will anly be availabla throwgh the use of the Sandals Resorts App ot Guests” personal smartphonas or <ablets, App will be ava lablz <21 downjoad zn Apple App Stors sno
Andraid Markst at na cost. Program NOT ava lab)s with use ol In-roam pha-e, Fres long © sta~ca phans zall: ONL” “rae Lo Lhe WS, Canaua and o UK fandhinas, 35 wall as local calls 2o Jamalca,

Eandals® Is a registered tradermark ahe s raprasehtzd worldwide by Unique Vacations Ine, If you wWould like 1o be ramoved ftam aur lay list please emalus st Izxiemavaliduv sandals.cor- ar 2all
(8007 327-1991 exl, 4152,

2013-03-12 15:43 Sandals ' -
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FAMILY VACATION

Voted #1 “World’s Best Hotels for Families”

Book by April 11" and enjoy incredible savings and a Luxury Included® Family Vacation
experience for everyone at the award-winning Beaches® Negril Resort & Spa in Jamaica!

RESORT HIGHLIGHTS:

¢ Voted #1 “World’s Best Hotels for Families” by Travel + Leisure magazine ancl one of the

“Top Caribbean Hotels" by TrpAdvisor.com

* Located on Negrl's famous Seven-Mile Beach

* 7 Restaurants and 6 bhars senving premium branc beverages Including Beringer” Wines

* 3 pools, 3 whirlpools and a Pirates Island Waterpark with 11 slides

¢ Unlimited land and water sports including stand-up paddie boarding and snorkeling

* "Very Important Kids" (V.I.K.) Camp with nannies accredited by the International

Nanny Association S AVE ;‘g’ 6 5 %

* The Caribbean Adventure with Sesame Street® on resort accommodations, plus recalve Ug o a

* Teen & tween programs inclucling the Xbox Play Lounge AIRF ARE
* And MORE! 33 CREDIT“

For more information, call your tour operator or 1-800-BEACHES e beaches.com

e LE o 854 promosior is vabe o 3righ: mirimune e in selec: caveganies ‘ot rew kackings mace By 427 200 wiavel drough 20247 2. Blackow- £33 3Rl Promonors are accurae oz sitre o Fhirdrg sc subjec o cdharges, excepsiors,
arelluor chagas arc resiciors Ho; Tesgareitle “or eions o omigiors ~Tha 1305 s SeEr a-er v valic “otrew Us are Caragiar Loolirgs o & rghas o lorge i saler catenories trace v shronal A8 G vl alirg o are
compleses by 27003 “or ol Beackes Rasors Blackow: caes apphy DUTRAEY JIMBEAN 3, < B2 L S0 o Baxekes Recars are US/28000 2 (7 555F 3 Sor Bepches Megdl are Beadres Turks & Caitos. baurur Sareals Select poir:
teeang sar per teseeatior i S0 Sareals beleer poiris volte i LHOIOUSD. Py s conbirabie wil Sarcals Selec Feviwt s poirs prom oo ar vinlcPoir: s e prior s Uricy e Vacetiors, Ire, tosetves ke veiry all stcous prior e
At Eirg resereciors. Limi: ope ree erEzior csenarior per amker Boolarg rores nous: o e Sarcals bedeas Morrkeship accours of c vill e rol aec voie Baggage ‘ees nayro: ke wrclicoe Pack FASMreers s be bookec “ar she sure
Tlink an = itinsrare ranaar induds #~lmtsry wapeynrs Cascallar on of -ota] baaking will cancellzian of | avindiacad sigkas tickems “ffar 5 comb nakdeveth cahor e sy - s peomotiony; artcamb ralbe v th any ashar ar —ra- it effare
% 15 s byes to avaslabiley rougFous profrosiarat fenac are way ke drargec o vatheroor a: sry e, e s appheakle <o grovp Eookirgs Qe tesnicsions are hirizguors fray apely Cedcles’ is 4 negineies wacerat: Uricve Vacasurs,
fre, is Fe varenita wepreteraioe ‘or Beackes Resars Py vioule e o ke ferraens o our fa s Flease et all us as-avereowati®o saecalnoom or call S Q7 755 s 4752

2013-03-13 15:55 Sandals O -~ -
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SELECT REWARDS
EXCLUSIVE TRIPLE POINT SALE!

( LIMITED TIME ONLY

Sandals® Select Members who travel to the following Sandals or Beaches® Resorts on stays of
5 nights or longer in select room categories over select travel dates will be credited with
triple value® of their existing Sandals Select points on the new booking.

Resorts include;

Sandals Negril Sandals Whitehouse Sandals Grande Antigua
Sandals Montego Bay Sandals Royal Bahamian Beaches Ocho Rios
Sandals Royal Caribbean Sandals La Toc Beaches Negril

Sandals Grande Riviera Sandals Grande St. Lucian Beaches Turks & Caicos
Sandals Royal Plantation Sandals Halcyon Beach

Booking Window: Feb. 25, 2013 - Mar. 17, 2013

Promotion Code: SBTV13 Scan for full
offer delails:

CALL 1-800-NOW-4SSG FOR MORE INFORMATION OR VISIT

WWW.SANDALS.COM/SPECIALS/TRIPLE-POINTS-OFFER. CFM

BTV 3 s valid on new bookings made between the dates of Febroar y 25, 2013 — March 17, 2013 tor select travel dates an stays of § paid nighls or longer in seleet room
calegorics at select Sandals & Beaches resorts, The maximunt numbior of points that will be tipled is 10,000 points. Combinahle with other resort offers, bul non-combinable
with other point pramotions and disconts mchuling the Military discount and IAFF (Firefighters) discaunt, Past guests who sign up for $SG will be able to vse enrolbnent bonus
poirils tlowards the offer. but they do rot get 1o use the points fram their current stay. Only exisling 55Gs pet this benefit. Nol applicable (o graups. Blachout dates apply, All yion-
S5Cs on resort who wish to enroll in the Sandals Select Progeam and book tsing the promo should be aflowed. All guests with existing bookings whe wish to take aclvantage of
the promation shauld be allowed. These must ot be cancelled but libeled with discournt cocde *SRT 3T Please be aclvised that if yau are adding promo SBTV1H (o an exjsting
booking you will also need to acljust the $SG points to 10,000 poibts maximum on the booking. Please do not add more than 10,000 points into the accounl. The remaining
points will be placed into the client’s secount and will not be tripled. Redemption vestriction: Guests are only allowed 1o use the toll rusmber of points tripled toveards their
bookitg tmaximum 10,000), those who wish to take advantage of this praimation are not allowed b use other points in lheir aceouat in addition to the bipled points. This offer
is capacily confrolled and can be withchawr withoul nelice, Net iesporsible for oniissions o1 errors. Sandals™ and Beaches® are registereed wademarks, and are represented
worlcwide by Unigue Vacations, Ine, 1 you would like to be removed from our (s list, please email us at faxiemovaléuvi sandats.com or eall 1-B00-327-1991, ex1. 4152,

2013-03-14 15:34 Sandals - noo o
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LOVE IS ALL YOU NEED

SR LA A E A At A il s b 8 AR i 0 A At . s s e S A b A Atk s &k ki e o

VE OFFER

Ulill'lladl'adGﬂﬁtl?h&l&!ﬁl’:ili&ﬁ!lD!ﬂi&ﬂi&ﬂt?ﬂ&iilﬂtl‘ﬂiﬁﬁ

$1,000 WeddingMans® Credit

Introducing the new, exclusive $1 000 WeddingMoons® Credit offer!
Sandals” Resorts and Beaches” Resorts continue to give your clients the choice and flexibility when designing the periect
Caribbean wedding. During this exclusive prometional period, your clients can receive the current $500 Wedding Credit,
plus an additional $500 in Bonus Credit fo apply towards enhancing their Weddinglvioon” experience!

50 "cone ) IN BONUS'
CREDIT | ¢ | U CREDIT
TOWARDS YOUR CUSTOMIZED DESTINATION VEED DMRNG F TO EMHANCE YOUR WEDDINGMOONS” EXPERIENGE

Mix + Match from the selections below to enhance their WeddingMoons® experience:

APPLY UP TO $100 < Island Routes Catantaran Giuige ' APPLY UP TO %‘lﬂﬁ“ . » Wadking Niistor and

s PADI Distaver Sieuba Diving Course

N BONUS CREDITTOWARDS:  * | [ lseover Seuba INDONUS CREDIT TOWARDS:  * Gavemmient Fes
APPLY UP TO $200 , + Honeymoon Higtiights Videa APPLY UP TO SO0 . , oo voornce
IN BONUS GREDIT TOWARDS: * » Anniversary Stay IN BONUS CAEDIT TOWARDS:

- Book between February 8, 2013 and June 30, 2013 Gall you Tour Operator
- for weddings March 1, 2013 ~ December 31, 2014 or 1-877-SANDALS | sandals.con

defirg en

3G PR A Lt

2013-03-15 17:50 Sandals C S5 @
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—LUXURY VILLAGE —

We are excited to announce that our award-winning Beaches® Turks &
Caicos Resort Villages & Spa in Providenciales is growing with the addition
of the ALL-NEW Key West Luxury Village!

The new Key West Luxury Village will feature:

* An addifional £00 feet of the best that Grace Bay Beccoh has to offer

+ Three new pools and a state-of-t~e-art fitness cerntar

* Over 150 new 10o™s, sdies ond villess specif cally designed f=r the way Todays famrlies live
and ravel

s CCOnciorge or Buller service m all 1o an « wlegones

* Byparsive one- anc two-bedioom su tes af ong with three- and fo u-bedroom villas—
some with privare clunge posls—a frst fzr Beac-es

« Convenient full kitcrens in our top s.ites and villas

* Three add tional gour—et rastaurcnts—bringing Baaches Torks & Caicos’ resten rant
count to 1@

* Becches’ Luxury Included® Fomily Viaoation inclusions with urlimitad lond and water sports,
dningi, enfedainment and quality service

« Visii www.beaches.com/ key-west-village (=1 un oxe ling preview wnd ralos

Az Beanhes Resorts celebrates its ‘Sweet Sixtee 1-is year, we conl g

O vt our procact 1o ensure we oo oxecooong your e Gl one
sach ane every day, and perhops maoie impotlanl by, 1= cil wes excead your
clients” expec-ctons. We sincerely tharg yo., tor your continued supRpor
end look ferwaro to welcorning you to I-e Rey Wesl Luwry Vilage o
seaches ks % Caicos tis spring.

Halian Village - Caribbean Village - French Village - (FI)) Key West Luxury Village

For more information

Biaches® jsa registered lrademark and i

fepresented wordwide by Unique Vacations, Inc. I8 yol woulil ke o be romoved Trom sur fax 5L, pease el us 3l fawrenovalging sandals com o calt (800) 3271991 exl. 4152,

2013-03-2117:09 Sandals Y ne— -
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IT'S TIME TO HAVE A

Sandads VIRTUAL
WeddingMans'
PARTY

Il's the peak of engagement season, and you've mel hundreds of potential brides and grooms ready to book their
destination wedding, Now what?

It's crucial to keep your agency top-of-mind during this important wedding planning stage, and what better way
than to throw your clients a party...a Sandals® Virtual WeddingMoons® Party that is!

Hosled by Sandals’ very own Director of Romance., your clients will receive all the hot tips and information that they
need to know before they book a Sandals or Beaches® WeddingMoons® experience, and then we’ll hand it
over 1o you to make their dreams come true! Plus, we will have a raffle of great prizes and an exclusive
booking incentive of up to a $250 Red Lane® Spa credit* for your dlients that attend the party!

Ready to get this party started? Follow these 5 easy steps to create a personalized invitation that you can
send to your prospective weddings email distribution:

Step 1: Visit eMarkeling Concierge (agents.e-travelbrochures.com). Login or register if his is your first visit.

Step 2: Choose "Compose New Message” from the top menu bar,

Step 3: Selsct "Virlual WeddingMoons® Party termplate” from the drop down menu. Praview email, scroll to
boltom of page, and press "Next",

Step 4: Your personal contact details and logo will appear above the creative. Add a personal message in
the box to the left and include www.sandals.com/virtualparty in your text, then press “Next”,

Step 5: Review the final version, scroll to the hottom, and choose your method of distiibution,

We're proud to host this event in conjunction with you, our valued travel partner!

For more information, contact your local Business Development Manager or call 1-800-48-SPECIAL

‘Lo $250 spa oredil is apphcalie or naw viestlding Doockings made within 14 days facluding wErRBnds) following e ollended Virloa WaddmyhMoons™ Parly (bookngs cannol ba cur v elly widhiiny
bur gystemn and rebooked). For bookings of & nights or mora in a Concierge room calagory of higher, the mcentive is a $250 spa credit at any Sandals or Baaches Masor not applicatle 1or Gramd
Pinbapple Beach Hesorls). For bowkings of 4 & & tights i a Corcrrgs o calegary o tagher, (e mcanlve is o H150 spa cedil ut Boaches Ocho Mok, Sandals Whitehouse, Sundals Boyal
Bahaimian, Sandals Enierdd Ray or Sanidls La o, Travel Window in 2013: Sundals Hesorts: Mow - December 20, 2013; Beathies Masorts: Mow = kebrary 17, February 24 - March 28, Apnt 7 -
Movamber 27, Dec 3 - Decemiber 20, 2013, Iravel Wit iy in 2014: Bandals Hesorls: Jan 6 - Deceniber 20, 2014; Beaches Hesorls: Jan 6 - Fubyruary 13, Felvuary 20 - Al 16, Aprd 23 - Noverntir
22, Dec 1 - December 20, 2014, 1his incerdive is nol corntinabla walh any other resor or sp cradht promoliony. |he spa credit has no cagh vale fur unused serices/credd. | his nuardive i vald
for bookings made thirough a {our Onerator or Unigue Vaations, Inc, |Huwsver, Ihis incentes will not Hppedr on any vouchier or confimation, as s s an wlgrmal promotion being oltered, Also the
1 radil 15 oty svallable for sevices in 1w spa and doos not nduds poducts, aid we ask (il YOu Suvise your clienls sctordrgly. Sandais® and Beachss® wy eystered Iraviemarks, und wre
rapresanted worldwida by Urague Vacalions, Ine, It yeu sould like 1o be removed rom pur g sl (dease ainail vy al taxremoval@uvtsandals, corm on call (800} 3271891 uxl, 152,

\.

2013-03-26 17:22 Sandals S noa
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Experience firsthand a Luxury Included® Vacation at Sandals® and Beaches® Resorts.

Our 2-112 hour Marketing Forum fectures our latest additions including our spectactlor
new properties in Grenada and Barbados; plus, fets you wine and dine at up to 19
specialty restaurants and see the breathtaking beaches and luxurious dccommodations
for yourseif. More impartantly, you'll take home the enthusiasm, confidence,

and knowledge to grow your business!

With 2 itineraries and 20 private charters, you have several options to choose from, Space is limited!
To reserve your spot go to www.sandals.com/tas and click “attend an event”

1mverary (1

Sandais Emerald Bay Golf, Tennis & Spa Resort
Great Exuma, Bahamas

Beuaches Turks & Caicos Resort Villages & Spa
Providenciales, Turks & Caicos

Sandais Grande Antigua Resort & Spa

St. John's, Antigua

GATEWAYS DATES

Baltimore September 23 - 25
Cleveland October 7 - 9
Miami December 2 - 4
Charlotte December 6 - 8
Westchester December 11 -13
Chicago December 15 .17

3 ISLANDS, 3 RESORTS, 3 DAYS

For $349* inclusive of air and all taxes,
Booking incentive will be given for 100% of airfare cost,

Scvdaly

THE LUXURY INCLUDED® VACATION

2014-06-24 11:23 Sandals

ITINERARY (2

Sandals Royal Buhamian Spa Resort & Offshore Islond
Nassau, Bahamas

Beaches Tarks & Caicos Resort Villages & S pa
Providenciales, Turks & Caicos

Sandols LaSource Grenada Resort & Spa

St. George's, Grenada

GATEWAYS DATES

Boston September 2 « 4
; New York City (JFK) September & - 8
: Newaork September {1 - 13
i Rochester September 15 « |7
; Ft Lauderdale September {9 . 2/
: Maontreal Qctober 3 - 5
; Atlanta October | | « |3
. Orlando October 15- 17
: Dallos October 20 - 22
: Houston October 24 - 26
: Nashville October 29 - 31
E Chicage November 13- 15
' Philadeiphia November 17 - 19
: Toronto November 21 - 23

‘4344 altars ncludes all air ond olf aliport departirg taxes and applies lo olf gatewuys. Time subsel to changs

basad on 1y Hinarary will ha provided upan Rysort louts required. Markelting Forums are
M, ing bank reknk will nat be Prootal travel insurance is requlred. Sandals®
20l Baschas® ara ragistarad Linkque Vi Ine, & e affilsla of the wardwide raprassntalive of

Sundals and Besches Resorts. if you woukl ke fo be femoved from our fax fist, plesse go fo
Iuiptaxramoval.sandals.cam and input your fex number:

Page 1



2:14-cv-12589-GCS-MJH Doc # 1-5 Filed 07/01/14 Pg3of5 PgID 52

2014-06-24 1124 Sanlals

Page 2



589-GCS-MJH "Doc# 1-5 " Filed 07/01/14™Pg4'5f5 PYiD 53'

With non-stop flights
from popular U.S. and Canadian
gateways, it's easler than ever to indulge

in an exotic all-inclusive getaway at the
Caribbean’s Best Value Resorts!

Now for a limited time, book our incredible

SWEET PINEAPPLE SA
25Qt

FOR TRAVEL THROUGH
DECEMBER 21, 2016.

DI T S

tlpiddsor

\/&“V‘\a “"‘({5"‘3?[@" e "f"-"""”u.-- .

BEACHRRESORT S A TG

‘Introductory offer based on a 3-night stay per couple in a standard room category traveling in 2014 and is inclusive of airfare credit for new us.
and Canadian bookings of 3 nights or longer made now through 7/25/14, for travel starting now and completed by 12/21/16. Blackout dates apply.

iate of the worldwide re
you would like to be removed from our fax list, please go to htte//faxremoval sandals.com an

2014-06-25 17:28 Sandals “ Page 1
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The more vacations ﬁiuwbook, the
chances to win a 7-night getaway to the new
Key West Luxury Village at Beaches Turks & Caicos!

This summer, every fime you book a Beaches Resorts
vacation in a Concierge-level room or higher, you increase

-
your chances to win a fabulous getaway to the Key West Luxury .
x . » 8 Cpiicos Rosort Villages & Spa

Village at Beaches Turks & Caicos. We'll be choosing one Turks

winning travel agent per month for five months, for a total

of five winners. One of those lucky winners could be yon! Enter for a chance to win at

www.sandals.com/tas

*Sweaprtalies apen to legal raldents of the US and D/, UK and Canada (escduding Quebec), 2 1 years or lder: Viold in Quebee, Pusrta Rica, and wi h ibived, Seven I is subjex ilabllity and blackont dates. Airfare,
Inehlen tal avel wipenses, foes and toes are not Incheded, Entries valld on reglsterad baokings imade betweea 5/1 /44 sud 930 /14 for travel betsrnen 8/1/14 and 4/30 /15, In Jerge or Butlor {ations at any Beachvs Resart
Qualified beokings mustbe ragistamd and enterad At wwwsandalscom fras, For fficial 1les, fiee mediod of anby, adds disch full yeize descripton and axe) wirtt bt f foew dals,com;ftas end dlick aa the "Sandals and
Bienchey Sviaepstilos Ghenway” butiog, Spaasor: Unlgus Vaatons Limitsd, Worldwide R tve for Jundals and Beaches Razorts, B0, Boes CR-SE76E, Iujte 595, Nnsson, Talinrnaz, e g skl i [

pphs Brachas®

e roghetanad trademard, Uninne Aacatians, lor, T the allliats of tha wardwadds mprecsntithoa of Basthes Hasorhe 1 pau would ks b he emesd S e Faselist, pleass gn i b fffsremeavaleands Furnm and fpuk g fs b

reater your

2014-06-26 1116 Sandals 7 ) Page 1



