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Before the  
 FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 
 

In the Matter of 
 
Junk Fax Prevention Act of 2005 

 
Rules and Regulations Implementing the Telephone 
Consumer Protection Act of 1991 
 

) 
) 
) 
) 
) 
) 
 

 
 
CG Docket No. 05-338 
 
CG Docket No. 02-278 
 

TCPA Plaintiffs’ Comments on Unique Vacations, Inc.’s Petition Concerning  
the Commission’s Rule Requiring Opt-Out Notices on Fax Advertisements 

Undersigned counsel represent the plaintiff in a private TCPA action against petitioner 

Unique Vacations, Inc. (“UVI”),1 as well as 12 other petitioners2 challenging the regulation requiring 

opt-out notice on fax advertisements sent with “prior express invitation or permission.”3 The 

Consumer and Governmental Affairs Bureau sought comments on UVI’s petition August 29, 2014.4  

UVI’s petition argues prominently that UVI’s faxes contained “effective” opt-out notice, but 

it fails to mention that Plaintiff in the underlying TCPA action tried at least twice to opt out using 

the instructions on UVI’s faxes, and UVI responded by sending Plaintiff at least 31 additional fax 

advertisements. UVI did not stop sending Plaintiff fax advertisements until after Plaintiff filed a 

class-action lawsuit against it under the TCPA. UVI’s notice was demonstrably ineffective.  

                                                 
1 See Petition for Declaratory Ruling and/or Waiver of Unique Vacations, Inc., CG Docket Nos. 02-278, 05-338 
(August 20, 2014). 

2 See Petitions of Staples, Inc./Quill Corp. (July 19, 2013); Forest Pharms., Inc. (July 24, 2013); Gilead 
Sciences, Inc. (Aug. 9, 2013); Douglas Paul Walburg & Richie Enters., LLC (Aug. 19, 2013); Purdue Pharma 
L.P. (Dec. 12, 2013); Prime Health Servs., Inc. (Dec. 17, 2013); TechHealth, Inc. (Jan. 6, 2014); Crown Mtg. 
Co. (Mar. 11, 2014); Masimo Corp. (Apr. 1, 2014); Best Buy Inc. (Apr. 7, 2014); Stericycle, Inc. (June 6, 2014); 
American CareSource, Inc. (June 30, 2014).    

3 47 C.F.R. § 64.1200(a)(4)(iv). 

4 See Consumer & Governmental Affairs Bureau Seeks Comment on Petitions Concerning the Commission’s Rule on Opt-out 
Notices on Fax Advertisements, CG Docket Nos. 02-278, 05-338 (Aug. 29, 2014).  



2 

The Commission may make credibility determinations in deciding the petitions,5 especially 

since they seek judicially binding “waivers,”6 and an applicant for a waiver from agency enforcement 

under Commission Rule 1.3 “faces a high hurdle even at the starting gate”7 and must “plead with 

particularity the facts and circumstances” justifying the departure from the rules.8  

Factual Background 

Many of the facts are unknown, since the underlying TCPA action was filed only two 

months ago and UVI does not discuss its faxing in its petition. Nevertheless, the Complaint 

(attached as Exhibit 1) alleges that in February 2013, UVI sent Plaintiff a fax advertising “Luxury 

Included® Vacation” packages.9 The fax is attached to the Complaint as Exhibit A. Plaintiff did not 

give UVI permission to send the fax.10 Fine print on the fax states, “If you would like to be removed 

from our fax list please email us at faxremoval@uvi.sandals.com or call (800) 327-1991 Ext. 4152.”11 

On February 14, 2013, Plaintiff’s owner, Linda Sherman, called the telephone number in 

UVI’s opt-out notice, demanding it stop sending fax advertisements.12 Ms. Sherman also sent the 

following email, attached to the Complaint as Ex. B, to the email address UVI specified: 

remove immediately 
1 message 
 
Linda Sherman <atwtravelinc@gmail.com>  Thu, Feb 14, 2013 at 4:20 PM 
 
To: faxremoval@uvi.sandals.com 

                                                 
5 See, e.g., Wash. Ass’n for Television & Children v. F.C.C., 665 F.2d 1264, 1270 n.12 (D.C. Cir. 1981) (affirming 
Commission waiver, refusing to disturb Commission’s factual determination that applicant “was credible”). 

6 As discussed in Section I, below, the Commission has no authority to interfere in a private cause of action in 
this manner. See Natural Res. Def. Council v. E.P.A., 749 F.3d 1055, 1063 (D.C. Cir. 2014). 

7 WAIT Radio v. F.C.C., 418 F.2d 1153, 1157 (D.C. Cir. 1969). 

8 Rio Grande Family Radio Fellowship, Inc. v. FCC, 406 F.2d 664, 666 (D.C. Cir. 1968). 

9 Compl. ¶ 11. 

10 Id. ¶¶ 11, 19. 

11 Id. 

12 Id., Ex. A. 
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I already requested removal from your fax list. Remove my information immediately 
and permanently 
 
Around the World Travel Inc  
fax 248-476-4307 
 
And do not add me to your email list 
 
Linda Sherman  
Owner  

On March 1, 2013, UVI sent Plaintiff a fax advertising “Luxury Included® Resorts.”13 UVI 

sent additional fax advertisements on March 5 (two faxes), March 6, March 8, March 12, March 13, 

March 14, March 15 (two faxes), March 18, March 21, March 25, and March 26.14 In total, UVI sent 

Plaintiff 14 fax advertisements during March 2013, six of them more than 30 days after Plaintiff’s 

opt-out attempt.15 These 14 faxes are attached to the Complaint as Group Exhibit C.   

On April 1, 2013, UVI sent Plaintiff a fax advertising Sandals resorts for “the perfect 

Caribbean wedding.”16 Additional fax advertisements followed on April 2, April 4, April 5, April 9, 

April 12, April 19 (two faxes), April 22, April 23, April 24, April 25, April 26, and April 29.17 In total, 

UVI sent Plaintiff 14 fax advertisements during April 2013, all of them more than 30 days after 

Plaintiff attempted to opt out. These 14 faxes are attached to the Complaint as Group Exhibit D. 

On June 24, 2014, UVI sent Plaintiff a fax advertising “spectacular” new resorts in Grenada and 

Barbados.18 UVI sent additional fax advertisements on June 25 and June 26, 2014.19 The three June 

2014 faxes are attached to the Complaint as Group Exhibit E.  

                                                 
13 Id. Ex. C. 

14 Id. ¶ 13. 

15 Id. 

16 Id., Ex. D. 

17 Id. 

18 Id., Ex. E. 

19 Id. 
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On July 1, 2014, Plaintiff filed a class-action lawsuit alleging UVI sent “unsolicited 

advertisements” by fax in violation of the TCPA.20 The Complaint details the faxes UVI sent to 

Plaintiff from February 2013 to June 201421 and alleges “Plaintiff had not invited or given 

permission,” making them “unsolicited advertisements” under the TCPA.22 

In addition, the Complaint alleges that, even where a sender has permission, the 

Commission’s rules requires the sender to “include an opt-out notice” informing consumers they 

have a right to opt out of future faxes and providing instructions for doing so.23 The Complaint 

alleges UVI’s faxes fail the notice requirements.24 The faxes do not state (1) that a consumer has a 

legal right to opt out, (2) that a sender’s failure to honor a request within 30 days is unlawful, or (3) 

that an opt-out request is not enforceable unless it provides the fax number to which it relates.25 

Without the required opt-out notice, the Complaint alleges, UVI cannot raise a permission defense, 

leaving it with a TCPA violation even if it had “prior express permission or invitation.”26  

On August 20, 2014, UVI filed its petition arguing Plaintiff’s lawsuit is “frivolous” and 

asking the Commission to absolve it of any liability stemming from the opt-out-notice regulation.27 

UVI characterizes the Complaint as alleging only “some” of the faxes were sent without 

permission,28 which is false.29 UVI cites no evidence it obtained permission before sending its 

faxes.30 

                                                 
20 Id. ¶ 1. 

21 Id. ¶¶ 11–16. 

22 Id. ¶ 19. 

23 Id. ¶ 33. 

24 Id. ¶ 35. 

25 47 C.F.R. § 64.1200(a)(4)(iii)–(iv). 

26 Compl. ¶ 35. 

27 UVI Pet. at 17. 

28 Id. at 4. 
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UVI’s primary argument is that the opt-out instructions on its faxes were “effective,” even if 

they did not “technically” comply with the regulation, and so the Commission should (1) rule UVI 

“substantially complied” or (2) grant a retroactive “waiver” instructing the United States District 

Court for the Eastern District of Michigan not to enforce the regulation against UVI.31 In support of 

“substantial compliance,” UVI contends its faxes provided “all the necessary information to effect a 

cost-free opt out,” and that any deviations are “immaterial” because they “did nothing to impede 

recipients’ ability to opt out of receiving future faxes and to have that opt out honored in a timely 

manner.”32 UVI insists the faxes contained “effective opt out mechanisms.”33  

In support of a retroactive “waiver” directed to the federal district court presiding over 

Plaintiff’s lawsuit, UVI argues its faxes contained “effective opt out notice” and that holding it liable 

for “minor technical violations” would be unfair.34 The petition concludes that the “effective opt out 

notice” on its faxes satisfies the goals of the TCPA.35  

UVI’s petition does not mention Plaintiff attempted to opt out using the instructions on the 

faxes or note that Plaintiff makes such an allegation in its Complaint.36 UVI’s petition does not 

mention that Defendant sent at least 31 fax advertisements to Plaintiff after Plaintiff tried to opt-out 

using the instructions on the faxes or that the Complaint makes such an allegation.37   

  

                                                                                                                                                             
29 Compl. ¶ 19. 

30 UVI Pet. at 1–18. 

31 Id. at 7–11. 

32 Id. at 8. 

33 Id. at 9. 

34 Id. at 10. 

35 Id. at 11. 

36 Id. at 1–18. 

37 Id. 
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Argument 

I. The Commission cannot rule that UVI’s faxes do not violate the regulation under the 
guise of “substantial compliance” or “waiver.”   

UVI asks the Commission to create a “substantial compliance” defense to be applied 

retroactively in pending lawsuits. Plaintiffs have addressed this argument in previous comments. In 

short, if UVI is asking the Commission to interpret the regulation to allow substantial compliance, it 

cannot do so because it would contradict the plain language of the regulation. If UVI is asking the 

Commission to amend the regulation, that change could apply only prospectively, not retrospectively 

to the faxes at issue in Plaintiff’s lawsuit.   

UVI takes the substantial-compliance argument a step further than most petitioners, asking 

the Commission to rule that its faxes “in fact satisfied or were in substantial compliance with” the 

regulation.38 The Commission cannot make that determination because that is the duty of the United 

States District Court for the Eastern District of Michigan, the court presiding over Plaintiff’s lawsuit.  

In Natural Res. Def. Council v. E.P.A., the D.C. Circuit held the EPA lacked statutory 

authority to create a defense to the private right of action in the Clean Air Act.39 First, it held the Act 

“creates a private right of action” and it is “the Judiciary” that “determines ‘the scope’—including the 

available remedies” of “statutes establishing private rights of action.”40 Second, it held that “EPA’s 

ability to determine whether penalties should be assessed for Clean Air Act violations extends only 

to administrative penalties, not to civil penalties imposed by a court.”41 Third, it held that “[t]o the 

                                                 
38 UVI Pet. at 8. 

39 749 F.3d 1055, 1062 (D.C. Cir. 2014) (quoting City of Arlington v. FCC, 133 S.Ct. 1863, 1871 n.3 (2013). 

40 Id. at 1062–64 

41 Id. 
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extent that the Clean Air Act contemplates a role for EPA in private civil suits, it is only as an 

intervenor” or “as an amicus curiae.”42 

This reasoning applies with full force here. First, like the Clean Air Act, the TCPA creates a 

private right of action for violations of the statute or its implementing regulations.43 It empowers the 

Commission to issue the regulations, but it vests the judiciary with the power to determine whether “a 

violation” has occurred.44 Thus, the TCPA “clearly vests authority over private suits in the courts, not 

[the Commission].”45 Ruling that UVI’s faxes complied or “substantially complied” or issuing a 

waiver for the purpose of wiping out pending lawsuits would fly in the face of that principle.    

Second, just as the Clean Air Act grants the EPA authority to “determine whether penalties 

should be assessed” only in administrative proceedings, and not in private civil actions, the 

Communications Act grants the Commission authority to determine whether penalties should be 

assessed for TCPA violations only in the context of forfeiture actions brought pursuant to 47 U.S.C. 

§ 503(b). Creating a substantial-compliance defense or granting waivers to extinguish private lawsuits 

would exceed that authority.    

Third, while the Clean Air Act allows the EPA to intervene in private actions, the TCPA 

does not. The TCPA allows the Commission to intervene only in enforcement proceedings brought 

by state governments to seek civil penalties for violations of the caller-identification requirements.46 

There is no provision allowing the Commission to intervene in private actions. If the Commission 

cannot intervene in a pending lawsuit, it follows it cannot create defenses midstream or pick winners 

                                                 
42 Id.  

43 47 U.S.C. § 227(b)(3) 

44 Id. § 227(b)(3)(B). 

45 749 F.3d at 1063.  

46 47 U.S.C. § 227(e)(6)(C). 
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and losers by immunizing the defendants from liability. Rather, the Commission is limited to 

participating in private TCPA actions “as amicus curiae,” as it did in Nack.  

II. The Commission should maintain the explanation for its statutory authority in the 

2006 order, the Anda order, and the Nack amicus briefs.  

The Commission’s 2006 order explained it was “concerned” allowing oral permission would 

result in senders “erroneously claiming” they had permission.47 The Commission adopted a series of 

rules to offset that risk. First, it ruled “the burden of proof rests on the sender to demonstrate that 

permission was given.”48 Second, it ruled permission “must be express” and cannot be obtained 

through a “negative option,” where “the sender presumes consent unless advised otherwise.”49 

Third, it ruled that permission is not permanent and that a consumer may “revoke[] such permission 

by sending an opt-out request to the sender.”50 

These rulings raised the question how a consumer may opt out. The Commission considered 

allowing consumers to decide how they wanted to opt out, but decided it would “impair” the 

sender’s “ability to account for all requests and process them in a timely manner.”51 Instead, the 

Commission allowed the sender to designate (within limits) the means to opt out, requiring only a 

domestic telephone number and fax number and (if the sender decides not to pay for a toll-free 

number) one other “cost free mechanism” of the sender’s choosing, such as an email address or 

website.52 In exchange, the Commission explained, it was imposing a minimal burden on senders to 

“include an opt-out notice” complying with the regulation.53  

                                                 
47 Report and Order and Third Order on Reconsideration, 21 FCC Rcd 3787, 3812 ¶ 46 (rel. Apr. 6, 2006). 

48 Id. 

49 Id. ¶ 45 & n.168. 

50 Id. ¶ 46. 

51 Id. ¶ 34 & n.127, n.128. 

52 Id. ¶ 28. 

53 Id. ¶ 48. 
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In 2012, the Commission reiterated in its amicus brief in Nack that it issued the opt-out-

notice regulation “under the grant of authority” in “Section 227(b)(2)” and that it “allow[s] 

consumers to stop unwanted faxes in the future.”54 The Commission’s supplemental brief states the 

defendants were “subject to liability in a private civil action” only because “they chose to violate a 

binding FCC rule in effect at the time without first challenging its lawfulness” in accordance with the 

Hobbs Act.55 The Eighth Circuit held “the rationale for the regulation, as set forth in the 2006 Order 

and as discussed in the FCC’s amicus brief, arguably brings the regulation within range of what 

§ 227(b) authorized the FCC to regulate,”56 and the Supreme Court denied certiorari.57 

The Consumer & Governmental Affairs Bureau’s order on the Anda petition explains the 

2006 Junk Fax Order “specifically tied the opt-out notice to the purposes of section 227.”58 It notes 

the TCPA prohibits faxes sent without “prior express invitation or permission,” but “does not 

define” that term.59 (Id.) Since “agencies have authority to fill gaps where the statutes are silent,” it 

explains, the regulation fleshes out “how such prior express permission can be obtained from, and 

revoked by, a consumer.”60 The order emphasizes that permission is not permanent and that opt-out 

notice is required “to ensure that the consumer has the necessary contact information to opt out of 

future fax transmissions (i.e., revoke prior permission to send such fax advertisements).”61  

                                                 
54 Comm’n Amicus Br., Nack v. Walburg, No. 11-1460 (8th Cir) (Feb. 24, 2012) at 6, 20. 

55 Comm’n Supp. Amicus Br., Nack v. Walburg, No. 11-1460 (8th Cir) (Aug. 21, 2012) at 13. 

56 Nack v. Walburg, 715 F.3d 680, 687 (8th Cir. 2013) 

57 Walburg v. Nack, 134 S. Ct. 1539 (Mar. 24, 2014). 

58 Order, Petition for Declaratory Ruling to Clarify That 47 U.S.C. § 227(b) Was Not the Statutory Basis for Commission’s 
Rule Requiring an Opt-Out Notice for Fax Advertisements Sent with Recipient’s Prior Express Consent, Order, CG 
Docket No. 05-338 (May 2, 2012) ¶ 7. 

59 Id. 

60 Id. 

61 Id. 



10 

UVI ignores the Nack amicus briefs entirely.62 It argues the Anda order was wrongly decided 

because the 2006 Junk Fax Order cited § 227 for its authority but “never stated that every specific 

rule” in the order was “adopted under the authority of all 11 separate statutory provisions” or that 

“every rule was adopted under” § 227(b)(2).63 UVI cites no authority requiring such detail, and the 

Administrative Procedures Act merely requires a “concise general statement” for the basis of a 

rule.64 Agencies need not “state the specific provision that authorizes a rule like the specific rule at 

hand,” and they typically satisfy the APA’s “loose requirements” by “citing the entirety of a statute, 

or citing a section number followed by ‘et seq.’”65 In fact, “when the basis and purpose of the rule is 

inherent in the rule and the enabling statute, then no separate statement is required.”66 

Conclusion 

The Commission should deny Unique Vacations, Inc.’s petition, along with all the other 

petitions.     

      Respectfully submitted, 

By:  s/Brian J. Wanca    
      Brian J. Wanca  

      Glenn L. Hara 

      Anderson + Wanca  

      3701 Algonquin Road, Suite 760 

      Rolling Meadows, IL 60008 

      Telephone: (847) 368-1500 

      Facsimile: (847) 368-1501 

                                                 
62 UVI Pet. at 1–18. 

63 Id. at 16. Almost none of the other petitioners mention the Anda Order, which is puzzling because, “unless 
and until” the full Commission decides to (1) accept review and (2) “modify” the order, it is “entitled to the 
same degree of deference as if it were made by the agency itself.” Indiana Bell Tel. Co., Inc. v. McCarty, 362 F.3d 
378, 387 (7th Cir. 2004).  

64 5 U.S.C. § 553(c). 

65 Robert A. Anthony, Interpretive Rules, Policy Statements, Guidances, Manuals, and the Like – Should Federal Agencies 
Use Them to Bind the Public?, 41 Duke L.J. 1311, 1378 n.378 (1992). 

66 Am. Standard, Inc. v. United States, 602 F.2d 256, 269 (Ct. Cl. 1979). 
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IN THE UNITED STATES DISTRICT COURT
EASTERN DISTRICT OF MICHIGAN

AROUND THE WORLD TRAVEL, INC., )
a Michigan corporation, individually and as )
the representative of a class of similarly- )
situated persons, )

) Civil Action No.:
Plaintiff, )

) CLASS ACTION
v. )

UNIQUE VACATIONS, INC. and JOHN )
DOES 1-10, )

Defendants. )

CLASS ACTION COMPLAINT

Plaintiff, AROUND THE WORLD TRAVEL, INC. ("Plaintiff"), brings this action on

behalf of itself and all others similarly situated, through its attorneys, and except as to those

allegations pertaining to Plaintiff or its attorneys, which allegations are based upon personal

knowledge, alleges the following upon information and belief against Defendants, UNIQUE

VACATIONS, INC. and JOHN DOES 1-10 ("Defendants"):

PRELIMINARY STATEMENT

1. This case challenges Defendants' practice of sending unsolicited facsimiles.

2. The federal Telephone Consumer Protection Act of 1991, as amended by the

Junk Fax Prevention Act of 2005, 47 USC § 227 ("JFPA" or the "Act"), and the regulations

promulgated under the Act, prohibit a person or entity from faxing or having an agent fax

advertisements without the recipient's prior express invitation or permission. The JFPA

provides a private right of action and provides statutory damages of $500 per violation. Upon

information and belief, Defendants have sent facsimile transmissions of

TinaNatali
Typewritten Text
EXHIBIT 1



2:14-cv-12589-GCS-MJH Doc #1 Filed 07/01/14 Pg 2 of 15 Pg ID 2

advertisements to Plaintiff and the Class in violation of the JFPA, including, but not limited to,

the facsimile transmissions of thirty-two (32) unsolicited advertisements on or about February,

2013; March, 2013, April, 2013, June 24, 2014, June 25, 2014 and June 26, 2014 ("the

Faxes"), true and correct copies of which are attached hereto as Exhibits A, C, D and E, and

made a part hereof. The Faxes describe the commercial availability of Defendants' goods and

services. Plaintiff is informed and believes, and upon such information and belief avers, that

Defendants have sent, and continue to send, unsolicited advertisements via facsimile

transmission in violation of the JFPA.

3. Unsolicited faxes damage their recipients. A junk fax recipient loses the use of

its fax machine, paper, and ink toner. An unsolicited fax wastes the recipient's valuable time

that would have been spent on something else. A junk fax interrupts the recipient's privacy.

Unsolicited faxes prevent fax machines from receiving authorized faxes, prevent their use for

authorized outgoing faxes, cause undue wear and tear on the recipients' fax machines, and

require additional labor to attempt to discern the source and purpose of the unsolicited

message.

4. On behalf of itself and all others similarly situated, Plaintiff brings this case as a

class action asserting claims against Defendants under the JFPA.

5. Plaintiff is informed and believes, and upon such information and belief avers,

that this action is based upon a common nucleus of operative facts because the facsimile

transmissions at issue were and are being done in the same or similar manner. This action is

based on the same legal theory, namely liability under the JFPA. This action seeks relief

expressly authorized by the JFPA: (i) injunctive relief enjoining Defendants, their employees,
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agents, representatives, contractors, affiliates, and all persons and entities acting in concert

with them, from sending unsolicited advertisements in violation of the JFPA; and (ii) an award

of statutory damages in the minimum amount of $500 for each violation of the JFPA, and to

have such damages trebled, as provided by § 227(b)(3) of the Act.

JURISDICTION AND VENUE

6. This Court has subject matter jurisdiction under 28 U.S.C. § 1331 and 47

U.S.C. § 227.

7. This court has personal jurisdictionover Defendants because Defendants transact

business within this judicial district, have made contacts within this judicial district, and/or have

committed tortious acts within this judicialdistrict.

PARTIES

8. Plaintiff, AROUND THE WORLD TRAVEL, INC., is a Michigan Corporation.

9. On information and belief, Defendant, UNIQUE VACATIONS, INC., is a Florida

Corporation with its principal place of business in Miami, Florida.

10. John Does 1-10 will be identified through discovery, but are not presently known.

FACTS

11. On information and belief, on or about February, 2013, Defendants transmitted

by telephone facsimile machine an unsolicited facsimile to Plaintiff. A Copy of this facsimile

is attached hereto as Exhibit A.

12. On February 14, 2013, Plaintiff requested immediate removal from Defendants'

fax list. A copy of the email is attached hereto as Exhibit B. Defendants ignored Plaintiff's

request not to be faxed Defendants' advertisements.
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13. On information and belief, during March, 2013, Defendants transmitted by

telephone facsimile machine a total of 14 unsolicited facsimiles to Plaintiff. Copies of these 14

facsimiles are attached hereto as Group Exhibit C.

14. On information and belief, during April, 2013, Defendants transmitted by

telephone facsimile machine a total of 14 unsolicited facsimiles to Plaintiff. Copies of these 14

facsimiles are attached hereto as Group Exhibit D.

15. On or about April 2, 2013, Plaintiff filed complaints with the Federal

Communications Commission (the "FCC") and the Office of the Attorney General for the State

of Michigan concerning Defendants' fax advertisement campaign. On information and belief,

Defendants were again notified of Plaintiff's demand that Defendants cease faxing their

advertisements.

16. Despite Plaintiff's repeated communications to stop and cease sending Plaintiff

Defendants' advertisements by fax, on or about June 24, 2014, June 25, 2014 and June 26,

2014, Defendants have transmitted by telephone facsimile machine three (3) unsolicited faxes.

Copies of the three (3) facsimiles are attached hereto as Exhibit E.

17. Defendants created or made Exhibits A, C, D and E which Defendants knew or

should have known is a good or product which Defendants intended to and did in fact distribute

to Plaintiff and the other members of the class.

18. Exhibits A, C, D and E are part of Defendants' work or operations to market

Defendants' goods or services which were performed by Defendants and on behalf of

Defendants. Therefore, Exhibits A, C, D and E constitute material furnished in connection

with Defendants' work or operations.
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19. Plaintiff had not invited or given permission to Defendants to send the faxes.

20. On information and belief, Defendants faxed the same and other unsolicited

facsimiles without the required opt out language to Plaintiff and more than 25 other recipients

without first receiving the recipients' express permission or invitation.

21. There is no reasonable means for Plaintiff (or any other class member) to avoid

receiving unauthorized faxes. Fax machines are left on and ready to receive the urgent

communications their owners desire to receive.

22. Defendants' facsimiles did not display a proper opt-out notice as required by 47

C.F.R. § 64.1200.

CLASS ACTION ALLEGATIONS

23. In accordance with F. R. Civ. P. 23(b)(1), (b)(2) and (b)(3), Plaintiff brings this

class action pursuant to the JFPA, on behalf of the following class of persons:

All persons who (1) on or after four years prior to the filing of
this action, (2) were sent telephone facsimile messages of
material advertising the commercial availability of any property,
goods, or services by or on behalf of Defendants, and (3) which
did not display a proper opt-out notice.

Excluded from the Class are the Defendants, their employees, agents and members of the

Judiciary. Plaintiff reserves the right to amend the class definition upon completion of class

certification discovery.

24. Class Size (F. R. Civ. P. 23(a)(l)): Plaintiff is informed and believes, and upon

such information and belief avers, that the number of persons and entities of the Plaintiff Class is

numerous and joinder of all members is impracticable. Plaintiff is informed and believes, and

upon such information and belief avers, that the number of class members is at least forty.
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25. Commonality (F. R. Civ. P. 23 (a) (2)): Common questions of law and fact apply

to the claims of all class members. Common material questions of fact and law include, but are

not limited to, the following:

a) Whether the Defendants sent unsolicited fax advertisements;

b) Whether the Defendants' faxes advertised the commercial availability of

property, goods, or services;

c) The manner and method the Defendants used to compile or obtain the list

of fax numbers to which they sent Exhibits "A, C, D and E" and other unsolicited faxed

advertisements;

d) Whether the Defendants faxed advertisements without first obtaining the

recipient's prior permission or invitation;

e) Whether the Defendants sent the faxed advertisements knowingly;

f) Whether the Defendants violated the provisions of 47 U.S.C. § 227 and

the regulations promulgated thereunder;

g) Whether the faxes contain an "opt-out notice" that complies with the

requirements of § (b)(1)(C)(iii) of the Act, and the regulations promulgated thereunder,

and the effect of the failure to comply with such requirements;

h) Whether the Defendants should be enjoined from faxing advertisements in

the future;

i) Whether the Plaintiff and the other members of the class are entitled to

statutory damages; and

j) Whether the Court should award treble damages.
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26. Typicality (F. R. Civ. P. 23 (a) (3)): The Plaintiffs claims are typical of the

claims of all class members. The Plaintiff received the same faxes as the faxes sent by or on

behalf of the Defendants advertising goods and services of the Defendants during the Class

Period. The Plaintiff is making the same claims and seeking the same relief for itself and all class

members based upon the same federal statute. The Defendants have acted in the same or in a

similar manner with respect to the Plaintiff and all the class members by sending Plaintiff and

each member of the class the same faxes.

27. Fair and Adequate Representation (F. R. Civ. P. 23 (a) (4)): The Plaintiff will

fairly and adequately represent and protect the interests of the class. It is interested in this matter,

has no conflicts and has retained experienced class counsel to represent the class.

28. Need for Consistent Standards and Practical Effect of Adjudication (F. R. Civ. P.

23 (b) (1)): Class certification is appropriate because the prosecution of individual actions by

class members would: (a) create the risk of inconsistent adjudications that could establish

incompatible standards of conduct for the Defendants, and/or (b) as a practical matter,

adjudication of the Plaintiffs claims will be dispositive of the interests of class members who are

not parties.

29. Common Conduct (F. R. Civ. P. 23 (b) (2)): Class certification is also appropriate

because the Defendants have acted and refused to act in the same or similar manner with respect

to all class members thereby making injunctive and declaratory relief appropriate. The Plaintiff

demands such relief as authorized by 47 U.S.C. §227.

30. Predominance and Superiority (F. R. Civ. P. 23 (b) (3)): Common questions of

law and fact predominate over any questions affecting only individual members, and a class
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action is superior to other methods for the fair and efficient adjudication of the controversy

because:

a) Proof of the claims of the Plaintiff will also prove the claims of the class without

the need for separate or individualized proceedings;

b) Evidence regarding defenses or any exceptions to liability that the Defendants

may assert and attempt to prove will come from the Defendants' records and will not

require individualized or separate inquiries or proceedings;

c) The Defendants have acted and are continuing to act pursuant to common policies

or practices in the same or similar manner with respect to all class members;

d) The amount likely to be recovered by individual class members does not support

individual litigation. A class action will permit a large number of relatively small claims

involving virtually identical facts and legal issues to be resolved efficiently in one (1)

proceeding based upon common proofs; and

e) This case is inherently manageable as a class action in that:

(i) The Defendants identified persons or entities to receive the fax

transmissions and it is believed that the Defendants' computer and business records will

enable the Plaintiff to readily identify class members and establish liability and

damages;

(ii) Liability and damages can be established for the Plaintiff and the class

with the same common proofs;

(iii) Statutory damages are provided for in the statute and are the same for all

class members and can be calculated in the same or a similar manner;
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(iv) A class action will result in an orderly and expeditious administration of

claims and it will foster economics of time, effort and expense;

(v) A class action will contribute to uniformity of decisions concerning the

Defendants' practices; and

(vi) As a practical matter, the claims of the class are likely to go unaddressed

absent class certification.

Claim for Relief for Violation of the JFPA, 47 U.S.C. § 227 et seq.

31. The JFPA makes it unlawful for any person to "use any telephone facsimile

machine, computer or other device to send, to a telephone facsimile machine, an unsolicited

advertisement . . . ." 47 U.S.C. §227(b)(1)(C).

32. The JFPA defines "unsolicited advertisement" as "any material advertising the

commercial availability or quality of any property, goods, or services which is transmitted to any

person without that person's prior express invitation or permission, in writing or otherwise." 47

U.S.C. §227 (a) (5).

33. Opt-Out Notice Requirements. The JFPA strengthened the prohibitions against

the sending of unsolicited advertisements by requiring, in § (b)(1)(C)(iii) of the Act, that senders

of faxed advertisements place a clear and conspicuous notice on the first page of the transmission

that contains the following among other things (hereinafter collectively the "Opt-Out Notice

Requirements"):

1. a statement that the recipient is legally entitled to opt-out of receiving

future faxed advertisements - knowing that he or she has the legal right to request

an opt-out gives impetus for recipients to make such a request, if desired;
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2. a statement that the sender must honor a recipient's opt-out request within

30 days and the sender's failure to do so is unlawful - thereby encouraging

recipients to opt-out, if they did not want future faxes, by advising them that their

opt-out requests will have legal "teeth";

3. a statement advising the recipient that he or she may opt-out with respect

to all of his or her facsimile telephone numbers and not just the ones that receive a

faxed advertisement from the sender - thereby instructing a recipient on how to

make a valid opt-out request for all of his or her fax machines.

The requirement of (1) above is incorporated from § (b)(D)(ii) of the Act. The

requirement of (2) above is incorporated from § (b)(D)(ii) of the Act and the rules and

regulations of the Federal Communications Commission (the "FCC") in ¶ 31 of its 2006 Report

and Order (In the Matter of Rules and Regulations Implementing the Telephone Consumer

Protection Act, Junk Prevention Act of 2005, 21 F.C.C.R. 3787, 2006 WL 901720, which rules

and regulations took effect on August 1, 2006). The requirements of (3) above are contained in

§ (b)(2)(E) of the Act and incorporated into the Opt-Out Notice Requirements via § (b)(2)(D)(ii).

Compliance with the Opt-Out Notice Requirements is neither difficult nor costly. The Opt-Out

Notice Requirements are important consumer protections bestowed by Congress upon the

owners of the telephone lines and fax machines giving them the right, and means, to stop

unwanted faxed advertisements.

34. 2006 FCC Report and Order. The JFPA, in § (b)(2) of the Act, directed the

FCC to implement regulations regarding the JFPA, including the JFPA's Opt-Out Notice

Requirements and the FCC did so in its 2006 Report and Order, which in addition provides

among other things:
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A. The definition of, and the requirements for, an established business

relationship for purposes of the first of the three prongs of an exemption to liability under

§ (b)(1)(C)(i) of the Act and provides that the lack of an "established business relationship"

precludes the ability to invoke the exemption contained in § (b)(1)(C) of the Act (See 2006

Report and Order ¶¶ 8-12 and 17-20);

B. The required means by which a recipient's facsimile telephone number

must be obtained for purposes of the second of the three prongs of the exemption under §

(b)(1)(C)(ii) of the Act and provides that the failure to comply with these requirements precludes

the ability to invoke the exemption contained in § (b)(1)(C) of the Act (See 2006 Report and

Order ¶¶ 13-16);

C. The things that must be done in order to comply with the Opt-Out Notice

Requirements for the purposes of the third of the three prongs of the exemption under §

(b)(1)(C)(iii) of the Act and provides that the failure to comply with these requirements

precludes the ability to invoke the exemption contained in § (b)(1)(C) of the Act (See 2006

Report and Order ¶¶24-34);

D. The failure of a sender to comply with the Opt-Out Notice Requirements

precludes the sender from claiming that a recipient gave "prior express permission or invitation"

to receive the sender's fax (See Report and Order ¶ 48);

As a result thereof, a sender of a faxed advertisement who fails to comply with the Opt-

Out Notice Requirements has, by definition, transmitted an unsolicited advertisement under the

JFPA. This is because such a sender can neither claim that the recipients of the faxed

advertisement gave "prior express permission or invitation" to receive the fax nor can the sender

claim the exemption from liability contained in § (b)(C)(1) of the Act.
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35. The Faxes. Defendants sent the on or about February, 2013, March 2013, April,

2013 and June 24, 2014, June 25, 2014 and June 26, 2014, advertisements via facsimile

transmission from telephone facsimile machines, computers, or other devices to the telephone

lines and facsimile machines of Plaintiff and members of the Plaintiff Class. The Faxes

constituted advertisements under the Act. Defendants failed to comply with the Opt-Out

Requirements in connection with the Faxes. The Faxes were transmitted to persons or entities

without their prior express permission or invitation and/or Defendants are precluded from

asserting any prior express permission or invitation because of the failure to comply with the

Opt-Out Notice Requirements. By virtue thereof, Defendants violated the JFPA and the

regulations promulgated thereunder by sending the Faxes via facsimile transmission to Plaintiff

and members of the Class.

36. Defendants' Other Violations. Plaintiff is informed and believes, and upon such

information and belief avers, that during the period preceding four years of the filing of this

Complaint and repeatedly thereafter, Defendants have sent via facsimile transmission from

telephone facsimile machines, computers, or other devices to telephone facsimile machines of

members of the Plaintiff Class faxes that constitute advertisements under the JFPA that were

transmitted to persons or entities without their prior express permission or invitation (and/or that

Defendants are precluded from asserting any prior express permission or invitation because of

the failure to comply with the Opt-Out Notice Requirements in connection with such

transmissions). By virtue thereof, Defendants violated the JFPA and the regulations promulgated

thereunder. Plaintiff is informed and believes, and upon such information and belief avers, that

Defendants may be continuing to send unsolicited advertisements via facsimile transmission in

violation of the JFPA and the regulations promulgated thereunder, and absent intervention by
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this Court, will do so in the future.

37. The TCPA/JFPA provides a private right of action to bring this action on behalf

of Plaintiff and the Plaintiff Class to redress Defendants' violations of the Act, and provides for

statutory damages. 47 U.S.C. § 227(b)(3). The Act also provides that injunctive relief is

appropriate. Id.

38. The JFPA is a strict liability statute, so the Defendants are liable to the Plaintiff

and the other class members even if their actions were only negligent.

39. The Defendants knew or should have known that (a) the Plaintiff and the other

class members had not given express invitation or permission for the Defendants or anybody else

to fax advertisements about the Defendants' goods or services; (b) the Plaintiff and the other

class members did not have an established business relationship; (c) Defendants transmitted

advertisements; (d) the Faxes did not contain the required Opt-Out Notice; and (e) Defendants'

transmission of advertisements that did not contain the required opt-out notice was unlawful.

40. The Defendants' actions caused damages to the Plaintiff and the other class

members. Receiving the Defendants' junk faxes caused the recipients to lose paper and toner

consumed in the printing of the Defendants' faxes. Moreover, the Defendants' faxes used the

Plaintiffs and the other class members' telephone lines and fax machine. The Defendants' faxes

cost the Plaintiff and the other class members time, as the Plaintiff and the other class members

and their employees wasted their time receiving, reviewing and routing the Defendants'

unauthorized faxes. That time otherwise would have been spent on the Plaintiffs and the other

class members' business activities. The Defendants' faxes unlawfully interrupted the Plaintiffs

and other class members' privacy interests in being left alone. Finally, the injury and property



2:14-cv-12589-GCS-MJH Doc #1 Filed 07/01/14 Pg 14 of 15 Pg ID 14

damage sustained by Plaintiff and the other class members from the sending of Defendants'

advertisements occurred outside of Defendants' premises.

WHEREFORE, Plaintiff, AROUND THE WORLD TRAVEL, INC., individually and

on behalf of all others similarly situated, demands judgment in its favor and against

Defendants, UNIQUE VACATIONS, INC. and JOHN DOES 1-10, jointly and severally, as

follows:

A. That the Court adjudge and decree that the present case may be properly

maintained as a class action, appoint the Plaintiff as the representative of the class, and appoint

the Plaintiff's counsel as counsel for the class;

B. That the Court award actual monetary loss from such violations or the sum of five

hundred dollars ($500.00)for each violation, whichever is greater;

C. That Court enjoin the Defendants from additional violations; and

D. That the Court award pre-judgment interest, costs, and such further relief as the

Court may deem just and proper.

Respectfully submitted,

AROUND THE WORLD TRAVEL, INC.,
individually and as the representative of a class of
similarly-situated persons,

By: s/ Brian J. Wanca

Brian J. Wanca
Ryan M. Kelly
ANDERSON + WANCA
3701 Algonquin Road, Suite 760
Rolling Meadows, IL 60008
Telephone: 847-368-1500
Fax: 847-368-1501
bwanca@andersonwanca.com
rkelly@andersonwanca.com
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Jason J. Thompson (P47184)
SOMMERS SCHWARTZ
2000 Town Center, Suite 900
Southfield, MI 48075
Telephone: 248-355-0300
Fax: 248-436-8453
ithompson@sommerspc.com
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Sandals* Resorts is making VALENTINE'SDAY extra special by offering
a FREE*30-minute couples massage at select Red Lane Spas.

..... Book a Luxury IncludecP Vacation at Sandals Royal Caribbean,
Sandals Grande Riviera,Sandals Negril or Sandals Royal Plantation

in Jamaica and your clients will enjoy a complimentary* 30-minute
couples rnassage at our Red Lane* Spas. Plus, they'll enjoy a
romantic vacation designed e×clusively for two people in love

i " which features:

•The Caribbean's best protected beaches
• Luxurious accommodations in a range of categories
• Personahzecl butler service included in top-tier suites
• Specialty dining at up to 15 restaurants
•Unlimited premium brand drinksand Beringer*Wines
•Unlimited land and water sports including unlimited golf,

• scuba diving^,
stand-up paddle boarding, anel snorkeling

• And much more-all included!

LOVE IS ALL YOU NEED

For more information, call your Tour Operator or
1-800-SANDALS • sandals.com

*Free 30-minute couples massage offer valid for US and Canada bookings only, made now through 3/5/13 for travel to 12/26/13 to S¡mdals Royal Caribbean, Sandals
Grande Riviera, Sandals Negril and Sandals RoyalPlantation only. Applicable on minimum 7-night stays at Sandals Royal Caribbean,Sandals Grande Riviera and Sandals
Negril; minimum 6-night stays at Sandals Royal Plantation in select room categories. This promotion may not be used with any other spa promotion. This does not
indude any applicable tax or service charge. Cannot be sold or exchanged, and is not redeemable for cash. Offer is combinable with other consumer savings
promotions. Howevet, it is notcombinable with any other spaltesoit credits. May not be applicable forgroup bookings. Offer can be revised or termiipted at any time
and is subjectto availability.Spa ciedits applicable to spa treatments and salon seivices. Spa products and gratuity not included. Not responsible foroinissions or errors.^Greens fees included. Transfers included at Sandals Grande Riviera and Sandals Royal Plantation. Caddios mandatory, but not induded Unlißited scuba diving
induded foi certified divers. PADI resort dive courses and night dives available at an additional cost Sandals"is a registered trademark and is reišesented worldwide
by Unique Vacations, loc.

(I you wouki like to be removed item out taxlist please email us at immovaláuvr.sandah..tom or call(800) 327-199 I Ext.4152.
I
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Linda Sherman <atwtravelinc@gmail.com>

remove immediately
1 message

Linda Sherman <atwtravelinc@gmail.com> Thu, Feb 14, 2013 at 4:20 PMTo: faxremoval@uvi.sandals.com

I already requested removal from your fax list. Remove my information immediately and permanently
Around the WorldTravel Inc
fax 248-476-4307

And do not add me to your email list

Linda Sherman
Owner

i
I

https://mail.google.com/mail/u/0/?ui=2&ik=6e043d1902&view-ot&search=sent&th=1 3e<i 9/l
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LOVE IS ALL YOU NEED

LMTEDTMEOFFER
¶&&&#deëe46966th

44té¢¢&W#62ff694#44G¾¾¢Gibifkš&¾gy

$1,000WeddingMonsCredit
introducing the new, exclusive $1,000WeddingMoons Credit offer!Sandals°Resorts and Beaches Resoits continue to give your clients the choice and flexibility when designing the pedectCaribbean wedding. During this exclusive promotional period. your clients can receive the current $500 Wedding Credit,plus an additional $500 in Bonus Credit to apply towardsenhancing theirWeddingMoorf experience!

500"o
TOWARDSYOURCUSTOMlZEDDESTINAfl0NWEDDING TOENRANCEYOURWEDDINGMOONS"EXPERIENCE

Mix+ MatchfromtheselectionsbelowtoenhancetheirWeddingMoons"experience:

APPLYUPTO$100 . ¾', '$,L APPLYUPTO(400" a Wedding Minator and:NBONUSCREDITTOWARDS
« Privse Beach cabana \NBONUSCREDITTONARDS: Gammmon: Fos

APPLYUPTO$200 " """""'°""B""** ° APPLYUPTO$500 . a.now,INBONUSCREDITTOWARDS: . Annivaisary stay INBONUSCREDITT0WARDS:

BookbetweenFebruary 8, 2013andJune 30,2013 CallyouTourOperatorforweddingsMarch1.2013- December31,2014 or1-877-SANDALSI sandals.com

Forfulldetails visitsandals.com/tasorcontactinside Salesat 1-800-48-SPECIAL
.'p

to WODbonus emd copoYue tom,rd?Ykda I?indir añd Gun:mir=eN Rue DW Sane.Wamyons ad un te ViiD ben n we aopMdo towstie Wad a Minister rand Govamima iroe ami B rho
esab, I ne $1.000 ½dd!DOMue:r? Cr :N 00mobonrants abis only Mr tvm Vvalda:Mesas em ughts orlongenn a n:mn meg:Mies br:wvl betwa 9 Fabiuar;¾ 2013 hough June 3 J. 200 for tre:e tal.]

ACCOfilarhven fueP1Meryntni3tetEnrigevarnmm¾:torgrarrgdir,nícerdgyptise:s;meja:horpon M:nngreboditern The2500«erdngemildnultieser 21Dreunyd.«dpilorianst.,yvient Hier:htmUr Î dÙ ID Í1alTIS OfVd e cellOù df.r) 6:Hai'mids Wadut piMS:0Med deri¡ Up te jm innd'tyy guiaduk:00kWR di?J Ca IDI EXCGird a CUPWhiin MUIMGhó DG 00JA CC i UFibt DU RMGWïted GOLODLARwn.non Dansfera o un mywwvnt ionirn? æand to rairtom:wifor c:ch IN: cher can De howd er Whirv'm at anyumo.The O 00TMcMngymse edi i, om abidO RcNwri of V wi ior Ñr o
Ufu mh?I Ond if>W 00ténit kii úÐh c' (1½ 80m2. Cmd Q¡¾ap pisst 3 Ad .00 0 ci 000E 95.0010 GE CORiWi 67 ØÏ3/M.6 000 SpWS 16ti l >¾04)Ì e in din A ,bul Cúnciuf90. 80006:# :WP 3Cne:

2013-04-01 16,51
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BOOK NOW!

OPENING
May 22, 2013

-LUXURY VILLAGE-

We are excited to announce that our award-winning Beaches® Turks &Caicos Resort Villages &Spa in Providenciales is growing with theadditionof the ALL-NEWKey West LuxuryVillage!
The new Key West Luxury Village will feature:

• An additional 800 feet of the best that Grace Bay Beach has to of fer
• Three new pools and a state-of-t'e-art fitness center
•Over 150new rooms, sai¯esand villasspecif cally designed for the way today'sfarrilles liveand ravel
Conciorgo or Bullosservico in all ro:xn cologorios

• Expa-sive one- ano two-bedroom su tes along witl, three-and fo-r-bedroom villas-
some withpriva¯e clunge pools-a f rst forBeac^es

• Convenient fullkitcoens inour top suites and villas
• Threeadd tionalgour et restaurants-bringing Reaches Lrks & Caicos' restaurant

count to 19
•Becches' Luxuryincluded Family Vacation inclusjons with unlimited land and water sports,d ning, entertainment and quality service
•Visilwww.beaches.com/key-Weshvillage for un oxo ling provlow and rales

AC Beaches Resorts ce\ebrates its Tweet Sixteen' l"is year, we onnt , .e

a invas) - ou produol 10 ansure wo aro exotxding youto×poo <:il on:
each ano eve'y day, and perhaps mole irnpor lonIly,I-al we exceed your

½sonda
' olients'expec-at one. Wesincerely thomyo , for yo...rcontinued suppor-' and look forwaro to welcoming you to †~e KeyWest Luxury Village cr

3eaches Turksa Caicos †"is sping.

Italian Village - Caribbean Village - Fænch Village - Key West Luxury Village

For more information, call 1-800-BEACHES • www.beaches.com/key-west-village
Beathet? is à Teglstered tindemarkand is represented WorklWde by UniquS VaC2UDns,IRC Ifyotimuld Illo in he iernoved from otr fax Hat, please ertialfusatrexterovriguvisandais ecmorCaÍl(800) 327 1991 ext 4 152

2013-04-02 16:53 Sandals
Page
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@GRANDE ST. LUCIAN
STAYAT PLAYAT

@ LATOC

@ HALCYON BEACH

R/ithSandals'exclusiveStayAt,PlayAtprogram,whenyouboo/(a I.exuryIncluded"Vacation B00KNOWatanySandals*Resortin SaintI.ucia,youenjoyt/ireetimest/tefunwithfullaccess3Rd
complimentaryshuttlestotheothertwonearbySandalsproperties.Sowhetheryou'reseel<íng
rernance,relaxationoradventure,Sandelsgivesyou morechoicesthananyotherresort.
Becausewhenyou s la intheCaribbean.

UPTO65%*
• Pristinebeacheswithstunningpanoramicviews ONRESORTACCOMMODATIONS•The mostromanticandexoticsuitesintheCaribbean + RECEIVEUPTOA•\Jnobtrusivebutlerserviceintop-tiersuites $355 AIRFARECREDIT**
• Diningat a totalof20 gourmetrestaurantsandunlimitedpremium

branddrinksat 23barsandlounges
• AccesstonearbyhistoricFortRodney
•An arrayoflandandwatersports,includingunlimitedscubadiving SAINT LUCIA

MOREQUALITYINCLUSIONSandunlimitedroundsofgolfatSandalsLaToc+
THAN AN't OÏHElk RESORTS ON THE PLANET

FORMOREINFORMATION,CALLYOURTOUROPERATORORL800.SANDALS•SANDALS.COM
ÛWil IUmí ptFAIWi!f¾5Siit i:Bi BILLit t litimutifardy \(cligdimlet 617 64 gi efž¾ IûŒl(4t hirdr. Dit 3 à diticliiÏtiktlithWiy Gil Vlft úlIJ31iine! Shun (Vittig lig:lAWI (roteby =1/1 lilÉ Ì4 Wid 14 là€lill6¾(Ab CEM ITig If "IÌE $NÖ$ I CIfÈÙEl aAffff Ti lifiW\ß 811 Caièld3|I labl tid it IPt: dibillfildillfå Yt i fit 11(ugÏllÃ¾Ni3allt fx4t(à t f.q 12ËdiÍ01FÈ¾3flONBe'E43 INOW i Ÿ£¾&RudF imrieltTovelWiritatBWliirectiD:rruibelit,20H.Dhek-itRTrinitplfl itacitrkimónlxoltiíliurmiitunittiWilritilir Util r‡:ilillielighuichi(«¾(11,altichinrlikeamkikiità idt ilitikgevattikr ci; whinifalc itm ny cî:sInin 110n Qilweg det rivŒintskl¾(r Utiko t« $7ñuinir med f ill U+ity truli di retiMí!itel lixy kotiiër.FN,it ník d colégt Im$ 65 ain «wi iso L10figifler yd Ima %tnsie tvinrei govemaxiltWim« W9.pilictimt is i@ x imrFboDIdittn Itally nonmillirilit lhimeimSauen&Me relicktempini½+1teewrienis20pie 3x A §RacySNwiber I $600113 Œtt it enrelúlkked:hGerab Edel;Rf its rár pirarires et WellekkeornmcciaislinirteWeijoirs,ine,molan:he licir 1. veri ill asmits liira vilisiimrevsniere Liintimmerempeninvenien per mmhet Ihrkki lom nec mvh JveSoraleWarikrú¾9iin acmät od wille mina wtifmactéro nimpid141indure(Mt inumian tror tehednttriimmá¾elt w lineerymtuminrJurevolunny foromis thinellten rhivul terhinc it im¢íti emífíic nillme:ckar alike icas, Omt19trabilikhWein RIINitilstamsavind:tiiniremtareermliudieWNovitubwat fivt dela Œm i lièc e3934Ñylflut;Qmtr.pnyllr£ÍDÐÏfedeldE11tgladkli Fryd1ltl 11 BWfinitütilin;plâ¾$ARTRînfti InsAÑIlikÛ¶Ðitirà:161Àúlullfin?itàWurÑff)¾GalidPlvilegadito190mreillUlnitBR½:catygIlltirlsOllryÈf!lE|fí¾¾Il iivR Ï>l$á40blAÈS6t¾Ÿyrd) WQijt;RfiR |#1211104('Ifió 001 ÌFMI OTE3ŸM um¾vŠÑAJW¾Iitfi,te;D U Öll& Î Ë):Jiilt I Ink
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ALL-INDULGENCE, ALL-THE-TIME
introducing the

ALL-BUTLERVILLAGE

GRANDE RIVIERA
BEACH & VILLA GOLF RESORT

OCHO RIOS, JAMAICA

A new standard of luxury and sophistication has arrived to Jamaica. The All-Butler Village at
award-winning Sandals® Grande Riviera offersan entireromanticenclavesolelydedicated to pampering
guests. Every magnificentand intimate villasuitefeatures unprecedentedwhite-gloveserviceand discreet
butlers trainedby the prestigious Guild of Professional English Butlers, who skillfullyanticipate guests' every
need. Here no request is too small or unattainable. A personal butler is always onlya phone call away.
The ultimatein indulgencejust became a reality- theAII-ButlerVillageat the Riviera Villas.

Al\RivieraVillacategories now include butler service:

• Honeymoon Estate Poolside ButlerVilla
• Honeymoon St. Ann Poolside Butler VillaEstate
• St. Ann Poolside Butler VillaEstate
• Honeymoon Bougainvillea Hideaway Poolside One Bedroom Butler VillaSuite
• Bougainvillea Hideaway Poolside One Bedroom Butler VillaSuite
• Honeymoon Palm Breeze Estate Poolside One Bedroom Butler Villa
• Palm Breeze Estate Poolside One Bedroom Butler Villa
• Honeymoon Orchid Oceanview Poolside One Bedroom ButlerVilla
• TropicalParadise Estate Poolside One Bedroom Butler Suite
• Honeymoon Panoramic Ocean Vista Poolside One Bedroom Butler Suite
• Panoramic OceanVista Poolside One Bedroom Butler Suite
• Romeo &Juliet Honeymoon SanctuaryOne Bedroom ButlerSuite with Private Pool

For more information, cal\ your Tour operatoror 1-800-SANDALS or visit sandals.com
Sartdšdse ls a ff([isiered th3demarl(andis representedWeildwide by UniqueVacallons,me If youvauld Itim mhe removed(im ett tw list, pleaseemail unit faviamova@uvi sondalstom of col (tion) 371-1991 est d152

2013-04-05 17:05 Sandals Page
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IT'S TIME TO HÄVE A

J .viRTuAL
WeddingMons·

PARTY
It's the peak of engagementseason, and you've met hundreds ofpotential brides and grooms ready to book their
destination wedding. Nowwhat?

It's crucial to keep your agency top-of-mindduring this important wedding planning stage, and what better way
than to throwyour clientsa party...a Sandals* VirtualWeddingMoons*Party that ist

Hosted by Sandals' very ownDirector of Romance, your clientswillreceive allthehot tipsand informationthat they
need to know before theybook a Sandals or Beaches* WeddingMoons®experience, and then we'll hand it
over to you to maketheirdreams come truelPIUS, we Will have a raffle OÍOf68ÍpriZOS and an exclusive
booking incentive ofup to a $250Red Lane®Spa credit*foryour clients that attend the party!

You clenn ha e IJates a choose atit
Monda / víl 8 30;dm Opm EDT.

• Moliday ApÑ15 6:3Dom p EDT

Ready to get this party started? Follow these 5 easy steps tocreate a personalized invitation thatyou can
send to your prospective weddings email distribution:

Step 1: VisiteMarketingConcarge (agents.e-travelbrechures.com).Login or reglaterifthisLeyourfirst visit,

Step 2: Choose "Compose New Message" from the top menu bar.

Step 3: Select"VirtualWeddingMoons*Party template"from thedrop down menu.Previewemail,scrollto
bottom of page, and press "Next".

Step 4: Yourpersonalcontact detailsand logowillappearabovethecieative.Add a pemonalmessage in
the box to the left and include www.sandals.corn/virtualpartyin your text, thenpress "Next".

Step 5: Reviewthefinalversion,scrollto thebottom, and choose yourmethod of distribution.

We're proud to host this event in conjunction with you, our valued travel partner!

For moreinformation, contact yOLlf lOCBl BUSileSs Development Manager or call 1-800-48-SPECIAL
Up lu $260apü trädità aýpficab¾ kir neW Wuth Írig lAspFLittga tim( †¢ithin W Liaysiviciutfall Wadsotith) RúluwinsjthWnflägkJJ Viritial $0dtkughltion arly (be(Anigh cannoi Da cultendy

3-0%ft04Ita20, 201A Imvel Wintlewin 2014: Sundatie Metterts:dan n - Dauember 20, 2001; Beachen Havasix aasta - Entwery 11Mutuney20 - twit 16, Aim tautovenita22, est 1-Ikariber 20, 20t4. Unli üÑIvo itual tiettibitiuulé wilà 4 ulherialai er ¾a tradit protractiote 160 apa crediffrúa no t.alda vahá for tiltulial) mvices/Lit«Jit, lire) intorniva iti ytitui 100pockn itsmakt iguuuh a foùr Opämlet of Urutpf VacaNona, 4.0, i lunoder, thon Gedive úl#npi alsmer pu any vuuelot or onliimapun, m iinam att ttdanal poinullon uwel utlen &Ab¡glueSigt LÄidletóttlÙ«aikibinfor solvierúrih die sua and es nel tilado ptotlan, or eu awk that yoti ailfuas yúar elletini att:Utdirally Quudak?and Bedradore reyhteled Itaden:ului. LirisqueVxalitxwa,ind. Iti ihnnillate QPfily weddette tripuWenlulive utSandals aufBm«hes Itumuk n ytäi woulil48410 Uttrenused troja int fa.Ril, pleilm einml us al iuxrmooval@uvi.«:uid;dwam ór oWI18001
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GREAT EXUMA, BAHAMAS WEDNyg
TO SUNOAY

At Sondals* Emerald Bay in the Bahamas, i 6°RGETowN (Gey; ppyour clients will experience o Caribbean
INCoo 90†

getaway designed for romance with: wosco a
• A specious Love Nest Dream Suite

- perfect for two people in love - with
ANOfÎCanAjfÍÎhGS REconoa private potio ¡ust steps from the most

NFCoasbeautiful beach ßOARDING PAss
• A premium cocktail while loungingin the pyypoolside cabana MIAMJ (MIA)
• Gourmet dining for two at a different

ye WEDNESDAYrestaurani overy day of the week, FRIDAY
including a French bistroand a craperie GEORGETOWN (GGT) SUNDAY

• Free* rounds of championship golf at the PRicB 840 poiseaside, Greg Norman-designed course NcNDINGO ygggycato fMES ANDRES• The service of a personal butler in a top-
tier suite to help arrange lasting memories
and romantic moments

Loveis AllYouNeed
because everything else is includedi

CALLYOURTOUROPERATOROR 1-800-SANDALS • SANDALS.COM
IAirfatorates artsuh 64 to availabliily, ára ht 01 dellers, andisclude Governmenf imposed luxet end feet Airfare baggagWand other misghilanaanfan may apply, Airfaresare accurale at time of printing Umand time offer oppucchlá for travel compinfšd by 5/30/13, Cichs and cart additioliàLCettnîn ruiriedätwapply. O¾er may ha <¾nnged orwithavown atany thee. For consplaiú offer deteth vidrwwwaandak;toin, 1555 fostàntAlf creditobrisvalid for bewuß bookings 4-nighi minimumstay foro lliniinddmenadaby 5/20/11, fotupvel nowthrougfr 12/2 /14.ßlackout dates uppfydâ35 Instalit Alr Creditofferk valid for naw 48 hooking 4. Junightsinyp fx a limitedIlmä made by5/20/¥3, int renvatnowthrough 12/24/M Ainekout dale apply. 34553nitunt Air Credil offermust be booked in conjundlenwillian diedaglusiveer IgadoutyvuontiewpackagewhkhinduÆnso miraof Gynî4úghh lettreet now. 12/26/14 conseenive sin wkwi ying hem any ¿ty kibe US, 433ð Inannt Aircredit ofFe est be booked fraconiemetionwdh on aloinelvsíve er tendordy veenfinnpaeleµ, whlekincludes a nún.4 er his for lepvoinew. 12/24/14mensecutivo day abenflyingFromemy wity in iba US; LimitofoneSSSŒor $4ŒlnsiemiAir Credit gar booked mon and up in tworeams off bookig $555or $336hintml AlsCredh añ«a are 40050 applied tsibehase in à andexchadegovernment iones and fees,which mustbe paid at time of booking and k hdly non.refumanble;Cáncelfallen of Intel hooking will result in canallnilon alall asociatedakline liekalt anggegeF4asmyynel be induded, Both panongers med be bookeŒforika rame Agittand Uineyaryawnnoiînclude volunliarypepoverC OUcrJ orn combinabitwithother consuréerinving promonom, nortymhinable withany eihet dit grädIl of lättant suvÎng; offerk, MGMÑWMfa $dudóll $ñiód paini indemg¼Í¶ñpeF tågfYGIÎ04iMÛ,0ÛÛgendnixSelectpointe valued at $500MUSD Offer is camhinable whh Sundaís Sated Rewardspoint protneristaor WorldPoint redemptions.Uniqunydennene lrim, reservas lheright to venfy alfaccommsprior la adjueling resuvation Limhone redempünn reinreation par niember.BookinlAnomás musimalth ibe Sondah gelsel Membership oc¿oäntar 4will ha noll«md void. Offersata noinppliable to group hookings.Other eeurktions and limitationimay apply. N I responsiblefor errors of stuissions;"Save up in AS% oderb valid on 3Anight minimum sínys in quellfylug entegorinthoeked by 5/30/13 for travel now through (2/26/1& OHets <an he chaisged orwithdrawn ni ony tion. SananWeWereghiered irnanmuk UnkivyVoenóm; inn, is the athliata of the weddwidersprotontativa for Bandah Rosette Nÿae envid liketo he remávedfrom nur fax 4,1 pleew ämnileyni hatremoval@uvLandalscom er « 11[800) 327-1991ext.415L
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ReTiethe

5
Withour ReTie the Knot* celebration, your clients cari renew their promise of eternal love

surrounded by family and friends on the Caribbean's most stunning beaches. Sandals*
Resorts arid Beaches® Resorts offer a multitude of breathtaking tropical settings to celebrate
renewed commitments for couples all while enjoying MORE quality inclusions than any other
resorts on the planet. At Sandals Resorts and Beaches Resorts, we believe lasting love deserves
even MORE reasons to celebrate.

The ReTie the Knot" celebration at any Sandals Resort or Beaches Resort includes the
following highlights:

• Personal pre-travel ReTie the Knot planner
• Personal resort ReTie the l<'not planner and dedicated team
• Ceremony musical accompaniment (pre-recorded)
• Celebration cake, bouquet and boutonniere
• 30-minute charming reception with sparkling wine and cold hors d'oeuvres for the ReTie the Knot

couple and up to six guests
• Commemorative certificate and gift
• One (1) 5×7 honeymoon photograph
• Honeymoon dinner for the ReTie the Knot couple at a resort specialty restaurant With white-glove

service and complimentary bottle of sparkling wine
• Decorated honeymoon room
' Mimosa breakfast-in-bed on a morning of your choice

The Rette the Knot celebration is avaílable for $300--for clients who book 5 rooms or
more, they will receive the package comp//mentary.

For more Information, contact your Tour Operator or
1-877-SANDALS | SANDALS.com

'The30Tim fini Montpacktby is avnlikhleñ>r}$00 forail toom catoUcriesfor ner bookings matiepfter Martil 14 2013fortriwälbegirirling ÁririlK 20¾ Inclu¢tenuj sterrt arcittd bowitWA, Sinnie sichidhino!Ti toutalfümg entiet orle4NW €nlelkittidi) ¢ØkWDitts addiffonafSinetitues listed albove.Cerviglimattiny for çàotiß¾ of sþëlf Würris or inW (WWd oftdgubÏ+pcuiDill3Cg ¶¾Ù ÍtN WilÌh4 did(úßted 4's dilys OffDY (0 af494|| (Or <<iftifact gtúngy ÀÀdglüüg Outle bteilt495 akiinuin of 0)Refird thG KOQi þábuf)g (Nif OfCligi fifft 0ÏyjdÎd on BW útütt(I COMTMtiOf Ofnup OXiè¾ b Oldid ikS 0Í f*19fdi15, Oh, NGH4Vil100f14ÌtWtet f(1rhflde (Iriti t00mniny be salierjt1|Od to tii½tt pime 50hseritt04 tu§lifi Of Reik the (Glüt. CQthfiliÒITFt'/ WO9f4d? (Af:ltidiks OtitlerCAtegury fftómy, Nyt INast=UUpon AWilf614|ty M(Ime o#boDÑtig fär caritiáct grasp, cil up.! (50 dilys piiW to traal lor gifvup cótlo boolungderhiirt todrichotm atvibíadcotAdg¾ettmy ampWCuidh brw.edafffmþfily of Ble q¢bup ( htflpy arid givertLOOn Afid and giópft3. PI'iv4f4Fr R$TÍðihŒf01(iffalebißOn DiMGf ffŒt 67 ChefitEd (0 lakg |314¾ 9tÌ f 10sŠ3k öf fleT(p gjio látet. A US ·$15110 poi p0twen et US$20, Opet Ref'idt) MittÍWOft fat AdtiffíOnill fluthf69tWILig(§ éghjgiv9 Øj (|IO ÛìlýP S félta (Û¾Åß¾Êëglfiw41 bá.dativered to poup leder poor ta travel for castrel>uvon to guests, offer anot combinabbrwittemtain gramattens and prica-rethatsens. Ratto the Knotifrap Pikkaq muk he kä kid! thfoudÌ1Unigtse V9cátiCM, inc, Groupi tiepirtmani Ÿ¾aCórtiriittor group codá$100 þëddÎfl9 ÉfŠflIUlfWi Othnf Weddil19 ¢tWÏ¾11rtB¶lglidr& El10 1100 appÎNMülikf AUÏieihn ¾601ÈtflfdigÑ.AÑ OTIP LlW Kil1f, Ë¾¾SLilljecktt) titilflggQr CM 09 WAbdfilWB Ilt.ilby fiffia. (for nothmikthl4tilRivi0ajo 089|ý¼ $1mdålÑ'and OdiK†l V Øie (QÙ¶½thdtfŒlun14FI . UllirjüU VOGNIOil% ÏflCi iS109 RMijfibt Of th4 WöfidWl(A inprü¾0nbabye tíf WindelyReforff10 (Reathär Resorbs if yory would Uke tu b> filoWWfrmf3 Mir fag ÎlkpleMM OffWit (4 FRfuEcrFIAvillgúViÀaild¾lAC4tty iar rag g|DO} 327499[ dag 4151
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BOOK NOW!

OPENING
May 22, 2013

-LUXURY VILLAGE-

We are excited to announce that our awarchwinning Beaches® Turks&
Caicos Resort Villages &Spa in Providenciales is growing with the addition
of the ALL-NEWKey West LuxuryVillagel

The new Key West Luxury Village will feature:
• An additional 800 feet of the best thatGrace Bay Beach has to offer
• Three new pools and a state-of-t^e-art fitness center
• Over 150 new rooms, sul-es and villas specif cally designed for the way todcly'sfarrilies live

and ~ravel

• Conciorgo or Bullor sorvico inall room cologorios
• Expersive one- ano two-bedroom su tes along with three-and four-bedroom villas-

some withpriva¯eclunge pools-a f rst for Beao-es
• Convenient fullkito-ens in our top s.ites and villas
• Three add tionalgour-et restauranta--bringing Reaches T,rks&Caicos' restaurant

count to 19
•Becches' LuxurylnolJded*Family Vacation inclusions with unlimited land and water sports,

d ning,entertainment and quality service
• Visilwww.beaches.com/key-west-VIHage br un oxo ling proview and ra los

A: Beaches f2esorts celebrates its Tweet Sixteef t^isyear, we annM .e

o inws! os produal lo armuro wo aro excouling yu o×pon al uns
each año ewy day and perhapsmorein ipor lantly, Imolwe exceed your

sow**** bys,
' clients'ekpec-atons. Wesincerely tha yo,, for yo-r continued supporykfr Ud * ond look forworo to weloorning you to t-e Key West LuxuryVillage er

Seaches Turks&Caicos t-isspring.

Italian Village - Caribbean Village - French Village - Key West Luxury Village

For more information, call 1-800-BEACHES • www.beaches.com/key-west-village
Beacites*Is a registeredtradermikandís tapresented worldwideby Unique Vacauona,me ff youwouldlike to be removed flom nurfax IIst, please emailusaltaxrerreval@uvlsandels comorcall(800)327-1991 est 4152
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HEBES BEACH
I ND HE
WORLD'SMOS
ROMANTICRESORT
On an island of 365 beaches, Sancials Grancle Antigua is located onthe best one, Dickenson Bay. Harbored by a mile-long reef, the azurean
waters are forever glass-calm and the powdery-soft sands a dazzling
white. Antigua is known for its cooling tradewinds and regattas, and
it's where tales of yore are still told about Admiral Lord Nelson. And
with two spectacular resorts in one-the lush garden oasis of the
Caribbean Grove and the sophisticated elegance of the six-star, all-
suite Mediterranean Village--it really is the best of both worlds.

Voted World's Most Romantic Resort13 years in a row
Unlimited land and water sports, including scuba diving*
Red Lane'*Fitness Center
Red Lane""Spa (services extra) offering Caribbean-inspired treatments
Specialty dining at11restaurants serving exclusive Beringer"' Wines
Exotic plunge-pool Rondoval suites & luxurious Ocean Villasuites
373 rooms and suites; some suites offer 24-hour room service
Butler service available in top-tier suits
Mediterranean Village received the prestigious Six Star
Diamond Award from The American Academy of Hospitality Sciences

GRANDE ANTIGUA

2013-04-22 15:31 Sandals
Page
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@ GRANDE ST. LUCIAN
STAYAT PLAYAT

@ LATOC

@HALCYON BEACH

WithSandals'exlusiveStayAt PlayAtprogram,wllenyouboo/<a LuxuryIncluded"Vacation B00KNOWat anySandals®Resortin SaintLucia,youenjoythreetimesthefunwittifullaccessand
complimentaryshuttlestotheothertwonearbySandalsproperties.Sowhetheryou'reseekíng
romance,mlaxationoradventure,Sandalsgivesyoumorechoicesthananyotherresort.
Becausewhenyous la intheCadbbeßn.

UPTO65%*
•Pristinebeacheswithstunningpanoramicviews

ONRESORTACCOMMODATIONS• ThemostromanticandexoticsuitesintheCaribbean
+ RECEIVEUPTOA• Unobtrusivebutlerserviceintop-tiersuites $355 AIRFARECREDIT**

• Diningat a totalof22gourmetrestaurantsandunlimitedpremium
branddrinksat 22barsandlounges

• AccesstonearbyhistoricFortRodney
•Anarrayoflandandwatersports,includingunlimitedscubadiving^ SAÏNT LUClA

MOREQUAUTYINCLUSIONSandunlimitedroundsofgolfat SandalsLaToc*
THAN ANY OTHE RESORTS ON THE PLANET

FORMOREINFORMATl0N,CALLYOURTOUROPERATORORLSDO.SANDALS•SANDALS.COM
iTamilD 7 60 fáñí3t?Í¾4à dÍn Dit 3 0Mlúà!MMitchit%\¾ 10ttaWthŒdún ut tiiW 00A5ttsIB¥ßWüí3Cil3 ft XißUN UROT4ÀiÍikNT (MS iffý :44¾ "lÏl6$f6 lil EmfÍ TI hv:4 01 ileWÜ|MittIkatoderÃ©ignär inw lúUtgi SOQiki,à 1:wetemqket bi 12ŒRM :0:Eklich i nöt3htRiitthuialraë%10iomatehtik Datumbn7, Eth:L Okäpitcan y Tim$:355Ara ca nutilé Lederlistigitte irti git kyit tsik reili inckeë«WGraji ps:km;c,elú¢íilor:lut40)minilintOldr raf t Omm100 i whwhint itui atryrci in la lti rdGiritinur :Ocir eitg Go A Bett UT cm i à sichema(fd Lilif6f 10DI fr ff fl inIR:Vil|RMýIGflillIV. EDI 1it Ít11:I:PiÌ¤QLtidlÀitM $$$6ÑÒ;mcipid i O O11Al¾iW3fc31)r Odilí RS(f411tilfiBli NAIÚí:Itir tegaliflUrim .gir ic1|fin i ist ty lig |9 id irt;
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IT'S TIME TO HAVE A

VIRTUAL WeddingMoonsPARTY
It's the peak of engagementseason, and yOLl've met hundreds of potential brides and grooms ready to book theirdestinal:ion wedding. Now what?

It's crucial to keep your agency top-of-mindduring this important wedding planning stage, and what better waythan to throwyour clients a party...a Sandals®Virtual WeddingMoons*Party that isi

Hosted by Sandals' very own Director of Rornance, your clientswillreceive allthe hot tipsand information that theyneed 1:oknow before they book a Sandals or Beaches® WeddingMoons® experience, and then we'll hand itover to you to make theirdrearns come true!Plus, we willhave a raffle Of great priZOS and an exclusive -

booking incentiveof up to a $250Red Lane®Spa credit* for your clients that attend the party]

YourdGentsovUiavea dates to boose freni:
• May 13 6 30pra E den 00 Easter ( úD CD 3:30907)

Me Opm 8 Bentml ( ni EDT/Spm PDT
• Ma i pni 42;G atrai (2 30prni DT/îOorp PDTT

• May 22 00pm - 8 00pin okild(Sp 11EDT/byni PDT)

Ready to get this party started'? Fo\\owthese 5 easy steps to create a personalized invitation that you cansend to your prospective weddings email distribution:

Step 1: VisiteMarketing Concierge (agents.e-travelbrochures.com).Login or registerifthis la yOLif ÍifSLVÍSil.

Step 2: Choose "Compose New Message" from the top menubar.

Step 3: Select "VirtualWeddingMoons® Party template" from tlmdrop down menu. Preview email,scrolltobollornof page, and press "Next",

Step 4: Yourpersonal contact details and logo willappear above the creative.Add a personal message inthe box tothe leftand include www.sandals.com/virtualpartyin your text, Ilien press "Nexl".

Step 5: Revlowthe finalversion, scroll lo thebottorn, and choose your·niethod of distribution,

We're proud to host this event in conjunction with you, our valued travel partner!
F¯ormore information, contact your local Business DevelopmentManager or call1-800-48-SPECIAL

Up 10 $250 upa credil is applicatie for new wedtling bookmøt: made within (4 days (including weekends) k>llowingthe allentiett Vatual WeddingMoop? Parly Woahmelaantx>LÞaListiently
within our syyjem and wix:okedL HN Maakings el O vigbla ottirommi a Otxa.ietgareWu 1,;ã!ei.icry uringhet; lite teueinmiK a OS Spo bredt! aÜany Sundam. w (3eads fatiori (nel applicothaIta ÛfDod Pitmdisplir thath thiurah0,i e 13Dulungul 4 &à niuhtt; wea Cúbbranja leque (: býmy 01 hit;het thu utænkam i$160 Spa antlii à lšúauheti Odrio Hinr, Santlulu Wiiilehouse, SandaisMtyaBabanetti. Sûnti.iiik iemlil (3ay or Santialu La loc Iravel Writiow it. 2013: Sandab Heaurls: Now Deceml>er 20, 2013; Beaches Heeurts: NOW - Mart.h 28, Àpnl7 - November 27. Ikt.3 - Deceraljer 20, 2013. Irave.I Window in 2014: Sandela Hesorts: Jan O - December 20, 2014, Beaches Hasorts: Jan 8 - February 13. Eebriory 20 - Apúl IB, Aµnl 23 - Novernber 2?, Dec 1 -Deceinbar 20. 2014. Ilim incentivers nul coinbinable wiloany VIher issor[ or spa credil µrunichons. Ibe sua t.:redil lias nu caubv4ue for unuand Servichu/cgdit ihm inWilhve mMNi ler houkitily;

svade Vimagh a it vi Opuriditúr (ktingle Wiooliuns hic..I lowWei,166; lue.olhie wiR not appasu ut) my wutim w voghntninen & uilda ext sithniidi;¾uninkun I tieg bilehad. Alserthe spa codit
ty redyavast;Me ká wivaan gi 14trughtated thtti val include ptrulùGlu. and we 3316 IAtl you >J ; ýmydeidri am:Did rigy.Saiddf and Gemhesome regiuleled 1rathernarks. IJnique Vacalienti,
VIG ifthe alltiiuin te ihe worldvvidereprenantairve of Sindals and Beaches Resorts 11you would tilse10 I,e removed from our lax lisi, pinase ernail un at lamremoval@dvi.sandalti.tiern or t,all (8001
32?-1001 e:tl. 4162,
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STAYAT 1, PLAYAT 3 THE LUXURY INCLUDED¯VACATION

(Il

Sandals Grande St. Lucian Sandals La Toc Sandals Halcyon Beach ¯¢

CLCAPTIVATTNG LUXURY ENCHANTING GLAMOUit QUtNTESSENTIAL CHARM

EXPERIENCE ALL 3 SANDALS®RESORTS IN SAINT LUCIA .••° •
.

.' Receive an *.
A true lover's paradise, Saira Lucia is one of the mos distinctive privilegsof having three times the fun with •• dr credit '
rornanticplaces on Earth. From playfulpalm treesaiong more land and water soorts to choose from as well as •
silky-salidbeaches, to priatine waterfalls with an ancient more restauránts, bárs and entertainment Whether ith I Of Up to $355volcano and milesof urtspöited rainforest, Saint Lucia a round of golf a tennismatchor sîmplya swim in a
casts a speÙofromanceat everyturn.Withoure×cluswe different pool. Sandals expands yourhodzoris niorethan PLUS
Stay at 4 Play at 3 program, your clientswillenjoythe any other resorts on the pianet

For more information,call your TourOperator or 1-800-SANDALS • sandals.com '. •°
-

'. up to 65%'
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VACATIONSINONE
EXTRAORDINARY

At Sandals® Grande Antigua Resort & spa, One spellbinding island.
you can have the best of both worlds: Two spectacular resorts within one,
the lush splendor of the Caribbean and It's the best of both worlds.

• Voted World's Most Romantic Resort
the sophisticated ambiance of the

• Located on the island's best beach,

Mediterranean. Quintessential island charm Dickenson Bay

Unlimited land and water sports,
abounds in the Caribbean Grove, just steps including scuba diving

from the sea, where the exotic Rondovals-- • Red Lane*Fitness Center
Red Lane* Spa (services e×tra)suites-in-the-round--offer soaring 20-foot

.

• Specialty dining at 11restaurants serving

conical ceilings, private plunge pools and e×clusivoseringerwines
• 373 rooms and suites; some suites offer

gated private gardens. The six-star, all-
24-hour room service

suite, all-oceanview Mediterranean Village • Butlerserviceavailableinselect

. ,
room categories

will sweep you away with magnificent
• Mediterranean Village received the

vistas and the Eastern Caribbean's largest prestigioussixstarDiamondAward from

.
The American Academy of Hospitality Sciences

pool, surrounded by villa suites with their

e
vicpe

w

thea
s

inect

yE

roepnedanbutler

li you would like to ha mmoved frarn our fax list, plosemmal us & fanemovahtŠuWsandaËCÒmor call ŒOOL¾U-IG9f «A 1151

2013-04-26 17:1D Sandals Page
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FREEtoexplore,
share&CONNECT!

89

M RE
QUALITY

Now at any Sandals® Resort in Jamalca, staying In touch with loved ones is easier than ever with theFREE* More Quality Connections offer.

Guests who enjoy the perks of a CONCIERGE level room or higher get FREE" WIFI internet accessthroughout their vacation.

In addition, by downloading Sandals' FREE* Unlimited Calling App to any iPhone*, AndroidTM phoneor tablet, guests can enjoy unlimited voice calls to the USA, Canada and the United Kingdom'.
Staying connected and staying social is just another way Sandals Resorts gives guests rnore.

FORMOREINFORMATION,CALLYOURTOUROPERATOROR1.800.SANDALS•SANDALS.00M
'The Fran WIFl erogram and Free Long Distance Phor1e Calls p<ogram are availableONLYto Band*Ikiërtreuests irrlama ca asynig i a conc arge town CMapy a chiavr1Frea WIPl wmbeavailable after 3/15/13 and wil be basic.low-speetiltiternet sarVice. Prernum, lilgh4peed m:etnetwdi Nelliadopvaikülhyt äl kkhtionaldwL Û(eÉtwo-are Sisultim Phone Callwegiant will besvallableEi/20/B and willonly be aWilable thro-gh the use of the Sandals Raso<t.5App on guesti permaal utintipheater pulMS, App wittbe wa tabt er downloacDu APOW¾p Slote wr>Ancired Market at no cost Progmm NOT ava lablewithuse of in-room pho-a, Free long a sta-o pliant talleONI fan 10 the 05, Canaae mid o LMlandhum a #3ll as localalls :o JamanaSandals*Is a tagistered Gademukand is represented Worldwide bv Unique vacationsInc. Ifyou Would illœ tohe tamaved Tiom o.a far list guase rama Ltá a taxviincGaÍ@uulaandabsolof :ah

(800) 327-lem at 4152,

2013-04-29 17:42 Sandals Page
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GROUP
EXHIBIT
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GROUPS RECEIVEAFREE° ROOM!
\Vhether your clientsare celebrating a destination wedding, a long awaited
farnily reunion or an important corporate event, we have the resort that's
right for thernalong witha great offer- for every five paid rooms, groups
receive one free* room!

Valid at the following Luxury Included Resorts:
Sandals Grande Riviera Beach &VillaGolf Resort
Sandals \Mhitehouse European Village & Spa
Sandals Montego Bay
Sandals Emerald Bay. Great Exuma Bahamas
Sandals Royal Bahamian Spa Resort &Offshore Island

• Sandals Grande Anti';)ua Resort & Saa
• Beaches Ocho Rias Resort & Golf Club

This offerapplies lo new groups oocked February 12,20\3
m tl ra ugil Açxil12,2OU for travelnow tl ru Jyl Jeomber I.2Olb.

For more informal.ion, contact the Groups Department at Unique Vacations, Inc.

Call.1-800-327-1991 ext. 46172 Email: groups@uvi.sandals.com
sandals.com/groups &beaches.com/groups

THE LUXURY INCLUDED VACATION Resorts for Everyone bySandats

.lA lAl A ANTIFDA • SAINT H IA • BAHA lAS · T FK & <.AlCON

'6th room free with 5 paid roomr; based on double occupancy. Three night minimum siay, Maximum of (3) three complimentory rooma per group. Offer valid on now group bookingsmade February 12. 2013 through Aprli12, 2OU for travel beginning now and completed by December 31, 2015. Blackout date apply: Sandals Grande Riviera. Sandals Whitehouse,Enndals Montego Bay, 5andals Emerald Bay, Sandals Royal Bahamian and Sandelt Grancte Antigua:12/27/13-1/1/14, 12/27/14-1/1/ls.12/27/15-l/l/16; Beaches Ocho Rios:3/2tl/l3-4/5/13,11/24/13-12/1/13, 12/23/13-12/31/13. d/13/14-4/24/14. 11/23/14-11/30/14. 12/22/14-12/31/14, 3/23/15-4/9/\5. 11/22/15-11/29/15.12/21/15-12/31/15. Complimentary and staff rooms do notcount toward total paid rooms Offersubject to availability and may be changed or withdrawn at any time without prior notice, Sandals and Beachest are r=gistered trademarks, andare represented worldwide by Unique Vacations, Inc. If you would Illte to be removed from our far list, please email us at faxremovalguvi.sandals.com or call ŒOO3 327-1991 evt.4152.

2013-03-01 17:35
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FREEtoexplore,
share&CONNECT!M^RE

QUALITY

THE LUXURYINCLUDED VACATION

Now at any Sandals Resort in Jamaica, staying in touch with loved ones is easier than ever with the
FREE* More Quality Connections offer.

Guests who enjoy the perks of a CONCIERGE level room or higher get FREE* WIFI Internet access
throughout their vacation.

In addition, by downloading Sandals' FREE* Unlimited callingApp to any iPhone®, Android"' phone
or tablet, guests can enjoy unlimited voice calls to the USA, Canada and the United Kingdom*.

Staying connected and staying social is just another way Sandals Resorts gives guests more.

FORMOREINFORMATION,CALLYOURTOUROPERATOROR1.800.SANDALS•SANDALS.COM

'The Free WIFI trogram and free Long Distance Phone Calls program are available ONLY lo Sandals Resorts guests in Jama ca slaying V a cont árge room category a d:bove. Free WlFIWill be
vallable after 3/15/13 and w ll be basic.low-speed interet savice. Prem um. high-speed internet willbe made vvallable at .n addllionalco:L The Free

_o"y listance Phone Call p ogram willbe
available 6/20/13 and willonly be avallable thro-gh the use of the Sandals Resorts App on guests' personal smartphones or:ablets. APP willbe ava lable er download on Apple App Store ano
AndrcId Market at no cost, Program NOT ava labis withuse of in-room Pho-e. Free long a sta-ce phone calls ONL ree lo the U.S.. Canaca and to UK landlines. as wallas local calls 10 Jamaica,
Sandalf is a registered trademark and is represented worldwide by Unique Vacations inc, If you would Ilke to be removed from o-t faX list please ema l us at foremoval@uvi.sandals.cor- or call

(E100) 327-1991 ext. 4152.

PO12_O9_FIR 17•RA
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THE LUXURY INCLUDED* VACATION

GET A IN JAMAICA
at Sandals" & Beaches" Resorts

GET HAPPY IN JAMAICA, MONI
Practice your island accent in the land of sun, sand, and sea! It's easy to get happy when
greeted by a smiling face, the good vibes, and a great deal for enjoying the happy-go-lucky
spirit of Jamaica. Chill out with a limited-time only offer and receive one free night'on every
six nights stay or longer. "Every-ting" will be all right with this amazing offer from Sandals
Resorts and Beaches Resorts.

RECEIVE A FREE NIGHT* AT
Sanclals & Beaches Resorts in Jarnaica

"Free night offer on a 6-night minimurn stay at Sandals Montego Bay, Sandals Royal Caribbean, Sandals Grande Riviere, Sandals Flegrit Sandals Whitehouse,and Beaches Negril, in specific room categories. Valid on now bookings made now through 3/15/13 for travel now - 12/26/13. Blackout dates apply. Offersare combinable with other consumer savings promotions: however, "free night" offers are not combinable. Offers are combinable with Sandals select Points,Blackout dates apply. Offer may not be applicable for group bookings.Offers may be changed or withdrawn at any ti ne, Sandals*and Beacher? are registeredtrademarks, Unique Vacations, Inc. is the worldwide representative for Sandals and Beaches Resorts, If you would like to be removed from our fax list, pleaseemail us at faxremovakopuvi,sandals.com or call (800) 327-1991 Ext. 4152

nis-nan5 11•¶7
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ALL-INDULGENCE, ALL-THE-TIME
introducing the

ALL-BUTLERVILLAGE

GRANDE RIVIERA
BEACH & VILLA GOLF RESORT

OCHO RIOS, JAMAICA

A new standard of luxury and sophistication has arrived to JatTiaica. The All-Butler Village at
award-winning Sandals® Grande Riviera offersan entire romantic enclavesolelydedicated topampering
guests. Everymagnificentand intimate villasuitefeatures unprecedented white-gloveserviceanddiscreet
butlers trainedby theprestigious GuildofProfessional EnglishButlers, who skillfullyanticipate guests' every
need. Here no request is too small or unattainable. A personal butler is always only a phone call away.
The ultimatein indulgence just became a reality- the All-ButlerVillageat the RivieraVillas.

A\\RivieraVi\\acategories now inc\Lide butler service:

• Honeymoon Estate Poolside Butler Villa
• Honeymoon St. Ann Poolside Butler VillaEstate
• St. Ann Poolside Butler VillaEstate
• Honeymoon BougainvilleaHideaway Poolside One Bedroom Butler VillaSuite / 4
• Bougainvillea Hideaway Poolside One Bedroom Butler VillaSuite gÄ ‡o,
• Honeymoon Palm Breeze Estate Poolside One Bedroom Butler Villa
• Palm Breeze Estate Poolside One Bedroom Butler Villa
• Honeymoon Orchid OceanviewPoolside One Bedroom Butler Villa
• Tropical Paradise Estate Poolside One Bedroom Butler Suite EnglishButles

• HoneymoonPanoramic Ocean Vista Poolside One Bedroom Butler Suite
• Panoramic Ocean Vista Poolside One Bedroom Butler Suite
• Romeo &JulietHoneymoon Sanctuary One Bedroom Butler SuitewithPrivate Pool

For more information, ca\\ your Tour Operatoror 1-800-SANDALS or visitsandals.com
Sandals•ls a registered trademad and15represented Worldv.ide by Unique Vacations,Inc if you Would nketobe removed imm ourfax usL please emailus at laxmrnoval uvi sandalscom or¢all (800) 327-1991ext.4)62.

2013-03-06 17:34
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IT'S TIME TO HAVE A

S. VIRTUAL
WeddingMons

PARTY
It's the peak ofengâgernent season, and you've rnet hundreds ofpotential brides and groorns ready to book their
destination wedding. Now what?

It's crucialto keep your agency top-of-mindduring this important wedding planning stage, and what better waythan to throwyour clientsa party...a Sandals® VirtualWeddingMoons®Party that is!

Hosted by Sandals' very ownDirector of Rornance, your clientswillreceive allthe hot tips and informationthat theyneed to know before they book a Sandals or Beaches® WeddingMoons®experience, and then We'll hand itover to you to make theirdreams come truelPlus, wewillhave a raffle Of great priZOS and an exclusive
booking incentive of up to a $250Red Lane®Spa credit* for your clientsthat attend the party!

Ready to get this party started? Followthese 5 easy steps to create a personalized invitationthat you cansend to your prospective weddings email distribution:

Step 1: VisiteMarketingConcierge(agents.e-travelbrochLifeS.COm), LOQÍnOf f69ÍSÍGYÍÍtiliS IS yOLir ÍffSi VÍSit,

Step 2: Choose "Compose New Message" frorn thetop menu bat

Step 3: Select "VirtualWeddingMoons*Party template"from the drop down menu.Preview email, scrolltobottom ofpage, and press "Next".

Step 4: Yourpersonal contact details and logo willappear above thecreative.Add a personal message inthe box to the leftand include www.sandals.com/virtualpartyin your text,thenpress "Next".

Step 5: Review the finalversion,scroll to thebottorn, and choose your method of distributlon.

We're prouci to host this event in conjunction with you, our valued travel partner!
For more information, contact your \ocal Business Development Manager or call 1-800-48-SPECIAL

"Up 10$250apa codit is applicable for new wedding bookings made wilhin 14 days (includirig weeksadu) 10tiowingthe aliended Wlual WeddingMound Pariy (bookings carinot be t,urrenlly wiihinour system and rebooked). Eer bookings of 6 nighis or more m a Concierge room category or higher, the incentive is a $2BD spa credit at any Sandals or 13eaches Hesud (not applicable ior GrandPmeapple Beach Hesorts). For bookings oi 4 & 5 nights in a Concierge mom category or lugher, ihe incenilve is a $150 spa credil al Beaches Ocho Hios, Sandals Whilehouse, Sandels RoyalBahairiiati, Sundals Hnerald Bay or Sandals La loo. Itavel Windon to 2013: Sundals Besoftt: Now - December 20, 2013; Beaches Husorts; Now habiaary 17, February 2 March 28, April 7-November 27, Dec3 - December 20, 2013. Iravel Window in 2091: SundalsHerorts: dan 6- December 20, 2014; Beaches Hesorts: Jan 6-Februaiy 13. Eebruary 20- April 16. April 23 - November22, Dec 1 - December 20, 2014. this inceolive is not combinable vwthany other resort or spa credit promoiions. the spa credit has no cash value ior unused services/credil. Illit: incentive is validfor bookings madelbrough a Iour Operalor or Unique Vacations, Inc. I lowever, this mcentwe will not appear on any voucher or coniirrnation, as ihis iti an internal prornotion being oHered. Nuo ihespa credit is only available for services in ihe Spa and does nol meludeproducts, and we ask that you advise your cuents accost¾nyty. ßandals'½nd Beaches½re registered Irademarks, and arereixesented worldwideby Unique Vacalions, Inc. 11you Wouki like 10De temoved Irom our tax list, please email us at laxremoval@uvi.sandalu.com or call (800) 32M991 ext. 4152.

2013-03-08 16:58
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share&CONNECT.M^RE

QUALJTY

THE LUXUtWINCLUDED VACAT N

Now at any Sandals® Resort in Jamaica, staying in touch with loved ones is easier than ever with theFREE* More Quality Connections offer.

Guests who enjoy the perks of a CONCIERGE level room or higher get FREE* WIFHnfernet accessthroughout their vacation. '

In addition, by downloading Sandals' FREE* Unlimited Calling Apþ to any iPhone®, Android'" phoneor tablet, guests can enjoy unlimited voice calls to the SA, Cánada and the United Kingdom*.
Staying connected and staying social is just andth4r way Sandals Resorts gives guests more.

FORMOREINFORMATION,CALLYOURTOUROPERATOROR1.800.SANDALS•SANDALS.COM
'The From WWittogram and Free Long Distance Phone Calls pogram am available ONLYto Sandals Resorts guests in Jama ca släying V a zon¢ Grge room category a ci sbove, thea WIFIwillbewallable after 3/15/13 and w llbe basi:.loW-speed Iriter-et service. Prem um, high-speed m:emet willbe made Tvat\able at an additional cost. The Free o-g listance Phone callprogram willbeavailable G/2O/13 arid willonly be avällable thro..gh the use of the Sandals Resorts App on quests' penanat smartphones or sablets. APP willbe ava tabla'or download :n Apple App Store anoAndroid Market at tia cost. Program NOTava lable withuse of in-room pna e. Free long a sta-ce phons calls ONL ree lo the U.S. Can a and :o UK landimes. as wellas local calls :o Jamaica.Fandals* is a registered trademark and is represented WorldWide by Unique Vacations Inc, If you Would Ilke lo be removed ítom o-.t taX list please ema i us si f=XIemoval@uvt.sandals,cor or 2aß

2013-03-12 15:43 SandalS
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Neg ortaspa bySandas

THE ULTIMATE
FAMILYVACATION

Voted #1 "World's Best Hötels for Families"

Book by April 11"'and enjoy incredible savings and a Luxury Included° Family Vacationexperience for everyone at the award-winningBeaches* Negril Resort & Spa in Jamaica!
RESORTHIGHLIGHTS:
• Voted #1 "World's Best Hotels for Familles" by 71avel+ Leisure rnagazine and one of the

"Top Caribbean Hotels" by TrtþAdvisorcorn
• Located on Negril's famous Seven-Mile Beach
• 7 Restaurants and 6 bars serving premitim brand beverages including Beringef Wines
• 3 pools, 3 whirlpoolsand a Pirates Island Waterpark with 11 slides
• Unlimitedland and water sports including stand-up paddle boarding and snorkeling
• "VeryImportant Kids" (V.I.K.)Camp withnannies accredited by the International

Nanny Assocíation SAVE":65%• The Caribbean Adventure with Sesame Street
on resa i accornroodations, plus recewe up to a• Teen &tweenprograrns including the Xbox Play Lounge QQ AIRFARE• And MORE!

VV CREDIT**

'bae GF o 65 perro.ior is vabo or 3 rigt: trirurter = syt ir Aec cregorient reu bookirgs trace by 4? 2 aor iraal krol.ch '2/23? 2. Blad as: c:ces aFFly Pro<ro,ars are acceer.e at .irre o piirirg «c si b er-:o che ges, excep:iors,
arcellrior charges are terric iors No resporcible or errois or otrissiors e 1335an elect o-or a valico row USare Caraciar bootirs: o richs or forger ir seler ca:egorica trace row±totab 47 | 3, or ro.el vaniry row are
corrple oc by 2/23/'3-or all Beaches Resor.s Blaci:o..:omes apply 02OJ/773%DS/20'3, ' /¿?!20'3 /3M3 3 or Beaches Re:ora are 7.5/292tPI LB/'b|20'3 e Beaches Negtd are BeachesTi.rts &Laicos. Madrrrrr Sareds Selecipcir:
tecarp for For reservatior is 20,ŒLuiresh belec Feir-,s vak.ec ad?J10DULO er in corrbirable v.& sarcal:Selee fa.ares poir: prorrefort or rIcDoir.<teerrptiort Urict.e Yacatiora, 1rc., lentve: ke ngEno sen y all accorre grto< .o

ac .. cirg re:erwiers Litri: ore receirF:Ior roorva ior p er trerrber Boehrg rarres æ t.s: n a:ch+e Sarcale beke h½rberaHp accourt or i v.ill be r til are voie. Baggage ces w hy ro be irckcee Bok passergers tres: be tool:ec or ±e rawe
friaFran-¡rinsmrtr9nnarinduc'svisartmymapeversCer4\msnaof-ot•\b,akingsinrealtir,twellrianof11ameriatedairhostirkatsNfeoremhnobl-vihotherrennuwsrwii*rmmotiem;notcambn-,blevAar.yruherar-r-itofF•r<
O½ ts stbjem:o avaibbifay±¢ot.gEomprort o:ieral penac are rray be charsec or väkett.s.T a: ary .ure, Œer is applic±leto stot; bookirgs Œl er rep riciers are litri:amarstre, apply BeacEes' is a regis:erce racewar): Uricon Vaar.tors.
Irc , is ±e woriccice represer-a-ive for Beaches Resore Pyot ryor.le I&ete be feraiec rorr os.«2nxliv please errad be favretrovalfftvi.sarcab.corr or edi 112 37 'W en 4'S '

2013-03-13 15:55 Sandals "
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SELECT REVVARDS

EXCLUSIVE TRIPLE POINT SALE!

Sandals Select Members who travel to the followingSandals or Beaches®Resorts on stays of
5 nights or longer in select room categories over select travel dates will be credited with

triplevalue* of their existing Sandals Select points on the new booking.

Resorts include:

Sandals Negril Sandals Whitehouse Sandals Grande Antigua
Sandals Montego Bay Sandals Royal Bahamian Beaches Ocho Rios
Sandals Royal Caribbean Sandals LaToc Beaches Negril
Sandals Grande Riviera Sandals Grande St. Lucian Beaches Turks & Caicos
Sandals Royal Plantation Sandals Halcyon Beach

Booking Window: Feb. 25, 2013 - Mar. 17, 2013
Promotion Code: SBTV13 scanfor full

offer details:
M

%NaCALL 1-800-NOW-4SSG FOR MORE INFORMATION OR VISIT A,

WWW.SANDALS.COM/SPECIALS/TRIPLE-POINTS-OFFER.CFM ax w
VWV V

%BTVi3 is valid on new bookings made between the dat<sof February 25, 20I3 - March 17, 2013 for selectiravel dateson stays of 5 paid nights or longer in select roomcategories at select Sandals & Beaches resorts.The maximum number oípoinis that will be tripled is 10,000 points. Combinable with alho<resort offers, but non-combinab(cwith other pointpromotions and discounts induding theMilitarydiscount and IAEF(Firofighters)discount, Pastguests who sign up for SSGwill be able to uso enrollment bonuspoirds towardstheoffer, but theydonot get to use thepoints from theircurrent stay. Only existingSSCsget thisbenefit. Not applicable to groups- Blackout datesapply. All non-SSGkon resoit who wish to enroll in theSundalsselect Program and bookusing the promo should be allowed. All guests with existingbookings who wish to takeadvantage ofthepromotion should be allowed. Thesemust not be cancelled butlabeledwith discountcode 'SfflV13T. Please be advised that ifyao are addingpsomo 30TVU to an existingbooking you will also need to adjust theSSG points to 10,000 pointsmaximum on the booldng. Please do not add more than 10,000 points into the account. Ihe remainingpoints will be placed into the clients account and will not be tripled. Redemption restriction: Cuests are only allowed tu Lise the total number of points tripted(owards theirbooking (maximum 10,000), those who wish to take advantage of this promotion are not allowed to use other points in theiraccount in addition to the tripledpoints. Thisofferis capacity controlled and can be withdrawn without notice. Not responsible foromissions os errors. Sandale and Beached are registered trademarks, and are representedworldwide by UniquoVacalions, Inc.If you would liketo Ir removed from our fax list, please email us at faxremoval¢ruvi.sandals.com or call ¾800327-199 I, ex1.4152.

2013-03-14 15:34 Sandals =
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THE LUXURY INCLUDED HONEYMOON

FREE ANNIVERSARY NIGHTS ON US,
ON ANY ISLAND

eÉýoufclients honeymoon at any of Sandals and Beaches' 17 resorts,
they can receive up to two FREE* nights when they book their first anniversary
stay at any of our Luxury Included" Resorts made for love.

HONEYMOON ANNIVERSARY
Book by

5 night may 1 NIGHT FREE'May 18*!
6 night stay or longer 2 NIGI ITS FREE*

For more information, call your Tour Operator or 1-800-SANDALS•sandals.com -

'A-aivecortpr=metion:JoEerievedforangmeonhookinp-adebe-ween 3/ifi33and5/.8/13 Tortravelwidila60davsofchenr-wedding :2-monibookmgvindow:nd (O18-month travd usiew îer recura man:-:eny sur BE-kout dater v.:y per resore Ore fe-e =amv:rsa:enight (5 night suy) 2nd tw> x=e ===Jessaw sughe i6 .ughtsowe r kng.mu,:¿ ou piennim ioont cuo-gog.uygsad4c.wiabk
.c adouen.u =ex. Proofef ras:i4e license must ee;:revided vi= emul::..enetmoe24uva..andak.com et va fix

3

(30E 468.6521:Ju.a
. Combirablewitheñer ymmetiene sad disteur>troErzem be ca.cged or withdrawn at -ny time wiñout notico. R=ccro-ons

2pply Sodit adScaúc; are ree:stered tradema:ks.Umquc½·ct2oas. Inc .a the v·orldviác represenmive hr Saadalsand 3exch:siksocrs.Ifvouwould hke te be removed hem oo- Er ht.pkaseemailas ciarem.fidgwenn.ols.rom orrd168û¾3D 1991 err
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LOVE IS ALL YOU NEED

lWEOFFER

Introducing the new, exclusive $1,000WeddingMoons" Credit offer!Sandals*Resorts and Beaches" Resolta continue to give your clients the choice and flexibility when designing the per tectCaribbean wedding. During this exclusive promotional period, your clients can receive the current $500 Wedding Credit,plus an additional $500 in Bonus Credit to apply towardsenhancing theirWeddingMoon" experience!

$50056 500i
TOWAROSYOURCUSTOMlZEDDESTINATIONWEDDING TOENHANCEYOURWEDDINGMOONS"EXPERIENCE

Mix+ MatchfromtheselectionsbelowtoenhancetheirWeddingMoonsexperience

APPLYUPTO$100 'ei" 2,L APPLYUPTO$400" una nise na!NBONUSCREDITTOWARDS
. Povae e ch cabana INBONUSCREDITTOWARDS: a mment F

APPLYUPTO(200 + Honeymoon HighlightsVideo APPLYUPTO$500INBONUSCREDITTONAR.DS: . Anniversary stay INBONUSCREDITTOWARDS:

BookbetweenFebruary 8, 2013andJune 30,2013 CaHyou TourOperatorforweddingsMarch1,2013- December31,2014 or1-877-SANDALSI sandals.com

Forfulldetailsvisitsandals.com/tasorcontactInsideSales at 1-800-48-SPECIAL
'Up10 $300Danis riMü' opteentekterd, ½tiding i.EnMW wd 9.7;srnmeN Eras M 92 Santik Pcsi:Its and uo te TSU benue cod:t appücaMMow.arriv WaMoa Mnitei and fagvernmm3f Few at ni tynchre
Noorts. Ine Si,ùDU A.MdingMnens Credt prori:tden is aµp abb 000 for nowWaddofAcons oli nights orfonge: in ai rom calomrion bedo!bulweel f-abruarjä. 206 liwough Jare 3 2M3 for trwel ManJ
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THE LUXURY INCLUDED HONEYMOON

REE' ANNIVERSARY NIGHTS ON US,
ON ANY ISLAND

eiyoùž clients honeymoonat any of Sandals and Beaches' 17 resorts,
they can receive up to two FREE* nights when they book their first anniversary
stay at an f ou Luxury h luded" ROesoNrtsrnade

May 18th
6 night stay or longer 2 NIGIITS FREE*

For more information, call your Tour Operator or 1-800-SANDALS•sandals.com
-

%.r:iverviv promotional ofFersvi.d for hensmoon booki¤cs =ade bmeen Slifil3 and ¾/.8113ibt card withm V; day efchenre wedding; 12-mennboolangeindow zndIS-ronch erma mc iowror recura :uu :scrs2.m-stav Sbdeut ä2cce rny per tesore 2:e fi=c enniv:rsaw nsgh: f5 eight ss:y) =n¿ nr2 5czera:dt.:nw mthaíb aight rew er ler.g:::vi:¿ on yemiu.a room x=gem u?3cAes arrúble .c :dätion:a :cet. Proofof me:Uge licensemu¿tbe yrctided vh em .il e bencymeenguri..and2heem er vit fst(305 463-6521 u/i 2cmbiuAh wti cácr premonens ad discouncaeëer can be ¿aaged erwithdowa ar av an, win.eur no tico. Letr2c=ens apply SñAalt arAgg Scachd are :cg:stered todema:ks. Unegoc½acons ac. a cheworldwiic repre:carativc Sc 52ndahand B:2ch:s&se-cts.Ifyou would hke te be temocred ncaouddia yksteemauw.wierem:valgw:i-anc.aramortallfS(f
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BOOK NOW!

OPENING
fÑ M.ay22, 2013

-LUXURY VILLAGE-

We are excited to announce that our award-winning Beaches Turks&
Caicos Resort Villages & Spa in Providenciales is growing with the addition
of the ALL-NEWKey West Luxury Villagel

The new Key West Luxury Village will feature:
• An additional 800 feet of the best that Grace Bay Beach has to of fer
• Three new pools and a state-of-t^e-art fitness center
• Over 150new rooms,sabes and villasspecif cally designed for the way today's farrilies live

and -rave\

• Conatorgo or Buller servico in u\\ ro m co\ogorios
• Expa-sive one- ano two-bedroom sutes along with three-and fo-r-bedroom villas-

some withprivere clunge poo\s-a f rst t:r Beao-es
• Convenient fullkito-ens inour top sJtes and villas
• Three add tionalgour et restaurcnts-bringing Reaches T-rks & Caicos' restaurant

count to 19
• Becches' Luxury Included" Family Vacation inclusions with unlimited land and water sports,

d ning, entertainment and quality service
•Visil www.beaches.com/key-west-village En an oxe ling proview and rales

Ar Beaches Resorto celebrates its Tweet Sixteen' t is year, we ennt , .e

o invaal -' os..r rexiuol lo ensure wo aro excetxiing y.rut oxpoo al one
each cnc eve'y day, and per hops moie impor lanlly, I-al we exceed your

,,,>'+

bysandais
clients'expec-atons. Wesincerely thcrv yo. for yo-r continued suppor-
ond look forwaro to welcoming you to be Key West LuxuryVillage a-
Feaches Turks Caicos t-is sping.

Italian Village - Caribbean Village - French Village - Key West Luxury Village

For more information, call 1-800-BEACHES • www.beaches.com/key-west-village
Be3ClieS* IS a feg|Stered IrüdeinMk 3IXilG re[¼BSellied Wondmde by Untqlie Vacation4, Inc. If youwould like le Ile removett from auf faX Mst IMeaN etWtWUS 3l (Nietnaval@tNI saitdals.com er caH (800) 37/-1991 ovL d 152
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THE LUXURY INCLUDED HONEYMOON

FREE ANNIVERSARY NIGHTS ON US
ON ANY ISLAND

ou clients honeymoon at any of Sandals and Beaches' 17 resorts,
they can receive up to two FREE* nights when they book their first anniversary
stay at any of our Luxury Included Resorts made for love.

HONEYMOON ANNIVERSARY
Book by
May 186!

or longer s
FRRE

For more information, call your Tour Operator or 1-800-SANDALS•sandals.com
.nivecon wromononal oEer is va..d forhonesmoon beekings --de bewem 5/19/0 and 5/18/13 focrevel wichm K dvs of clicari wedding 12-moni bookug window :ndIS-month cc2vã¾tiaw for recurn aan:sersa.y stav Bl:deoutdatee vam per tesort J ac ã=e =aniv:rsymgh: (S aight era;¾ and :w: 9:c eaniv.x,m-aighes (6 .:ighe scw or leng.c,v.i.:d ou piemaan teota cuegtuy.urgrades avial= .c ad¿itional ee::. Picofef ma:ige lie<nsemuxõeytendedvil emmil t: 3engmeon¢Jtivi..unakcom er via fix0 MS-6:UI :o ev.Œ¾, Cotreinkl= «L:h edler promotions and discounte-eñor oc b<aa.-.geder witheawa a my tian wiñout se tie. R:stric:cas :pply Saat andScached are registered todema:hs. Umµ %,cons. Inc. .s the worldwide repter.w.ave fx Saadab ud 3::ches Room.If vouwoukt hk to be remo ed fromour fx Ust,piast
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IT's TIME TO HAVE A

AMÅrÂA VIRTUAL
WeddingMoons

PARTY
It's the peak of engagement season, and you've met hundreds of potential brides and grooms ready to book theirdestination wedding.Now what?

It's crucial to keep your agency top-of-mindduring this important wedding planning stage, and what better waythan to throwyour clientsa party...a Sandals® VirtualWeddingMoons®Party that is!

Hosted by Sandals' very own Director of Rornance, your clientswillreceive allthe hot tipsand information that theyneed to know before they book â Sandals or Beaches WeddingMoons® experience,and then we'll hand itover to you to make theirdreams come truelPlus, we willhave a rafÍle Of greSÍprÍZOS and an exclusivebooking incentive of up to a $250Red Lane®Spa credit* for your clientsthat attend the party!

Ready to get this party started? Followthese 5 easy steps to create a personalized invitationthat you cansend to your prospective weddings email distribution.

Step 1: VisiteMarketingConcierge (agents.e-travelbrochures.com).Logínor registerilthisisyour firstvisit.

Step 2: Choose "Compose New Message" from the top menu bar.

Step 3: Select "VirtualWeddingMoons®Party template"from the drop down menu. Previewemail, scrolltobottom ofpage, and press "Next".

Step 4: Your personal contact details and logowillappear above thecreative.Add a personal message inthe box to the leftand include www.sandals.com/virtualpartyinyour text, thenpress "Next".

Step 5: Reviewthe finalversion, scroll to thebottom, and choose your method of distlibution.

We're proud to host this event in conjunction with you, our valued travel partner!
For more information, contact your local Business Development Manager or call1-800-48-SPECIAL

Upio $25D spa credii is applicable ior new wedding bookings made within 14 days (inclLid(Dg WBPAGOUS) lOllUWitig Ute allended Wtual WeddingMoons" Party (bookings cannot be currentlywiihinour system and rebooked). Eor bookings oi 6 nighis or more in a Concierge room category or higte<, the incentive is a $250 spa credit at any Sandals or 13eaches Heson (not applicableior GrandPineapple Beach Hesoris). For bookings 014 & 5 nights in a Concierge rooni category or higher, the incentive is a $150sµa credit al Beaches Ocho Hios, Sandals Whitehouse, Sandals RoyalBaharnian, Sundals Emerald Bay or Sundais La loc. fravel Window in 2013: Sandals Resorts: Now - December 20, 2013; Beaches Hesorls: Now - I-ebruary 17, February 24 - March 28, April 7 -

November 27, Dec3 - Decernbar 20, 2013. Iravel Window iti 201el: Sandats Hevorts: Jan 6- December 20, 2014; bleacties Hesorls: Jan 6 February 13, I-ebruary 20 - Aµril 16, April 23 - Novemtw22, Dec 1 - December 20, 2014. Ihis incentive is not cornbinable vâth any othe< resort or spa cretid promotions, the spa credit has no cash value10t unused services/credit. Ibis inceniive is validfor bookings made tlwough a four Operator or Unique Vacations, Inc. I lowever, Ihis inceniive wtil not appear on any voucher or confirmalion, as ilus is an internal promoiion being oliered. Also itiespacredil is onlyavailable for seivices in the spa and does not indude products, and we ask thatyou atJvise your clients accortlinyty. Sandaise and Beacites½re reyistered trademarks, and arerepresenled worldwideby Unique Vacalons, Int;. If you would like10 be removed irotn our fax lisi, please email us at taxremoval@vvLuandals.com oi Gall (SDD)327-199 I exl. 4152.

013-03-26 17,22
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OurResortsare..

Experiencefrathanda LuxuryIncluded Vacationat Sandals®and Beaches®Resorts.
Our2-I /2 hour MarketingForumfeaturesourlatest additionsincluding ourspe<tacular
newpmpertiesin Grenada and Barbados;plus,letsyou wineanddine at up to I9
specialty restaurants and see the breathtakingbeaches and luxuriousaccommodationsforyourselfMore importantly,you'Iftake home the enthusiasm,confidence,
and knowledgeto growyour businessi

With2 itineraries and 20 privatecharters, youhaveseveraloptionsto choose¶rom.Spaceis limited!Toreserve yourspotgo to www.sandels.com/tos and click"attend an event."

ITINERARY /7/#ERARY
Sandofr Emerald BoyGoff, Tennis& Spa Resort Sundais RoyalBahamian Spa Resort & Offshore IslandGreat Exuma,Bahamas Nassau,BahamasBenches Turks &Caicor Resort VUlages&Spa Beaches Twits & Caicos Retort Vißages &SpaProvidenciales,Turks& Caicos Providendales,Turks & CaicosSendais Gmnde AntiguaResort & Spa Sondels LoSource Grenada Resort & SpaSt john's,Antigua St George's,Grenada

GATEWAYS DATES GATEWAYS DATESBatümore September 23 - 25 Boston Soþtember 2 - 4Cleveland October 7 - 9 NewYorkCity(jFI<) Seþtember 6 - 8Miami December 2 - 4 Nework September I i - I3Charlotte December 6 - 8 Rochester SeptemberiS - I 7Westchester December i I - I 3 Ft.Lauderdate SeptemberI 9 - 2IChicago December 15 - I 7 Montreal October 3 - 5
Atlanta October i I - I3
Orlando October i S - I 7

3 ISLANDS,aRE20kit, 3 MVS °°is $$$¾4°:!»
Nashville October 29 - 3 IFor ÔÊ*

inclusive of air and all taxes. Chicago November13· IS' Philadefþhio November i 7 - I 9Bookingincentive willbe given forI00% o¶airfare cost' | Townto November2I - 23

$349airfeta Acludes aHairand agaliportdepmid/9 faNes omlappias toBUgateways. Ifms subjeci tadengebesad ongateway IIInermywß/ha provided upon ontIrmation, Resod touts requímdMarkaing Fommt are
rnandatory Marketingbank rainbtnoment wl0notbe AppÏkeble.Procial flavel insurance is reguired. Smytals"and Beaches era ragistared fredamerks.UnklueVaaetloos,Inc,is thealllliste of fim waddafde rapiamentativeofTHE I.UXURY INCLUDED* VACATION
Sandets and Beaches Resolfs. If you woukt Eke to be smood from our har IIst, please go toJRipv//axtemovaÀsandais.comand IqoutyGur fax numba

2014-06 24 11:23 Sanelats
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from popular U.S.and Canadian
gateways, it's easier than ever to indulge

inan exotic alHnclusivegetaway at the
Caribbean's Best Value Resorts!

Now for a limited time, book our incredible

NIGHT
C CEM21,201

BfilcH RESOIITS Ar PGLM

Call 1-877-846-3290 or visit www.grandpineapple.com
'Introductory offer based on a 3-níght stay per couple in a standard room category travefing in2014 and is in¢lusive of airfam credit for new LJ.S.and Canadian bookings of 3 nights or longer made nowthrough 7/25/14,for travet starting now and completedby 12/21/16.Blackout dates apply.Baggage fees may not be included. Both passengers must be booked for the same flight and itinerary cannot include voluntary stopovers.Cancellation of hotel booking willresult in cancellation of all associated eirline tickets. Offer may not be applicable to groups. Offer is subject toavailability throughout promotional period and may be changed or withdown at any time.0ther restrictions and limitations may apply. GrandPineapple* is a registered tradernark.Unique Vacations, Inc.is the affiliateof the worldwide reposentative of Grand Pineapple Beach Resorts. Ifyou would liketo be removed from our fax líst, please go to http://faxremoval.sandals.com and input your fax number.

2014-06-25 17.28 Sandals Page
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IT'S THE

IM EBEACHES° GETAWAY

I E

The more vacations you book, the greater your
chances to win a 7-night getaway to the new
Key West Luxury Village at Beaches Turks &Caicos!
This summer, every time you book a Beaches Resorts
vacation in a Concierge-level room or higher, you increase
your chancesto win a fabulous getaway to the KeyWestLuxuiy
Village at Beaches Turks & Caicos.We'll be choosing one surgaokosse-tvil=""3" bygag
winning travel agent per month for five months, for a total
of five winners. One of those lucky winners could be yout Enter for a chance to winat

www.sandals.com/tas
*Sweepstakesapentole¡ptroskientsoftheU.S.andD.C,UJCand Canada(esdudingQuebec),21yearsoroldenvaldinquebenPuertoRico.andwhereverptditbited.Sevenslightgetawgissubjectinavailabilityandblackontdater.Aftf:mi
incidentaltravelesponses,feesandtaxesaarnetincludedEntdesvalidaaregisteledbookingsuladebetweens/1/itandS/30/14fortravelbetweeni/1/14and4/30/15,luconcintgeorBuderaceanuscriationsatanymenchusResortQuahhedbookiny inathe registenidand enterett Atwwwwandah,com/taaIbroffkiellules. Buemethodof entlyedds discloure. fullydre desedptkinand exchelions vidt http//wwrvsandah.corn/tas atul cilck on the 'candalsand
BeachensweepstalumGlysinvoy*buttna,Spamot:UniquuviuntioneUtnited,¾bridwldeReptusentalisiefor3nndalunndBonchosRaorts,RD.BoCR4670s,34]teBS5,Numn.Unknrne.0fferinnbjectineha Be.RettrictinusappocBanches*
haregNimradizadamark.finiqueViratioti¢lonistheefillialmofthnworldwidergroomtativersfnanim:Rastwis,rfymuwmlMilkninhemmmmrffhunniirlàxhi;plemmagoty.hnyrf/faxremaml.c:IminM,rsim.mdinputymarhxnnmbou
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